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Project: Jeezee

The Offering

Tag Line
The best, easiest and fastest way to create, distribute and update dashboards or
individual charts on the net

What it is

* ltis a Web 2.0 Service that allows users easily to convert Excel-based/Google spreadsheets based input data into charts that
can be tied into any Web-Page or Blog via an HTML-Snippet

* The user should be able to group multiple charts into one context — Dashboards — and be able to set this up as a dedicated
web-page or send those via an HTML-based eMail

* The charts — by choice - are updated either automatically by pulling new input data or by manually uploading new input data

¢ Chart types could range from simple to sophisticated, i.e. drillable versions. The user should be guided intuitively in setting up his
chart, advising him on the best way of showing his data graphically

* Finally, the user should be able to select predefined professional chart content from professional Data Service Providers
(Bloomberg, etc.) to enrich their own proprietary

For whom it is
* The offering is targeted at

1. private and professional users who would like to enhance their blogs and web-sites with easy-to-set up, professional
looking charts

2. SMBs who would like to use the service for simple-to-set-up eMail or web-based dashboards
3. Professional data providers who are interested in a platform to distribute their content to a mass-market

How it would be offered
* The self-service based offering would be divided into two types:
1. Standard Service: Push-type updating of charts — Users need to update their charts manually by uploading current data

2. Business Service: Pull-type updating of charts — A link to a local database is built from where data is pulled to
automatically update the charts

* On top, telephone-based Professional Services could be offered
1. to advise customers on the best way to turn their data into chart and design for them professional, custom-built charts
2. toinstall the required links to local databases (required for the Business service)

* From a gallery, users can select finished charts with predefined content from marquee professional data service providers
(Bloomberg, etc.)

The Business Model

Pricing
* Free-of charge Standard Service with slightly enlarged charts carrying ads + a powered by XX (Oceans for charts created via the
service, DSP name for finished content) logo,
¢ Basic Package, monthly fee for ad-free charts + access to basic type of charts (including DSP content)
* Professional Package, like Basic Package + access to more sophisticated charts (including DSP content)
* On-Demand phone services, fixed fee per call, to advise customers on their charting requirements

Demand-Generation, Route to Market
* Viral marketing (i.e. get it talked about)
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* Online self-service for Private Users, Professional Users, SMBs to enhance their web-sites, blogs, e-mail dashboards
¢ Direct Sales activities to media houses who require the service to enhance their online publishing capabilities

* Referral partnerships with Blogging Service Providers (Blogger etc.)

* Content partnerships with Data Service Providers

The Business ldea

Advantage offerend/value generated

* For anyone to generate a web-based chart requires multiple steps from turning the given data into a chart using e.g. Microsoft
Excel, then saving as JPG/GIF etc. then uploading into your web-site. Becomes tedious for frequent changes of charts in a static
context (show my current financials, market share etc.). In addition quality of graph is not web-based, i.e. what sort of looks ok on a
local PC doesn’t necessarily look great in a web-based setting. The service should provide a way to easily generate high-quality,
professional looking web-based charts that can easily be updated.

* The layman often doesn’t know what the best way is to generate a graph from a given set of data. The service could provide a
resourceful guide to help people create professional looking charts that are downloadable (with a “Powered by Oceans” Logo”) or
that can be used online (by using HTML snippets, with or without ads). Students who don’t use Excel might use this free, download
service — generating traffic.

* A rich platform for content from data service provides may provide a new mass distribution channel for individual professional
users.

Competitive Advantage

¢ Differentiated product (web-based Chart updating service, content-rich chart creation guidance as compared to using Excel)
using low-cost production methods

Distinctive Competences
* Web 2.0 Development Capabilities
* Professional Charting Knowledge
* Graphical Representation
* Bl Knowledge

Growth Loop
* Free-downloadable charts creates initial traffic and spreads name
* The bigger the traffic, the richer the content (in terms of graph types, predefined charts from professional DSP) will get
* The richer the content the more attractive for users
* The more users, the more traffic
* The more traffic, the more revenue from advertisers, subscription-based users

3 iCHARTS LLC IPR2024-01387
Ex. 2012



Jeezee Service Description

Introduction

Purpose of this document is to provide a description of the Jeezee web-service as well as serve as a design
guideline for constructing and implementing the service.

Tag Line

The objective of the service is to be "The best, easiest and fastest way to create, share and update
interactive dashboards or charts on the net"

User Need
The service is targeting users who have a common desire for wanting to

1. design interactive graphs (charts or tables) and dashboards (group of charts) based on the user's own,
proprietary data, for either online (Blogs, Homepages, Intranets, Extranets) or offline (Powerpoint) usage

and/or
2. mesh their own content with 3rd party statistical content from public or private data service providers for
informational or contextual purposes

and
3. regularly share and distribute their charts/dashboards with others (either securely or openly), using web
technology (i.e. HTML)

Of Dashboards and Visualization Techniques

Prospective Users

By nature of their need, typical users can be found in any of these communities:

Community Nature of need Example
Company Financial information for * Any publicly listed company needs
Websites investor relation purposes to show investor relations data on its

corporate home page
Key company data for

marketing purposes = A medium-size, privately held

company wants to provide general
statistics regarding its product
portfolio, customer base or
distribution channel on its public
website as an informative measure
Product related = A small-to-medium size company
information wants to share key metrics/product
characteristics for it’s entire product
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Company
Extranets

Small/Medium
Businesses

Public Bodies,
NGOs, Sport
Leagues,
Communities

Semi-
Professional
Blog Publishers

Order status, inventory
statistics, revenue
statistics

Service level statistics

Quality management
statistics

Maintain an internal
dashboard of current
company key financial
data and non-financial
KPIs that can be viewed
either on the web or read
regularly via HTML emails

Maintain a dashboard
with current information
of interest to it's
community available on
the homepage (e.g.
Member statistics, League
results, City
Demographics)

Maintain graphs (tables/
charts) on their blogs
that contain proprietary
data or syndicated 3rd
party data (e.g. for
economy, industry,
environmental or demo-
graphical statistics)

catalogue online

= A 650 employee-Company would
like to offer vendor-managed
inventory services and needs to
provide regular inventory statistics to
it's client

= Web shop site provider wants to
provide its customers access to
statistics on current and historical
orders/revenues generated from their
sites

= A small Telemarketing agency
would like to be able to provide to its
clients - who regularly outsource
business to them - call statistics

= An small company who provide
outsourced R&D services would like to
provide a regular update on Quality
Management statistics to it's clients

= Rather than receiving weekly
company results via Excel, text-based
emails , phone or paper, the
management of a small-medium size
Business (800 employees) would like
to have a weekly update on key data
(e.g. revenue by key customers,
order status by product, inventory by
site) in an easy-to-read, no-nonsense
graphical format.

