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the most fun by far. 

Matt current ly heads up the Webspam team for Google Matt talks about 

w ebmaster-related issues on his blog. 

Interview Transcript 

Eric Enge: Let's ta lk about different kinds of link encoding that people do, such as 

links t hat go through JavaScript or some sort of redirect to link to someone, yet the 

link actually does represent an endorsement. Can you say anything about the 

scenar ios in which the link is actually stil l recognized as a link7 

Matt Cutts: A direct link is alw ays t he simplest , so if you can manage to do a direct 

link t hat's alw ays very helpful. There w as an interest ing proposal recent ly by 

somebody who works on Fire Fox or for Mozilla I think, which was the idea of a ping 

attribute, where t he link can still be direct, but the ping could be used for t racking 

purposes. So, something like that could certainly be promising, because it lets you 

keep the direct nature of a link while st il l sending a signal to someone. In general, 

Google does a relatively good job of following the 301s, and 302s, and even Meta 

Refreshes and JavaScript Typica lly what we don't do would be to follow a chain of 

redirects that goes through a robots.txt that is itself forbidden. 

Eric Enge: Right. 

Matt Cutts: I think in many cases we can calculate the proper or appropriate 

amount of PageRank, or Link Juice, or whatever you want to call it , that should f low 

through such I inks. 

Eric Enge: Right. So, you do t ry to track that and provide credit. 

Matt Cutts: Yes. 
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Eric Enge: Right. Let's talk a bit about the various uses of No Index, No Fo llow, and 

Robots.bet. They all have t heir own little differences to them. Let's review these with 

respect to 3 things: (1) whet her it stops the passing of link juice; (2) whether or not 

the page it still crawled; and: (3) whether or not it keeps the affected page out of the 

index. 

Matt Cutts: I w ill start with robots.txt, because that's t he fundamental method of 

putting up an electronic no trespassing sign that people have used since 1996. 

Robots.txt is interest ing. because you can easily tell any search engine to not crawl a 

part icular directory or even a page, and many search engines support variants such 

as wildcards, so you can say don't crawl *.gif, and we won't crawl any GIFs for our 

image crawl. 

W e even have addit ional standards such as Sitemap Support, so you can say her e's a 

link to where my Sitemap is can be found. I believe the only robots.txt extension in 

common use that Google doesn't support is the crawl-delay. And, the reason that 

Google doesn't support crawl -delay is because w ay too many people accidentally 

mess it up. For example, they set crawl -delayto a hundred thousand, and, that 

means you get to crawl one page every other day or something like that. 

W e have even seen people who set a craw l-delay such that w e'd only be allow ed to 

crawl one page per month. What we have done instead is provide throttling ability 

with in W ebmaster Cent ral, but crawl-delay is the inverse; it s saying crawl me once 

every "n" seconds. In fact what you really want is host -load, which lets you define 

how many Googlebots are allow ed to crawl your site at once. So, a host-load of tw o 

w ould mean, 2 Googlebots are allowed to be crawl ing the site at once. 

Now, robots.txt says you are not allowed to crawl a page, and Google, therefore, 

does not crawl pages that are forbidden in robots.txt. However, they can accrue 

PageRank, and they can be returned in our search result s. 

In the early days, lots of very popular websites didn't want to be crawled at all. For 

example, eBay and the New York Times d id not allow any search engine, or at least 

not Google to crawl any pages from it. The Library of Congress had various sections 

that said you a· e not allow ed to crawl with a search engine . .A.nd so, when someone 

came to Google and they t yped in eBay, and we haven't crawled eBay, and we 

couldn't return eBay, w e looked kind of subopt imal. So, the compromise that we 

decided to come up with was, we wouldn't crawl you from robots.txt, but w e could 

return that U RL reference that w e saw. 

Eric Enge: Based on the links from other sit es to those pages. 

Matt Cutts: Exactly. So, w e would return the un-crawled reference to eBay. 

Eric Enge: The classic way that shows it you just list the U RL, no descript ion, and 

that would be the entry that you see in the index, right? 

Matt Cutts: Exactly. The funny thing is that we could somet imes rely on the O DP 

description (Editor: also known as DMOZ). And so, even w ithout crawling, we could 

return a reference that looked so good that people thought w e crawled it, and so 

that caused a little bit of earl ier confusion. So, robots.t xt was one of the most long 

stand ing standards. Whereas for Google, No Index means we w on't even show it in 

our search result s. 

