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HTML 3.2 Quick Reference

Structure Tags
<l--.,.-->

<HTML>...</HTML>
<HEAD>. . .</HEAD>

<BDDY>. ..</BODY>

<ISINDEX>

Creates a comment.

Encloses the entire HTML
document.

Encloses the head of the
HTML document.
Encloses the body (text and
tags) of the HTML
document.

Indicates the document is a
gateway script that allows
searches.

Headings and Titles

<H1>...</H1>
<H2>...<[H2>
<H3>...</H3>
<H4>...</H4>
<H5>...</H5>
<HB>...</HB>

<TITLE>...</TITLE>

Headings 1 through 6.

The title of the document.

Paragraphs -

<P>...</P>

A plain paragraph. </P> is
optional.

Links
<A>...<[A>

HREF="..."

NAME=. ..

Creates a link or anchor.

The URL of the document
to be linked to this one.

The name of the anchor.

Lists
<QL>...</0L>
<UL>...</uL>
<MENU>. . .</MENU>
<DIR>...</DIR>
<LI>
<DL>...</DL>
<DT>

<pD>

An ordered (numbered) list.
An unordered (bulleted) list.

A menu list of items.

A directory listing.

A list item.

A definition or glossary list.
A definition term.

The corresponding
definition to a definition
term.

Character Formatting -
<EM>...</EM>
<STRONG>. . .</STRONG>

Emphasis (usually italic).

Stronger emphasis (usually

bold).

<CODE>...</CODE>

<KBD>...</KBD>

<VAR>...</VAR>

<SAMP>. . .</SAMP>
<DFN>...</DFN>

<CITE>...</CITE>
<B>...</B>
<I>,.,</I>

<TT>...</TT>

Code sample (usually

Courier).

Text to be typed (usually
Courier).

A variable or placeholder
for some other value.

Sample text.
(Proposed) A definition of a

term.

A citation.
Boldface text.
Tralic text.

Typewriter font.

Other Elements
<HR>
<BR>

<BLOCKQUOTE>. . .
</BLOCKQUOTE>

<ADDRESS>. . .</ADDRESS>

<FONT>...</FONT>

A horizontal rule line.
A line break.

Used for long quotes or
citations.

Signatures or general
information about a
document’s author.

Change the size or color of
the font for the enclosed
text.

SIZE="..." The size of the font, from 1

to7.
<BASEFONT> Sets the default size of the

font for the current page.

SIZE="..." The default size of the font,
from 1 to 7.

Images
<IMG> Insert an inline image into

the document.

ISMAP This image is a clickable
image map.

SRC="..." The URL of the image.

ALT="..." A text string that will be
displayed in browsers that
cannot support images.

ALIGN="..." Determines the alignment
of the given image.

VSPACE="..." The space between the
image and the text above or
below it.

HSPACE="..." The space between the

image and the text te its left
or right.

continues
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Forms
<FORM>. . .</FORM>
ACTION=" ... *

METHOD="..."*

ENCTYPE="..."

<INPUT>

TYPE="..."

NAME="..."

VALUE="..."

SRC="..."

CHECKED

SIZE="..."

MAXLENGTH="..."

ALIGN="..."

%

2 <TEXTAREA>. ..
“ </TEXTAREA>

i% NAME="..."
= i
. L

o ROWS="..."
. 4
] @
2

i coLs="..."

<SELECT>...</SELECT>

AN IS

NAME="..."

LA

Indicates a form.

The URL of the script to
process this form inpur.
How the form input will
be sent to the script on the
server side. Possible values
are GET and POST.

Only one value right now:
application/x-www-form-
urlencoded.

Aninput widget for a form.

The type for this input
widget. Possible values are
CHECKBOX, HIDDEN, RADIO,
RESET, SUBMIT, TEXT, or
IMAGE.

The name of this item, as
passed to the gateway script
as part of a name/value
pair.

For a text or hidden
widget, the default value;
for a checkbox or radio
button, the value to be
submitted with the form;
for Reset or Submit
butrons, the label for the
button itself.

The source file for an
image.

For checkboxes and radio
buttons, indicates that the
widget is checked.

The size, in characters, of a
text widget.

The maximum number of
characters thart can be
entered into a text widget.
For images in forms,
determines how the text
and image will align (same
as with the <IMG> tag).
Indicates a multiline text
entry widget.

The name to be passed to
the gateway script as part
of the name/value pair.
The number of rows this
text area displays.

The number of columns
(characters) this text area
displays.

Creates a2 menu or scrolling
list of possible items.

The name that is passed to
the CGI script as part of

the name/value pair.

SIZE=",.. "

MULTIPLE

<OPTION>

SELECTED

VALUE=",.. "

Thc number of elemens 1o
display.

Allows muldiple selections
from the list.

Indicates an item within 4
<SELECT> widget.

With this ateribuge
included, the <0PTION> will
be selected by default in
the list.

The value to submir if this
<OPTION> is selected when
the form is submirred.

Tables
<TABLE>...</TABLE>
BORDER=",.."

<CAPTION>...</CAPTION>
ALIGN="..."

<TR>...</TR>
ALIGN="..."

VALIGN="..."

<TH>...</TH>
ALIGN="..."

VALIGN=",.."
ROWSPAN="..."
COLSPAN="..."
NOWRAP

<TD>...</TD>
ALIGN="..."

VALIGN="..."
ROWSPAN="..."
COLSPAN="..."

NOWRAP

Creates a table.

Indicates whether the table
should be drawn with or
without a border.

The caption for the table.

The position of the
caption. Possible values are
TOP and BOTTOM.

A table row.

The horizontal alignment
of the contents of the cells
within this row. Possible
values are LEFT, RIGHT,
CENTER.

The vertical alignment of
the contents of the cells
within this row. Possible
values are TOP, MIDDLE,
BOTTOM, and BASELINE
(Netscape only).

A table heading cell.

The horizontal alignment
of the contents of the cell.
The vertical alignment of
the contents of the cell.
The number of rows this
cell will span.

The number of columns
this cell will span.

Do not automatically wrap
the contents of this cell.
Defines a table data cell
The horizontal alignment
of the contents of the cell.
Vertical alignment of the
contents of the cell.

The number of rows this
cell will span.

The number of columns
this cell will span.

Do not automatically wrap
the contents of this cell.
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Here’s what people are saying about Laura Lemay’s

Teach Yourself Web Publishing with HTML

“There are some good HTML primers on the Web itself, but if you’re like me, you'll find it
easier to learn by cracking a book. The best I've found is Laura Lemay’s Teach Yourself Web
Publishing with HTML.” —Marc Frons, Business Week

“Laura Lemay delivers on her title’s promise. By following her clear sequence of explanations,
examples, and exercises, even the absolute Web novice can create serviceable documents
within a few days. Better, she moves quickly beyond mechanics to techniques and tools for
designing maximally effective and attractive presentations in spite of the medium’s limita-
tions.” —Michael K. Stone, Whole Earth Review

«“Of all the HTML books out right now, I think Lemay’s is the best, and I recommend it.”
—Nancy McGough, Infinite Ink

“If you are looking for an easy-to-read introduction to HTML, this book is for you. Lemay
has a clear understanding of what works and what doesn’t, and she conveys her thoughts in a
concise, orderly fashion.” —_Robert Stewart, The Virtual Mirror

“If you want to create a Web page, or even if you already have created one, and you want a
great book to help you understand it all, check out Laura Lemay’s Teach Yourself Web
Publishing with HTML. T've used mine so much I practically know it by heart!”

—Canmille Tillman, Book Stacks Unlimited

“All in all, this is a quality ‘do-it-yourself® book for beginners of HTML publishing. The
ABCs of HTML are explained clearly, and the exercises are instructive and easy to follow.”
—TJim Duber, Chorus

“This is a very thorough book on HTML, and quite accurate. Laura Lemay is a good techni-
cal writer who explains things well. This is the book I wish I'd had when I started to learn
HTML.” —Bob Cunningham, University of Hawaii

“My best recommendation goes to this book by Laura Lemay, entitled Teach Yourself Web
Publishing with HTML. There is simply no better book available, and many that are much
worse than this one. If you study it, you will know more than enough to create stunning Web
pages of your own.” —Bob Bickford

“If you want a good book that will help you understand how everything is really working,
take a look at Sams Publishing’s Teach Yourself Web Publishing with HTML. Tt is a very well-
written book, and it includes all the information in an easy to understand format.”

—Ron Loewy, HyperAct, Inc.

“There’s a superb new book about HTML called Teach Yourself Web Publishing with
HTML.... It is very thorough and well-laid out.” — Michael MacDonald

“] think Lemay’s first book can take some degree of credit for the growth of the Web itself. 1
wonder how many of the tens of thousands of home pages created in the past six months

have been done by folks with dog-eared copies of Teach Yourself Web Publishing within arm’s
reach.” __Dave Elliott, The Web Academy
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Sams.net Publishing
THIRD EDITION

All rights reserved. No part of this book shall be reproduced, stored in a
retrieval system, or transmitted by any means, electronic, mechanical,
photocopying, recording, or otherwise, without written permission from the
publisher. No patent liability is assumed with respect to the use of the
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Publishing

Printed in the United States of America

Trademarks
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shoulid not be regarded as affecting the validity of any trademark or service
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Introduction

So you’ve browsed the Web for a while, and you’ve seen the sort of stuff that people are
putting up on the Net. And you’re noticing that more and more stuff is going up all the time,
and that more and more people are becoming interested in it. “I want to do that,” you think.
“How can I do that?” If you have the time and you know where to look, you could find out
everything you need to know from the information out on the Web. It’s all there, it’s all
available, and it’s all free. Or, you could read this book instead. Here, in one volume that you
can keep by your desk to read, reference, and squish spiders with, is nearly all the information
you need to create your own Web pages—everything from how to write them, to how to link
them together, to how to set upyour own Web serverand use it to manage forms, and to create
special programs to process them.

Butwait, there’s more. This book goes beyond the scope of other books on how to create Web
pages, which just teach you the basic technical details such as how to produce a boldface word.
In this book, you'll learn why you should be producing a particular effect and when you
should use it, as well as how. In addition, this book provides hints, suggestions, and examples
of how to structure your overall presentation, not just the words within each page. This book
won’t just teach you how to create a Web presentation—it’ll teach you how to create a good
Web presentation.

Also, unlike many other books on this subject, this book doesn’t focus on any one computer
system. Regardless of whether you’re using a PC running Windows, a Macintosh, or some
dialect of UNIX (or any other computer system), many of the concepts in this book will be
valuable to you, and you'll be able to apply them to your Web pages regardless of your
platform of choice.

Sound good? Glad you think so. I thought it was a good idea when I wrote it, and T hope you
get as much out of this book reading it as I did writing it.

Who Should Read This Book

Is this book for you? That depends:

[J Ifyou've seen what’s out on the Web, and you want to contribute your own
content, this book is for you.

[J Ifyou represent a company that wants to create an Internet “presence” and you’re
not sure where to start, this book is for you.

[0 Ifyou’re an information developer, such as a technical writer, and you want to
learn how the Web can help you present your information online, this book is
for you.
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: [ If you're doing research or polling and you're interested in creating a system that

E allows people to “register” comments or vote for particular suggestions or items,
this book is for you.

O Ifyou're just curious about how the Web works, some parts of this book are for
you, although you might be able to find what you need on the Web itself.

O Ifyou've never seen the Web before but you've heard that it’s really nifty and want

L to get set up using it, this book isn’t for you. You'll need a more general book

o about getting set up and browsing the Web before moving on to actually produc-

ing Web documents yourself.

O You've done Web presentations before with text and images and links. Maybe
you’ve played with a table or two and set up a few simple forms. In this case, you
may be able to skim the first half of the book, but the second half should still offer

you a lot of helpful information.

What This Book Contains

This book is intended to be read and absorbed over the course of two weeks (although it may
take you more or less time depending on how much you can absorb in a day). On each day

you'll read two chapters, which describe one or two concepts related to Web presentation
design.

Day1 Getting Started: The World Wide Web and You
You get a general overview of the World Wide Web and what you can do with it, and then
come up with a plan for your Web presentation.

Day2 Creating Simple Web Pages

You learn about the HTML language and how to write simple documents and link them
together using hypertext links.

Day3 Doing More with HTML

You do more text formatting with HTML, including working with text alignment, rulelines,

and character formatting, You’ll also getan overview of the various HTML editors available
to help you write HTML.

Day 4 Images and Backgrounds
T d . - .
CO(IO?; ;ot\:erswe/gl:ythmg you ever wanted to know about images, backgrounds, and using

Day5 Multimedia on the Web; Animation, Sound, Video, and Other Files

You lear i imedi iliti
y nall about adding multimedia capabilities to your Web presentations: using images,
sounds, and video to enhance your material.
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Day 6 Designing Effective Web Pages
You get some hints for creating a well-constructed Web presentation, and you explore some
examples of Web presentations to get an idea of what sort of work you can do.

Day 7 Advanced HTML Features: Tables and Frames
You learn about some of the advanced features of HTML available in Netscape and other
browsers: tables and frames.

Bonus Day 1
On this day, you learn how to put your presentation up on the Web, and how to add image
maps to your Web page.

Bonus Day 2
Today you learn to add interactive forms to your Web pages. In addition, you try your hand
at CGI programming,.

What You Need Before You Start

There are seemingly hundreds of books on the market about how to get connected to the
Internet, and lots of books about how to use the World Wide Web. This book isn’t one of
them. I'm assuming that if you’re reading this book, you already have a working connection
to the Internet, that you have a World Wide Web browser such as Netscape, Mosaic, or Lynx
available to you, and that you’ve used it at least a couple of times. You should also have atleast
a passing acquaintance with some other portions of the Internet such as electronic mail,
Gopher, and Usenet news, because I may refer to them in general terms in this book.
Although you won’t need to explicitly use them to work through the content in this book,
some parts of the Web may refer to these other concepts.

In other words, you need to have used the Web in order to provide content for the Web. If
you have this one simple qualification, then read on!

[ [ [ ]
Conventions Used in This Book
This book uses special typefaces and other graphical elements to highlight different types of

information.
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Special Elements

Four types of “boxed” elements present pertinent information that relates to the topic
being discussed: Note, Tip, Warning, and New Term. Each item has a special icon associated

with it.
gt‘-griv Notes highlight special details about the current topic.
2 e }
RS
gﬁ"*\ Tip _ ‘
o It’s a good idea to read the tips because they present shortcuts or
M trouble-saving ideas for performing specific tasks.

you avoid making decisions or performing actions that can cause
trouble for you.

(%!R Don’t skip the warnings. They supply you with information to help
A
=T *

WARNING
NEW Whenever I introduce a new term, 1 set it off in a box like this one and
Term define it for you. I use italic for new terms.

HTML Input and Output Examples

Throughout the book, I present exercises and examples of HTML input and output. Here
are the input and output icons.

An input icon identifies HTML code that you can type in yourself.

An output icon indicates what the HTML input produces in a browser such as
Netscape or Lynx.
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Special Fonts

Several items are presented in a monospace font, which can be plain or italic. Here’s what each
one means:

plain mono  Applied to commands, filenames, file extensions, directory names,
Internet addresses, URLs, and HTML input. For example, HTML
tags such as <TABLE> and <P> appear in this font.

mono italic Applied to placeholders, which are generic items for which some-
thing specific is substituted as part of a command or as part of

computer output. For instance, the term represented by filename
would be the real name of the file, such as myfile.txt.

Teach Yourself Web Publishing:
the Web Site

When you tire of reading, visit the Teach Yourself HTML Web site. This site contains
updated information about where to find tools and hintsand source code for many Web tools
you might be interested in incorporating into your own presentations. The site is at http:
/ www. 1ne.com/Web/—check it out!
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Getting Started: The World
Wide Web and You

1 The World of the World
Wide Web

2 Get Organized
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Day

The World of the World
Wide Web

A journey of a thousand miles begins with a single step, and here you are at Day
1, Chapter 1, of a journey that will show you how to write, design, and publish
pages on the World Wide Web. Before beginning the actual journey, however,
it helps to start simple, with the basics:

[0 What the World Wide Web is and why it’s really cool

[0 Web browsers: what they do, and some popular ones to choose from

(0 What a Web server is and why you need one

[0 Some information about Uniform Resource Locators (URLs)
Ifyou’ve spent even a small amount time exploring the Web, most, if notall, of
this chapter will seem like old news. If so, feel free to skim this chapter and skip

ahead to the next chapter, where you’ll find an overview of things to think about
when you design and organize your own Web documents.
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Day 1

What Is the World Wide Web?

I have a friend who likes to describe things with lots of meaningful words strung together in
. - .
a chain so that it takes several minutes to sort out what he’s just said.

If T were him, I'd describe the World Wide Web as a global, interactive, dynamic, cross-
platform, distributed, graphical hypertext information system that runs over the Internet.
Whew! Unless you understand each of those words and how they fit together, thatisn’t going
to make much sense. (My friend often doesn’t make much sense, either.)

So let’s take each one of those words and see what they mean in the context of how you'll be
using the Web as a publishing medium.

The Web Is a Hypertext Information System

If you've used any sort of basic online help system, you’re already familiar with the primary
concept behind the World Wide Web: hypertext.

The idea behind hypertext is that instead of reading text in a rigid, linear structure (such as
a book), you can skip easily from one point to another. You can get more information, go
back, jump to other topics, and navigate through the text based on what interests you at the

time.
NEwW Hypertext enables you to read and navigate text and visual information
TERM in a nonlinear way based on what you want to know next.

Online help systems or help stacks such as those provided by Microsoft Windows Help or
HyperCard on the Macintosh use hypertext to present information. To get more information
onatopic, just click on that topic. That topic might be a link that takes you to a new screen
(or window, or dialog box) which contains that new information. Perhaps there are links on
words or phrases that take you to still other screens, and links on those screens that take you

even further away from your original topic. Figure 1.1 shows a simple diagram of how that
kind of system works.

NOTI im_aginc thatyouronline help system is linked to another online help system on another
application related to yours; for example, your drawing program’s help is linked to your word
processor’s help. Your word processor’s help is then linked to an encyclopedia, where you can

look up any other concepts that you don’t understand. The encyclopedia is hooked into a

glot')al index of magazine articles that enables you to get the most recent information on the
topics that the encyclo

about the wri f hpedla COVers. The article index is then also linked into information
riters of those articles, and some pictures of their children (see Figure 1.2).
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Figure 1.1. help
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Figure 1.2.
A more complex
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If you had all these interlinked help systems available with every program you bought, you'd
rapidly run out of disk space. You might also question whether you needed all this
information when all you wanted to know was how to do one simple thing. All that

information could be expensive, too.

But if the information didn’t take up much disk space, and if it were freely available, and you
could get it reasonably quickly anytime you wanted, then things would be more interesting,
In fact, the information system might very well end up more interesting than the software
you bought in the first place.

That’s just what the World Wide Web is: more information than you could ever digest in
a lifetime, linked together in various ways, out there on the Net, available for you to browse
whenever you want. It’s big, and deep, and easy to get lost in. But it's also an immense amount

of fun.

Petitioner's Ex. 1004
Page 0033

Page 33 of 130



Day 1

The Web Is Graphical and Easy To Navigate

One of the best parts of the Web, and arguably the reason it has become so popular, s its

\ ability to display both text and graphics in full color on the same page. Before the Web, using
| . the Internet involved simple text-only connections. You had to navigate the Internet’s
various services using typed commands and arcane tools. Although there was plenty of really
exciting information on the Net, it wasn’t necessarily pretty to look at.

The Web provides capabilities for graphics, sound, and video to be incorporated with the
text, and newer software includes even more capabilities for multimedia and embedded
applications. More importantly, the interface to all this is easily navigable—just jump from
link to link, from page to page, across sites and servers.

A ey 2

E If the Web incorporates so much more than text, why do I keep calling
%} the Web a Hypertext system? Well, if you’re going to be absolutely
technically correct about it, the Web is not a hypertext system—it’s a
hypermedia system. But, on the other hand, one could argue that the
Web began as a text-only system, and much of the content is still text-
heavy, with extra bits of media added in as emphasis. Many very
educated people are arguing these very points at this moment, and
presenting their arguments in papers and discursive rants as educated
people like to do. Whatever. I prefer the term hypertext, and it’s my
book, so I'm going to use it. You know what I mean.

Nor

BTt e

The Web Is Cross-Platform

If)’?u can access the Internet, you can access the World Wide Web regardless of whether
you're running on a low-end PC, a fancy expensive graphics workstation, or a multimillion-
dollar mainframe. You can be using a simple text-only modem connection, a small 14-inch
b!ack and white monitor ora 21-inch full-color super gamma-corrected graphics-accclerated
display system. Ifyou think Windows menusand buttons look better than Macintosh menus
and btmons, or vice versa (or if you think both Mac and Windows people are weenies), it
doesn’t matter. The World Wide Web is not limited to any one kind of machine, or

developed by any one company. The Web is entirely cross-platform.

Cross-platform means that you can access Web information equally well

gOHI any computer hardware running any operating system using any
isplay.
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You gain access to the Web through an application called a rowser, like Netscape’s Navigator
or Microsoft’s Internet Explorer. There are lots of browsers out there for most existing
computer systems. And once you’ve got a browser and a connection to the Internet, you’ve
got it made. You’re on the Web. (I explain more about what the browser actually does later
in this chapter.)