= A local soccer league would like to
update its members via the
homepage on the weekly sports
results as well as show current
member statistics

= The city counsel of a 150.000
people-town would like to provide
current information on local
demographics and city service
utilization

= A semi-professional investment
blog with 500.000 readers would like
to set up an easier to maintain way of
showing statistics showing the
performance of its stock picks

= A journalist maintains a private
news blog with 250.000 regular
readers and has interesting human
rights abuse data it wants to regularly
share with its readers

= This environmental watch blog
would like to display on its site a
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Students, Download graphs
Teachers, (tables/charts) that have
Hobbyists been created through

What are the users doing today?

uploaded proprietary data
or provided through from
3rd party data service
providers(e.g. for
economy, industry,
environmental or
demographical statistics)
into their local
presentations, thesis or
studies.

tracker showing the the rate of
extinction for mammal species living
in the Antarctic

= A student who doesn't have his own
laptop with Excel/Powerpoint on it,
uses the service to create and
maintain high quality charts to
download and embed in his thesis

= A teacher who is not the expert in
using Excel/PPT to create, copy and
paste charts he likes to use for his
classes, utilizes the service to create
high quality charts he then downloads
and pastes into his presentation

= A hobbyist likes to use the service
to prepare his evening presentation
he has been asked to hold at his local
yachting club

The typical approach to showing data on a public web-site is any one of the following:

Embed data in text instead of using graphs

Use tables embedded in HTML (dynamic or static)

Use PDFs
Use JPGs/GIFFS embeded in HTML
Build a dedicated web-application

For web-site traffic data, use Google Analytics or Alexa

For stock-data use a professional financial data provider

Don’t do anything, avoid the hassle

For sharing data with a restricted external community (i.e. customers or partners) the typical approach is:

Build a dedicated web-application with controlled external access

Share data via Excel & eMail

For internal Management Information Systems the typical approach is:

The manual process to represent data in a graphical format online is very cumbersome and prohibitive:

Dk e =

Implement an off-the-shelf client/server application

Share data via Excel & eMail

save graph as a JPG or GIF file,

embed the file into HTML source code
format graph using HTML Editor tools

upload the file into homepage webspace,

create a graph (table/chart) using Microsoft Excel or Powerpoint,
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6. publish content
7. repeat process each time new data is available

Automating the process only makes sense, if the data changes very frequently (i.e. more often than once a week
or perhaps once a month). Automation is achieved either by building a proprietary web-based application (for
extranets or public websites) or implementing an off-the-shelf client/server application for internal use. The cost of
this approach is low end-user experience, as the value of a singular application does not offset the investment
required to build a superior user experience.

What the service will provide to the users
The service will provide to users

* an easy, intuitive and fun way of creating and sharing charts (tables/graphs) based on spreadsheet data
the user uploads or sends to the service via eMail

e an vastly superior experience of interacting with the charts (both graphs and tables) as compared to any
option today

* an intuitive, appealing way (i.e. drag & drop) of grouping multiple charts into one dashboard

* expert guidance helping the user create superior charts

* a gallery of 3rd party data service provider charts, where the user can search and select statistical content
showing e.g. demographical, business, market or governmental information

» a fast and simple way of placing charts or dashboards in any HTML-based context using HTML snippets
(like Google Video)

* a capability of setting up a secure, password protected web-site that carries dashboard content

* a super-simple way of updating charts and dashboards by simply sending a spreadsheet with current data
via eMail to thw service or manually uploading a new spreadsheet and then publishing the data

* a capability to download charts and dashboards as JPGs/GIFs or even Powerpoint format to support off-line
usage

Why the service matters and what will make it appealing

Showing graphical information has always been a superior, powerful way of representing key data to reveal
underlying messages. In the pre-PC era, creating a superior chart originally required an expert who used
sophisticated tools and methods to create physical, printed charts. With the advent of the PC, Microsoft
Powerpoint and Excel effectively made this a "self-service" capability every user could do at his writing-desk.
However, what did get lost in the process, is the Expert knowledge of how best to design a graph that supports a
particular message. While embedding and updating Powerpoint/Excel charts across the Office suite is a standard
feature today, the capabilities of the internet era have not yet been applied to the charting process. Placing,
distributing and updating charts in an online context remains cumbersome and unintuitive.

This service wants to take the next step in the way charts get created and how they are shared and distributed
across the internet. In addition, it wants to reintroduce the expert's expertise through online rich content
combined through wizard or avatar techniques. In a nutshell, it wants to be "The best, easiest and fastest way
to create, share and update interactive dashboards or charts on the net".

