CBN BRNCH
GenColi

Amazon/AlmondNet
Exhibit 1004
Page 1



Amazon/AlmondNet
Exhibit 1004
Page 2



NEW YORK ¢« CHICHESTER « WEINH

Amazon/AlmondNet
Exhibit 1004
Page 3



1E5 10D HIULE CULLLPICIT LUULLIIAUULL 1LBULVLLLE

-adley Aronson. All rights reserved.

Zeff, Robbin Lee.
Advertising on the Internet/Robbin Zeff, Bradley Aronson. 2nd ed.
p. cm.
“Wiley Computer Publishing.”
Includes index.

TAMRT A AT AAAnA A L0 Joc el Al amamA)

99-21722
CIP

10987654321

Amazon/AlmondNet
Exhibit 1004
Page 4



Acknowledgments Xi

Chanter 1 The Internet Advertising Landscabne 1

14
15

16
17

Z1

23
23

26
74

50
51
54
55

Amazon/AlmondNet
Exhibit 1004
Page 5



Chapter 3

DOOKMArks ana 1001bars

Cursors

Undervalued Web Space
1SPs

Mt A Thcenn nbn

Internet Direct Marketing

™' T o1

Banner as Direct Response Piece
Loyalty Programs

Coupons

Free Samples and Trials

ries

asurement

the Site

Third-Party Outsourcing
In-House Management of Softw:

The Problems with Web Measur
Technological Hurdles

69

70
71

81
85

vl
93

95

1YV
100
100
100
101
101
101
101
101

101

FRViv]

Amazon/AlmondNet

Exhibit 1004
Page 6



Time

us
s
Third-Farty Ad Management
Pradiinte far Rath Pithlichore and Adxrarticore

LA naALTsatvesassvivassan

CcPM
Click-Through
Flat Fee

Pay Per Viewer
Pay Per Purchase

ALLVAtn Dunmswmenn

Networks

ue

112

121

122
122
123

125
127

129

141
142
145
145

154
157
159
162
162
163
172
174
175

176
176
177

Amazon/AlmondNet

Exhibit 1004
Page 7



10V

181

182
S 188
Psychographic Studies 188
> 190
192
193

195
10R

207

208

208
209

213
213
215
215

217
217
217
218

218
218
218
219
219

Amazon/AlmondNet
Exhibit 1004
Page 8



Ditterences between Ad INetwa
Auctions

:you Have to Sell

cture
Traffic

ate Structure

H

a1l 1'uLudco

226

226
226
226
227
227

227
228
228
230
230
231
231

—

270
274

Amazon/AlmondNet
Exhibit 1004
Page 9



P2y By

Data 275
275

Obstacles to Adoption 284
Connection 284

artiser Should Know 305
305
308

Amazon/AlmondNet
Exhibit 1004
Page 10



C, UUL 1D LUUL UILT INTawy

> Questionnaire

Resources to Announce

FgYPLVEISVY 15 JTLVILCD

Banner Exchange Programs

Conferences and Events

Contests

Directories of E-mail Discussion Lists and Newsletters

Promotion Services

328
331

ala Ve

370
372
373
374
375
378
379

395

Amazon/AlmondNet

Exhibit 1004
Page 11



About the Authors 417
Index 419

Amazon/AlmondNet
Exhibit 1004
Page 12



grautude 10r always belng tnere and never Aoupung mat 1 would resurrace wnen tne
book was done.

Amazon/AlmondNet
Exhibit 1004
Page 13



‘m very fortunate in that [ have always m
leagues.

J— ~ - . . 1. row

up on my sleep.

—Brad Aronson

Amazon/AlmondNet
Exhibit 1004
Page 14



Amazon/AlmondNet
Exhibit 1004
Page 15



Amount

)00 2001 2002

ons 1998-2002.

Source: 1998 JupIter LOMMUMNICAUONS (Www.jup.Com)

Amazon/AlmondNet
Exhibit 1004
Page 16



database.

