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Preface

H ow does one get to be annoying?

I came up with the idea for this book after a somewhat protracted encounter with a
seemingly never-ending series of pop-up windows, generated by a Web site that
shall remain nameless (primarily because my publisher doesn’t want to invite any
possible legal action from the site in question). After muttering a curse under my
breath and finally managing to close the last of the pop-ups, my curiosity took hold.
Yeah, those pop-up windows are annoying — but how do you create them? Not that
] wanted to integrate annoying pop-up windows into my Web site (the thought that
anyone would want to deliberately annoy visitors to a site was foreign to me, then);
it's just that I was curious. Something that annoying had to be pretty complex, I fig-
ured. I merely wanted to find out how it was done.

Discovering the code to create a pop-up window was relatively easy. All I had to do
was view the source code for the aforementioned nameless Web site, and there it
was, nothing more than a few lines of JavaScript. I decided to verify the code by
searching some of the better JavaScript code libraries on the Web and found that I
was right — generating an annoying pop-up window was actually a fairly easy thing
to do.

While [ was browsing the code libraries, I got more curious. If popping up a pop-up
was that simple, what about some of those other maddening “special effects” you
find on so many Web sites these days? Just how do you add self-playing background
music to your site? How do you make the background flash and colors shift and
graphics float around the page? How do you change the shape of the cursor and the
color of the scrollbars — and, more important, why would you want to do these
things?

It was then that I had the vision. If / was interested in the tricks behind all these
annoying effects, lots of other users probably were, too. Might there not, in fact, be
an audience for a book that showed how to do all these irritating things —kind of a
step-by-step guide to the most annoying tricks you can add to a Web site?

As I contemplated this question, [ kept thinking of all the other things that go into a
truly annoying Web site. Why stop at pop-up windows and self-playing background
music— why not produce a guide to building the most annoying Web sites imagin-
able? The book could present details on everything from bad color choices and
bloated graphics to the animated graphics and hijacked cursors that we all love to
hate. Given the huge number of truly annoying sites that are already on the Web,
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there must be a lot of users deliberately trying to make their sites as irritating as
possible. Otherwise all those annoyances would be accidental, and the odds
against that are . . . well, it just couldn’t be, could it?

Besides, [ tried to convince my high-minded publisher a few days later, this book
would only pretend to show users how to do all those annoying things. What it
really was, under the surface, was a book that demonstrated what not to do on a
Web site—what tricks and techniques to avoid if you want to keep your visitors
happy and definitely not annoyed. Yeah, that's the ticket, | said —this is a subver-
sive guide to good Web site design. The instructions on how to execute all those
nasty tricks are there purely for reference; the main goal of the book is to point Web
site developers down the straight and narrow path that avoids annoying or frustrat-
ing their users.

That's why I know that you will never implement any of the maddening tricks and
techniques presented in this book (which ended up with the title Building Really
Annoying Web Sites— slightly less offensive than my original suggestion, How to
Tick Off People Online). You want to learn what all the bad Web designers are doing
only so you can be sure not to make the same mistakes on your own pages. You def-
initely don’t want to add a pop-up window that appears when someone tries to
leave your site, or a small version of your company logo that is visible as a non-
scrolling watermark at the bottom of every page, or (my biggest pet peeve) a totally
useless Flash animation that visitors must endure before they can enter your site.
All that is beneath you—right?

In any case, that's what my high-minded publisher thinks, so if you do decide to try
the pop-up window gag (it’s in Chapter 5, by the way), don’t tell anyone you learned
it from this book. I wouldn't want anyone to think that I actually encouraged this
sort of irresponsible behavior!

How This Book Is Organized

Building Really Annoying Web Sites contains more than one hundred different
annoying tricks, organized by type into twelve chapters. Here is what you will find
as you thumb through the book:

4+ Chapter 1, “Bothersome Backgrounds,” discusses how to pick the most annoy-
ing background colors and graphics, as well as how to create animated, non-
scrolling, and fading backgrounds. You'll also learn how to use page
transitions to irritate your site’s visitors — and how to create the infamous
falling objects background effect.

+ Chapter 2, “Tedious Text,” presents a number of ways you can use the text on
your page to annoy visitors. In addition to the obvious bad font, size, and
color choices, you'll also learn some really neat text-based tricks — including
blinking, glowing, fading, growing, and scrolling text,
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4+ Chapter 3, “Loathsome Links,” addresses the issue of bad addresses (other-
wise known as dead links) and presents a variety of mouseover effects —
including one that makes a user open a link without clicking!

4 Chapter 4, “Senseless Scrolling and Frustrating Frames,” delves into the issue
of framed pages and how to use those frames to irritate other users. In addi-
tion to basic frame annoyances, you'll learn how to ensure that your pages are
always framed — and how to put your own frame around any pages linked to
or from your site.

4+ Chapter 5, “Pointless Pop-ups and Worthless Windows,” is sure to be the main
event for many readers. You'll learn how to create a variety of annoying pop-
up windows, including full-screen windows, always-on-top windows, windows
without menus and scrollbars, frameless windows, and the ever-popular win-
dow-that-can’t-be-closed. You'll also learn some other irritating window
effects, including shaking, jumping, and sliding windows.

4 Chapter 6, “Crazy Cursors,” shows how to change a boring cursor into some-
thing much more annoying. You'll learn how to change the shape of the cursor
as well as how to add various cursor effects —including trailing cursors, trail-
ing stars, and trailing text. As a final bonus, I show you how to generate some
onscreen fireworks whenever users place their cursor over a link—it’s pretty
neat!

4+ Chapter 7, “Grating Graphics,” discusses how to use Web page graphics in the
worst possible ways. Not only will you learn to present graphics that take for-
ever to load, you'll also learn how to make pictures fade in and out, how to
turn a graphic into a nonscrolling watermark, and how to create an automated
slideshow — the kind that the user has absolutely no control over.

4+ Chapter 8, “Maddening Music and Senseless Streaming,” presents step-by-step
instructions on how to add background music to your pages —and how to
make that music play automatically, with no way for the user to stop it. You'll
also learn about MP3, MIDI, and other audio formats, as well as how to place
movies and scrolling media on your site.

4 Chapter 9, “Aggravating Animations and Purposeless Plug-ins,” is where I rant
and rave about self-playing Flash animations. (I hate those things!) Of course,
I'll also tell you how to add Flash to your pages, how to use JavaScript to emu-
late a Flash animation, and how you can avoid being annoying (if you so wish)
by automatically redirecting users to other pages, based on browser capability.

