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FRANK MITSCH, ANALYST, BB&T CAPITAL MARKETS: Good morning. All of thepresentations that I will be 
introducing today have the samedisclosure. That is that BB&T intends to solicit investmentbanking business over the next six 
months, or something to thateffect. 
  
Good morning. I’m Frank Mitsch, the chemicals analyst here BB&T.It is an honor for me to introduce the next speaker at 
theconference. The next speaker is a frontrunner to be the next CEO ofDuPont. Among the many reasons as to why I think 
that, when Tom tookover the role as the Chief Technology Officer of DuPont it was clearto me that a change was afoot. 
  
In my career, I worked at one of point with Best Laboratories, and Iwas involved in market development and working closely 
with theresearch department and also working closely with the marketplace,sales and marketing, as to what needs they had 
and how could researchaddress that. At Best Laboratories, I oftentimes would look at theresearch projects they were working 
on; I’d go to the marketplace,realize the marketplace had no intention of ever using that product.But the research director, 
after hearing that from me, made thedecision to continue on with the research and development and ignoredeverything that I 
had to say as to what the market was saying. 
  
When Tom took over the role at the time, he started using words likea Stage-Gate approach. And when he said Stage-Gate 
my eyes lit up.Not many people’s eyes would light up off of that; I did because Irealized that he intended to make research 
and development a muchmore productive part of the firm than what it had been up until thatpoint. 
  
In addition to being the Chief Technology Officer at DuPont, Tom isalso the head of their electronics business. He is a 
member of theoffice of the Chief Executive. He is celebrating his 30th year withDuPont, at this point having spent time in 
Europe as well as HongKong. He is an Ohio native and has degrees from a couple of I wouldsay mid to lower tier schools -- 
Princeton and Cambridge. 
  
With Tom today is Carl The Truth Lukach. I have not had anopportunity to nickname [Laurie] yet, but Laurie [Consado] is 
herefrom DuPont as well. Tom, we’re looking forward to your comments. 
  
TOM CONNELLY, EVP, CHIEF INNOVATION OFFICER, E.I. DU PONT DE NEMOURSAND COMPANY: Thank you, 
Frank, for those many kind words, unexpectedbut certainly appreciated. Frank’s central message is one that willresonate 
throughout my talk; and that is the importance of beingmarket focused with our innovation work. So I welcome 
thisopportunity to share the DuPont approach to creating value for ourinvestors. 
  
As we begin, let me draw your attention to the precautionarystatements which obtain for the presentation that I will be 
makingtoday. But then let me move quickly to my core message for today. 
  
First, the DuPont growth strategies are working. Our productivityefforts are gaining traction. We carry innovation momentum 
into 2007,and we will carry it beyond 2007. I will illustrate this with severalexamples throughout the talk. But first, let me tee 
up a couple ofthe key metrics that we look at in our businesses. 
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Plotted here are our pretax margins and our Return on InvestedCapital. As you can see, through our efforts over the past few 
yearswe have raised both of these indices from the low double digits upthrough the midteens. In the case of pretax margin, 
they came fromsolid work on our top line plus some outstanding work around fixedcost control. In terms of Return on 
Invested Capital, you can see asteady improvement, with 2006 being an outstanding year, over a 300basis point 
improvement. Expect to see us continue to push our ROICup into the high teens and expect continued progress in both of 
thesekey indices of our DuPont business performance. 
  
DuPont organizes its businesses into five growth platforms. Frankmentioned the Electronics and Communications, which is 
one of myareas of responsibility. Five growth platforms, three growthstrategies. Put our science to work; go where the 
growth is; andleverage the power of One DuPont. Both the strategies and theplatforms have been in place since 2002. In a 
real sense, they formthe outline of the comments I will be making today. 
  
So let’s look at one of our growth strategies, leveraging the powerof One DuPont. Now this comprises a number of facets. 
The one I willhighlight here is Richard Goodmanson’s work around streamline andsimplification for improved cost positions 
across DuPont. 
  
