Exhibit 8

Infringement of US Patent 8,332,454 by Targeted Advertising and Events

A method of creating a projection of a
situational network, the method
comprising:

A method of creating a projection (“Graph API,” FN1; “Marketing API,” FN2; “Ad Targeting, FN3;
“Advertising your event,” FN4) of a situational network (“Facebook,” FN1, FN2), the method
comprising:

1 Exhibit 36, https://developers.facebook.com/docs/graph-api/overview (retrieved July 18, 2023).
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4

Facebook uses the Marketing APl and Graph API to create a projection in a situational network, e.g.,
to deliver targeted ads for Facebook Events.

2 Exhibit 24, https://developers.facebook.com/docs/marketing-apis/get-started (retrieved July 18, 2023).
3 Exhibit 28, https://www.facebook.com/help/1761941604022087 (retrieved July 18, 2023).
4 Exhibit 48, https://www.facebook.com/business/help/2141169069528148?id=300360584271273 (retrieved July 21, 2023).
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(a) creating, by an event node server,
an event node in a multi-dimensional
personal information network, the event
node corresponding to a situation;

(a) creating, by an event node server (“graph.facebook.com,” FN5; “Official Events API,” FN6), an
event node (“{id_of then_new_event}’, FN5; https://www.facebook.com/events/758639635402691,
FN8) in a multi-dimensional personal information network (“Facebook,” FN1, FN2), the event
node corresponding to a situation (“name”: “Get Started with Ticketing,” FN5; “April 8t show,”
FN7);

5 Exhibit 49, https://developers.facebook.com/docs/pages/official-events/ (retrieved July 21, 2023).
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® Exhibit 49, https://developers.facebook.com/docs/pages/official-events/ (retrieved July 21, 2023).
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" Facebook App for iOS.
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8 Exhibit 50, https://www.facebook.com/events/758639635402691 (retrieved July 21, 2023).
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Claim 1 Facebook Targeted Advertising and Events

(a) creating, by an event node server (“graph.facebook.com,” FN5), an event node

(“/v16.0/act_ <AD_ACCOUNT _ID>/campaigns,” FN5)
in a multi-dimensional personal information network (“Facebook,” FN1, FN2), the event node

corresponding to a situation (marketing opportunity and corresponding ad campaign FN5, FN10
Ad objectives,”FN11; “LINK_CLICKS,” FN5);

Step 1: Create a Campaign

BN
https://graph.facebook.com/vl6.0/act <AD ACCOUNT ID>/campaigns

% Exhibit 24, https://developers.facebook.com/docs/marketing-apis/get-started (retrieved July 18, 2023).
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10 Exhibit 39, https://developers.facebook.com/docs/marketing-api/reference/v16.0 (retrieved July 18, 2023).
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11 Exhibit 38, https://www.facebook.com/business/help/1438417719786914 (retrieved July 18, 2023).
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(b) forming a projection of nodes of the (b) forming a projection of nodes of the situational network (“creating local ads,” FN12; “Reach

situational network using geographic the right people, Lookalike Audiences,” FN13, “The number of Accounts Center accounts that saw
locations of a plurality of devices your ads,” “Reach,” FN14) using geographic locations of a plurality of devices corresponding
corresponding to nodes in the multi- to nodes in the multi-dimensional personal information network (“your location influences your
diTenslional personal information ads,” FN15, “your primary location,” FN15);

network;

12 Exhibit 51, https://developers.facebook.com/docs/marketing-api/guides/event-ads (retrieved July 21, 2023).
13 Exhibit 52, https://www.facebook.com/business/m/one-sheeters/facebook-pixel-events (retrieved July 21, 2023).
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14 Screenshots of Facebook running on Windows browser.
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15

Meta's Marketing delivers targeted ads through lookalike audiences. The Marketing API allows
forming a projection of nodes using geographic location of a plurality of devices. Doing so requires
creating an Ad Set linked to the Ad Campaign node.