So, w ith robots.txt for good reasons we've shown the •eference even if w e can't 

crawl it , whereas if w e crawl a page and fi nd a M eta tag that says No Index, we w on't 

even return that page. For better or for wor se that's the decision that w e've made. I 

believe Yahoo and M icrosoft might hand le No Index slight ly differently which is a 

little unfortunate, but everybody gets to choose how they want to handle d ifferent 

tags 

Eric Enge: Can a Nolndex page accumulate PageRank? 0 
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Matt Cutts: A No Index page can accumulate Page Rank because the links are still 

followed outw ards from a Nolndex page. 

Eric Enge: So, it can accumulate and pass PageRank. 

Matt Cutts: Right , and it will sti ll accumulate PageRank, but it w on't be show ing in 

our Index. So, I wouldn't make a No Index page that it self is a dead end. You can make 

a Nolndex page that has links to lots of other pages. 

For example, you might w ant to have a master Sitemap page and for whatever 

reason Nolndex that, but then have links to all your sub Sitemaps. 

Eric Enge: Another example is if you have pages on a site w ith content that from a 

user point of v iew you recognize that it's valuable to have the page, but you feel t hat 

is too duplicative of content on another page on t he site 

That page might sti ll get links, but you don't want it in t he Index and you want t he 

crawler to fol low the pat hs into the rest of the site. 

Matt Cutts: That's right. Another good example is, maybe you have a login page, 

and everybody ends up linking to that login page. That orovides very little content 

value, so you could No Index that page, but then the outgoing links would still have 

PageRank. 

Now, if you want to you can also add a NoFollow metatag. and that will say don't 

show this page at all in Google's Index. and oon't follow any outgoing links, and no 

PageRank flows from t hat page. W e really think of these things as t rying to provide 

as many opportunities as possible to sculpt where you want your Page Rank to flow, 

or where you want Googlebot to spend more t ime and attent ion. 

Eric Enge: Does the NoFollow metatag imply a No l no ex on a page:' 

Matt Cutts: No. The Nolndex and NoFollow metatags are independent. The 

No Index metatag, for Google at least. means don't show this page in Google's index. 

The NoFollow metatag means don't follow the outgoing links on this ent ire page. 

Eric Enge: How about oage A links to page B and page A has a NoFollow metatag, or 

the link to page B has a NoFollow on the link. Will page B still be crawled' 

Matt Cutts: It w on't be craw led because of the links found on page A. But if some 

other page on the w eb links to page B, then w e might discover page B via those 

other links. 

Eric Enge: Right. So t here are tw o levels of NoFollow. There is the attribute on a 

link, and t hen there is the metatag, right. 

Matt Cutts: Exactly. 

Eric Enge: What we've been ooing is working w ith clients and telling them to take 

pages like their about us page, and their contact us page. and link to them from the 

home page normally, w ithout a NoFollow attribute, and t hen link to t hem using 

NoFol low from every other page. It's just a w ay of lowering the amount of Ii nk juice 

they get. These t ypes of pages are usually the highest Page Rank pages on t he site, 

and t hey are not doing anything for you in terms of search traffic. 

Matt Cutts: Absolutely. So, we really conceive of NoFollow as a pretty general 

mechanism. The name, NoFollow. is meant to mirror the fact that it's also a metatag. 

As a metatag NoFollow means don't craw l any links from t his ent ire page. 

NoFollow as an individual link att ribute means don't follow this particular link, ano 

so it really just extends that granularity down to the link level. 

W e did an interview wit h Rand Fishkin over at SEOmoz where w e talked about the 

fact that NoFollow was a perfectly acceptable rnol to use in addition to robots.txt. 

No Index and NoFollow as a metatag can change how Googlebot crawls your site. 

It's important to realize that typica lly these things are more of a second order 

effect. What matters the most is to have a great site and to make sure that oeople 

know about it, but, once you have a certain amount of Page Rank, these tools let you 

cnoose how to develop Page Rank amongst your pages. 

Eric Enge: Right. Another example scenario might be if you have a site and discover 0 
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that you have a massive duplicate content problem. A lot of people discover that 

because something bad happened. They w ant to act very promptly, so they might 

Nolndex those pages, because that w ill get it out of the index removing the 

duplicate content. Then, after it's out of the index, you can either just leave in t he 

Nolndex, or you can go back to robots.txt to prevent the pages from being crawled. 