This chart really captures it. Plotted here is a very simple metric,fixed cost as a percentage of sales over the past four years. 
You cansee the solid, steady work, quarter after quarter, year after year,in driving down fixed cost as a percentage of sales. 
2006 was noexception. We had a 200 basis point improvement in this key metricduring 2006. Over the last four years we 
have had over a 500 basispoint improvement and expect continued improvement in this metric aswe go forward. 
  
Our second growth strategy is going where the growth is. Now, as Ithink about this, there is a marketplace aspect of going 
where thegrowth is, as well as a geographic one. I will be covering themarketplace facets of this when I get into the 
innovation part of thetalk. So right now let me talk about the geographic aspects of goingwhere the growth is. 
  
Let’s take a look at where we are today in terms of our sales. Youcan see that 59% of DuPont’s sales occur outside the U.S., 
and thatpercentage goes up every year. In 2006, we had over $10 billion ofsales from non-G7 countries, and this is the 
fastest-growing area forDuPont. You can see over the past several years 17% per yearcompounded growth rate in sales to 
non-G7 countries. In certainsubregions such as Eastern Europe and in China, we had over 20%growth in 2006. So the rest of 
the world is a great place to sell ourproduct. 
  
It’s also a great place to develop our technology, and all of our newTechnical Centers are in the new regions of the world. I 
will startwith our center in Shanghai. Customer Technical Center opened earlyin 2005, tailoring products and providing 
technical support to ourcustomers. We’re already expanding that facility, an expansion thatwill be completed later this year. 
  
That same year 2005, we opened our first technical presence in Korea,admittedly on a smaller scale, in Seoul. In 2006, we 
followed up inHsinchu in Northern Taiwan with a Technical Center devoted tosupporting our electronics customers there. 
  
Just last month, we announced a major Knowledge Center in Hyderabadin India. This center will comprise activities around 
crop geneticsresearch, research in other areas, technical support to ourcustomers, as well as engineering services and IT 
services -- a trueKnowledge Center for DuPont in India, and we’re not finished there.As you can see, next on the drawing 
board is a presence in EasternEurope in the 2009 to 2010 period. 
  
The rest of the world is a great place to develop technology. It’salso a great place to manufacture our products. Every year, 
DuPontspends about $1.6 billion on CapEx. About $600 million of that isrelated to our existing asset base. That leaves $1 
billion a year forgrowth. As you can see, we have a number of major projects nowtargeting those developing regions. 
  
Now let’s turn to a subject that is near and dear to me as ChiefInnovation Officer. This is about putting our science to work. I 
willspend the rest of my presentation highlighting this. We will coverthree aspects. First, our work around research 
productivity; we willtake a quick tour around our pipeline; and I will finish with somecomments on our bio-based materials 
effort. 
  
Now there is no one single metric that describes the vitality of yourtechnology activities. You really need a group of metrics 
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to do this.We measure a number of metrics, but we were sort of surprised to seethat other people are measuring metrics 
around DuPont innovation aswell. This comes from a Wall Street Journal last month; the Journalcombined with the Patent 
Board to do an assessment, industry byindustry, of the innovation effort. In the chemicals industry, asthey announced last 
month, DuPont was clear number one, leading inmany categories, including technology intensity, research intensity,and one 
that I am particularly proud of, and that is the innovationcycle time. 
  
Now faster -- lower on that chart -- is better, and you can see theclear gap between DuPont and the industry has we drive 
fasterinnovation cycle times. There is no stronger driver of researchproductivity than cycle time around innovation. Get the 
productdesigned; get it launched; and move on to the next one. So this is anexternal validation, I think, of what we have seen 
internally andsomething that Frank alluded to. 
  
You can also see it in our internal metrics. We are filing morepatents. Patent filings have increased at a double-digit rate as 
youcan see there. We will continue to trend up at a somewhat lower rate.We are filing more patents, different kinds of 
patents. In additionto our composition of matter and process patents, we are filingend-use patents, applications patents -- the 
kind of patents thatgive us enduring pricing power in the marketplace. 
  
