Non-limiting example of infringement based on information presently available (draft/subject to revision)
Claim preamble may not serve as a limitation.

U.S. Patent No. 11.443,329: Duration Media Sequency

GLOBALIP LAWGROUP

Claim 1

Analysis

A method comprising:

Duration Media’s Sequency
implements the following
claimed method.

Select Evidence

Duration Media Introduces

a

(<< |

Sequency™

Ad Tech That Reduces Carbon Emissions

A Solution for a Sustainable
Future

Sequency™ reduces carbon emissions. No need for
buying offsets

Sequency™ reduces multiple Cookie Syncs

Sequency™ reduces wasteful SSP, DSP and DMP calls

a

a

Sequency™ guarantees every ad impression will be
highly viewable

Sequency™ enables the setting of the % of pixels in-view
and specific required Duration of time in-view

Sequency™ provides real operational and cost savings
Sequency™ enables DSPs, agencies and brands to
connect directly to highly viewable, highly valuable
impressions

Duration Media is a Multi-National Supporter of Ad Net
Zero

Duration Media is a Supporter of the |IAB Green Initiative
Working Group

Source: https://durationmedia.net/
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Claim 1

Analysis

Select Evidence

(a) determining whether
a predefined area of an
ad content display page
that is used to display an
advertisement is in view
within a visible area of a
browser window of a
browser configured to be
operated by a remote
computing device,
wherein the predefined
area is a portion of the
ad content display page,
and

wherein the ad content
display page includes (i)
the predefined area
configured to display
advertisement content,
the predefined area
being a portion of the ad
content display page,
and (ii) page content
displayed in other
portions of the ad
content display page,
the page content being
separate from the
advertisement content;
and

Duration Media determines
whether a predefined area of
an ad content display page
that is used to display an
advertisement (e.g., an ad
space on a webpage) is in
view within a visible area of a
browser window of a browser
configured to be operated by
a remote computing device

(e.g., a laptop).

The predefined area is a
portion of the ad content
display page.

The ad content display page
includes (i) the predefined
area configured to display
advertisement content and
(i) page content (e.g.,
photos, news headlines, and
articles) displayed in other
portions of the ad content
display page.

The page content is separate
from the advertisement
content.

“Our innovative advertising technology has demonstrated the ability to find, mine and monetize ONLY highly
viewable ad impressions for digital publishers. This unique ad tech solution substantially increases highly
valuable, viewable ad inventory for website publishers, while simultaneously providing buyers of digital
advertising the opportunity to bid only on highly viewable ads that will appear on premium publisher websites
We are thrilled that our vision and substantial investment in building this proprietary viewable ad tech solution
has been recognized as a unique technology and awarded a U.S. Patent,” said Andy Batkin, CEO of Duration
Media.

Source: https://durationmedia.net/press/

Duration Media provides ad impressions that average 85+% viewability as measured by 3rd parties,
MRC accredited real-time analytics. Duration Media reporting will verify that your ads have been in-
view with a fully engaged user for up to 30 seconds of view time.

Source: https://durationmedia.net/advertisers-2/
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Claim 1

Analysis

Select Evidence

(b) in response to a
determination that the
predefined area that is
used to display the
advertisement has been
in view within the visible
area of the browser
window for a predefined
period of time, causing a
communication to be
sent to one or more
dispatcher servers,

wherein the one or more
dispatcher servers are
configured to: (i) receive
the communication; (ii)
cause a replacement
advertisement to be
selected for display on
the ad content display
page; and (iii) cause the
replacement
advertisement to be
served to the remote
computing device;

wherein the browser is
further configured to
render the replacement
advertisement in the
predefined area.

In response to a
determination that the
predefined area used to
display the advertisement
has been in view within the
visible area of the browser
window for a predefined
period of time (e.g., 15 or 30
seconds), Duration Media
causes a communication to
be sent to a dispatcher
server.

Duration Media’s dispatcher
servers are configured to (i)
receive the communication,
(ii) cause a replacement
advertisement (e.g., the “29,
3" or 4" ad”) to be selected
for display on the ad content
display page, and (iii) cause
the replacement
advertisement to be served
to the remote computing
device (e.g., the “2"9, 3 or
4™ ad as is served”).

The browser is configured to
render the replacement
advertisement in the
predefined area (e.g., ad
space).

Set the Percentage of Pixels In-View
and the Duration of the Time In-View

Buyers can set the specific amount of
the pixels in-view and the duration of
the time in-view, before the 2nd, 3 or
4t ad is served to the same targeted
user. As an example, 75% of the pixels
and 15 seconds of in-view time before
the ad currently in-view is refreshed
with a new ad.

