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; APPEARANCES 1 MICHELE MADANSKY, DEPONENT, SWORN
3 On behalf of the Petitioner: 2 EXAMINATION
4 K evin Greenleaf 3 BY MR. BERTEN:
Joel Bock 4 Q Good morning, Dr. Madansky.
5 DENTONS ) 5 My nameis Dave Berten. I'm the lawyer
6 éii?(s)ggz)wc'acker Drive 6 representing Rich Media Club in this IPR, and
Chicago, IL 60606 7 I'venever taken a deposition before on
7 kevin.greenleaf @dentons.com 8  April 1st.
8 9 I would like us al to agree for the record
1(9) On belg)agliodf ;heerg;t]ent Owner: 10 that nobody isgoing to call April Foolson any
GLOBAL IPLAW GROUP 11  of thetestimony or other activity that happens
11 55 West Monroe Street 12 intoday's deposition.
Suite 3400 13 So can we all agree on that, Dr. Madansky?
12 Chicago, IL 60603
dberten@giplg.com 14 A Yes
13 15 MR. GREENLEAF: | will not call April
14 16  Fools.
15 17 MR. BERTEN: Great. | won' either.
167; 18 MR. GREENLEAF: No further promises.
18 19 BY MR. BERTEN:
19 20 Q Allright. So, with that understanding,
20 21 Dr. Madansky, | would like to start with what is
g 22 your understanding of the Volvo Penta case?
23 23 A TheVolvo Penta case?
24 24 Q Yes
Page 3 Page 5
1 INDEX 1 A I'venever heard of it.
2 _ Page 2 Q Never heard of it? Okay.
3 Exam by David Berten 4 3 So you did read the patent owner's response
g Exam by Kevin Greenleaf 53 4 filedin this case, though: right?
6 5 A Idid.
7 6 Q Yeah. It'spaper 35. And | think it'slisted
8 7 inyour report. | think it is, asone of the --
9 EXHIBITS 8  yes, asone of the documents you reviewed?
Page 9 A Paper 35you said?
10 10 Q Yeah. Soif you look at your items that you
Exhibit No. 1023 - 5

11  reviewed on page 3 of your report, which is

12 Exhibit 1026. You havethat in front of you;
13 right?

14 A |do.

15 (Exhibit No. 1023 marked.)

16 BY MR. BERTEN:

17 Q Andyou seeright after Exhibit 2061, the entry
18  "Paper 35" there?

19 A | do.

20 Q Okay. Andwhen | mentioned the Volvo Penta
21  case, and you said you're not familiar with it,
22  did you not realize that that case was cited

23 something like adozen timesin the patent

24 owner's response?
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1 A | donotrecall that.

2 Q Okay. Soit'ssafeto say you did not apply the
3 test from the Volvo Penta case in your report;
4  correct?
5 A That iscorrect.
6 Q Okay. Now, did you review your report prior to
7  preparing for today's deposition?
8 A Did | review my report?
9 Q Yes
10 A Yes, | did.
11 Q Arethere-- anythingin it that you want to
12 correct before we get started? Do you see any
13  mistakesinit?
14 A No.
15 Q Because| counted about a half adozen that |
16  want to go through and see if we can help
17  explain where some of these mistakes come from.
18  Andwe can start with paragraph 9 of your
19  report. And specifically thelast part of that
20 sentencethat reads, "But anybody in the
21  industry already understood, since before 2005,
22 that viewability could be measured."
23 And then you cite EX1041. Do you seethat?
24 A | do.

Page 8
1 Right?
2 A Correct.
3 Q Andthenthelast linethat's readable says, "A
4  few weeks ago, the Media Ratings Council
announced that the technology for tracking
viewability is not ready for prime time and
explicitly advised" -- and the next lineis hard
toread, but | think it says "explicitly advised
publishers not to" -- aword | can't see. And
10 thenthelast two words are, "Advertisement
11 viewability," | think.
12 The bottom of all those lettersis cut off;
13  right?
14 A Yes. | think it says, "Advertiser viewahility."
15 Q Wasthere another part of Exhibit 1041 that
16  supportsyour statement that everybody --
17  anybody in the industry already understood,
18  since before 2005, that viewability could be
19  measured?
20 A Sothe-- Exhibit 1014 should have supported the
21 first part of that sentence, not the second. So
22 thatisanerror.
23 Q Okay.
24 A Butl wastrying --

© 00N O U

Page 7
1 Q Okay. Do you have EX1041 in front of you?

2 A | am opening it right now.

3 Okay. Thisisthe document that was behind

4  apaywall.

5 Q Yeah. Sothe document is behind apaywall in my
6  version of Exhibit 1041.

7 First of al, it's dated June 23rd, 2013;

8 correct?

9 A Yesitis.

10 Q Andamost noneof itisreadable. Isthat also
11 correct?

12 A That iscorrect, becauseit's behind a paywall.
13 Q Sotheonly part of thisthat was produced by
14  Duration inthis casethat is readable says,

15 "Cal them crazy, but advertisers want to make
16  surepeople can see their on-line ads, yet the
17  industry isn't quite ready to meet that

18  requirement, and that's a big problem.”

19 | read that correctly?

20 A Yes.

21 Q Andthe next line said, "Indeed, as the industry
22 wrestleswith how to make sure its ads are

23  actualy viewable, the prolonged debate is

24 wreaking havoc on the marketplace.”

Page 9
1 Q Exhibit--
2 MR. GREENLEAF: Y ou can finish your answer,
3 Dr. Madansky.
4 THE DEPONENT: So that Exhibit 1041 is
5  referencing widespread discussion of viewability
6  did not arise until 2014.
7 BY MR. BERTEN:
8 Q Okay. Well come back to that.
9 But just for clarification, Exhibit 1041,
10 it'syour testimony now, does not support the
11  statement in paragraph 9 that anybody in the
12 industry already understood, since before 2005,
13 that viewability could be measured?
14 MR. GREENLEAF: Objection.

