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An
Introduction

PRIME aims to be the preferred journal for
the aesthetic and anti-aging medical market
offering peer-reviewed articles, essential
news, analysis, and expert opinions on the
latest techniques, trends and technologies in
a high-quality design format.

At the same time, we offer vendors to this
market the opportunity to deliver their
essential messages to PRIME’s audience of
aesthetically focused medical practitioners
in a unique format with which the physicians
engage.

ALY

1% Oceania

Geo

breakdown

1% Africa i
5
2% CIS Countries ‘

3.4% Middle Eost\\
v

8.5% South America

ABOUT THE AESTHETIC
MULTISPECIALTY SOCIETY

The Aesthetic Multispecialty Society
(AMS) has been created to gather the
Aesthetic Medical community together,
promoting education and knowledge
sharing with the primary goal of
improving techniques and good practice
in the field of Aesthetic Dermatology
and Surgery.

The Aesthetic Multispecialty Society
provides an advanced comprehensive
platform created for all practitioners of
Aesthetic Surgery and Aesthetic and
Anti-aging medicine.

More info at: multispecialtysociety.com

: PRIMVE is the Official Media Partner of
- The Aesthetic Multispecialty Society (AMS).

42% EU

29.6% North America

12.5% apac
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Circulation
Data

Subscribers share their digital copy of P=_IME Journal with

3 ASSOCIATES

on average for a readership of

36,400

33%

Cosmetic Dermatology

38% Practice

Aesthetic specialities

Plastic Surgeon

3% 32%
Anti-Ageing Practitioner Aesthetic Practitioner
) 3%
3% Sales Manager/Operations

CEOQO, Senior Partner,
Director, Consultant
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Reach
Decision Makers

According to a readership study of PRIME s subscribers:

N

69% . \

of readers share their issue of o
PRIME Journal with colleagues. 8 0 /o

spend of readers are

30 minutes or more interested to very interested
reading PRIME Journal. . in reading PRIME Journal's
‘ sponsored content
9%
o

find PRIME
useful or very useful
as a source of information about
new products, equipment
or services.

of subscribers read or receive

of readers are involved in purchasing
equipment and supplies. . /\ - their print copy of PRIME Journal
7

at their workplace.

of readers have contacted advertisers
or purchased products they have seen

in PRIME Journal.
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A Typical
fssue

Aesthetic and Anti-ageing Articles

MEN/JUH@ FRIVE | CONTENTS These articles offer new and original research,
best practices and/or a review of literature
on a specific area of aesthetic and anti-ageing
medicine.

¥ ¥ ¥
o B

Please submit your suggestions to Balraj Juttla,
Balraj.juttla@informa.com.

Guest Editorial

illion on breast implants The ‘Chedly C Scarless Blepharoplasty
Chedly Bouzouaya and Ronald Feiner describe

n d An editorial from an industry expert on

breast implants
now

Trestng s witscysteamine cres a topical, relevant subject related to aesthetic

The effects of an anti-inflammatory
gein Leor

and anti-aging medicine.

Analysis

and Industry Insider

! ‘ Industry insider provides an analysis on
e — ' current trends and hot topics related to

filler hypothesis
Steven Harris

Viaser:awise choice for treatmentof vascular aesthetic and anti-aging medicine.
lesions and other various indications

Cartier reviews his experience using V-laser

t

PRME People

shares the views and work of prominent individuals and major organisations from the aesthetic and
anti-aging medical market.

PRME Promotion

is the ideal forum to outline your company’s unique value proposition from a physician
advocate’s perspective or an opportunity to publish clinical studies including before and after photos.

If you are interested in this opportunity, please contact your sales representative.

Practice Management

Our Practice Management features provide a forum for the successful management of a practice and/or
clinic. Topics canrange from business and patient management software, managing finances and increasing
revenue, legal protection, and successful marketing strategies.

Conferences & Events
A listing of industry meetings, symposiums and conferences.

Product News
The latest new products and devices. If you have new products, please send us a description (no more than
150 words) and a high resolution photo of the product and contact information to balraj.juttla@informa.com

Practice Pearls and Case Studies
Expert physicians describe their innovative practice strategies.