MEW A browser is used to view and navigate Web pages and other informa-
TERM tion on the World Wide Web.

The Web Is Distributed

Information takes up an awful lot of space, particularly when you include images and
multimedia capabilities. To store all the information that the Web provides, you'd need an
untold amount of disk space, and managing it would be almost impossible. Imagine if you
were interested in finding out more information about alpacas (a Peruvian mammal known
for its wool), but when you selected a link in your online encyclopedia your computer
prompted you to insert CD-ROM #456 ALP through ALR. You could be there for along
time just looking for the right CD!

The Web is successful in providing so much information because that information is
distributed globally across thousands of Web sites, each of which contributes the space for
the information it publishes. You, as a consumer of that information, go to that site to view
the information. When you’re done, you go somewhere else, and your system reclaims the
disk space. You don’t have to install it, or change disks, or do anything other than point your
browser at that site.

N‘EW A Web site is a location on the Web that publishes some kind of
i'm M information. When you view a Web page, your browser is connecting
to that Web site to get that information.

Each Web site, and each page or bit of information on that site, has a unique address. This
address is called a Uniform Resource Locator, or URL. When someone tells you to visit their
site at http: / /www.coolsite.com/, they've just given you a URL. You can use your browser
(with the 0pen command, sometimes called Open URL or Go) to enter in the URL (or just copy -
and paste it).
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A Uniform Resource Locator (URL) is a pointer to a specific bit of
information on the Internet.

URLS are alternately pronounced as if spelled out “You are Ells” or as
an actual word (“earls”). Although I prefer the former pronunciation,
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P’ve heard the latter used equally often.

You'll learn more about URLs later on in this chapter.

The Web Is Dynamic

Because information on the Web is contained on the site that published it, the people who
published it in the first place can update it at any time.

Ifyou’re browsing thatinformation, you don’t have to installa new version of the help system,
buy another book, or call technical support to get updated information. Just bring up your
browser and check out what’s up there.

If you're publishing on the Web, you can make sure your information is up to date all the
time. You don’t have to spend a lot of time rereleasing updated documents. There is no cost
of materials. You don’t have to get bids on number of copies or quality of output. Color is

free. And you won’t get calls from hapless customers who have a version of the book that was
obsolete four years ago.

Take, for example, the development effort for a Web server called Apache. Apache is being
developed and tested through a core of volunteers, has many of the features of the larger
commercial servers, and is free. The Apache Web site at http://www.apache.org/ is the
central location for information about the Apache software, documentation, and the server
software itself (Figure 1.3 shows its home page). Because the site can be updated any time,
new releases can be distributed quickly and easily. Changes and bug fixes to the documen-

tation, which is all online, can be made directly to the files. And new information and news
can be published almost immediately.
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Figure 1.3.
The Apache Web

site.
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NorTe The pictures throughout this book are usually taken from a browser on
the Macintosh (Netscape, most often), or using the text-only browser
Lynx. The only reason for this is because I'm writing this book prima-
rily on a Macintosh. If you’re using Windows or a UNIX system, don’t
feel left out. As I noted eatlier, the glory of the Web is that you see the
same information regardless of the platform you’re on. So ignore the
buttons and window borders and focus on what’s inside the window.

For some sites, the ability to update the site on the fly at any moment is precisely why the site
exists. Figure 1.4 shows the home page for The Nando Times, an online newspaper that is
updated 24 hours a day to reflect new news as it happens. Because the site is up and available
all the time, it has an immediacy that neither hardcopy newspapers nor most television news
programs can match. Visit The Nando Times at http://www.nando.net/nt/nando.cgi.
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[J=== Nelscape: The Nando Times: Last Updated at Mar 23, 1996 2:45 p.m.
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Web Browsers Can Access Many
Forms of Internet Information

If you've read any of the innumerable books on how to use the Internet, you’re aware of the
, dozens of different ways of getting at information on the Net: FTP, Gopher, Usenet news,
j WAIS databases, Telnet, and e-mail. Before the Web became as popular as it is now, to get
: to these different kinds of information you had to use different tools for each one, all of which

had tobeinstalled and all of which used different commands. Although all these choices made
for a great market for “How to Use the Interne

Web browsers change that. Although the Web itself is its own information system, with its
owg fl\memet protocol (HTTP, the HyperText Transfer Protocol), Web browsers can also
read files from other Internet services, And, even better, you can create links to information

on those systems justas you would create links to information on Web pages. It’s all seamless
and all available through a single application.

t” books, they weren’t really very easy to use.

B W\l iNI2

EO gou;tl}lour browser to different kinds of information on the Internet, you use different
nds of URLs. Most URLs start with http:, which indicates a file at an actual Web site. To

- get toafile on the Web using FTP, you would use a URL that loﬁlgtfﬁgﬁg}iggégfe i}Bb4
| Page 0038
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'l'll

ftp://name_of_site/directory/filename. You can also use an ftp: URL ending with a
directory name, and your Web server will show you a list of the files, as in Figure 1.5. This
particular figure shows a listing of files from SimTel, a repository of Windows software at
ftp://ftp.coast.net/SimTel/win3/winsock/.

Figure 1.5.
The SimTel FTP
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To use a Gopher server from a Web browser, use a URL that looks something like this:
gopher://name_of_gopher_server/. For example, Figure 1.6 shows the Gopher server on the
WELL, a popular Internet service in San Francisco. Its URL is gopher: //gopher.well.com/.
You’ll learn more about different kinds of URLs in Chapter 4, “All About Links.”

Figure 1.6.
The WELL’s
Gopher server.
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The Web Is Interactive

Interactivity is the ability to “talk back” to the Web server. More traditional media such as
television isn’t interactive at all; all you do is sit and watch as shows are played at you. Other
than changing the channel, you don’t have much control over what you see.

The Web is inherently interactive; the act of selecting a link and jumping to another Web
page to go somewhere else on the Web is a form of interactivity. In addition to this simple
interactivity, however, the Web also enables you to communicate with the publisher of the
pages you're reading and with other readers of those pages.

For example, pages can be designed that contain interactive forms that readers can fill out.
Forms can contain text-entry areas, radio buttons, or simple menus of items. When the form
is “submitted,” the information you typed is sent back to server where the pages originated.
Figure 1.7 shows an example of an online form for a rather ridiculous census (a form you’ll
create later on in this book):

Figure ] .7. EW‘ Né(scupe; The s|:ne°nlist Census £k
The Surrealist Q&@&%@EEQ E‘?J

fer]

Census form. ‘The Surrealist Census ]
‘Wekome o he St Casos, Plsse fll out thefollowing form 10 the st of your s,
Use Subat To submit your msals,

St
Ton s Viemins and Nur

| Stbmi Your Votes J{ Clear Form |

- EEN
ﬁﬁ Document: Done. e £ B[]

As a publisher of information on the Web,

for example:

al

you can use forms for many different purposes,

[ To get feedback about your pages.
O

T.o get information from your readers (survey, voting, demographic, or any other
kind of data). You then can collect statistics o

: C n that data, store it in a database, or
do anything you want with it.

To provide online order forms for products or services available on the Web.

1 To create “gu ? i
guestbooks” and conferencing systems that enable your readers to post

their i i i
the n(:wr% information on your pages. These kinds of systems enable your readers to
unicate not only with you, but with other readers of your pages as well.
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In addition to forms, which provide some of the most popular forms of interactivity on the
Web, advanced features of Web development provide even more interactivity. For example,
capabilities such as Java and Shockwave enable you to include entire programs and games
inside Web pages. Software can run on the Web to enable real-time chat sessions between
yourreaders. And developmentsin 3D worlds enable you and your readers to browse the Web
as if they were wandering through real three-dimensional rooms and meeting other people.
As time goes on, the Web becomes less of a medium for people passively sitting and digesting
information (and becoming “net potatoes”) as it is a medium for reaching and communicat-
ing with other people all over the world.

Web Browsers

AWeb browser, as I mentioned earlier, is the program you use to view pages on and navigate
the World Wide Web. Web browsers are sometimes referred to as Web clients or other fancy
names (“Internet navigation tools”), but Web browser is the most common term.

A wide array of Web browsers is available for just about every platform you can imagine,
including graphical-user-interface-based systems (Mac, Windows, X11), and text-only for
dial-up UNIX connections. Most browsers are freeware or shareware (try before you buy) or
have a lenient licensing policy (Netscape allows you to evaluate its browser for some time,
after which you are expected to buy it). Usuallyall you have to do to get a browser is download
it from the Net.

If you get your Internet connection through a commercial online service such as America
Online or CompuServe, you may have several browsers to choose from; try a couple and see
what works best for you.

Currently the most popular browser for the World Wide Web is Netscape’s Navigator,
developed by Netscape Communications Corporation. Netscape has become so popular that
using Netscape and using the Web have become synonymous to many people. However,
despite the fact that Netscape has the lion’s share of the market, it is not the only browser on
the Web. This will become an important point later on when you learn how to design Web
pages and learn about the different capabilities of different browsers. Assuming Netscape is
the only browser in use on the Web, and designing your pages accordingly, will limit the
audience you can reach with the information you want to present.

What the Browser Does

Any Web browser’s job is twofold: given a pointer to a piece of information on the Net (a
URL), it has to be able to access that information or operate in some way based on the
contents of that pointer. For hypertext Web documents, this means that the browser must
be able to communicate with the Web server using the HTTP protocol. Because the Web
can also manage information contained on FTP and Gopher setvers, in Usenet news
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browsers can often communicate with those servers or

postings, in e-mail, and so on,
protocols as well.

What the browser does most often, however, is deal with formatting and displaying Web
documents. Each Web page is a file written in a language called HTML (HyperText Markup
Language) that includes the text of the page, its structure, and links to other documents,
images, or other media. (You'll learn all about HTML on Days 2 and 3, “Creating Simple
Web Pages” and “Doing More with HTML 3.2,” because you need to know it in order to
write your own Web pages.) The browser takes the information it gets from the Web server
and formats and displays it for your system. Different browsers may format and display the
same file differently, depending on the capabilities of that system and the default layout
options for the browser itself. You'll learn more about this tomorrow in Chapter 3, “The
Basics of HTML 3.2.7

Retrieving documents from the Web and formatting them for your system are the two tasks
that make up the core of a browser’s functionality. However, depending on the browser you
use and the features it includes, you may also be able to play multimedia files, view and
interact with Java applets, read your mail, or use other advanced features that a particular
browser offers.

An Overview of Popular Browsers

This section describes a few of the more popular browsers on the Web at the time this book
is being written. These are in no way all the browsers available, and if the browser you’re using

. .
isn’t here, don’t feel that you have to use one of these. Whatever browser you have is fine as
long as it works for you.

T.hc browsers in this section can be used only if you have a direct Internet connection or a
filal—up SLIP or PPP Internet connection. Getting your machine connected to the Internet
is beyond the scope of this book, but plenty of books are out there to help you do so.

Ifyourconnection to the Internet s througha commercial onlineservice (AOL, CompuServe,

or Prodigy), you may have a choice of several browsers including the ones in this section and
browsers that your provider supplies.

Finally, if the only connection you have to the Internet is through a dial-up text-only UNIX
(or other) account, you are limited to using text-only browsers such as Lynx. You will not be

able to view documents in color or view graphics online (although you usually can download
them to your system and view them there).

Netscape

By far the most popular browser in use
Netscape Communications Corporation.
Netscape. The Macintosh version of Net

on the Web today is Netscape Navigator, from
Netscape Navigator is most commonly just called

scape is shown in Figureﬁgﬁtioner-s Ex. 1004
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Figure 1.8.

Netscape (for
Macintosh).

Netscape is available for Windows, Macintosh, and for many different versions of UNIX
running the X Window System. It is well supported and provides up-to-the-minute features
including an integrated news and mail reader, support for Java applets, and the ability to

e

S0
o By P
Buck _{Forwsrd| Home Rtbud huqn Pml FM
Location:{http://home netscape.com/ndx htmi

LATEST NEWS: GOLD BETA 2 RELEASED

NAVIGATOR GOLD MOVES TO BETA 2
Windows 95 and NT users can now download the latest beta version of Netscepe Navigatar Gold. Once
you've downloaded i, erter owr expanded Gold R\shwma t0 win cesh and prizes and get your home
poge Listed ine spocu.l contest directory provided by Yahoo.

NETSCAPE NAVIGATOR JUST ORE CLICK AWAY THROUGH TOP ONLINE SEXVICES
As & resul of alliances betwean Netscape andtop online services, customers will have easy one-click
eccess 1o Netscaps Navigdtor, cotinuing cuzrert dq;mnu-nd: onthe Intarnet and for online services.

}‘An"nu\cx SEEVER ANNOUNCED
r annoonces Fast Track Server 2.0, an emy loval $295 Web server that combines the new
of the rext-generation Nﬂnc!pe TVers ito one eesy-t0-ose package. The beta versions of
F&skafor Windows NT and Unix are evailabls for download nowl

2.0
We're making improvements; Downlosd the newest releass of Netscaps Nevigatar e
and read abot recert securiy enbancemerts. Upgrade perches for Windows, m s
Macintosh, and Unix are also aveisble. o

NETSCAPE AKNOUNCES THREE NEW CHANNEL PARTNER PROGRAMS
lerscape annources thres new programs to halp resellers, system ungnm:, and traming organizations
sell and support Netscape sotuions. Check ou the Netscape AffibatePlus, Netscape Commercial
Application, and Netscape Education Pantper Prograns - anipmxuduy'

HBO GETS FASTER ACCESS TO CRICIAL INFORMATION WITH NETSCAPE
Home Box Office (HBO) bulk its intronet with Netscape sofrware 10 give its smplyees access to vial
deta for meking television programming decisions and to provide its sales force with tools to sell
premium telsvasion services.

Javaon
Dovnloadl}n_lpmvm]zm of our new Macintosh Jave beta and check o Netscape plug -ins for the
Mac, such es Talker by MVP Sokations.

handle “plug-ins” for more new and interesting features yet to be developed.

The current version of Netscape is 2.02, which is available for downloading at Netscape’s site

5o =R

&S]

at http://www.netscape.com/, ot in boxes from your favorite computer software store.

Ifyou’reastudent, faculty, or staff ofan educational institution, or if you work fora charitable
nonprofit organization, you can download and use Netscape for free. Otherwise, you're

expected to pay for Netscape after an evaluation period (typically 90 days). If you buy

Netscape from a store, you've already paid the license fee.

NCSA Mosaic

Only a short time ago, Mosaic had Netscape’s place on the Web as the most popular browser.
Indeed, Mosaic was the first of the full-color graphical browsers and is usually credited with

making the Web as popular as it is today.
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Mosaic is developed by NCSA at the University of Illinois, with several sup portc'ad commer-
cial versions available from companies such as Spry and Spyglass. NCSA Mosaic is free for
personal use and comes in versions for Windows, Macintosh, and' UNIX (the X Window
System); each version is colloquially called WinMosaic, MacMosaic, and XMosaic, respec-
tively. The current version of NCSA Mosaic is 2.01 on all platforms. You can find out more
information and download a copy from http://www.ncsa.uiuc.edu/SDG/Software/Mosaic/
NCSAMosaicHome.html.

Figure 1.9 shows NCSA Mosaic for the Macintosh.

Figure 1.9. 2B} NCSA Mosalc Home Page &

Mosaic (for 9 [cl=lalE]

Macintosh).

‘Welcome to NCSA Mosaic, an [ntemet informetion browser end World Wide Web client. NCSA
Mosaic yes developed at the Netional Certer for Svpercompuing Applications at the Universi
MmQMmmmAmwﬁmismmbymdemmn(
the Unsversity of [Tlinois (UT), and ownership remairs with the Ul

Esch highlighted phresa (in color or undexlined) s & hyperlink to another docurnens or imformetion
Tesource somevhere onthe Iernet. Singls click on eny highlighted phyass to follow the link,

NCSA Mosaic Flavors

NCSA Mosaic comes in thres flavors. The most recent version number rou;zvs each hyperlink. -

® NCSA Mosaic forthe X Window System (v2 2
¢ NCSA Moseic for the Apple Macirtosh (v2.0.1)
 NCSA Moowic for Microsoft Windowe (v2.1.0)

Starting Points
m:nllﬂavhumummmﬂi:htohb ireroduce you to yberspace sod keep wack of s
grovih:

* Aglossary of World Wide Web terms and acronyms

® AnINDEX o Mosaic related documents

© NCSA Mossic Access Pags for persare with disdhliion
* Mosaic and WWW relared Tizorials

. o NCSA "

. §‘;8€”°dm Poures for Internet Explontion

&l

o
Gl

Lynx

Lynx '(“li“ks’” get it?), originally developed by the University of Kansas and now by Foteos
Macrides at the Worcester Foundation for Biological Research, is an excellent browser for
tex"on‘l)’ Inter net connections such as dial-up UNIX accounts. It requires VI'100 terminal
emulation, which most terminal emulation programs should support. You can use arrow keys

to select links in Web pages.
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Because Lynx runs on systems that lack the ability to display graphics, viewing Web pages
using Lynx gives you nothing but the text and the links. Designing pages that work equally
well in Lynx and in graphical browsers is one of the more interesting challenges of Web page
design (as you'll learn later on in this book).

Lynx should be available on the system where you have a dial-up account, or you can
download it from ftp://ftp2.cc.ukans.edu/pub/lynx. The current version is 2.5. Figure
1.10 shows Lynx running on a UNIX system (from a terminal emulator).

Figure 1.10.

Lynx. ABOUT Lvhox

About Lynx 18/25/85 ¢pl of 3)

Lynx is a fully featured Horld-Hida Heb browser for users on both UNIX
and WS plﬂlfw"l who are connacted to those systems via

Il termirnais or esuiators. That

Tne ludes UT100 terainale and desk top-based softeare packages amulating
UT100 terwminals (m.g., Kermit, Procoms, etc.).

Lynx is usad in universities, |ibraries, freenats, and many other
s/ tuations shere there is a desira to bring the inforaation of tha
Hord-Hida Heb ta as wide an gudience as possibla,

The most recent rulecse of Lynx Is which is maintained by
Foteos Macrides at the Worcester wmllon for Biological Research.

nost recent, and probably final, releasa of Lynx produced by tha
University of Kmm is 2.4.2. KU has no plans at this tise to
continue development or maintenance of Lynx. New or upgrading users
are advised to use the 2.4-FN release of Lynx.

For information on how to use tha KU release of Lynx sea tha Lymx
User's Guida or the Lyax help files.

For inforsatian about the University of Kansas see the KU MAN heme
page,

Thers is an enall discussion about Lynx called Ignu—des. There ara
about 500 people around the sor|d who use, odninister, ond develop
Lynx who recelve this distribution.

Credits

Lw r. a product of the Distributed Computing Group mithin Rcadeaic

g Services of The University of Kansas. Lynx sas originally

space for next page —-

Arrow i Up and Down to mova, Right ta follow a Jink; Laft to go back.

N)elp O)puons Pirint G Hlain screen Qiuit /=search [deletel=history fist [
=

N

Microsoft Internet Explorer

New on the scene but expected to make a significant impact in the coming months is
Microsoft’s browser Internet Explorer, usually just called Explorer. Explorer runs on
Windows 3.1, Windows 95, Windows NT, and Macintosh, and it is free for down-
loading from Microsoft’s Web site (http: / /www.microsoft.com/ie/). No further license fee
is required.

So far, Microsoft has been the only browser developer that has come close to keeping up with
Netscape’s pace of development, supporting many of Netscape’s features and adding a few
of its own. In addition, Microsoft has made significant deals with several commercial online
services, which means its share of the browser market may be growing significantly in the
future.
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i
The current versions of Explorer are 2.0 for Windows 95, 1.5 for Windows NT, 1 ..6 beta for
; Windows 3.1, and 2.0 beta for Macintosh. An experimental developers-only version of the
o1 . 3.0 version is also available in an alpha form. For more information about all these versions,
N see the Explorer home page.
' Figure 1.11 shows Explorer 2.0b1 running on a Macintosh.
A o
NE
t i Figure 'l .'l 1 . internet Explorer Home Page
i = T "r' e
o > a] BEIRRREEIRNISEEID R
| e s ECiNDERIAREIECISEIBERIDD
9. Explorer (Mac- f@w Explorer
5l : \
uE mto;b) * B Search | Microsoft Home Puge
g | Cpmetot | e, BIRENISSIRIT
' BRI . (ST i
M oraate 2 naw ganeration of intatactive’
Wb pages and applications.
et answars to the most frequantly askad
R “Register Today! sqAfter You questions, send us your faadbaak, sign up for
Registes yous vession of Mictosoft Intemet’ k natal more Information, and easily oonvert your
- Explorer to snsuie that you hear about . - : Netscape Navigater Bookmasks to Miorosoft
; ;upeoa\ing releases, : ; Internet Explorer Favorites.
) T st e e oy esable i Mo
N Internet Explore fealures io crnate some of Intemet Explores.
2 ‘e most interesting sites on the web.
i . Davaiopass and Wab avthoss aan get
13 3 i internot {Mﬂl::!l:ﬂ“n lnﬂhni'ﬂlcllu-lﬂvnﬂ Mlnlllﬁ
i : K :":’A‘""' :::u:t m.“..‘."':l'.'.".:fq’ «Itl-;:lep?..k:u
° ¢ " = .0 Aipha ::::I’:Tl‘:\;l‘npum“ only and nat for
LEWep Do you authar Web pages? Visit this resourae
; Phen S s e et
N : ¥ 24 Intornet Leam mare about how fo getyour oustomars set
¥ : i 5 Sorvien up using Miorosoft Intemat Explorar weith your
3 H : & Providers seniae. Inoludes Infomation sbout PP,
@ SUP, and CSUIP conneotions.
2 S e
E She last updated: March 22, 1600
N < iC
N : : ) )
y :
i
1] Web Servers
, To view and browse pages on the Web, all you need is a Web browser. To publish pages on
the Web, most of the time you’ll need a Web server.
&
3
: i P M . . -
: NEW ? Web server is the program that runs on a Web site and is responsible
A .
; 'ﬂ'm or rcpl'ylng to Web browser requests for files. You need a Web server
) to publish documents on the Web,
2 i
) i When you use a brow:
. ‘ connection to (Ser. to rﬁqum 2 page on a Web site, that browser is making a Web
aserver (usi I -
: thecontentathepry ng the HTTP protocol). The server accepts the connection, sends
: of thefilest .
; p he inf S thatwere requested, and then closes the connection. The browser then
: ormats the information it got from the server.
O Petitioner's Ex. 1004
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On the server side, many different browsers may connect to the same server to get the same
information. The Web server is responsible for handling all these requests.