4+ Chapter 10, “Nonsensical Navigation,” discusses different ways you can con-
fuse users with your site’s organization and navigation. You'll learn how to
hide your home page, how to create virtually untypeable URLs, and how navi-
gation bars and menus can help to reduce your site’s annoyance factor. You'll
also learn how to nag users into either bookmarking your page or making it
their default home page.
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4+ Chapter 11, “Rage-Inducing Registrations,” tackles all the forms and dialog
boxes you can use to prequalify — and “pre-annoy” —visitors to your site.
You'll learn how to make users answer a variety of annoying questions before
they can enter your site, as well as how to completely block specific visitors
from your site.

4+ Chapter 12, “Painful Purchasing,” discusses all the things that e-tailers can do
to alienate their customers. You'll learn a number of ways to discourage sales,
including how to screw up the checkout process and leave customers in the
dark about product availability and shipping. (The sad thing is, most of the
annoying tricks in this chapter are standard operating procedure at far too
many Web retailers!)

There's More on the Web

If you want to see examples of some of the best tricks in this book — as well as
download accompanying graphics and code — check out the Building Really
Annoying Web Sites Web site, at www.annoyingwebsites.com. All the tricks are
arranged by chapter, and you'll even find some tricks that we didn’t have space for
in this book. (I apologize in advance if you find the site itself a little irritating; it uses
some of the tricks I present in this book!)

I'd also like to acknowledge some of the major Web-based code libraries, which con-
tain a large variety of really neat Dynamic HTML and JavaScript tricks. If you're
interested in learning more annoying (and even some non-annoying) tricks you can
add to your Web site, I recommend you take a look at the following sites:

4+ Dynamic Drive DHTML Code Library (www.dynamicdrive.com)

4+ EarthWeb.com JavaScripts Archives (webdeveloper.earthweb.com/
pagedev/webjs)

4+ JavaScript Source (javascript.internet.com)

+ Kurt’s Free Original DHTML (website.lineone.net/~kurt.grigg/
Javascript/)

4 Nic’s JavaScript Page (www.javascript-page.com)

What You Need to Know to Use This Book

This book doesn’t assume that you're a big-league JavaScript code jockey. In fact,
you don’t need to know any JavaScript at all to use this book — although you
shouldn’t be intimidated by the thought of copying some basic scripts into the
HTML code of your Web pages. I do assume that you’re somewhat familiar with
HTML coding, and that you're comfortable with manipulating raw HTML code. You
should also have some type of HTML editing software installed on your system and
know how to use the program to edit basic HTML code.
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Beyond that, you need to have your own Web pages or Web site, of course, and
access to those pages via FTP or some other method. After all, if you want to
employ any of the techniques presented in this book, you'll want to be able to
upload newly edited versions of your pages.

Finally, you need to understand that HTML and JavaScript are constantly changing
languages. When new versions or new commands are introduced, these new
approaches might not work with older Web browsers. For that matter, code that
works with Internet Explorer might not always work with Netscape, and vice versa.
Most of the tricks in this book are designed to work on all versions of all browsers,
but don't be disappointed if some scripts don’t work on your particular browser.
That’s just the way things work—or don’t, as the case may be. For the best possi-
ble results, use the latest and greatest version of your particular Web browser to
experience how these tricks really work.

Conventions Used in This Book

Each chapter in this book begins with a list of the tricks presented in that chapter
and ends with a summary of what you should have learned by reading the chapter.
Between the start and the finish are the tricks themselves, numbered in order of
appearance.

You’ll also find icons in the book’s margins that highlight special or important infor-
mation. These icons look like this:

A“‘e This icon means that the text that follows is an aside to the main point.
& B

In addition, the following formatting and typographical conventions appear
throughout the book:

4+ Code examples appear in a fixed width font.

4+ File and function names, as well as World Wide Web addresses (URLs), appear
like this: www . mywebsite.com.

4 The first occurrence of an important term in a chapter is highlighted with
italic text. Italic is also used for placeholders —for example, <body
onLoad="genericPopup('popup-url')">, where popup-url is the address of
the page you want to load into your pop-up window.

4+ Menu commands are indicated in hierarchical order, with each menu com-
mand separated by an arrow. For example, File > Open means to click the File
command on the menu bar and then select Open.

4+ Keyboard shortcuts are indicated with the following syntax: Ctrl+C, which
means to press the Control key and the C key at the same time.
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Contacting the Author

I always love to hear from my readers. If you want to contact me, feel free to e-mail
me at annoying@molehillgroup.com. I can't promise that I'll answer every e-mail,
but [ will promise that I'll read each one!

If you want to learn more about me and any new books I have cooking, check out
my main Web site at www.molehillgroup.com. Who knows —you might find some
other books there that you'd like to read.
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Pointless
Pop-ups and
Worthless
Windows

This is the chapter you've been waiting for — the one
where you learn how to create those immensely irritating
pop-up windows. You know what I'm talking about: a new
browser window that pops up when you enter or leave a site
and often spawns additional pop-ups when you try to close it.
All Internet users hate these things — which makes the lowly
pop-up window the number-one annoyance on the Web.

The unwanted pop-up isn’t the only way to use browser win-
dows and dialog boxes to annoy visitors to your site, however.
Thanks to Cascading Style Sheets and JavaScript, you can cus-
tomize the look and feel of almost any browser window that
displays your pages, even to the point of forcing a window to
display full-screen without any navigational elements. (That
particular trick really frosts me —how do you close a window
without a close button?)

In addition, you can elaborate on the basic annoying pop-up
window to create pop-ups that “hide” themselves behind
other windows, that fill up users’ entire screens (and hide
their taskbars!), and — here’s the holy grail of annoying
effects —that users simply can’t close, no matter how hard
they try. After you learn these tricks, how much more annoy-
ing can you get?

C HAP E R

Ly o R S 2

Annoying Things
in This Chapter

Display an alert or
confirm dialog box
Create annoying
pop-up windows
Force a pop-up to the
top — or the bottom

Make a window fill
the entire screen
Create a delayed
pop-up

Create a pop-up
window that won't
stay closed

Create a pop-up
bom

Launch two or more
pop-ups at once

Make a pop-up look
like an alert box
Create a frameless
POp-up

Launch a peeker
pop-up

Shake a window

Make a window jump
around the screen

Make a window
expand and contract
auvtomatically

Make a window
expand when
moused over

Slide a window off
the screen

+ o+ .
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Trick #50: Display an Alert
or Confirm Dialog Box

Before going into pop-up browser windows, there’s something almost equally
annoying that you wouldn’t want to miss — pop-up alert dialog boxes. Most of these
dialog boxes pop up to alert you that you've done something wrong (and who
wants to be reminded that they did something wrong?) or to ask you to confirm an
action you've just made (and who wants to be nagged about whether they did or
didn’t really want to do something?). In short, any time you see an alert or a confir-
mation dialog box, you're going to get ticked off.