We are filing more patents; you can see we are also getting more U.S.patents issued, up a whopping 40% in 2006. Based on 
our filings ofthe last few years, you can expect that trend to continue at ahealthy rate. 
  
You can also see that we have shifted our research resources frommaintaining today’s business to working on growth. Now 
the majority,two-thirds of our resources are devoted toward growing the DuPontCompany. We are in competitive industries. 
We will work onproductivity forever. So that one-third productivity and two-thirdsgrowth feels about right to us. 
  
Now, so far I’ve been talking about input metrics, in-processmetrics. What really counts is what you get out, in terms of 
salesfrom new products, revenue from new products, growth revenue from newproducts, and the percentage of revenue from 
products introducedwithin the past five years. You can see the progress we have made inlower right-hand part of that chart. 
2006, 34% of our revenue camefrom products introduced within the previous five years. We willdrive that up by at least a 
percentage point. We’re going to bemigrating from a five-year view to a four-year view of that metricfor reasons I will 
explain in a second. 
  
Now, we use our new products to grow the Company. We’ve introducedover 3,000 in the past three years. We also introduce 
new productsfor another important reason, and that is around pricing power. Thischart shows quarterly results around local 
pricing. You can see 12consecutive quarters of positive pricing momentum within DuPont. 
  
There are a number of contributing factors. Certainly our price valuecapture work -- understanding the value and making sure 
we get it --is part of that. But new products are a very important part of themix. We bring a new product to the marketplace, 
create more value inthe eyes of the customer, and share that value in a way that wecapture it in terms of greater pricing. 
  
Now before I leave the discussion of research productivity, I want totalk about what is next for DuPont innovation, how 
we’re going to getmore out of innovation. It’s all around cycle time. 
  
In my role as Chief Technology Officer, I’ve got one foot in thetechnology, one foot in the marketplace. My job is to work 
onlate-stage innovation. In the past, our products entered themarketplace and steadily, slowly, kind of ramped up. My motto 
now islaunch hard and ramp up fast. Get it out in the marketplace, put somemarketing behind it, and get to those peak sales 
earlier. 
  
This is the next driver of further improvement in our researchproductivity. Migrating to that four-year metric will emphasize 
theimportance of fast ramp up. It will help push us in the rightdirection. 
  
We have talked about theory and approaches. Now I want to get intoour innovation pipeline. I know this is a bit of an 
eyechart. I’m notgoing to cover it on a line-by-line basis. But I just wanted to giveyou a sense of that Stage-Gated approach 
that we use to track, tomanage our innovation pipeline, this one coming from our cropgenetics business. 
  
Each arrow is a program. The blue arrows represent recent advancementin the pipeline. Now, because of the nature of the Ag 
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business, fromdiscovery to introduction could be 10 years. It’s how long it takesto grow a plant, to do field trials, to get 
regulatory approvals.Fortunately, we have got a number of late-stage programs, and that iswhere I will focus today. 
  
When you take a look at our research here, breeding is the historicstrength of DuPont Pioneer, 2006 was another solid year 
for ourbreeding program. We ran 30,000 trials, head-to-head trials versusleading competition. We showed a 6-bushel per acre 
advantage in ourcorn trials versus competition; and that advantage was up 50% versusthe previous year. In the National Corn 
Growers Association, in theirvarious categories, 85% of the first, second, and third place winnersin that competition were 
growing DuPont Pioneer hybrids. 
  
Breeding is one side of it; biotech is the other. The bar chart atthe bottom shows the ramp up of DuPont trait acres in corn. 
You cansee the steady, even accelerating now, ramp up. Trait acres will beup in 2007 by over 50%. 
  
The other important trend is the replacement of in-licensed traitswith DuPont-developed traits, creating more value for 
ourshareholders. You can see the in-licensed corn rootworm product inred ramping down as we ramp up the blue bar, the 
DuPont-developedproduct. Again, creating more value for the shareholder. 
  
