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SYSTEMS AND METHODS FOR A COMPREHENSIVE 

INTEGRATED AND UNIVERSAL CONTENT SELLING AND BUYING PLATFORM 

FIELD OF THE INVENTION 

The present application is generally directed to systems and methods for providing a platform for 

the delivery, management and payment of content between sellers and buyers. 

BACKGROUND 

With the growth of Web 2.0 media sharing sites such as Flickr and YouTube there has been an 

explosive growth in digital content creation by individuals. This is called user generated content. 

The popularity and accessibility of powerful computers now mean it is possible for individuals to 

create compelling and creative content at low cost. 

If an artist wants to generate an income from their creative content they would have to 1) create a 

website that has full ecommerce facilities and 2) promote their site by advertising and posting 

teasers on media sharing sites such as Y ouTube or Flickr with the hope of encouraging visitors to 

their website to purchase content. This is a significant investment and would deter most content 

creators. 

Artists are severely restricted in the amount of money they can sell their content for because the 

current payment systems are not designed for micropayments. A micropayment is a payment that 

is too small to be affordably processed by credit card or other electronic processing mechanisms. 

In order to maximize sales artists would need to know the following. What type of content is 

selling well? How good is their content compared to other similar content creators? What content 

do people like? Which geographic regions prefer certain content? How do the people who 

purchase my content rate it? Which content format is most popular? What devices (iPhone, 

desktop PC, mobiles (Symbian/Java MIDP2) do people play content on? This information would 
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need to be timely in order for them to react to changes in their audience. This information is not 

readily available to artists today. 

Currently, artists do not receive accurate feedback from their customers in the form of comments 

and rating for their content unless they are distributing the content themselves from their own 

website and have built in that additional functionality. 

If an artist wants to generate an income from their creative content they can locate a content 

aggregator who will market their content to mobile operators and large media organizations. The 

income they will receive is significantly less than what the end consumers will pay for that 

content. 

If an artist wants to generate an income from localized or hard-to-find content there is no real 

method available to them. It is generally accepted that "the biggest money is in the smallest 

sales"1
. There is no viable route to market for content providers with unique, localized content, 

non-mainstream type content. Also known as "The Long Tail" 2 type content. These content 

creators do not have a platform that can monetize their unique, localized content. 

If an individual artist wants to promote their content they have a limited number of avenues 

available to them. All of these avenues are expensive. They can advertise using services such as 

Google and pay for search engine optimization services, blogging, etc. 

Investors in Web 2.0 entities such as Flickr, YouTube, Facebook, MySpace, Bebo etc are all 

interested in determining how to make returns from their investments. Currently, the easiest path 

is to provide advertising revenue share to the artists. This is usually a very small percentage of 

advertising revenue. 

User Generated Content (UGC) is become more and more popular as mainstream entertainment. 

There are many people who will spend evenings watching Y ouTube videos. However, with the 

1 Quote from music industry consultant and venture capitalist , Kevin Law 
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nature ofUGC there is a large amount of unsuitable, inappropriate and undesirable content. 

Many hours can be wasted in trolling through undesirable content on sites such as Flickr, 

Y ouTube and social networking sites. 

Artists are also concerned about people making copies of their content and distributing it without 

the artist benefitting. A number of content protection schemes exist such as OMA DRM, 

MagicGate, Windows Media DRM and FairPlay. These schemes are not available on every 

mobile phone/iPhone or desktop PC. If an artist wants to use a protection scheme they will have 

to 1) decide which schemes to support and 2) protect their content for each scheme. 

Many content consumers own devices such as Apple iPhone/iTouch/iPod, desktop computers 

and mobile devices such as Symbian, Brew and Java MIDP2. With the arrival of online storage 

and high speed wireless/radio networks content consumers expect to have instant access to 

content they have purchased on any device at any time. They do not want to be concerned about 

what version is available on which device or worse still have to transcode ( convert from one 

format to another) the content themselves. 

Many musicians have launched themselves on social networking sites such as MySpace or 

Y ouTube. However, there is no facility on these sites to be able to sell their music. 

In order for an artist to benefit from the effect of "The Long Tail" they would most likely have 

an extensive catalogue of content. For example some photographers have terabytes of images 

that they would be happy to sell. However, this requires large amounts of online storage which is 

expensive. 