15 Facebook App for iOS.
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(b) forming a projection of nodes of the situational network (“Audience ad targeting,” FN16,
“Targeting: Reach the right people,” FN17, relevant nodes in the Facebook database identified by
one or more queries via the TAO interface, FN19)

16 Exhibit 53, https://www.facebook.com/business/ads/ad-targeting (retrieved July 21, 2023).
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using geographic locations of a plurality of devices corresponding to nodes in the multi-
dimensional personal information network (“Creating Local Ads,” FN18 “your location influences
your ads,” FN20, “your primary location,” FN20);

17 Exhibit 52, https://www.facebook.com/business/m/one-sheeters/facebook-pixel-events (retrieved July 21, 2023).
18 Exhibit 51, https://developers.facebook.com/docs/marketing-api/guides/event-ads (retrieved July 21, 2023).
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Exhibit 8

Claim 1

Facebook Targeted Advertising and Events

3.1 Objects and Associations

TAO objects are typed nodes, and TAO associations
are typed directed edges between objects. Objects are
identified by a 64-bit integer (id) that is unique across all
objects, regardless of object type (otype). Associations
are identified by the source object (id1), association
type (atype) and destination object (id2). At most one
association of a given type can exist between any two
objects. Both objects and associations may contain
data as key—value pairs. A per-type schema lists the
possible keys, the value type, and a default value. Each
association has a 32-bit time field, which plays a central

role in queries!.

Object: (id) — (otype, (key — value)x)
Assoc.: (id1, atype, id2) — (time, (key — value)x)

3.4 Association Query API

The starting point for any TAO association query is an
originating object and an association type. This is the
natural result of searching for a specific type of informa-
tion about a particular object. Consider the example in
Figure 1. In order to display the CHECKIN object, the
application needs to enumerate all tagged users and the
most recently added comments.

19

19 Exhibit 33, TAO: Facebook’s Distributed Data Store for the Social Graph, available at https://research.facebook.com/publications/tao-
facebooks-distributed-data-store-for-the-social-graph/ (retrieved July 18, 2023).
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20 Facebook App for iOS.
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(c) transmitting an invitation to establish (c) transmitting an invitation to establish a link (e.g., sponsored post from Kevin Lepka'’s
a link with the event node server to the Scranton Comedy Club, FN21) with the event node server (“graph.facebook.com,” FN5) to the
devices corresponding to each node in devices corresponding to each node in the projection formed in step (b) (“Based on people who
the projection formed in step (b); engaged with your content,” “with a list of people who already engaged with your page,” FN22);

22

2L Facebook App for iOS.
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Claim 1

Facebook Targeted Advertising and Events

(c) transmitting an invitation to establish a link (transmitted ad from within Ad Set, FN23, e.g.,
sponsored post from Kevin Lepka’s Scranton Comedy Club, FN21) with the event node server
(“graph.facebook.com,” FN5) to the devices corresponding to each node in the projection
formed in step (b) (“Targeting: Reach the right people, FN13 “creating local ads,” FN12)

Meta Business Help Center

Create an ad set in Meta Ads
Manager

3,249 views

We are gradually introducing a new set of 6 simplified campaign objectives in Meta Ads Manager.
® While some objective names and campaign creation steps are changing, all the same functionality will
be available. Learn more about this update to Ads Manager objectives.

® If you're new to Ads Manager the account overview page will guide you through the steps required to
setup your ad account. Go to account overview to get started

Go to Ads Manager. To create an ad select +Create to get started. You will have to create a
complete campaign and ad set before you can publish an ad for the first time. If you prefer to
use an existing campaign or ad set, learn to create a new ad with an existing campaign.

23 24

22 Exhibit 54, https://developers.facebook.com/docs/marketing-api/audiences/guides/engagement-custom-audiences (retrieved July 21,

2023).