Web servers do more than just deposit files. They are also responsible for managing form
input and for linking forms and browsers with programs such as databases running on the
server.

Justlike with browsers, many different servers are available for many different platforms, each
with many different features and each and ranging in cost from free to very expensive. For
now, all you need to know is what the server is there for; you’ll learn more about Web servers
on Bonus Day 1.

Uniform Resource Locators (URLs)

As you learned earlier, a URL is a pointer to some bit of data on the Web, be it a Web
document, a file on FTP or Gopher, a posting on Usenet, or an e-mail address. The URL
provides a universal, consistent method for finding and accessing information, not necessar-
ily for you, but mostly for your Web browser. (If URLs were for you, they would be in a
format that would make them easier to remember.)

In addition to typing URLs directly into your browser to go to a particular page, you also use
URLs when you create a hypertext link within a document to another document. So, any
way you look at it, URLs are important to how you and your browser get around on the Web.

URLs contain information about how to get at the information (what protocol to use: FTP,
Gopher,or HTTP), the Internet host name to look on (www.ncsa.uiuc. edu, or ftp.apple. com,
or netcom16.netcom.com, and so on), and the directory or other location on that site to find
the file. There are also special URLs for things such as sending mail to people (called mailto
URLs), and for using the Telnet program.

You'll learn all about URLs and what each part of them means in Chapter 4.

Summary

In order to publish on the Web, you have to understand the basic concepts that make up the
parts of the Web. In this chapter you learned three things. First, you learned about a few of
the more useful features of the Web for publishing information. Second, you learned about
Web browsers and servers and how they interact to deliver Web pages. Third, you learned
about what a URL is and why it’s important to Web browsing and publishing.
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Q&A

Q Who runs the Web? Who controls all these protocols? Who’s in charge of all

this?

A No single entity “owns” or controls the World Wide Web. Given the enormous

number of independent sites that supply information to the Web, it is impossible
for any single organization to set rules or guidelines. There are two groups of
organizations, however, that have a great influence over the look and feel and
direction of the Web itself.

The first is the World Wide Web (W3) Consortium, based at MIT in the United
States and INRIA in Europe. The W3 Consortium is an organization of individu-
als and organizations interested in supporting and defining the languages and
protocols that make up the Web (HTTP, HTML, and so on). It also provides
products (browsers, servers, and so on) that are freely available to anyone who
wants to use them. The W3 Consortium is the closest anyone gets to setting the
standards for and enforcing rules about the World Wide Web. You can visit the
Consortium’s home page at http: //www.w3.org/.

The second group of organizations that influences the Web is the browser de-
velopers themselves, most notably Netscape Communications Corporation and
Microsoft. The competition for most popular and technically advanced browser on
the Web is fierce right now, with Netscape and Microsoft as the main combatants.
Although both organizations claim to support and adhere to the guidelines pro-
posed by the W3 Consortium, both also include their own new features in new

versions of their software—features that often conflict with each other and with the
work the W3 Consortium is doing,

Sometimes trying to keep track of all the new and rapidly changing developments
feels like being in the middle of a war zone, with Netscape on one side, Microsoft
on the other, and the W3 trying to mediate and prevent global thermonuclear war.
As a Web designer, you’re stuck in the middle, and you’ll have to make choices

about which side to support, if any, and how to deal with the rapid changes. But
that’s what the rest of this book is for!

Q Why would anyone use a text-only browser such as Lynx when there are

A

Page 48 of 130

graphical browsers available?

You need a special Internet connection in order to use a graphical browser on the
Web. If your machine isn’t directly hooked up to the Internet (for example, on a
network at work or school), you'll need to use a modem with a special account to
make your system think it’s on the Net or an account with a commercial on
service. These special accounts can be quite expensive,
a lot of Internet service providers. Even then, unless

line
even in areas where there are
you have a very fast modem,
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Web pages can take a long time to load, particularly if there are lots of graphics on
the page.

Lynx is the ideal solution for people who either don’t have a direct Internet
connection or don’t want to take the time to use the Web graphically. It’s fast and
it enables you to get hold of just about everything on the Web; indirectly, yes, but
it’s there.

Q A lot of the magazine articles I've seen about the Web mention CERN, the

European Particle Physics Lab, as having a significant role in Web develop-
ment. You didn’t mention them. Where do they stand in Web development?

The Web was invented at CERN by Tim Berners-Lee, as I'm sure you know by
now from all those magazine articles. And, for several years, CERN was the center
for much of the development that went on. In late 1995, however, CERN passed
its part in World Wide Web development to INRIA (the Institut National pour la
Recherche en Informatique et Automatique), in France. INRIA today is the
European leg of the W3 Consortium.
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Day

Get Organized

When you write a book, a paper, an article, or even a memo, you usually don’t
just jump right in with the first sentence and then write it through to the end.
Same goes with the visual arts—you don’t normally start from the top left corner
of the canvas or page and work your way down to the bottom right.

A better way to write or draw or design a work is to do some planning
beforehand—to know what it is you’re going to do and what you’re trying to
accomplish, and to have a general idea or rough sketch of the structure of the
piece before you jump in and work on it.

Just as with more traditional modes of communication, writing and designing
Web pages takes some planning and thought before you start flinging text and
graphics around and linking them wildly to each other—perhaps even more so,
because trying to apply the rules of traditional writing or design to online
hypertext often results in documents that are either difficult to understand and
navigate online or thatsimply don’t take advantage of the features that hypertext
provides. Poorly organized Web pages are also difficult to revise or to expand.

In this chapter I describe some of the things you should think about before you
begin developing your Web pages. Specifically, you

Petitioner's Ex.
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(3 Learn the differences between a Web presentation, a Web site, a Web page, and a
home page.

0 Think about the sort of information (content) you want to put on the Web.

[ Set the goals for the presentation.

[J Organize your content into main topics.

[0 Come up with a general structure for pages and topics.
After you have an overall idea of how you’re going to construct your Web pages, you’ll be
ready to actually start writing and designing those pages tomorrow in Chapter 3, “The Basics

of HTML 3.2.” If you're anxious to get started, be patient! There will be more than enough
HTML to learn over the next couple of days.

Anatomy of a Web Presentation

First, here’s a look at some simple terminology I'll be using throughout this book. You need

to know what the following terms mean and how they apply to the body of work you're
developing for the Web:

0J The Web presentation
0J The Web site

L] Web pages

Ul Home pages

A Web presentation consists of one or more

which, as a whole, describes a body of infor
Figure 2.1).

Web pages linked together in a meaningful way,
mation or creates an overall consistent effect (see

Figure 2.1.
AWeb presentation
and pages.

—— The Presentation

Pages within the
Presentation
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New

N]E'W A Web site is a system on the Internet containing one or more Web

NEW A Web page is a single element of a Web presentation and is contained

A Web presentation is a collection of one or more Web pages.

TERM

Each Web presentation is stored on a Web site, which is the actual machine on the Web that
stores the presentation. Some people refer to the Web presentation and the Web site as the
same thing; I like to keep them separate because a single Web site can contain many different
presentations with very different purposes and developed by different people. Throughout
the first week or so of this book you’ll be learning how to develop Web presentations; in the
bonus chapters you’ll learn how to publish your presentation on an actual Web site.

TERM presentations.

A Web page is an individual element of a presentation in the same way that a page is a single
element of a book or a newspaper (although, unlike a paper page, Web pages can be of any
length). Web pages are sometimes called Web documents. Both terms refer to the same thing:
A Web page is a single disk file with a single filename thar is retrieved from a server and
formatted by a Web browser.

TERM in a single disk file.

The terms Web presentation, site, and page are pretty easy to grasp, but the term “home page”
is a little more problematic because it can have several different meanings.

If you are reading and browsing the Web, the home page is usually referred to as the Web
page thatloads when youstart up your browser or when you choose the “Home” button. Each
browser has its own default home page, which is often the same page for the site that
developed the browser. (For example, the Netscape home page is at Netscape’s Web site, and
the Lynx home page is at the University of Kansas.)

Within your browser, you can change that default home page to start up any page you want—
acommon tactic I've seen many people use to create asimple page of links to other interesting
places or pages that they visit a lot.

Ifyou’re publishing pages on the Web, however, the term home page has an entirely different
meaning. The home page is the first or topmost page in your Web presentation—it’s the entry
point to the rest of the pages you’ve created and the first page your readers will see (see Fig-

ure 2.2).
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New The home page is the entry or starting poinc for the rest of your Web
TERM presentation,

NEW ;{m‘u content 1s the stuff you're putting on the Web. Information,
TERM iction, images, art, programs, humor, diagrams, games—all of this is
content.

Figure 2.2.
The home page.

4——————— The Home Page

__;;E [6)

T
i
A

[
|

The home page usually contains an overview of the content in the presentation available from
that starting point—for example, in the form of a table of contents or a set of icons. If your
content is small enough, you may include everything on that single home page—making
your home page and your Web presentation the same thing,

What Do You Want To Do on the Web?

This may seem like a silly question. You wouldn’t have bought this book if you didn’t have
some idea of what you want to put online already. But maybe you don’t really know what
it is you want to put up on the Web, or you have a vague idea but nothing concrete. Maybe
it l.las suddenly become your job to putyour company on the Web, and someone handed you
this book and said, “Here, this will help.” Maybe you just want to do something similar to
some other Web page you've seen that you thought was particularly cool.

What you want to put on the Web is wha
Content is a general term that can refer

or anything. If you were to tell someon.
describing your content.

4 .
tI'll refer to throughout this book as your content.
to text, or graphics, or media, or interactive forms,
e what your Web pages are “about,” you would be
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What sort of content can you put on the Web? Just about anything you want to. Here are
some of the kinds of content that are popular on the Web right now:

L] Personal information. You can create pages describing everything anyone could
ever want to know about you and how incredibly marvelous you are—your
hobbies, your resumé, your picture, things you've done.

L) Hobbies or special interests. A Web page could contain information about a
particular topic, hobby, or something you’re interested in, for example, music, Star
Trek, motorcycles, cult movies, hallucinogenic mushrooms, antique ink bottles, or
upcoming jazz concerts in your city.

L] Publications. Newspapers, magazines, and other publications lend themselves
particularly well to the Web, and they have the advantage of being more immediate
and easier to update than their print counterparts.

L) Company profiles. You could offer information about what a company does,
where it is located, job openings, data sheets, white papers, marketing collateral,
and whom to contact; such a page might even present demonstration software, if
that’s what the company does.

L] Online documentation. The term “online documentation” can refer to everything
from quick-reference cards to full reference documentation to interactive tutorials
or training modules. And it doesn’t have to refer to product documentation;
anything task-oriented (changing the oil in your car, making a souffl§, creating
landscape portraits in oil, learning HTML) could be described as online documen-
tation.

L) Shopping catalogs. If your company offers items for sale, making your lists
available on the Web is a quick and easy way to let your customers know what you
have available and your prices—and if prices change, you can just update your Web
documents to reflect that. With interactive forms, you can even let your readers
order your product online.

L] Polling and opinion gathering. Interactivity and forms on the Web enable you to
get feedback on nearly any topic from your readers, including opinion polls,
suggestion boxes, comments on your Web pages or your products, and so on.

L) Anything else that comes to mind. Hypertext fiction, online toys, media archives,
collaborative art...anything!

The Web is limited only by what you want to do with it. In fact, if what you want to do with
itisn’tin this list or seems especially wild or half-baked, then that’s an excellent reason to try

 it. The most interesting Web pages out there are the ones that stretch the boundaries of what
the Web is supposed to be capable of.
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Ifyou really have no idea of what to put up on the Web, don’t fecl' tha't you have to stop hc?rc,
put this book away, and come up with something befo.re continuing,. Maybe by r)eadmg
through this book you'll get some ideas (and this book will be ‘usefu.l even if you don’t have
ideas). I've personally found that the best way to come up with ideas is to spend an afternoon
browsing the Web and exploring what other people have done.

Set Your Goals

What do you want people to be able to accomplish in your presentation? Are your readers
looking for specific information on how to do something? Are they going to read through
each page in turn, going on only when they’re done with the page they’re on? Are they just
going to start at your home page and wander aimlessly around, exploring your “world” until
they get bored and go somewhere else?

Asan exercise, come up with a list of several goals that your readers might have for your Web
pages. The clearer your goals, the better.

For example, say you were creating a Web presentation describing the company where you
work. Some people reading that presentation may want to know about job openings. Others
may want to know where you're actually located. Still others may have heard that your
company makes technical white papers available over the Net, and they want to download

the most recent version of a particular one. Each of these is a valid goal, and you should list
each one.

For a shopping catalog Web presentation, you might have only a few goals: to allow your

readers to browse the items you have for sale by name or by price and to order specific items
once they’re done browsing,

Fora personal or special-interest presentation, you may have only a single goal: to allow your
reader to browse and explore the information you've provided.

The goals do not have to be lofty (“this Web presentation will bring about world peace”) or
even make much sense to anyone except you. Still, coming up with goals for your Web
documents prepares you to design, organize, and write your Web pages specifically to reach

Fhose go:als. Goals also help you resist the urge to obscure your content with extra
information.

Ifyou’re designing Web pages for someone else—for example,
for your company or if you've been hired as a consultant—h
from your employer is definitely one of the most important pi

.have before you create a single page. The ideas you have for ¢
ideas that other people have for

that has to be thrown away,

if you’re creating the Web site
aving a set of goals for the site
eces of information you should
he presentation may not be the
the presentation, and you may end up doing a lot of work
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Break Up Your Content into Main Topics

With your goals in mind, now try to organize your content into main topics or sections,
chunking related information together under a single topic. Sometimes the goals you came
up with in the previous section and your list of topics will be closely related. For example, if
you're putting together a Web page for a bookstore, the goal of being able to order books fits
nicely under a topic called, appropriately, “Ordering Books.”

You don’t have to be exact at this point in development. Your goal here is just to try to come
up with an idea of what, specifically, you'll be describing in your Web pages. You can organize
things better later, as you write the actual pages.

For example, say you were designing a Web presentation about how to tune your car. This
is a simple example since tune-ups consist of a concrete set of steps that fit neatly into topic
headings. In this example, your topics might include

[J Change the oil and oil filter

[ Check and adjust engine timing
L] Check and adjust valve clearances
[J Check and replace the spark plugs
(3 Check fluid levels, belts, and hoses

Don’t worry about the order of the steps or how you’re going to get your reader to go from
one section to another. Just list the things you want to describe in your presentation.

How about a less task-oriented example? Say you wanted to create a set of Web pages about
a particular rock band because you’re a big fan and you’re sure there are other fans out there
who would benefit from your extensive knowledge. Your topics might be

[J The history of the band

L] Biographies of each of the band members

L) A “discography”—all the albums and singles the band has released

(] Selected lyrics

[J Images of album covers

[ Information about upcoming shows and future products
You can come up with as many topics as youwant, but try to keep each topic reasonably short.
If a single topic seems too large, try to break it up into subtopics. If you have too many small
topics, try to group them together into some sort of more general topic heading. For example,
if you were creating an online encyclopedia of poisonous plants, having individual topics for

each plant would be overkill. You could just as easily group each plant name under a letter
of the alphabet (A, B, C, and so on) and use each letter as a topic. That’s assuming, of course,
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_NOTE Many of the ideas I describe in this section were drawn from a book
—— called Designing and Writing Online Documentation by William K.

that your readers will be looking up information in your encyclopedia alphabetically. If they
want to look up poisonous plants using some other method, you would have to come up with

different topics.

Your goal is to have a set of topics that are roughly the same size and that group together
related bits of the information you have to present.

Ideas for Organization and Navigation

At this point you should have a good idea about what you want to talk about and a list of
topics. The next step is to actually start structuring the information you have into aset of Web
pages. But before you do that, consider some “standard” structures that have been used in
other help systems and online tools. This section describes some of those structures, their
various features, and some important considerations, including

U The kinds of information that work well for each structure

U How readers find their way through the content of each structure type to find what

they need

L)' How to make sure readers can figure out where they are within your documents
(context) and find their way back to a known position

Think, as you read this section, how your information might fit into one of these structures

or how you could combine these structures to create a new structure for your Web
presentation.

Horton (John Wiley & Sons, 1994). Although Horton’s book was
written primarily for technical writers and developers working specifi-
cally with online help systems, it’s a great book for ideas on structuring
documents and for dealing with hypertext information in general. If
you start doing a lot of work with the Web, you might want to pick up
this book; it provides a lot of insight beyond what I have to offer.

Hierarchies

Probably the easiest and most |
hierarchical or menu fashion, i
themselves especially well to onlj

ogical way to structure your Web documents is in a
llustrated in Figure 2.3. Hierarchies and menus lend
ne and hypertext documents. Most online help systems, for
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example, are hierarchical. You start with a list or menu of major topics; selecting one leads
you to a list of subtopics, which then leads you to discussion about a particular topic.
Different help systems have different levels, of course, but most follow this simple structure.

Figure 2.3. Home
Hierarchical :
organization.

N
SRR

In a hierarchical organization, it’s easy for readers to know their position in the structure;
choices are to move up for more general information or down for more s pecific information.

Providing a link back to the top level enables your reader to gct back to some known position
quickly and easily.

In hierarchies, the home page provides the most general overview to the content below it. The
home page also defines the main links for the pages further down in the hierarchy.

For example, a Web presentation about gardening might have a home page with the topics
shown in Figure 2.4.

Figure 2.4. = : The Web En T ia of 6ardening = L
Gardening home _g@@él_u_?d _&__J_i_’."%_lgj _g_)og__‘ @
page. The Web Encyclopedia of Gardening L

If you selected Fruits, you would then be linked “down” to a page about fruits (Figure 2.5).
From there you can go back to the home page, or you can select another link and go further
down into more specific information about particular fruits.
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choose from too many menus, you forget what it was you originally wanted, and you’re too
annoyed to care. Tty to keep your hierarchy two to three levels deep, combining information
on the pages at the lowest levels (or endpoints) of the hierarchy if necessary.

Linear

Another way to organize your documents is to use a linear or sequential organization, much
like printed documentsare organized. Inalinearstructure, illustrated in Figure 2.7, the home
page is the title, or introduction, and each page follows sequentially from that structure. In
astrict linear structure, there are links that move from one page to another, typically forward
and back. You may also want to include a link to “Home” that takes you quickly back to the
first page.

Figure 2.7. Home
Linear
organization.

Context is generally easy to figure out in a linear structure simply because there are so few
places to go.

A linear organization is very rigid and limits your readers’ freedom to explore and your
freedom to present information. Linear structures are good for putting material online when
the information also has a very linear structure offline (such as short stories, step-by-step
instructions, or computer-based training), or when you explicitly want to prevent your reader
from skipping around.

For example, consider teaching someone how to make cheese using the Web. Cheese-making
is a complex process that involves several steps that must be followed in a specific order.

Describing this process using Web pages lends itself to a linear structure rather well. When
navigating a set of Web pages on this subject, you would start with the home page, which
might have a summary or an overview of the steps to follow. Then, using the link for
“forward,” move on to the first step, “Choosing the Right Milk”; to the next step, “Setting
and Curdling the Milk”; all the way through to the last step, “Curing and Ripening the
Cheese.” If you needed to review at any time, you could use the link for “back.” Since the
process is so linear, there would be little need for links that branch off from the main stem
or links that join together different steps in the process.

Linear with Alternatives

You can soften the rigidity ofalinear structure by allowing the reader to deviate from the main
path. For example, you could have a linear structure with alternatives that branch out from
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a single point (see Figure 2.8). The offshoots can then rejoin the main branch at some point
further down, or they can continue down their separate tracks until they each come to an

“Cnd.”