Now many of the growers are interested not just in one trait but inmultiple traits. They want herbicide tolerance, they want 
insectresistance, disease resistance, maybe some output traits as well.This is the DuPont roadmap to provide two-way, 
three-way, four-way,five-way, even six-way stacks of genes in our products, both in cornand in soy, and as always available 
in the DuPont Pioneer elitegenetic background. 
  
Now let’s take a look of some of the most exciting traits we have inthe pipeline. First up is the Herculex products 
codeveloped byDuPont. You can see on the left our European corn borer product.DuPont is first to market with a 
second-generation product withbetter efficacy versus corn rootworm and broader spectrum of insectcontrol, picking up 
Western bean cutworm, black cutworm, and variouspests. Tremendous demand for this product in the marketplace. It isdoing 
extremely well. 
  
The results on the right are even more exciting. This is our cornrootworm product. You’re looking at the root mass of corn 
plantsthere -- the Pioneer product containing the Herculex traits comparedto the non-biotech control and the competitive 
product. That largerroot mass translates into better standability; it translates intobetter moisture availability in terms of 
drought; and those factorsmean better harvestable yield for our growers. 
  
We saw this in our trials. Last year the leading researchuniversities saw it in their trials, and the marketplace hasresponded 
very strongly. Now we’re ramping up these products as fastas we can. We will sell 10 times more Herculex XTRA than we 
did lastyear, and we will still be sold out. It will be next year before wehave full availability of these products, and these 
products instacks. But great impact from the Herculex franchise. 
  
Next in the pipeline is our anthracnose stalk rot resistance. This isa fungal disease that affects yield in corn. We found within 
nativevariation in another part of the world a gene that confers intrinsicanthracnose stalk rot resistance. We identified a 
molecular marker;we patented that marker for use in selection; and we are breedingthis broadly through our germ plasm. We 
will be in the marketplacenext year with a product that overcomes a significant form of yieldloss for the grower. 
  
My third example is something we are truly excited about. This isDuPont’s entry into herbicide tolerance. DuPont has 
developed the GATgene, a different mode of action, conferring glyphosate tolerance. Weare taking that gene; it is very 
effective. You can see, even underhigh-dose conditions, its effectiveness in the presence ofglyphosate. We’re stacking that 
with resistance to DuPont’s ownsulfonylurea herbicides. We believe this is truly what is next interms of herbicide strategies 
for crop genetics, the stacking ofthese traits. I think you’ll see competition following us in thisdirection. 
  
It has got tremendous advantages. First, by stacking resistance totwo different herbicides we give the grower a multitude of 
options indesigning the weed management strategy. Secondly and equallyimportant, it has the environmental benefit of 
fighting thedevelopment of resistant weeds. When you can spray with glyphosate,spray with sulfonylureas next time, the 
weeds don’t know which way toevolve in order to develop resistance. 
  
This is what is next in terms of herbicide-resistant technologies. Wewill have it in the market in 2009 in soy, where it has 



DuPont at BB&T Capital Markets Manufacturing and Materials Conference... 
 
 

 © 2025 Thomson Reuters. No claim to original U.S. Government Works. 5
 

theadditional benefit of eliminating the yield drag that has beenassociated with earlier generation competitive events. It will 
be incorn in 2010 and other products soon thereafter. 
  
Let’s move on now and look at some other exciting DuPont platforms.Electronics & Communications is one where I have 
directresponsibilities. You can see near double-digit top-line growth,healthy double-digit bottom-line growth over the past 
few years. Weexpect these trends to continue, although the earnings may not growat quite that strong a rate. Some of our 
fluorochemical products are(technical difficulty) some cyclical peaks. 
  
But we look to this platform to continue to grow in a solid way forus, driven by our strong position in marketplaces such 
assemiconductor production, semiconductor packaging, packaginggraphics, and some new areas such as flat-panel displays 
andphotovoltaic. 
  
