i
;

Athletic Business

THE LERDING RESOURCE FOR ATHLETIC, FITNESS & RECREATION PROFESSIONALS MARCH 2010

' WPLUS

HIGH SCHOOL SPORTS |
HOCKEY NIGHT IN FLORIDA

RECREATION | 65

LEAN DEPARTMENTS BUYING GREEN
-

FOR-PROFITS | 68

DEAR BALLY: PLEASE GO AWAY!

EX2046
Woodway USA, Inc.
IPR2023-00849




AthleticBusiness

-FACILITY DESIGN
ngn
Positive
Vibrations
BY ANDREW COHEN
Resolving sound
transference issues

is one of the most challenging aspects
in the design of fitness centers.

NEW IN THE HOW-TO LIBRARY

* How to Approach a Synthetic
Turf Purchase

* How to Assess a Facility for
Sports Conversion

EVENT PLANNING

28 Games On
BY NICHOLAS BROWN

Organizers of State Games competitions battle through the worst of
the economic downturn.

AQUATICS

3 Calming Influence

BY MICHAEL POPKE
Ongoing research is at last lending support to the long-held notion that
warm-water immersion does a body good.

CONCESSIONS

55 Combo Deals

BY PAUL STEINBACH
Packaging food with tickets has yielded agreeable sales strategies for
teams and concessionaires alike.

49 The Fitness Center

These products offer diverse fitness options and health club amenities.
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THE AB BLOG ONLINE EXCLUSIVE
Athletic Business editors From record snows comes
offer their take on issues a stadium staffing lesson in
of the day. due diligence.
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1 2 LEEDing Off
BY THE EDITORS
Plus: The Score, Media Room, One on

One, Extra Points

20 New & Improved

The latest in product innovation

2 2 Sports Law
BY JOHN T, WOLOHAN

A parent's malicious e-crusade against a
coach runs afoul of libel law.
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70 Product/Advertisers Index
71 Forward Progress
72 Professional Directory

74 Design Details

6[] College Sports

BY PAUL STEINBACH
A new study backs the intuitive path to
Directors’ Cup success — broad-based
athletics sponsorship.

B 2 High School Sports

BY MICHAEL POPKE
A weekly 18-team event helped the
sport gain traction in Florida,

6 Recreation

BY NICHOLAS BROWN
Budget-conscious rec departments
are buying in to an upward trend in
environmentally friendly purchasing.

B For-Profits

BY ROB BISHOP AND BARRY KLEIN
If Bally insists on sticking around, the
company should match its rhetoric with
some real customer service.
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are first in quality
and built to last.
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THE BODY ELECTRIC

The SpeedBoard, the latest performance treadmill from
Woodway USA, utilizes an innovative curved design that
allows users to achieve various levels of elevation simply by
adjusting their body position. As a result, exercisers of any
size can reach a desired speed without the use of 2 motor.
Users also can accelerate and decelerste at their own pace,

wwwwoodway.com
800/966-3929

POSITIVE ‘RESPONSE’

Connor Sport Court’s latest modular surface is Response
HG™, featuring SportGuard™ advanced surface technol-
0gy. A protective urethane coating combines the durability
and beauty of high-gloss urethane with the safety and ease
of installation of Sport Court’s modular flooring. Response
HG is engineered ag a high-performance sports floor and
incorporates the manufacturer’s patented Lateral TForgive-
ness™ to help reduce joint stress and fatigue. The floor; ng
can be retrofitted over most existing surfaces (including
vinyl composition tile and concrete), requires no anchors
or adhesives, and comes in a variety of vibrant colors and
natural-looking wood finishes,

Www.sportcourt.com
800/421-8112

MPROVED

BACK TO NATURE

Landscape Structures Inc.’s new nature-
inspired play structures blend the beauty of
nature with safety, age-appropriateness and
durability. Products in the new Play Natu-
rally™ line, specifically the Tree House and
AdventureScapes®, offer the look and feel of
real bark and rock while encouraging more
creative, imaginative play. Molds for many of
the Tree House components were taken from
real trees, while Corocord” climbing cables
on nine AdventureScapes configurations help
kids build upper-body and core strength. The
company also is striving to better incorporate
its structures into the natural environment by
planting native species in nearby gardens to
attract butterflies and birds and erecting signs
that detail a park’s natural history.
www.plqyfs:’.com/play-natu:‘aﬂy
888/438-6574




U.S. NATIONAL WHITEWATER CENTER
ESPN X GAMES

NIKE WORLD CAMPUS

CHELSEA PIERS

LAKESHORE ATHLETIC CLUB
MULTNOMAH ATHLETIC CLUB

REI LOCATIONS

GALYAN'S LOCATIONS

CLUB MED

DISCOVERY MUSEUM

ROYAL CARIBBEAN CRUISE LINES
NIAGARA FALLS RESERVATION PARK
BOYS AND GIRLS CLUBS

BOY SCOUT CAMPS

FIRSTENBURG RECREATION CENTER
CITY OF GRANDVIEW

CITY OF ALBUQUERQUE

CITY OF HAMPTON

CITY OF KENT

CITY OF PEORIA |

CITY OF ST GEORGE

SOUTH SUMMIT FITNESS CENTER

PARK CITY

SIOUX CITY

MAMMOTH MOUNTAIN RESORT

APPALACHIAN STATE UNIVERSITY

GEORGIA TECH

SOUTHERN METHODIST UNIVERSITY

UC SAN FRANCISCO

UNIVERSITY OF WASHINGTON

WHITMAN COLLEGE

WESTERN WASHINGTON UNIVERSITY
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MARIN COUNTY YMCA

ORANGE COUNTY YMCA

WICHITA YMCA

WOODLANDS YMCA

GOLDMAN SACHS FITNESS CENTER

ANDREWS AIRFORCE BASE

CAMP PENDLETON

FBI TRAINING CENTER

FORT KNOX

U.S. MARSHALS TRAINING CENTER
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