Which means, of course, that the more dialog boxes you can make pop up on your
Web site, the more annoying your site will be.

How to do it

There are two types of dialog boxes you can make appear on your Web page —alert
boxes and confirm alert boxes. The difference between the two is the number of
buttons; an alert box has one, and a confirm alert box has two.

Of these two types of dialog boxes, the alert box is the easier to implement. A basic
alert box, such as the one shown in Figure 5-1, has a single button; when that but-
ton is clicked, the box closes. That’s it, no other action is taken.

Hicrosoft Internet Explorer Figure 5-1: A typical single-button alert box

|

To add an alert box to your page, use this simple bit of code:
alert("message-text")

Add your own text in place of message-fext, such as “Click OK to close this dialog
box” or something similar.

You have to make the dialog box appear when a particular event happens. You
could associate it with a mouseover event, or clicking a button, or clicking a link, or
something as simple as the Web page’s opening or closing. As an example, here’s
the code for generating an alert box when users hover their cursors over a link:

<a href="url" onMouseOver='alert("message-text")'>link-text</a>

A confirm alert box, such as the one shown in Figure 5-2, differs from a normal alert
box in that it has two buttons, OK and Cancel. Pressing the OK button causes some

Amazon/AlmondNet
Exhibit 1009
Page 22



Chapter 5 4+ Pointless Pop-ups and Worthless Windows

event to happen, typically by calling another JavaScript function. Clicking the
Cancel button causes the dialog box to close with no additional action taking place.

Figure 5-2: A typical two-button confirm alert box

\?‘) This is a conflrm alert box!

I on I Cancel |

The generic code to add a confirm alert box to your page is shown in Listing 5-1.
Add this code to the head of your HTML document.

Listing 5-1: JavaScript for confirm alert box; insert in the
head of your document

<script language="JavaScript">
Eli=-

function genericConfirmAlert()
{if (confirm("message-text"))
{new-event;})

/1 -->
<{/script>

Replace message-text with the text message you want to appear above the two but-
tons. Replace new-event with the code or function for what you want to happen
when the user clicks OK.

For example, to make users jump to a new Web page when they click the OK button,
you'd use the code in Listing 5-2.

Listing 5-2: JavaScript for a confirm alert box that loads
another Web page; insert in the head of your
document

{script language="JavaScript">
<h--

function genericConfirmAlert()
{if (confirm("message-text"))

Continued
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Listing 5-2: (continued)
{location.href = "url":})

/1 -=>
</script>

Replace message-text with the text message you want to appear in the alert, and ur!
with the Web address of the site or page you'd like to redirect visitors to. Then use
the following code to surround the link that will generate the confirm alert box:

<a href="JavaScript:genericConfirmAlert()">1ink-text</a>

Practical uses for this technique

Alert boxes are often used to inform users that they've done something wrong. You
can also cause an alert box to load when the page loads to give users a welcome
greeting or instructions; they have to read the message in the box and click OK
before the page will fully load.

The confirm alert dialog box is more useful in that it actually gives users a choice.
They can click OK to proceed or initiate something happening, or they can click
Cancel to go back to what they were doing. As an example, you can use a confirm
alert box to warn users that a particular link leads to adult material; they can click
OK to continue to the naughty new page, or click Cancel to opt out.

In short, any time you want to give the user a chance to back out of a decision to go
forward is an opportunity to use a confirm alert box.

How not to be annoying

Use alert and confirm alert boxes sparingly; overuse is highly irritating. Calling one
of these boxes should be done only when an alert or a decision is absolutely neces-
sary; you shouldn’t nag users about every little thing they might do on your site. In
many cases, an in-text warning is sufficient; you don't always have to pop up a dia-

log box that requires additional user action.

Trick #51: Create Annoying Pop-up Windows

You know 'em, you hate 'em, you can’t get rid of ’em. I'm talking about unwanted
pop-up windows —the ones that appear without warning when you load a new
page, exit a page, or hover near a link. Some of these puppies are so annoying that
they never go away; every one you try to close just spawns another one (or two)
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until your desktop is filled with these miniature browser windows, producing more
clutter (and using more system resources) than you could ever have imagined.

Pop-up windows are, without a doubt, the single most annoying effect you can put
on your Web pages. (They're also the most asked-about special effect; everybody
hates them but wants to know how to make their own!)

There’s a reason you see so many of these pop-up windows on the Web. They're easy
to make, so everybody makes them. Thanks to JavaScript, adding a pop-up window to
your page is as easy as writing a few standard lines of code. You even get the bonus of
being able to almost completely customize the look and feel of the pop-up window,
from where it sits onscreen to what navigational controls are displayed —if any.

Read on to learn how to create your own annoying pop-ups — and then continue
through the chapter for specialized applications of this hated special effect.

How to do it

Pop-up windows are activated by the window. open method. You call this method in
a piece of JavaScript code and define a series of variables to control the look and
placement of the window.

To create your own pop-up window, start with the code in Listing 5-3. Insert this
code in the head of your HTML document, and then call the function with a specific
event code, discussed later in this section.

Listing 5-3: Generic JavaScript code for an annoying pop-up
window; insert in the head of your document

<script language="JdavaScript">
<h--

function genericPopup(popupAddress)

{new window =

window.open(popupAddress, 'windowName','variablel=x,variableZ=x,
variable3=x')}

[l -->
</script>

This is actually pretty simple code once you figure out all the variables. First, know
that the variables are all separated by commas without spaces; throwing in a space
will muck up the code. Second, each variable has to be accompanied by a corre-
sponding value. For example, to display a status bar in your pop-up window, the
variable looks like this:

status=1
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Finally, you have to know which variables to choose from — which is where Table
5-1 comes in. The default value for each variable is in boldface; if you don’t include
a particular variable in the statement, the default value will be used.

Table 5-1
Variables for the window.open Event

Variable

Description and Values

windowName

toolbar

menubar

status

directories

location

width
height
left

top

resizable

fullscreen

The name you assign to the pop-up window (You must assign a name for
the windows . open event to work.)

1 (displays a toolbar in the pop-up window)
0 (displays window without the toolbar)

1 (displays a menu bar in the pop-up window)
0 (displays window without the menu bar)

1 (displays a status bar in the pop-up window)
0 (displays window without the status bar)

1 (displays directory buttons in the pop-up window)
0 (displays window without directory buttons

1 (displays the location address entry box in the pop-up window)
0 (displays the window without the location box)

Width of the pop-up window in xxx pixels
Height of the pop-up window in xxx pixels

Position of the pop-up window from the left edge of the screen, in xxx
pixels

Position of the pop-up window from the top edge of the screen, in xxx
pixels

1 (enables user to resize the pop-up window)

0 (disables resizing of the pop-up window)

1 (displays pop-up window in full-screen window)

0 (displays pop-up window in normal browser window)

The fullscreen variable works only with Internet Explorer browsers. There are

—

other variables that are Netscape-specific, but that limitation makes them unsuit-

able for widespread use.

