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l Lenox®
Gear
Lockers

are first in quality
and built to last.
The ideal storage
solution for

high school and
college locker
rooms, sports
and recreation
clubs, residential
entry ways and
many more.

Solid plastic
lockers are
recommended
for heavy-duty
traffic areas

Stow your
bulky items
out of sight!

¢ Top quality, one-
piey Perbgik .

!iurgble
* regycied plastic -
earn\LEED credits!

x 24'"D

bradleycorp.com
800.BRADLEY

Commercial Washroom Innovation

Plumbing fixtures Washroom accessories
Lenox® lockers Mills® partitions
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THE BODY ELECTRIC

The SpeedBoard, the latest performance treadmill from
Woodway USA, utilizes an innovative curved design that
allows users to achieve various levels of elevation simply by
adjusting their body position. As a result; exercisers of any
size can reach a desired speed without the use of a motor.
Users also can accelerate and decelerate attheir own pace.

www.woodway.com
800/966-3929

POSITIVE ‘RESPONSE’

Connor Sport Court’s latest modular surface is Response
HG™, featuring SportGuard™ advanced surface technol-
0gy. A protective urethane coating combines the durability
and beauty of high-gloss urethane with the safety and ease
of installation of Sport Court’s modular flooring. Response
HG is engineered ag a high-performance sports floor and
incorporates the manufacturer’s patented Latera] Forgive-
ness™ to help reduce joint stress and fatigue. The flooring
can be retrofitted over most existing surfaces (including
vinyl composition tile and conerete), requires no anchors
or adhesives, and comes in a variety of vibrant colors and
natural-looking wood finishes.

WWW.sportcourt.com

800/421-8112

BACK TO NATURE

Landscape Structures Inc.’s new nature-
inspired play structures blend the beauty of
nature with safety, age-appropriateness and
durability. Products in the new Play Natu-
rally™ line, specifically the Tree House and
AdventureScapes®, offer the look and feel of
real bark and rock while encouraging more
creative, imaginative play, Molds for many of
the Tree House components were taken from
real trees, while Corocord® ¢limb ing cables
on nine AdventureScapes configurations help
kids build upper-body and core strength. The
company also is striving to better incorporate
its structures into the natural environment by
planting native species in nearby gardens to
attract butterflies and birds and erecting signs
that detail a park’s natural history.
www.p!a_vls.r'.com/play-natw‘al!y

888/438-6574
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