Does that make sense in terms of thinking about it? 

Matt Cutts: That's at the level where I'd encourage people to t ry experiments and 

see what w orks best for them because w e do provide a lot of ways to remove 

coment. 

Matt Cutts: There's robots.txt. 

Eric Enge: Sure. You can also use the URL removal tool too. 

Matt Cutts: The URL r emoval tool is another way to do it. Typically, what I would 

probably recommend most people do, instead of going the No Index route, is to 

make sure that all their links point to the version of the page that they think is the 

most important. So, if t hey have got two copies, you can look at the backlinks wit hin 

our W ebmaster Cent ra I, o r use Yahoo, or any other tools to explore it, and say what 

are the backlinks to this particu lar page, why would t his page be showing up as a 

duplicate of t nis other page7 All the backlinks that are on your own page are very 

easy to switch over to the preferred page. So, that's a very short term thing that you 

can do, and that only usually takes a few days to go into effect. Of course, if it's some 

really deep URL, t hey could certainly t ry t he experiment w ith No Index. I would 

probably lean towarc using optimum rout ing of links as the f irst line of defense, and 

then if that doesn't solve it, look at or consider using No Index. 

Eric Enge: Let's ta lk about non-link based algoritnms. What are some of the t hings 

that you can use as signals t hat aren't links to help with relevance and search 

quality7 Also, can you give any indication about such signals that you are already 

using? 

Matt Cutts: I would certainly say t hat the links are the primary way that w e look at 

things now in terms of reputat ion. The trouble w ith something like other ways of 

measuring reputation is that t he data might be sparse. Imagine for example that you 

decided to look at all the people that are in various yellow page directories, across 

the w eb, for the list of their address, or stuff like that. The problem is, even a 

relatively savvy business with multiple locations might not t hink to list all their 

business addresses. 

A lot of these signals that we look at to determine quality or to help to determine 

reputation can be noisy. I w ould convey Google's basic position as that we are open 

to any signals that could potent ially improve quality. If someone w alked up to me 

and said, the pnase of the moon correlates very w ell with t he site being high quality, 

I w ouldn't rule ii: out, I woutcn't take it off the table, I w ould do the analysis and look 

at it. 

Eric Enge: And, t her e w ould be SE Os out there trying to steer the course of the 

moon. 

Matt Cutts: It's funny, because if you remember W ebmaster World used to t rack 

updates on the Google Dance, and they had a chart because it was roughly on a 30-

day schedule. When a full moon came around people started to look for the Google 

Dance to nappen. 

In any event, the trouble is any potential signal could be sparse, o r could be no isy, 

and so you have to be very careful about considering signal quality. 

Eric Enge: Right. So, an example of a noisy signal might be the number of Gadgets 

insta lled from a particular site onto people's iGoogle homepage. 

Matt Cutts: I could certainly imagine someone trying to spam that signal, creating a 

bunch of accounts, and then insta lling a bunch of their own Gadgets or something 

like that. I am sad to say you do have to step into that adversarial analysis pnase 

where you say okay, how wou Id someone abuse th is anytime you are thinking a bout 

some new netw ork signal. 

Eric Enge: Or bounce rate is another thir g that you could look at. For example, 

someone does a search and w ent to a site, and t hen they are almost immediately 

back at the Google search results page cl icking on a different link or doing a very 

similar search. You could use that as a signal potent ially. 0 
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Matt Cutts: In theory. I don't think we typically don't confirm or deny whether we'd 

use any given part icular signal. It is a tough problem because something that works 

really well in one language might not work as well in anot her language. 

Eric Enge: Right. One of the problems w ith bounce rate is that wit h the web moving 

so much more towards just give them answ er now . For example. if you have a 

Gadget, you want the answer in the Gadget. If you use subscr ibed links, you w ant 

the answer in the subscribed links. When you get someone to your site, there is 

something to be said for giv ing them the answ er they are looking for immediately, 

and t ney might see it and immediately leave (and you get the branding/relat ionship 

benefit of that.) 

In this case, if s actually a posit ive quality signal rather than a negat ive quality signal. 

Matt Cutts: Right. You could take it even furt her and help people get the answer 

directly f rom a snippet on the search engine result s page, and so t hey didn't click on 

the link at all. There are also a lot of w eird corner cases, you have to consider 

anytime you are thinking about a new way to try to measure quality. 