Note that the only variable you have to include in the statement is windowName. For
all unstated variables, the default value is assumed. If the size and position of the
pop-up are not stated, the new window will assume the same size and position as
the last opened browser window.
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!\lote The windowName variable cannot contain any spaces or dashes; it must be a sin-
5 - gle string of contiguous alphanumeric characters.

The typical pop-up is void of all menus and scrollbars —just a window, containing
whatever Web page you designate. Figure 5-3 shows a typical pop-up, sized at 300
(wide) by 200 (high) pixels. The code to generate this pop-up is in Listing 5-4.
(Obviously, this listing doesn’t include the code for the page within the pop-up win-
dow.)

THIS IS AN ANNOYING POP-UP
WINDOW!

Dront-you just hata theza fpnga?.

Figure 5-3: Typical annoying
pop-up window with no
scrollbars or menus

Listing 5-4: JavaScript code for the 200 x 300 pop-up window
in Figure 5-3; place in the head of your document

<script Tanguage="JavaScript">

<l--

function genericPopup(popupAddress)

{new window =

window.open(popupAddress, "AnnoyingWindow', 'width=300, height=200
")}

/1l -=>
</script>

Once you've added the code for the pop-up window to the head of the document,
you have to instruct the browser to open the window, using one of a number of
methods. You can cause the pop-up to open when the page is first opened, when
the page is closed, when a link is clicked, or when a link is just hovered over. Table
5-2 shows the codes for each of these events. In each case, replace popup-url with
the URL of the page to be loaded into the pop-up window.
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To generate a pop-up window when your page is first opened, add the onlLoad event
to the <body> tag, as shown in Table 5-2.

Table 5-2
Ways to Launch a Pop-Up Window

Launch Method

HTML Code

When your main page is loaded
(insert this code within the <body> tag)

When users leave your main page
(insert this code within the <body> tag)

When a link is clicked

<body onLoad="genericPopup
(‘popup-url')">

<body onUnload="genericPopup
("popup-url*)">

<a href="javascript:genericPopup

('popup-url');">link-text</a>

When a link is hovered over <a href="url" onMouseOver=
genericPopup('popup-url');>

link-text</a>

We'll visit specific applications of these various techniques throughout the rest of
this chapter — although you should feel free to experiment with creating your own
uniquely annoying pop-up windows right now if you want to!

Practical uses for this technique

Web site developers can talk themselves into assembling a long list of real-world
uses for the pop-up window. Among the uses they can probably rationalize are the
following:

4 Splash window: Launches when your main page loads (using the onlLoad
event), displaying some sort of welcome screen or pre-home page advertise-
ment or instructions.

4 Subsidiary content window: Launches when a user clicks a link to obtain
more information about a particular item on your page.

4+ Thank you window: Launches when a user exits your site (using the
onUnload event), displaying some sort of thank you or come back soon
message.

4 Ad window: The most common type of pop-up, containing advertising con-
tent or links to advertiser-supported sites; it's typically generated via either
the onlLoad or onUnload events.

This last application really doesn’t benefit your site’s visitors, but it might benefit
you if you get compensated for the users you drive to an advertiser’s site.
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How not to be annoying

Given the proliferation of pop-up windows on the Web, it’s hard not to be annoying
if you choose to join in on the fun. Still, there are things you can do to mitigate the
irritation caused by your pop-up windows. Here are a few:

4 Keep your pop-up windows small, preferably in the 200 x 200 range, but defi-
nitely no more than 600 (wide) x 300 (high).

4 Keep the pop-up window uncluttered by removing most (if not all) of the
menus and navigational controls.

4+ Provide a prominent way for users to close the window, such as a “close this
window” button. Listing 5-5 shows the HTML code for one of these window-
closing buttons; insert this code in the page contained within the pop-up, and
users will be able to close the pop-up with a single click.

Listing 5-5: HTML code for a “close this window” button;
insert in the body of your pop-up window
document

<form name="closer">

<input type=button value="Click here to close this window"
onClick="self.close()">

</ form>

4 Don’t hide your pop-ups; use the code in Trick #52 to make your pop-up pop
to the front of the pile.

4+ Keep the contents of your pop-up window to a minimum; don’t force users to
sit through long loading times for an already-annoying pop-up. (For example,
don't put big graphics inside the pop-up!)

4 If you think users might want to print the pop-up page, leave the menu bar vis-
ible (via the menubar=1 variable) so they can access their browser’s Print
command.

Trick #52: Force a Pop-up to the Top —
or the Bottom

Controlling the positioning of the pop-up window — whether it appears on top of or
below the parent window —is important. Either position can be annoying; a useless
pop-up that obscures more important information in the main window is highly irri-
tating, as is a pop-up that a user can’t dismiss because it keeps itself hidden.
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How to do it

When you want your pop-up to appear on top of all the other windows on your
users’ screens, use the onBlur command. Just insert this command in the <body>
tag of the pop-up window’s document, like this:

<body onBlur="window.focus();">

This is a very effective technique, as it will always raise the pop-up to the top—
even when users try to change the focus of other onscreen windows.

When you want to send a pop-up window to the bottom of the pile, you're creating
what developers call a pop-under or a pop-behind. To do this, you use the blur
method, which is similar to the onB1ur command — except that it sends the
popped-up window to the bottom position on your users’ desktops. All you have to
do is use the code in Listing 5-6 to create your pop-under.

Listing 5-6: JavaScript code to send a pop-up window to the
: bottom; insert in the head of the parent
document

<script language="JavaScript">
<l--

function popUnder(popupAddress)

{new_window =

window.open(popupAddress, 'windowName','variablel=x,variableZ=x,
variable3=x")

new_window.blur()}

/ho-=>
{/script>

Then you call the popUnder function from within the main document’s <body> tag,
but with an added attribute, like this:

<body onlLoad="popUnder('popunder-url'); window.focus();">

(This particular technique is most effective if you set the size of the pop-under so
that it’s relatively small — smaller than the parent window.)

Practical uses for this technique

Forcing a pop-up window on top of your main window may be necessary if it con-
tains information that needs to be read before users read the balance of the parent
page. It’s also necessary if you're displaying any type of caution or warning perti-
nent to the contents of the parent page.
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Using a pop-under window is more subversive and is typically employed when you
don’t want the user to know that a window has opened. Perhaps the pop-under con-
tains some sort of tracking or information-gathering code, or automatically loads an
advertiser’s site (for which you get paid for each visitor you send the advertiser’s
way). In any case, using the forced-bottom trick when hiding the pop-up window is
important.

