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(57) ABSTRACT 

In various embodiments, advertising campaigns can be 
defined that incorporate technologies such as two-dimen­
sional bar codes or embedded links in electronic material, for 
directing a user to communicate with a call center. For 
instance, in particular embodiments, the reading of a two­
dimensional bar code may cause a communication to be sent 
to, and received at, the call center, where a calling campaign 
associated with an advertising campaign is identified using 
information associated with the communication. Likewise, in 
particular embodiments, the activation of an embedded link 
may cause a communication to be sent to a publisher, who 
sends a commrn1ication to the call center. Upon detennining 
the calling campaign, an appropriate agent is selected and a 
communication, such as a voice call , is initiated to the user. In 
particular instances, if a no-answer condition is reached as a 
result of the communication, another communication may be 
scheduled for a later time. 
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INTEGRATING EMBEDDED LINKS WITH 
CALL CENTER OPERATION 

2 
operation. In various embodiments, the process involves 
receiving a first communication from a reading device. In 
particular embodiments, the first communication is sent by a 
user activating en embedded electronic link published in elec-CROSS REFERENCE TO RELATED 

APPLICATIONS 

This application is related to U.S. patent application Ser. 
No. 13/461,515, filed on May 1, 2012, and entitled Integrat­
ing Two-Dimensional Bar Codes and Embedded Links with 
Call Center Operation, U.S. patent application Ser. No. 
13/461,513, filed on May 1, 2012, and entitled Managing 
Electronic Consent for Calling Campaigns, and U.S. patent 
application Ser. No. 13/461,541, filed on May 1, 2012, and 
entitled Using Quick Response Codes to Generate an Elec­
tronic Consent Database, the contents of which are incorpo­
rated by reference in their entirety. 

5 tronic material displayed on the reading device. The process 
continues with determining a calling campaign based on the 
first communication received from the reading device and 
querying memory based on the first communication to obtain 
contact information for the user. After determining the calling 

10 campaign and querying the contact information, the process 
continues with sending a second communication to a call 
center. As a result, in particular embodiments, the call center 
is associated with the calling campaign and the second com-

BACKGROUND 

15 munication provides the contact information to the call center 
to facilitate sending the user a subsequent communication to 
provide additional information on the product or service. 

In addition, in particular embodiments, the first communi­
cation includes identity information for the user and the pro-

20 cess involves querying the memory using the identity infor­
mation to obtain the contact information that is passed along 
to the call center in the second communication. In various 
embodiments, the subsequent communication includes at 

Advertisers are always seeking new ways to use a variety of 
media and advertising technologies to drive contact from 
potential customers. One such technique is to incorporate 
developed technologies which may afford greater conve­
nience and may appeal to younger consumers. For instance, 
electronic communication technologies may allow a con­
sumer of advertising to choose whether to easily interact with 25 

advertising encountered by the consumer. 

least one of a voice call or a short message service text 
message. In addition, depending on the embodiment, the 
subsequent communication is transmitted to the reading 
device or a device different than the reading device. 

Further, in particular embodiments, the embedded elec­
tronic link is associated with an advertisement for the product 
or service and data encoded in the embedded electronic link is 
associated with the calling campaign. Finally, in particular 
embodiments, the process for determining the calling cam­
paign involves receiving at least a portion of the data encoded 
in the embedded electronic link in the first communication 

One such developed technology is two-dimensional bar­
codes ("2D barcode) used in conjunction with mobile appli­
cations in mobile processing devices, such as smart phones, 
equipped with digital cameras. The digital camera is used to 30 

"read" the 2D barcode and perform an action based on data 
encoded into the barcode. For example, users can use their 
smart phone to read a 2D barcode displayed on a product's 
packaging or in an advertisement for the product found in a 
magazine to receive further information about the product. 

Another developed technology to drive contact from 
potential customers is links (e.g., hyperlinks) embedded in 
electronic reading material such as digital books and periodi­
cals (e.g., magazines), for example. For instance, many 
devices, such as e-books, smart phones, tablets, and personal 40 

computers used to display electronic reading material are 
configured to communicate over channels such as Wi-Fi and/ 

35 and querying a database based on the portion of the data to 
determine the associated calling campaign. 

The subject matter disclosed herein may be implemented 
as a computer-controlled apparatus, a method, a computing 
system, or as an article of manufacture such as a computer­
readable storage medium. These and various other features 
will be apparent from the following Detailed Description and 
the associated drawings. 

This S=ary is provided to exemplify concepts at a high 
level form that are further described below in the Detailed 
Description. This Summary is not intended to identify key or 
essential features of the claimed subject matter, nor is it 
intended that this S=ary be used to limit the scope of the 
claimed subject matter. Furthermore, the claimed subject 
matter is not limited to implementations that address any or 

or cellular networks. Hyperlinks may be embedded in elec­
tronic reading material that may perform an action such as 
linking to a website, sound, video, or additional reading 45 

media over such communication channels in order to enhance 
the enjoyment of the reader. For example, an electronic peri­
odical may have a review of a new music album that has been 
released that includes links to one or more sound bite files of 
the songs found on the album. As a result, a reader of the 
review can click on a link for a particular song to listen to the 
sound bite of the song. 

50 all disadvantages noted in any part of this disclosure. 

While use of2D barcodes and links is often used for linking 
to web sites or other electronic media, the use of such tech­
nologies can also furnish other capabilities that provide a 55 

more personalized response for information requests that 
involve, for example, accessing a call center. The use of such 
technologies can be effective in allowing a consumer of 
advertising to respond immediately to an advertisement and 
receive information, for a variety of purposes. It is with 60 

respect to these and other considerations that the disclosure 
herein is presented. 

BRIEF DESCRIPTION OF THE SEVERAL 
VIEWS OF THE DRAWINGS 

Reference will now be made to the accompanying draw­
ings, which are not necessarily drawn to scale, and wherein: 

FIG. 1 shows one embodiment of a call center architecture 
illustrating the various technologies disclosed herein; 

FIG. 2 shows one embodiment of an architecture involving 
a publisher and a call center in communication and illustrat­
ing the various technologies disclosed herein; 

FIG. 3A shows one embodiment of a QR code encoded to 
send a text message requesting product information; 

BRIEF SUMMARY FIG. 3B shows one embodiment of a QR code used in an 
65 advertisement for a service; 

Technologies are generally presented herein pertaining to 
integrating embedded electronic links usage with call center 

FIG. 3C shows one embodiment of a link used in an adver­
tisement appearing in an electronic reading material; 
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FIGS. 4A-4G show various embodiments of using devel­
oped technologies for contacting a call center; 

FIG. 5 shows one embodiment of a message flow that 
involves sending a SMS message from a smart phone to a call 
center and receiving a return call from the call center; 

FIG. 6 shows one embodiment of a message flow that 
involves sending a message from activating a link to a call 
center and receiving a return call from the call center; 

FI GS. 7 A-7B show various embodiments of a call center 
responding to a communication generated by a user using a 
developed technology; 

FIG. 8 shows one embodiment of a process flow for a 
publisher to process a communication generated as a result of 
a link being activated; 

FIG. 9 shows one embodiment of a process flow for a call 
center to process a SMS communication; 

FIG. 10 shows another embodiment of a call center 
responding to a SMS communication generated by a smart 
phone reading a QR code; 

FIG. 11 shows another embodiment of a process flow for 
the call center to process a SMS communication; 

FIG. 12 shows one embodiment of relationships between 
various entities involved in a campaign utilizing a QR code 
and a call center; 

FIG. 13 shows one embodiment of relationships between 
various entities involved in a campaign utilizing a link and a 
call center; and 

FIG.14 is an exemplary schematic diagram of a processing 
device used in one embodiment to practice the technologies 
disclosed herein. 

DETAILED DESCRIPTION 

Various embodiments for practicing the technologies dis­
closed herein are described more fully hereinafter with refer­
ence to the accompanying drawings, in which some, but not 
all embodiments of the technologies disclosed are shown. 
Indeed, the embodiments disclosed herein are provided so 
that this disclosure will satisfy applicable legal requirements 
and should not be construed as limiting or precluding other 
embodiments applying the teachings and concepts disclosed 
herein. Like numbers in the drawings refer to like elements 
throughout. 
Exemplary Call Center Architecture 

4 
public switched telephone network ("PSTN") 115 using an 
analog plain old telephone service ("POTS") line 116a. The 
calls may be routed by the PSTN 115 and may comprise 
various types of facilities 116d, including, but not limited to: 

5 Tl trunks, SONET based fiber optic networks, ATM net­
works, etc. Various types of routers, switches, bridges, gate­
ways, and other types of equipment may be involved in the 
processing of the calls. 

Inbound voice calls may also originate from a smart phone 
10 device 110c, such as a smart phone, tablet, or other smart 

device, which wirelessly communicates with a mobile service 
provider ("MSP") 112. The voice calls may be routed to the 
PSTN 115 using an integrated services digital network 
("ISDN") interface 116b or other types of interfaces that are 

15 well known to those skilled in the art. In particular embodi­
ments, the MSP 112 may also route calls as packetized voice, 
referred to herein as voice-over-IP ("VoIP") to an Internet 
provider 123b using Internet-based protocols. For conve­
nience, unless indicated otherwise, the term "trunk" refers to 

20 any type of facility 116c, 116d, or 116e providing voice calls 
to, or from, the call center, regardless of the type of protocol 
or technology used. Specifically, a "trunk" is not limited to 
time-division multiplexing ("TDM") technology. 

Inbound voice calls may also originate from a calling party 
25 employing a so-called "IP phone," "VoIP phone," or "soft 

phone" 110a. In one embodiment, this device may comprise 
a computing device 105, such as a laptop, computing tablet, or 
other electronic device, which interfaces with a headphone/ 
microphone combination, also referred to as a "headset" 106. 

30 An IP phone may use a digital voice control protocol and may 
process packetized voice data according to various Internet 
based voice protocols, such as session initiated protocol 
("SIP"). The call may be conveyed by other types of Internet 
providers 123a, such as a cable company providing Internet 

35 access services over a coaxial cable facility 116e. Those 
skilled in the art will recognize that a variety of protocols and 
facilities may be used to convey voice calls. 

The term "telephone call" as used herein is generally syn­
onymous with a "voice call" unless indicated otherwise. Fur-

40 ther, the term "telephone call" may encompass a voice call 
originating from any type of device, such as a soft phone 
110a, conventional telephone, 110b, a smart phone 110c, or 
other device known in the art. The term "call" as used herein 

FIG. 1 shows one embodiment of a call center architecture 45 

may mean an active instance of two-way communication, an 
attempt to establish two-way communication, or a portion of 
the two-way communication. For example, a user at a con-100 illustrating the various technologies disclosed herein. 

The call center shown in FIG. 1 may process voice calls that 
are inbound-only, outbound-only, or a combination of both 
(sometimes referred to as a "blended" call center). Although 
many aspects of call center operation are disclosed in the 
context of voice calls, in various embodiments, the call center 
may process other forms of communication such as, for 
example, facsimiles, emails, text messages, video calls, and 
chat messages. Since the call center may handle calls origi­
nating from a calling party, or initiated to a called party, the 
term "party," without any further qualification, refers to a 
person associated with a call processed by the call center, 
where the call is either received from or placed to the party. 
The term "caller," if used, will generally refer to a party 
communicating with the call center, but in many cases this 
usage is exemplary. Thus, use of the term "caller" is not 
intended to limit the concepts to only inbound calls or voice 
calls, unless the context dictates such. 