Eric Enge: Right, indeed. Wnat about the too lbar data, and Google analytics data7 

Matt Cutts: W ell, I have made a promise that my \11/ebspam team w ouldn't go to the 

Google Analytics group and get their data and use it. Search quality or other parts 

of Google might use it, but certainly, my group does not. I have talked before about 

how data from the Google tool bar could be pretty no isy as w ell. You can see an 

example of how noisy this is by installing Alexa. If you do, you see a definite skew 

towards W ebmaster sites. I know that my site does not get as much t raffic as many 

other sites, and it might register higher on Alexa because of this bias. 

Eric Enge: Right. A site owner could start prompting people to install the Google 

tool bar whenever they come to t heir site. 

Matt Cutts: Right. Are you sure you don't w ant to install a Google tool bar, Alexa, 

and why not throw in Compete and Quantcast 7 I am sure \Nebmasters are a little 

sa,01ier about that. then tne vast majority of sites. So, it's interest ing to see that 

there is usually a W ebmaster bias or SEO bi as. with many of these usage-based 

tools. 

Eric Enge: Let's move on to t ne hidden text. There are a lot of legit imate ways 

people can use hidden text, anc, t here are of course ways they can illegit imately use 

hidden text. 

It strikes me that many of these kinds of hidden text are hard to tell apart. You can 

have someone who is using a simple CSS d isplay:none scenar io, and perhaps they 

are stuffing ke,'l,vords, but maybe t hey do this w ith a certain amount of intelligence, 

making it much harder to detect than the site .Y.OU recentlv. w rote about. So, tell me 
about how you deal w ith these various forms of hidden text? 

Matt Cutts: Sure. I don't know if you saw the blog post recent ly where somebody 

t ried to layout many different w ays to do hidden text and endec up coming up with 

14 different technigues. It was kind of a fun blog post, and I forwarded it to 

somebody and said: "hey, how many do we check for' 7 There w ere at least a couple 

that wasn't strictly hidden text, but it was st ill an interesting post. 

Certainly, there are some cases wher e people do deceptive or abusive things wit h 

hidden text, and, those are the things that get our users most angry. If your web 

counter displays a single number, tnat' s just a number, a single number. Probably, 

users aren't going to complain about that to Google, but if you have 4,000 stuffed 

w ords down at the bottom of the page that's clearly the sort of thing that if the user 

realizes if s down at the bottom of the page, they get angry about it. 

Interestingly enough they get angry about it whether it helped or not. I saw 

somebody do a blog.Rost recentlv. that had a complaint about six w ords of hidden 

text and how they show ed up for the query "access panels'. In fact, the hidden text 

didn't even include the w ord access panels. just a variant of that phrase. 

Eric Enge: I am familiar w ith t he post. 

Matt Cutts: I thought it w as funny that tnis person had gotten really offended at six 

w ords of hidden text, and complained a bout a query which had only one word out of 0 
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the two. So, you do see a wide spectrum, where people really dislike a ;:on of hidden 

keyword stuff. They might not mind a number, but even with as little as six w ords, 

w e do see complaints about that. So, our philosophy has t ried ;:o be not to find any 

"alse positives, but to try to detect stuff that would qualify as keyword stuffing, or 

gibberish, or stitching pages, or scraping, especia lly put together w ith hidden text. 

We use a combination of algorithmic and manual things to f ind hidden text. I think 

Google is alone in notifying Webmasters about relatively small incidences of hidden 

text because that is something where w e'll t ry to drop an email to the Webmaster, 

and alert them in Webmaster Cent ral. Typically, you'd get a relatively short-term 

penalty from Google, maybe 30 days for something like t hat. But, that can certainly 

go up over time, if you cont inue to leave the text on your page. 

Eric Enge: Rignt. So, a 30 days penalty in this sort of situation. is that gett ing 

removed from the inoex, or just de-prioritizing their rankings7 

Matt Cutts: Typically w ith hidden text, a regular person can look at it and instant ly 

tell that it is hioden text. Tnere are certainly great cases you could conjure up wher e 

that is not the case, but the vast majority o" the t ime it's relatively obvious. So, for 

that, it would typically be a removal for 30 days 

Then, if the site removes the hidden text or does a reconsideration request directly 

after that it could be shorter. But, if they continue to leave up that hidden text then 

that penalty could get longer 

W e have to balance what w e think is best for our users. We don't w ant to remove 

resources from our index longer than we need to it, especially if it's relatively high 

quality. But, at the same t ime, w e do want to have a clean index and prmect the 

releva nee of it. 