How not to be annoying

If you force a pop-up on top of the parent window, be sure to display a very visible
means of closing the pop-up window so that users can clear the desktop and get
back to reading the main page. Also go with as small a pop-up as you can, so as not
to obscure too much of the original page.

Trick #53: Make a Window Fill
the Entire Screen

4

_?Note

Have you ever been the victim of a full-screen pop-up window? As you can see in
Figure 54, this puppy fills your entire screen, with no navigation controls visible, so
that you can’t even close it! It is one of the most annoying variants of an annoying
effect and will totally overwhelm less-experienced users who don’t know that they
can toggle away from that huge window by using Alt+Tab.

Because no navigational controls are visible, the only way to close a full-screen
pop-up is to press Ctrl+W.

—

How to do it

Creating a full-screen pop-up is as easy as inserting the fullscreen=1 variable in
the standard pop-up-generating code, as shown in Listing 5-7.

Listing 5-7: JavaScript code for a full-screen pop-up window;
insert in the head of the parent document

<script language="JavaScript">
e

function genericPopup(popupAddress)
{new_window =
window.open(popupAddress, 'windowName','fullscreen=1"')}

/1] -=>
<script>
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THIS IS AN ANNOYING POP-UP WINDOW!

Figure 5-4: Full-screen pop-up window —look, Ma, no controls!

(Remember to call this code with one of the event methods listed in Table 5-2.)

Because all the navigational controls for the pop-up are off by default, you don't
have to specify any other variables in this code. I love this trick because it’s so
easy — and so vexing, even to moderately experienced users! (After all, how many
users know the Ctrl+W command?)

Practical uses for this technique

This trick is practical only if you want to take total control of the user’s screen.
Naturally, you find many advertisers using this trick, especially those advertising
adult-oriented sites. (A full-screen porn ad that you can't close is not only exasper-
ating, it's potentially embarrassing!)

How not to be annoying

You can minimize the frustration this effect induces by including a very visible
“close this window” button, as described in Listing 5-5. Without a clear way to close
the window, many users will resort to rebooting their entire system just to get rid of
your page — an extreme reaction to a very simple trick!
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Trick #54: Create a Delayed Pop-up

Pop-up windows are annoying enough on their own. But what about a pop-up that
pops up when it’s least expected — a good twenty seconds after the original page
has loaded?

A delayed pop-up is a great way to set your site visitors at ease and then spring that
nasty pop-up on them seemingly out of the blue. It’s all done with timers, of course.
(No mirrors involved.)

How to do it

The code for this one involves a setTimeout command that you place within the
onlLoad event handler in the <body> tag of the parent document. You use this code
along with the genericPopup function introduced in Trick #51.

Here's the new <body> tag code:
<body onlLoad="setTimeout('genericPopup(\'popup-uri\’')"',20000)">

As usual, replace popup-url with the URL for the pop-up window. The 20000 controls
the delay before the pop-up appears; choose a bigger number for a longer delay, or
a smaller one for a shorter one.

Practical uses for this technique

Perhaps you have some information you want to impart, but not immediately when
visitors first open your page. Maybe it’s an advertising offer, or a notice of site pol-
icy changes, or . . . well, whatever. Yeah, maybe that’s it. You have something you
don’t want to spring on users right away. Whatever it is, this is the way to do it.

How not to be annoying

I’'m not sure about this one. Is it less annoying to pop up quicker, or less annoying
to pop up slower? Well, whichever it is, that’s the one you should do—if you want
to annoy your users less, that is.

Trick #55: Create a Pop-up Window
That Won't Stay Closed

There are so many ways to use pop-up windows to annoy people. Here's one of my
favorites. Users do something (they're never sure quite what) to open a pop-up win-
dow on their screen. Annoyed (of course), they click the close button to dismiss
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the pop-up. As soon as the pop-up closes, a new pop-up window appears. They
close that one, and another one appears. They close this last one, and yet another
one appears. They keep clicking until their finger cramps, yet the pop-ups keep
coming; for each one they close, a new one pops back up. They can't get rid of
them!

Ever wonder how you can annoy people in this fashion? It's really easy —read on
and I'll tell you how it’s done!

How to do it

The key to the constant pop-up is to create a constant series of onUnload events.
All you have to do is insert the code in Listing 5-8 into the head of your pop-up win-
dow document.

Listing 5-8: JavaScript code for an uncloseable pop-up; insert
in the head of your pop-up window document

{script language="JavaScript">
gl==

repeatNum = 1
function openAgain()

{if (repeatNum == 1)
{repeatWindow=window.open('popup-url', "' )})
/1-->

</script>

Next, insert the following onUnload event code into the body of your pop-up win-
dow document:

<body onUnload="openAgain()">

Voild! Let’s see your visitors try to close the pop-up window now!

Practical uses for this technique

Let’s see . .. other than annoying people, this technique apparently has appeal for
site owners who get paid for each click-through to an advertiser’s site. Each new
pop-up that opens is another click-through!
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How not to be annoying

If you want to give your users an out from this pop-up window-from-hell, insert the
following code into the body of the pop-up document; this will let them close the
pop-up without rebooting their computer:

<a href="javascript:self.close()">Click here to close this
window</a>

Trick #56: Create a Pop-up Bomb

If you thought that last trick was nasty, you ain’t seen nothin’ yet.

This next trick is so nasty that I can’t in good conscience recommend that you ever,
ever use it on one of your Web pages.

You see, here’s what happens.

This trick opens up a pop-up window. Then another one. Then another one. Then
another. Then another. Then another then another then another then another,
faster than your users can close them.

Yup, this trick bombs the user's computer with an infinite number of pop-up
windows.

So many windows, in fact, that your computer will crash. (If you don't turn the com-
puter off first, that is.)

Trust me, this trick really works. So don’t test it on your own computer. You won’t
like what happens!

How to do it

All you have to do is insert the code in Listing 5-9 into the head of your parent
document.

Listing 5-9: JavaScript code to launch an infinite number of
pop-up windows; insert in the head of your
parent document

{script language="JavaScript">
|

function popBomb()

Continued
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Listing 5-9: (continued)
{while(true) window.open("popup-url");)

/11-=>
</script>

Then, of course, you call the function popBomb with one of the event methods listed
in Table 5-2. For example, if you want to start the bombing as soon as your parent
page loads, include the following onlLoad event in the <body> tag:

<body onlLoad="popBomb()">
g
g
) Note Do not test this code on your computer—you’ll be bombarded with an infinite

= number of unwanted pop-ups!