Editorial
Board

Our editorial board includes prominent physicians who specialise in cosmetic and/or anti-
medicine. We rely on them to keep us informed and advise us on the future trends and top

cover.

Dr Firas Al-Niaimi
Dermatology & laser surgery
UK

Dr Ashraf Badawi
Dermatology
Egypt

Dr Anthony Benedetto
Cosmetic Dermatology
Italy

Dr Dario Bertossi
Maxillo Facial Surgery
Italy

Dr Pierre Bouhanna
Dermatology - Hair Surgery
France

Dr Claude Chauchard
Anti-Aging Practitioner
France

Dr Claude Dalle
Anti-Aging Practitioner
France

Prof llaria Ghersetich
Dermatology
Italy

Dr Michael H. Gold
Dermatology
USA

Prof Eckart Haneke
Dermatology
Germany

Dr Steven Hopping
Plastic Surgery
USA

Prof Andreas Katsambas
Dermatology
Greece

Dr Mario Krause
Anti-Aging Practitioner
Germany

Dr Marina Landau
Dermatology
Israel

Wendy Lewis
Industry expert
USA

Prof Leonardo Marini
Dermatology
Italy

Dr Sly Nedic
Aesthetic and Anti-Aging
South Africa

Dr Hervé Raspaldo
Facial Plastic Surgery
France

Dr Neil Sadick
Dermatology
USA

Dr Hema Sundaram
Dermatology
USA

Dr Patrick Treacy
Aesthetic Surgery
Ireland

Dr Mario Trelles
Plastic Surgery
Spain

Dr Ines Verner
Dermatology
Israel

Dr Sabine Zenker
Cosmetic Dermatology
Germany




aging
ics to

\

Editorial
Calendar

ALL DATES & DISTRIBUTION VENUES TO BE CONFIRMED

JANUARY
FEBRUARY

2025

MARCH
APRIL

2025

MAY
JUNE

2025

JULY
AUGUST

2025

SEPTEMBER
OCTOBER

2025

NOVEMBER
DECEMBER

2025

VOLUME 5 ISSUE 1

BONUS DISTRIBUTION: AMWC NORTH AMERICA 2025
SPACE RESERVATION DEADLINE: DECEMBER 28™
MATERIALS DUE: JANUARY 5™

PUBLISHED: FEBRUARY 10™

VOLUME'5 ISSUE 2

BONUS DISTRIBUTION: AMWC MONACO 2025
SPACE RESERVATION DEADLINE: FEBRUARY 20™
MATERIALS DUE: FEBRUARY 23R

PUBLISHED: MARCH 18™

VOLUME 5 ISSUE 3

BONUS DISTRIBUTION: FACE LONDON /5-CC/ AMWC ASIA
SPACE RESERVATION DEADLINE: APRIL 7™

MATERIALS DUE: APRIL9™

PUBLISHED: MAY 157

VOLUME 15 ISSUE 4

BONUS DISTRIBUTION: EADV

SPACE RESERVATION DEADLINE: JUNE 17™
MATERIALS DUE: JUNE 20™

PUBLISHED: JULY 14™

VOLUME'5 ISSUE 5

BONUS DISTRIBUTION: AMWC DUBAI / DASIL 2025
SPACE RESERVATION DEADLINE: AUGUST 15™
MATERIALS DUE: AUGUST 20™

PUBLISHED: SEPTEMBER 10™

VOLUME 5 ISSUE 6

BONUS DISTRIBUTION: AMWC SOUTH EAST ASIA /
AMWC JAPAN

SPACE RESERVATION DEADLINE: OCTOBER 10™
MATERIALS DUE: OCTOBER 17™

PUBLISHED: NOVEMBER 4™ s



Display Advertising
Opportunities

PRIME International

Full page £4,500 £3,600 £2,700
1/2 page (horiz/vert) £3100 £2,790 £2,480
1/4 page £2,300 £1,900 £1,600

PREMIUM POSITIONS

Cover Positions, 1%, 2"¢ and 3 Page +20%

Right Hand Page +10%

e Prices for the below options are available on request.

