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The Interactive Advertising Bureau (IAB)
empowers the media and marketing
industries to thrive in the digital economy. Its
membership comprises more than 700
leading media companies, brands, agencies,
and the technology firms responsible for
selling, delivering, and optimizing digital ad
marketing campaigns. The trade group fields
critical research on interactive advertising,
while also educating brands, agencies, and
the wider business community on the
importance of digital marketing. In affiliation
with the IAB Tech Lab, IAB develops
technical standards and solutions. IAB is
committed to professional development and
elevating the knowledge, skills, expertise,
and diversity of the workforce across the
industry. Through the work of its public policy
Duration v. Rich Medla Club

IPR2023-00953, 11 443 329
RMC EX2033


https://iabtechlab.com/?__hstc=230754752.b96ed58649ca01981c7175ebc9ff411d.1701631981541.1701631981541.1701807692937.2&__hssc=230754752.1.1701807692937&__hsfp=3627516616
https://www.iab.com/
https://www.iab.com/insights/
https://www.iab.com/our-story/
https://www.iab.com/guidelines/
https://www.iab.com/our-story/
https://www.iab.com/events/
https://www.iab.com/training-certification/
https://www.iab.com/get-involved/
https://www.iab.com/our-story/#
https://www.iab.com/cart
https://portal.iab.com/

Interactive Advertising Bureau | Our Story

Page 2

https://www.iab.com/our-story/

12/5/23, 2:22 PM

office in Washington, D.C., the trade
association advocates for its members and
promotes the value of the interactive
advertising industry to legislators and
policymakers. Founded in 1996, IAB is
headquartered in New York City.

The IAB Global Network brings together a
total of 45 IAB organizations, including three
regional organizations, to share challenges,
develop global solutions, and advance the
digital advertising industry worldwide. IABs
are located in North America, South America,
Africa, Asia, Asia Pacific and Europe. Each
association is independently owned and
operated, functioning under bylaws
consonant with local market needs.
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