Practical uses for this technique

The only possible use for this trick is to intentionally crash someone's computer. If
that seems practical to you, so be it.

How not to be annoying

I don’t know of any way to crash someone’s computer without their being at least a
little annoyed. Sorry.

Trick #57: Launch Two or More
Pop-ups at Once

If the pop-up bomb is too cruel, how about just launching a few pop-ups at the same
time? Using this little trick, you can launch as many simultaneous pop-up windows
as you like — each with its own dimensions and placement.

How to do it

This one is just too easy. All you have to do is take the standard genericPopup
code from Trick #51 and add more window.open events! Add as many as you want,
and feel free to vary the size and placement of each window.
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If you're unsure of how to do this, use the code in Listing 5-10.

Listing 5-10: JavaScript code to launch multiple pop-up
windows; insert in the head of your parent
document

<script Tanguage="JavaScript">
<h--

function multiplePopup()

{

new_windowl = window.open('uri-
1','windowName','variablel=x,variableZ=x,variable3=x")}
new_window?2 = window.open('url-

2','windowName', 'variablel=x,variableZ=x,variable3=x")}
new _window3 = window.open('url-

3',"'windowName', 'variablel=x,variablel=x,variable3=x")}

1r-->
</script>

The big difference between this and the previous code is that you identify the URLs
for the pop-up windows within the code itself — url-1, url-2, and so on. Add as many
lines as you like, as long as you keep the sequential numbering for each new win-
dow. Then call the entire function like this:

<body onlLoad="multiplePopup()">

You can use any of the launch methods in Table 5-2 (Trick #51), of course.

Practical uses for this technique

If you have multiple messages (or advertisements) to communicate to your users,
you might as well get them all out of the way at once. Right?

How not to be annoying

It would be most annoying if all the windows were the same size and stacked
directly on top of one another. As annoying as all these windows are, it isn’t quite as
bad if you can see all of them. That means varying the X/Y positioning and the win-
dow dimensions.
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Trick #58: Make a Pop-up
Look Like an Alert Box

Here’s a neat way to trick users into clicking through to a site of your choosing. All
you have to do is launch a pop-up window that looks, acts, and feels like a system

alert dialog box and include a message that convinces users to click the button in

the box. When they click the button, they’re transferred to another Web page in a

normal browser window.

I particularly like the “You have two messages waiting” approach shown in Figure
5-5; it makes users think that there’s some sort of weird e-mail thing going on.
Alternately, you scare the user into clicking the button with a message like
“Windows has detected that a virus has been downloaded onto your system. Click
here to delete the infected file.”

In any case, use your imagination, and see how well you can fool your site’s visitors!

F - 1] Figure 5-5: Trick your users into clicking the button —
and linking to a page of your choice.

You have two messages waiting!
Retrieve messages naw?

o

How to do it

You start this trick by somehow launching a pop-up window from your parent docu-
ment, as described in Trick #51. You’'ll want this pop-up to be relatively small and
wider than it is tall; 250 x 100 is a good size.

Next, load the code in Listing 5-11 into the head of your pop-up document (the one
you want to look like an alert box).

Listing 5-11: JavaScript code to launch another window from
your pop-up; insert in the head of your pop-up
document

{script language="JavaScript">
<h--

function popuplLink(popupAddress)
{new_window =
window.open(popupAddress, 'newWindow', 'width=640,height=480,resi
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zable=1,status=1,toolbar=1,menubar=1,1location=1,directories=1")
}

[1==>
{/scriptd

Next, insert the following background color code in the pop-up document’s <body>
tag:

<body bgcolor="4#C0COCO">

Finally, insert the code in Listing 5-12 (and only this code!) into the body of your
pop-up document.

Listing 5-12: JavaScript code to simulate an alert box in a
pop-up window; insert in the body of your pop-
up document

<form>
<p align="center"><font face="Tahoma" size=3><b>message-
text</b></font></p>

<p align="center">

<input type=button value="button-text"
onClick="popupLink('url')">

</p>

</form>

Naturally, you should replace message-text with the alert message to appear above
the button, button-text with the text to appear on the button itself, and ur! with the
full URL of the page you want to link to.

The result will be a pop-up window that looks like an alert box (gray background
and all) and that opens a new page (in a new browser window) when its button is
clicked.

Practical uses for this technique

This technique is quite devious, which makes it perfect for sending users to pages
that they wouldn’t access of their own volition. If you get a commission for each
click-through to a particular site, this is a great way to up your click-throughs; users
click to that site without knowing it. And, chances are that they’ll get annoyed at
the next site, not yours; it’s likely that they’ll think the trick was played by the other
site!
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How not to be annoying

You can reduce the annoyance factor by being honest in the message you display in
the phony alert box. Say something like “Click here to visit such-and-such’s site,”
and no one will accuse you of misleading your users. Of course, you don't supply a
cancel button, so they don’t have much of a choice (other than closing the pop-up
window manually), but it’s still an honest approach.

Trick #59: Create a Frameless Pop-up

One neat effect for your pop-up windows is removing the frame that typically sur-
rounds a window. This effectively displays the pop-up page only—no borders, no
controls, no other elements. Web designers call this a containerless window; you can
see what this looks like in Figure 5-6.

Figure 5-6: A frameless pop-up window —no borders,

This is a frameless pop- )
i@ o controls, no nothing

up window!

Cliele Here to close

How to do it

This effect requires more than a simple window . open code. In essence, you have to
load an empty window, and then stuff it with the proper code to do away with the
borders, and then load your pop-up page into the window. That requires a bit of
code, but the results are worth it.

To generate your frameless pop-up, insert the code from Listing 5-13 into the head
of the parent HTML document. Replace both instances of popup-url with the actual
URL of the pop-up page and fill in your own values (in pixels) for windowW (window
width), windowH (window height), windowX (distance from left edge of screen), and
windowY (distance from top of screen).
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Listing 5-13: JavaScript code for a frameless pop-up window;
insert in the head of the parent document

{script>

<h--

var windowW=xxx
var windowH=xxx

var windowX = xxx
var windowY = xxx
winVars = "width="+windowW+", height="+windowH;

var belE = document.all?true:false

function framelessPopup()

{if (belE)

{noframeWindow =
window.open("","popFrameless”,"fullscreen,"+winVars)
noframeWindow.blur()

window. focus()
noframeWindow.resizeTo(windowW,windowH)
noframeWindow.moveTo(windowX,windowY)

var frameString=""+

"<htm1>"+

"<head>"+

"<titled>title</titled>"+

"</head>"+

"{frameset rows='*,0' framespacing=0 border=0 frameborder=0>"+
"{frame name='top' src='popup-url' scrolling=no>"+
"<{frame name='bottom' src='about:blank' scrolling='no'>"+
"</frameset>"+