23 Exhibit 55, https://www.facebook.com/business/help/1022916918124488?id=649869995454285 (retrieved July 21, 2023).

24 Facebook App for iOS.
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(d) receiving a response from at least (d) receiving a response from at least one of the devices from step (c) (e.g., when the user taps
one of the devices from step (c) on “Buy tickets,” FN25) accepting the invitation (“Buy tickets,” FN25) to establish a link with the
accepting the invitation to establish a link | event node server (e.g., directed to a page to purchase tickets, FN25); and

with the event node server; and

25

25 Facebook App for iOS.
26622856.3 Page 19 of 62
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Claim1

Facebook Targeted Advertising and Events

(d) receiving a response from at least one of the devices from step (c) accepting the invitation
(user-ad interaction, e.g., when the user taps on “Buy tickets,” FN25) to establish a link with the
event node server (“Post reactions,” “people’s reaction to your post or ad,” FN26. e.g., interacting
with “Buy Tickets,” FN27 and directed to a page to purchase tickets, FN28); and

Meta Business Help Center

View insights about reactions to
your ad

779 views

You can view insights about reactions to your ads in Meta Ads Manager or from your Page
Insights.

View insights about reactions in Ads Manager

1. Go to Ads Manager.

2. Check the box next to the campaign you want to view reactions insights.
3. Click the Columns dropdown and then select Customize columns.

4. Inthe search bar, type Post reactions. A result for Post reactions should appear,

check the box next to it and click Apply.
5. Next, click Breakdown > By action > Post reaction type.

6. You should now see a breakdown of people's reactions to your post or ad.

26

26 Exhibit 56, https://www.facebook.com/business/help/1809041869340451 (retrieved July 21, 2023).
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28

2 Facebook App for iOS.
28 Facebook App for iOS.
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(e) establishing a link with each device (e) establishing a link with each device accepting the invitation (e.g., directed to a page for the
accepting the invitation. user to “get tickets,” FN29 and recording that the user clicked on the link).

29 Facebook App for iOS.
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Claim1

Facebook Targeted Advertising and Events

(e) establishing a link with each device accepting the invitation (recordation of the interaction in
the Facebook database, e.g. “An engagement Custom Audience is a Custom Audience made up of
people who have engaged with your content across Meta technologies and services,” FN30, FN31
Facebook Pixel Events, FN32, “this code shows you how people react to your Facebook Ads and
keeps track of the interactions your customers have with your websites,” FN33).

About engagement Custom
Audiences

3,748 views

@ Lead form, Instant Experience, events and shopping engagement Custom Audience options may not
be available yet if you're using the new Pages experience. Learn how to switch to classic Pages.

An engagement Custom Audience is a Custom Audience made up of people who have

engaged with your content across Meta technologies and services.

Engagement refers to actions people can take across Meta technologies such as viewing
videos, following a Facebook Page or opening a form in a lead generation ad. Engagement
Custom Audiences help you show your ads to people who've taken these actions. You can
also use it as a source for a lookalike audience so you can find people who are similar to those
who've engaged with your content across Meta technologies.

30

30 Exhibit 57, https://www.facebook.com/business/help/1090330204367211?id=2469097953376494 (retrieved July 21, 2023).
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31 Exhibit 54, https://developers.facebook.com/docs/marketing-api/audiences/guides/engagement-custom-audiences (retrieved July 21,

2023).
32 Exhibit 52, https://www.facebook.com/business/m/one-sheeters/facebook-pixel-events (retrieved July 21, 2023).
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3 Exhibit 58, https://www.digitaltrends.com/social-media/what-is-a-facebook-pixel/ (retrieved July 21, 2023).

26622856.3

Page 25 of 62



Exhibit 8

Infringement of US Patent 8,332,454 by Targeted Advertising and Events

The method of claim 1, further
comprising:

(f) providing a first set of information
about the situation to each device
corresponding to the nodes in the
projection that has established a link with
the event node server.