15  Mischaracterizes testimony.

16 BY MR. BERTEN:

17 Q Sowhen Mr. Greeleaf objects -- thiswill happen
18  throughout today -- unless he instructs you not

19  toanswer, he's making an objection for the

20  record, and you should go ahead and answer the
21 question. Andif | get that wrong, Mr. Greel eaf
22 isgoing to explain to you how | got that wrong.
23 A Okay. Canyou repeat your question, please?
24 Q Yeah. Thequestionwas. Am | correct to say

Veritext Lega Solutions
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Page 10
it's your testimony today that Exhibit 1041 does

not support the portion of the sentencein
paragraph 9 of your declaration that anybody in
the industry aready understood since before
2005 that viewability could be measured?
6 A Correct.
7 MR. GREENLEAF: Objection.
8 Mischaracterizes testimony. Asked and answered.
9 BY MR. BERTEN:
10 Q Okay. Now, if you go to paragraph 13 --
11 I'm sorry. Could we go off the record for
12 asecond?
13 MR. BERTEN: Okay.
14 (Off therecord.)
15 BY MR. BERTEN:
16 Q Dr. Madansky, we were, | think, in paragraph 13
17  of your declaration, which cites -- starts off
18 by citing U.S. Patent No. 6,327,619 called --
19  I'm not sure how you say it, Blumenau maybe?
20 A Yep.
21 Q And that's Exhibit 1035; right?
22 So there's areference to Exhibit 1035 with
23  that patent number; correct?
24 A Correct.

ga b~ wN PP

Page 12
1 passage have afigure number 106 in it between

2 those two words?
3 A Control 106, yes.
4 Q Okay. Sowasit amistake to leave out the 106
5 inthequotation, or fail to indicate that you
6 had deleted material from that quotation?
7 A Itlookslike that was a human error.
8 Q Okay. Let'sgo to paragraph 18.
9 At the end of paragraph --
10 A Of my --
11 Q Yes. Of your declaration.
12 At the end of paragraph 18, there'sa
13  citation to Exhibit 1037 apparently referencing
14  the Sandidge application. But if go, again, to
15 your List of Materials Considered, Exhibit 1037
16 isnot"Sandige" it's"Callaghan."
17 Do you see that?
18 A | do seethat.
19 Q Soisthat amistake, that you didn't mean to be
20 referencing Callaghan in paragraph 18?7 You
21  meant to be referencing something else?
22 A That should be Exhibit 1029.
23 Q Okay. Let'sgo to paragraph 31. The start of
24  paragraph 31 references Exhibit 1023. But if

Page 11
1 Q Okay. If youturnto your List of Materials

2  Considered, Exhibit 1035 is a different patent

3 number, if you look on page 4. It's patent

4 number 6,418,470, a so called Blumenau.

5 Do you know which?

6 A | have Exhibit 1035 open right now, and it is

7  titled, "Metering of Internet Content. Using a

8 Control."

9 And the patent number is 6,327,619.
10 Q Okay. Doesthat mean that the list of materials
11 you considered iswrong, and you didn't consider
12 patent 6,418,470, you instead considered patent
13  6,327,619?

14 A Yes

15 Q And thenif you -- | think you said you had that
16  open.

17 If you look at Exhibit 1035, whichis

18 patent 6,327,619, do you see how you quoted a
19  passage from there from column 6, lines 20 to
20 247

21 A | do.

22 Q Theactual passage between the words "control"
23 and"maintains," right before the -- | guess

24  it'sinline 23 or 24, doesn't the actual

Page 13

1 yougo back to your list of materials

2 considered, you'll see you did not reference

3 Exhibit 1023 in the materials that you

4  considered.

5 And in the list of exhibits with the

6 petitionersreply, there's an entry that says

7 "1023isempty."

8 Did you consider something for 1023, or

9 is-- didyou decide to drop Exhibit 1023 at
10 somepoint?
11 A | need to go back and review Exhibit 1023. |
12 don'thaveitinmy --
13 Q Okay. Wedon't either, and there's an
14  indication from the petitioner that Exhibit 1023
15  wasnot used.
16 So | guess my question is: Do you know, as
17  yousit heretoday, what you were referring to
18  when you werereferring to Exhibit 1023?
19 A | would haveto go back and review. |
20 believe--
21 Q Letmejust--
22 MR. GREENLEAF: Y ou can finish your answer.

23 THE DEPONENT: Okay. | believe thiswas
24  something that was referenced from another

Veritext Lega Solutions
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Page 16
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doesn't have anything to do with Oracle Moat.
11 Isthat another mistake?

12 A Yes. | think it's referencing another document.
13 Q Doyou know what it's referencing?

14 A | believeit'sreferencing Exhibit 1043.

15 Q Okay. Turning back to paragraph 9, we

16  previously discussed whether Exhibit 1041

17  supports the second part of that sentence or

18 justthefirst. And| believeyour testimony

19  wasthat Exhibit 1041, you were citing to

20  support thefirst part of that sentence that

21 says, "Widespread discussion of viewability as
22 anindustry hot button did not arise until

23 2014"

24 Do you recall our discussion on that?

1  document, and I'm not recalling exactly what it 1A Yes.

2 isright now. 2 Q Isthe 2014 also amistake? Did you mean to say

3 MR. BERTEN: Okay. | guessthismightbea | 3 20147

4 question for Mr. Greeleaf. 4 A Exhibit 1041 is 2013; however, my belief isthat

5 Areyou guys relying on this sentence? 5 itwasnot ahot button until 2014. So --

6 There's two sentences apparently that deal 6 Q What did you mean when you said "hot button”?

7  with Exhibit 1023. Areyou guys withdrawing 7 A Something that the industry was interested in

8 that, or isthere an exhibit that you have to 8 measuring.

9 giveme? 9 Q Soit'syour testimony that the industry was not
10 MR. GREENLEAF: Y ou should have the 10 interested in measuring viewability until 20147
11  exhibit. It wasfiled with the petitioner's 11 A No.

12 reply. | can put it in the chat. 12 Q When did theindustry start to become interested

13 MR. BERTEN: No, itwasn't. | don'thavea |13 inmeasuring viewability?

14  copy of it, and your list of exhibits from the 14 A Let mereference my document for a second.

15 petitioner'sreply says, "1023 is empty," if you 15 Okay. If you reference paragraph 32 of my

16  look on page 3. 16  report.

17 MR. BOCK: Yesh. It might have been a 17 Q Yes

18 typo. 18 A | talk about 2014 being acritical time for

19 THE DEPONENT: | haveit onmy hard drive. | 19  measuring viewability.

20 It must have not gotten included. 20 Q Wédl, it does say that in paragraph 32, but why

21 MR. GREENLEAF: | cangiveittoyounow, |21 don't youlook at paragraph 41, the last

22  David. 22 sentence. I'll just read it to you.

23 Does the channel alow me to upload 23 "And viewability became an industry wide

24 exhibits? 24 issuein 2012 to 2014, and the IAB aligned on
Page 15 Page 17

1 Apparently not. 1 thedefinition of viewable impressionsin March

2 MR. BERTEN: I'll come back to it when | 2 of 2014

3 getachanceto review it maybe at the next 3 Do you see that?