It is believed that the key criteria for making the service appealing and therefore successful are:

* a highly interactive and dynamic format for charts giving the user a hitherto unreached level of
experience

* an easy and fast way to update charts anywhere in the web by simply uploading or sending an email
with new data to the service

* a simple, fast, easy-to-use, intuitive and fun user-interface leaving out the "whistles and bells"

» for proprietary data, the feeling that service is as secure or even more secure than the current way of
sharing data and charts
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* rich-content features for guiding users through the chart-creation process
* 3rd party data service provider content that allows to mesh own proprietary with 3rd party statistical

content

* a revenue model that allows both free (that is ad-financed) as well as paid usage of the service

Guiding users through the chart creation process

Meshing 3™ party statistical content with own proprietary data

How the service will be used

The service will be used in a number of different modes and depending on the modes, the type of service offered

will need to vary:

Service Usage

Free usage

Free usage

Type of service

Standard Service
(Self-Service)

Standard Service
(Self-Service)

Model

Free

Ads-based

Scope

Charts creation and
distribution for

Relevant
Community

Public Institutions,
Communities,

proprietary data & self-NGOs

created charts

Dashboards

Sharing of 3™ party
statistical content

SMBs

Corporate Web-
Sites

Semi-professional
Bloggers

Students,
Teachers,
Hobbyists

Public Institutions,
Communities,
NGOs

SMBs

Corporate Web-
Sites

Semi-professional
Bloggers

Students,
Teachers,
Hobbyists
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Business usage Business Service
(Self-Service)

Platform usage Platform Service
(Self-Service)

Professional
Services

Add-free
subscription

DSPs will be
earning through
revenue sharing

Custom Pricing

Dashboards

Sharing of 3™ party
statistical content

All functionality +
special platform
functionality
(distribution &

utilization statistics)

Custom-tailored

SMBs

Corporate Web-
Sites

Public Institutions,
Communities,
NGOs

Corporate
Divisions

Semi-Professional
Bloggers

Data Service
Providers

Data Service

design services to help Providers

Data Service Providers

move their content
online
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Jeezee Business Model

Introduction

Purpose of this document is to provide a description of the Jeezee web-service as well as serve as a design
guideline for constructing and implementing the service.

Tag Line

The objective of the service is to be “"The best, easiest and fastest way to create, share and update
interactive dashboards or charts on the net"

Summary of Business Idea

< Business Idea Graph>

Value Offered
We believe that the service offers several main values that will make it highly appealing to users:

1. It is an easy-to-use, free service that empowers the user to create, share and distribute dashboards
by himself through the click of a mouse

2. It provide a vastly superior user experience in viewing and interacting with charts using latest web
technology

3. It provides users with a rich, expert-like guidance helping users create superior charts that visualize
their communication objectives

4. It significantly increases the communication capabilities of the user, by providing 3rd party statistical
content that can be easily meshed with the user’s own proprietary data

We believe that the first three are sufficiently attractive as compared to today's options for users to adopt the
service quickly. We believe that adding 3rd party content over time (allowing users to mesh up internal
proprietary data with external statistical content) will make the service even more attractive, driving additional
users to the service.

We therefore believe, there is an inherent growth loop built into the service's value proposition:

* An attractive, easy-to-use and free service that is tackling today an inhibitive process enabling users to
show/update online quantitative data in a superior graphical format will attract users and generate traffic.
* Traffic will attract the interest of data service providers to push their content via the service plattform
(given the right economic incentive).

* 3rd party syndicated content will make the service more attractive and attract additional user and usage.
Etc.

Competitive Advantage
The service provides a significant, double competitive advantage as it provides

* a highly differentiated product (superior user experience, online chart creation, distribution and
updating mechanism, dashboard set up & maintenance mechanism, rich user guidance & 3rd party content)

as well as

* a low-cost process to deliver the product to the customer (Internet self-service)
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Compared to the alternatives

1. doing it the traditional way (create graph using Excel, save as JPG, store somewhere online, develop
HTML code to bind in, tune HTML code to make it look nice),

2. buying a traditional software package (NetCharts was the only one found and is proprietary, difficult to
set up and needs administrative help to maintain it) or

3. doing nothing (loose the opportunity to send a stronger message using graphical data),

we believe the service provides a compelling, sustainable edge.

Differentiating Competences

To deliver the core values the following competences will be required. The quality and depth of those competences
will serve as the main differentiator of the company and reflect in the appearance of the service:

* Solid knowledge of Web 2.0 technologies to deliver a rich, modern and highly interactive user-interface

* Architectural know-how and capability to deliver an ultra-fast service

* Expert knowledge of the best way to turn quantitative data into graphical content, supporting a user's
message

* Analytical/BI and technical expertise to be able to handle statistical analysis, aggregation and conversion
of data

* Design skills allowing to produce a elegant and simple user interface/ service appearance

Sources of Revenue
The service offering will provide three sources of revenue

1. Ad-revenue
2. Subscription-based revenue
3. Professional Services

Ad-revenue will be the primary targeted revenue stream, as the service should be available free-of-charge. Adds
would be primarily used in dashboards, either placed on the side or bottom of a dashboard page. The provisioning
of individual charts would largely be free, however, over time, when 3™ party data service provider content
becomes available via the service, micro-adds could be placed on those charts at the bottom, next to the
copyright notice of the DSP.

The subscription model would be offered as an alternative option for users who like to avoid ads being placed near
their content. Pricing the subscription model needs to be closely aligned with the ad-revenue model to avoid any
inbuilt incentive in the company to favour one model over the other. It is strongly believed, that the service
should be free in principle.

Professional Services is an add-on source of revenue targeted at Data Service Providers to help them move bulk
content online. The professional service should be operated offshore and interaction mainly telephone-based. It is
believed that there are 100’s if not 1000’s of small to medium DSPs that would be supported this way.

The following communities are sources for the anticipated revenue streams:

Revenue Stream Relevant Community
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Add-financed Public Institutions,
Communities, NGOs

SMBs
Corporate Divisions

Semi-professional
Bloggers

Students, Teachers,
Hobbyists

Add-free subscriptions SMBs

Public Institutions,
Communities, NGOs

Corporate Divisions

Professional Services Data Service Providers

Data Service Providers

Over time, acting as a distribution platform, the service will be able to attract 3rd party Data Service providers
such as

= tier 2 providers - Industry Associations, Governmental Organisation, NGOs, Niche market research
companies but also - over time -

= tier 1 providers - Bloomberg and Thomson Financial Services for Finances, GartnerGroup, Forrester for IT,
ACNielsen for Consumer, etc.

We believe that users will highly appreciate the ability to mesh in dashboards 3rd party syndicated statistical
content with their own proprietary content to provide richer information in a larger context.