Cover tip Barn doors

Gatefold Inserts Outserts

We welcome your ideas regarding any non-traditional ways to reach PRIME's influential subscribers.
You need special packages? Please contact Balraj Juttla (balraj.juttla@informa.com) to discuss.
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Display Advertisement Sizes (width x height)

Print Advertising
Opportunities

Full page Trim: 215 mm x 280 mm
Type: 205 mm x 270 mm
Bleed: 223 mm x 288 mm
Double Trim: 430 mm x 280 mm
page Spread Type: 420 mm x 270 mm
Bleed: 438 mm x 288 mm
Please note text may not be visible near spine/center due to binding.
Half page 130 mm x 198 mm
horizontal No bleeds
Half page 96 mm x 266 mm
vertical No bleeds
Quarter 96 mm x 130 mm
page No bleeds

ACCEPTED PRINT ADVERTISING FORMAT

e File format: Adobe Acrobat PDF
(X1a compliant) with all fonts embedded and
transparencies flattened.

e All artwork should be at a minimum of 300dpi.

All lines and rules at a minimum of O.5pt

e All colors should be converted to CMYK.
No special Pantone or spot colors.

e Black text should use process black only
and not a 4-color black.

e Remember to include bleed and
registration marks where applicable.

e One full size digital matchprint proof
to be supplied with artwork.

e Media: Files should be supplied
as an Email attachment.
Please compress large files using Zip or
Stuffit software if sending via Email.

MAGAZINE SPECIFICATIONS

e Finished size:
215 mm x 280 mm

e Printing method:

4-color, sheet fed offset lithography
e Binding:

Perfect bound

% Files supplied in CorelDraw, Word
or Powerpoint cannot be accepted
for publication.
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Display Advertisin
Opportunities

/’,
—
~

PROMOTION ARTICLES

FPRME PROMOTION

SKIN RESURFACING MADE EASY

RF-FIRST FRACTIONAL TECHNOLOGIES THAT
MINIMISE DISCOMFORT AND MAXIMISE RESULTS

Introducing the new Divine Pro platform from Lumenis, for effective facial
rejuvenation in a compact, desktop design

WIDE VARIETY

of non-surgical,
non-invasive
technologies is
used today for skin

refinement o
to improvement in acne

systems thal can [ru\y prov el o1 other skin cc

high safety profile and visible ent with Polloge Divine Pro allows me (o ofer
clicalresus with minemal 4 cing tip caust great solutions for
rejuvenation, downtime, no need for er'>[hr T

aiming at improving the and m\mma\ risk of side-

appearance of facial wrinkles, and complications. £

acne scars, and skin ¥ rmis with an addtional

imperfections. These Pollogen RFF fractional tof m\umetru heating in the

Der ma(rvpamn\uav Unn at

technologies are based on a
thermal process leading to
dermal collagen remodeling.
Among these technologies, one
may find non-ablative lasers,
intense pulsed light (PL), and
radiofrequency (RF), such as
bi-polar and TriPollar. Other
technologies used in skin
resurfacing procedures include

technologies

The desired ef achieved by
Using a Lniaue tp, designed with
RF- teennalogy

pm' penelrate e skin allowing
ntle pe r‘nal\un(nm;

parameters. Epidermal
ablation and superficial
rmal volumetric

RFF resurfacing
technology

upper dermis. This volumetric
und

nd improves the

Peration with an effect of

Divine Pro Patform to cr

specific soldtions to his patients
The fact that the technology is

comiort

ablative resurfacing CO, lasers e heating
s between the needles and

vant, and they find it eas:
mu< reducing pain h

commit to these plans becau:
Thanks to mr l‘ ow pain they involve no pain or nm\rnnmr
protie Divine
Resurfacing tip ‘mw:‘ —,u:éHEn( Pollosens Divine Pro
ind allows for the platfor
us activation of its 4

on
on of the sidn layers, By r‘ pins. In addition, the devi

g RF and pin ta provides effective and uniform
with controlled volumelric heating. ablation in a focused and