Depending on the embodiment, inbound voice calls may 
originate from calling parties using a variety of different 
phone types. For instance, a calling party may originate a call 
from a conventional analog telephone 110b connected to a 

ventional telephone 110b can dial a telephone call in an 
attempt to establish two-way communication, and a call can 
be said to exist even prior to establishment of a two-way 

50 connection. In another example, a call may be put on hold, 
and a portion of the call may be referred to as a "call leg" 
existing between the caller and certain equipment. A call may 
comprise a number of concatenated call legs, as known to 
those skilled in the art. In certain contexts, which will be made 

55 explicit, the call may encompass communications other than 
voice, for example, text, email, video chat, facsimile, etc. 

In various embodiments, inbound calls from callers to the 
call center may be received at an automatic call distributor 
("ACD") 130. In particular embodiments, the ACD 130 may 

60 be a specialized switch for receiving and routing inbound 
calls under various conditions. Further, the ACD 130 may be 
embodied as a dedicated form of equipment readily available 
from various manufacturers, or the ACD 130 may be a so­
called "soft switch" comprising a suitable progranmiing 

65 module executed by a processing device to perform the nec­
essary functions. The ACD 130 may route an incoming call 
over call center facilities 165 to an available agent. Depend-
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ing on the embodiment, the facilities 165 may be any suitable 
technology for conveying the call, including but not limited to 
a local area network ("LAN"), wide area network ("WAN"), 
ISDN, or conventional TDM circuits. In addition, the facili­
ties 165 may be the same or different from the facilities used 
to transport the call to the ACD 130. 

In various embodiments, calls may be routed over facilities 
165 to an agent for servicing. That is, for example, the party 
may speak with an agent to receive customer service. The 
physical area at which the agent sits is often referred to as an 
agent "position" and these positions are often grouped into 
clusters managed by a supervisor, who may monitor calls and 
the agents' productivity. An agent typically uses a computing 
device 160a-160b, such as a computer, and a voice device 
16la-l 61c. The combination of computing device 160a-l 60c 
and voice device 161a-16lc may be referred to as a "work­
station." Thus, for these particular embodiments, the work­
station collectively has a data capability and a voice capabil­
ity, although separate devices may be used. In some instances, 
"workstation" may be used in reference to either the data or 
voice capability at the agent's position. For example, "routing 
the call to the agent's workstation" means routing a call to one 
of the voice devices 16la-161c at the agent's position. Simi­
larly, "routing the call to the agent" means routing a call to the 
appropriate equipment at an agent's position. 

In particular embodiments, the voice device 16la-161c 
used by an agent may be a soft phone device exemplified by 
a headset 161a connected to the computer 160a. The soft 
phone device may be a virtual telephone implemented in part 
by an application program executing on the computer 160a. 
Further, the phone may also comprise an Internet Protocol 
("IP") based headset 161b or a conventional phone 161c. Use 
of the term "phone" is intended to encompass all these types 
of voice devices used by an agent, unless indicated otherwise. 

Agents typically log onto their workstations prior to han­
dling calls. This allows the call center to know which agents 
are available for handling calls. In particular embodiments, 
theACD 130 may also maintain data of an agent's skill level 
that may be used to route a specific call to the agent or group 
of agents having the same skill level. In particular instances, 
if a suitable agent is not available to handle a call, the ACD 
130 may queue the call for the next available agent. As can be 
expected, various algorithms may be employed to process 
calls in an efficient manner. 

6 
cally, the CTI server 145 may interact with the ACD 130 to 
coordinate call processing. Thus, in particular embodiments, 
the CTI server 145 may control routing of calls from theACD 
130 to the various agent workstations and/or may provide 

5 data to other components processing the calls. The CTI server 
145 may also provide call reporting functionality based on 
data collected during calls. 

The second type of signaling information that may be 
provided with an inbound call is the calling telephone num-

lO ber, often referred to as automatic number identification or 
"ANI." In particular embodiments, the ACD 130 and/or CTI 
server 145 may use the ANI of an incoming call to retrieve 
caller information from a data store 175 and provide the data 

15 
to an agent's workstation computer 160a-160c over facilities 
168 along with routing the call to the agent's workstation 
phone 161a-161c. Further, in particular embodiments, the 
ANI may also be used to ascertain a party's status (e.g., a 
"Gold Level" customer warranting premium service) and/or 

20 to facilitate the ACD 130 routing the call to a select group of 
agents. Depending on the embodiment, the data store 175 
may include one or more databases storing different informa­
tion such as, for example, records of caller information. Fur­
ther, the data store 175 may be integrated with the CTI server 

25 145, the ACD 130, or segregated as a standalone medium or 
media. 

In various embodiments, theACD 130 may place a call in 
a queue ifthere are no suitable agents available, and/or it may 
route the call to an interactive voice response server ("IVR") 

30 135 to play voice prompts. In particular embodiments, these 
prompts may be in a menu type structure and the IVR 135 
may collect and analyze responses from the party in the form 
of dual-tone multiple frequency ("DMTF") tones and/or 
speech. In addition, the IVR 135 may be used to further 

35 identify the purpose of the call, such as, for example, prompt­
ing the party to enter account information or otherwise obtain 
information used to service the call. Further, in particular 
embodiments, the IVR 135 may interact with other compo­
nents, such as the CTI server 145 or the data store 175, to 

40 retrieve or provide information for processing the call. In 
other configurations, the IVR 135 may be used to only pro­
vide announcements. 

Depending on the embodiment, the interaction between the 
ACD 130, IVR 135, CTI server 145, agent computers 160a-

45 160c, as well as other components, may involve using a local 
area network ("LAN") 170. However, other configurations 
are possible, such as, but not limited to, using a wide area 
network, wireless network, router, bridge, direct point-to-

In various embodiments, two types of signaling informa­
tion may be provided with an inbound call that may be used by 
theACD 130 in processing the call. The first type of signaling 
information indicates the telephone number dialed by the 
caller, and is frequently referred to as "DNIS," derived from 
the Dialed Number Identification Service associated with this 50 

point links, etc. 
In particular embodiments, when an agent is interacting 

capability. For example, in particular instances, a call center 
may provide various services, such as sales, customer service, 
technical support, etc., each of which may be associated with 
a different telephone number ( e.g., multiple toll free "800" 
numbers). In these instances, theACD 130 may use the DNIS 
to determine the purpose of the call, and potentially identify a 
group of agents having the appropriate skill level to handle the 
call. Thus, in various embodiments, theACD 130 may priori­
tize and route calls to an agent based on the required skill 
level. Skills-based routing may be a rule-based set of instruc­
tions thattheACD 130 uses to handle calls. Depending on the 
embodiment, skills-based routing may be implemented by 
theACD 130, or by theACD 130 interacting with a computer­
telephone integrated ("CTI") server 145. 

In various embodiments, the CTI server 145 may be incor­
porated in the call center architecture 100 to control and/or 
coordinate other components of the architecture 100. Specifi-

with a called or calling party, the agent may use his worksta­
tion computer 160b to further interact with other enterprise 
computing systems, such as, for example, a customer rela­
tionship management ("CRM") server 140. A CRM server 

55 140 may be used to integrate information from various enter­
prise business systems to facilitate the agent servicing the 
call. In addition, the CRM server 140 may provide a variety of 
applications. 

In addition to receiving inbound communications, includ-
60 ing, for example, voice calls, emails, text messages, and fac­

similes, the call center may also originate communications to 
a called party, referred to herein as "outbound" communica­
tions. In some embodiments, a call center may employ a 
dialer 150, such as a predictive dialer, to originate outbound 

65 calls on behalf of an agent at a rate designed to meet various 
criteria. Similar to the other components within the call center 
architecture 100, depending on the embodiment, the dialer 
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150 may comprise one or more software modules executing 
on a processing device hardware platform. 

In various embodiments, the dialer 150 is typically config­
ured to dial a list of telephone numbers to initiate outbound 
calls, which can be accomplished by instructing theACD 130 5 

to originate the calls. Thus, in some embodiments, the ACD 
130 may include functionality for originating calls, and if so, 
this functionality may be referred to as a private automatic 
branch exchange ("PBX" or "PABX"). In other embodiments 
(not shown), the dialer 150 may directly interface with voice 10 

trunks using facilities 116c, 116d, 116e to the PSTN 115 
and/or Internet providers 123b for originating calls. After the 
calls are originated, a transfer operation by the ACD 13 0 may 
connect the call with an agent, or place the call in a queue for 

8 
to as a "virtual call center." In particular instances, a virtual 
call center may describe a scenario in which agents work at 
home, using their own computers and telephones as worksta-
tions. In some configurations, a single physical location of the 
call center may not be readily identifiable. For instance, this 
may occur when the call processing functions are provided as 
a service in a hosted cloud computing environment and the 
agents positions are in their individual residences. 

Turning now to FIG. 2, a second architecture 200 involving 
a provider of electronic reading material ("publisher") in 
communication with a call center. In one embodiment, a 
publisher is a provider of information to a user on a subscrip­
tion basis. For instance, the publisher may be an entity such as 
Amazon®, Apple®, or Barnes and Noble® that routinely 
provides electronic versions of books, news print, and peri­
odicals on electronic devices used by various users. These 
users may be "subscribers" with the publisher and the devices 
may be proprietary devices specifically configured to be used 
for electronic reading material provided by the publisher or 

an available agent. In the latter case, announcements or music 15 

may be provided to the party. In various embodiments, the 
dialer 150 may make use of one or more algorithms to deter­
mine how and when to dial a list of numbers so as to minimize 
the likelihood of a called party being placed in a queue while 
maintaining target agent utilization. 

Another server that may be employed in the call center 
architecture 100 is a workforce management ("WFM") server 
155. In various embodiments, this server 155 maintains infor­
mation to generate agents' schedules to effectively handle 
inbound/outbound calls. For instance, in particular embodi- 25 

ments, the WFM server 155 may maintain historical call 
volume information for call campaigns and may forecast 
expected call volume to predict the number of agents needed 

20 may be "general use" devices that may have the capability to 
read such material. For example, such a device may be an 
Amazon® Kindle® device and/or a Barnes and Nobles® 
Nook® device configured to specifically read electronic read-
ing material provided by these publishers. In addition, the 
device may be a tablet such as an Apple® IPad0 device, 
desktop or laptop computer, and/or smart phone device that 
has functionality in addition to reading electronic reading 
material provided by a particular publisher. For instance, 
users may download an application to their "general use" to handle the call volume at a defined service level. The WFM 

server 155 may then apply information about available agents 
to generate a work roster of agents. In other words, the WFM 
server 155 may schedule agents for their work shifts accord­
ing to the anticipated needs of the call campaigns. 

30 devices that allow them to view and read electronic reading 
materials from publishers such as Amazon® and Barnes and 
Nobles®. 

Finally, in various embodiments, the call center architec­
ture 100 may include one or more other processing device 156 35 

to perform various functions. For example, in one particular 
embodiment, the call center architecture 100 includes a pro­
cessing device 156 to serve as a quality assurance system that 
records communications fielded by agents and/or allows 
managers to monitor communications to ensure these com- 40 

munications are being handled correctly. 
Although the above components are referred to as a 

"server," each may be also referred to in the art as a "comput­
ing device," "unit" or "system." A server may incorporate a 
local data store and/or interface with an external data store. 45 

As shown in FIG. 2, a user's device 220 may communicate 
with a particular publisher using different charmels according 
to various embodiments. For instance, in particular embodi­
ments, a user's device 220 may have Internet capabilities and 
may be able to communication with a publisher over the 
Internet 123b. As one of ordinary skill in the art will appre­
ciate in light of this disclosure that the device 220 may com­
municate over wired or wireless connections. Thus, a user's 
device 220 may be in communication with one or more com-
ponents, such as a publisher server 205, located within the 
publisher's system. In addition, in particular embodiments, a 
user's device 220 may have capabilities to be able to commu­
nication with the publisher in similar fashion over other chan­
nels such as a cellular network. Likewise, a user's device 220 
may communicate with a call center (e.g., ACD 130) over 
similar charmels as the devices 110a, 110b, 110c described 
above and such communications may be electronic data and/ 

50 or voice calls. 