In addition many one-time or low-usage users would like to beef up their presentations with the one odd chart
that the data service provider have in their portfolio. However, these low-end users do not have the ability or do
not want to pay the fees to gain access to the data service provider subscriptions or even individual, very costly
reports.

Today, the current, the large data service provider model ignores the "long tail" of the market that is providing
their content to one-odd or low-usage users and in the process, foregoing significant revenues. Furthermore there
are probably 100’s if not 1000’s of 2nd tier data service providers that don’t have a great reach with their content
and/or provide a very low level user experience in accessing their proprietary content, also leaving money on the
table.

The service will offer a solution to both, i.e.

= providing a high quality platform for distributing statistical content for 2nd tier providers as well as

= accessing the "long tail" for 1st tier providers.

To allow the service to generate revenue, micro-adds could be placed on those charts at the bottom, next to the
copyright notice of the DSP. The revenue would be shared with the DSPs.

With sufficient traffic, the service should become a viable alternative, mass-distribution and revenue generation
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channel for Data Service Providers. However, it is well understood, that the service potentially is upsetting to the
current incumbent data service provider model and therefore will face resistance. The initial focus therefore will be
to go after the 2nd tier providers.

Special professional services will be offered to DSPs to help them move bulk data to the service.

Traffic Generation
For this service the key metrics to measure success of the service will be

= traffic to the site,
= conversion to registered users and
= frequent use by registered users.

It is believed that a known, easy-to-use, free service providing the value aforementioned will in itself attract
users. Over time, adding 3™ party data service provider content will make the service more attractive and draw
additional user and usage.

Initial measures to make the service known would primarily focus on viral marketing efforts. The focus therefore
would be on making the service known to key editors and journalists who are covering the web 2.0 hype in the US
and Europe. The objective would be to get the new service written about and mentioned as part of the new league
of web 2.0 services out there. Currently there is a hype and search for new web 2.0 services going on and as they
are mostly consumer oriented, it is believed that a business level web 2.0 service could attract a lot of media
interest.

The initial users attracted to the site would be early adopters and experimenters. It is critical to leverage these
users as testers and early feedback providers improving the services usability and utility. The service initially
would be run in Beta-Mode, i.e. complete free with no ads. The objective is to be able to build enough traffic to
secure adequate pricing for ads when the switch to operational mode takes place.

Once into operational mode, these following direct acquisition efforts will be implemented:

= placing ads using a service like Google's adsense online will be used to generate additional traffic,

= winning data service providers to move their proprietary content online for mass distribution (via a direct
sales force) and

= targeting marquee users (high profile SMBs, non-Profit organization and Bloggers) to adopt the service
(via tele-sales)

Growth Loop
It is believed that the model has an inbuilt growth loop:

= An attractive, easy-to-use, free service will attract early adopters and experimenters as well as generate
hype coverage

= A robust service (field tested via a Beta-mode) plus hype coverage and word-of-mouth propaganda will
grow traffic

= Increasing traffic will lead to a point, where ad-revenues can be generated

= With ad-revenues (plus initial funding) direct traffic acquisition can be implemented

= Increasing traffic will lead to 2nd tier Data Service Providers moving online

= 3rd party content plus an easy-to-use service will make the service even more attractive, leading to more
traffic

= More traffic means more revenue and more profit to invest into making the service more compelling, which
leads to more traffic
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Jeezee Development Stages

Introduction

Purpose of this document is to outline funding requirements of the company with a link to its development stages.

Tag Line
The objective of the service is to be “The best, easiest and fastest way to create, share and update

interactive dashboards or charts on the net”

Development Stages

The development stages of the company would look as follows:

e RIS Bk Objective Time Span Fund_lng
Stage required

e Deliver proof-of-concept
Angel Stage e Build network of supporters April - May 06 15k

e Secure seed funding

e Finish prototype of the service for

Beta-Launch of the Service

Seed Stage June - December 06 150k??

e Build core team

e Secure VC funding

e Make service robust for Business

Launch of Service

e Viral Marketing to build Traffic,
VC Stage Traffic, Traffic 1 year 1.500k??

e Sign up DSPs

e Target marquee customers
Operational e Make operations profitable Infinite Decreasing

to zero
Angel Stage
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Objective of the angel stage is

* to deliver a proof-of-concept for the service,
* to build a network of supporters and
* to secure seed funding for the business venture

The proof-of-concept is to capture the core-essence of the service in a visible format, to effectively help building
a supportive network as well as secure seed funding.

The key criteria for the proof-of-concept demo are as follows:

* the demo needs to be visually attractive
* the demo needs to demonstrate
1. configurability,
2. superior charting experience and
3. the capability to distribute

The following diagram captures the required scenario for the demo
<PPT SLIDE>

The network of supporters is to foster a set of think-a-likes, think-a-longs to help nurture the business idea and
help set up the venture. The network would provide candidates to join either the core team or the advisory board
of the venture or provide valuable input 1:1.

Key profiles required are

* Flash techno + good architectural know-how

* Knowledge Management for capturing and recommending chart creation best practices
BI/Analytics competence

* Company builders & legal expertise

Actual required seed funding volume is specified in a separate document. The key requirements driving seed
funding are:

* Hire core programmer/architect to develop prototype

* Contract in additional development capacity

* Hire a creative Bl/analytics mind to develop a KM based chart wizard and overall web-site design
* Contract in PR/Media agency support

* Administrative costs (Legal, Office)

* Travel expenses
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Jeezee Company Structure

Introduction

Purpose of this document is to outline the company structure and support network of Jeezee.

Tag Line

The objective of the Jeezee service is to be "The best, easiest and fastest way to create, share and update
interactive dashboards or charts on the net"

Governance & Shareholder Structure

XX

Advisory Board

XX

Employee Ownership
XX
Legal & Share Structure

XX
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Jeezee Market & Competitive Analysis

Introduction

Purpose of this document is to outline the addressable market and pinpoint current or likely competitors.