4  break to see what 1023 is. 4 A Yes

5 BY MR. BERTEN: 5 Q Isn'tit correct, as amatter of historical

6 Q Thenextissuel had wasin paragraph 33. 6 fact, that the online Internet advertising

7 There's areference to Exhibit 1050 as 7  industry became interested in viewability at

8 relating to Oracle Moat. 8 least by 2012?

9 Andif you'll ook at Exhibit 1050, it 9 A | believethat the industry became interested by

10 2012, but the industry did not come up with a

11 definition until March of 2014, and that was the
12 critical point.

13 Q But you agree with methat, at least by 2012,

14  there was widespread interest in the online

15  advertising industry to create a standard of

16  measurement that became known as the viewable
17  impression?

18 A | agreethat there was interest in that.

19 Q But you won't agree that it's widespread

20 industry interest?

21 A Therewasinterest in determining what -- how to
22 measure viewability in 2012. And once

23 viewability -- once a definition was defined,

24  wasratified across the industry, that was not

Veritext Lega Solutions
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Page 18
until 2014.

1

2 Q But my question is amore precise one about the
3 timing of widespread industry interest in

4  creating a standard based on the viewable

5 impression.

6 Do you agree with me that there was

7  widespread industry interest in creating a

8 standard for the viewable impression at least as
9 early as2012?

10 MR. GREENLEAF: Objection. Vague.

11 THE DEPONENT: | do believe there was
12 interest in coming up with a definition.

13 BY MR. BERTEN:

14 Q Sol keep using the phrase "widespread interest”
15 inmy question, and you've answered, | think,

16  twice now that there was interest. But you have
17  not agreed that the interest was widespread.

18 Am | understanding your testimony

19 correctly?

20 A | think that we -- the question is: Isthere

21  interest in coming up with a definition?

22 There was widespread interest in coming up
23 with adefinition for aviewables impression.

24 Q And the part of the evidence of that widespread

Page 20
1 advertisers started?

2 A Per my report, paragraph 35, | believeit was
3 around 2011
4 Q Okay. Andthat'sinyour paragraph -- and |
5 think you'rereferring to in 2011, "Several
advertising industry organizations partnered to
announce the 3M Sinitiative," which your report
calls "making measurement work."

Let's stop just there for a second.
10 That's another mistake, isn'tit? The
11 initiative wasn't called "Making Measurement
12 Work." It was called "Making Measurement Make
13 Sense wasn't it?
14 A Let mejust check the materials.
15 Q Well check in just a second, but even before
16 the parenthetical, "Making Measurement Work" in
17  your report, you say it's announced asa3M S
18 initiative; right?

© 0N O

19 MR. GREENLEAF: Wait. | want to object.
20 Shehasaright to look at documents to answer
21  questions.

22 BY MR. BERTEN:
23 Q Widl, well look at theminaminute. I'm just
24 asking: Doesyour report call it the 3MS

Page 19
1 interestin 2012 was the creation of the "Making

2 Measurement Make Sense" initiative; correct?
3 A Yes
4 Q Andthe"Making Measurement Make Sense"
5 initiative was brought about by -- I'll use the
6 industry acronyms. The 4As, the ANA, the MRC,
7 andthelAB; correct?
8 A | don'trecall if al four were involved, but
9 some-- you know, at least afew of those were
10 involved.
11 Q Which onesdo you recall being involved?
12 A ThelAB and the 4As. It might be all four, but
13 we'retalking about the same time period.
14 Q In2012; correct?
15 A Yes
16 Q Andwouldn't it be also fair to say that if the
17  groupsthat got together to create the "Making
18 Measurement Make Sense” initiative in 2012 did
19 so0in 2012, that there had to be industry
20 interest prior to the creation of the "Making
21  Measurement Make Sense" initiative?
22 A Therewasinterest from advertisers, not
23 necessarily publishers.

24 Q And do you know when the interest by the

Page 21
1 initiative?
2 A Itdoes. I'mreferencing Exhibit 1054. It
3 lookslike that was human error.
4 Q So, again, the correct titleis "Making
5 Measurement Make Sense” instead of what'sin
6  your report, which is "Making Measurement Work."
7 Right?
8 A Correct.
9 Q Asyousit heretoday, are you aware of any
10 effort pre-dating 2011 where the industry was
11  interested in creating aviewable impression
12 standard?
13 A I'mnot aware of any. | do want to point out,
14  based on Exhibit 1054, it does not seem that the
15 MRC was part of the 3MSinitiative.
16 Q Okay. Why don't you look at page 3 of Exhibit
17 1054, about halfway down the page. "The 3MS
18 initiative requires an ongoing government
19  structure. The3MSinitiativeisin discussions
20  with the Media Rating Council, MRC, which is
21 uniquely qualified to provide governance."
22 Do you seethat?
23 A | do seethat.

24 Q Does Exhibit 1054, on its face, indicate that

Veritext Lega Solutions

WWw.veritext.com

Duration v. RE®SIRIi£01ub

IPR2023-00953, 11,443,329
62



Page 7

Page 22
1 theorganizationsthat created the "Making

2 Measurement Make Sense" initiative hoped to
3 recruit the MRC to participate in the endeavor?
4 A It saysherethat they are in discussions with
5 theMRC.
6 Q Asapoint of historical fact, you're aware that
7  the MRC did ultimately become part of the
8 "Making Measurement Make Sense" initiative,
9 aren'tyou?
10 A The MRC adopted -- the MRC adopted the guidance
11 from this group for measurement of viewable
12 impressions.
13 Q Youdidn't participate in the "Making
14  Measurement Make Sense" initiative personaly;
15  correct?
16 A | didnot.
17 Q Soyou weren't -- you were, | think, a private
18  consultant in the 2011 to 2014 timeframe?
19 A Correct.
20 Q Andyou didn't participate in any of the "Making
21 Messurement Make Sense" -- well, let me rephrase
22 thequestion.
23 Were you a member of the |AB in 20117
24 A | wasnot, but my clients -- severa of my

Page 24
1  between served impressions and viewable

2 impressionswas well understood?
3 A Yes
4 Q Do you know when the first use of the phrase
5 "viewableimpression" happened?
6 A No.
7 Q Soif it happened after 2009, would that make
8  you want to rethink whether the discrepancy
9  between the served impression and viewable
10 impression was well understood?
11 A No.
12 Q Andwhy isthat?
13 A | think the concept of a viewable impression was
14  known as early as, you know, 2003. It might
15 have-- the difference between a served
16 impression and avisible or viewable impression
17 wasknown. It might not have been an industry
18 term, per se.
19 Q Sowhenisthefirst time, if you can remember,
20 that you first heard the phrase, "Viewable
21  Impression"?
22 A | can't recall an exact time.
23 Q Wasit before or after, if you know, 2012?
24 A Before.