Use of the word "server" does not require the component to 
interact in a client-server arrangement with other compo­
nents, although that may be the case. Further, the above com­
ponents may be located remotely from (or co-located with) 
other components. Furthermore, one or more of the compo­
nents may be implemented on a single processing device to 
perform the functions described herein. For example, in vari­
ous embodiments, one or more functionalities of the ACD 
130, IVR 135, CRM server 140, CTI server 145, dialer 150 
and/or WFM server 155 may be combined into a single hard- 55 

ware platform executing one or more software modules. In 
addition, the call center architecture 100 may be provided as 
a hosted solution, where the call processing functionality is 
provided as a communication service (a so-called "commu­
nication-as-a-service" or "CaaS") to a call center operator. 60 

Thus, there is no requirement that the servers identified above 
actually be located or controlled by a call center operator. 

In addition, depending on the embodiment, the agent posi­
tions may be co-located in a single physical call center or 
multiple physical call centers. The agents may be remotely 65 

located from the other components of the call center, and may 
also be remotely located from each other, sometimes referred 

Further, in particular embodiments, one or more compo­
nents in the publisher's system, such as the publisher server 
205, may be in communication over one or more networks 
210 and may retrieve information from a data store 215 in 
response to a link embedded in an electronic reading material 
being activated. Similar to the call enter, depending on the 
embodiment, the data store 215 may include one or more 
databases storing different information such as, for example, 
records on subscribers and/or call centers. Further, the data 
store 175 may be integrated with the publisher server 205 or 
segregated as a standalone medium or media. 

Those skilled in art will recognize FIGS. 1 and 2 represent 
one possible configuration of each architecture 100,200, and 
that variations are possible with respect to the protocols, 
facilities, components, technologies, and equipment used. 
For example, various algorithms and queuing arrangements 
may be defined to efficiently process calls. In other configu-
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rations, the ACD 130 may be configured to process not only 
voice calls, but also other forms of communication, and per­
form corresponding call processing functions for email, text, 
chats, or facsimile calls. Alternatively, a web server (not 
shown in FIG. 1 or 2) may receive or originate email, chats, 5 

and text communications, as well as interact with other com­
ponents in the call center and/or publisher. 
Quick Response Codes and Links 

10 
uct." Thus for this embodiment, upon reading the QR code 
using a smart phone, a pre-populated text message addressed 
to the destination address with the contents indicated therein 
is presented to the user, along with a prompt for confirmation 
for sending the message. In other embodiments, the message 
can be immediately sent. 

FIG. 2B illustrates one embodiment for presenting a QR 
code 300. Specifically, FIG. 2B illustrates a QR code 300 
presented in an advertisement 350 that may be in a variety of 
media forms, such as, for instance, a mailer, newspaper, 
magazine, or billboard. However, in other embodiments, the 
QR code 300 may be presented on a card, badge, or other 
handbill. Further, in particular embodiments, the QR code 
300 may be presented using a display, such as on a video­
billboard, television commercial, or computer display, or the 
QR code 300 may even be presented on a clothing article, 
such as a T-shirt. 

Depending on the embodiment, the structure of the adver­
tisement 350 may include a tag line 355 informing the reader 
that further information may be obtained by reading the QR 
code 300. However, as QR codes are becoming more popular, 
it may not be necessary to inform the reader that further 
information may be obtained by reading the QR code 300, as 
the user base may come to expect this. The tag line 325 may 

Quick response ("QR") codes are one format for two­
dimensional barcodes ("2D barcode") known for encoding 10 

information. Typically, a camera-equipped mobile device, 
such as a smart phone, "reads" the QR barcode using the 
digital camera that is controlled by an appropriate mobile 
application. A number ofbarcode reader mobile applications 
can be downloaded for different devices, including but not 15 

limited to the Apple iPhone® and Android® based smart 
phones. There are various standard or proprietary forms of 
two-dimensional barcodes, and for illustrations purposes, the 
two-dimensional barcode known as a QR code is used to 
illustrate the concepts herein since this is a common format. 20 

However, depending on the embodiment, other 2D barcodes 
formats can be used with the technologies disclosed herein. A 
number of web sites or service providers can provide 2D 
barcode generators that can receive information and generate 
the 2D barcode. 25 indicate what benefits may be realized by reading the QR 

code 300. In addition, the tag line 325 may include an incen­
tive to motivate the reader to read the QR code 300. For 
example, the incentive may be, for example, a discount, prize, 
free accessory, promotional materials, trial, coupon, or any 

QR codes can indicate an action to be performed by the 
mobile device and data to be used in performing that action. 
Typically, the action and data are encoded by the spacing of 
the black and white squares in a unique pattern using defined 
encoding rules. As a result, different formats of QR codes can 
be used to encode various amount of information, with dif­
ferent capabilities. The actions that may be invoked by the QR 
code include, for example: providing contact information, 
defining a calendar event, indicating an email address, indi­
cating a telephone number to dial, providing geo-location 
information to an application, sending a SMS message, dis­
playing text, logging onto to a Wi-Fi network, and invoking 
an application, such as Skype® that can initiate a VoIP call. 

In particular embodiments, the mobile application may be 
designed so that user input is required before completing the 
action that operates using the data. For example, the QR code 
can load data for initiating a telephone call or an SMS mes­
sage, and the mobile application can request the user to con­
firm the action before performing the action. Depending on 
the embodiment, such a configuration may be preferred as 
opposed to automatically originating the phone call or send­
ing the SMS message without requiring confirmation. 

Further, in particular embodiments, when a QR code is 
read for sending an SMS message, the QR code conveys the 
destination address ( e.g., including but not limited to a tele­
phone number) that is to be used and/or pre-populates the 
contents of the text portion of the SMS message. Thus, in 
these particular embodiments, the user does not need to enter 
this information, and such capability may avoid the user from 
mistyping or incorrectly completing such information. 

30 other conventional marketing incentive. 
As noted above, in one embodiment, reading a QR code 

300 may merely cause a text message to be displayed on the 
device without originating an electronic communication from 
the device. However, in other embodiments, a data commu-

35 nication or voice communication may be initiated. For 
example, reading the QR code 300 may result in a web page 
being accessed, a SMS message being sent, or a phone call 
being initiated. 

Further, a user may be hesitant to read the QR code 300 
40 because doing so may result in data usage or other charges to 

be incurred by the user. That is, even if the user has a tiered 
data plan, data usage may eventually result in increased data 
charges. Consequently, in particular embodiments, the pro­
vider of the advertisement (or the goods or services) may 

45 arrange for payment of the data charges associated with the 
data transfer to encourage the user to read the QR code 300 
and follow through on the action. This can be done in a variety 
of ways, which are evident to those skilled in the art of 
wireless data transfer billing. For example, some carriers 

50 have announced mechanisms to allow a third party mobile 
application developer to pay for data transfer charges on 
behalf of a wireless subscriber as a means for encouraging the 
subscriber to access a particular web site. In other embodi­
ments, the recipient of the SMS message (which often may be 

55 the call center) sent from the smart phone may be charged for 
the SMS message. Accordingly, various approaches are pos­
sible for ensuring the user is not charged for the SMS mes­
sage. 

FIG. 3A illustrates a QR code 300 according to one 
embodiment. Because each QR code 300 is typically 
designed to encode data in a pattern, the pattern may vary 
based on the encoding mode and data. For example, one 
format allows up to 7,089 characters to be encoded, while 60 

another format allows 2,953 bytes to be encoded. The 
embodiment of the QR code 300 illustrated in FIG. 2A 
encodes a destination address in the form of a telephone 
number 305, which in this case is 404 851-1331. The QR code 
300 also encodes a text message 310 for the body of the SMS 65 

message, which reads "[p ]lease call me back as soon as pos­
sible to tell me more information about the new Widget prod-

Turning now to FIG. 3C, this figure provides an embodi­
ment of using a link in electronic reading material to cause an 
action to occur similar to the actions described above with 
respect to QR codes 300 illustrated in the advertisement. In 
this particular embodiment, the electronic reading material 
may be a periodical, such as a magazine, downloaded to a 
subscriber's viewing device 220. In this example, the content 
of the periodical contains an advertisement 360 for "Best 
Price Realtors." The advertisement 360 informs the reader 
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(e.g., subscriber) to "[i]ust ring the doorbell and an agent will 
be right with you!" In this instance, the doorbell is a link 365 
found on the advertisement that may be selected by the reader 
to activate an action associated with the link. For example, 
similar to the QR codes 300 described above, the action may 
result in the initiation of some type of data and/or voice 
communication. Furthermore, in particular embodiments, the 
advertisement 360 may gather additional information from 
the reader such as a telephone number 370 the reader may be 
contacted at. As one of ordinary skill in the art can envision, 
similar to QR codes 300, the provider of the advertisement 
3 60 ( or the goods or services) may arrange for payment of the 
data charges associated with the communication ( e.g., data 
transfer) to encourage the reader to select the link 365 and 
follow through on the action. 
Various Communications Approaches 

Depending on the embodiment, the actions performed and 
the data used in conjunction with a QR code or link may vary 

12 
In operation 410, the call center determines the appropriate 

calling campaign after receiving the call. For instance, in 
particular embodiments, the call center may be receiving 
inbound calls for a variety of campaigns, and hence it is 

5 necessary for the call center to distinguish which campaign a 
particular received call is involved with. For example, in one 
embodiment, an initial screen display on the answering 
agent's workstation may be populated according to the type 
of campaign associated with the call and the initial screen 

10 display may provide the agent with scripts, product informa­
tion, advertising campaign context, etc. for the type of calling 
campaign. 

According to various embodiments, the call center may 
determine the calling campaign in different ways. For 

15 instance, the call center may identify the campaign based on 
the called telephone number ( a.k.a. called number or destina­
tion telephone number). In these particular embodiments, the 
call is delivered with a called telephone number and by 

as a result of reading the QR code or activating the link. In 
general, any of the actions that may be initiated by a QR code 20 

could also be associated with a link. The following embodi­
ments illustrate various approaches that can occur, but are not 
intended to be exhaustive, as those skilled in the art will 
recognize that variations are possible. The process flow that a 
code reader in a mobile device and/or a reading device per- 25 

forms can be programmed in various ways, some of which are 
identified. 

assigning a unique called telephone number for each cam­
paign the call center uses the called telephone number to 
identify the appropriate campaign before the call is answered 
by the agent. Depending on the embodiment, the called tele­
phone number may be a direct inward dial ("DID") telephone 
number in a NPA-NXX-XXXX format or a toll free number. 
In some instances, the called telephone number may also be 
referred to as "DNIS" ( dialed number information service). In 
other embodiments, the call center may determine the cam­
paign by using other information such as the UUI, which may 
be included in the call setup. For instance, the UUI may 

FIGS. 4A-4G show various embodiments of using a QR 
code or link within electronic reading material for contacting 
a call center. Turning to FIG. 4A first, a simplified diagram 
400 is provided that shows some of the messages and pro­
cesses that occur in and between a smart phone 11 Oc and a call 
center 470 according to one embodiment. The call center 470 
is diagrammatically illustrated using an icon. 

The process begins in operation 402 when the user operates 
the smart phone to read a particular QR code. In some 
embodiments, this may occur based on the user viewing an 
advertisement which bears the QR code, and provides an 
incentive for the user to read the code. As a result of reading 
the code, the mobile phone is configured to originate a voice 
call to an indicated telephone number. In this particular 
embodiment, assuming the user's consent is requested and 
received in operation 404, the smart phone 110c originates the 
voice call as represented by messaging 406. For instance, the 
establishment of the voice call may be a telephone call using 
the appropriate wireless protocol for the smart phone ( e.g., 
CDMA, GSM, etc.) While in other embodiments, the call 
may be a voice call initiated by a VoIP application, such as 
Skype®. In this particular example, the voice call setup mes­
saging 406 is based on using the originating telephone num­
ber ("TN") of the mobile phone and the destination TN, which 
was provided by reading the QR code, and the call is set up to 
a call center. 