The method of claim 1, further comprising:
(f) providing a first set of information (“Scranton Comedy Club Apr 8" Show” FN34) about the
situation (“name”: “Get Started with Ticketing,” FN5; “April 8" show,” FN7);to each device
corresponding to the nodes in the projection that has established a link with the event node
server (Facebook devices that have received the ad, FN25, FN29, FN34).

34 Facebook App for iOS.
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The method of claim 1, further comprising:

(f) providing a first set of information (subsequent ads or information) about the situation
(marketing opportunity and corresponding ad campaign FN5, FN10 Ad objectives,”FN11;
“LINK_CLICKS,” FN9) to each device corresponding to the nodes in the projection that has
established a link with the event node server (Facebook devices that have interacted with the ad
(e.g. gone to the “buy tickets page” FN34) and are in the engagement Custom Audience FN35).

35

% Exhibit 54, https://developers.facebook.com/docs/marketing-api/audiences/guides/engagement-custom-audiences (retrieved July 21,
2023).
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Claim 5

Facebook Targeted Advertising and Events

The method of claim 4, wherein the first
set of information in step (f) includes
targeted advertisements.

The method of claim 4, wherein the first set of information in step (f) (“Scranton Comedy Club
Apr 8" Show” FN34) includes targeted advertisements (“Why you saw this ad,” FN36).

7:439 ol T @m)

X @ Only you can see this

Why you saw this ad

Different factors contribute to why
you saw an ad, including who the
advertiser chooses to reach and your
activity. These factors help us predict
ads you might like.

:T:‘#ﬁ Advertiser choices >
View who Kevin Lepka's Scranton
Comedy Club wants to show ads

to

Learn more about other factors that contribute
to our ad predictions.

What you can do
€ Hide all ads from this advertiser

Was this information

useful? Yes No

36

3 Facebook App for iOS.
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A system for creating a projection of a A system for creating a projection (“Graph API,” FN37; “Marketing API,” FN38; “Ad Targeting,
situational network, the system FN39; “advertise your event,” FN40) of a situational network (“Facebook,” FN37, FN38), the
comprising: system comprising:

37 Exhibit 36, https://developers.facebook.com/docs/graph-api/overview (retrieved July 18, 2023).
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38 Exhibit 28, https://www.facebook.com/help/1761941604022087 (retrieved July 18, 2023); Exhibit 36,
https://developers.facebook.com/docs/graph-api/overview (retrieved July 18, 2023).
39 Exhibit 53, https://www.facebook.com/business/ads/ad-targeting (retrieved July 21, 2023).
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Claim 20

Facebook Targeted Advertising and Events

3.1 Objects and Associations

TAO objects are typed nodes, and TAO associations
are typed directed edges between objects. Objects are
identified by a 64-bit integer (id) that is unique across all
objects, regardless of object type (otype). Associations
are identified by the source object (id1), association
type (atype) and destination object (id2). At most one
association of a given type can exist between any two
objects. Both objects and associations may contain
data as key—value pairs. A per-type schema lists the
possible keys, the value type, and a default value. Each
association has a 32-bit time field, which plays a central

role in queries!.

Object: (id) — (otype, (key — value)x)
Assoc.: (id1, atype, id2) — (time, (key — value)x)

3.4 Association Query API

The starting point for any TAO association query is an
originating object and an association type. This is the
natural result of searching for a specific type of informa-
tion about a particular object. Consider the example in
Figure 1. In order to display the CHECKIN object, the
application needs to enumerate all tagged users and the
most recently added comments.