Page 23
1 clientswere.

2 Q Inconnection with your work with the clients,
3 didyou participate viayour clientsin the
4  "Making Measurement Make Sense" initiative?
5 A No.
6 Q Do you have any firsthand knowledge about
7  whether the "Making Measurement Make Sense"
8 initiative adopted the MRC's recommendation, or
9 the MRC adopted the recommendation of the 3MS
10 initiative?
11 A | amnot sure.
12 Q Okay. So returning back to your report. | have
13 aquestion about paragraph 10.
14 Thefirst line says, The concept of a
15 viewableimpression would have been well known
16 toany POSA who wasinvolved in online
17  advertising at the time.
18 Do you see that?
19 A Yes
20 Q What time are you referring to in that sentence?
21 A Thetime of the patent, which, | believe, is
22 2009.
23 Q So2009.

24 So you agree that in 2009, the discrepancy

Page 25
1 Q Youdidn't hear it when you were at Y ahoo, did

2 you?
3 A Wetaked about viewable impressions. We talkeg
4  about the viewability of ads. I'm not sureif
the nomenclature was viewable impressions,
visible impressions, but the concept of whether
someone -- a user -- had the opportunity to see
the ad was well understood.

9 Q Wadll, | want to make sure | understand your
10 testimony. Becausel -- in reading your report,
11 andinlistening to what you just testified to,
12 I'mtrying to figure out when, in your opinion,
13 the concept of what we now know as the viewable
14  impression wasfirst known?

0o ~N o O

15 And | think you just testified that it was
16  known asearly as 2003.
17 Isthat the earliest, in your opinion, when

18  what we now understand isthe -- and call the

19 viewableimpression was first known?

20 MR. GREENLEAF: Objection. Asked and
21  answered.

22 THE DEPONENT: | don't have an exact date,
23  but even before | was at Y ahoo on the

)

24  advertising side, we -- it was understood by

Veritext Lega Solutions
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Page 26
1 advertisersthat not all served impressions were

2 viewable.

3 BY MR. BERTEN:

4 Q And areyou referring to the time you were

5 ether at BBDO or at Grey?

6 A Yes

7 Q Andyou left BBDO in 1996, wasit?

8 A 1 believe'97. | haveto check my resume, but

9 around then.
10 Q | stand corrected. | think you did leave BBDO
11  in 1997, and you were at Grey from March of 2000
12 until September of 2003?
13 A Right.
14 Q When you were at BBDO up until 1997, did you
15 have an understanding that not all served
16  impressions were viewable?
17 A | definitely did when | was at Grey because
18 Double Click was -- third-party ad servers came
19 intothe picture. SoI'm not sure what time --
20 what year Double Click came about, but that was
21  acompany that served ads.
22 Q Andit'syour memory that they came around
23  beforeyou left Grey in 2003?
24 A Yes. Double Click was one of our advertising

Page 28
privileged, what is your basis for asserting a
privilege with atestifying expert witness?

MR. BOCK: The same basis that you use to
not allow your witness to answer when we asked
about documents that they were viewing and --

MR. BERTEN: Weéll, that's -- my question
was a different question.

My objection was a different objection to a
different question, which is what documents you
used to review prior to the deposition. And I'm
11 not asking her that.

12 My question to the witnessis: Wasthe
13 Cordell reference something that the witness
14  found or something that was provided to the
15  witness from Duration.

16 And I'll ask the question again. Let's get
17  theclean objection and instruction not to

18  answer, if that'swhat you're going to do,

19  becauseI'm going to ask the same question about
20 4l the exhibits.

21 BY MR. BERTEN:

22 Q Somy question to the witnessis. Wasthe
23 Cordell reference something that you found,
24 Dr. Madansky, or wasit provided to you by

©O© 00 ~NO O WN P

=
o

Page 27
1 clients, infact; so | know that they were.

2 Q DoubleClick wasnot aDSP, wasit?

3 A That didn't exist back then. It wascalled an
4  ad serving company.

5 Q Allright. | want to talk about some of the

6 referencesthat arelisted in your report, and

7  I'mgoing to be going alittle bit out of order

8 only totry and put them back into what | think
9 ischronological order.

10 If you look in paragraph 12, you have a
11  referenceto the Cordell patent, Exhibit 1034.
12 Do you see that?

13 Who found this reference? Did Duration
14  giveyou this, or did you find it on your own?
15 A No.

16 MR. BOCK: Objection. Objection.

17 MR. BERTEN: I'm sorry. What wasthe
18 answer?

19 MR. BOCK: Objection. That's privileged
20 communications.

21 MR. BERTEN: First of all, Joel, just to be

22  clear, I'm hoping that we're only going to have
23  one of the lawyers object.
24 But if the objection isthat it's

Page 29
Duration's lawyers?

MR. GREENLEAF: Objection. Privileged.
Y ou can answer the question, Dr. Madansky.
THE DEPONENT: It was provided by
Duration's lawyers.
BY MR. BERTEN:
Q And why don't we just go through each of these
exhibitsin Exhibit 13.
The Blumenau reference, Exhibit 1035, was
10 that provided to you by Duration's lawyers?
11 A Yes
12 MR. GREENLEAF: Objection. Privileged.
13 BY MR. BERTEN:
14 Q Exhibit -- paragraph 14, the Callahan reference,
15  Exhibit 1037, that was provided to you by
16  Duration'slawyers?
17 MR. GREENLEAF: Objection. Privileged.
18 THE DEPONENT: Yes.
19 BY MR. BERTEN:
20 Q Paragraph 15, the Himmel reference, Exhibit
21 1028, that was provided to you by Duration's
222 lawyers?
23 MR. BERTEN: Objection. Privileged.
24 THE DEPONENT: Yes.

