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Although the potential benefit associated with revenue
S

of d channels has been discussed,' no

he emergence of intemet-enabled distribution chan-
nels hascreated both opportunitics forand challenges

10 hotels’ revenue-management practices. The poten-
tial to reduce distribution costs using internet channels has
made hotel managers more conscious of the need to maxi-
mize contributions to gross profit (revenue less distrbution
costs) rather than just the revenuc obtained from a given room
sale. In addition to considering rate and timing of sales, hotel
managers must evaluate the effects of distribution-channel

on their current practices

and determine how to benefit from it.

Note: The authors are indebted to the following revenue-management and
clectronic-distribution practitioners: Stephanie Fbian, revenue manager,
hotcktevenue management, priceline.com.; Sharon Duffy, senior director
of evenue management, Hilton Hotels Corporation; and Jay Burnet, cor
porate manager, revenue analysis and strategy, MarriottInternational

study has been conducted to measure this notion. In this study,
we extended commonly used revenue-management forecast-
ing and optimization methods to consider the effects of dis-
tribution channels and used a computer simulation to test
the performance of the extended models.

Problem Overview
Revenue management is the business practice of selling the
right inventory to the right customer for the right price at the

Inventory Distribution Channel and the Practice of Rev-
ent”; and V. Viswanathan, “E-Commerce and lts Evolu-
tion in the Airline Industry,” papers presented at the 2000 International
Revenue Management Conference, Adanta, GA.

© 2002, CORNELL UNIVERSITY

JUNE 2002

Get full access

Cornell Hotel and Restaurant Administration Quartedy 23

to this article

View all access and purchase options for this article.

ACCESS &

Information, rights and permissions

ol

Access/Pro

o]

ile Cart

SUBMIT PAPER

SAGE
Discipline
Hubs

Read the
latest content

Related content
Similar articles:

£ Restricted access

Japan's Hotel Industry: An

Overview: Although the majority of
hotel rooms in Japan are still to be

found in very small, independent

1 Metrics and citations

becoming commonplace

Show details

Restricted access

Bigger Hotels = Bigger Bucks for

Managers

Show details

Restricted access

Barometer of Hotel Room Revenue

Show details

View more

SAGE recommends:

SAGE Knowledge
Book chapter

Revenue Management

Show details

Uber Exhibit 1028 - p. 1

Uber Technologies, Inc. v. SurgeTech, LLC





