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publishers for that year (see Tables 1.3 and 1.4). Indeed, those with the most to gain
from the growth of the Web invest the most money.

In 1998, one of the largest consumer advertisers in the world, Procter & Gamble,
moved from the sidelines into the headlines. Procter & Gamble hosted a conference in
Cincinnati to bring together major global advertisers, online publishers, interactive
advertising agencies, leading technology companies, and others to discuss the best
means to accelerate the growth and development of online advertising. Titled the
Future of Advertising Stakeholders (FAST) Summit (www.fastsummit.com), the two-
day meeting focused on three guiding principles:

FAST will focus on developing action plans that accelerate the development and
use of digital advertising models that are both effective and consumer-acceptable
in order to enable interactive digital media to become more available, more use-
ful, and more enjoyable for the end user/consumer.

FAST must be driven by committed advertising, media, and technology firms
determined to help achieve win/win solutions for the entire industry.

FAST efforts will focus on both broadening acceptance of the current state of the
space (through effective knowledge sharing) as well as accelerating the develop-
ment of breakthroughs that will more rapidly enable its future potential.

(Source: www.fastsummit.com/pages/index.cgi/principles)

The historic event resulted in the formation of the Fast Forward organization
(www.fastinfo.org), a broad-based Internet industry coalition formed to accelerate devel-
opment of online marketing with such committees as consumer acceptance, ad models,
measurement, and media buying. Even more importantly, this event brought the major
brand advertisers to the table to commit to investing in the Internet as an advertising
medium, making advertising on the Internet part of every brand’s marketing mix.

Interactive Agencies

The link between the advertiser and the publisher is often the interactive agency. The
birth of interactive advertising did not take place on Madison Avenue, the home of
the ad agency. Instead, it bloomed in Multimedia Gulch in San Francisco and New
York City’s Silicon Alley.

In 1994, Ed Artzt, CEO of Procter & Gamble and president of the American Association
of Advertising Agencies (a.k.a. 4As), scolded his association for not embracing the pos-
sibilities of the new technology. Though at the time Artzt was referring to interactive
television, it soon became clear that the Internet was the dominant medium on the
horizon. While traditional ad agencies took a wait-and-see approach to the Internet’s
potential, “boutique shops” pioneered online advertising. These shops did not look at
online advertising as new wine in old bottles, but embraced the nuances of cyber cul-
ture, to make Web advertising a vehicle that worked.

Following in the tradition established by former P&G CEO Artzt, Denis Beausejour,
vice president of advertising at P&G in 1998, proclaimed that in ten years there would
be two kinds of agencies: digital agencies and dinosaur agencies.
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2) All profile data stored by Firefly Network Inc. has been entered solely by the
respective end-user.

3) End-users can modify registration data associated with their account, and can
controf the amount of this information that is disclosed on their member page.

4} Firefly Network Inc. dees not provide functicnality to perform “reverse
searches” which find individual names from address, e-mail, or phone number
information.

5) Conversational transcripts of online chat are not retained except for moderated
chat sessions.

6) Firefly Mail communications are only accessible by the designated recipients,
except that Firefly Network Inc. personnel involved in maintenance of the system
may have access to e-mail communications.

7) Recommendations are generated solely based on an end-user’s rating prefer-
ences and the preferences of other end-users, and are not generated by Firefly
Network Inc. or its advertisers.

Some Web sites that use Firefly include barnesandnoble.com, Ziff Davis, and Yahoo!
Figure 6.9 shows a page where users of the Barnes and Noble site can sign up to get
a passport. After they receive their passport, users can enter titles of bocks they've
enjoved and books they haven’t liked. Based on that information, a user’s profile

harnesandnable

. Recommended

brad3, hete are some of our bestselling Fiction and Literature titles for
wou to rate. The more you grade, the better we'll get to know your taste.

Here an Earth
Alica Hafftman

[Heveriread it 2

Action - Adventure and Westem
+1Chassics

s Collections
-Anthologies
Essays

Prefend You Don't See Her
Mary Higgins Clark

Hawver'tread it v;

FPandora; [Meve Tales of the
Yaimpires
Anne Rice

Figure 6.2 Barnesandnoble.com recommendations based on Firefly.
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