Tag Line

The objective of the Jeezee service is to be "The best, easiest and fastest way to create, share and update
interactive dashboards or individual charts on the net"

Competitive Analysis

Zoho

Net Charts from Visual Mining

Alexa Data

Google
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http://www.visualmining.com/
http://www.visualmining.com/
http://www.alexa.com/site/site_stats/signup?site_url=http://www.mybloglog.com/+++++&amp;range=6m&amp;widget=g&amp;submitted=true&amp;mode=graph
http://www.alexa.com/site/site_stats/signup?site_url=http://www.mybloglog.com/+++++&amp;range=6m&amp;widget=g&amp;submitted=true&amp;mode=graph

Design Guidelines

The following should serve as the design guideline/philosophy for implementing/constructing the service:

UI needs to be sleek and elegant, not using too many colours (= Google formula)
The less the better - as long as the essentials are served

Use Web 2.0 features extensively to create a rich user experience

The user is the centre of the universe, i.e. his convenience is king

The service needs to be super fast (use Google services as a benchmark)
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iCharts

informative. interactive. intelligent.

© 2007 Seymour Duncker
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We want to change the way how people numbers and facts
and, as a result, with each other.

© 2007 Seymour Duncker
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Today an ineffective and broken process...

act

v

data

© 2007 Seymour Duncker

21 iCHARTS LLC IPR2024-01387
Ex. 2012



iC h a I‘tS provides...

...the best, easiest and fastest

way to create, share, update and comment

interactive dashboards and charts

on the net
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Introducing... iChart: Graph or table with dynamic content

Google Inc. Pubke. NASDAQ GOOG) - Add Lo Portiolic - Descuss GODG

Open: 458 57 Mkt Cap: 140 37B PE: 4613

458-50 High: 46278 5FWk High:  513.00 F PiE: 40001
+0.21 {0 05% Low: 45726 5HWk Low: 331.55 Beta: 080
Pk 13, 3: 18P ET Val 34TM Heg Vol ETIM EPS: 334

C'afnu i J Snttings =
Eawn1d 5 Am 3m Sm YD v S L0w My Fab 13,2007, ~48.7 (11.88% . X
= T User can see detail data point
g ., 5 L information via mouse over effect
i a - e ? Ly
- f e L

005 T 2008 Mo 200§ Dz 2006

User can swap dimensions

User can overlay additional data
for comparison

© 2007 Seymour Duncker
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Different graph types

User can scale data
resolution up or down

Data is automatically refreshed
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Introducing... iBoard: Dashboards rethought

iBoards can be easily

integrated into any web site iBoards can be locked for restricted
and adapted to any Cl / access or open to public
iBoard o <
o Charts & tables can be

repositioned via drag & drop

iBoards can be sent via —" “

HTML eMails T e :

>4

Comments

. . , Comments can be sent in
: . .

Lisa: Why is the last quarter down via eMail
Comments can be Bill:  Product didn't ship.
added by reviewers

© 2007 Seymour Duncker
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Introducing...

© 2007 Seymour Duncker

Data

F
-'_-._J_.«}

» Receive and extract Excel data (via eMail or upload)
* Link to Google Spreadsheet data

» Preprocess data

- Check data quality
- Automatically categorize data
- Highlight exceptions

Wiz

v
\ 4

* How can | help?

A friendly wizard that thinks alongside you and
helps you create the right chart for your data

A knowledgable wizard that knows what is the
right visualization for your data

25

Data: The engine room that
does the ,dusty” job for you...

Wiz: The ,whiz kid" you
always wished for...
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Web Service

iData

* upload/eMail receipt
» data preprocessing

upload data manually or  automatic updating

send via eMail

L

e

iBoard “°

i[lh:i
send via HTML-eMail «— 0
Comments
respond via eMail —»

Lisa: Why is the last quarter down
Product didn't ship.

Bill:

© 2007 Seymour Duncker

26

create

iWiz

(105 e

* How can | help?

¢

automatically

update

any

s —
it

\

group charts into one dashboard e

using drag & drop

place on any web-site via

: download
snippet

Web Site
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provides...

.the

way

You can create ICharts with dynamic content with the click of a mouse

An intelligent wizard helps you design ICharts that focus on the message, not on the “whistles & bells”

An intelligent data machine preprocesses the data going into your iCharts, making life simpler for you

You can easily share iCharts & IBoards via snippets, eMails or user-owned web-pages

You can automatically update ICharts located anywhere by simply sending in a spreadsheet with current
data

You can interact with others by sharing and exchanging comments on your data using iBoards

\. J
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Pricing Structure

A structure that is simple:

Basically a service to create and share ICharts.
The user only pays per KB for automatic updating of aniChart and a subscription fee for using secure or ad-free IBoards.

Functionality Charge to user Ads Traffic

Wiz Ads next to wizard -

Chart logo (with link

Chart external placement and downloads - to ICharts web-site)

Data preprocessing -

Data automatic updating Per uploaded KB - -

Ads on the bottom or

Board public (Free-of-charge) side of an (Board

Board public (Ads Free) Monthly subscription - -

Board secure Monthly subscription - -
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Usage Scenarios

e Company Websites
- investor relations

e Company Extranets (e.g.websites with secure access for customers or partners)

- for order status, inventory status, revenue statistics, service level statistics, quality
management statistics

e Associations, public bodies, NGOs, sport leagues, communities
- economy/industry/geography statistics
- surveys
- studies
- member statistics
- demographics
- league results

e Semi-professional bloggers
- Journalists & News
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Example scenario: Investor Relations

( N\
iCharts helps companies improve their investor relations by providing high-resolution, data-enhanced visuals on their

financials with the capability to easily interact e.g. during earnings season
- J

HOMTAKT | ENGLISH

SCHERING

making medizine work

Board public

INVESTOR RELATIONS

Schering Konzern

-m Home + Investor Relations + Datan & Fakten -+ Finanzkennzahlan
TR Varanetaiungen Finanzkennzahlen