Once again, we see a strong pipeline of innovation products arrayedin support of these businesses. Here the innovation 
pipeline fromconcept definition to commercialization is shorter, three to fiveyears on average. We once again have a number 
of late-stage projects. 
  
I would like to highlight two areas. First, DuPont in flat-paneldisplays, we have hundreds of millions of dollars of business 
here.We have certainly got tremendous upside from stronger growth. Ourbiggest area today is in conductive materials for 
plasma displays.We’re working on next-generation FED and SED type displays. 
  
We have a number of programs directed toward LCD displays -- reallythe workhorse of the flat-panel display industries. You 
can see thereour digital direct-to-glass laser imaging to produce the colorfilter. We’re working on a number of optical films 
for use withinthat display, improving performance and creating value for thedisplay manufacturer. 
  
Also, LCD enhancements -- ruggedization and antireflective typelayers that, particularly as the world is now moving 
towardtablet-format PCs, are finding a lot of demand. 
  
A little further out, a solid program around materials for OLEDdisplays, both the emitted materials and processing 
technologies,where our unique angle is around small molecule, liquid processablematerials. Strong offerings for flat-panel 
displays. 
  
The same is true around photovoltaics. This is a today opportunity.DuPont’s sales will approach $200 million in this space 
this year.The opportunity is growing at 30% a year. DuPont is growing at 40% ayear as we increase our penetration. We have 
a number of DuPontproducts including DuPont Tedlar, DuPont thick film paste forconductors, Elvax, or engineering 
polymers. We pulled this offeringtogether in what we call DuPont photovoltaic solutions. This is theapproach that we are 
taking to the marketplace to drive growth. Weare innovating around new products, and we are investing inadditional capacity 
to meet the needs. 
  
My next example is our Safety & Protection platform. This is hometo some great businesses and some iconic DuPont brands. 
Businessessuch as Nomex, and Kevlar, and Corian, and Tyvek, great businesseswith great futures. You can see the 
double-digit top- and bottom-linegrowth. As in my other examples, we have got a solid innovationpipeline supporting it. 
Many recent advancements, many late-stageprograms. 
  
I have time to highlight only one area, and that is DuPont personalprotection. Safety has been important to DuPont 
throughout ourhistory. In the post 9/11 world, there is a lot more emphasis onsafety and security, creating opportunities for 
DuPont. In the areaof worker safety, with products such as Kevlar gloves and [blank]gloves. In the area of emergency 
response with chem/bio suits andthermal-protection suits. And for everybody, in the case ofantimicrobial products for 
decontamination and chem/bio-protectionproducts such as our RelyOn and Virkon wipes and spray. So greatinnovation 
possibilities in that area. 
  
Now I would like to turn to my final subject today, spend a fewminutes talking about DuPont bio-based materials, our newest 
growthinitiative. I would like to say a couple words about the enablingscience before I get into the opportunities. The science 
behind thisis something known as microbial metabolic engineering. I know that isa bit of a mouthful, but what it really 
constitutes is applying thepower of modern biology, the recombinant DNA techniques, to changethe genome of a 
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microorganism, to allow it to produce our desiredchemical product with high specificity and high efficiency. 
  
In another words, we take a bug; we reprogram its genetic softwareand convert it into a microscopic factory to make what we 
want it tomake. And yes, we can do that. There are few labs in the country thatcan really match -- in the world, really -- that 
can match ourcapability, either industrial labs or academic labs, who have thepower around microbial metabolic engineering 
that DuPont as. 
  
An example is shown in the lower left. That is a depiction of thegenome of the organism we use to produce Bio-PDO. That 
starburstpattern is the annotation of the genes within that organism. That iswhat our microbiologists go to work on. They add 
genes to make ourdesired products. They knock out genes for competing metabolites.They upregulate and downregulate 
other genes to really optimize thisproduction of our desired product. Feed this organism sugar, and itwill produce seven times 
more of our desired product, PDO, than itdoes its own cell mass. This is truly a factory developed to makewhat we want it to 
make. 
  