"</html>"

noframeWindow.document.open();
noframeWindow.document.write(frameString)
noframeWindow.document.close()}

else

{noframeWindow=window.open(popup-
url,"popFrameless"”,"scrollbars,"+winVars)
noframeWindow.blur()

window.focus()
noframeWindow.resizeTo(windowW,windowH)
noframeWindow.moveTo(windowX,windowY)}
noframeWindow.focus()}

//-->
</script>

For best effect, make sure that the pop-up window is sized larger than any graph-
ics or scrolling text on the pop-up page, otherwise scrollbars will appear in the

pop-up.
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You can launch the frameless pop-up via any of the methods listed in Table 5-2. Just
replace genericPopup(popupaddress) with framelessPopup() in the code. For
example, the code to launch this pop-up from a link looks like this:

<a href="javascript:framelessPopup();">1ink-text<{/a>

i Note The containerless window effect works only with Windows versions of Internet
£33 Explorer, version 4.0 or later. Where the effect doesn't work, a normal bordered
window is displayed.

Practical uses for this technique

A frameless pop-up is quite striking; it’s the one thing on your visitor’s desktop that
doesn’t look like a normal desktop object. There are no frames or borders, just a
flat page hanging out there all by itself.

Because of this unique appearance, a frameless pop-up is a great way to draw atten-
tion to an advertising message. Of course, you can use it where you'd use any nor-
mal pop-up — as long as you don’t need the window to scroll. (You can turn on
scrolling by changing scrolling=noto scrolling=auto inthe "<frame
name='top' src='popup-url' scrolling=no>" line.)

How not to be annoying

One thing about a frameless pop-up window — there’s no way to close it! With this
particular type of window, you can't even use the self.close approach to close
the window. Instead, you have to use this code:

<a href="javascript:top.window.close()">Click here to close</a>

Trick #60: Launch a Peeker Pop-up

This next trick builds on the script in Trick #58 to launch a frameless pop-up win-
dow that slowly rises into view from the bottom of the screen. Some ad industry
types like to call this pop-up a peeker. In any case, it's one of those effects that are
pretty neat on first viewing but grow annoying over time.

How to do it

This particular script creates a peeker that pokes up from the bottom right of the
screen with no scrollbars, frames, or other control elements. The script is written
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so that the peeker loads when the page is loaded and disappears when the user
goes to another page.

Begin by putting the script in Listing 5-14 in the head of the parent HTML docu-
ment. Replace both instances of popup-url with the actual URL of the pop-up page
and fill in your own values (in pixels) for windowW (window width) and windowH
(window height). You can also change where the peeker appears by changing the
Xmode value from right to 1eft or center.

Listing 5-14: JavaScript code for a peeker pop-up; insert in
the head of the parent document

{script Tanquage="javascript">
<h--

var windowW=xxx
var windowH=xxx

var Yoffset=0

var windowStep=2

var moveSpeed=10

var autoclose = true

Xmode="right";
Xoffset=35;

var windowX = (screen.width/2)-(windowW/2);

if (Xmode=="1eft") windowX=0+Xoffset;

if (Xmode=="right") windowX=screen.availWidth-Xoffset-windowW;
var windowY = (screen.availHeight);

var windowYstop = windowY-windowH-Yoffset;

var windowYnow = windowY;

winVars = "width="+windowW+",height="+windowH;
var belE = document.all?true:false

function slideitup()

{if (belkE)

{peekerPopup =
window.open("","popFrameless","fulliscreen, "+winVars)
peekerPopup.blur()

window.focus()

peekerPopup.resizeTo(windowW,windowH)

Continued
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Listing 5-14: (continued)

peekerPopup.moveTo(windowX,windowY)

var frameString=""+

"<html> "+

"<head>"+

"Ctitle>titled/title>"+

"</head>"+

“{frameset rows='*,0"' framespacing=0 border=0 frameborder=0>"+
"<{frame name="top' src='popup-url' scrolling=auto>"+
“<frame name='bottom' src='about:blank' scrolling="'no'>"+
“</frameset>"+

"<html >

peekerPopup.document.open();
peekerPopup.document.write(frameString)
peekerPopup.document.close()}

else
{peekerPopup=window.open(popup-url, "popFrameless" ,winVars)
peekerPopup.blur()

window.focus()

peekerPopup.resizeTo(windowW,windowH)
peekerPopup.moveTo(windowX,windowY)}

peekerPopup.focus()

window.onunload = function(){peekerPopup.close()}
movepeekerPopup();}

function movepeekerPopup()

{if (document.all)

{if (windowYnow>=windowYstop)
{peekerPopup.moveTo(windowX,windowYnow) ;
peekerPopup.focus();
windowYnow=windowYnow-windowStep;
timer=setTimeout("movepeekerPopup()",moveSpeed) ;)
else

{clearTimeout(timer);
peekerPopup.moveTo(windowX,windowYstop);
peekerPopup.focus();}}

else
{peekerPopup.moveTo(windowX,windowYstop);}}

/11-=>
</script>

To have the peeker pop when the parent window is launched, insert the onlLoad
event handler into the parent document’s <body> tag, like this:

<body onlLoad="slideitup()">

Note that the peeker window will not poke up until the main page from which it is
launched has fully loaded.
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Practical uses for this technique

This type of peeker pop-up is a nice way to present welcome or introductory infor-
mation on the main page of a Web site. You can also use it to display the latest news
or announcements.

How not to be annoying

Even though this peeker is designed to close automatically when the user changes
pages, you still might want to put a “close this window” link on the pop-up page, for
those users who want to put away the peeker sooner.

Trick #61: Shake a Window

The remaining tricks in this chapter can be applied to any window, pop-up or other-
wise. These tricks use the JavaScript moveBy method to make the window jump,
shake, or slide across the screen—which, if one is trying to read the contents of
the window, can be slightly irritating, to say the least.

This first trick makes a window shake — actually, to shudder (briefly), as if it had a
chill. It’s just enough of an effect to worry users who aren’t expecting it. (Was that
an earthquake, or what?)

How to do it

To shake a window, insert the code in Listing 5-15 into the head of your HTML
document.

Listing 5-15: JavaScript code for a shaky window; insert in
the head of your document

<{script language="JavaScriptl.2">
<h--

function windowShake(n)
(if (parent.moveBy)

(for (i = 10; 1 > 0; i--)
{for (j =n; J>0; j--)
{parent.moveBy(0,1);
parent.moveBy(i,0);
parent.moveBy(0,-1);
parent.moveBy(-i,0);}} 11

s =2
</script>
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To activate the shake when the page is loaded, add the onLoad event handler to the
<body> tag, like this:

<body onlLoad="windowShake(2)">

You can extend the length of the shake by increasing the windowShake variable
(default=2)in the onlLoad event.