{ky Bayer HealthCare
,;.) Baysr Schoring Pharma

- Auf miran Blick
< Umnbarannung
3 Busbihek ; - : 4 =
-# Forschung & Entwickiung Bayer Links
hituelle Finenzberschie e —_— - o e = B ok . . .
Fie: bioringAkbe ; : ' { o b Link to dedicated iBoard
Corporate Govemance Investor Relations i H
IR Downdoad Cantsr 2 page to participate in a

Q&A session on quarterly

. - results
Informationen zur
| Ubernahme

¥ Alle POFs, 330 KB K Sarvicebux
1 + Bastellservice

Wichtige Kannaahlen W] Vreandewng] N Mod| Werindoung

= [ _mw|  geooos g -

WUrasivering LB 3503 415 L350 1385 L)

Bruitaergebnis vers Usriats 1319 PLIE) +E% Pise Lo3E +1N

Betrachiegprhni 5 b U —¥% 180 2wd 4158

Emgrbnh vid Stegere 7 b | —T% 1 ELL] +17W

Konarmgmairn ™ [Tr| 3% 184 140 1%/
Emhiflow s bireblicher TitigheRl | FIN  WON ¥ AW NG W

Rigrbni e Aldie baic fin ©) 243 2.8 3% [TE s %]

MEartefier (1002006 ( 11,17, 7060 [_mose]  #eaa] | i |

+ vergralerte Darstelung .

iBoard
& J
Mutzungsbedingungan | Imbrassum | Datensehutzssidinung B Seite druckosn
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Example scenario: Extranets with secure access to customers/partners

Charts helps companies, marquee customers and partners sharpen their business focus by providing high-resolution,
data-enhanced visuals on their joint business with the capability to log their interactions

Board secure

=™ Boehri
G ingenerm

Boehringer Ingelheim Deutschland

Zahlen und Fakten

Presse-fentrum

Logged in: home
Customer XYZ AR ——

Logging comments
between client and
supplier, even if they are
eMail based

Comments

Lisa: Attention, your inventory level is rising
Bill:  What do you recommend to do?

Lisa: Align your supply orders with demand

Board
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Example scenario: Sport leagues, societies and communities

Charts helps sport leagues, societies and communities bond to their members and fans by enabling to moderate
member interactions linked to recent club news

Board public

www.fcbayern.de » Fan-Shop » Ticketing » Auktionen > FCB.tv » Community

BAIE0H | STATISTIH > ruriick

CB.tv »

Statistik der Saison 2006/07 S(;lil:ﬁl:d;(;glrsrf:tscsh ol Neuanmeldung »
R S — Link to d§d|cated Board
page to discuss league

20 10 4 & 12 M Makaay 10 1 »hot topics” (recent match

Pizama L.} 4

. etc.

‘Van Bommel 3 i 1 g ml;i:::lnn;me{ )
Heimbilanz Podalskl 1 2 l B4 =ISDH >DSLY > DSLZ

Schweinsteiger 13 i L = T B B
huswartshilanz Van Buyten 2 Carina - die Miss FC Bayern

Lanm 1 F i - m Januar

*IS0H = D501 > DSLE

0 4 i 5 1718 13 Ot 1 1 | &

Sagnal 1

Sants Cruz Programmvorschau »
Ergiglte Tore '
= 2 = = ERFOLGE FEIERN
cL B B 10
OFE 1 4 5

Board
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Example scenario: Associations

-

\

iCharts helps associations promote their primary cause by enabling to moderate expert interactions based on newly

released data

Main Menu

Science &
Professional

Library

Statistics

Statisbical Fact
Shaals

Papulations

SEARCH |

- =
DOMATE HWiLP CONTACT ST INDLK LL 1]
e

February 11, 2007

Baby Boomers and Cardiovascular Diseases - Statistics
American Hean Association

-

i T e,

—

|Boardj

Links o Other Sites

%

\
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IBoard public

Link to dedicated iBoard
page to discuss recently
released statistics
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...plus virtually everybody
who has facts to communicate
could improve their web-site appearance and stickiness
by using

a free IChart on their web-site.
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Current solutions...: Investor Relations (JPG Pop-Up)

fischer=x

UNTERNEMMENSGRUPPE

I”“

Home Kontakt Impressum

+ Untermehme uppe

Zahlen und Fakten

fischer im Portrait

¥ Zahlan und Faktan

Patente und Mitarbeiter

Mitarbeiter weltweit: 3400 (1900 in Deutschland)

Landesgeselschaftan: n 19 Landern
entinien, Belgien, Brasilien, China,
Danemark, Deu land, Finnland,
Frankreich, GroBbntannien, Italien,

Py Eim
 FOIER, SiNgapur,

Sidkorea, Tschechien, Ungarn,

mien,
USA

Produktionsstandorte: Argentinien, Brazilien, China, Deutschland
(Altheim, Tumlingen, Horb, Emmendingen,
Denzlingen), Italien, Tschechien, USA

Export: ertrieb in Uber 100 Landemn

Ubertrage Daten von www. fischer.de...

Rechtsform: fischer holding GmbH & Co. KG
Hautptsitz: 72178 Waldachtal Umsatzentwicklung
der Unternehmensgrupps

Fiihrung: Senator mult H.-1ng. (FH) Klaus Fischer, fischar

Inhaber und Vorsitzender der

Geschaftsfihrung

umsatz.gif

Gaschaftsharaiche: SaLr-E

fischer Prozessberatung e
Bruttouwmsats 2005: konsolidiert 457 Mio. Euro

Mozilla Firefox

nehmansgruppe fischar in Mio. €
oL ey i
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Current solutions...: Economy Statistics (Tables)