5 an controlled manner, without
n appiying mec

teatment. 1 hitopa
Figure2 The Divine Pro @mination performed by Dr.
platiorm drea

e wounts rmhru pro ag
resulting in skin tightening, wrinkle Uniie reatment wih aser
tion and skin texture IPL devices, Divine Pro u
improvement. The RF-First blind. offering a solution to a large  comprised of 4 clinically-proven  resurfacing & s
fractional procedures activate the variety of patients and their technologies: TriPollar, DMA, RFF
with the skin surfa body's natural healing pr 3 without the risk of - Microneediing and RFF
Devices employing minimally encouraging the generation of Inflammatory  Resurfacing. It provides numerous
new and healthy skin. as well as treatment combinations for
the production of collagen and encouraging and enhancing the
elastin w own rejuvenation
‘esses in order to achieve
smoother,

Figure 3 Acne scars. ial contouring and

this Is achieved in

fe and cammnah\e manner,
with immediate result

reatment with RFF d
minimal pain and dowrime

Resurtacing tp ®)
rtesy of Yosemin

Saray MD. Turkey > REFMicroneedling was formerly

knownas Voluderm: RFF

Resurfacing was formeriy ki

ter skin, improved TriFractional

m\mma\h
tment of wrinkles and

eatment possibilities
rejuvenation of damaged skin,

74 | September/October 2018 | prime-journal.com prime-journal.com | September/October 2

PRIME Promotion is the ideal forum to outline your company’s unique value proposition.

It could be from a physician advocate’s perspective discussing how your product has benefited their
practice as well as their patients or an opportunity to publish your research along with before and
after photos.

If you are interested in this opportunity, please contact your sales representative.

2 Page Promotional Article - £6,000




Print Advertising
Opportunities

INTERNATIONAL JOURNAL OF AESTHETIC AND ANTI-AGEING MEDICINE

Beaui‘y in Precz'sz’én/
Precisionin Bea uty,(
/ N
I )
PICTURE

(COMPANY PROFILE | ALLURION | 0 0 | ALLURION | COMPANY PROFILE

ACLOSFRLOOK
INSIDE ALLURIONS
MISSIONTO

FEND OBESTTY

= PERFECT
WAd e

COMPANY PROFILE | ALLURION | 7€

Allurion

P

A feature focussed on your company’s history, milestones and new developments.

Written by industry expert and long-term PRIME contributor Wendy Lewis, the feature will also include
interviews with the company CEO, other high level senior staff, and key opinion leaders in the industry.

Company Profile Package: £3,500 per page
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Digital Advertising

Opportunities

@ Lc20ERBOARD
@ \iIDDLE BANNER
© roLLOW-ON BANNER

« Sponsorship is available via
the three advertisement positions illustrated.

Published to the opt-in digital database.
The e-Newsletter delivers the latest industry news,
and links to the PRIME Journal archive of articles.

Published 6 times a
year to the opt-in digital
database.

This Email delivers the
latest digital issue to the
aesthetic medical market.

« Sponsorship is
available via the two
ad positions as
illustrated.

LEADERBOARD
FOLLOW-ON BANNER

ISSUE ALERT

E-NEWSLETTER

LEADERBOARD

Wiew in browser |wlf| @

PRME

[T O TONRAT oF AEeTreTTed
A

Newsletter

paer
/

‘ - |
Latest News in Aesthetic and Anti-Aging Medicine:

INJECTABLE New method to aid dermal filler choice
TREATMENTS

With booring interest i derml flers for minimaly
*l invasive reaiment of facial ines and wrinkles,
y plastc surgaon are looking for evidance o help
them choose the product that il g the best

- resuls for heir patents
[F2co more ]
Liss Alergan successfully completes Kythera
185 acquisiion

/) Alieegen plc (NYSE: AGN), a leading globsl
pharmaceutical company, announced that it has
4B, K ‘succassfully completed the acquisition of Kylhers
Aergan Biopharmaceuiicals, Inc., & company focused on
the discovery, development and commercialzation
[Resd mere of novel presenption products for the medical
aesthelios markel.

Solutionreach And Uber integrate To Improve
Patient Accessibility

‘Solutionreach, the long-standing leader for
revolutionary patient relationship management
solutions, announced that they have integrated
win Lver,

. the fast. growing travel company that
i e canniecs iders o el drvers rougn & o
app.