41

an event node server, corresponding to
a situation authority, configured to create
an event node in a multi-dimensional
personal information network, the event
node corresponding to a situation, form a
projection of nodes of the situational
network using geographic locations of a
plurality of devices corresponding to
nodes in the multi-dimensional personal
information network, transmit an
invitation to establish a link with the
event node server to the device
corresponding to each node in the
projection, receive a response from at
least one of the devices accepting the
invitation to establish a link with the
event node server, and establish a link

an event node server (“graph.facebook.com,” FN42), corresponding to a situation authority
(“Facebook” FN37, FN38), configured to create an event node (“{id_of then_new_event” FN42;
“https://www.facebook.com/events/758639635402691" FN45) in a multi-dimensional network
(“Facebook” FN37, FN38), the event node corresponding to a situation (“name:” “Get Started with
Ticketing,” FN42; “April 8" show,” FN46)

40 Exhibit 48, https://www.facebook.com/business/help/2141169069528148?id=300360584271273 (retrieved July 21, 2023).
41 Exhibit 33, TAO: Facebook’s Distributed Data Store for the Social Graph, available at https://research.facebook.com/publications/tao-
facebooks-distributed-data-store-for-the-social-graph/ (retrieved July 18, 2023).
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with each device accepting the invitation;
and

42 Exhibit 49, https://developers.facebook.com/docs/pages/official-events/ (retrieved July 21, 2023).
43 Exhibit 49. https://developers.facebook.com/docs/pages/official-events/ (retrieved July 21, 2023).
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4 Facebook App for iOS.
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4 Exhibit 50, https://www.facebook.com/events/758639635402691 (retrieved July 21, 2023).
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form a projection of nodes of the situational network (“creating local ads,” FN46; “Reach the right
people, Lookalike Audiences,” FN47) using geographic locations of a plurality of devices
corresponding to nodes in the multi-dimensional personal information network using
geographic locations of a plurality of devices corresponding to nodes in the multi-

dimensional personal information network (“your location influences your ads,” FN48, “your
primary location,” FN48);

4 Exhibit 51, https://developers.facebook.com/docs/marketing-api/guides/event-ads (retrieved July 21, 2023).

26622856.3 Page 35 of 62



Exhibit 8
Infringement of US Patent 8,332,454 by Targeted Advertising and Events

48

Meta's Marketing delivers targeted ads through lookalike audiences, using Pixel Events. The
Marketing API allows forming a projection of nodes using geographic location of a plurality of
devices. Doing so requires creating an Ad Set linked to the Ad Campaign node.

47 Exhibit 52, https://www.facebook.com/business/m/one-sheeters/facebook-pixel-events (retrieved July 21, 2023).
“8 Facebook App for iOS.
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transmit an invitation to establish a link (e.g., sponsored post from Kevin Lepka’s Scranton
Comedy Club, FN49) with the event node server (“graph.facebook.com,” FN5) to the device
corresponding to each node in the projection (“Based on people who engaged with your content,”
“with a list of people who already engaged with your page,” FN50);

49" Facebook App for iOS.
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receive aresponse from at least one of the devices (e.g., when the user taps on “Buy tickets,”
FN51) accepting the invitation (“Buy tickets,” FN51) to establish a link with the event node
server (e.g., directed to a page to purchase tickets, FN51),

%0 Exhibit 54, https://developers.facebook.com/docs/marketing-api/audiences/qguides/engagement-custom-audiences (retrieved July 21,
2023).
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51

and establish a link with each device accepting the invitation (e.g., directed to a page for the
user to “get tickets,” FN52); and

%1 Facebook App for iOS.
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Exhibit 8

an event node server (“graph.facebook.com,” FN53), corresponding to a situation authority

52 Facebook App for iOS.
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Claim 20

Facebook Targeted Advertising and Events

(“Facebook” FN37, FN38), configured to create an event node
(“/v16.0/act_<AD_ACCOUNT_ID>/campaigns,” FN53) in a multi-dimensional network (“Facebook”
FN37, FN38), the event node corresponding to a situation (marketing opportunity and
corresponding ad campaign FN53, FN54, Ad objectives,”"FN55; “LINK_CLICKS,” FN53),

Step 1: Create a Campaign

Start the process creating a new campaign object from the class Campzion, At this stage, you need to st an objective

for your ads, which is the overall goal of your campaign. We recommend that you create a 227520 campaign initially, so

you do not get billed while testing.