Eric Enge: Right. Note that A.ccesspanels.net has r emoved the nidden text and tney 

are st ill ranked no. 1 in Google for the query "access panels". 

I checked t his a few days ago, and the hidden text nad been removed. The sit e has a 

"last updated" indicator at the bottom of the page, and it w as just the day before I 

checked. 

Matt Cutts: That's, we probably shouldn't get into too much detail about individual 

examples, but that one got ou' attent ion and is winding its way through the system. 

Eric Enge: Right. When reporting w eb spam, writing a blog post in a very popular 

blog and getting a lot of peoples' a;:tent ion to it is fa irly effective. But, also 

W ebmaster tools allows you to do submissions there, and it gets looked at pretty 

quickly, doesn't iF 

Matt Cutts: It does. We t ry to be pret ty careful about the submissions that we get 

to our spam r eport form. We've alw ays been clear that the first and primary goal 

with those is to look at those to t ry to f igure out how to improve our algorithmic 

quality. But, it is definitely the case that we look at many of those manually as well, 

and so you can imagine if you had a complaint about a popular site because it had 

hidden text, we w ould certainly check that out. For example, the incident w e 

discussed just a minui:e ago, someone had checked it out earl ier tooay and noticed 

the hidden text is a !ready gone. 

We probably won't bother to put a postmortem penalty on tha;: one, but , it's 

definitely the case t hat we t ry to keep an open mind and look at spam reports, and 

reports across the w eb not just on big biogs, but also on small biogs. 

We t ry to be pretty responsive and adapt relatively w ell. That part icular incident 

w as interesting, but I don't think that the text involved w as actually affecting that 

query since it was different words. 

Eric Enge: Right. Are there hidden text scenarios that are harder for you to discern 

whether or not they are spam versus something like show ing just part of a site's 

terms and condit ions on display, or dynamic menu structures' Are there any 

scenarios where it's really hard for you to tell whether it is spam or not? 

Matt Cutts: I think Google handles the vast majority of idioms like dynamic menus 

and things like that very well. In almost all of these cases, you can construct 

interesting examples of hidden text. Hidden text, like many ;:echniques, is on a 0 
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spectrum. The vast major ity of the t ime, you can look and you can instant ly tell that 

it is malicious, or it's a huge amount of text, or it's not designed for t he user. 

Typically we focus our efforts on the most impor tant things that we consider to be a 

high priority. The keyword stuffed pages with a lot of hidden text, w e def initely give 

more attention. 

Eric Enge: Right. 

Matt Cutts: So, we do view a lot of d ifferent spam or quality techniques as being on 

a spectrum. And, the best advice that I can give to your r eaders is probably to ask a 

friend to look at their site, it's easy to do a Ctrh·A, ifs easy to check things w ith 

cascading style sheets off, and stick to the more common idioms, the best practices 

that lots of sit es do rather than t rying to do an extremely weird ;:hing that could be 

misinterpreted even by a regular person as being spamming. 

Eric Enge: Fair enough. There w as a scenario that we reported a long while ago 

involving a site that w as buying links, and none of those links w ere labeled. 

There was a very broad pattern o" it , but the one thing that we noticed and thought 

w as a potent ial signal was that t he links w ere segregated from the content, t hey 

w ere either in the right rail or the left rail, and t he main content for the pages were 

in the middle. The links w eren't integrated wit h the site, there was no labeling of 

them, but tney were r elevant. That's an example of a subt le signal, so, it must be 

challenging to think about how much to make out of that kind of a signal. 

Matt Cutts: We spend every day, all day, pretty much steeped in looking at high­

quality content and low -ouality content. I think our engineers and different peoole 

who are interested in web spam are relat ively attuned to t he things that are pretty 

natural and pretty organic. I think it's funny how you'll see a few people talking 

about how to fake being natural or fake being organic. 

It's really not that hard to really be natural and to really be or ganic, and somet imes 

the amount of creativity you put into t rying to look natural could be much better 

used just by developing a great resource, or a great guide, or a great hook t hat gets 

people interested. That will att ract completely natural links by it self, and those are 

always going to be much higher qua I ity I inks because they are rea I ly editorially 

chosen. Someone is really linking to you because they think you've got a great site 

or really good content. 