30 include a context code, advertising code, and/or other infor­
mation that is uniquely associated with the campaign. Thus, 
depending on the particular embodiment, the call center may 
determine the campaign based on the called telephone num­
ber, the UUI, and/or other information conveyed along with 

35 or during the call. Once the campaign has been identified and 
an appropriate agent is selected to receive the call, the voice 
call is established using messaging 412. As a result, the call 
center agent is now engaged in a voice call with the user. 

FIG. 4B illustrates another simplified diagram 420 accord-
40 ing to another embodiment, however this time the process 

involves one or more SMS messages. In FIG. 4B, the process 
begins with the user reading the QR code in operation 402. In 
this particular embodiment, reading the QR code causes the 
mobile phone to formulate a SMS message to a destination 

45 address with the message text portion pre-populated. Once 
the user has authorized the SMS messaging in operation 414, 
the SMS messaging 418 is transmitted to the call center. 

The SMS messaging 418 may comprise the originating 
address (which may be in the form of a TN or a short code), 

50 the destination address (which may be in the form of a TN), 
and/or the message text. In particular instances, the content of 
the message text may be altered by the user prior to sending 
the SMS message, but in many instances, the user is presumed 

In particular embodiments, additional information may be 
provided with the voice call setup messaging 406. For 55 

example, in some embodiments, user-to-user signaling 
allows user defined data (user-to-user information or "UUI") 

to send the message text in an unaltered form. 
In operation 410, the call center 470 determines which 

campaign the SMS message is associated with. In particular 
embodiments, the call center 470 may accomplish this task by 
examining the destination TN, which may be uniquely asso­
ciated with the campaign. In other embodiments, the call 

to be conveyed along with a call setup or during the call. 
Various wireless and wire line signaling protocols allow a 
limited amount ofUUI to be transferred along with the estab­
lishment of the call. Depending on the embodiment, this 
information may be encoded in the QR code and populated by 
the QR code mobile application reader during call setup and/ 
or may be provided by the user in response to prompts by the 
QR code mobile application reader. The user may not always 
know that UUI is being transferred along with the call estab­
lishment. 

60 center 470 may accomplish this task by examining the mes­
sage text content, which may uniquely identify the campaign. 
For the example, the call center 470 may use the text syntax, 
the presence of a context code, and/or other identifier to 
identify the campaign. It should be noted that if the message 

65 text content identifies the campaign, then the same destina­
tion TN can be used for other campaigns in some embodi-
ments. 
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Once the call center 470 has identified the campaign, the 
call center 470 may respond with SMS response messaging 
422. The response message 422 may confirm receipt, provide 
the requested information, and/or provide a time for sched­
uling a voice call back from the call center 470, etc. For 5 

example, the SMS response message 422 may request 
whether the user desired an immediate voice call back from 
an agent. 

14 
a URL or other web address to be accessed in operation 452 
and results in HTML based web pages being downloaded 
from the call center 470 to the smart phone 110c, in operation 
454. 

As a result, the user may access one or more of the web 
pages to request a voice call in messaging 456. In some 
instances, this may require the user to provide a telephone 
number and explicitly request the call back. In operation 410, 
the call center 470 determines the campaign, for example, by FIG. 4C illustrates another simplified diagram 430 accord­

ing to another embodiment, however this time the process 
involves one or more SMS messages that result in a voice call 
established between the user and the call center 470. The 
process begins with operation 402 with the user reading the 
QR code. For this particular embodiment, the QR code causes 
a SMS message to be populated with message text and a 
destination TN encoded by the QR code. In operation 414, the 
user authorizes the sending of the SMS message that leads to 
the SMS messaging 432. In this particular instance, the SMS 
message includes the originating TN, the destination TN, and 
the message text. Further, in this particular instance, the mes­
sage text requests a voice call back from the call center. 

10 examining the accessed web address and/or information 
selected from one or more web pages. Once the call center 
470 determines the appropriate campaign, the call center 470 
then selects an agent and voice call setup messaging 434 is 
sent to the smart phone 11 0c. In messaging 436, the voice call 

15 between the user and the agent is established. 
FIG. 4F illustrates yet another simplified diagram 460 

according to another embodiment, however this time the pro­
cess involves displaying a text message to the user to prompt 
the user to initiate a call to a call center. In particular 

In operation 410, similar to the processes already 
described, the call center 470 determines the campaign, for 
example, by examining the destination address and/or the 
message text content. Once the call center 470 determines the 
appropriate campaign, the call center 470 selects an agent and 
a voice call is setup in messaging 434 to the smart phone 11 0c. 
Presuming the user answers, then a voice call is established in 
messaging 436. 

20 instances, the text message may also include instructions, for 
example, for entering a code or other information allowing 
the call center 470 to identify a context for the communica­
tion. 

The process begins with operation 402 with the user read-
25 ing the QR code that causes a text message to be displayed on 

the smart phone's display. The message can be, for example, 
instructions to call a toll free number and potentially enter 
information as requested. In messaging 464, the call is initi­
ated to the destination TN indicated in the text. 

Once the call center 470 determines the appropriate cam-
paign in operation 410, the call center 470 then selects an 
agent and a voice call is established in messaging 436 with the 
smart phone 110c. In this embodiment, the establishment of 
the voice call is under the direct control of the user. Further, in 

In this particular embodiment, the request for information 30 

in a first format, e.g., a text message, results in a follow up 
communication in a second format, e.g., a voice call. Such an 
embodiment allows the user to have the convenience of per­
sonalized contact with an agent and allows for a more rapid 
and flexible exchange of information. 

FIG. 4D illustrates yet another simplified diagram 440 of 
another embodiment, however this time the process involves 
one or more email messages that result in an email response 
from the call center. The process begins with operation 402 
with the user reading the QR code and the QR code causing an 40 

email message to be populated with message text and a des­
tination address encoded by the QR code. In operation 442, 
the user authorizes the sending of the email message that 
leads to the email messaging 444. In this particular instance, 
the email message includes the originating address, the des- 45 

tination address, and the message text. Further, in this par­
ticular instance, the message text may or may not request an 
email response. 

35 particular instances, the voice call may be established to an 
IVR, instead of directly to an agent, and the user may be 
prompted to enter a code, or further information. For 
example, if an agent is not available, the IVR may be used to 

In operation 410, the call center 470 determines the cam­
paign, for example, by examining the destination address 50 

and/or the message text. Once the call center 470 determines 
the appropriate campaign, an email message is initiated in 
messaging 446 to the smart phone 110c. 

In this particular embodiment, the request for information 
in a first format, e.g., an email message, results in a follow up 55 

communication in the same format. In other embodiments, 
however, the user could include his or her telephone number 
in the email message so as to have a voice call returned from 
the call center 470. Such a configuration allows the user to 
have the convenience of personalized contact with an agent 60 

and allows for a more rapid and flexible exchange of infor-
mation. 

schedule a call back time for the indicated campaign as iden­
tified by the user. 

FIG. 4G illustrates a simplified diagram 480 according to 
an embodiment that utilizes a link embedded in electronic 
reading material. As previously mentioned, the electronic 
reading material can be, for example, a digitized book, news 
print, or periodical. In this instance, an advertisement is 
placed in the electronic reading material that contains a link 
that can be selected by the reader. Thus, the process begins 
with the reader viewing the advertisement and selecting the 
embedded link in the advertisement in operation 481. 

Similar to QR codes described above, in various embodi­
ments, the selection of the link may cause a number of dif­
ferent actions to occur. In this particular instance, the selec­
tion of the link causes messaging 482 to occur to the publisher 
490 of the electronic reading material. Depending on the 
embodiment, a screen may first appear on the reader's device 
220 prior to the message being sent to the publisher 490. For 
instance, in one embodiment, a screen may appear on the 
reader's device 220 requesting the reader to enter information 
on his or her subscription ( e.g., account usemame and/or 
password) with the publisher 490. In another embodiment, 
the user may be prompted for authorization for the publisher 
490 to use information about the user. Accordingly, this infor­
mation may be sent along in the body of the message to the 
publisher 490. Further, in particular embodiments, the adver-

FIG. 4E illustrates yet another simplified diagram 450 
according to another embodiment, however this time the pro­
cess involves accessing a web site that results in a voice call 
from the call center 470. The process begins with operation 
402 with the user reading the QR code. The QR code causes 

65 tisement with the embedded link may also request informa­
tion from the reader that may be included in the body of the 
message. For example, the advertisement may request a tele-



032

US 8,532,283 B 1 
15 

phone number at which the reader may be reached. Those of 
ordinary skill in the art can envision several pieces of infor­
mation that may be included along with the message 482 sent 
to the publisher 490 in light of this disclosure. 

16 
instances, the call center 470 may also retrieve contact infor­
mation associated with the user based on information pro­
vided in the request message sent from the publisher 490 to 
the call center 470. 

Upon receiving the messaging 482, thepublisher490 iden- 5 

tifies the campaign associated with the messaging 482 in 
operation 483. Similar to QR codes, the publisher 490 may 
identify the campaign in a variety of different ways according 

Once the call center 470 reads the message request in 
operation 486 the call center 470 selects an appropriate agent 
and a voice call is setup in messaging 487 to the user. Depend­
ing on the embodiment and/or circumstances of the user, the 
voice call may be placed to the user's device 220 used to read 
the electronic reading material or to a separate device. For 
example, the user ( or simply "reader") may be using an iPad® 
to read the electronic reading material which may not have a 
phone capability. In this instance, the call center 470 may 
place the voice call to another device of the user, such as the 

to various embodiments. For instance, in particular embodi­
ments, the publisher 490 may examine text syntax, the pres- 10 

ence of a context code, and/or other identifiers contained in 
the message 482 that uniquely identifies the campaign and/or 
the user. Further, in particular embodiments, the publisher 
490 may also retrieve information to aid in identifying the 
campaign. 15 user's cell phone. In the embodiment shown, the device 220 is 

presumed to have a phone capability, and a voice call is 
established in messaging 488 between the agent and the 
device 220. 

In addition, depending on the embodiment, the publisher 
490 may also retrieve additional information on the reader not 
included in the message. For example, in one embodiment, 
the publisher may retrieve contact information on the reader 
based on the reader's account information provided in the 20 

message. That is for instance, in one embodiment, the reader 
may be a subscriber of the publisher and at the time the reader 
subscribed with the publisher, the reader may have provided 
certain information such as a mailing address, credit card 
information, and preferred contact(s) (such as a telephone 25 

number and/or email address, for example) at which to con­
tact the reader. As a result, such contact information may be 
forwarded to a call center 470 so that the contact information 
may be used by the call center 470 to contact the reader. Thus, 

In this particular embodiment, the request for information 
from the user in a first format, e.g., a text message, results in 
a follow up communication in a second format, e.g., a voice 
call. Thus, similar to the QC codes, such an embodiment 
allows the user to have the convenience of personalized con­
tact with an agent and allows for a more rapid and flexible 
exchange of information. 

It should be noted that although process diagrams are not 
provided for other forms of communication using embedded 
links in electronic reading material, such other forms may be 
utilized in similar fashions as those used with QR codes. For 
instance, similar to QR codes, activation oflinks embedded in 
electronic reading material in various embodiments can lead 

an advantage realized in particular embodiments in which 30 

contact information is stored for the reader is that the reader 
need only to active the link embedded in the electronic read­
ing material without having to provide any additional infor­
mation in order to receive a communication from a call center 
470. 