Artists with content that they produce on a regular basis have a number of technical challenges 

and commercial challenges in order to make money from their content. Take for an example an 

artist who produces a weekly video of interviews with principles of investment firms. The artist 

would need to be familiar with Podcasting RSS formats, able to convert video to .mp4, .mpv or 

2 Anderson, Chris (2006). The Long Tail: Why the Future of Business is Selling Less of More. Hyperion. ISBN 1-
4013-0237-8. 
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.mov formats and host the content on a website. To monetize the vodcast the artist would have to 

create a website and 1) obtain a commercial sponsor or 2) request donations on the website or 3) 

place advertisements on the website. However, it is most likely that a successful podcast/vodcast 

would be added to iTunes. Therefore any possibility of monetizing from artists own website is 

eliminated. 

SUMMARY OF THE INVENTION 

The solution of the present application provides systems and methods to deliver a comprehensive 

platform for a fully integrated package providing the following functionality: content 

distribution, sales monitoring, micro-payments, Content Rating, Digital Rights Management, 

Royalty payments, Digital Storage, "Top Picks", Hosting & Billing services, including no 

Merchant Accounts for Sellers, and also includes Content Rating for Buyers only, to ensure 

Quality. The combined use of a dashboard, storefront (selling) and website (search, upload, 

digital rights management and rating) of the present solution provide a comprehensive easy to 

use, commercially viable platform for monetizing content, including unique, localized content. 

The following is a brief summary of some of the features of this comprehensive platform: 

Artists can sell all type of media and digital content, such as music, video, images, podcasts, 

vodcasts and documents - Visiting the website of the present solution, such as via 

http://www.owjo.com, an artist can create a storefront and populate it with digital content, such 

as music, video and images, specify the cost they wish to sell the content for and publish it to a 

website or to their social networking profile. An artist can also create subscriptions such as 

podcasts and vodcasts by indicating how often an episode will be added and the cost for the 

subscription over a specific period (1 week - 7 days, 1 month- 30 days, 3 months - 90 days, 6 

months - 180 days and 1 year - 365 days) 

Sell on any website/social networking site - The Storefront is a component, such as a 

Macromedia Flash component, that can be embedded on any website or on the artist's own social 
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networking profile. Visitors to the artist's profile can preview content and purchase or subscribe 

using various forms of payment, such as Pay Pal or credit card. 

Support subscriptions - podcasts and vodcasts - Artists can easily create a podcast or vodcast 

using http://www.owjo.com. Artists can indicate the cost of purchasing a subscription 

Digital Rights Management - When content or a subscription is purchased, the platform of the 

present solution creates digital rights and assigns those rights to the buyer. The platform will 

track and maintain a record of the buyer's digital rights. 

Artists retain exclusive rights - The artist retains all rights to their creative content and the 

platform of the present solution owns the data it collects. The platform of the present solution 

may not require any exclusivity of distribution. 

Generous Royalty payments (e.g.> 80%)- In some cases, artists may receive up to 80% of the 

amount of money the buyer pays for the content in the form of a royalty payment. 

Content rating by buyers - In some case, the platform restricts buyers as the only ones who can 

rate content. The platform will maintain an average rating and all the feedback comments for the 

seller ( artist). 

User Generated Content Search -The platform of the present solution provides search 

functionality. Content of the platform is tagged with keywords. Using the search functionality, 

the platform may be used to find good/high quality (rated) UGC content. 

Promote artists content using RSS/ Atom feeds - The platform provides access in the form of 

Atom/RSS feeds that can be syndicated to content aggregators and mobile operators. Rated UGC 

content would be of interest to many different groups. 

Available to artists worldwide - There is no restriction on the type and form of sellers/artists 

and their geographical locations that may access and use the platform. 
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Real-time Sales Tracking using a Google Gadget - Artists can use the Dashboard to track their 

global sales. They can track their sales locally via a client device and do not have to be on the 

website of the platform. 

Support for iTunes - Buyers can drag RSS (iTunes version) links from the Dashboard directly 

into their iTunes players. The content can then be played on their iPod, iPhone or iTouch 

devices. iTunes will then query the platform for updated episodes. 

Comprehensive Billing System - In order to purchase content or subscriptions a buyer can use 

credits supported by the platform. These credits can be purchased using PayPal, mobile phone or 

credit cards in predetermined amount or bundles of €5, €10, etc. 

No merchant accounts or hosting required -Artists do not need to manage domains, pay for 

hosting accounts or have merchant accounts for credit card processing. 