P —

W K Die sete AeeSES

1. Februar 2007 | Home | IHK-Finder

Presse | Initiativen | Veranstaliungen | Borsen | Publikationen

Standortpolitik /| Wirtschaftspolitik

FIEUL NI jicrecage » Standorpgliik > Zaklen ynd Fakter
Wirtschaftspolitik

HELIEITLE  >> Wirtschaftswachstum in Deutschland

Veranderung in Prozent gegenuber dem jeweiligen Yorjahreszeitraum

Avs- und Werte rbihdu
el Creisbereiniot, verkettet

Innovation umnd Umwelt

— e R
Rechi und Fairplay | | [
o P 55 1l 11. Faeeusr 2007 | Home | IHK-Finder Pres
Konsumausgaben g ; Dig Verandemungsraten des realen Bruttolnlandsproduktes (BIF) im Jahr 2005 nach Bundesiar
Branchen Vorjahr lauben wie Tolgl
Konsumausgaben des 01 0.4 arwchor il tik |
Staates Wirtschallspotik Bundesldnder BIP-Zuwachsrate 2005 real
LT gtl || Brutloaniageinvestitionen 0.2 15 Starthilfe und I grm—— 0,1
Untemehmensiorderung
40 16 5 = Thilringan 01
Ausnistungsinvestitionen S —
- Inr 4 Urmweedt Sachaen-Anhatt 089
- Bauirvastitionan -34 18 Niedraat A 07
- Sonstige Aniagen 18 06 Recht und Fairplay Rheinland-Praiz Dg
| Inlandische Verwendung 0.2 | 05 Bayem 13
Exporie 6.3 49 Baden-Winmemberg 16
Imparte 53 5.2 Hessen o7
| I Nordrhein-Westtalen o7
Wir b uns
| Bruttointandsprodukt 1.0 | 05 Hamburg 12
Schieswig-Holstzin 13
Berlin 02
Brandenburg 15
Bramen 11
Saarand 2,5
Meckenburg-Vompammem 0.1
Deutschland 1.0
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Current solutions...: Investor Relations (download PDF)

“ HUMCRY FOR THE FUN OF IT Dranish Contact Sitemap Print S-:archl

Home > Media = Key Figures

Of current interest

KiMs participates regularly
in fairs, shows and
conferences

Quality at the forefront

In 1000 € 2005 20040ver the yegpg s has

built 2 recognised and
Net sales 67,063 71,00 respectod AukRO7
Gross profit 28,339 26,733 25,237
Operating profit g.375 3,800 8,153

JTropical assertmpents
Pretax profit 8,216 B’IIﬁROPE-Snacfcé“#akes
Income tax 2,096 2,5B4:perialized ptodBBs, such
Net profit 5,760 5,51 1a= dried fruity gpd nuts
Total assets 46,450 47,048 48,078
Number of full time staff 227 270, 262

iMs on obesity

KiMs not only has a
position on obesity, but
follows it up with concrete
Annual Reports st

i

2005 - Annual Report

i

2004 - Annual Report
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Current solutions...: Human Rights Statistics (Tables)

7~mt.gov

Montama's Official State Webueits
Labor
Standards

Human

Rights

2004

W

DEPARTMENT OF LABOR & INDUSTRY - EMPLOYMENT RELATIONS

Stabistics in Brief

Stabistics in Brief |

Area of Discrimination by Percentage
Area of Alleged Discrimination

Types of Discimination Complaints Filed

MONTANA HUMAN RIGHTS BUREALU
DEPARTMENT OF LABOR AND INDUSTRY
FYD5 STATISTICS IN BRIEF

CASELOAD SUMMARY

FYO2 FYD3 FYD4 FYOS

Cates open at beginning of year 218 181 120 a2

Case Load Summanf Cases fled during year 420 i} 5a2 44
Basis of Discnmination Complaints Cases closed during year 450 404 430 =07
Cases reopened .1 4 o <]
Cases open af end of year 181 180 312 283

2006

Statstics in Brief

AREA OF ALLEGED DISCRIMIMATION

FYD2 FYOX% FYD3 FYi3% FYOd4 FYD4% FYOS FyDo%

Area of Alleged Discnmination by Number Employment 313 T5% 308 TT% 423 TE% 88 B3%

Area of Alleged Discrimination by Percentage Heusing 50 14% 19 5% 2 4% ] 4%

Basis of Discrimination Gowemmant sarvices 14 3% 38 Vs 58 10% ko B%
Case Load Insurance [ D% 1 0% 1 0% 1 0.27%

Type of Discrimination Public sccommadations 14 % 4 4% 45 % 24 %

Education 14 L 20 55 12 % 5 1%

Ger Addobe ‘7 Several documents on this w it " I~ W i RS e = .

'_“N?‘_“"_ Click herae to start downloadi
TYPE OF RESPONDENT

FYD2 FYODZ% FYD3 FYD3% FYD4 FYD4% FYDS FYDS%

Private employers e 2A% 87 &% 32 88% 200 85%

State & Iozal governmaent a1 10% 78 2% 1 22%, L] 2%

Public collegeuniversity 13 % ] 1% 13 % 1 %

Schoo distnets 20 &% 2% ] Fr % 27 %

Private landiards 3 1% ] % i 0% o 0%

Insurance Comoanes [ 0% ] 0% o 0% o 0%

Other 56 145 18 a 21 4% 28 B4
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Current solutions...: Investor Relations (Tables)

© 2007 Seymour Duncker

/ naturstrom

UNSER ANCEBOT

KUNDE WERDEN

STROMERZEUGER

PARTNER

SERVICEFORMULARE

HINTERGRUNDINFO

letrt Hunde werden

©

w

39

HOME | SITEMAR

y b

Aktionare

Hier haben wir den

Die NATURSTROM AG wurde im April 1998 von 16 Personen gegrindet. Heute
wird die NATURSTROM AG petragen von insgesamt B22 Akbionaren, darunter
zahlreiche Naturstrom-unden sowie Unternshmen aus der Branche der
Erneuerbaren Energien.

i fibr Ste zum Download

Die NATURSTROM AG ist das Mutterunternehmen der Naturstrom Grugpe, zu bersitsgestallt.

der neben der NATURSTROM AG u.a. auch die felpenden Untemehman

gehdren: Und hier finden Sie dan
B NeturStromHandel GmbH (100% Tochterunternehmen) und die LE4Z0FL

B NaturStromAnlagen GmbH (50% Beteiligung)

Zum Gffoan der Data

: ; 2 bendtigan Sie das
Die Hauptversammlung 2006 fand am 26. August 2006 in Dusseldorf statt., Die

Einladung zur HV wurde am 21, Juli 2005 im elektronischen Bundesanzaiger Header®. Hier konnen Sie
wertffentlicht. Higr kénnen Sie ssch das Protokell der Hauptversammiung &s kostanlas
ansehen [pdf). herunterladan.