©O© 00 ~NO O WN P
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Page 30
1 BY MR. BERTEN:

2 Q Paragraph 16, the Koeppe reference, Exhibit
3 1025, that was provided to you by Duration's
4  lawyers?
5 MR. GREENLEAF: Objection. Privileged.
6 THE DEPONENT: Yes.
7 BY MR. BERTEN:
8 Q Paragraph 17, the Loo reference, Exhibit 1030,
9 that was provided to you by Duration's lawyers?
10 MR. GREENLEAF: Objection. Privileged.
11 THE DEPONENT: Yes.
12 BY MR. BERTEN:
13 Q Paragraph 18, the Sandige reference, Exhibit --
14  weve corrected it to 1029, that was provided to
15 you by Duration's lawyers?
16 MR. GREENLEAF: Objection. Privileged.
17 THE DEPONENT: Yes.
18 BY MR. BERTEN:
19 Q Andthe Alenty reference in paragraph 11, that
20  was provided to you by Duration's lawyers?
21 MR. GREENLEAF: Objection. Privileged.
22 THE DEPONENT: No.
23 BY MR. BERTEN:
24 Q No?

Page 32
1 When isthefirst time you heard about the

2 company Alenty?
3 A Inconjunction with this case.
4 Q Soback -- at any time prior to being hired in
5 thiscase, you had not heard of Alenty?
6 A | don'trecal.
7 Q When wereyou hired to work on this case?
8 A A few weeks ago.
9 Q Soyour report isdated -- or declaration is
10 dated March 12th, 2024.
11 How much in advance of March 12th, 2024,
12 wereyou hired to work on this case?
13 A | don't recall the exact date, but | think it
14  was about the beginning of March.
15 Q Soisitfair to say that you worked on your
16  declaration for a couple of weeks?
17 A Yes.
18 Q And during that timeframe, do you know about how
19  much you charged Duration for your work on this
20 cae?
21 A | just submitted my time sheet yesterday, so |
22 think it was about 27 hours.
23 Q And what do you bill? What's your hourly rate?
24 A $650. It's about $18,000.

Page 31
Y ou found the Alenty reference on your own?

1
2 MR. GREENLEAF: Objection. Vague.
3 What are you referring to as --
4 MR. BERTEN: I'll rephrase the question.
5 BY MR. BERTEN:
6 Q There'sareference to Exhibit 1038 in paragraph
7 11, which is one of the references regarding
8 Alenty. SoisExhibit 1039. And Exhibit 1040
9 isadocument that refersto AppNexus purchasing
10 Alenty.
11 Did you find any of those yourself, or were
12 all three of Exhibits 1038, 1039, and 1040
13 provided to you by Duration?
14 MR. GREENLEAF: Objection. Privileged.
15 THE DEPONENT: | believe at least 1040 isa
16  document that | found.
17 BY MR. BERTEN:
18 Q Exhibits 1038 and 1039 were provided to you by
19 Duration?
20 MR. GREENLEAF: Objection. Privileged.
21 THE DEPONENT: | am not sure.
22 BY MR. BERTEN:
23 Q Let'sgo through these again, then, starting in
24 paragraph 11 with Alenty.

Page 33
1 Q | wasamost getting there. 18,000. Okay.
2 Did you write your report?
3 A ldid.

4 Q Whenisthefirst time you heard about the
5 Cordéll reference in Exhibit -- in paragraph 12?
6 A It would have been shortly after | started
7 working on my report.
8 Q Andisthat aso true for the Blumenau
9 reference?
10 A Yes
11 Q The Cdlahan referencein Exhibit -- in
12 paragraph 147
13 A Yes
14 Q TheHimmel referencein paragraph 15?
15 A Yes
16 Q The Koeppel referencein Exhibit -- I'm sorry --
17  inparagraph 16?
18 A Yes.
19 Q TheLoo referencein paragraph 177?
20 A Yes
21 Q The Sandige reference in paragraph 18?
22 A Yes.
23 Q Andisthat also true of the Badros reference?
24 A Weéll, | heard about the Badros reference first,
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Page 34
1 only because | read other documents about that.
2  But,yes
3 Q But you hadn't heard about the Badros reference
4 prior to working on this case?
5 A Correct.
6 Q And consistent with your testimony, when you
7  wrote your dissertation in 1999, you hadn't
8 heard about Cordell, Blumenau, or Himmel; right?
9 A Absolutely not.
10 Q They're not referenced in your bibliography, in
11  your dissertation?
12 A Definitely not.
13 Q And your dissertation used click timesto try
14  and figure out how long people were viewing the
15 adinyour dissertation; right?
16 A No, it wasnot looking at click time. It was
17  looking at brand recall and purchase intent
18  based on looking at ads.

19 So there are two types of ads: Television
20 adsand print ads viewed interactively and
21 passively.

22 Q Soyou used the same ads interactively that
23 appear in print; isthat correct?
24 A There were two different stimuli. Onewas

Page 36
1 anybody actually verifying whether a served

2 impression was literally viewable by the user?
3 A Literaly viewable? | don't recall.
4 Q What about when you were at Y ahoo?
5 And you left Yahoo in 2007; right?
6 A Yes
7 Q Soduring the four years you were at Y ahoo, from
8 2003 to 2007, did you have persona knowledge of
9 anybody at Yahoo attempting to determine whether
10 adsthat were below the fold were visible to the
11 use?
12 A Yes
13 Q And how did Yahoo do that? | know there's
14  some -- let me rephrase the question.
15 There'sreference in your report to things
16 likereturn on investment or click-through
17  rates.
18 Weas there any attempt at Y ahoo, while you
19  werethere, to measure whether an ad was visible
20  without using something like the ROI or the
21 click-through rate?
22 A | believe so, yes.
23 Q What isyour memory of what Y ahoo did?
24 A They were able to see where users scrolled,

Page 35
television ads, which were viewed passively on

the TV and interactively through aweb TV
interface.

And then there's a second module: Print
ads viewed on a screen or on paper.

Q And when the ads were viewed on screen, there
was a grid where al the ads were showed, and
the user had to click on the ad to view it; is

9 thatright?

10 A Correct. That was the nature of the

11  interactivity.

12 Q And you didn't attempt to implement the

13  solutionsyou say in your report existed in

14  Cordell, Blumenau, and Himmel when you worked on

15  vyour dissertation; correct?

16 A No.

17 Q Andyou didn't implement any of those solutions

18  when you were at Grey from 2000 to 2003; right?