Figure 2.8.

Linear with

alternatives.

Home

For example, say you had an installation procedure for a software package that was similar
in most ways, regardless of the computer type, except for one step. At that point in the linear
installation, you could branch out to cover each system, as shown in Figure 2.9.

Figure 2.9. EA= = Netscape: Instaliing The software: Configuration
Soe |- p -
Different steps for ot lso:ial »@.' R%«l .E,I .i%.l ,%,[ A l st !

differens sysiems. Configuring Your New Ju hipyer‘ Sofﬁiygre :

Now tha the Juniper sofrware has besn
nmthe ¥y you want 2 to.

ﬁ:nymﬁdonﬁw&bkywvﬂlmd@;m\ﬁgm

Please choose the configuntion procedure imyomrpletﬁom:

® Configure the softwars on Windows =
® Configure the sofcwars on Magintosh © :

® Configurs the softesrs on SunCS 41x -
® Configure the software on Smn0S 5x Solaris)

® Configure the softwar on Linnx .- - :

® Configure the software on HPUX

Ba:km Previous Step Uan J\m:'perHuﬁu Page

a2l

B
C ] ||

After the system-specific part of the installation,

you could then link back to the original
branch and continue on with the generic installa

tion.

In addition to branching from a linear structure, you could also provide links that allow

readers to skip forward or back in the chain if they need to review a particular step or if they
already understand some content (see Figure 2.10).
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Figure 2.10.
Skip abead or
back.

Combination of Linear and Hierarchical

A popular form of document organization on the Web is a combination of a linear structure
and a hierarchical one, as shown in Figure 2.11. This structure occurs most often when very
structured but linear documents are put online; the popular FAQ (Frequently Asked
Questions) files use this structure.

Figure 2.11. Home
Combination of

linear and PN
hierarchical, / \

N LN

The combination of linear and hierarchical documents works well as long as there are
appropriate clues regarding context. Because the reader can either move up and down or
forward and back, it’s easy to lose one’s mental positioning in the hierarchy when one crosses
hierarchical boundaries by moving forward or back.

For example, say you were putting the Shakespearean play Macbeth online as a set of Web
pages. In addition to the simple linear structure that the play provides, you could create a
hierarchical table of contents and summary of each act linked to appropriate places within
the text, something like that shown in Figure 2.12.
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E@===————= Netscape: Shekespeare's Macbeth: Act One == 3
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Scepe Two . R L 1 B T
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e ; %mﬁ&fﬁwm.??m,mmm
Thaos of Cavior be execaaed,end gives his 8l 10 Macheth. 2010 o0 %
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‘Thane of Cawdor exdd evereually King, and that will beget kings. Letez, Ross end.
" Augs srive e give Macbeth his 1w tile (fulfillivg o last par of the prophecy)
. The Ring i tokdthe the o4 Thems of Cawdor hss been execvted and congraralates

7" Machaiend Banqup forthier honorsble deedis. The, proclaiming his son meloom ss :
2]
1

Figure 2.12.
Macbeth hierarchy.
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Because this is both a linear and hierarchical structure, on each page of the script you provide
links to go forward, back, return to beginning, and up. But what is the context for going up?

Ifyou’ve just come down into this page from an act summary, the context makes sense. “Up”
means to go back to the summary you just came from.

But say you went down from a summary and then went forward, crossing an act boundary
(say from Act 1 to Act 2). Now what does “up” mean? The fact that you're moving up to a
page that you may not have seen before is disorienting given the nature of what you expect
from a hierarchy. Up and down are supposed to be consistent.

Consider two possible solutions:

U Do not allow “forward” and “back” links across hierarchical boundaries. In this
case, in order to read from Act 1 to Act 2 in Macbeth, you would have to move up
in the hierarchy and then back down into Act 2.

U Provide more context in the link text. Instead of just “Up” or an icon for the link
that moves up in the hierarchy, include a description as to where you’re moving.

Web

Aweb isaset of documents with little or no actual overall structure; the only thing tying each

page t?gcther is a link (see Figure 2.13). The reader drifts from document to document,
following the links around.

Web structures tend to be free-

flowing and allow the reader to wander aimlessly through the
content. Web structures are

excellent for content that is intended to be meandering or

unrelated, or when you want to encourage browsing. The World Wide Web itself is, of
course, a giant web structure
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Figure 2.13.

A web structure.
Home /

| >
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An example of content organized in a web structure might be a set of virtual “rooms” created
using Web pages. If you've ever played an old text-adventure game like Zork or Dungeon,
or if you've used a MUD (Multi-User Dungeon), you are familiar with this kind of
environment,

In the context of a Web presentation, the environment is organized so that each page is a
specific location (and usually contains a description of that location). From that location you
can “move” in several different directions, exploring the environment much in the way you
would move from room to roomina building in the real world (and getting lost justas easily).
For example, the initial home page might look something like what’s shown in Figure 2.14.

Figure 2. 'I 4. Netscape: City Square EE
C’“’@I@’@!l?"i wl @
T}Jf /Jome pdgf  Baok | Farward] “Home | Relosd »E, : nﬁ;zn Pr%t “Find | Step - gl
Jor a Web-based P E e R e o . T
. City Squ : e
virtual AR e e S
. mmmd:x%m SRy square, o 1 - industrial skyscraper. R is &
wunny fall day. Ths rosd. north and sowh here: To the north is the air market; to the
environment. souhthe mi:ycrc{e)oefall%on‘s ,é’:-ahi:twndx‘),rissalhrg,snn,mm. g el
Y:; we ahaxher 3 ,;rd lx smeakers m&« e in“urkﬁ 5
p«&m%akﬁm'#mh, h'gqn S bt

infront

From that page you can then explore one of the links, say, to go into the building, which
would take you to the page shown in Figure 2.15.
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Each room has a set of links to each “adjacent” room in the environment. By following the
links, you can explore the rooms in the environment.

The problem with web organizationsis thatit’s too easy to get lost in them—justas you might
in the “world” you were exploring in the example. Without any overall structure to the
content, it’s difficult to figure out the relationship between where you are and where you’re
going, and, often, where you’ve been. Context is difficult, and often the only way to find your
way back out of a Web structure is to retrace your steps. Web structures can be extremely
disorienting and immensely frustrating if you have a specific goal in mind.

To solve the problem of disorientation, you can use clues on each page. Two ideas:

i
i [ Provide a way out. “Return to home page” is an excellent link.
|

[J Include a map of the overall structure on each page, with a “you are here” indica-
tion somewhere in the map. It doesn’t have to be an actual visual map, but provid-

ing some sort of context will go a long way towards preventing your readers from
getting lost.

Storyboarding Your Web Presentation

The next step in planning your Web presentation is to figure out what content goes on what
page and to come up with some simple links for navigation between those pages.

.
If you're using one of the structures described in the

orgamza'tmn may arise from that structure, in which case this section will be easy. Ifyouwant
to combine different kinds of structures,

cor . fst however, or if you have a lot of content that needs
to be linked theth?r in sqphlsncated ways, sitting down and making a specific plan of what
goes where will be incredibly useful later o as you develop and link each individual page.

previous section, much of the
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NEW Storyboarding, borrowed from filmmaking, is the process of creating a

What Is Storyboarding and Why Do | Need It?

Storyboarding a presentation is a concept borrowed from filmmaking in which each scene
and each individual camera shot is sketched and roughed out in the order in which it occurs
in the movie. Storyboarding provides an overall structure and plan to the film that allows the
director and his staff to have a distinct idea of where each individual shot fits into the overall
movie.

The storyboarding concept works quite well for developing Web pages as well. The
storyboard provides an overall rough outline of what the presentation will look like when it’s
done, including which topics go on which pages, the primary links, and maybe even some
conceptual idea of what sort of graphics you’ll be using and where they will go. With that
representation in hand, you can develop each page without trying to remember exactly where
that page fits into the overall presentation and its often complex relationships to other pages.

TeR M rough outline and sketch of what your presentation will look like before
' you actually write any pages. Storyboarding helps you visualize the
entire presentation and how it will look when it’s complete.

In the case of really large sets of documents, a storyboard enables different people to develop
different portions of the same Web presentation. With a clear storyboard, you can minimize
duplication of work and reduce the amount of contextual information each person needs to
remember.

For smaller or simpler Web presentations, or presentations with a simple logical structure,
storyboarding may be unnecessary. But for larger and more complex projects, the existence
of a storyboard can save enormous amounts of time and frustration. If you can’t keep all the
parts of your content and their relationships in your head, consider doing a storyboard.

So what does a storyboard for a Web presentation look like? It can be as simple as a couple
of sheets of paper. Each sheet can represent a page, with a list of topics that each page will
describe and some thoughts about the links that page will include. I've seen storyboards for
very complex hypertext systems that involved a really large bulletin board, index cards, and
string. Each index card had a topic written on it, and the links were represented by string tied
on pins from card to card (see Figure 2.16).

The point of a storyboard is that it organizes your Web pages in a way that works for you.
Ifyou like index cards and string, work with it. Ifasimple outline on paper or on the computer
works better, use that instead.
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Hints for Storyboarding

Some things to think about when developing your storyboard are as follows:

™
[

O

Which topics will go on each page?

A simple rule of thumb is to have each topic represented by a single page. But if
you have a large number of topics, maintaining and linking them can be a daunting
task. Consider combining smaller, related topics onto a single page instead.
However, don’t go overboard and put everything on one page; your reader still has
to download your document over the Net. It’s better to have several medium-sized
pages (say, the size of two to 10 pages in your word processor) than to have one
monolithic page or hundreds of little tiny pages.

What are the primary forms of navigation between pages?

What links will you need for your reader to n

the main links in your document that enable your reader to accomplish the goals
you defined in the first section. Links for forward, back, up, down, or home all fall
under the category of primary navigation,

avigate from page to pagc? These are

What alternative forms of navigation are you going to provide?

In addition to the simple navigation links, some Web presentations contain extra
information that is parallel to the main Web content, such as a glossary of terms,
an alphabetical index of concepts, or a credits page. Consider these extra forms of

mfom}anon when designing your plan, and think about how you are going to link
them into the main content,
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[J ‘What will you put on your home page?

Since the home page is the starting point for the rest of the information in your
presentation, consider what sort of information you’re going to put on the home
page. A general summary of what’s to come? A list of links to other topics?

U Review your goals.

As you design the framework for your Web presentation, keep your goals in mind,
and make sure you are not obscuring your goals with extra information or content.

Summary

Designing a Web presentation, like designing a book outline, a building plan, or a painting,
can sometimes be a complex and involved process. Having a plan before beginning can help
you keep the details straight and help you develop the finished product with fewer false starts.
In this chapter, you've learned how to put together a simple plan and structure for creating
a set of Web pages, including

U Deciding what sort of content to present
0 Coming up with a set of goals for that content
[J Deciding on a set of topics
[J Organizing and storyboarding the presentation
With that plan in place, you can now move on to the next few chapters and learn the specifics

of how to write individual Web pages, create links between them, and add graphics and media
to enhance the presentation for your audience.

Q&A

Q This all seems like an awful lot of work. All I want to do is make something
simple, and you’re telling me I have to have goals and topics and storyboards.

A Ifyou are doing something simple, then no, you won’t need to do much, if any, of
the stuff I recommend in this chapter. But once you're talking about two or three
interlinked pages or more, it really helps to have a plan before you start. If you just
dive in, you may discover that keeping everything straight in your head is too
difficult. And the result may not be what you expected, making it hard for people
to get the information they need out of your presentation as well as making it
difficult for you to reorganize your page so that it makes sense. Having a plan
before you start can’t hurt, and it may save you time in the long run.
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Q You've talked a lot in this chapter about organizing topics and pages, but
you've said nothing about the design and layout of individual pages.

g A 1 discuss that later in this book, after you’ve learned more about the sorts of layout
‘ HTML (the language used for Web pages) can do, and the stuff that it just can’t
do. There’s a whole chapter and more about page layout and design on Day 6, in
Chapter 11, “Writing and Designing Web Pages: Dos and Don’ts.”

Fl Q What if I don’t like any of the basic structures you talked about in this
chapter?

. /¥

e A

A Then design your own. As long as your readers can find what they want or do what
ok you want them to do, there are no rules that say you must use a hierarchy or a linear
! structure. I presented those structures only as potential ideas for organizing your

Web pages.
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External Files,
Multimedia, and
Animation

Multimedia is a bit of a high-powered word these days, bringing up images of
expensive CD-ROMs with lots of integrated sound and video, textured ray-
traced 3D virtual environments, and Doom-like fast-paced action. Multimedia
on the Web, primarily because of limitations in network speeds and cross-
platform file formats, isn’t nearly that much fun. Multimedia on the Web has
the potential for being very interesting, butat the present time it consists mostly
of small sound and video files and simple animation. Yesterday you learned
about images and, in particular, about the differences between externa‘l a.nd
inline images. You can make that same distinction between external and inline
multimedia on the Web, and in this chapter, I will.

This chapter consists of two main parts. The first part describes external media
files, which are the standard way of doing multimedia on the Web r.bat all
browsers support. In this first half of the chapter you'll learn the following;
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[J What external media means

—

J How browsers, servers, and helper applications work together to handle external
media

1 How to use external sound and video files

3 How to use external media for things other than multimedia
In the second part of this chapter, I'll get fancy and talk about the newer advances in browsers
to support inline animation and multimedia, including:
Inline sound and video

GIF animation

C] 010

Marquees

Animarion with Java

(107

Netscape’s server push and client pull

]

Notes about inline multimedia yet to come

What Is External Media?

Yesterday you learned about the difference between inline and external images—inline
images appear directly on a Web page, whereas external images are stored, well, externally,
and loaded by choosing a link in an HTML Web page. This same distinction between inline
and external applies to many other kinds of media besides images. In its most general form,

external media is defined as any file that cannot be automatically loaded, played, or displayed
by a Web browser on a Web page.

Whereas when you use inline media you’re limited to which kinds of files you can use (and,
for most browsers, that means only GIF and JPEG images), external files can include just
about any kind of file you can create: non-inline GIF files, MPEG video, PostScript files,

zipped applications—just about anything you can puton a computer disk can be considered
external media.

Using External Media in HTML

To point to an external media file from a Web page, you link to that file just as you would
any other document, by using the <A> tag and the HREF attribute. The path to the external file
is a pathname or URL just as you would use if the file were another HTML document, and
the text inside the link describes the file you're linking to. Here’s an example:

<A HREF="some_external_file">A media file.</A>

Petitioner's Ex. 1004

Page72 of130 R

-



External Files, Multimedia, and Animation

NEW A helper application is a program on your disk designed to read files that
TERM are not directly supported by your browser, for example, unusual image
formats, movie formats, compressed or zipped applications, and so on.

NEW A content-type is a special code that Web servers use to tell the browser
TerRM what kind of file they are sending.

So what happens when you click on a link to one of these external files? For some files, such
as images or text files, your browser may be able to load the file itself into the current browser
window. In many cases, however, your browser will download thefile and then pass it to some
other application on your system which is designed to read and handle that file. These other
applications are called helper applications, or sometimes viewers, and you can configure your
browser to handle different external media types with different applications. If the browser
can’t figure out what kind of file the external media file is, it ll usually pop up a dialog asking
you what to do (save the file, choose an application, or some other choice).

You can configure your browser to use different helper applications for
different files. ’

How It Works

How does the browser figure out whether a given file is readable by the browser itself or if
it needs to be passed on to a helper application? How the browser treats a file is determined
by one of two things: the extension to the filename or the content-type of that file. You've
seen the file extension quiteabit up to this point—HTML files must have extensions of . html
or .htm, GIF files must have .gif extensions, and so on. When your browser reads and views
local files on your disk, it uses the file extension to figure out what kind of file it is.

The content-type comes in when your browser gets files from a Web server. The Web server
doesn’t send the filename—in some cases, the data it sends back may be automatically
generated and not have a filename at all. What it does send back is a special code called the
content-type which tells the browser what kind of file it is sending. Content-types look
something like this: text/html, image/gif, video/mpeg, application/msword, and so on.

figuration or preferences which map file
figure out which content-type to send
n, has an additional list which maps
(see Figure 9.1 for Netscape’s Helper

Both browser and server have lists in their con
extensions to content-types. The server uses thislistto
to the browser with a given file. The browser, in tur
content-types to helper applications on the local system
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Applications menu). In this way, regardless of where the browser gets a file, it can figure out

what to do with almost every file it receives. !
Figure 9.1. ==———————— Preferences: General == = '
[ Netsazpe? Helper l Appearance l Colors l Fonts l Helpers l(lmages]{ Applications ][nguagos] ‘.
applications. e ) Ex :
¥ ; wdiolaift ] 5] Sound Machine " Launoh .m,. =] f
audio/x-wav @ Sound App Launch way
video/quicktime g MoviePlayer Launch qt,mov t
g RN Mime te: S T — Crev]) ‘
;; 'I i Extensions: |au,snd ] i
Vol Application: SoundMachine 2.1 File type:
Aotion: O Save @ Launch Apphcation O iJse Netscape as Viewer O Unknown: Prompt User ¥
'
] v
((cancer ) (CAppiy )| ok
o
Allowing helper applications to deal with most external files works well for browsers, as it .
means that the browser can remain small and fast (no need to deal with every arcane file
1 format that might be produced on the Web), and it’s also configurable for new and better R
COR helper applications as they are written—or new and better file formats.
With that background in mind, let’s actually create some Web pages that link to external 4
media files.
'
il | Sound, Vid d Other Fi '
External Sound, Video, and Other Files 4
i Sound and video files are ideal for external media files on a Web page. You can use sound on ’
your Web page for optional annotations to existing text, welcome messages from you or
someone Important in your organization, or extra information that words and pictures r
cannot convey. Video can be used to provide even more information that static pictures
cannot convey (where the term video refers to any digitally encoded motion picture—both 4
animation as well as “real” video files). ‘
L] i
Sound Files '
To 11.1cludc a link to an external sound on your Web page, you must have that sound file in N
\ the right format, just as you would for an image. You'll learn all about the various kinds of ‘
?
Petitioner's Ex. 1004 3
iR

Page 0074

Page 74 0f 130



External Files, Multimedia, and Animation

241 |

-«

sound formats you can use in Chapter 10, “Sound and Video Files,” but here’s a quick
summary. Currently, the only fully cross-platform sound file format for the Web is Sun
Microsystems’s AU format. AU allows several different kinds of sound sample encoding, but
the most popular one is eight-bit pi-law (that funny character is the greek letter mu, so p-law
files are pronounced “mew-law”). For this reason, AU files are often called simply pi-law files.
AU files are of only barely acceptable quality, as the eight-bit sampling causes them to sound

a bit like they are being transmitted over a telephone.

You can use other better quality sound formats for specific platforms. The most popular are
AIFF for the Macintosh and WAVE (WAV ) for Windows, or MPEG audio, which is more
cross-platform but even less popular.

Finally, the RealAudio format was developed specifically for playing audio files on the
Internet and the World Wide Web. Unlike most audio files where you wait for the entire file
to download before you can hear it, RealAudio uses streaming, which means that it can play
at the same time it’s being downloaded; there’s onlya small pause as the initial data firstarrives
on your machine. The one drawback of using RealAudio is that you need to set up a special
server to deliver real audio files, and linking to them involves a slightly different process than
linking to regular audio files. For both these reasons, I'm going to postpone talking about
RealAudio until later in this book, after you’re used to working with servers.

In order for a browser to recognize your sound file, the file must have the appropriate
extension for its file type. Common formats and their extensions are listed in Table 9.1.

Table 9.1. Sound formats and extensions.

¥

Format Extension
AU/p-law .au
AIFF/ATFC .aiff, .aif
WAVE/WAV .wav
MPEG Audio .mp2

After you have a file in the right format and with the right extension, you can link to it from
your Web page like any other external file:

<P>Laurence Olivier's <A HREF="olivier_hamlet.au">"To Be or
Not To Be"</A> soliloquy from the film of the play Hamlet (AIFF
format, 357K)</P>
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Video Files

Video files, like sound files, must be in one of a handful of formats to be able to be read by
the current crop of Web browsers. Again, I'll talk extensively about video in the next chaprer,
but here’s a quick format rundown.

For video files that can be read across platforms, the current standard on the Web is MPEG,
but both Microsoft’s Video for Windows (AVI) and Apple’s QuickTime format have been
gaining ground as players become more available. QuickTime and AV files also have the
advantage of being able to include an audio track with the video; although MPEG video files
can have audio tracks, few existing players can play it.

The file extensions for each of these video files are listed in Table 9.2.

Table 9.2. Video formats and extensions.

Format Extension
MPEG -Mpeg, .mpg
QuickTime .mov
AVI .avi

Then, simply link the file into your Web page as you would any other external file:

<P><A HREF="dumbo3.mov">The "pink elephant" scene</A> from
Disney's <CITE>Dumbo</CITE>.</P>

Using External Media for Other Files

External media isn’t limited to actual media like sound, video, and images. Any file you can
put on your disk with an extension on it can be used as an external media file: text files,
PostScript files, MS Word files, ZIP files, Macintosh HQX files, and so on. As long as that
file has the right extension and your browser has been configured to be able to handle that

file type, you can create links to those files which will download that file when the link is
selected.

