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Breaking: PPC has become one of the most universally utilized digital marketing services, but it wasn't always this popular. Read on to learn how PPC 
has become the digital juggernaut that it is today. 

Read time: 2 minutes, 40 seconds 

When you consider the nearly ubiquitous nature of online advertising in our daily lives, it car protected by reCAPTCHA ng exposed to an ad 
every time you open a browser or a web page wasn't the norm. With the launch of Google A; recedented 
capabilities to reach their desired audiences in places they were already spending time. Whi,~'70.:.:7 vve: , ,,ay ,a, ,,.,,""'" ,au u ,a t ads can feel 
intrusive, it's important to keep in mind that those little blocks of texts and images keep costs down for internet users. With all that being said, how 
did we get here? 

Before we dive into the history of PPC, let's look at some numbers. In Q4 of 2018, Google's ad sales topped $32.6 billion. That sounds like a huge 
number, but the companies contributing to that figure can rest-assured that those advertising dollars have been well spent. It's estimated that for 
every $1 spent on Google AdWords, the average business generates $2 in revenue. This isn't surprising, given that Google owns 71 % of the search 
market share. Let's take a look back in time at the milestones that led to these staggering numbers. 

In 2000, Google rolled out the first version of AdWords, with only 350 advertisers utilizing the service. The next major development came in 2002 with 
the introduction of cost-per-click (CPC) - which is an important metric today for digital advertisers across the world. This would later work in tandem 
with PPC (pay-per-click), which is the foundation of Google's advertising platform. While Google was not the first to utilize PPC, (PPC advertising 
spaces were launched on a web directory called Planet Oasis - a desktop application) it has since taken control of the market. 

There are several advantages to PPC marketing that aren't available through other advertising mediums. For example, since you only pay when a user 
reaches your website, it gives you much more control over how much you want to spend to see results. Similarly, PPC is measurable. Determining ROI 
in advertising will never be as black and white as some may wish, but knowing exactly how much money you're paying for exactly how many clicks to 
your website can give you a good indication of what you're getting, and allow you to adjust strategies accordingly. Speaking of adjustments, Google's 
PPC platform allows for very customizable targeting options, which means your ads are showing to an audience you've selected, rather than random 
users. 

If we've learned anything throughout the evolution of PPC over the last 20 years, it's that getting the best results is both an art and a science. It takes a 
dedicated team or individual keeping up with current campaigns and learning the latest practices to get the most for your money. The good news is 
that if executed properly, these campaigns can provide an unparalleled return on investment. 
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https://www.mobilemarketer.com/news/googles-q4-ad-revenue-rises-20-as-its-pricing-power-erodes/547666/

https://blog.wishpond.com/post/78017573553/21-random-stats-and-facts-about-google-adwords (https://blog.wishpond.com/post/78017573553/21-random-stats-and-facts-about-google-adwords)

https://www.powertraffick.com/google-ads-statistics
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Contact Us

1.866.240.6595 info@2060digital.com (mailto:info@2060digital.com)

2060 Digital Offices
Chicago: 312.946.8806 (tel:3129468806)

Cleveland: 216.513.0009 (tel:2165130009)
Columbus: 614.440.9497 (tel:6144409497)
Cincinnati: 513.699.5012 (tel:5136995012)

Detroit: 810.397.9967 (tel:8103979967)
586.873.4939 (tel:5868734939)

Indianapolis: 317.507.1490 (tel:3175071490)
Minneapolis-St.Paul: 651.632.6646 (tel:6516326646)

N. Minnesota: 320.762.2154 (tel:3207622154)
Nashville: 615.881.3139 (tel:6158813139)

615.429.8668 (tel:6154298668)
Phoenix: 602.629.8660 (tel:6026298660)
Seattle: 425.653.1044 (tel:4256531044)

St. Louis: 314.983.6225 (tel:3149836225)
Washington, D.C.: 202.895.5084 (tel:2028955084)
West Palm Beach: 561.616.4600 (tel:5616164600)
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Philosophy (https://2060digital.com/philosophy/) 

Blog (https://2060digital.com/blog/) 

Careers (https://2060digital.com/careers/) 

Contact (https://2060digital.com/contact/) 

(https://www.facebook.com/2060Digital) f (https://twitter.com/2060Digital) 'tj# (https://www.linkedin.com/company /2428504)i n 

From Our Blog 

A Guide to Marketing for the 'Grand Re-Opening' (https://2060digital.com/blog/a-guide-to-marketing-for-the-grand-re-opening/) 

Perfecting the Pivot: Questions to Ask when Changing Your Message (https://2060digital.com/blog/perfecting-the-pivot-questions-to-ask-when­
changing-your-message/) 

Digital Marketing Trends a Month into COVID-19 (https://2060digital.com/blog/digital-marketing-trends-a-month-into-covid-19/) 

Digital Marketing in Response to COVID-19 (https://2060digital.com/blog/digital-marketing-in-response-to-covid-19/) 

Logging On: How to Begin Marketing on Social Media in 3 Steps (https://2060digital.com/blog/logging-on-how-to-begin-marketing-on-social-media-in-

3-steps/) 

Email* 

How would you like to receive your emails? * 

O Instantly send new posts. 

O Send new posts weekly. 

Subscribe to Our Blog 

Sign Up 

By submitting this form, you agree that you are not located within the European Economjc Area 
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G 
Google Partner 

(https://www.google.com/partners/agency?id=23137 44443) 

PREMIER 2023 
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This website is not intended for users located within the European Economic Area.

Terms of Use (https://2060digital.com/terms-of-use/) | Privacy Policy (https://2060digital.com/privacy-policy/)
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