0/act <AD ACCOUNT ID>/campaigns

53

53 Exhibit 24, https://developers.facebook.com/docs/marketing-apis/get-started (retrieved July 18, 2023).
% Exhibit 39, https://developers.facebook.com/docs/marketing-api/reference/v16.0 (retrieved July 18, 2023).

26622856.3

Page 41 of 62



Exhibit 8
Infringement of US Patent 8,332,454 by Targeted Advertising and Events

%5 Exhibit 38, https://www.facebook.com/business/help/1438417719786914 (retrieved July 18, 2023).
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form a projection of nodes (“Audience ad targeting,” FN56 “Targeting: Reach the right people,”
FN47) of the situational network (“Facebook targeted advertising,” FN37, FN38)

% Exhibit 53, https://www.facebook.com/business/ads/ad-targeting (retrieved July 21, 2023).
57 Exhibit 52, https://www.facebook.com/business/m/one-sheeters/facebook-pixel-events (retrieved July 21, 2023).
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using geographic locations of a plurality of devices (“Your location, FN48) corresponding to
nodes in the multi-dimensional personal information network (“Facebook” FN37, FN38) using
geographic locations of a plurality of devices (“Creating Local Ads,” FN47, “your location
influences your ads,” FN48, “your primary location,” FN48), corresponding to nodes in the multi-
dimensional personal information network (“Facebook” FN37, FN38),

%8 Exhibit 51, https://developers.facebook.com/docs/marketing-api/guides/event-ads (retrieved July 21, 2023).
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59
transmit an invitation to establish a link (transmitted ad from within Ad Set, FN60, e.g., sponsored
post from Kevin Lepka’s Scranton Comedy Club, FN61) with the event node server
(“graph.facebook.com,” FN53) to the device corresponding to each node in the projection
(“Targeting: Reach the right people, FN47 “creating local ads,” FN46),

%9 Facebook App for iOS.
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Claim 20

Facebook Targeted Advertising and Events

Meta Business Help Center

Create an ad set in Meta Ads
Manager

3,249 views

We are gradually introducing a new set of 6 simplified campaign objectives in Meta Ads Manager.
@ While some objective names and campaign creation steps are changing, all the same functionality will
be available. Learn more about this update to Ads Manager objectives.

® If you're new to Ads Manager the account overview page will guide you through the steps required to
set up your ad account. Go to account overview to get started.

Go to Ads Manager. To create an ad select +Create to get started. You will have to create a
complete campaign and ad set before you can publish an ad for the first time. If you prefer to
use an existing campaign or ad set, learn to create a new ad with an existing campaign.

60 61

receive aresponse from at least one of the devices accepting the invitation (user-ad
interaction, e.g., when the user taps on “Buy tickets,” FN63) to establish a link with the event node
server, (“Post reactions,” “people’s reaction to your post or ad,” FN62. e.g., interacting with “Buy

60 Exhibit 55, https://www.facebook.com/business/help/1022916918124488?id=649869995454285 (retrieved July 21, 2023).

®1 Facebook App for iOS.
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Claim 20 Facebook Targeted Advertising and Events

Tickets,” FN63 and directed to a page to purchase tickets, FN64)

Meta Business Help Center

View insights about reactions to
your ad

779 views

You can view insights about reactions to your ads in Meta Ads Manager or from your Page
Insights.

View insights about reactions in Ads Manager

1. Goto Ads Manager.

2. Check the box next to the campaign you want to view reactions insights.
3. Click the Columns dropdown and then select Customize columns.

4. Inthe search bar, type Post reactions. A result for Post reactions should appear,

check the box next to it and click Apply.
5. Next, click Breakdown > By action > Post reaction type.