Upon identifying the call campaign, the publisher 490 
assembles a message request 484 that is sent in messaging 
484 to the call center 470 associated with the identified call 
campaign. In general, the message request is associated with 
an expected type of response to the reader. For example, in 
this particular embodiment, the message request includes a 
request for the call center 470 to place a call to the reader to 
provide additional information and/or assistance with respect 
to the product or service associated with the advertisement 
viewed in the electronic reading material. 

In particular embodiments, the publisher 490 may include 
a number of different types of information in the message to 
the call center 470 to help the call center 470 contact the 
reader. For example, the publisher 490 may include contact 
information retrieved for the reader and/or include a contact 
(e.g., telephone number) provided by the reader in the mes­
sage sent to the publisher 490. 

Upon receiving the message 484, the call center 470 pro­
cesses the message request in operation 486. Depending on 
the embodiment and based on the information provided in the 
message request, the call center 470 may need to determine 
the campaign associated with the request. Further, the call 
center 470 may need to identify additional information asso­
ciated with the call campaign such as, for example, informa­
tion to populate a display screen on an agent's workstation 
that may provide the agent with scripts, product information, 
advertising campaign context, etc. for the type of campaign. 

Typically, in many embodiments, the request message sent 
by the publisher 490 will include the information needed to 
contact the reader. In some embodiments the publisher 490 
may store information regarding the user ( e.g., the user may 
be a subscriber of the publisher 490). However, in some 

to the call center sending users SMS messages and/or emails, 
having users access a web site that results in voice calls with 
the call center, and/or having text messages prompt users to 

35 initiate calls to the call center. Thus, the modes of communi­
cations used by the various parties ( e.g., users, publisher 490, 
and call center 470) may differ depending on the embodi­
ment. 

An illustration of the message flow for one of the above 
40 embodiments involving the use of a QR code 510 is shown in 

FIG. 5. Specifically, FIG. 5 shows an embodiment of a mes­
sage flow that involves sending a SMS message from a smart 
phone 110c to a call center after reading a QR code 510 and 
receiving in response a return call from the call center. As 

45 shown, an advertisement 505 is distributed in some manner 
that displays a QR code 510. For purposes of illustration, this 
could be an advertisement in a magazine. 

The QR code 510 is read by the smart phone 110c as 
illustrated by messaging 501 and the smart phone 110c origi-

50 nates a SMS message 502a that is conveyed by a mobile 
service provider 112. The message 502a may be conveyed by 
the Internet 123 to various SMS infrastructure 520, which 
may involve gateways, servers, data stores, etc. In some 
embodiments, the infrastructure 520 may involve a gateway 

55 that performs reverse billing of the SMS messages. That is, 
the gateway may record the number of SMS messages sent to 
the call center, and bill the call center for this traffic. In 
another embodiment, the gateway may convert the digital text 
message from a SMS message 502a format to an email for-

60 mat, which is then forwarded to the call center. In converting 
the digital text message to a particular format, the information 
in the original SMS message 502a is typically retained. For 
instance, in particular embodiments, the message body, the 
SMS destination address, and/or the SMS originating address 

65 are all retained as part of the contents of the email message. 
Thus, the SMS message 502a can be delivered in whole using 
another format, such as an email format. The email message 
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502b may be forwarded to a messaging server 159 in the call 
center. At this point, the email message 502b may be consid­
ered as sent from the smart phone to the call center. 

At the call center, depending on the embodiment, a number 
of operations may occur upon receipt of the message 502b. 5 

These may occur in different order. For purposes of illustra­
tion, the following order of events occurs. First, the messag­
ing server 159 provides a copy of the email message 502b to 
the data store 175 in message 503. In particular instances, the 
data store 175 may be a database ( or a plurality of databases) 10 

that retains a copy for various purposes. For example, a copy 
may be retained for purposes of recording potential customer 
contacts and/or a copy may be stored to demonstrate that the 
user provided electronic consent for receiving a subsequent 

15 
telemarketing oriented communication. The electronic con­
sent infrastructure may be that as disclosed in the above 
referenced patent applications. 

Next, the messaging server 159 informs a dialer 150 that a 
call back should be scheduled or should occur as soon as 20 

possible to the user in messaging 504. Depending on the 
embodiment, the dialer 150 may employ various dialing tech­
niques, and may be a fully automated process, or may be a 
manual, or semi-manual process, and involve an agent. In this 
particular embodiment, an agent is involved in the call back. 25 

The dialer 150 identifies the calling campaign based on the 
received email message 502b and retrieves information asso­
ciated with the calling campaign. Depending on the embodi­
ment, this information may include agent instructions, adver­
tising related product data, etc. Further, the contents of the 30 

received email message 502b may be displayed to the agent 
prior to call back origination. Doing so may allow the agent to 
readily determine if the user had altered the text of the pre­
populated message body. For example, if the message body 
indicates "Please call me about your new line up of 2012 35 

hybrid cars", the user may have edited the text to state, for 
instance, "Please call me about your new line up of 2012 
hybrid cars-especially the SUV model." An indication of 
any altered text can be highlighted or otherwise indicated by 
the call center systems to the agent. This allows the agent to 40 

easily identify any customized user requests. 
Consequently, the dialer 150 establishes a call leg using 

messaging 505b with a selected agent's workstation 160a, 
161a. Contemporaneously (but not necessarily simulta­
neously), the dialer 150 may establish a call leg to the user in 45 

messaging 505a. Assuming that the user answers, the dialer 
150 bridges, joins, conferences or otherwise causes the two 
call legs to be connected. Thus, the agent is connected via a 
voice call to the user. In some embodiments, the dialer 150 
may report the successful status of the call to the messaging 50 

server 159, and/or to the data store 175. As noted previously, 
this voice call could be a VoIP type of voice call. 

Similarly, an illustration for a message flow for one of the 
above embodiments involving the use of an embedded link in 
electronic reading material is shown in FIG. 6. Specifically, 55 

FIG. 6 shows an embodiment of a message flow that involves 
sending a message from a reading device 220 to a publisher 
server 205, and subsequently a call center after activating a 
link 610 embedded in electronic reading material, and receiv­
ing in response a return call 605a from the call center. Spe- 60 

cifically, an advertisement 601 containing an embedded link 
610 is placed in electronic reading material, such as an issue 
of a magazine, and the material is made available by the 
publisher to its subscribers.A particular subscriber selects the 
particular issue of the magazine by operating the device 220, 65 

downloads the issue to his or her reading device 220, and 
begins to view the issue on the device 220. 

18 
During the viewing of the issue of the magazine, the adver­

tisement 601 is encountered and the subscriber selects the 
link 610 embedded in the advertisement 601 to request a call 
from a call center agent to receive additional information on 
the product being promoted in the advertisement 601. As a 
result, the reading device 220 originates a message 602a that 
is conveyed over the Internet 123 to the publisher's system 
205. The message may be in various forms, including text 
messages, email, facsimile, etc. The publisher's system 205 
may comprise a series of gateways, servers, data stores, and in 
some embodiments, the system 205 may involve a gateway 
(not shown) that performs reverse billing of messages sent to 
the publisher and/or the call center. That is, the gateway may 
record the number of messages sent to the publisher and/or 
the call center from various users, and bill the call center for 
this traffic. Depending on the embodiment, the gateway may 
convert the digital message 602a received as a result of the 
activation of the link 610 into a different format to send to the 
call center, such as to a SMS message format and/or an email 
format. In this manner, the user of the device 220 does not 
have to pay message charges for responding to the advertise­
ment links. 

Similar to the QR code process described above, when 
converting the message 602a to a particular format, the infor­
mation in the original message 602a may be retained in vari­
ous embodiments. For instance, in particular embodiments, 
the message body received from the subscriber's device 220 
is retained as part of the contents of the SMS or email message 
602b. Although, in a number of embodiments, additional 
information, such as contact information for a communica­
tion device and/or email address for the subscriber, may be 
added to the contents of the SMS or email message 602b. In 
other embodiments, the publisher 205 may add information 
about the user based on subscriber records maintained by the 
publisher server 205. Thus, the original message 602a can be 
delivered in whole using another format, such as a SMS or 
email format. The SMS or email message 602b may be for­
warded to a messaging server 159 in the call center. At this 
point, the SMS or email message 602b may be considered as 
sent from a device 220 of the subscriber directly to the call 
center. That is, in particular embodiments, the SMS or email 
message 602b received by the call center is treated in a similar 
fashion as other communications typically received by the 
call center. 

At the call center, depending on the embodiment, a number 
of operations may occur and these may occur in different 
order than disclosed herein. However, for purposes of illus­
tration, the following order of events occurs similar to the 
events described above with respect to originating messages 
from reading a QR code. First, the messaging server 159 
provides a copy of the SMS or email message 602b to the data 
store 175 in message 603. In particular instances, the data 
store 175 may be a database ( or a plurality of databases) that 
retains a copy for various purposes. For example, a copy may 
be retained for purposes of recording potential customer con­
tacts and/or a copy may be stored to demonstrate that the user 
provided electronic consent for receiving a subsequent 
telemarketing oriented communication. 

Next, the messaging server 159 informs a dialer 150 that a 
call back should be scheduled or should occur as soon as 
possible to the subscriber on the device identified in the 
message 602b in messaging 604. This could be the device 220 
or another device ( such as a smart phone or wireline phone) 
associated with the user. Depending on the embodiment, the 
dialer 150 may employ various dialing techniques, and may 
be a fully automated process, or may in whole or in part a 
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manual process, and involve an agent. In this particular 
embodiment, an agent is involved in the call back. 

The dialer 150 identifies the calling campaign based on the 
received SMS or email message 602b and retrieves informa­
tion associated with the calling campaign. Depending on the 5 

embodiment, this information may include agent instruc­
tions, advertising related product data, etc. Further, the con­
tents of the received message 602b may be displayed to the 
agent. Doing so may allow the agent to readily determine if 
the user had altered the text of a pre-populated message body. 10 

Consequently, the dialer 150 establishes a call leg using 
messaging 605b with a selected agent's workstation 160a, 
161a. Contemporaneously (but not necessarily simulta­
neously), the dialer 150 may establish a call leg to the sub­
scriber in messaging 605a. Assuming that the subscriber 15 

answers, the dialer 150 bridges, joins, conferences or other­
wise causes the two call legs to be connected. Thus, the agent 
is connected via a voice call to the subscriber. In some 
embodiments, the dialer 150 may report the successful status 
of the call to the messaging server 159, and/or to the data store 20 

175. 

20 
which call center 470 should be notified of the subscriber's 
actions. There may be a plurality of call centers 470 ( only a 
single call center is shown in FIG. 7 A) located in various time 
zones or regions, and based on the origination of the initial 
indicator message 704 ( or other factors), the publisher 490 
may select one particular call center to send the notification 
705 to. Further, there may be a plurality ofadvertisements 505 
or 601 that the publisher 490 may direct to various call centers 
470 based on the advertising content. If the advertisement was 
for a particular brand of automobile, then the automobile 
manufacturer may require any call backs occur from a par-
ticular call center, e.g., a corporate owned call center. 

The notification message 705 may involve an application 
programming interface to the call processing computers in 
the call centers. Thus, the computer processing devices in the 
publisher 490 may be closed coupled with the computer pro-
cessing devices in the call center 470. 

In various embodiments, once the program module 750 has 
identified the subscriber and the associated call campaign, the 
program module 750 constructs and sends a notification mes­
sage in operation 705 to the appropriate call center 470. 
Depending on the embodiment, the notification message may 
take on a number of different formats such as, for example, 
SMS message or email format. As a result, the call center 470 

FIG. 7A expands on a variation of the messaging shown in 
FIGS. 5 and 6. FIG. 7A shows one embodiment 700 ofa call 
center responding to a SMS communication generated by a 
smart phone 110c reading a QR code 510 or a subscriber 
activating a link embedded 610 in electronic reading material, 
and illustrates additional processing that may occur in the 
publisher 490 and the call center 470. FIG. 7A abstracts the 
publisher 490 and call center 470 using icons, and those 
skilled in the art will be able to map this to further detail in 
conjunction using FIGS. 1 and 2 or other publisher and call 
center architectures. 