Amazon/AlmondNet
Exhibit 1004
Page 17



Table 1.1 Number of People on the Internet

Amazon/AlmondNet
Exhibit 1004
Page 18



Amazon/AlmondNet
Exhibit 1004
Page 19



t users.

t of online consumers claim e-mail is their

Amazon/AlmondNet
Exhibit 1004
Page 20



Amazon/AlmondNet
Exhibit 1004
Page 21



Amazon/AlmondNet
Exhibit 1004
Page 22



Amazon/AlmondNet
Exhibit 1004
Page 23



96-1998.

Source: AOL Company Reports, July 1998

Amazon/AlmondNet
Exhibit 1004
Page 24



auverusliyy COITESpPOnAUs [ tne print model WITN 1TS Clearly recognizaple DOrders.

Amazon/AlmondNet
Exhibit 1004
Page 25



a consumer’s interests, needs, and even e

Amazon/AlmondNet
Exhibit 1004
Page 26



Amazon/AlmondNet
Exhibit 1004
Page 27



e -

Amazon/AlmondNet
Exhibit 1004
Page 28



the advertisements.

Avar 1 TT «var 11 1 . faor ve 1 et 1 e 1e 1 .1 . o

(PR I U YV E Rt WY )

Amazon/AlmondNet
Exhibit 1004
Page 29



Amazon/AlmondNet
Exhibit 1004
Page 30



Critics

Online advertising is not without its critics (see Table 1.5). There are several software
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Figure 1.8 AOL is now in the same league as TV mass market heavyweights.
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Figure 7.5 A page from Mark Welch's Web site on banner advertising.
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Figure .12 The Adauction.com bidding floor.
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Figure 10.9 Insertion order form from Townonline. (continues)
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Figure 10.10 Response time to e-mailed question.
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Address: 1250 Broadway, 27th Floor, New York, NY 10001
Phone: 212.231.7100 Fax: 212.760.1774

Descrintion: Reaching more than one out of three online users. 24/7 Media. Inc..

Company: Ad Club Network
Address: 1100 Olive Way, Suite 1270, S
Phone: 888.907.3224 Fax: 206.521.880
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Aaqaress: 5o blooOr dtreet vvest, 1oronto, Ontario, Canada
Phone: 414 9AA 2547  TFax: 41A OAA ANQ7

Company: 24/7
Address: P.O. Box 2614, Rome, GA 30164-2614
Phone: 888.213.5635 Fax:n/a

Description: Sells advertising on Web sites.
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DMN Media

URL: www.dmnmedia.com

E-mail: comments@dmn.com

Company: Digital Music Network, Inc.

e Rt ot Stoneham, MA 02180
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twork for music-oriented sites.

DoubleClick Direct

URL: www.doubleclick.net
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pace inventory.

URL: www.netadnet.com
E-mail: NetADNet@pobox.com.au
Company: Net Ad Net
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Address: 468 N. Camden Dr., #200, 1
Phone: 888.867.3669 Fax: 213.939.9

Description: PennyWeb allows adve
campaigns.

E-mail: rmsales@realmedia.com

Company: Real Media

Address: 32 E. 31st St., 9th Floor, New York, NY 10016
573

vspaper Web sites.

Description: Banner ad network wit

URL: www.teknosurf.com
E-mail: john@teknosurf.com
Company: TeknoSurf Teknologies, Inc.
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URL: www.valueclick.com
E-mail: robyn@valueclick.com
Company: ValueClick

10,000 sites.

o et e e m e = ey e e
Company: Computer Networking
Address: 322 Mall Blvd., Suite 306,

Phone:n/a Fax:n/a

Description: Ad network containing sites for women of all ages.
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than an animated banner advertisement.

surfs the Web. Search engines use robots to surf
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Seek, and HotBot.
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» end of someone’s e-mail message to identify
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ves when they post to an e-mail discussion list.

1 a Web site. This is usually measured in page

meat but unwanted and unsolicited messages,

Neb address.

system of discussion groups on specific topics.
scussion groups today.

¢ Web site. Sites often define their traffic levels
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online advertising is must reading for
everyone who wants to take advan-
tage of the most important new
advertising medium since television.
A complete primer on online advertis- °* Internet adverti
ing for businesses of all sizes, it gets tools

You up to speed on the crucial issues, Traffic measure
hot new trends, and most effective the effectivenes
new technologies in Internet advertis- * Buying and selli
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