19 A No.

20 Q Andyou aso didn't implement the Koeppel

21 solution when you were at Grey from 2000 to

22 20037

23 A I'm not sure what "implement" means.

0 N O WDN B

24 Q Waéll, when you were at Grey, did you ever see

Page 37
you know, on a page to see whether an ad wasin

view. Soif you were on a 'Y ahoo finance page,
they would know if you scrolled beneath to see
whether an ad wasin view.
5 Q Wall, why don't you look at paragraph 27 of your
6  report, which references Y ahoo finance at the
7  bottom of the page but does so specifically in
8 relation to click-through rates and conversions.
9 Do you see that?
10 A Yes
11 Q Isit your testimony that there was some other
12 way that you're not discussing in your report,
13  other than click-through rates and conversions,
14  where you could tell whether an ad at the bottom
15  of the page was underperforming?
16 A What does underperform -- | mean, you could tell
17  whether something was underperforming based on
18  brand recall measures, you know, survey
19  research, other metrics.
20 Q Youdo not, anywhere in your report, reference a
21  written document that describes Y ahoo measuring
22 advisihility directly, meaning not through
23 return on investment, click-through rates, or

A WDN P

24 conversion prior to the time you left Y ahoo, do
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Page 38
1 vyou?
2 A | do not mention that in my report.
3 MR. BERTEN: Let'sgo ahead and take a

4  break. I'm going to take alook at the document
5 you sent over to Kevin, and let's come back at a
6 quarter till.

7 MR. GREENLEAF: Okay.

8 (Break.)

9 BY MR. BERTEN:
10 Q During the break, Dr. Madansky, Mr. Greel eaf
11 sent meaversion of Exhibit 1023 where there
12 was some confusion, but we now have aversion of
13  itthat hasit marked as Exhibit 1023. It'sa
14  10-page document entitled, "The Decade of
15 Display that Wasn't, 2007 to 2017."
16 Do you have the version of Exhibit 1023
17  that Mr. Greeleaf emailed to you and | just a
18  few minutes ago?
19 A Yes, | do.
20 Q Andyou've confirmed that it's the same document
21  that you were referring to earlier that you
22 found on your hard drive and that is referenced
23  inparagraph 31 of your declaration?
24 A Correct. Yes.

Page 40

1 A So Google had a network that they were selling

ads across other publishers. So there'sa

difference between the long tail sites, which

were bought programmatically versus buying

inventory directly in ESPN or The New Y ork Times

or Y ahoo.
7 Q Andit'sESPN, Yahoo, and The New York Times
8 that you would call a premium publisher, and the
9 longtail isnot?

10 A Correct. For the most part. There's some

11 premium long tail sites.

12 Q Thisarticle, actually asit relates to Exhibit

13 1023, if you look at paragraph 31 of your

14  declaration, you say that demand-side platforms

15 redly started in 2011 to 2012.

16 Do you see that?

17 A Sorry. Which paragraph?

18 Q Paragraph 31. The same one that references

19  Exhibit 1023.

20 A Yesh.

21 Q Andsoyou say inthere-- and | think these are

22 your words, "Demand-side platforms really

23 startedin 2011 to 2012."

24 Isthat right? Y ou wrote that?

O 0O WN

Page 39
1 Q A couple of questions about Exhibit 1030 -- I'm

2 sorry -- 1023.
3 First, on page 2, do you seethe -- | guess
4 it'sthethird full paragraph, starting with
5  "The publishers might not have known."
6 A Yeah.
7 Q And then the full sentence reads, "Publishers
8 might not have known what was going on, but they
9  madethe decision to sell these ads knowing full
10  well nobody was really seeing 90 percent of
11 them."
12 Have | read that sentence correctly?
13 A Yes
14 Q Andisthat consistent with your memory around
15 the 2007 to, say, 2010 time period that --
16 A No.
17 Q It'snot? You think that sentenceiswrong?
18 A Therée'sadistinction between premium
19  publishers, which are the publishers | worked
20  with versus other publishers.
21 So for premium publishers, that was
22 definitely not the case.
23 Q Wédl, why don't you keep reading, because -- was
24 Google apremium publisher?

Page 41
1A Yes

2 Q Butisn'tit true that demand-side platforms
3 darted earlier than 2011?
4 A Yes
5 Q Sowhenyou say, "They really started in 2011 to
6 2012," wereyou making that as adistinction
7  between when they started prior to 2011, like,
8 inmaybe as early as 2008 or 20077
9 A What | was referencing was getting significant
10 shareof advertising dollars.
11 Q Waéll, demand-side platforms were fully up and
12 running in 2010, weren't they?
13 A Yes
14 Q And, infact, you're familiar with the Lumascape
15 diagram?
16 A Yes
17 Q Andasearly as-- aversion of that, as earlier
18 as 2010, shows-- | don't know -- half a dozen
19  demand-side platforms being active in 20107
20 A | believethat.
21 Q Companieslike Data Zoo and possibly Invite
22  Media?
23 A Soinmy report, in paragraph 32, | talk about
24 programmatic advertising representing 52 percent
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Page 42
1 of display-related advertising in 2014.

2 Q | seethat. And the programmatic advertising

3 didn't haveto go through a DSP, did it?

4 A | believeit did.

5 Q Wall, when Google was selling its ad network,

6 that was-- or could be programmatic advertising

7  that didn't go through a DSP, couldn't it?

8 A Wadl, it's Google's platform | suppose, too.

9 Q And that's exactly my point.
10 There was programmatic advertising that was
11 sold through ad networks that did not require a
12 demand side platform.

13 First part of that question. Isthat
14 true-- and I'll rephraseit.
15 Isit true that programmatic advertising

16  could be sold using an ad network by an

17  advertiser like Google?

18 A By an advertiser like Google?

19 Q I'll rephrase the question. Y ou caught me.

20 Isn't it true that programmatic

21  advertisement could be sold by a company like
22  Google using its own ad network and not going
23 through ademand-side platform?

24 A Yes.

Page 44
1 aresold with Active View being able to check
2 viewabhility?
3 A | don't know.
4 Q It never comes up inyour consulting to know
5  whether -- you know, most of Googl€e's ads or
6 only afew of Google's ads are sold using
7 ActiveView?
8 A It does not come up.
9 Q Butyou agreethat Active View is Google's
10  solution to determining whether an ad was
11 actually visible by auser?
12 A It has changed hands afew times. 1'm assuming
13 that'sthe current name.
14 Q All right. Going back to your list of
15  references, starting in paragraph 11 with

16  Alenty.
17 How did the Alenty visibility determination
18  work?

19 A | don't know their specific methodology, but I'm
20  assuming understanding where on the page the
21  viewer, you know -- where the ad is placed on

22 thescreen and what is open at the time, and

23 confirming that the ad is actualy viewable.