INJECTABLE Allergan receives FDA approval to market.
EES RS JUVEDERM ULTRAXC for lip augmentati
. ipa on

|- Allergan announced that the company has
recaived approval from the U 8. Fond and Drug
‘ Agminietraton (FDA) to merket JUVEDERM
!
[FReea move

ULTRA XC for injaction int the lips and perioral
area for lip augmentation in aduls over the age of
21, JUVEDERM LLTRA XC instanty aods
fullness to the lips and is the only dermal filer that
has proven results lasting up to one year for lip
‘augmentation.

FOLLOW-ON BANNER




Digital Advertising
Opportunities

E-BLAST

Write and share your message to the PRIME’s third party list.

Promote your latest products or invite our decision makers to your webinar, workshop or
conference exhibit.

Exclusive Email (eBlast) to PRIME's database £2,450 per Email

EMAIL MARKETING OPTIONS

ADVERTISING POSITIONS e-Newsletter (w x h)
Leaderboard 728 x 90 px £1,600 per issue
Middle banner 468 x 60 px £1,375 perissue
Follow-on banner 468 x 60 px £1,250 per issue
Leaderboard 728 x 90 px £1,500 per issue

Follow-on banner 468 x 60 px £1,250 per issue

EMAIL/HTML OPTIONS

The HTML file (saved as an attachment - with in-line style coding preferably)
From line:

Company name as you want it listed

Subject line:
limit to under 50 characters/including spacing

Test list:
e-mail addresses of those to receive the test

Seed list:
any additional e-mail addresses not on the test list but need to receive ONLY the final (up to 10)




Digital Advertising
Opportunities

SOCIAL MEDIA

You have the possibility to promote your latest products,

videos, articles etc. on PRIME’s networking platforms

and social media.

n Facebook - 2,065 followers / 1,902 likes
O Twitter - 3,702 followers
m Linkedin Group - 3,812 members

Instagram - 1,947 followers

Please enquire with Balraj Juttla
(balraj.juttla@informa.com) for pricing options.



Digital Advertising
Opportunities

WEB BANNERS

e e—

BOTTOM BANNER

situated at the bottom of the page

WEBSITE OPTIONS

0 TOP LEADERBOARD 728w X 90h px £2,000 per month
9 LEADERBOARD 728w X 90h px £2,000 per month
€@ BOTTOM BANNER 728w X 90h px £1,500 per month

WEB STATS

Data period: 1 Sept. 2023 - 31 Aug. 2024 (Source: Google Analytics)

Yearly Pageviews New Visitors
214,473 152,112

Monthly Pageviews Returning Visitors
17,000+ 6,530




K Digital Advertising
Opportunities

NEWS STORIES

MINERVA Research Labs publish their 10th
Research Report
BY PRESS RELEASE /JULY 26,2018

KOAEOA

PRIME is one the most consulted platforms for news and updates in the aesthetic and anti-aging
industry.

Send us your news article (product highlight, new video, press release, etc.) and we will publish your
material on RRIME website and social walls (Facebook, Twitter, Linkedin Group, Instagram)

and we could also use your news story in PRIME E-newsletters.

News Article on Website - £500

Please contact Balraj Juttla (balraj.juttla@informa.com) for more information.

ACCEPTED DIGITAL ADVERTISING FORMAT

WEB BANNERS

: NEWS STORIES
File format: Animated .gif/.jpg/.swf. File format: word file - max 1,500 words
Maximum file size: 100kb Please supply the images to be used

Please supply the URL to which : in the news.
your banner should link to. :




Digital Advertising
Opportunities

TARGETS & DATABASES

eBlast

b4

Your promotional message

will be sent to D2|MES Third-party list

e-Newsletter Issue Alert

S

Your banner will reach our contacts

on DR"\/'ES subscribers list

35, 346

contacts-

6\)\Ogcribers lisy

> TRR I

122,460

contacts-

) |

*Figures are subject to change throughout the year




Get
in Touch

How long would it take your sales team

to reach 122,460 cosmetic dermatologists,
aesthetic plastic surgeons and other
aesthetic medical professionals?

Let PRIME help you increase your sales
and market share by delivering your

essential marketing message

Balraj Juttla N = . .
Global Sales Manager to PRIME s engaged and influential

subscribers.

Direct tel: +61 (0)493 319 596 @
E: balraj.juttla@informa.com

) 4

FOLLOW US
FHOMO
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