Eric Enge: I think you have a lit t le bit of the Las Vegas gambling syndrome too. 

When someone d iscovers that they have something that apoears to have worked, 

they want to do more, and then theywanttodo more, and then they want todo 

more, and it s kind of hard to stop. Certainly, you don't know where the line is, and 

there is only one w ay to find the line, which is to go over it. 

Matt Cutts: Hopefully the guidelines that w e give on the W ebmaster guidelines are 

relat ively common sense. I thought it was kind of funny that w e responded to 

community feedback and recommended that people avoid excessive reciprocal 

links, of course, some of these do happen naturally, but , people started to worry and 

w onder about what t he definition of excessive was. I thought it w as kind of funny 

because within one response or two responses people were like saying "if you are 

using a ton of automated scripts to send out spam emails that st rikes me as 
. " excessive. 

People pret ty reasonably and pretty quickly ca me to a fa irly good definit ion of what 

is excessive and that's the sort of thing where w e t ry to give general guidance so 

that people can use their own common sense. Somet imes people help other people 

to know where roughly those I ines are, so they don't have to w orry a bout getting to 

close to them. 

Eric Enge: The last quest ion is a link related question. You can get a thunderstorm 

of links in d ifferent ways. You get on the front page of Digg, or you can be written up 

in the New York Times, and suddenly a whole bunch of links pours into your site. 

There are patterns help by Google that talk about temporal analysis, for example, if 

you are acquiring links at a certain rate, and suddenly it changes to a very high rate. 

That could be a spam signal, right. Correspondent ly, if you are grow ing at a high 

rate, and then that rate drops off significant ly, that could be a poor quality signal. So, 

if you are a site owner and one of these t hings happens to you, do you need to be 

concerned about how that wil l be interpreted7 

Matt Cutts: I would tell tne average site owner not to w orry because, in the same 0 
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w ay tnat you spend all day thinking about links, and pages, and what's natural and 

what's not, it's very common for a few t hings to get on the front page of Digg. It 

happens dozens of t imes a day, and so getting there might be a really unique thing 

for your website, but it happens around t he web all the time. And so, a good search 

engine to needs to be able to distinguish the different types of linking patterns, not 

just by r eal content , but breaking news and things like that. 

I think we do a pretty good job of distinguishing betw een real links and links that are 

maybe a little more art ificial, and w e are going to cont inue m work on improving 

that. We'll just keep working to get even smarter about how we process links we see 

going forward in t ime. 

Eric Enge: You might have a very aggressive guy that is going out ther e and he 

knows how to work to Digg system, and he is gettir g on the front page of Digg 

every week or so. They w ould end up w ith a very large link growth over a short 

period of t ime, and that's what some of the pundits would advise you to do. 

Matt Cutts: That's an imeresting case. I think at least with that situat ion you've still 

gotto have something that's compell ing enough that it gets people interested in it 

somehow. 

Eric Enge: You have appealed to some audience. 

Matt Cutts: Yeah. Whether it's a Digg technology crow d or a Techmeme crowd, or 

Reddit crowd, I t hink differ ent things appeal to different demographics. It was 

interest ing that at Search Engine Strategies in San Jose you saw Greg Boser pick on 

the viral link builder approach. But , I think one dist inguishing factor is that with a 

viral link campaign, you still have to go viral. You can't guarantee that something w ill 

go viral, so the links you get with these campaigns have some editorial component 

to them, which is what w e are looking for. 

Eric Enge: People nave to respond at some level or you are not going to get 

anywnere. 

Matt Cutts: Right I think it's interesting that it's r elat ively rare these days for 

people to do a query and find completely off-topic spam. It absolutely can st ill 

happen, and if you go looking for it you can find off-topic spam, but it's not a 

problem that most people have on a day-to-day basis these days. Over time, in Web 

spam, we start to think more about bias and skew and how to rank things t hat are 

on topic appropriately. J usi: Ii ke we used to think a bout how we return the most 

relevant pages instead of off-topic stuff. 

The fun t hing about working at Google is, the challenges are alw ays changing and 

you come into work and there are alw ays new and interesting situations to play 

with. So, I think we will keep working on t rying to improve search quality and 

improve how w e handle links, and handle reputation, and in turn, we are t rying to 

w ork with Webmasters who want to return the best content and t ry to make great 

sites so they can be successful 

Eric Enge: Thank you very much. 

Matt Cutts: Always a pleasure to talk to you Eric. 
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