25 in various embodiments can treat the notification message 
like any other type of inbound communication that the call 
center 470 normally receives. Thus, in this particular 
instance, the program module 750 constructs the notification 
message as a SMS message and sends the SMS message to the 

30 call center 470. 

In FIG. 7A, the process begins with the smart phone 110c 
reading the advertisement 505 with the QR code 510 as 
depicted by operation 501 or the subscriber activating the link 35 

610 embedded in an advertisement 601 in the electronic read-

Once received at the call center, a program module 730 
comprising instructions executed by a processor within the 
call center analyzes the SMS message. For instance, in par­
ticular embodiments, the program module 730 may analyze 
the SMS message to ascertain the campaign associated with 
the SMS message. For example, in one embodiment, the 
program module 730 may ascertain the campaign by mapping 
a destination address found in the body of the SMS message 
with a campaign and/or by determining a campaign identifier 

ing material on a reading device 220. As a result, a SMS 
message in operation 702 is sent to the call center 470 or an 
indicator message 704 is sent to the publisher 490 of the 
electronic reading material. 40 in a look up table stored in memory. The program module 730 

may also determine a set of agents that are trained for that 
campaign, and select one of the agents that is available to 
conduct the call back call. This is indicated by operation 703 
in which the appropriate agent is notified of the number to call 

In the case of the indicator message being sent to the 
publisher 490, a program module 750 comprising instruc­
tions executed by a processor analyzes the indicator message. 
From the analysis, the program module 750 first determines 
the subscriber who has activated the link 610. Depending on 
the embodiment, the program module 750 may carry out this 
task by analyzing information contained within the message 
body of the indicator message. Furthermore, the program 
module 750 may retrieve additional information about the 
subscriber from a subscriber information database 735. For 50 

45 back. 

example, in particular embodiments, the program module 
may query the subscriber information database 735 to retrieve 
contact information for the subscriber to pass along to the call 
center 470. 

Contemporaneously, in various embodiments, the call cen­
ter 470 may record the incoming SMS message in a contact 
information database 725. The database 725 may be owned 
and operated by the call center 470, or may controlled by a 
third party. This data may be used, for example, to build a list 
of potential customers, analyze campaign effectiveness, etc. 
Another database that may also be utilized during the process 
700 is a call back queue 720, which represents the list of users 
that are to receive a call back. 

Unlike other types of call backs, the priority of initiating a 
call back may vary based on the initial form of contact from 
the user. For example, SMS messaging implies a certain level 
of urgency based on its real-time nature. Thus, an incoming 
communication originating from a user reading a QR code 

Further, in particular embodiments, the program module 55 

750 determines the call campaign associated with the indica­
tor message. Similar to the ascertaining the subscriber, the 
program module 750 may ascertain the campaign by analyz­
ing information contained within the message body of the 
indicator message. For instance, in one embodiment, the mes­
sage body contains a campaign identifier that the program 
module 750 uses to query a call campaign information data­
base 740. The information retrieved from the call campaign 
information database 740 may contain a number of different 
information related to the associated campaign. 

60 510 or subscriber activating an embedded link 610 that results 
in an SMS message may be provided the highest ( or a higher 
priority) in the call back queue 720 relative to other call backs 
indicated in the queue 720. In contrast, an incoming commu­
nication that is an email message may not imply the same 

For example, the information stored in the call campaign 
information database 740 may inform the publisher 490 

65 level of urgency and may be provided a lower priority in the 
call back queue 720 relative to a SMS message. However, in 
other embodiments, an email message and SMS message may 
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be given the same priority. Finally, once the SMS message 
reaches the proper position in the queue 720, the selected 
agent calls back the user or subscriber in operation 706. 

It is possible that various teams of agents will be allocated 
to a particular queue for performing call backs, where an 
advertising campaign is associated with a particular team of 
agents. Thus, agents skilled or knowledgeable about a par­
ticular product (as featured in an advertisement) may be 
selected for performing the call back. 

FIG. 7B illustrates a variation that can occur, based on FIG. 
7 A. FIG. 7B involves the smart phone 110c reading an adver­
tisement 505 with a QR code 510 in operation 501 or the 
subscriber activating the embedded link 610 in an advertise­
ment 601 in the electronic reading material on a reading 
device 220. If the link 610 has been activated, an indicator 
message 704 is sent to the publisher 490 where it is processed. 
Furthermore, as a result of either action (reading the QR code 
510 or activating the embedded link 610), an initial SMS 
message is in operation 702 or operation 705 is sent to the call 
center 470 wherein it is processed. The call loaded into the 
call back queue 720, and the contact information database 
725 are updated as appropriate. Then the call back occurs in 
the voice call back 706. 

22 
in firmware, in special purpose digital logic, and any combi­
nation thereof. Greater or fewer operations may be performed 
than shown in the figures and described herein. These opera­
tions may also be performed in a different order than those 

5 described herein. 
Turning to FIG. 8, the process 800 begins with operation 

805 when an indicator message 704 is sent from the device 
220 used by the subscriber to read the electronic reading 
material to the publisher 490 as a result of subscriber activat-

10 ing the embedded link 610. Depending on the embodiment, 
the indicator message may be received directly at a server at 
the publisher 490 or relayed from another server to the pub­
lisher 490. In operation 810, the indicator message is ana­
lyzed to determine what subscriber is associated with the 

15 message. Depending on the embodiment, the analysis may 
involve ascertaining the subscriber by analyzing information 
contained within the message and/or may involve retrieving 
information on the subscriber from one or more data sources. 
In operation 815, the indicator message is further analyzed to 

20 determine the campaign associated with the message. Again, 
similar to determining the subscriber, the analysis may 
involve ascertaining the campaign by analyzing information 
contained within the message and/or may involve retrieving 

However, in this embodiment, the user (e.g., associated 
with smart phone 110c) or subscriber (e.g., associated with 25 

device 220) does not answer in the voice call back 706. As a 
result, the appropriate status is updated by the call center 470 
and the call center 470 originates a follow up SMS message in 
operation 757. Depending on the circumstances, the follow 

information on the campaign from one or more data sources. 
Finally, in operation 820, the process 800 concludes with 

constructing and sending a notification message to the call 
center 470. Depending on the embodiment, the notification 
message may comprise different information such as, for 
instance, information on the campaign associated with the 

up or response message can be transmitted as an email instead 
of an SMS message to the user or subscriber or can be initially 
transmitted as an email and the email may then be inter­
worked by a gateway into a SMS message that is transmitted 
to the user's or subscriber's communication device. Thus, as 
referred to herein, whenever the call center 470 sends an SMS 
message, in particular embodiments, this may include the call 
center 470 sending a message initially in an email format that 
is then converted to an SMS format. Depending on the 
embodiment, the response message can indicate that a call 
back was attempted, and inform the user or subscriber that 
another call back will be scheduled later, or that the user or 
subscriber can call the call center 470 at a specified telephone 
number at the user's or subscriber's convenience. In this 
manner, a missed call may not result in a lost marketing 
opportunity. 

If the call center 470 attempts the voice call back 706 which 
results in a no answer condition, the call center may inform 
the publisher 490 of this, so that the publisher 490 is aware as 
well. Alternatively, the contact information database 725 may 
be shared with the publisher 490, advertiser, product manu­
facturer, etc. so as to allow them to measure the effectiveness 
of the advertising campaign. 
Exemplary Processing Flow 

FIG. 8 illustrates one embodiment ofa process flow for the 
publisher 490 to process the indicator message as illustrated 
above. The process flow operations are numbered based on 
information that can be transmitted. The logical operations 
described herein may be implemented as a sequence of com­
puter implemented acts or as one or more program modules 
running on a computing system and/or as interconnected 
machine logic circuits or circuit modules within a computing 
system. The implementation is a matter of choice dependent 
on the performance and other requirements of the computing 
system. Accordingly, the logical operations described herein 
are referred to variously as-states operations, structural 
devices, acts, or modules. These operations, structural 
devices, acts and modules may be implemented in software, 

30 message and/or information on the subscriber associated with 
the message. For example, in one embodiment, the campaign 
information may include a campaign identifier that the call 
center 470 may use to identify the campaign associated with 
the message. In addition, in one embodiment, the subscriber 

35 information may include the name of the subscriber and infor­
mation on how to contact the subscriber, such as a telephone 
number and/or email address. Further, as previously 
described, the notification message may take a number of 
different formats depending on the embodiment. For 

40 example, in various embodiments, the notification message 
may take the format of one of a SMS message, email message, 
or voice call message. In other embodiments, the publisher 
490 may use an application program interface to interface 
with various computers in the call center 470. Once received, 

45 the call center 470 may then process the notification message 
and contact the subscriber in an appropriate manner. 

Likewise, FIG. 9 illustrates one embodiment of a process 
flow for the call center 470 to process the communication 
received by the call center 470 as illustrated above. Similar to 

50 the process flow described above with respect to the publisher 
490, the process flow operations are numbered based on infor­
mation that can be transmitted. The logical operations 
described herein are implemented as a sequence of computer 
implemented acts or as one or more program modules run-

55 ning on a computing system and/or as interconnected 
machine logic circuits or circuit modules within a computing 
system. The implementation is a matter of choice dependent 
on the performance and other requirements of the computing 
system. Accordingly, the logical operations described herein 

60 are referred to variously as states operations, structural 
devices, acts, or modules. These operations, structural 
devices, acts and modules may be implemented in software, 
in firmware, in special purpose digital logic, and any combi­
nation thereof. Greater or fewer operations may be performed 

65 than shown in the figures and described herein. These opera­
tions may also be performed in a different order than those 
described herein. 
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back. Finally, in operation 1007, the voice call back occurs as 
requested in the response SMS message. 

The process flow for the call center processing is shown in 
FIG. 11 and is similar to FIG. 9. However, in operation 1110 

Turning to FIG. 9, the process 900 begins with operation 
905 when a communication ( e.g., SMS message) is sent from 
either the smart phone 11 0c to the call center 470 as a result of 
reading a QR code 510 or the publisher 490 as a result of a 
subscriber activating the embedded link 610. Depending on 
the embodiment, the SMS message may be received at a 
messaging server at the call center or relayed from another 
server. In operation 910, the SMS message is analyzed to 
determine the campaign it is associated with. Depending on 
the embodiment, the analysis can be accomplished by ana­
lyzing information such as the called number, the text con­
tents of the message, or both. 

5 the call center 470 may determine the existence of a condition 
that precludes an immediate call back, such as the unavail­
ability of an agent. This may trigger the call center 470 to 
return the SMS message in operation 1115 to schedule a call 
back time. In operation 1120, the response SMS message is 

10 received and used to update the call back queue in operation 
925. The other operations are the same as discussed for FIG. 
9. 
Relationship of Entities Involved in Integrating a QR Code or 

15 
Embedded Link with a Call Center 

In operation 915, the agent is selected based on the identi­
fied campaign. In particular instances, the campaign may 
require an agent with appropriate training for handling a call 
associated with that campaign. Contemporaneously, the con­
tact information database 725 in operation 920 may be 
updated and the call back queue 720 is updated in operation 
925, followed by the call back involving the selected agent 20 

occurring in operation 930. 
If the call is answered in operation 940, then the agent 

converses with the user or subscriber. As a result, in particular 
embodiments, the call center 470 will update the contact 
information database 725 in operation 935 with an indication 25 

that the call back occurred. In particular embodiments, the 
agent may indicate a disposition code and/or other informa­
tion that may be recorded so that a complete record of the call 
back is maintained. If the call is not answered in operation 
940, then the contact information database 725 is updated to 30 

reflect the unsuccessful attempt in operation 945. As a result, 
a follow up SMS message may be sent in operation 950 in 
particular embodiments. 