24 Q Soyou said inyour answer that you're assuming

Page 43
1 Q And that programmatic advertising by a company,
2 like Google, without using a DSP, also was
3 taking place as early as 2010?
4 A Correct.
5 Q Andthe ad networks didn't just include Google.
6 | think Microsoft had an ad network. Some of
7  theother -- Yahoo may have had a network; is
8 that correct?
9 A Yahoo bought a company called Right Media.
10 Q And Right Media had its own network?
11 A Right Media
12 Q And that transaction -- | think it's actually
13  referenced in this document.
14 A $680 million.
15 Q Andthat wasin 2007. $680 million. And Il
16  just rephrase the question.
17 Y ahoo bought Right Media for $680 million
18 in2007; correct?
19 A Correct.
20 Q Andasaresult of that purchase, Y ahoo was
21 running its own programmatic advertising
22 business as early as 2007; correct?
23 A Correct.
24 Q Do you know what percentage of Google ads today

Page 45
1 that'sthe case.
2 | want to know what your actual knowledge
3 s
4 Do you have, asyou sit here today, an

5  understanding of how the Alenty system operated?
6 A | donot, but -- | do not.
7 Q Do you have an understanding, asyou sit here
8 today, as-- how the Cordell system operated?
9 A | would have to go back and look at it, but --
10  hold on.
11 Okay. I'mlooking at paragraph 12 of my
12 report, and it looks like they have identified a
13 way to measure whether an ad imageisvisible on
14  acomputer screen in order to serve another ad
15 that wasnot visible.
16 Q | saw that in your report, and | have two
17  questionsabout that. Thefirst iswhat way did
18 Cordell identify to do that measurement?
19 A | will have to open the document and spend some
20 timelooking at it.
21 Q Okay. Asyou sit heretoday, you don't recall
22 what way Cordell did that?
23 A Asl sit heretoday, | feel like al of these
24  patentsthat | saw use avery similar
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Page 46
1 methodology.
2 Q Wadll, why don't we take alook at the Blumenau
3 reference. Why don't you pull up Exhibit 1035.
4 Just let me know when you have it open.
5 A | haveit open.
6 Q First of al, am | correct that Blumenau uses a
7  pixel-based control that gets added to the
8 systemto create ameter that is used to
9  determine viewability?
10 MR. GREENLEAF: Objection. Vague.
11 THE DEPONENT: I'm going to have to spend
12 sometime refreshing my memory. If you want, |
13 can-- do you want meto do that?
14 BY MR. BERTEN:
15 Q | wantto ask afew questionsfirst that might
16  speedit up.
17 If you look at -- do you remember when we
18 talked about -- earlier asto whether there was
19  anerror in your report because there was a
20 reference missing from the quotation that was a
21 reference to number 106?
22 Do you remember that?
23 A Yes
24 Q Andif you take alook at Exhibit 1034 --

Page 48
meter to measure Internet usage and is the basis

1
2 for, | believe, Neilsen Net Ratings, which was
3 their meter product.
4 Q Andisit your understanding that Neilsen's
5 metered product operated, to some degree, like
6 Neilsen's TV rating product, where it would take
7 asample of Internet users, as opposed to trying
8 totrack what every Internet user was doing?
9 A Yes
10 Q You may recal that | asked you whether thiswas
11  apixel-based approach. And I'll just direct
12 your attention to paragraph 4 at the bottom,
13  darting at line 60. It says, "For example, the
14  software routine 100 may be arranged to insert
15 thecontrol reference asaNXM pixel object in

16 thepage."
17 Do you see that?
18 A Yes, | do.

19 Q Andinthe next column, column 5, starting
20 aroundline 7, it desired the NXM pixel object
21 could beinserted in an off-screen |location.

22 Do you see that?

23 A | seethat.

24 Q Doesthat refresh your recollection asto

Page 47
I'll take a minute myself to go back and

1
2 seewhat it says. Give me asecond.
3 Wait. Sorry. I'mlooking at the wrong --
4 | waslooking at 1034. | should be looking at
5 1035.
6 Okay. If you look at figure 3 of Exhibit
7 1035, the Blumenau reference.
8 A Yeah.
9 Q Do you see how 106 is up in the upper right-hand
10  corner?
11 A Yes
12 Q Do you have an understanding that 106 is
13 describing al of figure 3?
14 A Thisisfigure 3. Okay.
15 Q Soit'scorrect to say that 106 is describing
16  al of figure3?
17 A | have no reason to think not.
18 Q And do you see on the right-hand side where the
19  box has meter 134?
20 A Yes.
21 Q Doesthat refresh your recollection on whether
22 Blumenau taught using a meter to try and
23 determine viewability?
24 A Sothisis-- this patent is specifically for a

Page 49
whether Blumenau taught a pixel-based approach

to its solution?
MR. GREENLEAF: Objection. Vague.
THE DEPONENT: | don't know what the NXM is

5 referencing.

6 BY MR. BERTEN:

7 Q Youdon't understand the NXM nomenclature?

8 A Yes. | donot.

9 Q But you are familiar with pixel-based code that
10 getsplaced on auser's browser when they browse
11  aparticular web page?

12 A Yes

13 Q And, infact, some of the issues associated with
14  pixels, like tracking, are discussed in Exhibit

15 1023 that we looked at earlier; right?

16 MR. GREENLEAF: Objection. Vague.

17 THE DEPONENT: I'm looking through Exhibit
18 1023

19 BY MR. BERTEN:

20 Q Unfortunately, since | got Exhibit 1023 just

21  today, | don't think | haveit yet set up for a

22 redltime search, so | can't help you on finding
23 theword "pixel."