Source: https://durationmedia.net/advertisers-3/

“Duration Media's proprietary secondary auction technology enables publishers to monetize an incremental
supply of viewable advertising inventory via a secondary auction when an advertising slot's viewability is

recognized in real time, and remains visible for a predetermined period of time," continued Batkin.
Source: https://durationmedia.net/press/

Source: hitps://durationmedia.net/
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Claim 2 Analysis Select Evidence
The method of claim 1 The replacement “What Duration has done is that when a user has a high dwell time
wherein the advertisement is

replacement
advertisement is
selected at least
partially as a result of a
replacement auction.

selected at least partially
as aresultofa
replacement auction.

on a page, it basically runs another auction to serve a second ad unit
to them,” explains Jounce Founder Chris Kane, adding: “Eventually

most good web publishers will do the same thing — it's just a
question of whether they do it themselves or do it with partners like
Duration [Media).”

Source: https://durationmedia.net/press/

Claim 3 Analysis Select Evidence
The method of claim 2 Duration Media’s “Duration Media’s proprietary secondary auction technology enables publishers to monetize an incremental
wherein the replacement auction is

replacement auction is
conducted in real time
between the time the
second communication
is sent from the remote
computing device and
the time that the
replacement
advertisement is
selected.

conducted in real time
between the time the
communication is sent
from the remote computing
device and the time that
the replacement
advertisement is selected.

supply of viewable advertising inventory via a secondary auction when an advertising slot’'s viewability is
recognized in real time, and remains visible for a predetermined period of time,” continued Batkin.
Source: https://durationmedia.net/press/

AB: We are delivering on our promise of providing only highly viewable inventory in fraud-free and brand-safe
environments, within premium publisher environments. What's also unique is that we find, mine and monetize
only highly viewable impressions. As our technology identifies in real-time impressions that become viewable
during engaged user sessions, we are able to conduct a second, real-time auction that takes place after
header-bidding has been completed. This enables multiple demand sources to bid simultaneously for this
highly viewable inventory that results in increased CPMs for our publishers. Duration Media is the only
company in the industry with this capability.

Source: https://durationmedia.net/press/
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Claim 6

Analysis

A system comprising:

Duration Media implements
the following claimed system
via its Sequency technology.

Select Evidence

Duration Media Introduces

a

(< < ]

Sequency™

Ad Tech That Reduces Carbon Emissions

A Solution for a Sustainable
Future

Sequency™ reduces carbon emissions. No need for
buying offsets

Sequency™ reduces multiple Cookie Syncs

Sequency™ reduces wasteful SSP, DSP and DMP calls

a

a

Sequency™ guarantees every ad impression will be
highly viewable

Sequency™ enables the setting of the % of pixels in-view

and specific required Duration of time in-view

Sequency™ provides real operational and cost savings

Sequency™ enables DSPs, agencies and brands to
connect directly to highly viewable, highly valuable
impressions

Duration Media is a Multi-National Supporter of Ad Net
Zero

Duration Media is a Supporter of the |IAB Green Initiative
Working Group

Source: https://durationmedia.net/
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Claim 6

Analysis

Select Evidence

(a) at least one ad
content display page
configured to be served
to a remote computing
device, wherein the ad
content display page is
configured with a
predefined area that is
used to display an
advertisement, the
predefined area being a
portion of the ad content
display page, and

wherein the ad content
display page includes (i)
the predefined area
configured to display
advertisement content,
the predefined area
being a portion of the ad
content display page,
and (ii) page content
displayed in other
portions of the ad
content display page,
the page content being
separate from the
advertisement content;

The Duration system
includes an ad content
display page (e.g., the New
York Post webpage)
configured to be served to a
remote computing device

(e.g., a laptop).

The ad content display page
is configured with a

predefined area that is used
to display an advertisement.

The predefined area is a
portion of the ad content
display page.

The ad content display page
includes (i) the predefined
area configured to display
advertisement content and
(i) page content (e.g.,
photos, news headlines, and
articles) displayed in other
portions of the ad content
display page.

The page content is separate
from the advertisement
content.

“Our innovative advertising technology has demonstrated the ability to find, mine and monetize ONLY highly
viewable ad impressions for digital publishers. This unique ad tech solution substantially increases highly
valuable, viewable ad inventory for website publishers, while simultaneously providing buyers of digital
advertising the opportunity to bid only on highly viewable ads that will appear on premium publisher websites

We are thrilled that our vision and substantial investment in building this proprietary viewable ad tech solution
has been recognized as a unique technology and awarded a U.S. Patent,” said Andy Batkin, CEO of Duration
Media.