Now because of our combined strength in Ag biotech and in microbialbiotech, year in and year out DuPont is one of the 
leading recipientsof U.S. patents in the area of biotechnology. You can see over thelast few years only the University of 
California system and the U.S.government have got more biotech patents than DuPont. 
  
Now this does us no good if we leave the science in the laboratory.We have to get it out of the lab, into the marketplace, into 
somebodywho will reward us for developing the technology. You are looking atthe world’s largest aerobic fermentation 
plant. DuPont and ourpartner Tate & Lyle started it up late last year. This is alsothe world’s leading example of microbial 
engineering to produce achemical product. Nothing else at this point comes close. 
  
We use this plant to make Bio-PDO, an important ingredient in ourfast-growing Sorona polymer. Sorona can be used in fiber 
form incarpeting; it can be used in automotive textiles; it can be used inapparel applications. Soft hand, good dyeability, 
intrinsic stainresistance are the drivers there. 
  
We’re also looking to develop direct applications for Bio-PDO as aproduct. It can be used in personal care items, soaps, 
shampoos. Itcan be used in industrial products such as lubricants or thermaltransfer fluids. 
  
Today, we’re making an announcement of a partnership with Cryotech, aworld leader in deicing technology, to develop 
runway deicing fluidsbased on DuPont’s Susterra PDO. It has advantages versus incumbentproducts. That will be available 
for next winter season, and we arevery excited about the partnership we are announcing today. Thisisn’t going to be a huge 
application, but it’s another proof point ofDuPont bio-based materials. 
  
My final comments are around the work on Bio-PDO, which led to someimportant work in the area of biofuels. Based on our 
work in Bio-PDO,BP and DuPont got together, BP’s fuel people, DuPont’smicrobiologists. We picked biobutanol as the 
target for an advancedbiofuels with certain significant advantage versus butyl ethanol. Wehave come together; our intent to 
introduce biobutanol into the fuelmarkets in the UK in limited quantities this year. We will have animproved microorganism 
available by 2010 to confer economicscomparable to what can be achieved with ethanol. 
  
Our second important thrust in the area of biofuels is a partnershipwith Broin, one of the country’s leading producers of fuel 
ethanol.Broin has come together with DuPont to build a pilot plant forcellulose-based ethanol. We announced that 
partnership late lastyear. Just a few weeks ago, the U.S. Department of Energy in acost-sharing program awarded $80 million 
to Broin in a 50-50 costshare to build a semicommercial-scale plant to produce fuel ethanolbased on DuPont’s cellulosics 
technology. 
  
That completes my quick lap around innovation within DuPont. I wantto finish really right where I started with my key 
messages. Ourgrowth strategies are working. The productivity efforts havecertainly gain traction. And I hope these examples 
have illustratedthe momentum we have around or our innovation efforts. Thanks verymuch, and I will be happy, Frank, to 
take some questions if we havetime. 
  
FRANK MITSCH: While we wait for the audience to ask questions, one ofthe things that is on my to-do list, after 
negotiating peace in theMiddle East, is to negotiate a peace settlement between DuPont andMonsanto in terms of putting 
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these side-by-side slides together thatshow how Company A product is superior to Company B’s. Monsanto usesthe exact 
same photographer and actually the same picture that DuPontdoes, but the labels are switched; so it’s amazing how that 
happens. 
  
But I understand the basic message there, being that you are makinggreater strides in terms of advancement of your Ag 
biotechtechnology. Perhaps in some way that was a motivation for Monsantoand BASF to form its collaboration that they 
announced yesterday. 
  
As I look at the landscape, you showed some charts where you’re goingto be decreasing the usage of Competitor A’s 
technology and usingyour own technology. I was wondering if you could, perhaps, talkabout when would we really be able to 
see a major ramp up in your Agprofitability because of that switch? That is, by moving away frompaying licensing and 
royalty revenues to using your own technology,when do you think investors will be able to noticeably see thattransformation 
take place? 
  
TOM CONNELLY: Frank, what I would say is that there a number oftraits involved in the comments that -- the question that 
you posed.There are a number of agreements between ourselves and variouscompetitors governing the financials around 
these materials. 
  