Universal content and device support - The platform supports any type and form of media and 

content, such as videos, music, documents, presentations, podcasts, and vodcasts. Furthermore, 

the platform supports the myriad of different network connected media devices owned by 

content consumers (buyers and sellers) such as mobile phones based on Symbian, Brew and Java 

MIDP2 systems, Apple iPhone/iTouch; Content consumers expect to be able to play their 

purchased content on all their connected media devices. The solution of the present application 

allows artists to provide content in an appropriate format for each media device or rely on the 

platform to transcode to the various formats of consumer devices. 

Simple, Direct Channel Model For Sellers and Buyers - Using the platform of the present 

solution, a content seller can create a Storefront, populate it with digital content (music, video 

and images), specify the cost they wish to sell the content for and publish it to a website or to 

their social networking profile. The seller can also create subscriptions such as podcasts and 

vodcasts by indicating how often an episode will be added and the cost for the subscription over 

a specific period (1 week - 7 days, 1 month- 30 days, 3 months - 90 days, 6 months - 180 days 
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and 1 year - 365 days). The steps for creating a Storefront, populating it and publishing are 

straightforward and non-technical for less technical content owners. The seller can be selling 

their content on Face book, Bebo, and MySpace in a few minutes. The platform provides a direct 

channel for sellers to potential content consumers. Sellers are free to set the price point of the 

content they are selling. The platform provides sales analysis using the Dashboard to help them 

determine the optimum price point. 

The platform provides a very simple, intuitive user interface to help potential content consumers 

become buyers. Using the Storefront a potential content consumer can preview content, view 

rating information and purchase content in a familiar way. 

The platform provides a micro-payment system, which enables artists to sell their content for 

amounts that make sense for their market. This means that consumers are more likely to purchase 

content and artists are more likely to sell content. 

Copyrighted content protection - The platform supports any type and form of digital rights, 

copyright or content protection schemes such as OMA DRM, MagicGate, Windows Media DRM 

and FairPlay. The platform supports future protection schemes by using a pluggable architecture 

to enable a new protection scheme to be easily added. An artist can choose to protect their 

content. The platform will determine what protection scheme to use by querying the supplied 

user agent. Sellers can provide copyright notices that will be displayed on Storefront. 

Sales and Marketing Support - A Dashboard provides a window into the user's account. The 

Dashboard lists the content or subscriptions that they have purchased the royalties they have 

generated from their sales and real-time sales analysis and advice on what content is selling well 

in what markets. 

Integration with Social Networking Sites - Using the website of the platform an artist can 

upload the content and define subscriptions that they wish to sell. The Storefront can then be 

placed on social networking sites such as Facebook, MySpace, Bebo and can also be placed on 

the artist's website if they so wish. 
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BRIEF DESCRIPTION OF DRAWINGS 

The foregoing and other objects, aspects, features, and advantages of the present 

invention will become more apparent and better understood by referring to the following 

description taken in conjunction with the accompanying drawings, in which: 

FIG. IA is a block diagram that depicts an embodiment of a platform for providing the 

systems and methods described herein; 

FIG. IB is a block diagram that depicts an embodiment of the business model provided 

by the platform in accordance with the systems and methods described herein; 

FIG. IC is a block diagram that depicts an embodiment of server-side components of the 

platform; 

FIG. ID is a block diagram that depicts an embodiment of additional server-side 

components of the platform; 

FIG. 2A is a block diagram providing a depiction of an embodiment of universal content 

consumption and digital rights management; 

FIG. 2B is a flow diagram of an embodiment of a method for universal content 

consumption and digital rights management; 

FIG. 2C is a block diagram providing a depiction of an embodiment of universal content 

distribution and digital rights management; 

FIG. 2D is a flow diagram of an embodiment of a method of universal content 

distribution and digital rights management; 

FIG. 3A is an embodiment of the user interface for creating a Storefront by a seller; 

FIG. 3B is an embodiment of the user interface for adding a music track to the Storefront 

by a seller; 

FIG. 3C is an embodiment of the user interface for adding a video to the Storefront by a 

seller; 

FIG. 3D is an embodiment of the user interface for adding an image to the Storefront by a 

seller; 
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FIG. 3E is an embodiment of the user interface for adding a podcast to the Storefront by a 

seller; 

FIG. 3F is an embodiment of the user interface for adding a vodcast to the Storefront by a 

seller; 

seller; 

FIG. 3G is an embodiment of the user interface for publishing the Storefront by a seller; 

FIG. 3H is a flow diagram of an embodiment of a method of using the Storefront by a 

FIG. 4A is an embodiment of the user interface of the Storefront running in Facebook; 

FIG. 4B is an embodiment of the user interface of the Storefront to preview content; 