24 But you do agree that part of Exhibit 1023

A WODN PR
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Page 50
1 talksabout problems with cookies being used to
2 track users?
3 And that's on -- at the bottom of page 2,
4 thelast full paragraph.
5 A | seeon page 4, discussion about cookies.
6 Q And do you have an understanding about whether a
7  cookie can be placed using a pixel?
8 MR. GREENLEAF: Objection. Relevance.
9 Vague.
10 THE DEPONENT: So the cookies will store
11  thepixels. It's not the cookies being placed
12 onthepixels.
13 I'm not sure I'm understanding your
14 question.
15 BY MR. BERTEN:
16 Q Asyou sit heretoday, you don't have an
17  understanding that aweb page can use a
18 one-by-one pixel, asingle pixel to place code
19  onaweb page that would allow tracking a user?
20 A | do understand that.
21 MR. GREENLEAF: Objection. Vague.
22 BY MR. BERTEN:
23 Q And that tracking, using the one-by-one pixel,

Page 52

1 statement that the MRC believesit is premature
2 totransact on viewability in advance of a

3 fuller understanding of the points detailed in

4  thefollowing paragraphs.”

5 Do you see that?

6 A Uh-huh.

7 Q lsn'tittruethat one of the reasonsthe MRC
8 issueditsadvisory in November of 2012 is
9  because of wide variability in the way that
10 viewability testsworked resulting in wide
11 variability of whether ads were viewable?
12 A | think there was two reasons, and the
13 variability and measurement was one, but | think
14  that theindustry not coming up with a
15  definition of what a viewable impression should
16  bewasthe second.
17 Q Youdon't mention the first onein your report,
18 that the variability of test results concerned
19 the MRC; correct?
20 A 1donot.
21 MR. BERTEN: Okay. | don't think | have
22 any further questions. So | don't know if we
23  wantto--

24 could also be accomplished by using that pixel 24 Kevin, if you have any, or if you want to
Page 51 Page 53
1 to place acookie on the user's machine? 1 break and come back at 12:30, or what?
2 MR. GREENLEAF: Objection. Vague. 2 MR. GREENLEAF: Yeah. Let'scome back at
3 THE DEPONENT: It can be used for tracking 3  12:30.
4 onthe user's machine. 4 (Break.)
5 BY MR. BERTEN: 5 EXAMINATION

6 Q Youjust don't know whether that's done via
7  cookie or some other mechanism?
8 A | don't think the nomenclatureis putting a
9  cookie on someone's machine. | think you have
10 thecookies and -- the tags get appended, but
11  thatisthe use case.
12 The cookies and the pixels are used for
13  tracking the ads that are served and can be used
14 for thingslike retargeting.
15 Q Okay. I think I'm done with Blumenau.
16 If you give mejust -- let's stay on the
17  record, but I'm going to try to find something
18  for about aminute.
19 Can you turn to paragraph 35 of your
20  declaration?
21 A Yes.
22 Q About midway down, you have a sentence here that
23 isreferring to Exhibit 2038, where you say,

24  "The MRC filed suit in November 2012. Issued a

6 BY MR. GREENLEAF:
7 Q Dr. Madansky, you testified earlier that you had
8 never read the Volvo Penta case; correct?
9 A Correct.
10 Q Soyoudid not know that the Volvo Penta case
11 wasabout secondary indicia of nonobviousness;
12 correct?
13 A | do not know that.
14 Q Do you know what secondary indicia of
15 nonobviousnessis?
16 A | donot.
17 Q Sodidyou consider whether -- the commercia
18  successof Real View and its product?
19 A Did | consider it?
20 Q Yes.
21 A Youknow, | read about what -- yeah, | guess|
22 did. | read about, you know, their earnings. |
23  forgot what year it was, and | consider, you
24 know, what | knew about them from that time
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Page 54
1 period.
2 Q Anddidyou consider whether therewas a
3 long-felt need for aviewability test prior to
4  thepriority date of the '329 patent?
5 A Yes. Didl considerit? Yes.

6 Q Yes.
7 MR. GREENLEAF: No further questions.
8 MR. BERTEN: Nothing from me.

9 (Exhibit No. 1001 marked.)
10 (Signature reserved.)
11 (Zoom deposition concluded at 12:35 p.m.
12
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Federal Rules of Civil Procedure

Rule 30

(e) Review By the Witness; Changes.

(1) Review; Statement of Changes. On request by the
deponent or a party before the deposition is
completed, the deponent must be allowed 30 days
after being notified by the officer that the
transcript or recording is available in which:

(A) to review the transcript or recording; and

(B) if there are changes in form or substance, to
sign a statement listing the changes and the
reasons for making them.

(2) Changes Indicated in the Officer's Certificate.
The officer must note in the certificate prescribed
by Rule 30(f) (1) whether a review was requested
and, 1if so, must attach any changes the deponent

makes during the 30-day period.

DISCLAIMER: THE FOREGOING FEDERAL PROCEDURE RULES
ARE PROVIDED FOR INFORMATIONAL PURPOSES ONLY.

THE ABOVE RULES ARE CURRENT AS OF APRIL 1,

2019. PLEASE REFER TO THE APPLICABLE FEDERAL RULES

OF CIVIL PROCEDURE FOR UP-TO-DATE INFORMATION.

Duration v. Rich Media Club
IPR2023-00953, 11,443,329
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VERITEXT LEGAL SOLUTIONS

COMPANY CERTIFICATE AND DISCLOSURE STATEMENT
Veritext Legal Solutions represents that the
foregoing transcript is a true, correct and complete
transcript of the collogquies, gquestions and answers
as submitted by the court reporter. Veritext Legal
Solutions further represents that the attached
exhibits, if any, are true, correct and complete
documents as submitted by the court reporter and/or
attorneys in relation to this deposition and that
the documents were processed in accordance with

our litigation support and production standards.

Veritext Legal Solutions is committed to maintaining
the confidentiality of client and witness information,
in accordance with the regulations promulgated under
the Health Insurance Portability and Accountability
Act (HIPAA), as amended with respect to protected
health information and the Gramm-Leach-Bliley Act, as
amended, with respect to Personally Identifiable
Information (PII). Physical transcripts and exhibits
are managed under strict facility and personnel access

controls. Electronic files of documents are stored

in encrypted form and are transmitted in an encrypted

Duration v. Rich Media Club
IPR2023-00953, 11,443,329
RMC EX2062



fashion to authenticated parties who are permitted to
access the material. Our data is hosted in a Tier 4

SSAE 16 certified facility.

Veritext Legal Solutions complies with all federal and
State regulations with respect to the provision of
court reporting services, and maintains its neutrality
and independence regardless of relationship or the
financial outcome of any litigation. Veritext requires
adherence to the foregoing professional and ethical
standards from all of its subcontractors in their

independent contractor agreements.

Inquiries about Veritext Legal Solutions'
confidentiality and security policies and practices
should be directed to Veritext's Client Services
Associates indicated on the cover of this document or

at www.veritext.com.
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