I would say as we introduce a trait, usually it is a couple yearsbefore we ramp up and where we see the full benefit. I 
mentioned theuse of Optimum GAT which will be in the marketplace in soy in ‘09 andin corn in 2010. I would expect to see 
on the back end of that --again, assume that it’s two to three years to ramp up -- and then youwill start to see the full impact 
of that. 
  
FRANK MITSCH: I don’t know if Carl wants to address this, but DuPonthas been in the forefront recently in terms of using 
its balancesheet to buy back its stock. Where do we stand on the share buybackprogram? 
  
CARL LUKACH, VP IR, E.I. DU PONT DE NEMOURS AND COMPANY: Frank, wefinished, of the $5 billion of this 
program, $3.3 billion in 2006;and $1.7 million left to go. Our goal was to have that complete bythe end of calendar 2007. 
  
FRANK MITSCH: In terms of the balance sheet and the ratings metrics,the rating agencies, what is their take on DuPont 
today? 
  
CARL LUKACH: We are single-A. We think we are a solid single-A andcomfortable with that rating. This $5 billion 
program, just to closeon that, it represents about a 13% reduction in the float in shares.So almost a recapitalization of the 
balance sheet. Single-A, though,is where we like to be. 
  
FRANK MITSCH: I think the success that DuPont has had with its sharebuyback program is witnessed by the stock moving 
out of the $40 rangethat it had been mired in up to the $50 range was probably motivationfor some others, perhaps Eastman, 
to take that. So thanks for movingthe chemical industry forward on this regard. 
  
For those who are familiar with other parts of BB&T research, ourtransportation analysts put out a phenomenal note two or 
three daysago trying to prod the transportation sector to return cash toshareholders. Its title was extremely subtle; John 
Barnes’ title Ithink was -- Give Me the Money, or Give us the Money! Exclamationpoint. So DuPont is to be commended for 
stepping forward in thatregard. If there are no further questions from the --? 
  
UNIDENTIFIED AUDIENCE MEMBER: (Inaudible question - microphoneinaccessible) 
  
FRANK MITSCH: Let me give the question for the Web audience. Thequestion was revolving around Monsanto’s 
announcement with BASF.Would that spur DuPont to re-examine its portfolio and thepossibilities that it might pursue a joint 
venture to enhance itstechnology capabilities? 
  
TOM CONNELLY: Good question, and I would point to a couple thingsthat happened last year. It was just about a year ago 
that DuPontlooked around and decided to align with Syngenta, anotherEuropean-based company with a strong germ plasm 
position, a strongposition in the seed marketplace, and also strong trait developmentcapabilities. We felt that they were the 
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right partner to be with. Wecreated with them GreenLeaf Genetics, which is the pathway to moveboth our germ plasm and 
our traits into the marketplace, to thoseregional seed producers. So I think the DuPont moves in that regard ayear ago 
anticipated yesterday’s announcement. 
  
On the enabling technology side, the announcement talked yesterdayabout metabolomics as an enabling technology. It is 
something we havelooked at. We keep it in view. 
  
I alluded to an agreement we made a few years back with a companycalled Verdia who had a gene shuffling enabling 
technology. The GATexample I showed today came out of that collaboration with Verdia. Itworked so well we bought the 
company. 
  
So yes, we’re definitely out there looking at partnerships, lookingat enabling technologies, and have our own game plan that 
we havebeen executing for the last few years in that regard. 
  
FRANK MITSCH: Terrific, we are going to keep it on schedule here.Thank you very much, Tom. 
  
TOM CONNELLY: Okay, thank you, Frank. 
  
[Thomson Financial reserves the right to make changes to documents,content, or other information on this web site without 
obligation tonotify any person of such changes. 
  
In the conference calls upon which Event Transcripts are based,companies may make projections or other forward-looking 
statementsregarding a variety of items. Such forward-looking statements arebased upon current expectations and involve 
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