Or at least, that’s the theory. For many file types you may also need to configure your server

to ;110 the right thing, or when you try to download the file, you'll get gibberish or nothing
atall.
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Hints on Using External Media in HTML

v

If you’re going to make use of links to external media files in your Web pages, a very helpful
tip for your readers is to include information in the body of the link (or somewhere nearby)
about the format of the media (is it AU or AIFF or AVI or MPEG or a ZIP file?) and the file

size. All the examples I've used up to this point include this information.

Remember, your readers have no way of knowing what’s on the other side of the link. So if
they go ahead and select it, it may take some time for the file to download—and they may
discover after waiting all that time that their system can’t handle the file. By telling your
readers what it is they’re selecting, they can make the decision whether it’s worth it to try
downloading the file.

Simply adding a few words as part of the link text is all you really need:

<A HREF="bigsnail.jpeg">A 59K JPEG Image of a snail</A>
<A HREF="tacoma.mov">The Fall of the Tacoma Narrows Bridge </A>

(a 200K QuickTime File)
Another useful trick if you use lots of media files on a page is to use small icon images of
different media files to indicate a sound or a video clip (or some other media). Figure 9.2
shows some examples. Be sure to include a legend for which formats you're using, and don’t
forget to include the file sizes.

<A HREF="cranes.au"><IMG SRC="earicon.gif"
ALT="[sound] ">Whooping Cranes (AU, 36K)</A>

Figure 9:2. 9@

Exercise 9.1: Creating a media archive.

=4 One of the common types of pages available on the Web is that of a media archive. A media

archive is a Web page that serves no purpose other than to provide quick access to image or

| other media files for viewing and downloading,

" Before the Web became popular, media such as images, sounds, and video were stored in FTP

or Gopherarchives. The text-only nature of these sorts of archives makes it diﬁ]cult for people
to find what they’re looking for, as the filename is usually the only description they have of
the content of the file. Even reasonably descriptive filenames, such as red-bird-in-green-
tree.gif or verdi-aria.aiff, aren’t all that useful when you're talking about imagcs.or
sounds. It’s only through actually downloading the file itself that people can really decide
whether or not they want it.

splitting up sound and video files into small clips and

By using inline images and icons and
s : hive on the Web that is far more usable than any of the

larger files, you can create a media arc
text-only archives.
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NOTE attached to fast nerworks. However, the Web does provide advantages
S . . ~
m e in this respect over FTP or Gopher servers, even for text-only browsers,

Keep in mind that this sort of archive, in its heavy use of inline
graphics and large media files, is optimally useful in graphical browsers

simply because there is more room available to describe the files on the
archive, Rather than having only the filename to describe the file, you
can use as many words as you need. For example:

<P>A <A HREF="orangefish.jpeg“>34K JPEG file</A> of
an orange fish with a bright yellow eye, swimming in
front of some very pink coral.

In this exercise, you'll create a simple example of a media archive with several GIF images,

AU sounds, and MPEG video.

First, start with the framework for the archive, which includes some introductory text, some
inline images explaining the kind of files, and headings for each file type as in the following
code. Figure 9.3 shows how it looks so far.

<HTML>

<HEAD>

<TITLE>Laura's Way Cool Image Archive</TITLE>

</HEAD>

<BODY>

<H1>Laura's Way Cool Image Archive</H{1>

<P>Select an image to download the appropriate file.</P>

<P><IMG SRC="penguinslittle.gif">Picture icons indicate GIF images</P>
<P><IMG SRC="earicon.gif">This icon indicates an AU Sound file</P>
<P><IMG SRC="film.gif">This icon indicates an MPEG Video File</P>
<HR>

<H2>Images</H2>

<H2>Sound Files</H2>

<H2>Video Files</H2>

</BODY>

</HTML>

Figure 9.3' IE_”“—T* Netscape: Laura's Way Cool Image Archive
E : P2 &

The framework for lr«wei 2 l m@ n?g.s = e I 1 l :

the media archive.
¢ medid arcove Laura s Way Cool Image Archive

Selsct an imege to downlosd the eppropriate fls.

Eﬁnm ions indicato GIF irages

@m»nnmu en AU Sound file
Bﬂi‘mnindiaanPEG Vidso File

............ 5]
5 - e
a8 = sm e - i 1 |5
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" Note that I included values for the ALT attribute to the <IMG> tag, which will be substituted

W noted how large the files are. Here, you have several choices for formatting. You could just

For the archive, we have four large GIF images:

[0 A drawing of a pink orchid
[J A photograph full of jelly beans

[J The cougar from the Palo Alto Zoo home page
O A biohazard symbol

Using your favorite image editor, you can create thumbnails of each of these pictures to serve
as the inline icons, and then insert <iMG> links in the appropriate spots in your archive file:

<H2>Images</H2>

<IMG SRC="orchidsmall.gif" ALT="a drawing of a pink orchid">

<IMG SRC="jellybeansmall.gif" ALT=*a photograph of some jellybeans">
<IMG SRC="cougarsmall.gif" ALT="a photograph of a cougar">

<IMG SRC="biohazardsmall.gif" ALT="a biohazard symbol">

for the images in browsers that cannot view those images. Even though you may not intend
for your Web page to be seen by nongraphical browsers, it’s polite to at least offer a clue to
people who stumble onto it. This way, everyone can access the media files you are offering
on this page.

Now, link the thumbnails of the files to the actual images (Figure 9.4 shows the result):

<A HREF="orchid.gif">

<IMG SRC="orchidsmall.gif" ALT="a drawing of a pink orchid"></A>

<A HREF="jellybean.gif">

<IMG SRC="jellybeansmall.gif" ALT="a photograph of some jellybeans'> </A>
<A HREF="cougar.gif">

<IMG SRC="cougarsmall.gif" ALT="a photograph of a cougar®> </A>

<A HREF="biohazard.gif">

<IMG SRC="biohazardsmall.gif" ALT="a biohazard symbol®> </A>

Figure 9.4. Ef====—= Netscape: Laura's lliay Coo! image Archive

Image links to M B ,S, :&jﬁjﬁ_@

larger images.
@ﬂiﬂ con indicates an AU Sound file

B’I‘hﬁ icon indicetes an MPEG Video File

Images

If 1 leave the archive like this, it looks nice, but I'm breaking one of my own rules: I haven’t
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put the size of the file inline with the image and let the images wrap on the page however they
want as follows (Figure 9.5 shows the result):

<H2>Images</H2>

<A HREF="orchid.gif">

<IMG SRC="orchidsmall.gif" ALT="a drawing of a pink orchid"></A>(67K)

<A HREF="jellybean.gif"> . .

<IMG SRC="jellybeansmall.gif" ALT="a photograph of some jellybeans"></A>(39K)
<A HREF="cougar.gif">

<IMG SRC="cougarsmall.gif" ALT="a photograph of a cougar"></A>(122K)

<A HREF="biohazard.gif">

<IMG SRC="biohazardsmall.gif" ALT="a biohazard symbol"></A>(35K)

H cape: 's Way Cocl imege Archiv
re 9 5 - ape: Laura's 4 reh
HQU 7:3. el n| @B ]S A

[magex with text. Back F««xd“uam ‘Reludl mages | _Gpen [ Print ! - Find

@'ﬂiﬂh&mhﬂbﬂuml\usmﬁh
BmmhﬁmumWEGVidenﬁh

IZE
Al file /7 70eath PDesktop®20F oMbwr 7HTHZ 0REGS Fomugar G . [ A5

Oryou could putinline breaks after each image to make sure they line up along the left edge
of the page. I prefer the first method, as it allows a more compact layout of images.

Now, moving on to the sound and video files. You have three sound files and two videos.
Because these files can’t be reduced to a simple thumbnail image, we’ll describe them in the
text in the archive (including the huge sizes of the files):

<H2>Sound and Video Files</H2>

<P>A five-part a capella renaissance madrigal

called "Flora Gave me Fairest Flowers" (650K) </P>

<P>Some lovely wind-chime sounds (79K) </p>

<P>Chicken noises (112K)</P>

<P>The famous Tacoma Narrows bridge accident

(where the bridge twisted and fell down in the wind) (13Meg)</P>
<P>A three-dimensional computer animation of a

flying airplane over a landscape (2.3Meg)</P>
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Now, add the icon images to each of the descriptions—the ear icon to the sounds and the
filmstrip icon to the videos. Here we’ll also include a value for the ALT attribute to the <1m6>
tag, this time providing a simple description that will serve as a placeholder for the link itself
" in text-only browsers. Note that because we’re using icons to indicate what kind of file each
" one s, you don’t have to include text descriptions of that file format in addition to the icon.

And finally, just as you did in the image part of the example, link the icons to the external

files. Here is the HTML code for the final

<H2>Sound and Video Files</H2>
<P><A HREF="flora.au">

list (Figure 9.6 shows how it looks):

<IMG SRC="earicon.gif" ALT="[madrigal sound]"> A five-part a capella
renaissance madrigal called "Flora Gave me Fairest Flowers® (650K)</A></P>

<P><A HREF="windchime.au">
<IMG SRC="earicon.gif" ALT="[windchime
lovely wind-chime sounds (79K)</A></P>
<p><A HREF="bawkbawk.au">

sound]"> Some

<IMG SRC="earicon.gif" ALT="[chicken sound]"> Chicken noises (112K)</A></P>

<P><A HREF="tacoma.mpeg">
<IMG SRC="film.gif" ALT="[tacoma video

1*> The famous Tacoma

Narrows bridge accident (where the bridge twisted and fell

down in the wind) (13Meg)</A></P>
<P><A HREF="airplane.mpeg">
<IMG SRC="film.gif" ALT="[3D airplane]

computer animation of a flying airplane over

">A three-dimensional
a landscape (2.3Meg) </A></P>

Figu re 9.6. Netscape: Laura's Way Cool Image fAirchive
. . ceni ; : e g ®

Sound and video o I‘W*dl E,l Rﬁ] ,,?;?,,l o= S [ i l
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o)
A_ﬁwwmemk_smmﬂé "Flors Gave me Fairest Flowers™ (650K)
[ N——
Lg om by v ime sgunds (79K)
)
Chitgnmm' (112ZK)

| The famous Tacome Narows bridge eccidsst (where the bridg o twisted and fell downin

the wind) (13v2g)
k] IR
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Et voila, your media archive. It's simple wit
files. And, with the use of the ALT attribute,

A\ browsers.

h the combination of inline images and external
you can even use it reasonably well in text-only
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The State of Inline Multimedia
on the Web

Until very recently, the only way you could distribute multimedia files over the Web was by
using external files as described in the first half of this chapter. In recent months, however,
both Netscape and Microsoft have made many interesting steps toward integrating multi-
media more closely into Web pages, either through the use of new HTML tags, through
advanced capabilities such as Java, or through the use of “plug-ins”—helper applications that
are more closely integrated with the browser and with files viewed within that browser.

For the remainder of this chapter, I'll run down many of the newer innovations in inline
media that different browsers are supporting, including inline sound and video, marquees,
and simple animation using GIF files and Java. Keep in mind as you read through this half
of the chapter that these capabilities are new and, at the moment, limited to their respective
browsers. If you take advantage of these features, be aware that they may be unavailable for
readers not using that particular browser.

Inline Video

One of the earlier mechanisms for handling inline animation was introduced with Microsoft’s
Internet Explorer browser. Internet Explorer includes an extension to the <IMg> tag that
allows AVI (Video for Windows) files to be played inline on Web pages. This HTML
extension, called pyNsRC (Dynamic Source), has not yet been supported by any other
browsers, but since it isignored by browsers that don’t support it, the new extension does not
affect the readability of the page in other browsers.

To include an AVIvideo file on a Web page using Internet Explorer, use the <IMG> tag with
the DYNSRC attribute. The value of DYNSRC is the path to or URL of the AV file:

<IMG DYNSRC="rainstorm.avi®* SRC="rainstorm.gif" ALT="[a rainstorm]">

Note that you can still use all the other common attributes to the < MG> tag for alignmentand
borders, and you can use them to place the AVI video on the page. Also note that the SrRC
artribute is still required; this image will be shown in lieu of the AV] file if it cannot be found
or in browsers that do not support inline video using DYNSRC.

In addition to DYNSRC, Microsoft added several other attributes to the <IMg> tag to control
how the AVI file is played:

O 'ljhc CONTROLS attribute, if included in <IM@>, displays the AVI file with a set of
simple controls beneath it for starting, stopping, and replaying the AVI file.
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L1 The Looe attribute, whose value is a number, determines how many times the video

will play; for example, LoOP=5 will play the video five times. A LooP value of -1 or
INFINITE causes the video to play repeatedly until the reader leaves the page.

[ The START attribute controls when the video will actually start playing. If
START=FILEOPEN (the default), the video will begin playing as soon as the page and
the video are loaded. If START=MOUSEOVER, the video will not start playing until the
mouse has been moved over it.

Inline Sounds
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In addition to the tags for inline video, Internet Explorer also added a tag for playing inline
audio files. These sound files are loaded when the page is loaded without the reader having
to press a button or follow a link to play the sound. To add an embedded background sound
to a page, use the <BGSOUND> tag, like this:

<BGSOUND SRC="trumpet.au">

The browser, when it loads the page, will also load and play the background sound. The
<BGSOUND> tag does not produce any visual effect on the page.

To repeat the sound multiple times, use the LooP attribute. If the value of LOOP is a number,
the sound is played that number of times. If LOOP s - 1 o INFINITE, the sound will be repeated
continually until the reader leaves the page.

Explorer supports three different formats for inline sounds: the popular Sun’s AU (u-law)
format and Windows WAV files for sound samples, and MIDI files with a .mid extension.

When designing your Web pages, go easy with background sounds. If you must use one, play
itonly ashort time and then stop. Continually playing soundsare distracting to many readers.

Animated Marquees

A marquee is a line of scrolling text that moves from one side of the Web page to the other.
Although you can create marquees with just about any form of inline animation, Internet
Explorer’s <MARQUEE> tag allows you to create a marquee quickly and easily (and you don’t
need to download any other image or animation files). Figure 9.7 shows a scrolling marquee

in Internet Explorer (in the process of scrolling).

Marquees are a new feature of Internet Explorer that are not yet supported in other browsers.
Other browsers will still see the text itself; it just won’t be animated.
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Figure 9.7. Efjt—_“::“zw—;:«ff‘“——:—ﬂ"“’?—‘_i Scrolling Marquees %@‘:—_——u—%ﬁ@
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Creating a Marquee

To create a marquee, use the <MARQUEE> tag. The text between the opening and closing
<MARQUEE> tags is the text that will scroll:

<MARQUEE>I'm scrolling!</MARQUEE>

By default, marquees appear on their own line, in the font and size of the enclosing element.

So, for example, by enclosing the marquee inside a heading, you can get a heading-sized
marquee:

<H1><MARQUEE>I'm scrolling, and large, to0o!</MARQUEE></H1>

This doesn’t work with all HTML elements; you can’t, for example, set the enclosing text to

be <FONT COLOR=yellow>. Nor can you include HTML font changes inside the marquee
itself—all HTML inside the marquee is ignored.

Changing the Behavior of the Marquee

When you create a simple marquee using just the plain <MARQUEE> tags, the marquee that is
created scrolls from the right side of the page to the lef, disappearing entirely before

reappearing on the right again. It loops continually, just slowly enough for you to be able to
read it.

You can change the behavior, direction, number of times to loop,

and the speed of looping
with different attributes to the <MARQUEE> tag:
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The BEHAVIOR attribute has three values: SCROLL, SLIDE, or ALTERNATE. The default is
SCROLL. SLIDE causes the marquee to slide in from the right side of the screen and
stop when the text hits the left margin (slide in and “stick”). ALTERNATE starts the
text on the left side of the page and bounces it back and forth between the left and
right margins.

The DIRECTION attribute, which can have the values LEFT or RIGHT, affects only
marquees of type SCROLL and determines which direction the marquee initially
moves in. The default is RIGHT (it moves from the right side of the screen to the
left); DIRECTION=LEFT reverses the directions.

The value of the LoOP attribute determines how many times the marquee will scroll
by, so, for example, LooP=5 will scroll the marquee five times and stop. LOOP=-1 or
LooP=INFINITE will cause the marquee to scroll forever.

Finally, the SCROLLAMOUNT and SCROLLDELAY attributes, which both have number
values, determine the speed at which the marquee moves. SCROLLAMOUNT is the
number of pixels between each step of the text in the marquee, that is, the number
of pixels the text moves to the right or left each time. Higher numbers mean the
marquee moves faster. SCROLLDELAY is the number of milliseconds between each
step in the animation; higher numbers make the animation work more slowly and
less smoothly. By experimenting with SCROLLAMOUNT and SCROLLDELAY you can find
a marquee speed and smoothness that works for your presentation.

' Changing the Appearance of the Marquee

' Marquees take up a single vertical line of space on the Web page, and are transparent to the
background color behind them. You can, however, change the appearance of the marquee
' on the page using several attributes: :

[] The 8GCOLOR attribute determines the background color of the marquee’s bounding
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box and, like all the color specifications in Internet Explorer, can take a hexadeci-
mal RGB number or a color name.

HETGHT and WIDTH determine the size of the bounding box surrounding the mar-
quee. Both HEIGHT and WIDTH can take a pixel number or a percentage of screen size
(for example, HEIGHT=50% takes up half the vertical height of the screen).

HsPACE and vsPACE determine the space between the edges of the marquee’s bound-
ing box and the surrounding text; HSPACE determines the space to either side of the
marquee, and VSPACE determines the space above and below it.

ALIGN, which can have the values TP, MIDDLE, or BOTTOM, determines how the text
surrounding the marquee will align with the marquee’s bounding l.)ox. (same as
with images). It does not affect the placement of the scrolling text inside the
bounding box, which is always aligned at the top.
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Figure 9.8 shows the various parts of the marquee’s appearance you can change with these
attributes:

Figure 9.8.
Marquee parss.

Using Marquees

Marquees, like the <BLINK> tag, are a very intrusive way of getting the readers’ attention.
Marquees rivet your readers’ attention to that one spot, distracting them from reading the
rest of the page. As with <BLINK>, marquees should be used sparingly, if at all, and with a set
number of loops (so the scrolling eventually stops). Small marquees are better than large ones,
and marquees without background colors are more subtle than those with.

Animation Using GIF Files

Probably the simplest way to create basic animation is by using a feature of the GIF format
that allows you to store multiple GIF images in a single GIF file. When these GIF images are
loaded into a browser that understands this special format, the individual images are
displayed one after the other, creating an animation. Depending on how the GIF file was

originally saved, the animation can either play only once, play a number of times, or loop
continuously.

Currently, Netscape 2.0 is the only browser that supports animated GIFs, and not very well
at that (for example, there’s no way to stop them from animating unless you leave the page
they’re on, which, depending on how irritating the animation is, can be a problem).

However, given how quickly GIF animations have taken hold, it’s likely that more browsers
will support them by the time you read this.

What happens in browsers that don’t support GIF animation? The good news is that they’ll
display only the first image in the series so that you won’t lose the image altogether. The bad
news is that storing several GIF images as a single animated GIF file means that the size of
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that file is the combination of all the individual GIF images, making your image files that
much larger and more time-consuming to download. So there are definite trade offs to be
considered when deciding whether or not to use GIF animation in your own Web pages.

To create a GIF animation, you’ll need two things:

{3 The set of individual GIF files (frames) that make up your animation

[0 A program that can convert the individual files to an animated GIF file

For the first of those things, all you need to do is use your favorite image editor to create each
individual frame of the animation. Depending on the complexity of the animation you want
to create and how artistic you are, this can be relatively easy or very difficult (most impressive
animations on the Web these days are done by professional artists).

WhenIset out to do asimple GIF animation,  used a blackand yellow “Coming Soon” image
I use on some of my Web pages and simply blocked out some of the lights around the edge
for each of the frames (different ones for each frame, of course). The four frames I created
are shown in Figure 9.9.

Figure 9.9.
Four Coming Soon
Jrames.

If you use Photoshop 3.0 for your animation, layers can be really
useful; simply create a background that stays constant throughout the
animation, and use different layers to do different frames of the
animation. Then when you want to create the individual frames, save
the Photoshop file somewhere safe, flatten the image to the background
and one layer, and save it as a GIF file.

Once you have your frames, you'll need a program that can convert these images to the special
animation format. Unfortunately, this special feature of the GIF format was used very little
until the Web discovered it, so most GIF editors do not support it. There are small tools

creeping up that do, however:

[0 For Windows, Alchemy Mindworks’s GIF Construction Set is a shareware tool
that can create GIF animations, as well as handle many other GIF features
(transparency, interlacing, and so on). Find out more information from http://
www.mindworkshop.com/alchemy/gifcon.html.

(] For the Macintosh, GIFBuilder is a quick-and-dirty freeware tool that will take a

series of GIF, PICT, or TIFF files and output an animated GIF file (as well as
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. change lots of other GIF options as well). You can get GIFBuilder from most

popular Macintosh archives (try http://www.mid.net/INFO-MAC/), or get more '
information from http://iawww.epfl.ch/Staff/Yves.Piguet/clip2gif-home/
GifBuilder.html.