6. You should now see a breakdown of people's reactions to vour post or ad.

62

62 Exhibit 56, https://www.facebook.com/business/help/1809041869340451 (retrieved July 21, 2023).
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63 Facebook App for iOS.
64 Facebook App for iOS.
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Claim 20

Facebook Targeted Advertising and Events

and establish a link with each device accepting the invitation (recordation of the interaction in
the Facebook database, e.g. “An engagement Custom Audience is a Custom Audience made up of

people who have engaged with your content across Meta technologies and services,” FN65,

Facebook Pixel Events, FN67, “this code shows you how people react to your Facebook Ads and

keeps track of the interactions your customers have with your websites,” FN68).;

About engagement Custom
Audiences

3,748 views

@ Lead form, Instant Experience, events and shopping engagement Custom Audience options may not
be available yetif you're using the new Pages experience. Learn how to switch to classic Pages.

An engagement Custom Audience is a Custom Audience made up of people who have

engaged with your content across Meta technologies and services.

Engagement refers to actions people can take across Meta technologies such as viewing
videos, following a Facebook Page or opening a form in a lead generation ad. Engagement
Custom Audiences help you show your ads to people who've taken these actions. You can
also use it as a source for a lookalike audience so you can find people who are similar to those
who've engaged with your content across Meta technologies.

65

8 Exhibit 57, https://www.facebook.com/business/help/1090330204367211?id=2469097953376494 (retrieved July 21, 2023).
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6 Exhibit 54, https://developers.facebook.com/docs/marketing-api/audiences/guides/engagement-custom-audiences (retrieved July 21,
2023).

67 Exhibit 52, https://www.facebook.com/business/m/one-sheeters/facebook-pixel-events (retrieved July 21, 2023).
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88 Exhibit 58, https://www.digitaltrends.com/social-media/what-is-a-facebook-pixel/ (retrieved July 21, 2023).
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and a plurality of devices (“Mobile app Feed, Desktop Feed,” FN77) configured to receive an
invitation to establish a link (transmitted ad from within Ad Set, FN70, e.g., sponsored post from
Kevin Lepka’s Scranton Comedy Club, FN71) with an event node server (“graph.facebook.com,”
FN53) in response being included in a projection of nodes (“Targeting: Reach the right people,
FN47 “creating local ads,” FN46) of the multi-dimensional personal information network
(“Facebook” FN37, FN38),

69

Meta distributes a family of apps including Facebook, Instagram, Messenger and WhatsApp. Each
of these Apps is user specific. Accordingly, when downloaded and installed these apps create

a plurality of devices wherein each device corresponds to an individual connected to the situational
network. Targeting may be controlled to particular devices by modifying the ad placement

parameters.

89 Screenshots of Facebook running on Windows browser.
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Claim 20

Facebook Targeted Advertising and Events

Meta Business Help Center

Create an ad set in Meta Ads
Manager

3,249 views

We are gradually introducing a new set of 6 simplified campaign objectives in Meta Ads Manager.
@ While some objective names and campaign creation steps are changing, all the same functionality will
be available. Learn more about this update to Ads Manager objectives.

® If you're new to Ads Manager the account overview page will guide you through the steps required to
set up your ad account. Go to account overview to get started.

Go to Ads Manager. To create an ad select +Create to get started. You will have to create a
complete campaign and ad set before you can publish an ad for the first time. If you prefer to
use an existing campaign or ad set, learn to create a new ad with an existing campaign.

70

71

0 Exhibit 55, https://www.facebook.com/business/help/1022916918124488?id=649869995454285 (retrieved July 21, 2023).
L Facebook App for iOS.
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Claim 20
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transmit a response accepting the invitation (user-ad interaction, e.g., when the user taps on

“Buy tickets,” FN63) to establish a link with the event node server (“Post reactions,

reaction to your post or ad,” FN72. e.g., interacting with “Buy Tickets,” FN73; and directed to a page

to purchase tickets, FN74),

Meta Business Help Center

View insights about reactions to
your ad

779 views

You can view insights about reactions to your ads in Meta Ads Manager or from your Page
Insights.