FIG. 4C is an embodiment of the user interface of the Storefront to add content to a 

shopping cart; 

FIG. 4D is an embodiment of the user interface of a web site to purchase content; 

FIG. 4E is an embodiment of the user interface of a web site to purchase content using 

PayPal and Mobile payment methods; 

buyer; 

FIG. 4F is a flow diagram of an embodiment of a method of using the Storefront by a 

FIG. SA is a block diagram of an embodiment of a Dashboard executing on iPhone; 

FIG. 5B is a block diagram of an embodiment of a Dashboard executing on iGoogle; 

FIG. 6A is a block diagram of an embodiment of a web site to view sales of music tracks 

by a seller; 

FIG. 6B is a block diagram of an embodiment of a web site to edit a music track by a 

seller; 

FIG. 6C is a block diagram of an embodiment of a web site to view sales of videos by a 

seller; 

FIG. 6D is a block diagram of an embodiment of a web site to view sales of images by a 

seller; 

FIG. 6E is a block diagram of an embodiment of a web site to view sales of podcasts by a 

seller; 

FIG. 6F is a block diagram of an embodiment of a web site to upload a new episode of a 

podcast by a seller; 
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FIG. 6G is a block diagram of an embodiment of a web site to view sales of vodcasts by a 

seller; 

FIG. 6H is a block diagram of an embodiment of a web site to view royalty receipts by a 

seller; 

FIG. 61 is a block diagram of an embodiment of a web site to update payout details for a 

seller; 

FIG. 7 A is a block diagram of an embodiment of a web site to view purchases of music 

tracks by a buyer; 

FIG. 7B is a block diagram of an embodiment of a web site to add a review of a music 

track by a buyer; 

FIG. 7C is a block diagram of an embodiment of a web site to add credits to a buyer's 

account; 

FIG. 7D is a block diagram of an embodiment of a web site to modify a buyer's account. 

FIG. 8A is a block diagram that depicts an embodiment of integration with feed 

aggregators; 

FIG. 8B is a block diagram that depicts an embodiment of integration with Facebook and 

MySpace web sites; 

FIG. 8C is a block diagram that depicts an embodiment of integration with platform 

content searching; 

FIG. 8D is a block diagram that depicts an embodiment of an example embodiment of a 

tag cloud; and 

FIG. 8E is a block diagram of an embodiment of a web site showing search results from a 

content search. 

In the drawings, like reference numbers generally indicate identical, functionally similar, 

and/or structurally similar elements. 

DETAILED DESCRIPTION 

For purposes of reading the description of the various embodiments of the present invention 

below, the following descriptions of the sections of the specification and their respective contents 

may be helpful: 
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Section A - Describes an end-to-end platform and business model for content 

management and distribution between content sellers and buyers; 

Section B - Describes the universal content consumption, distribution and digital 

rights management features of an embodiment of the platform; 

Section C - Describes embodiments of the user interface for using the Storefront 

by a seller; 

Section D - Describes embodiments of the user interface for using the Storefront 

by a buyer; 

Section E - Describes embodiments of the user interface for using the Dashboard 

by both buyers and sellers; 

Section F - Describes embodiments of the user interface for using the web site 

by a seller; 

Section G - Describes embodiments of the user interface for using the web site 

by a buyer; and 

Section H - Describes embodiments of sales and marketing integration with 

other web-sites. 

A - End-to-end platform and business model for content management and distribution 

between content sellers and buyers. 

Referring now to FIG. IA, an environment of a platform providing systems and methods for 

monetizing content, such as digital media, and for handling buyer-side and sell-side functionality 

is depicted. In brief overview, the platform 110 includes a server 110, and may include or 

communicate with one or more Storage Services 106, Dashboard 105, Storefront 102, clients or 

client agents 107, web-site 103 and API 108. Each of these subsystems may be connected to and 

communicating over one or more networks 104, such as over the Internet. 

The Server 110, sometimes also referred to as the platform server 110 or an OWJO server in one 

embodiment may be a single server, a server farm or a cluster of one or more application servers 

or nodes. Any of the applications, programs, libraries, services, processes or tasks executing on 

the server 110 and providing any of the functionality, logic or operations described herein may 
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be designed, developed and/or implemented using any type and form of programming language, 

scripts, software development tools, compilers, etc. In one embodiment, any portion of the 

platform server 110 may be developed and implemented using the Java Platform, Enterprise 

Edition (J2EE). In some embodiments, the server, server farm or cluster 100 is architected and 

designed to be extensible and scalable in order to support very large numbers of users. 