[J For UNIX systems, the command-line whirlgGIF takes a series of GIF files and
outputs an animated GIF. whir16IF has lots of options for different aspects of the
animation. See http://www.msg.net/utility/whirlgif/ for more information and
the source code.

The GIF animation format allows you to specify several different features of the animation,
including how many times to loop (@ to infinite—only infinite is currently supported in
Netscape) and the delay berween individual frames.

Once you have an animated GIF file to play with, try it in Netscape or in some other tool
that supports animated GIF files. In the case of my Coming Soon image, the “lights” around '
the edge of the box appear to blink on and off like a movie sign.

Animation Using Java '

Java is a new feature on the Web that is getting a lot of people very excited. Java applets are f
little mini-programs that run on a Web page and can react to user input without having to

constantly check back with a Web server {as forms need to do). And, indeed, there’s a lot you '
.é can do with Java if you know how to program and you're willing to put in the work involved ,
; tolearn how to use it (you’ll learn more about Java later in this book, in fact). Buteven ifyou '
don’t care about programming, you can use pre-built Java applets on your pages to create
animation effects without touching a line of Java code. All you have to do is download the
Javaapplet to your system, include a few lines of HTML on your page, and everything works
just fine (assuming, of course, that you and your readers have a Java-enabled browser). '

In this section you'll learn just enough about Java applets to set up animation on your Web !
page. Later in the week you’ll learn more about Java. ;

Gathering the Pieces !

One pre-built Java animation applet comes direct from Sun; it’s called Animator. Animator
can do simple animation with and without additional soundtracks, re-use frames, loop an
animation, and control the time between each frame. To create ani
Animator applet, you'll need three things:

mation using Java and the

U A set of image files (GIF or JPEG) that make up your animation, each one usually

named with a capital T plus a sequential number, like this: T1.gif, T2.gif, T3.gif,

b . .
and so on. As I’ve mentioned before, case matters, so make sure you use a capital T.
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(These are the default names the Animator applet uses; you can use different names
if you want to, but you’ll have to configure the applet differently to accept those
names, so using the T names is the easiest way to go.)

(1 Sun’s Animator classes. There are four of them: Animator.class,
ImageNotFoundException.class, ParseException.class, and
DescriptionFrame.class. You can download all these classes from the Animator
page at http://www.j avasoft.com/applets/applets/Animator/index.html.

(0 An HTML file that contains the Java applet.

The easiest way to create Java animations without knowing much about Java is to putall your
files into the same directory: all the image files, all the class files, and your HTML file.

So, for example, let’s say T have 12 GIF images of a pocket watch, each of which has the second
hand in a different place on the dial. I've named them T1.gif, T2.gif, and so on, all the way
up to T12.gif. Figure 9.10 shows the first few frames of the animation.

Figure 9.10.
The pocket watch
animation.

After downloading the Animator class files, I put them and the image files into a single
directory called watch. Now the last step is to create an HTML file which will contain that

Java animation.

Adding the Applet to Your Web Page

Toadd Java animation (or any applet) toa Web page, you use the <APPLET> and <PARAM> tags.
The <APPLET> tag contains the applet itself and determines how large the applet’s bounding
box will be on the page. So, for example, to include the Animator applet on your page in a
box 100 pixels square, you would use these lines of code:

<APPLET CODE="Animator.class" WIDTH=1@0 HEIGHT=100>

</APPLET> ‘

In my watch example, the size of the images is 129x166 pixels, so I'll use those values for the
WIDTH and HEIGHT:

<APPLET CODE="Animator.class" WIDTH=122 HEIGHT=166>

</APPLET>
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In between the opening and closing <APPLET> tags, there are several different <PARAM> tags,
which indicate different parameters for the Animator applet itself to control the animation.
Each <PARAM> tag has two attributes: NAME and VALUE. NAME is used for the parameter name and
VALUE for its value. Using different <PARAM> tags, you can include different parameters to pass
to the applet—and different applets will require different parameters. The Animator applet
has a bunch of parameters to choose from, but I'll mention only a couple here.

STARTIMAGE is the image number to start from, usually 1. If your image filenames start from
some other number, you'll use that number. ENDIMAGE, accordingly, is the number of the last
image to use in the animation. My watch images are called T1.gif through T12.gif, so the
value of STARTIMAGE would be 1 and the value of ENDIMAGE would be 12. Add these to your
HTML file inside <PARAM> tags, which in turn go inside the <APPLET> tag:

i <APPLET CODE="Animator.class" WIDTH=10@ HEIGHT=100>
! <PARAM NAME="STARTIMAGE" VALUE="1">

<PARAM NAME="ENDIMAGE" VALUE="12">

</APPLET>

The final parameter you'll usually want to include is PAUSE, which determines how many
milliseconds the applet will wait between the images in the animation. By default, the pause
is set to 3900 milliseconds (almost four seconds), which is a bit too much of a pause. You can

experiment with the pause between frames until you get an animation you like (here I picked
1000 milliseconds, or an even second):

<APPLET CODE="Animator.class" WIDTH=100 HEIGHT=100>
<PARAM NAME="STARTIMAGE" VALUE="1">

‘ <PARAM NAME="ENDIMAGE" VALUE=*12">

B <PARAM NAME="PAUSE" VALUE="1000">

Eins </APPLET>

Finally, I'll include the REPEAT parameter, which tells the Animator applet to loop the image
repeatedly (clicking on the animation will start and stop it):

i <APPLET CODE="Animator.class" WIDTH=100 HEIGHT=100>
il <PARAM NAME="STARTIMAGE" VALUE="1{">
; <PARAM NAME="ENDIMAGE" VALUE="12">
i <PARAM NAME="PAUSE" VALUE="1000">
j <PARAM NAME="REPEAT" VALUE="TRUE">
</APPLET>

Withall thatin place, you can save and load up the HTML fileinto your favorite Java-enabled

browser. The Animator applet will be loaded, and it in turn loads and plays all the images in
sequence.

NOTE Testin‘g Java applets in Netscape 2.0 can be difficult because Netscape
P, sometimes refuses to reload the page after you've made changes to it. If
this happens, try selecting Options | Network Preferences. Under the
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cache tag, select the buttons that say “Clear Memory Cache Now” and
“Clear Disk Cache Now.” Then Netscape will reload the new versions

of everything properly.

I've mentioned only a couple of the Animator applet’s parameters here in order to get you
up and running. The Animator applet includes several other parameters to choose from,
including parameters that let you change the location and name of the image files, add a
background to the animation or a soundtrack, and control the order that frames are
displayed. For more information about what you can do with the Animator applet, see the
Animator page at http://www.javasoft.com/applets/applets/Animator/index.html.

Client Pull and Server Push

One of the earliest and most primitive forms of inline animation in Web pages were the
Netscape capabilities for server push and client pull, which were introduced as part of
Netscape 1.1. Client pull causes the browser to load the same page or a different page
automatically after a certain amount of time has passed; server push keeps the connection
between the server and the browser open and continues to feed data down the wire.

The concepts behind server push and client pull are similar: They allow a new page or portion
of a page to be loaded automatically aftera certain amount of time, without the reader having
to select a link or move to a different page. In the case of client pull, this can be used for
automatic slide shows or other slow-moving presentations. For server push, multiple images
could load into a single page repeatedly, offering a sort of very basic animation.

Server push has fallen out of favor with the Web community, as it requires special setup
programs on the server and is complex to set up. Newer forms of animation such as the GIF
animation you learned about in this chapter have all but replaced the use of server push on
the Web. T'll talk more about server push later in this book when you know more about

SCIVEIS.

Client pull, on the other hand, still has uses, not necessarily as an animation technique, but
as a mechanism for pages to automatically reload after a certain amount of time has passed,

 or for a series of pages to automatically load themselves with a pause between them.

Client pull works on the idea that there is a special HTTP command (called an HTTP

header) called Refresh. If a Web server sends the Refresh command to a browser along with
n amount of amount of time and then

a page’s data, the browser is supposed to wait a certai
reload the page.
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Normally, you would have to modify your server to send this special HT TP command with
each page. But HTML provides (and Netscape supports) a special HTML tag that, when
included inside a Web page, provides a way for the page to “fake” many HTTP headers as
if they were sent by the server itself. That special HTML tag is called <META>, a general HTML
2.0 tag for providing information about an HTML page (meta-information). The attribute
of the <META> tag that fakes the HTTP header is called HTTP-EQUIV, and its value for causing
a page to reload is Refresh. To indicate the amount of time the browser should wait, use the
E attribute CONTENT. So, to put it all together, if you wanted the browser to reload the current
I page in four seconds, you would add this tag inside the <HEAD> section of your HTML page:

<META HTTP-EQUIV="Refresh* CONTENT=4>

Ifthe value of CONTENT is 0, the page is refreshed as quickly as the browser can retrieve it (which
may not be very fast at all, depending on how fast the connection is—certainly not fast
enough for any kind of quality animation).

Note that once you've included this header inside your HTML page, the browser will
continue to reload that page, repeatedly. To get it to stop, you'll have to provide a link on
that page to somewhere else that doesn’ have a client pull tag inside it.

Client pulls that repeatedly load the same page are useful for pages thatare continually being
updated—for example, for live data such as stock quotes or sports scores. Another use of client
pullis to load a different page after a certain amount of time, instead of loading the same page

over and over again, for example, to step automatically through a series of slides or
instructions.

To use the <META HTTP-EQUIV> to load a different page from the current one, add the URL
of the next page to the value of the CONTENT attribute for the current page, like this:

<META HTTP-EQUIV="Refresh"
CONTENT="4;URL=http://mysite. com/page2.html">

Note that the URL you put inside CONTENT has to be a full URL; that is, it cannot be a relative
pathname. It has to start with http://.

Inside the second page, you can include a pointer to the next page in the series, and inside
that page, a pointer to the next page. Using this method, you can have any number of pages
load automatically in a sequence. However, just like with the pages that load repeatedly, it’s
a good idea to provide a link out of the automatic reloading, so that your readers won’t be
forced to sit through your presentation if they don’t want to.
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Notes on Shockwave and Other
Netscape Plug-ins

Of all the new advances made in recent months to support more inline multimedia and
animation on the Web, the one that will likely have the most significant effect over the long
term is that of plug-ins.

Plug-ins are sort of like helper applications, except that instead of existing entirely separately
from the browser, they add new capabilities to the browser itself. A video plug-in, for
example, could allow video files to be played directly inline with the browser. A spreadsheet
plug-in would allow editable spreadsheets to be included as elements inside a Web page. The
plug-ins can allow links back to the browser as well—so, for example, that spreadsheet could
theoretically have links in it that could be activated and followed from inside the
plug-in.

Netscape introduced the concept of plug-ins with the 2.0 version of its browser. Plug-ins are
already available for many forms of sound and video; in fact, the new version of Netscape
includes sound and video plug-ins already installed.

The problem with plug-ins is that if you use plug-in capabilities in your Web pages, all your
readers will need to have a browser that supports plug-ins (currently, only Netscape). They
must also have that plug-in installed and available (readers that don’t have your plug-in will
get empty space or broken icons on your page where the media should be). And many plug-
ins are available only for some platforms. For some forms of media, you may also need to
configure your server to deliver that new media with the right content-type.

Plug-ins are an advanced Web feature. But because this is the multimedia and animation
chapter, I do want to mention one significant plug-in for both these topics: Shockwave from

Macromedia.

Shockwave is a plug-in that allows Macromedia Director movies to be played as inline media
on a Web page. Macromedia Director is an extremely popular tool among professional
multimedia developers for creating multimedia presentations, including synchronized sound
and video as well as interactivity (in fact, many of the CD-ROMs you can buy today were
developed using Macromedia Director). If you’re used to working with Director, Sh.ockwave
provides an easy way to put Director presentations on the Web. Or, if you’re looking to do
serious multimedia work on the Web or anywhere else, Director is definitely a tool to

check out.
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Summary

In this chapter you learned about two main topics: external media files and inline multimedia
and animation.

External media files are files that cannot be read directly by your Web browser. Instead, if you
link to an external file, your browser starts up a “helper” application to view or play those files.
In this chapter, you learned about how external media works, using sound and video files as
external media, and some hints for designing external media files.

The second half of this chapter focused on inline multimedia in Netscape and Internet
Explorer using new tags and capabilities of those browsers, including tags for inline sound
and video, scrolling marquees, inline GIF animation, and Java applets. Table 9.3 shows a
summary of the tags you learned about today.

Table 9.3. Tags for inline media.

Tag Attribute Use

<IMG> DYNSRC Include an AVT file instead of an image. If '
the AVI file cannot be found or played,
the normal image (in SRC) is shown.

CONTROLS Shows a set of controls under the AVI i
movie.
LooP The number of times to repeat the AVI f

movie. If LOOP is -1 or INFINITE, the

movie loops indefinitely. '
START If START=FILEOPEN, the AVI movie begins

playing immediately. If START=MOUSEOVER,

the movie starts playing when the reader

moves the mouse over the movie.

Plays a background sound. o

<BGSOUND>

LoopP The number of times to repeat the sound.
If LoOP is -1 or INFINITE, the sound loops
indefinitely.

<MARQUEE>. . . </MARQUEE> Create a scrolling text marquee.

BEHAVIOR If BEHAVIOR=SCROLL, the marquee scrolls in ,
from one side of the screen to the other
side and then off. If BEHAVIOR=SLIDE, the !
marquee scrolls in from the right and
stops at the left margin. If '
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Tag Attribute Use
BEHAVIOR=ALTERNATE, the marquee
bounces from one side of the screen to
the other.
, DIRECTION If BEHAVIOR=SCROLL, the direction the
marquee scrolls in.
} LOOP The number of times to repeat the
marquee. If LOOP is -1 or INFINITE, the
i marquee loops indefinitely.
SCROLLAMOUNT  The number of pixels to move for each
step of the animation; higher numbers
mean the marquee moves faster.
'
SCROLLDELAY The number of milliseconds between
, each step of the animation; higher
numbers are slower.
' BGCOLOR The background color of the marquee’s
bounding box (can be a color number or
' name).
‘ HEIGHT The height of the marquee’s bounding
’ box.
; WIDTH The width of the marquee’s bounding
box.
' HSPACE The amount of space between the left and
right edges of the marquee and its
i surrounding text.
VSPACE The amount of space between the upper
' and lower edges of the marquee and its
surrounding text.
14
ALIGN The alignment of the marquee with the

' <APPLET>...</APPLET>
CODE
WIDTH
! HEIGHT

Page 95 of 130

text before or after it. Possible values are
TOP, MIDDLE, or BOTTOM.

Includes a Java applet on the Web page.

The name of the applet’s class.

The width of the applet’s bounding box.
The height of the applet’s bounding box.

continues
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Table 9.3. continued

Tag Attribute Use

<PARAM>. . . </PARAM> Parameters to be passed to the applet.
NAME The name of the parameter.
VALUE The value of the parameter.

<META> Meta-information about the page itself.
HTTP-EQUIV An HTTP header name.
CONTENT Generally, the value of any meta-

information tags. For client pull, the
number of seconds to wait before reload-
ing the page; can also include a URL to
load.

Q&A

Q My browser has a helper application for JPEG image§ listed in my helper
applications list. But when I downloaded a JPEG file, it complained that it
couldn’t read the document. How can I fix this?

A Just because an application is listed in the helper application list (or initialization
file) doesn’t mean that you have that application available on your system. Browsers
are generally shipped with a default listing of helper applications that are most
commonly used for the common external file formats available on the Web. You
have to locate and install each of those helper applications before your browser can
use them. The fact that an application is listed isn’t enough.

Q DPve been using AU files for my sound samples, but there’s an awful hiss
during the quiet parts. What can I do?

A Some sound-editing programs can help remove some of the hiss in AU files, but
because of the nature of AU encoding, you’ll usually have some amount of noise. If
sound quality is that important to you, consider using AIFF or, if you have the
converters, MPEG audio.

Q Why don’t my MPEG files have sound?

A Maybe they do! The MPEG standard allows for both video and audio tracks, but
few players can handle the audio track at this time. You have two choices if you
must have sound for your MPEG movies: Wait for better players (or bribe a

programmer to write one), or convert your movies to QuickTime and show your
readers how to install and use QuickTime players.

Petitioner's Ex. 1004

Page 96 of130 S



External Files, Multimedia, and Animation

Q P’m using the Animator applet. I've got a bunch of Java animation that I want

Page 97 of 130

to put on different files, but if I put them all in the same directory I can’t
name them all T1, T2, and so on, without naming conflicts. What do I do?

The Animator applet contains a lot of parameters I did not include in this chapter.
One of them, IMAGESOURCE, takes a directory name relative to the current directory
for images. So you can store your images in individual subdirectories and avoid
naming problems. Using other Animator parameters you can also change the
names from T1, 72, and so on. See the URL for the animator applet for details.




Petitioner's Ex. 1004 '
____ Page 0098 uemia

Page 98 of 130



Sound and Video Files

After an afternoon of Web exploring, you've just reached a page that has a long
list of movie samples you can download. Neat, you think, scanning over thelist.
The problem, however, is that beside the name of each file, there’s a description,
and it looks something like this:

‘Luther's Banana' is a 1.2 megabyte AVI file with a CinePak codec and
an 8-bit 22Khz two-channel audio track.

Ifyou understood that, you don’t need this chapter. If, on the other hand, you're
interested in learning about sound and video and how they relate to the Web,
or if you've decided that you must know what all those strange words and

numbers mean, read on.

In this chapter, I'll talk about digital audio and video: the basics of how they
work, the common file formats in use on the Web and in the industry, and some
ideas for obtaining sound and video and using it in your Web pages. Here are
some of the things you'll learn in this chapter:
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[0 Digital audio and video: what they are and how they work

O The common sound formats: [1-law, AIFF, WAVE, and RealAudio

O The common video formats: QuickTime, Video for Windows, and MPEG
[0 Video codecs: what they are and which ones are the most popular and useful

[0 Creating and modifying sound and video files for use on the Web

An Introduction to Digital Sound

Want to know something about how sound on the computer works? Want to create your own
audio clips for the Web (be they music, voice, sound effects, or other strange noises)? You've
come to the right place. In the first part of the chapter, you’ll learn about what digital audio
isand the sort of formats that are popular on the Web, and you’ll have a quick lesson in how
to get sound into your computer so you can put it on the Web.

Sound Waves

You might remember from high school physics that the basic definition of sound is that sound
is created by disturbances in the air that produce waves. Those pressure waves are what is

perceived as sound by the human ear. In its simplest form, a sound wave looks something like
what you see in Figure 10.1.

Figure 10.1.
A basic sound
wave.

- Thereare two important things to note about the basic sound wave. First, it hasan amplitude,
which is the distance between the middle line (silence) and the top or bottom of the wave
crests. The greater the amplitude, the louder the sound.

It also has a frequency, which is the speed the wave moves (or, more precisely, the number
of waves that move past a point during a certain amount of time). Higher frequencies (that

is, faster waves moving past that point) produce high-pitched sounds, and lower frequencies
produce low-pitched sounds.
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Real sounds are much more complicated than that, of course, with lots of different complex
wave forms making up a single sound as you hear it. With the combinations of lots of sound
waves and differentways of describing them, there are many other words and concepts I could
define here. But frequency and amplitude are the two most important ones, and are the ones
that will matter most in the next section.

Converting Sound Waves to Digital Samples

An analog sound wave (the one you just saw in Figure 10.1) is a continuous line with an
infinite number of amplitude values along its length. To convert it to a digital signal, your
computer takes measurements of the wave’s amplitude at particular points in time, Each
measurement it takes is called a sample; therefore, convertingan analog sound to digital audio
is called sampling that sound. Figure 10.2 shows how values along the wave are sampled over
time.

Figure 10.2.
Sampling a sound /1 N /1 N

wave.

Time

The more samples you take, the more amplitude values you have and the closer you are to
capturing something close to the original sound wave. But because the original wave has an
infinite number of values, you can never exactly re-create the original. With very high
sampling rates, you can create a representation of the original sound wave so close that the
human ear can’t tell the difference.

The number of samples taken per second is called the sample rate and is usually measured

in kilohertz (KHz). There are several different possible sample rates in use today, but the most
.popular are 11KHz, 22KHz, and 44KHz.

Norte Those numbers are rounded off for simplicity. The actual numbers are

e usually 11.025KHz, 22.050KHz, and 44.1KHz.

In addition to the sample rate, you also have the sample size, sometimes called th'e sam})le
resolution. There are generally two choices for sample resolutions, 8-bit and 16-bit. Think
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of sample resolution in terms of increments between the top and bottom of the wave form,
The values don’t actually change, but if you have 8-bit increments and 16-bit incremengs
across that distance, the latter are smaller and provide finer detail (see Figure 10.3). Itis much
the same way that 8-bit versus 16- or 24-bit color works. You can get a much broader range
of colors with the higher color resolution, but you always get close to the same color with each,
8-bit Samples

Figure 10.3.

Sample resolution.
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The sample rate is the number of sound samples taken per second and
is measured in KHz. The sample size is usually either 8-bit or 16-bit;
16-bit provides finer “details” in the sound.