FIG. 10 illustrates another variation of how a communica­
tion received from a smart phone 110c reading a QR code 510 35 

can be processed by a call center 470. It should be noted that 
FIG. 10 only displays a communication originating as a result 
of a smart phone 110c reading a QR code 510. However, it 
should be understood by those of ordinary skill in the art that 
the process described in FIG. 10 can also involve a commu- 40 

nication originating as a result of a subscriber activating an 
embedded link 610 in electronic reading material. 

Turning to FIG. 10, a smart phone 110c reads the QR code 
410 on an advertisement 405 in operation 701 and as a result, 
an initial SMS message is generated in operation 702 to the 45 

call center 470. Accordingly, the call back queue 720 is 
updated in operation 1004 and the contact information data­
base 725 is updated in operation 1003. 

In this particular embodiment, the call center 470 sends 
back a confirmation SMS requesting a call back time in opera- 50 

tion 1005. The call center 470 may trigger this response as a 
matter of course for this campaign. For example, if the call 
back time would exceed the regulatory time window for a 
telemarketing call, the call center 470 may send back the SMS 
message in operation 1005 to select a time that is within the 55 

calling window. In another example, the request may require 
an agent with particular skills to be involved in the call back 
(e.g., certain language skills) that may not be immediately 
available. Depending on the embodiment, a number of differ­
ent conditions may prohibit an immediate call back that may 60 

trigger this message. The message could request, for 
example, that the user respond with a time frame for when the 
call back by the call center could occur. 

In operation 1006, the response SMS message is sent by the 
user to the call center 470 indicating the requested time for a 65 

call back. The response SMS message could also indicate, for 
example, a particular number to call for receiving the call 

The integration of QR codes 510witha call center470 may 
involve an advertising campaign coordinated with a call cam­
paign using QR codes 510. This may involve the various 
entities discussed above operating in a coordinated manner, 
including, for example: a call center 470, a wireless service 
provider, an advertising/marketing agency, and a provider of 
goods or services. 

FIG. 12 illustrates one potential arrangement of relation­
ships 1200 between these entities for conducting a campaign 
involving QR codes 510. Turning to FIG.12, the smart phone 
110c is shown reading a QR code 510 that is on an advertising 
medium 505. For purposes of illustration, the advertising 
medium 505 may be a magazine produced by a publisher 
1250 of printed materials. In other embodiments, the adver­
tising medium 505 may be a billboard, and a billboard opera­
tor may be involved. In another embodiment, the advertising 
medium 505 may be a direct mail piece, and a direct mail 
marketing entity may be involved. 

The publisher 1250 places an advertisement by selling a 
service to an advertising/marketing agency 1240 that designs 
the advertisement campaign. The advertising/marketing 
agency 1240 may place a number of various types of adver­
tisements using a number of publishers, direct mail marketing 
entity, etc. Typically, the advertising/marketing agency 1240 
will purchase a defined amount of ad space, and hence a 
payment is made to the publisher 1250 for running the adver­
tisement with the QR code 510. 

The advertising/marketing agency 1240 may be hired by a 
provider of goods/services ("Provider") 1230 to define and 
execute the advertisement campaign. The Provider 1230 may 
be a local business franchise to a national manufacturer or 
service provider. Typically, the Provider 1230 pays the adver­
tising/marketing agency 1240 to execute the advertising cam­
paign. 

The Provider 1230 may coordinate a call campaign with a 
call center 470. In some embodiments, the advertising/mar­
keting agency 1240 may do this on behalf of the Provider 
1230. The call center 470 prepares to handle the communi­
cation and respond according to a defined manner-hence the 
call center 470 must implement a call campaign. Up to this 
point, the term "campaign" without any further qualification 
could refer to an advertising campaign or a call campaign. In 
the context of FIG. 12, the actions performed by the call 
center 470 are distinct from the actions performed by the 
advertising/marketing agency 1240. It is evident that there 
must be coordination between the various entities. For 
example, the destination telephone number indicated in a QR 
code 510 for addressing the communication from a smart 
phone 11 0c to a call center 470 must route the communication 
to the call center 470, and further this value may be required 
by the call center 470 to be associated with a particular calling 
campaign. 
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The call center 470 may, in some embodiments, have an 
arrangement where it reimburses the wireless service pro­
vider 1210 for a SMS message 1205 sent from the smart 
phone 110c to the call center 470. This third party billing 
arrangement for SMS messages ( or other electronic data 5 

communications) associated with the QR code 410 may exist 
as an incentive for the user to read the QR code 410. The call 
center 470 may record each of the SMS messages received. In 
another embodiment, the wireless service provider 1210 may 
also record the SMS message 1205 sent to the call center 470. 10 

This allows the call center 470 to effectively pay for the 
electronic communication, and a subsequent settling of 
accounts may occur between the call center 470 and the 
Provider 1230. In other embodiments, the advertising/mar­
keting agency 1240 or the Provider 1230 may pay the wireless 15 

service provider 1210. 
The SMS message 1205 may be delivered instead to 

another entity, which is then forwarded to the call center 470. 
For example, the Provider 1230 may initially receive the 
electronic communication and forward a copy to the call 20 

center 470. Those skilled in the art will recognize various 
other arrangements and configurations are possible. 

The SMS messages received at the call center 470 may be 
stored in whole or in part in the contact information database 
725 ofFIG. 7 A, for example. If the destination address is used 25 

to identify the calling campaign, then a report from the con­
tact information database 725 can be generated for all 
received SMS messages for a particular campaign. The num­
ber of messages received can be the basis for the call center 
470 to reimburse the wireless service provider 1210. For 30 

example, since the wireless service provider 1210 may not 
bill the originating users for transfer of the SMS messages, 
the call center 470 could pay the wireless service provider 
1210 based on the number of received SMS messages. The 
call center 470 may further have to pay for any response SMS 35 

messages sent to users by the call center 470. Other billing 
arrangements are possible. 

In other embodiments, the functions of one of the entities 
identified above may be merged, integrated, performed, or 
subsumed by another entity. For example, a call center 470 40 

could perform the functions of an advertising/marketing 
agency 1240 and coordinate for the publication of the adver­
tisement. In other embodiments, the call center 470 may be 
internal to, or controlled by, the Provider 1230. In other 
embodiments, the call center 470 may be integrated with the 45 

wireless service provider 1210, which may occur if the wire­
less service provider is contacting its own subscribers for 
promotions, etc. 

26 
involving embedded links 610. Turning to FIG. 13, the sub­
scriber activates a link 610 embedded in an advertisement 601 
in electronic reading material displayed on a device 220 
which can be an e-reader or tablet. For purposes of illustra­
tion, the electronic reading material may be an issue of a 
periodical, such as a magazine, subscribed to by the sub-
scriber through the publisher of electronic reading materials 
1390. Activation of the link 610 typically results in a com­
munication 1340 being sent to the publisher 1390, for 
example, over an Internet channel and/or cellular channel. As 
a result, the publisher 1390 sends a communication 1380 to 
the call center 470 providing contact and/or campaign infor­
mation and the call center 470 acts accordingly. In addition, in 
particular embodiments, the publisher 1390 sends a commu­
nication 1370 to the Provider 1230 that includes information 
on the subscriber that has activated the link 610. 

Similar to a publisher of printed materials 1250, the pub-
lisher of electronic reading materials 1390 places the adver­
tisement 601 in electronic reading material by selling a ser­
vice to the advertising/marketing agency 1240 that designs 
the advertisement campaign. Typically, the advertising/mar-
keting agency 1240 will provide the ad campaign design 1360 
to the publisher 1390, and hence a payment is made to the 
publisher 1390 for placing the advertisement 601 with the 
embedded link 610 in the issue of the periodical. 

Similar to before, the advertising/marketing agency 1240 
may be hired by the Provider 1230 to define and execute the 
advertisement campaign and the Provider 1230 pays the 
advertising/marketing agency 1240 to execute the advertising 
campaign. Likewise, the Provider 1230 may coordinate a call 
campaign with a call center 470 or the advertising/marketing 
agency 1240 or publisher 1390 may do this on behalf of the 
Provider 1230. However, in this instance, the call center 470 
may not only need to prepare to handle communications 
associated with the call campaign and respond according in a 
defined manner, but the publisher 1390 may also need to 
prepare to handle communications received as a result of 
embedded links 610 being activated and communications 
sent to the call center 470 associated with the call campaign. 
Thus, in many instances involving embedded links 610, coor­
dination must generally exist between the publisher 1390 and 
the call center 470. 

Further, in particular embodiments, an arrangement may 
be set up in a similar fashion as with respect to communica­
tions involving QR codes 510 for the publisher 1390 to pay 
the wireless service provider 1210 for any response messages 
sent to subscribers by the call center 470 (e.g., call back 
communications 1350). In addition, an arrangement may be 
set up for the publisher 1390 to pay the wireless service The call center 470 may incorporate an electronic consent 

database based on the electronic communication received 
from the user. Thus, the architecture, concepts and technolo­
gies disclosed in the previously-mentioned patent applica­
tions may be incorporated in the call center 470. 

50 provider 1210 for messages sent from a subscriber's device 
220 over a channel provided by the wireless service provider 
1210 if such a channel is used. However, other billing 
arrangements are possible in which, for example, the Provider 
1230 and/or call center 470 provides payment for such com-In similar fashion, the integration of embedded links 610 in 

electronic reading material with a call center 470 may also 
involve an advertising campaign coordinated with a call cam­
paign with the various entities discussed above operating in a 
coordinated manner, including, for example: the call center 
470, the wireless service provider 1210, the advertising/mar­
keting agency 1240, and the Provider 1230. However, in this 60 

instance, the call campaign uses links 610 in place of the QR 
codes 510 and the campaigns involve a publisher of electronic 
reading material 490 (instead of, or in addition to, a publisher 
1250 of printed materials) operating in a coordinated manner 
with the other entities. 

FIG. 13 illustrates one potential arrangement of relation­
ships 1300 between these entities for conducting a campaign 

55 munications handled by the wireless service provider 1210. 
In addition, in certain embodiments, arrangements may be 
made for the publisher 1390 to be reimbursed by the Provider 
1230 for payments made to the wireless service provider 
1210. 

In other embodiments, the functions of one of the entities 
identified above may be merged, integrated, performed, or 
subsumed by another entity. For example, a call center 470 
and/or publisher 1390 could perform the functions of the 
advertising/marketing agency 1240 and coordinate for the 

65 publication of the advertisement. In other embodiments, the 
call center 470 may be internal to, or controlled by, the Pro­
vider 1230. In other embodiments, the call center 470 may be 
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integrated with the wireless service provider 1210, which 
may occur if the wireless service provider is contacting its 
own subscribers for promotions, etc. 
Exemplary Processing Device Architecture 

As discussed in conjunction with FIG. 1 and FIG. 2, the call 
center architecture 100 may comprise various components, 
such as servers, front end, databases, that comprise a process­
ing system. FIG. 10 is an exemplary schematic diagram of a 
computer processing device that may be used in an embodi­
ment of the call center architecture to practice the technolo­
gies disclosed herein. FIG. 10 provides an exemplary sche­
matic of a processing device system 1000, which could 
represent individually or in combination, for example, the 
ACD 130, CTI server 145, dialer 150, front end 254, TN list 
database 255, electronic consent database 252, or other com­
ponent previously described. In general, the term "processing 
system" may be exemplified by, for example, but without 
limitation: a personal computer, server, desktop computer, 
tablets, smart phones, notebooks, laptops, distributed sys­
tems, servers, blades, gateways, switches, and the like, as well 
as any combination of devices or entities adapted to perform 
the functions described herein. 

