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Today, mobile devices are central to our internet experience. By September 2023, 55.5% of all
website traffic will come from these devices. Surprisingly, 92.3% of internet users prefer -
their phone to browse the web. The mobile trend is especially significant in regions like
where 69.13% of online traffic is generated via mobile. But what’s behind the mobile surfiny

Lof8 Mobile Data Technologies, Inc. 9/30/2024, 5:26 PM
IPR2024-00249 - Exhibit 2017
Page 1 of 8



Marketing Matters: History of Mobile Browsers | Keitaro Blog https://blog.keitaro.io/en/marketing-matters-history-of-mobile-browsers/

cornerstone of mobile Internet connectivity. It was developed by Ericsson, Motorola, Nokia and
Unwired Planet (now Enea Openwave Mobility) at an event called the WAP Forum. While
wireless Internet access was possible before WAP was introduced, different manufacturers
used different technologies, and WAP was intended to become an industry standard. However,
WAP is now considered obsolete, as modern devices use networks and browsers that function
similarly to those on PCs.

Openwave led the development of the very first mobile browser in 1997. Its breakthrough
technology played a critical role in laying the foundations for the mobile Internet we know
today. Meanwhile, in 1998, ACCESS introduced Compact NetFront, a major browser that was
critical to the overwhelming success and adoption of iMode.

In 1999, iMode was launched in Japan. Developed by NTT DoCoMo, iMode was a game-
changer, offering a range of Internet services, including GPS, banking, and email, and greatly
increasing the utility and appeal of mobile devices. iMode dominated the Japanese market with
an 80% share and influenced mobile Internet services worldwide with its innovative offerings
and rapid adoption.

ster than wap

The same year, Nokia launched its initial mobile browser. It was a simple, WAP-supportive
browser designed to navigate the limited mobile content available at the time. However, as
technology advanced, Nokia's subsequent browser versions evolved significantly, eventually
gaining the ability to seamlessly render HTML and XHTML, providing users with richer content
and a better browsing experience. Nokia browsers commanded a robust 34% of the global
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Making its debut in 2000, Opera introduced a browser compatible with various operating
systems, a novelty at the time. The introduction of Opera Mini revolutionized the mobile
browsing experience by employing proxy servers to process and compress data before delivery
to the end device. This approach significantly accelerated browsing speeds, particularly on
networks with limited bandwidth. Opera Mini reduced data usage by up to 80%, providing users
in areas with constrained networks access to the breadth of the internet efficiently.

2007 marked a watershed moment with the unveiling of Apple’s iPhone. It brought forth the
Mobile Safari browser, setting a new standard by offering an unprecedented, sophisticated, and
user-friendly mobile browsing experience akin to desktop browsing. Mobile Safari was a
trailblazer in the mobile browser space, rendering web pages with an unmatched level of fidelity
and fluidity previously unseen in the mobile domain.

Google threw its hat into the ring in 2008 with Mobile Chrome, a browser meticulously crafted
for devices running on the Android operating system. With a design and functionality mirroring
its revered desktop counterpart, Mobile Chrome offered users a seamless, intuitive, and
enriched browsing experience. Mobile Chrome pioneered combining the address and search
bars, simplifying the user interface while intelligently interpreting user inputs for navigation and
searches.
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SkyFire was conceived with the Windows Mobile and Symbian operating systems in mind.
Launched in 2008, it was lauded for being the first to support Flash, QuickTime, and SilverLight,
providing users access to a broader spectrum of multimedia content.

Today, the journey of mobile browsers is characterized by a continuous cycle of improvement,
standardization, and the establishment of uniform rendering protocols, providing users with a
consistent and reliable browsing experience across various devices. With the advent and
proliferation of smart devices, browsers have become ubiquitous on smartphones and an array
of devices, including gaming consoles, GPS units, and MP3 players, underscoring the
indispensable role of internet access in modern digital life.

From its inception, the mobile browser industry has navigated through a maze of challenges,
including device compatibility, technology restrictions imposed by carriers, and the constant
need for innovation and improvement. However, the industry’s response has been nothing short
of remarkable, with every challenge met with innovative solutions and a commitment to
excellence and user satisfaction.

Given the rapid technological advancements and the constant introduction of new mobile
devices, mobile browsers have seen more frequent updates and improvements than their
desktop counterparts, showcasing the industry’s commitment to providing the best user
experience.
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