Source: https://durationmedia.net/press/
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Source: https://durationmedia.net/
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Claim 6

Analysis

Select Evidence

(b) instructions in the
form of code configured
to:

(i) determine whether
the predefined area of
the ad content display
page that is used to
display the
advertisement is in view
within a visible area of a
browser window of a
browser configured to be
operated by the remote
computing device; and

The Duration system
includes instructions in the
form of code configured to do
the following:

Duration Media determines
whether a predefined area of
an ad content display page
that is used to display an
advertisement (e.g., an ad
space on a webpage) is in
view within a visible area of a
browser window of a browser
configured to be operated by
a remote computing device

(e.g., a laptop).

Duration Media provides ad impressions that average 85+% viewability as measured by 3rd parties,
MRC accredited real-time analytics. Duration Media reporting will verify that your ads have been in-
view with a fully engaged user for up to 30 seconds of view time.

Source: https://durationmedia.net/advertisers-2/

Source: https://durationmedia.net/
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Claim 6

Analysis

Select Evidence

(i) in response to a
determination that the
predefined area has
been in view within the
visible area of the
browser window for a
predefined period of
time, cause a
communication to be
sent from the remote
computing device; and

(c) one or more
dispatcher servers
configured to:

(i) receive the
communication;

(ii) cause a replacement
advertisement to be
selected for display on
the ad content display
page; and

(iii) cause the
replacement
advertisement to be
served to the remote
computing device;

wherein the browser is
configured to render the
replacement
advertisement in the
predefined area..

In response to a
determination that the
predefined area used to
display the advertisement
has been in view within the
visible area of the browser
window for a predefined
period of time (e.g., 15 or 30
seconds), Duration Media
causes a communication to
be sent to a dispatcher
server.

The Duration system
includes dispatcher servers.

Duration Media’s dispatcher
servers are configured to (i)
receive the communication,
(ii) cause a replacement
advertisement (e.g., the “2"9,
3" or 41 ad”) to be selected
for display on the ad content
display page, and (iii) cause
the replacement
advertisement to be served
to the remote computing
device (e.g., the “2"9, 3" or
4 ad as is served”).

The browser is configured to
render the replacement
advertisement in the
predefined area (e.g., ad
space).

Set the Percentage of Pixels In-View
and the Duration of the Time In-View

Buyers can set the specific amount of
the pixels in-view and the duration of

the time in-view, before the 2nd, 3 or
4t ad is served to the same targeted

user. As an example, 75% of the pixels
and 15 seconds of in-view time before

the ad currently in-view is refreshed
with a new ad.

Source: https://durationmedia.net/advertisers-3/

“Duration Media's proprietary secondary auction technology enables publishers to monetize an incremental
supply of viewable advertising inventory via a secondary auction when an advertising slot's viewability is

recognized in real time, and remains visible for a predetermined period of time," continued Batkin.
Source: https://durationmedia.net/press/

Source: https://durationmedia.net/
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Claim7

Analysis

Select Evidence

The system of claim

6 wherein the
replacement
advertisement is
selected at least partially
as aresult ofa
replacement auction.

Duration Media’s
replacement advertisement is
selected at least partially as a
result of a replacement
auction.

“What Duration has done is that when a user has a high dwell time
on a page, it basically runs another auction to serve a second ad unit
to them,” explains Jounce Founder Chris Kane, adding: “Eventually
most good web publishers will do the same thing — it's just a
question of whether they do it themselves or do it with partners like
Duration [Media].”

Source: hitps://durationmedia.net/press/

Claim 8

Analysis

Select Evidence

The system of claim

7 wherein the
replacement auction is
conducted in real time
between the time the
second communication
is sent from the remote
computing device and
the time that the
replacement
advertisement is
selected.

Duration Media’s
replacement auction is
conducted in real time
between the time the
communication is sent from
the remote computing device
and the time that the
replacement advertisement is
selected.

“Duration Media’s proprietary secondary auction technology enables publishers to monetize an incremental
supply of viewable advertising inventory via a secondary auction when an advertising slot’s viewability is

recognized in real time, and remains visible for a predetermined period of time,” continued Batkin.
Source: https://durationmedia.net/press/
AB: We are delivering on our promise of providing only highly viewable inventory in fraud-free and brand-safe

environments, within premium publisher environments. What's also unique is that we find, mine and monetize
only highly viewable impressions. As our technology identifies in real-time impressions that become viewable
during engaged user sessions, we are able to conduct a second, real-time auction that takes place after

header-bidding has been completed. This enables multiple demand sources to bid simultaneously for this
highly viewable inventory that results in increased CPMs for our publishers. Duration Media is the only
company in the industry with this capability.

Source: https://durationmedia.net/press/
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