View insights about reactions in Ads Manager

1. Go to Ads Manager.

2. Check the box next to the campaign you want to view reactions insights.
3. Click the Columns dropdown and then select Customize columns.

4. Inthe search bar, type Post reactions. A result for Post reactions should appear,
check the box next to it and click Apply.

5. Next, click Breakdown > By action > Post reaction type.

6. You should now see a breakdown of people's reactions to vour post or ad.

(T

people’s

72

2 Exhibit 56, https://www.facebook.com/business/help/1809041869340451 (retrieved July 21, 2023).
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73 Facebook App for iOS.
4 Facebook App for iOS.
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Claim 20

Facebook Targeted Advertising and Events

and receive information about the situation (subsequent ads or information, “ad targeting, “FN75;
“engagement Custom Audience, FN76") from the event node server (“graph.facebook.com,”
FN53).

75

About engagement Custom
Audiences

3,748 views

6) Lead form, Instant Experience, events and Custom Audience options may not
be available yet if you're using the new Pages experience. Learn how to switch to classic Pages.

An engagement Custom Audience is a Custom Audience made up of people who have
engaged with your content across Meta technologies and services.

Engagement refers to actions people can take across Meta technologies such as viewing
videos, following a Facebook Page or opening a form in a lead generation ad. Engagement
Custom Audiences help you show your ads to people who've taken these actions. You can
also use it as a source for a lookalike audience so you can find people who are similar to those

who've engaged with your content across Meta technologies.

76

Facebook uses engagement custom Audiences to send subsequent targeted ads to

S Exhibit 53, https://www.facebook.com/business/ads/ad-targeting (retrieved July 21, 2023).
8 Exhibit 57, https://www.facebook.com/business/help/1090330204367211?id=2469097953376494 (retrieved July 21, 2023).
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Claim 20

Facebook Targeted Advertising and Events

devices that have previously accepted invitations to establish a link, i.e., engaged
with your content.

A plurality of devices configured to
receive an invitation to establish a link
with an event node server in response
being included in a projection of nodes of
the multi-dimensional personal
information network, transmit a response
accepting the invitation to establish a link
with the event node server, and receive
information about the situation from the
event node server.

A plurality of devices (“Mobile app Feed, Desktop Feed,” FN77) configured to receive an
invitation to establish a link with an event node server (“Buy Tickets,” FN78) in response being
included in a projection of nodes (“Ad targeting,” FN79, “The number of Accounts Center accounts
that saw your ads,” “Reach, FN77) of the multi-dimensional personal information network
(“Facebook,” FN37, FN38),
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7

Meta distributes a family of apps including Facebook, Instagram, Messenger and WhatsApp. Each
of these Apps is user specific. Accordingly, when downloaded and installed these apps create

a plurality of devices wherein each device corresponds to an individual connected to the situational
network. Targeting may be controlled to particular devices by modifying the ad placement

parameters.

" Screenshots of Facebook running on Windows browser.
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8 Facebook App for iOS.
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9 Exhibit 53, https://www.facebook.com/business/ads/ad-targeting (retrieved July 21, 2023).
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transmit a response (user selects “Buy tickets,” FN80; “Post Engagement,” FN81 accepting the
invitation to establish a link with the event node server (“Buy tickets,” FN80,

80 81
_ 82

8 Facebook App for iOS.

81 Exhibit 59, https://www.facebook.com/business/help/735720159834389 (retrieved July 21, 2023).
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and receive information about the situation (Scranton Comedy Club,” Get tickets,” FN83) from
the event node server (“graph.facebook.com,” FN83.).

82 Exhibit 60, https://www.facebook.com/business/help/450688792208401 (retrieved July 21, 2023).
8 Facebook App for iOS.
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