As shown in FIG. 14, the processing system 1400 may 
include one or more processors 1410 that may communicate 
with other elements within the processing system 1400 via a 
bus 1405. The processor 1410 may be implemented as one or 
more complex programmable logic devices ("CPLD"), 
microprocessors, multi-core processors, digital signal pro­
cessors ("DSP"), system-on-a-chip ("SOC"), co-processing 
entities, application-specific integrated circuits ("ASIC"), 
field programmable gate arrays ("FPGA"), programmable 
logic arrays ("PLA"), hardware accelerators, other circuitry, 
or the like. 

In one embodiment, the processing system 1400 may also 
include one or more communications interfaces 1420 for 
communicating data via the local network 170 with various 
external devices, such as other components of FIG. 1. In other 
embodiments, communication may be via wired, optical, or 
wireless networks (or a combination thereof). The communi­
cation may use a variety of data transmission protocols, such 
as fiber distributed data interface (FDDI), Ethernet, asynchro­
nous transfer mode ("ATM"), or frame relay. 

28 
1450 may store one or more message processing program 
modules 1453 and/or operating system code 1452 containing 
instructions for performing the process and/or functions asso­
ciated with the technologies disclosed herein. The message 

5 processing program module 1453 may also access, generate, 
or store data 1455, such as the aforementioned records and 
data, in the non-volatile memory 1450, as well as in the 
volatile memory 1440. The volatile memory and/or non-vola­
tile memory may be used to store other information including, 

10 but not limited to: records, applications, programs, scripts, 
source code, object code, byte code, compiled code, inter­
preted code, machine code, executable instructions, or the 
like. These may be executed or processed by, for example, 
processor 1410. These may form a part of, or may interact 

15 with, the message processing program module 1453. 
The technologies described herein may be implemented in 

various ways, including as computer program products com­
prising memory storing instructions causing a processor to 
perform the operations associated with the above technolo-

20 gies. The computer program product may comprise a non­
transitory computer readable storage medium storing appli­
cations, programs, program modules, scripts, source code, 
program code, object code, byte code, compiled code, inter­
preted code, machine code, executable instructions, and/or 

25 the like (also referred to herein as executable instructions, 
instructions for execution, program code, and/or similar 
terms). Such non-transitory computer readable storage media 
include all the above identified media (including volatile and 
non-volatile media), but does not include a transitory, propa-

30 gating signal. Non-volatile computer readable storage 
medium may specifically comprise: a floppy disk, flexible 
disk, hard disk, magnetic tape, compact disc read only 
memory ("CD-ROM"), compact disc compact disc-rewrit­
able ("CD-RW"), digital versatile disc ("DVD"), Blu-ray™ 

35 disc ("BD"), any other non-transitory optical medium, and/or 
the like. Non-volatile computer readable storage medium 
may also comprise read-only memory ("ROM"), program­
mable read-only memory ("PROM"), erasable program­
mable read-only memory ("EPROM"), electrically erasable 

40 programmable read-only memory ("EEPROM"), flash 
memory, and/or other technologies known to those skilled in 
the art. 

The input/output controller 1430 may also communicate 
with one or more input devices or peripherals using an inter­
face 1435, such as, but not limited to: a keyboard, a mouse, a 45 

touch screen/display input, microphone, pointing device, etc. 
The input/ output controller 143 0 may also communicate with 
output devices or peripherals, such as displays, printers, 
speakers, headsets, banner displays, etc. 

CONCLUSION 

Many modifications and other embodiments of the con­
cepts and technologies set forth herein will come to mind to 
one skilled in the art having the benefit of the teachings 
presented in the foregoing descriptions and the associated 
drawings. Therefore, it is to be understood that embodiments 
other than the embodiments disclosed herein are intended to 
be included within the scope of the appended claims. 
Although specific terms may be employed herein, they are 
used in a generic and descriptive sense only and not for 
purposes of limitation. 

The processor 1410 may be configured to execute instruc- 50 

tions stored in volatile memory 1440, non-volatile memory 
1450, or other forms of computer readable storage media 
accessible to the processor 1410. The volatile memory may 
comprise various types of memory technologies, including, 
but not limited to: random access memory ("RAM"), 55 

dynamic random access memory ("DRAM"), static random 
access memory ("SRAM"), and other forms well known to 
those skilled in the art. The non-volatile memory may com­
prise various technologies, including, but not limited to: stor­
age media such as hard disks, floppy disks, read only memory 60 

("ROM"), programmable read only memory ("PROM"), 
electrically erasable read only memory ("EPROM"), flash 
memory, and other forms well known to those skilled in the 
art. 

The non-volatile memory 1450 may store program code 65 

and data, which also may be loaded into the volatile memory 
1440 at execution time. Specifically, the non-volatile memory 

The invention claimed is: 
1. A method for integrating use of an embedded electronic 

link associated with a good or service, the method comprising 
the steps of: 

storing contact information for a subscriber of a distributor 
of electronic reading material in memory used by the 
distributor; 

receiving a particular instance of electronic reading mate­
rial at the distributor, the particular instance of electronic 
reading material comprising the embedded electronic 
link associated with an advertisement for the good or 
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service and data encoded in the embedded electronic 
link associated with a calling campaign; 

offering the particular instance of electronic reading mate­
rial to the subscriber; 

downloading the particular instance of electronic reading 5 

material by at least one computer processor used by the 
distributor to a proprietary reading device provided by 
the distributor and used by the subscriber to view the 
particular instance of electronic reading material; 

receiving a first communication from the proprietary read- 10 

ing device at the at least one computer processor, the first 
communication sent by the subscriber activating the 
embedded electronic link published in the particular 
instance of electronic reading material displayed on the 
proprietary reading device and comprising at least a 15 

portion of the data encoded in the embedded electronic 
link; 

querying the memory by the at least one computer proces­
sor based on the portion of the data encoded in the 
embedded electronic link to determine the calling cam- 20 

paign; 

30 
lar instance of electronic reading material displayed 
on the proprietary reading device, the first communi­
cation comprising at least a portion of the data 
encoded in the embedded electronic link; 

query the memory based on the portion of the data 
encoded in the embedded electronic link to determine 
the calling campaign; 

query the memory based on the first communication to 
obtain the contact information for the subscriber; and 

after determining the calling campaign and obtaining the 
contact information, cause a second communication 
to be sent to a call center, wherein the call center is 
associated with the calling campaign and the second 
communication provides the contact information to 
the call center to facilitate the call center sending the 
subscriber a subsequent communication to provide 
information on the good or service. 

7. The system of claim 6, wherein the first communication 
comprises identity information for the subscriber and the 
identity information is used to query the contact information 
from the memory. querying the memory by the at least one computer proces­

sor based on the first communication to obtain the con­
tact information for the subscriber; and 

after determining the calling campaign and obtaining the 
contact information, sending a second communication 
to a call center by the at least one computer processor, 
wherein the call center is associated with the calling 
campaign and the second communication provides the 
contact information to the call center to facilitate the call 
center sending the subscriber a subsequent communica­
tion to provide information on the good or service. 

8. The system of claim 6, wherein the subsequent commu­
nication comprises at least one of a voice call and a short 

25 message service text message. 
9. The system of claim 6, wherein the subsequent commu­

nication is transmitted to the proprietary reading device. 
10. The system of claim 6, wherein the subsequent com­

munication is transmitted to a device different than the pro-
30 prietary reading device. 

11. A non-transitory computer-readable medium having 
instructions stored thereon for responding to an activation of 
an embedded electronic link associated with a good or ser­
vice, wherein when the instructions are executed by one or 

2. The method of claim 1, wherein the first communication 
comprises identity information for the subscriber and the 
identity information is used to query the contact information 
from the memory. 

3. The method of claim 1, wherein the subsequent commu­
nication comprises at least one of a voice call and a short 
message service text message. 

35 more computer processors used by a distributor of electronic 
reading material cause the one or more computer processors 
to: 

4. The method of claim 1, wherein the subsequent commu- 40 

nication is transmitted to the proprietary reading device. 
5. The method of claim 1, wherein the subsequent commu­

nication is transmitted to a device different than the propri­
etary reading device. 

6. A system for responding to an activation of an embedded 45 

electronic link associated with a good or service, the system 
comprising: 

memory used by a distributor of electronic reading mate­
rial; and 

one or more computer processors used by the distributor 50 

and configured to: 
store contact information for a subscriber of the distribu­

tor in the memory; 
offer a particular instance of electronic reading material 

received by the distributor to the subscriber, the par- 55 

ticular instance of electronic reading material com­
prising the embedded electronic link associated with 
an advertisement for the good or service and data 
encoded in the embedded electronic link associated 
with a calling campaign; 60 

download the particular instance of electronic reading 
material to a proprietary reading device provided by 
the distributor and used by the subscriber to view the 
particular instance of electronic reading material; 

receive a first communication sent by the proprietary 65 

reading device in response to the subscriber activating 
the embedded electronic link published in the particu-

store contact information for a subscriber of the distributor 
in memory used by the distributor; 

offer a particular instance of electronic reading material 
received by the distributor to the subscriber, the particu­
lar instance of electronic reading material comprising 
the embedded electronic link associated with an adver­
tisement for the good or service and data encoded in the 
embedded electronic link associated with a calling cam­
paign; 

download the particular instance of electronic reading 
material to a proprietary reading device provided by the 
distributor and used by the subscriber to view the par­
ticular instance of electronic reading material; 

receive a first communication sent by the proprietary read­
ing device in response to the subscriber activating the 
embedded electronic link published in the particular 
instance of electronic reading material displayed on the 
proprietary reading device, the first communication 
comprising at least a portion of the data encoded in the 
embedded electronic link; 

query the memory based on the portion of the data encoded 
in the embedded electronic link to determine the calling 
campaign; 

query the memory based on the first communication to 
obtain contact information for the subscriber; and 

after determining the calling campaign and obtaining the 
contact information, cause a second communication to 
be sent to a call center, wherein the call center is asso­
ciated with the calling campaign and the second com-
munication provides the contact information to the call 
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center to facilitate the call center sending the subscriber 
a subsequent communication to provide information on 
the good or service. 

12. The computer-readable medium of claim 11, wherein 
the first communication comprises identity information for 5 

the subscriber and the identity information is used to query 
the contact information from the memory. 

32 
17. The method of claim 1, wherein the particular instance 

of electronic reading material comprises one of a digitized 
book, a digitized periodical, or a digitized newsprint. 

18. The system of claim 6, wherein the proprietary reading 
device comprises a mobile processing device used by the 
subscriber executing a proprietary software application con­
figured to exclusively access and view the electronic reading 
material provided by the distributor. 13. The computer-readable medium of claim 11, wherein 

the subsequent communication comprises at least one of a 
voice call and a short message service text message. 

14. The computer-readable medium of claim 11, wherein 
the subsequent communication is transmitted to the propri­
etary reading device. 

19. The system of claim 6, wherein the particular instance 
10 of electronic reading material comprises one of a digitized 

book, a digitized periodical, or a digitized newsprint. 

15. The computer-readable medium of claim 11, wherein 
the subsequent communication is transmitted to a device 15 

different than the proprietary reading device. 
16. The method of claim 1, wherein the proprietary reading 

device comprises a mobile processing device used by the 
subscriber executing a proprietary software application con­
figured to exclusively access and view the electronic reading 20 

material provided by the distributor. 

20. The computer-readable medium of claim 11, wherein 
the proprietary reading device comprises a mobile processing 
device used by the subscriber executing a proprietary soft­
ware application configured to exclusively access and view 
the electronic reading material provided by the distributor. 

21. The computer-readable medium of claim 11, wherein 
the particular instance of electronic reading material com­
prises one of a digitized book, a digitized periodical, or a 
digitized newsprint. 

* * * * * 