When a sound sample is taken, the actual value of the amplitude is rounded off to the nearest

increment (in audio jargon, the rounding off is called quantizing). If you’re using a 16-bit

sample, you’re much more likely to get closer to the original value than in an 8-bit sample
because the increments are smaller (see Figure 10.4).

The difference between the actual amplitude value and the rounded-off value is called

quantization error (more audio jargon). Lots of quantization error results in a sort of hissing
noise in the final sound file.

All this is a complicated way of saying that 16-bit is better than 8-bit. (So why didn’t I just
say that? Well, now you know why it’s better.) The overall quality of a digital audio sound
is loosely related to both its sample size and sample rate. However, because the human ear
can pick up quantization errors more easily than errors in a low sam ple rate, it’s always better

to go with 16-bit over 8-bit. If you use 8-bit, use the highest possible sample rate to adjust
for the errors.
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Flgure 1 0.4. Quantized Sample
Taking a sample. (at 16-bit Increment)

16-bit Sample Sound Wave

Size

Actual Perfect Sample

Sampling Time

Finally, sounds can also have multiple channels, usually used for creating stereo effects.
Typically, one channel is mono, two channels are stereo, four channels are quad, and so on,
just as in your stereo.

The higher the sample rate and size, and the more channels, the better the quality of the
resulting sound. For example, an 8-bit sound sample at 8KHz is about the quality you get
over the telephone, whereas 16-bit stereo at 44KHz is CD-quality audio. Unfortunately, just
as with image files, greater sound quality in your audio means larger file sizes. A minute of
music at 22KHz with 8-bit sample resolution takes up 1.25MB on your disk, whereas a
minute of CD-quality audio (16-bit, 44KHz) runs you 10MB. Stereo, of course, is twice the
size of mono.

' So what about compression? If these files take up so much room, why not do as the image
folks have done and create compression algorithms that reduce the size of these files? Word
from the experts is that audio is notoriously difficult to compress. (This makes sense. Unlike
images, audio sound waves are incredibly complex, and there aren’t the same sort of repeated
patterns and consistent variations that allow images to be compressed so easily.) Only a few
of the common sound file formats have built-in compression.

Digital Back to Analog

So now you have an analog sound encoded digitally on your computer, anc.i you’re going to
play it. When you play a digital audio sound, the computer translates the digital samples back
into an analog sound wave.
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Because a digital sample relies on millions of single digits to represent the sound wave, each
of which is held for the same amount of time as the sound was originally sampled, this can
produce a jaggy sound wave and a funny-sounding sample (see Figure 10.5).

Figure 10.5.

A jaggy analog
signal.

Analog filters are used to smooth out the jags in the wave (see Figure 10.6), which is then sent
to your computer speakers.

Figure 10.6.

The jaggy wave
smoothed out.

Common Sound Formats

Now that you know how digital sound works, let’s go over how digital sound is stored.
Unfortunately, even now there isn’t a standard for audio on the Web that is similar to the
way GIF and JPEG are standard now for images. It’s still a hodgepodge of formats, all of them

used at different times. This section will at least give you an idea of what’s out there and what
it means.

p-law (Mu-law), AU

The most common and readily available sound format that works cross-platform is pi-law,
pronounced myew-law (or sometimes you-law, because the Greek W character looks likea ).
Used by both Sun and NeXT for their standard audjo format, p-law format was designed for
the telephone industry in the United States. Its European equivalent is called A-law and is,
for the most part, the same format. U-law also has several variations that all come under the
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same name, but all should be readable and playable by a player that claims to support p-law.
f -law files are sometimes called AU files because of their . au filename extension.

Samples in p-law format are mono, 8-bit, and 8KHz. But the encoding of the sample is

different from most other formats, which allows pi-law to have a wider dynamic range
,. (variation between soft and loud parts of a sound) than most sounds encoded with such a

small sample size and rate. On the other hand, p-law samples tend to have more hiss than
, other sound formats.

Some sound applications enable you to record p-law samples at a
higher sample rate than 8KHz. However, this might make them
unplayable across platforms. If you’re going to choose p-law, stick with
the standard 8-bit, 8KHz sample.

The only advantage of i-law sound samples is their wide cross-platform support. Many sites
' providing sound samples in a more high-fidelity format such as AIFF or MPEG will provide
a p-law sample as well to reach a wider audience.

! AIFF/AIFC

AIFF stands for Audio Interchange File Format. AIFF was developed by Apple and is
primarily a Macintosh format, but SGI has adopted it as well. In terms of flexibility, AIFF
is an excellent format, which allows for 8- or 16-bit samples at many sample rates, in mono
or stereo. AIFF files have an .aiff or .aif filename extension.

' AIFC is AIFF with compression built in. The basic compression algorithm is MACE
(Macintosh Audio Compression/Expansion), with two variations, MACE3 (3-to-1 com-
' pression) and MACEG (6-to-1 compression). Both are lossy compression schemes, so AIFC
compressed files will lose some of the sound quality of the original. Most ATFF players also
play AIFC, so using one over the other is only a question of file size or sound quality.

Macintosh SND Files

The SND format, sometimes called just plain Macintosh System Sounds, is the format used
only on the Macintosh for many simple sounds such as the beeps and quacks that come with
the system. SN D files are actually files with SND resources (the Macintosh has a resource and
' data fork for many files) that can contain digital samples or a series of commands playable

by the Macintosh Sound Manager. SND files are not widely used on the Web because they
! are limited to the Macintosh, but SND files are widely available and easily converted to other

sound formats.

t
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Windows WAVE

WAVE or RIFF WAVE format, sometimes called WAV from the .wav extension, was
developed by Microsoft and IBM, and its inclusion in Windows 3.1 has made it the audio
standard on the PC platform. WAVE and AIFF have much in common, mostly in their
flexibility. WAVE files can also accommodate samples in any rate, size, and number of
channels. In addition, WAVE files can include several different compression schemes.

MPEG Audio

MPEG stands for Moving Picture Experts Group, which is a standards committee interested
primarily in compression for digital video. But, because video usually includes an audio track,
the group considers issues in audio compression as well. The MPEG audio compression
algorithm is far too complex to explain here (in other words, [ don’t understand it). However,
you can get all the technical information you want from the MPEG FAQ, available at most
sites that carry Usenet FAQs (one is listed at the end of this chapter).

MPEG audio has become popular on the Web mostly because of the Internet Underground
Music Archive, which uses it for its sound samples (visit IUMA at http: //www. iuma.com/
1uma/). Using MPEG, you can get excellent sound quality without needing enormous
amounts of disk space. The files are still rather large, but the quality is excellent. On the other
hand, your readers (listeners) will also need an MPEG audio player for their platform and
might need to configure their browser in order to properly use the samples.

RealAudio

RealAudio format, playable using the RealAudio player or plug-in and the RealAudio server,
currently comes in two flavors: 14.4 format, playable over 14.4KB modems, provides
“monophonic AM quality sound.” The 28.8 format, playable over 28.8KB modems or faster
connections, provides “monophonic near-FM quality sound.”

Both 14.4 and 28.8 formats are highly compressed using a lossy compression algorithm of
their own design. RealAudio files tend to be much smaller than their equivalent AIFF or
WAVE equivalents, but the sound quality is not as good.

Getting Sound Files

Where can you get sound files to use on the Web? You can get them from a variety of sources:

O Sf)me platforms with CD-ROM drives may allow you to record digital sounds
directly off a standard audio CD; you'll need a CD-ROM drive that supports this,
of course. Keep in mind if you go this route that most published audio material is
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WARNING

copyrighted, and its owners may not appreciate your making their songs or sounds
available for free on the Internet.

U Many Internet archives have collections of small, digitized samples in the appropri-
ate format for the platform they emphasize (for example, SND format files for
Macintosh archives, WAV format for Windows, AU for Sun’s UNIX, and so on).

Keep in mind that, like images, sounds you find on the Net may be

— o owned by someone who won'’t like your using them. Use caution when

using “found” sounds.

(0 Commercial “clip sound” products are available, again, in appropriate formats for
your platform. These sounds have the advantage of usually being public domain or
royalty-free, meaning that you can use them anywhere without needing to get
permission or pay a fee.

, Sampling Sound

New
Term

4
|
. EEE—

The most interesting sounds for your Web presentation, of course, are those you make
yourself. As I mentioned earlier, the process of recording sounds to digital files is called
sampling, In this section, you’ll learn about the sort of equipment you can get and the
software available to sample and save sounds.

Sampling is the process of encoding analog sound into a digital format.

Note that to get truly high-quality production digital audio for the Web or for any other use,
you'll need to spend a lot of money on truly high-quality production equipment, and the
choices are very broad. Also note that as time goes on, better technology becomes more
widespread and cheaper, so the best I can hope to provide here is a general ru.ndown of the
technology. Shop your local computer store or magazines for more information.

Sampling on PCs

To sample sound on a PC, you'll need a sound card. Most sound cards can give you audio
capabilities from 8-bit mono at 11 or 22KHz all the way up to 16-bit 44KHZ stereo. Go for
the 16-bit cards. Not only will you get better quality for the sound's you input, but more
games and multimedia titles for the PC are taking advantage of 16-bit sound, and the better
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quality is much more impressive. Once you have a sound card, you can connect your tape
deck or microphone to the line-in jacks on the card or just plug in a standard microphone.
Then, it’s a question of software.

Windows comes with a simple sound recorder called Sound Recorder (an apt choice for a
name), which can record simple sounds in 8-bit mono at 11KHz. For very simple sound
recordings such as voices and small sound effects, this might be all you need (see Figure 10.7).

Figure 10.7.
The Windows
Sound Recorder.

T o S |

Your sound card also should be packaged with sound tools that will enable you to record and
T edit sounds. The standard Sound Blaster card comes with several applications for capturing
and editing sound, including the WaveEditor program (see Figure 10.8), which allows sound
recording and editing across a broad range of rates and sizes.

Figure 10.8. >~ Creative WaveStudio - [CAAPPSIWINDOWS. 31\KIRKHERE WAV~
=| File Edit View Special Window Info

Sound Blaster’s

WaveFditor.

< Mono: B bits - [11025 Hz - [14 K bytes -

[Sound fie C: . AEW-{1.32 sec.

For serious sound editing and processing, you might want to check out Cool Edit. Cool Edit
is a shareware sound editor with an enormous number of features. It supports full recording
on most sound cards; it can read, convert, and save to a wide range of sound formats; and it
even has built-in controls for your CD player. For $50 ($100 to receive all upgrades) with
one free upgrade, it’s a great deal if you’re doing Windows sound editing. You can find out
more about Cool Edit at http: [ Iwww .netzone.com/syntrillium/.

Ifyou’re planning to work extensively with both sound and video, you might want to look
into Adobe Premiere. Long the choice of multimedia developers for the Macintosh, Premiere
providesagreat deal of power over both audio and video captureand integration, and itworks
with most sound boards. It is more expensive, but it’s one of the best tools out there.
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Sampling on Macintoshes

Macintoshes have had sound capabilities built in for many years now, and most Macs are
shipped with either a built-in microphone or a separate plug-in microphone. You can record
directly into the microphone (for mono 22KHz, 8-bit sounds) or plug a standard stereo audio
jack into the back of the computer. Most newer Macs are capable of recording 16-bit stereo
atup to 48KHz (44KHz is CD quality, 48KHz is DAT [Digital Audio Tape] quality); check

with the specifications for your model to see what it’s capable of.

For basic 8-bit mon(;, 22KHz sounds that are under 10 seconds, you can record using the
Sound control panel, which is part of the standard Mac system software. Just select Add and
click the Record button (see Figure 10.9).

Figure 10.9.

Recording from the gd @ @ @ <
Sound control = w2 (G
panel. 4

For more control over your sounds, you’ll need different software. Lots of tools exist for
recording sound on the Mac, from the excellent freeware SoundMachine (for recording and
sound conversion) and the shareware SoundHack (for editing), to commercial tools that do
both, such as MacroMedia’s SoundEdit 16. As I mentioned in the Windows section, Adobe
Premiere is also an excellent tool, particularly if you intend to do work with video as well (see
Figure 10.10).

Figure 10.10.

. . sour:
Premiere’s audio

. Built-in -]
O‘Dtlﬂni.

Current Level
i ]
ting
sample Rate: [ 22kHz -]

Format: [ 8 Bits v] [ Mono ~]
Speaker: | Off While Recording v

Uolume: e ———(]
Low High

Sampling on UNIX Workstations

Most newer UNIX workstations come with built-in microphones that provide 16-bit
~ sampling rates for audio. Check with your manufacturer for specifics.
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Converting Sound Files

Once you have a sound file, it may not be in the right format—that is, the format you want
itto bein. The programs mentioned in this section can read and convert many popular sound
formats.

For UNIX and PC-compatible systems, a program called SOX by Lance Norskog can convert
between many sound formats (including AU, WAV, ATFF, and Macintosh SND) and
perform some rudimentary processing including filtering, changing the sample rate, and
reversing the sample.

On DOS, WAVany by Bill Neisius converts most common sound formats (including AU
and Macintosh SND) to WAV format.

Waveform Hold and Modify (WHAM), for Windows, is an excellent sound player, editor,
and converter that also works really well as a helper application for your browser.

For the Macintosh, the freeware SoundApp by Norman Franke reads and plays most sound
formats, and converts to WAV, Macintosh SND, AIFF, and NeXT sound formats (but
mysteriously, not Sun AU). The freeware program Ulaw (yes, it’s spelled with a U) will
convert Macintosh sounds (SND) to AU format.

FTP sources for each of these programs are listed in Appendix A, “Sources for Further
Information.”

To convert any sound formats to RealAudio format, you’ll need the RealAudio Encoder. It’s
available free with the RealAudio Server package, or you can download a copy from Real

Audio’s site at http://www.realaudio.com/.

- Audio for the Web

Now that I've presented all the options you have for recording and working with audio, I
should give some cautions for providing audio files on the Web.

Just as with images, you won’t be able to provide as much as you would like on your Web

pages because of limitations in your readers’ systems and in the speed of their connections.
Here are some hints for using audio on the Web:

[J Few systems on the Web have 16-bit sound capabilities, and listening to 16-bit
sounds on an 8-bit system can result in some strange effects. To provide the best
quality of sound for the widest audience, distribute only 8-bit sounds on your Web
page. Or, provide different sound files in both 8- and 16-bits.

O T.'o provide the best quality of 8-bit sounds, record in the highest sampling rate and
size you can, and then use a sound editor to process the sound down to 8-bit. A lot
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of sound converter programs and editors enable you to downsample the sound in
this way. Check out, in particular, a package called SOX for UNIX and DOS
systems that includes several filters for improving the quality of 8-bit sound.

[ Try to keep your file sizes small by downsampling to 8-bit, using a lower sampling
rate, and providing mono sounds instead of stereo.

O AsI noted in the last chapter, always indicate on the page where you describe your
sounds what format those sounds are in, whether it is WAVE, AIFF, or other
format. Keep in mind that because there is no generic audio standard on the Web,
your readers will be annoyed at you if they spend a lot of time downloading a
sound and they don’t have the software to play it. Providing the file size in the
description is also a common politeness for your readers so they know how long
they will have to wait for your sound.

(O Ifyou are very concerned about sound quality and you must provide large audio
files on your Web page, consider including a smaller sound clip in p-law format as
a preview or for people who don’t have the capabilities to listen to the higher-
quality sample.

[0 Creating sounds for RealAudio format? Most of these same hints apply. However,
you’ll also want to check out the hints and suggestions RealAudio gives for getting
the best sound quality out of RealAudio files at http://www. realaudio.com/help/
content/audiohints.html.

| An Introduction to Digital Video

Digital video is tremendously exciting to many in the computer industry at the moment,
from hardware manufacturers to software developers (particularly of games and multimedia
titles) to people who just like to play with cutting-edge technology. On the Web, digital video
usually takes the form of small movie clips, usually in media archives.

I can’t provide a complete overview of digital video technology in this book, partly because
! much of it is quite complicated, and mostly because the digital video industry is changing
nearly as fast as the Web is. But for producing small, short videos for the purposes of
' publishing on the Web, I can provide some of the basics and hints for creating and using

digital video.

' Analog and Digital Video

Analog video, like analog audio, is a continuous stream of sound and images. In order to get
an analog video source into your computer, you'll need a video capture board that samples
the analog video at regular intervals to create a digital movie, justas the audio sampling board
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does for audio. At each interval, the capture board encodes an individual image at a given
resolution called a frame. When the video is played back, the frames are played in sequence
and give the appearance of motion. The number of frames per second—the speed at which
the frames go by—is called the frame rate and is analogous to the sampling rate in digital
audio. The better the frame rate, the closer you can get to the original analog source.

In addition to the frame rate, frame size (the actual size in pixels of the frame on your screen)
is also important (see Figure 10.11).

Figure 10.11.

Frame rates and
sizes.

Time

(Frame Rate)
¢ ,
NEW A frame is an individual image in a video file. The fame rate is how
TERM many frames go by per second, and the Jrame size is the actual pixel !
dimension of each frame.,
f
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for programmers and authors working with digital video. Most of the time, they must settle
for significantly less in frame rates and frame sizes to get smooth playback.

Why? On an analog video source, 30 frames per second is no big deal. The frames go by, and
they’re displayed. With digital video, each frame must be read from disk, decompressed if
necessary, and then spat onto the screen as fast as possible. Therefore, a lot of processing
power, a fast hard drive, and an even faster graphics system in your computer are required
in order for it to work correctly, even more so for larger frame sizes and faster frame rates.

So what happens if the movie is playing faster than your computer can keep up? Usually your
computer will drop frames—that is, throw them away without displaying them. And when
framesare being dropped, the frame rate goes down, creating jerkier motions or outright halts
in the action. This is not a good situation for your video clip.

What you’ll discover when you start playing with it is that producing digital video is often
a series of compromises in order to fit into the constraints of the platform you are working
with. You'll learn more about these compromises later in this section.

Compression and Decompression (Codecs)

Image and audio formats, as I've noted previously, take up an enormous amount of space.
Now combine the two—hundreds, if not thousands, of images, plus an audio soundtrack—
and you can begin to imagine how much disk space a digital video file can take up. The bigger
the file, the harder it is for the computer system to process it with any amount of speed, and
the more likely it is that playback quality will suffer. For these reasons, compression and
decompression technology is especially important to digital video files, and lots of work has
been done in this area.

In digital video, the algorithm for compression and decompression is usually referred to as %
a single thing called a codec (short for COmpression/ DECompression, pronounced coh- l
deck). Unlike with image compression, video codecs are not tightly coupled with video file
formats. A typical format can use many different kinds of codecs and can usually choose the
right one on the fly when the video is played back.

NEW A video codec is the algorithm used for compressing and decompressing
TERM that video file.

You’ll learn more about codecs, how they work, and the popular kinds of codecs in use, later
.. . . . . »
in this chapter in the section “Movie Compression.
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g make sure that they are flattened before they can be viewable on other

Digital video in a file ready to be played back on a computer is often referred to as a movie,
A movie contains digital video data (just as a sound file contains digital audio data), but that
data can be a live-action film or an animation; movie is simply a generic term to refer to the

file itself.

Right now the Big Three movie formats on the Web and in the computer industry at large
are QuickTime, Video for Windows (Vf W), and MPEG.

QuickTime

Although QuickTime was developed by Apple for the Macintosh, QuickTime files are the
closest thing the Web has to a standard cross-platform movie format (with MPEG a close
second). The Apple system software includes QuickTime and a simple player (called
MoviePlayer or SimplePlayer). For PCs, QuickTime files can be played through the
QuickTime for Windows (QTf W) package, and the freely available Xanim program will
play them under the X Window System and UNIX. QuickTime movies have the extension

.qt or .mov.

QuickTime supports many different codecs, particularly CinePak and Indeo, both of which

can be used cross-platform. See the “Codec Formats” section later in this ch

apter for more
information on these formats.

If you produce your QuickTime videos on the Macintosh, you must

platforms. See the section “Getting and Converting Video” later in this

chapter for more information on programs that will flatten QuickTime
files for you.

Video for Windows

Video for Windows (Vf W) was developed by Microsoft and is the PC standard for desktop
video. VW files are sometimes called AVI files from the .avi extension (AVI stands for
Audio/Video Interleave). VEW files are extremely popular on PCs, and hordes of existing
files are available in AVT format. However, outside of the PC world, few players exist for
playing AVI files directly, making VE'W less suitable than QuickTime for video on the Web.
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The MPEG Video Format

MPEG is both a file format and a codec for digital video. There are actually three forms of
MPEG: MPEG video, for picture only; MPEG audio, which is discussed in the previous
section; and MPEG systems, which includes both audio and video tracks. ’

MPEG files provide excellent picture quality but can be very slow to decompress. For this

reason, many MPEG decoding systems are hardware-assisted, meaning that you need a board

to play MPEG files reliably without dropping a lot of frames. Although software decoders

, definitely exist (and there are some very good ones out there), they tend to require a lot of
processor power on your system and also usually support MPEG video only (they have no
soundtrack).