Die griifiien Aktionire der NATURSTROM AG

Das Grundkapital in Hohe von EUR 1.600.000 ist auf 336 Aktionare verteill
(Stand 22.01.2007). Nach der Hihe der Anteile ergeben sich am 22.01.2007
diz folgenden Beteiligungsverhaltnisse:

Aktiondre Aktienanzahl  Anteil
eca e AG 418.120| 26,13%
'\.l'crsilc.u AG | 92.000_ 513%
SRITERCEN Mk kS e . i pogntscy et | el o
SUSTENTION AG (Schweiz) | QU.UUU_ Z,50%
Dr. Wenger GmbH & Co KG | ‘iU.EIUEI_ Z2,50%
G-u:&'tn-u' Tim_za ) | E.E!.EIEIEI_ 1.._53%
EWD Energistechnalogie GmbH | 25.EIEIE|_ 1,56%
Herbert FleBner | 20.000 1..;5%
628 Kleinaktiondre unter 1% Antsd B6A.680 54,31%

Sie sind daran interessiert, Anteile an der NATURSTROM AG zu ermerben® Wir
kannan IThnen zwei Maglichkeiten anbisten:

1) Notierung als Aktien-Interessent

Der Erwerb von frischen Aktien unseres Unternshmens st nur im Rahmen
einer Kapitalerhihung miglich. Derzeit st noch kein Terman fiir sine wertere
Eapitalerhohung definiert. Gerne kbnnen Sie sich jedoch schon heute bei uns
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Current solutions...: Health Statistics (text in HTML)

Aannanié’

Facts & Statistics

Cardiovascular disease
Risk factors

Heart Diseases

Heart Work

Diagnosis

Prevention

Drug Therapy

Surgical Approach

Service

Healthcare
Professionals

SCHWARZ

—— e —
- e -'

«}3 Listen to the atticle

Statistics
According to World Health Organization (WHO):

= 17 million people in the world die each year from CVD
= in 1998, 7.3 million people in the world died from CAD
* it is predicted that 11.1 million people will die of CAD in the year 2020

According to the British Heant Foundation:

= 4 million people in Europe die each year from CVD

* nearly 2 million people in Europe die each year from CAD
= CAD is the most common cause of death in Europe

* 1in 5 women and 1in 7 men die from CAD.

According to the American Heart Foundation:

= CVD caused 958 775 deaths in the USA in 1999
= CAD caused 529 695 deaths in the USA in 19939
* CAD is the single biggest killer in the USA
= CAD is responsible for 1 in every 5 deaths

CVD compared with other diseases
compared with the 958,775 deaths caused by CVD in the USA in 1999:

= cancer caused 549 838 deaths
= accidents caused 97 860 deaths
* HWV/AIDS caused 14,802 deaths

Impact on society

Glossary entries within this

article:

* Congestive Heart
Failure

* Ischemic heart
disease

* CVD
+ CAD

In the glossary you will find
terms that we have provided
with some

extra-information

v Glossary

The impact of CVD on families and on society is significant. The medical care of
people with CVD is expensive and prolonged, these costs divert family and
society resources to medical care. CVD affects people at the peak of their
© 2007 Seymour Duncker
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Current solutions...: Investor Relations (JPG pop up)

| startseite

| unternehmen
War sind wir
Tochteruntearnehmen
Partner/Beteiligungen
Links
Vertrieb
Logistik
Dienstleistungen
Qualitatssicharung

Stellenangebote
| Produkte
| Kontakt

] Impressum

Philosophie Unternehmensstrulktur Historie | Zahlen und Daten

Zahlen und Daten
® Jahresstatistik 2003
® lahresstatistik 2004

* Umsatzentwicklung 1982-2004

||||||| -
| [ [
| wmbernehme e
TR
e e = i
W e . B
EurtarBaisdgnge B Pl = 1000+
n i
" "=
: " “
caltalsim g
S 2w -
| kin
"» ™
| mnsasai '
| Imgresss m L ®
2 P ——— T T "
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Current solutions...: Energy market statistics (JPG in HTML)

. VDEW
"

.,

Fd

—n

¥ Irvestitionen

¥ Varsorgungesicherhait
+ Erargisaffizionz

Hitglimder-Lagin
Mimr i ms zu den
exckhisiven [nformatongn
Fur VDEW-Milgliadar

Banil B

Passwort:
-

Passwort vargessend =
Passwort beantragen =
Skchare Verbindsig =

Dar arband dar
Elsitrizitatowirtschaft -
WDEW = 8.4, vErrilt sed
rmahr sis 100 lahren
erfolgreich die Interessen
der dautichan
Stromwirtschaft gegensber
Gessallschalt und Foliike

meahr

"4 Suche
VERBAND PRESSE | STROMKUNDEN | SERVICE I:l@

W Startsets
& Anfahrt

fi Impressum
A= Sitemap

B A &

VDEW KOMGRESS 2007

INNOVAT 1V ERERGIE HEUTE
igdan; UKD MORGER.

3. bis 24. Mai in Beriin

Die Liberalisierung der Energiemarkte

Wetthewerb auf dam dewtschan Strommarkt

es haube rund 1.000 Strommversorgung
00 kleine und mit
warkt micht nur auff De

frai wahdan,

Diardls: VOFW. Stand 7

e
T e P
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An iChart delivers a...

...visually enhanced, high-resolution, more focused
view on your facts in one location...

...to setup a free IChart, simply go to
www.Charts.com, set one up and copy &
paste it into your web-site
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iCharts

informative. interactive. intelligent.
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