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“A practical, insightful manual that shows how to implement the visionary ideas of Net
Gain. This is the kind of book you want to keep out of your competitors’ hands.”

—Esther Dyson, Chairman, EDventure Holdings, and
Author of Release 2.0: A Design for Living in the Digital Age

“The Internet is truly a new medium, and most writers miss its impact. Hagel and Singer
demonstrate convincingly that profile-based and intermediated marketing are the new
drivers of revenue in the digital age.”

—Eric Schmidt, CEQ, Novell, Inc.

“Mass communication on the Web will ultimately favor the proverbial ‘little guy,’ and
John Hagel explains why. Showing how individuals will gather and use information to
manage relations with Corporate America, Net Worth turns the Internet on its head.
Companies trying to capitalize on the global network can learn much from this book.”

—Tom Gardner, Co-founder, www.fool.com

“As we all seek to ‘monetize community’ effectively and compassionately, the timeliness
of this book almost scares me. Hagel once again pushes us forward by suggesting a busi-
ness relationship for community that recognizes the richness and complexity of the con-
sumer relationships that we've already sewn.”

—Bo Peabody, President and CEQ, Tripod, Inc., and
Vice President of Network Strategy, Lycos, Inc.

“Hagel and Singer display a depth of insight and level of understanding seldom seen in
works on Internet commerce. Net Worth is a road map for success into the new century. |
hope none of my competitors read it.”

—Trevor Dow Traina, President and Founder, CompareNet

“Net Worth may be the single most important book yet on the Internet economy. If Hagel
and Singer are correct—and | believe strongly that they
are—then infomediaries will be at the epicenter of a ISBN 0-87584-889-3
fundamentally new way to create relationships between 90000
consumers and marketers.” ‘

—Jeff Levy, Co-founder and CEO,
RelevantKnowledge, and
Vice Chairman, Media Metrix
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