The Storefront 102, sometimes referred to as the OWJO Storefront in some embodiments, is an 

embeddable chunk of code, such as an application, program, script, control or component, 

providing seller side functionality and/or for interfacing to one or more buyers. In some 

embodiments, the Storefront can be installed and executed within any separate HTML or web 

page without requiring additional compilation. In one embodiment, the Storefront is developed 

using Adobe Flash. The Storefront may communicate via any type and form of protocol, such as 

HTTP/S, with the Server 110, such as to obtain previews of the content and subscriptions that an 

artist is selling. Storefront 102a is an example of the OWJO Storefront running within the 

Facebook profile of a contributing artist. Storefront 102b is an example of the OWJO Storefront 

running within the MySpace profile of a contributing artist. Storefront 102c represents the 

OWJO Storefront running within any website or social networking profile of a contributing 

artist. A visitor to the artist's social networking profile can use the OWJO Storefront to preview 

the artist's content and purchase any selected content by adding the selected content to a 

shopping cart. The visitor may purchase the content from the shopping cart by completing 

purchases using any type and form of payment, such as PayPal. A visitor to the artist's social 

networking profile can use the OWJO Storefront to search for similar content. The OWJO 

Storefront provides a convenient way for visitors to create their own OWJO Storefront by 

clicking on a link within the OWJO Storefront. 

The Storage 106, sometimes also referred to as the OWJO Storage in some embodiments, is a set 

of one or more storage services or locations to store and retrieve content by the platform 110. In 

one embodiment, the Storage is a highly scalable, reliable, secure and fast storage that is used by 

the OWJO Server , OWJO Dashboard and OWJO Storefront to store and retrieve content for 

buyers and sellers. In some embodiment, the storage 106 includes any type and form of storage 

drives, mediums and units. In other embodiments, the storage 106 provides an interface to and 
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communicates with any one or more external or third party storage services, providers or 

locations. For example, in some embodiments, the Storage is architected to use any type and 

form oflnternet based or accessible storage solutions available on the market today. In some 

embodiments, OWJO Storage interfaces to, communicates with or otherwise uses any of the 

following storage services or solutions: Amazon S3, AOL Xdrive, Microsoft SkyDrive, Google 

Documents, Yahoo Briefcase and Omnidrive. The OWJO Storage can access any storage service 

using a pluggable architecture and exposes this functionality via the OWJO Storage and the 

OWJO Storage APL 

API 108, also referred to as the OWJO API in some cases, comprises application programming 

interfaces or services for accessing any functionality and data provided via the platform 110. In 

some embodiments, the API 108 is a RESTful data APis that a software developer can use to 

access functionality of the platform 110. REST is an acronym standing for Representational State 

Transfer. External systems, programs, web-sites or other software products can interface to, 

communicate with and access and leverage the functionality and services provided by the 

platform. For example, software developers can leverage the functionality of the OWJO 

Platform from within their own software products. The OWJO API may include any set of APis 

or services to access any of the functionality described herein, and by way of example, may 

include: 

1. User Service API to create/edit users 

2. Dashboard Service API to create Dashboards 

3. Storefront Service API to create Storefronts 

4. Storage Service API to store and retrieve content from Storage for a specific user 

5. Pricing Service API to set the price of content and subscriptions for an user 

6. Content Rating Service API to rate content and provide feedback. 

The Dashboard 105, sometimes referred to as the OWJO Dashboard, is an embeddable chunk of 

code that provides the user with information on their account, content and sales and marketing 

analysis. The Dashboard may be any type and form of executable code, such as an application, 

program, library, component, control or script. In some embodiments, the Dashboard can be 

installed and executed within any separate web page or HTML without requiring additional 
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compilation. In other embodiments, the OWJO Dashboard executes within a Google Gadget 

environment on iGoogle, Google Desktop or devices with WebKit based web browsers installed 

such as the Symbian S60 3rd Edition Feature Pack 2 (Web Widgets for S60) as well as the 

WidSets mobile widget environment. In other embodiments, the Dashboard can execute on 

WebKit based Safari browser on Apple iPhone. Dashboard 105a depicts OWJO Dashboard 

running on a desktop PC for example on iGoogle. Dashboard 105b depicts OWJO Dashboard 

running on a PDA/Mobile Device within the WidSets mobile widget environment. As will be 

described in further detail later in this document, the Dashboard has a number of sections, 

including but not limited to: 

• Inbox of user's content. The Dashboard displays content that the user has 

purchased or subscribed too, but not played. 