Practical uses for this technique

While it's true that a shuddering window might grab the user’s attention, it's not the
sort of thing that lends confidence to the page currently being displayed — which
means it might not be the best effect for drawing attention to an advertisement or
other important message. This is probably one of those effects for effect’s sake,
with nothing too practical about it.

How not to be annoying

A shaking window is going to be annoying, no matter what you do. Avoid being
more annoying than you have to, however, by not increasing the windowShake
variable.

Trick #62: Make a Window
Jump Around the Screen

The second of these JavaScript moveBy tricks is a little more violent than the shak-
ing window effect. In this one, the window starts to shake, then to bounce, and then
to jump all around the screen. Once this puppy gets going, don’t be surprised to see
the window jump completely off the screen — you may need to press Ctrl+W to shut
down the sucker!

Not only is this effect annoying, it can scare the hell out of inexperienced users,
who'll think that there is something wrong with their computers. Crafty, eh?

How to do it

This effect is fairly easy to implement. Just insert the code in Listing 5-16 into the
head of your HTML document.
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Listing 5-16: JavaScript code for a jumping window; insert in
the head of your document

<script language="JavaScript">

==
if(document.layers || document.all)
ta = 1;

setInterval ("windowdumper ()", 50);}

function windowJumper()

fa=a+1;

self.moveBy((Math.random() * a * 2 - a), (Math.random() * a *
2) - al);}

1==>
</script>

Practical uses for this technique

Well, actually, you see, it’s like this . . .
Okay, there are no practical uses for this one. None at all. Zip. Nada. Zilch.

Sorry.

How not to be annoying

There’s nothing you can do to mitigate the effect of this little prank. It’s going to
annoy people, and there’s nothing you can do about it.

Trick #63: Make a Window Expand and
Contract Automatically

Windows are supposed to be steady, sturdy things. They're not supposed to jump
and slide and boing all around the screen.

Which is why this particular trick is so irritating.

When you implement this trick, you display a pop-up window on the user’s screen.
(So far, so good.) But this particular window —well, it kind of wheezes.
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It gets bigger. Then it gets smaller.

It expands and contracts.

It boings.

How to do it

All you have to do is insert the code in Listing 5-17 in the head of the document that
you want to expand and contract.

Listing 5-17: JavaScript code to launch an expanding and
contracting window; insert in the head of your

document

{script language="JavaScript">

-~

var
var
var
var
var
var
var
var
var
var
var
var

1ittleWidth = 400;
littleHeight = 400;
1ittleX = 100;
1ittley = 100;
bigWidth = 500;
bigHeight = 500;

bigX = 100;

bigY = 100;

whichSize = "Little";
speed = 250;

bob = parselnt(navigator.appVersion)
t = null;

function expandContract()

(if
(if

(bob >= 4)
(whichSize == "Little")

{self.resizeTo(bigWidth,bigHeight);
self.moveTo(bigX,bigY);
whichSize = "Big";}

else
{self.resizeTo(littleWidth,1ittleHeight);

self.moveTo(littleX,littleY);
whichSize = "Little";}

t=setTimeout('expandContract()', speed);]}}

expandContract();

//-->
{/script>
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You can alter the size of the window by changing the bigWidth, bigHeight,
littleWidth,and 1ittleHeight variables. You can also vary the speed of the
contractions by changing the speed variable.

Practical uses for this technique

Uh, it attracts attention?

How not to be annoying

Don’t make your window expand and contract!

(Sorry. Some of these tricks have no reason to exist except to be annoying!)

Trick #64: Make a Window Expand
When Moused Over

The magic expanding and contracting window is definitely annoying, but how about
a manual version of this trick? The way this one works is that when the users
moves his or her mouse over the window, the window expands. When the mouse is
moved away, it contracts back to its original size.

How to do it

The code for this is actually simpler than that for the previous trick. Just insert the
code in Listing 5-18 into the head of your document. (This is pretty much an
Internet Explorer-only trick, by the way.)

Listing 5-18: JavaScript code to create a manually expanding
window; insert in the head of your document

<script language="JavaScript">
<r--

document.onmouseover=expandWindow;
document.onmouseout=contractWindow;

function expandWindow()
{window.resizeTo(800,600):}

function contractWindow()
{window.resizeTo(400,300)}

11--=>
</script>

Amazon/AlmondNet
Exhibit 1009
Page 49



126  Chapter5 + Pointless Pop-ups and Worthless Windows

You can change the dimensions of both the large window (in the expandWindow
function) and the small window (in the contractWindow) function. The default size
of the large window is 800 x 600 pixels; the default size of the small window is
exactly a quarter of that size (400 x 300).

Practical uses for this technique

One could envision, if one really tried, a window that contained information that
would stay relatively hidden (in a smaller window) until needed. Then the user could
mouse over the window, expanding it so that the information inside could be read.

It's a stretch, though.

How not to be annoying

I suppose if the small window were really small (think 100 x 100), then at least it
wouldn't get in the way. (And the user would have less chance of accidentally
mousing over it and expanding it.)

Trick #65: Slide a Window Off the Screen

This last trick is both a window trick and a link trick, in that clicking a link causes
the current browser window to slide off the screen —to be replaced by a new
browser window containing the linked-to page. It looks neat but is slow enough to
get annoying on continued use.

How to do it

Like several of the previous tricks, this one relies on the JavaScript moveBy method.
Just insert the code in Listing 5-19 into the head of your HTML document.

Listing 5-19: JavaScript code to slide a window off-screen;
insert into the head of your document

<script language="JavaScript">
<l=-

function windowSlider()

{for (var i = 1; 1 < 1001; i++)
window.moveBy (1, 0);
window.moveBy(-1000, 0);}

//-->
</script>
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Now insert the following code around the linked text in the body of your document:

<a href="url"; onClick="windowSlider()">Tink-text</a>

This particular script slides the window off the right side of the screen; it’s particu-
larly effective with full-screen windows.

Practical uses for this technique

This moveBy trick can function as a kind of full-window page transition effect. It cer-
tainly catches the user’s attention — where’s that window going, anyway?

How not to be annoying

The best way to not annoy people with this trick is not to use it— or to use it very
sparingly.

The Annoying Summary

In this chapter, you learned about some of the most annoying effects of all —those
associated with pop-up windows. Now you know how to create your own annoying
pop-ups, and how to make them pop up in different ways, and with different looks.
If you use your code correctly, you can even make your pop-ups shake and slide
and shimmy, which are pretty annoying effects in and of themselves.

Now quit reading for a while and go make some pop-ups. You know you want to!
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