A third drawback of MPEG video as a standard for the Web is that MPEG movies are very
expensive to encode. You need a hardware encoder to do so, and the price ranges for encoders _
are in the thousands of dollars. As MPEG becomes more popular, those prices are likely to
drop. But for now, unless you already have access to the encoding equipment or you’re really
serious about your digital video, a software-based format is probably the better way to go.

Nore An alternative to buying encoding hardware is to contract a video
production service bureau to do it for you. Some service bureaus may
have the MPEG encoding equipment and can encode your video into
MPEG for you, usually charging you a set rate per minute. Like the
costs of MPEG hardware, costs for these service bureaus are also

| dropping and may provide you a reasonable option if you must have
MPEG.

Movie Compression

As with images and audio, compression is very important for being able to store digital video

! data, perhaps even more so because movie files have so much data associated with them.
N . . . . . -

Fortunately, lots of compression technologies exist for digital video, soyou have lots to choose

from.

AsI mentioned early on in this section, video compression methods are called codecs, which
include both compression and decompression as a pair. Compression gener?ll_)' occurs when
' amovie is saved or produced; decompression occurs on the fly when the movie is played back.

The codec is not part of the movie file itself; the movie file can use one of several checs, and
' you can usually choose which one you want to use for your movie when y(?u create it. (When
the movie is played, the right codec to decompress it is chosen automatically.)
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In this section, I'll talk about methods of video compression and, in the next section, about
specific codecs you have available for use in your own files. |

Asymmetric and Symmetric Codecs

Codecs are often referred to as being symmetric or asymmetric (see Figure 10.12). These '
terms refer to balance of the speed of compression and speed of decompression. A symmetric
codec takes the same amount of time to compress a movie as it does to decompress it, which
is good for production time but not as good for playback. Asymmetric codecs usually take
avery long time to compress, but make up for it by being fast to decompress (and remember,
the faster it takes to decompress a movie, the better frame rate you can get, and so asymmetric

codecs tend to be more desirable). Most codecs are at least a little asymmetric on the
compression side; some are very much so.

N Symmetric codecs take as long to compress a digital video file as they do
TER M to compress it. With asymmesric codecs either the compression or the
decompression takes longer than the other. '

Figure 10.12,  SymmericCodes
Symmetric versus
asymmetric codecs. Raw Movie

—— Movie File —_—— Playback

!
L Compression Time I L Decompression Time I

Asymmetric Codes

r
Raw Movie Movie File | Piayback
'
|
L Compression Time I becompression Time '

Frame Differencing

But how do codecs work for video? They can either work in much the same way image 1
compressing works, with individual frames being compressed and then decompressed at
playback, or they can support what is called frame differencing. Frame differencing is simply
a method of movie compression that many codecs use; it is not a codec itself,
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Much of the processing time required by digital video during playback is taken up in
' decompressing and drawing individual frames and then spitting them to the screen at the best
frame rate possible. If the CPU gets behind in rendering frames, frames can get dropped,
resulting in jerky motion. Frame differencing, therefore, is a way of speeding up the time it
takes to decompress and draw a frame. Differenced frames do not have all the information
that a standard frame has; instead, they have only the information that is different from that
in the frame before it in the movie. Because the differences are usually a lot smaller than the
full frame, that means your computer doesn’t have to take as long to process it, which can
help to minimize dropped frames. Of course, because a differenced frame is also a lot smaller
in terms of information, the resulting file size of the movie is a lot smaller as well. Figure 10.13
shows a simple example of frame differencing.

U . . .
NeEwW Frame differencing involves storing only the portions of frames that have
TERM changed since the previous frame, rather than storing the entire frame.
Figure 10.13. ilicidiles
' Frame
differencing.

Frame Three
i (Contains differences
between 2 and 3)

Frame Two
(Contains differences
between 1 and 2)

Frame differencing works best in what are called talking head movies: movies with a lot of
static backgrounds, with only a small portion of the frame changing from frame to f:rame. For
movies with a lot of change between frames, frame differencing might not work quite as well.
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Key Frames

Frame differencing relies on the existence of what are called key frames in the movie file, Key
frames are complete frames upon which the differences in differenced frames are based. Each
time a differenced frame comes along, the differences are calculated from the frame before
it, which is calculated from the frame before it, and so on, back to the key frame. Figure 10.14
shows how the differenced frames are created.

Figure 10.14.
Key frames and Difsrences betwoen
a, lﬁé ren[ing_ frame 3 and frame 4
Di between
frame 2 and frame 3
5
Dif between
frame 1 and frame 2
4
3
2
Key me&/ 1
NEW Key frames ate the frames that differenced frames are different from.
|
TM Key frames are always complete frames and are inserted at appropriate
intervals in the file.

the more information will be
puter has to keep track of with every frame, and the
8 up too much processing time and dropping frames.
rvals is crucial to making sure that you get the best level
of compression and that your movie plays smoothly and consistently. On the other hand,
because key frames contain a lot more information than differenced frames, you don’t want
too many of them; key frames take longer to process in the first place. Usually, you can set
the number of key frames in a movie in your movie-editing software. The general rule is to
allow one key frame per second of video (or one every 15 frames for 15fps movies).

Of course, the further away from the key frame you get,
different, the more information your com
more likely it is that you’ll start takin
So, having key frames at regular inte
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Hardware Assistance

AsIstated earlier, because of the enormous amount of information that needs to be processed
when a movie is captured, compressed, and played back, only very fast and powerful
computers can handle good-quality video with a decent frame rate and size. Although
software codecs exist and are popular for video with small frame rates and sizes, when you
move toward the higher end of the technology, you’ll usually want to invest in a hardware-
assisted codec.

Hardware assistance usually takes the form of a video board you can plug into your computer
that has special chips onit for processing digital video—usually files with the MPEG or JPEG
codecs, as you'll learn about later in this chapter. In the future, video processing chips could
very well be standard in many computers. But, for now, hardware assistance is rare in

" computers on the Web, and you should not rely upon it for the video you produce.

Codec Formats

There are several excellent codecs available for digital video today, both for software-only and
for hardware-assisted recording and playback. The two biggest, CinePak and Indeo, are both
cross-platform (Mac, Windows, and UNIX), but motion JPEG is quite popular as well,
particularly with capture cards.

CinePak

CinePak, formerly called Compact Video, is the most popular codecfor QuickTime filesand
is available in VFW as well. CinePak is a form of lossy compression, so if you use CinePak,
you should make sure your original, uncompressed source is of the best quality possible.

CinePak supports frame differencing and is highly asymmetric, taking an enormous amount
of time to compress. (I once saw a 15-second movie take an hour to compress.) On the other
hand, when the compression is done, the playback is quite smooth and the file sizes are
excellent.

Indeo

Second to CinePak, but catching up fast, is Indeo Video. Indeo was developed by Intel as part
of the Intel Smart Video Recorder, an excellent video capture card. Indeo can be lossy or
lossless, supports frame differencing, and is much less asymmetric th.a.n CinePak. However,
it requires more processor time on decompression, making it more likely to drop frames on
lower-end computers.
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Indeo was initially available only for VEW files, but QuickTime 2.0 now supports it as well,
makingitaclose second for the most popular codec for digital video, and it’s catching up fast.

JPEG

JPEG Compression? Isn’t that the image standard? Yes, it is, and it’s exactly the same form
of compression when it is used in digital video (where it’s sometimes called motion JPEG).
Remember, movies are a set of frames, and each one is an image—usually a photographic-
quality image. Each of those images can be compressed quite well using JPEG compression.

There are two drawbacks to JPEG compression as a codec: lack of frame differencing, and
slow decompression. Because JPEG is a compression method for still images, it treats each
frame as if it were a still image and does no differencing between frames. For playback, this
means that each frame must be individually decompressed and displayed, making it more
likely that frames will be dropped and performance will degrade. With hardware assistance,
however, JPEG decompression speeds can easily surpass those of software-only codecs with
frame differencing, and with hardware assistance JPEG provides probably the best quality
and the most widely available video format. But, as with all hardware-assisted codecs, few

computers on the Web have JPEG capabilities, so producing JPEG files for the Web is
probably not a good idea.

On theotherhand, JPEG might be appropriate for video capture. Manyvideo boardssupport
JPEG compression for video capture. If you’re planning on using CinePak as your final

codec, capturing to JPEG first is an excellent first pass (if you have the disk space to store the
movie before you finish compressing it).

The MPEG Codec

I'll mention MPEG here as well because MPEG is both a format and a codec. As I mentioned
in the section on formats, MPEG provides excellent high-quality compression for digital
video, but usually requires hardware assistance in order to decompress well. Also, MPEG
encoders tend to be quite expensive, so creating MPEG movies is no small task. For Web
purposes, you should probably go with a software codec such as CinePak or Indeo.

Norte MPEG compression is extremely complicated and far beyond the scope
ey of this book; if you have interest in MPEG and how it works, I highly

recommend you look at the MPEG FAQ (referenced at the end of this
chapter).
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Digitizing Video
Getting fancy enough that you want to produce your own video for the Web? The process
of actually capturing video into your computer, like audio capture, is pretty easy with the

right equipment. You install a capture board, hook up your VCR or camera, start your
software for doing captures, and off you go.

| The specifics, of course, vary from platform to platform, and in recent months there has been
an explosion of products available. In this section I'll provide a general overview of the

' technology; for more information on specific products, you may want to consult with your
local computer store or look into reports in computer magazines.

, Analog Video Signals and Formats

You won’t need to know much about analog video itself unless you intend to get heavily
involved in aspects of video production. But you should be aware of two analog video
standards: the video signal and the broadcast format.

How you hook up your video equipment to your computer is determined by the video signal
' your equipment uses. There are two kinds of video signals: composite and S-video.
Composite is the standard signal you get out of your TV, VCR, or camcorder, and, for basic
' video, it’s probably the signal you’re going to end up using. S-video, which uses a different
cable, is a higher-end standard that separates color and brightness, providing a better-quality
' picture. If you can use S-video, your final movies will be of much better quality. But you'll
have to buy special S-video equipment to do it.

After you have everything hooked up, you’ll have to know what broadcast format you’re
sending to your computer. There are three standard formats in use: NTSC (National
Television Standards Committee), which is used in most of North America and Japan; PAL
' (Phase alteration line), which is used in western Europe, the UK, and the Middle East; and

SECAM (Systémé Electronic Pour Coleur Avec Mémoire), which is used in France and
[ Russia.

Most video capture cards support NTSC and PAL, so most of the time you won’t have to
.( worry about the format you have in your camera or your VCR. If you’re notsure what format
you have, and you are in the United States, it’s likely you have NTSC. Outside the United
States, make sure you know what you have and if your video card can handle it.

Video on the PC

i The market for low-cost desktop video capture cards on the PC has exploded rcccr‘ltly. If
I you’re interested in doing video on the PC, I strongly recommend that you check with the
trade magazines to see what is currently out there and what is recommended.
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On a very basic level of video production, an awesome tool for doing very simple video on
the PC (and on the Mac) is the QuickCam from Connectix. This little $100 camera sits on
your desktop, and can capture both audio and video or take video still pictures. It operates
only in grayscale, and the frame rate is rather low for all but tiny pictures. For simple |
applications such as small files for the Web or video-conferencing, however, it’s a great deal.

In terms of video software, VidCap and VidEdit come with the Video for Windows package. '
VidCap is used to capture video to VW format (appropriately) and provide several options
of codecs, and it can capture video stills as well. VidEdit (shown in Figure 10.15) is used to
edit existing video clips. For example, you can change the frame rate, frame size, codec, or
audio qualities, as well as cut, copy, and paste portions of the movie itself,

Figure 10.15.
VidFdit.

Also available is SmartVid from Intel, part of the Indeo Video system and the Intel Smart '
Video Recorder (see Figure 10.16). You can get a copy of SmartVid Beta (http://
www.intel.com. /pc-supp/multimed/indeo/smartvid. htm) and use it for capturing, convert-
ing, and editing video files. SmartVid also has the edge over VidCap for being able to capture
to both VFW and QuickTime files using the Indeo codec. '

Finally, thch is Adobe Premiere, whose capture options for version 3.0 are shown in F igure f
4 10.1? (version 4 is out). It is wildly popular on the Macintosh among video professionals,
and if you plan on doing much video work, you should look into this application. It can !

capture and extensively edit both audio and video, combine the two from separate SOUICES,
add titles, and save files with varying key frames and codecs. ?
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Figure 10.16.
i Intel’s SmartVid.
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Figure 10.17.
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Video on the Mac

Many newer Macintoshes contain a built-in video card to which you can connecta composite
video camera or VCR. In addition, you can spend between a couple hundred to several
thousand dollars on video capture systems for the Macintosh as well.

! The Connectix QuickCam, which I mentioned in the previous section, is also available for
the Macintosh, and is of great use for very simple black-and-white video.

For software capturing and simple editing, FusionRecorder comes with many Macintoshes
and can capture, edit, and save simple audio and video files. For more serious editing work,

[ Adobe Premiere is (appropriately) the premier editing program for the Mac, and the one used
| by most professionals. Also available are Avid’s VideoShop, which is cheaper and claims to
be easier to use, and Radius’s VideoFusion (which is also bundled with the Video Vision
; system).
'
|
!
]
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Video on UNIX

Depending on your workstation, you may have video built into your box, or you may need
to buy a third-party card. High-end SGI and Sun systems now come with video input jacks,
video capture software, and sometimes even with small color video cameras. Again, check
| with your manufacturer for details. )

| Getting and Converting Video

Justaswith imagesand sound, you can getvideo clips by making them yourself, downloading

them from the Net, or purchasing royalty-free clips that you can read on your platform.

Sometimes you may need to convert a video file from one format to another, or from one

codec to another. For these sorts of operations, often the software you used to capture the
b original video is the best to use, but if you don’t have that software, or if you got a video file
S from another source, you'll need simpler tools.

P To convert video files between formats on Windows systems, a commercial program called
XingCD enables you to convert AVI files to MPEG. AVI to Quick Time converters are also '
available; one is a program called SmartCap from Intel, which can convert between AVI and
QuickTime files that use the Indeo compression method. To use AV files, you’ll need the !
Video for Windows package, available from Microsoft. To use QuickTime movies, you'll
need the QuickTime for Windows package, available from Apple. You'll need both to

convert from one format to the other.

To convert video files between formats on the Macintosh, you can use the freeware program
Sparkle. Sparkle can read and play both MPEG and QuickTime files, and convert between !

them. In addition, the program AVI->Quick can convert AVI (Video for Windows) files to
QuickTime format. ’

If you’re using QuickTime for your movie files and you want that movie to be read on a
platform other than the Macintosh, you will need to “flatten” that movie. On the Macintosh, i
files contain resource and data forks for different bits of the file. Flattening a QuickTime file '

involves moving all the data in the QuickTime file into the data fork so that other platforms
can read it.

A small freeware program called FastPlayer will flatten QuickTime movies on the Mac; on

Windows, try a program called Qflat. FTP locations and other information for these
programs are in Appendix A.
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Video for the Web

Using a basic desktop computer and simple video equipment you might have lying about,
i you're never going to get really high-quality video at a large frame rate and size. Even
professional desktop video researchers are having trouble achieving that goal, and they’re
spending several thousands of dollars to get there.

, What you can get with everyday household items, however, is a short video sample (less than
a minute) in a small window with a high enough frame rate to avoid serious jerkiness. But,
, even then, the file sizes you’ll end up with are pretty large. As 've emphasized time and time
again, this is nota good thing over the Web where larger file sizes take longer to transmit over
; a network connection.

So plan to make some compromises now. The physical size of desktop video files depends on
several factors:

) [J Frame size: The smaller the area of the video, the less space you take up on the
disk. Shoot for 240x180, 160x120, or even smaller.

! [J Frame rate: The fewer frames per second, the less disk space the file takes; but the
lower the frame rate, the jerkier the action. Frame rate tends to be one of the more
important factors for good video, so when you have a choice, try to save space in
areas other than the frame rate. 15fps is considered an excellent rate for digital
video, but you can get down to 10fps before things start looking really bad.

) O Color depth: Just as with images, the fewer colors in the movie, the smaller the file
size. -

! [J Audio soundtrack: All the hints that I mentioned in the previous section apply
here. Or, avoid having a soundtrack altogether if you can.

' O Compression algorithm: Some codecs are better than others for different kinds of
video. Codecs that use frame differencing, for example, are better for movies in

! which the background doesn’t change overly much. Most software programs let

| you play with different codecs and different key frames, so try several experiments

to see what kind of file sizes you can get.

! Of course, file size isn’t the only consideration. Picture quality and speed of playback are both
crucial factors that can affect some or all of these compromises. You might be willing to give
! up picture quality for smooth playback, or give up color for having audio as well as video.

In terms of actually producing the video, there are several hints for improving picture and

" sound quality and keeping the file sizes small so they can be more easily transferred over the
Web:

' :

‘ [J Record direct from a camera to the capture card instead of recording from tape. If
[ you must use tape, use the best quality tape you can find.

' Petitioner's Ex. 1004
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. O Ifyou can get S-video equipment, use it.

O Record the audio track separately, using the hints in the audio section of this
chapter, and then add it later using a video processing program.

[0 As with audio, capture the video at the highest possible quality, and then use
software to shrink the frame size, frame rate, number of colors, and so on. The
result will be better than if you sampled at the lower rate. Note that you might
need a very large hard drive to store the file while you’re processing it; multiple-
gigabyte drives are not uncommon in the video-processing world.

O Do your compression last. Capture with JPEG compression if you can, at the

highest quality possible. You can then compress the raw file later. Again, you’ll
need lots and lots of disk space for this.

For More Information

Alison Zhang’s Multimedia File Formats on the Internet is an excellent resource for file
formats and tools for playing both audio and video. Check itoutathttp: //ac.dal.ca/~dong/
contents.htm.

For information about audio formats, there are audio formats FAQs at the usual FAQ sites,
including ftp://rtfm.mit.edu/pub/usenet/news.answers/ and ftp://ftp.uu.net/usenet/
news.answers/.

Finally, for a more technical introduction to digital audio and video and aspects of both, the
Desktop Multimedia Bible by Jeff Burger, Addison Wesley, is exhaustive and covers all aspects
of analog and digital audio and video, as well as audio and video production.

If you're interested in learning more about digital video and video production in general, I
highly recommend a book called How to Digitize Video, by Nels Johnson with Fred Gault
and Mark Florence, from John Wiley & Sons. This book is an extensive reference to all
aspects of digital video, contains lots of information about hardware and software solutions,

and includes a CD-ROM with Mac and Windows software you can use.

If you're interested in MPEG (which isn’t covered very much in the previously mentioned
book), your best source for information is probably the MPEG FAQ, which you can get
anywhere that archives Usenet FAQs. One source is http://waw.cis.ohio-state.edu/
hypertext/faq/usenet/mpeg-faq/top.html,

For more information on QuickTime, definitely check out http://quicktime.apple.com/.
This site has plenty of information on QuickTime itself as well as sample movies and the

terribly excellent QuickTime FAQ, and you can even order the QuickTime software online
from here.
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Summary

Even though most audio and video files are stored offline in external files on the Web, sound
and video can provide an extra bit of “oomph” to your Web presentation, particularly if you
have something interesting to be played or viewed. And with many simple low-cost audio and
video sampling tools available on the market today, creating sound and video is something
you can accomplish even if you don’t have an enormous amount of money or a background
in audio and video production.

Here’s a recap of topics covered in this chapter.

For digital audio files, there is no firm cross-platform standard. Files that are au can be played
on the most platforms, but the sound quality is not very good. AIFF and WAVE are about
equal in terms of sound quality, but neither is well supported outside its native platform (Mac
and Windows, respectively). MPEG Audio has become more popular because of the Internet
Underground Music Archive, but encoding MPEG audio is expensive. Finally, RealAudio
can be used to play audio on the fly as it’s being downloaded but requires extra software on
both the server and browser side in order to work,

For digital video, QuickTime and MPEG are the most popular formats, with QuickTime
drawing a greater lead because of its wide cross-platform support and software-based players.
For QuickTime files, either the CinePak or Indeo Video codecs are preferred, although
CinePak is slightly more supported, particularly on UNIX players.

For both audio and video, always choose the best recording equipment you can afford and
record or sample at the best rate you can. Then use editing software to reduce the picture
quality and size to a point at which the file sizes are acceptable for publishing on an
environment such as the Web. Always keep in mind that because sound and video files tend
to be large, you should always provide a good description of the file you are linking to,
including the format it is in and the file size.

Q&A

)

: Q I want to create one of those pages that has a spy camera that takes pictures of

' me, or the fish tank, or the toilet, or wherever, every couple of minutes. How
can I do that?

A Tt depends, of course, on the system that you’re working on and the capabilities of
that system. When you have a camera attached to your computer that can take
video stills, you'll need some way to take those pictures once every few minutes. On
UNIX systems you can use cron; on Macs and PCs you'll have to look into macro
recorders and programs that can capture your mouse and keyboard movements (or

Vv your video software might have a timer option, although I haven’t seen any that do

at the moment).

f
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Then, when you have the image file, converting it to GIF or JPEG format and
moving it automatically to your Web server might not be so easy. If your Web
server is on the same machine as the camera, this isn’t a problem. But if you're
FTPing your regular files to your Web server, you'll have to come up with some
system of automatically transferring those files to the right location.
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