• My Content section: This shows the content that the user has rights too. 

• My Subscriptions section: This displays the subscriptions that the user has 

subscribed too. The user can drag subscription icons to iTunes desktop PC 

application to play content on iTunes and synchronize to iPod 

• Account section: This shows the user's current credit balance. If the user is also 

selling content then their accumulated royalty balance is shown 

• Sales Analysis section: This section is only shown if the user is also selling 

content. This section display sales analysis tips as generated by the Sales Analysis 

systems in the OWJO platform. 

Still referring to FIG. IA, the iPhone Client 107 (sometimes referred to as the OWJO iPhone 

client in some embodiments) is an iPhone/iTouch application or client agent executing in a 

native environment on Apple iPhone/iTouch. In some embodiments, the client 107 is written in 

Objective C. The OWJO Client may include any portion of or all of the functionality of the 

OWJO Dashboard. The client 107 may include functionality, logic or operations to search for 

best rated user generated content upload new content from content stored on the iPhone/iTouch 

and set pricing. Content that can be stored on the iPhone/iTouch. 

Although FIG. IA depicts a client agent 107 designed and constructed for the iPhone or iTouch, 

the platform may include a plurality of client agents, each designed and constructed to operate or 
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execute on any type and form of device and for or within the operating system and environment 

of such a device, including any type and form of mobile device, cell phone, personal digital 

assistant, etc. 

The web site 103 (sometimes referred to as the OWJO web site for some embodiments) is the 

web presentation layer to the platform Server 110. The website provides access to and 

presentation of the functionality and services of the platform 110 via any type and form of user 

interfaces, such as a web-based interface. For example, using any type and form of web browser 

such as Internet Explorer, Mozilla Firefox or Apache Safari a user can create a user account on 

the platform 110 and generates an OWJO Storefront. The user can populate their OWJO 

Storefront from digital content stored on the machine they are using or by accessing their 

existing Internet storage account. The web-site 103 may provide access to or a user interface to 

any of the functionality, operations or logic described in connection with the Storefront, 

Dashboard, Storage, Client and Web-site or otherwise as described herein. 

Any of the Storefront, Dashboard, Storage, Client Agent or Web-site may communicate, be 

interfaced or integrated using any type and form of interfaces, communications, protocols, inter 

or intra process communications, messaging, etc. In some embodiments, the OWJO Storefront 

102 communicates with the OWJO Server 110 using JavaScript Object Notation, (JSON) format 

as specified in RFC 4627. The Hypertext Transfer Protocol (HTTP) may be used as the 

communications protocol. In some embodiments, the OWJO Storefront 102 flash application 

has a number of initialization parameters that are passed into the flash application from the 

HTML page when it initializes. One of those parameters may be the user identifiers (referred to 

as an OWJO ID) of the user that owns the OWJO Storefront 102. The OWJO Storefront 102 

obtains the content metadata and previews from the OWJO Server 110 using JSON format over 

HTTP. The OWJO Storefront 102 may also communicate with the OWJO Server 110 when a 

person is requesting preview content and adding items to a shopping cart. 

By way of example, in some embodiments, the client 107, such as an OWJO iPhone Client 107 

communicates using JSON/HTTP as well as XML/HTTP with the OWJO Server 110. The 

OWJO iPhone Client 107 may use any type of form of telecommunication or wireless protocol, 
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such as the Wi-Fi (802.11 b/g), Universal Mobile Telecommunications System (UMTS) or High­

Speed Downlink Packet Access (HSDP A) mobile telephony communication protocols when 

communicating with the Server 110. In some embodiments, the Client 107 may silently be 

updated using the OWJO Push Notification Service 144. In addition, the Client 107 can be 

configured to poll the OWJO Server 110 for updates. 

By way of example, in some embodiments, the OWJO Dashboard 105 communicates using 

JSON/HTTP as well as XML/HTTP with the OWJO Server 110. In other embodiments, any 

third party applications can communicate with OWJO API 108 using XML/HTTP/S. 

The OWJO web-site 103 is accessible by any type and form of web browsers such as Mozilla 

Firefox, Safari, Konqueror, Opera, Flock, Internet Explorer, Epiphany, K-Meleon and AOL 

Explorer. In some embodiments, the Secure Sockets Layer (SSL) cryptographic protocol or 

Transport Layer Security (TLS) protocol is used by the platform or the web-site to provide 

secure communications with web browsers. Any type and form of security mechanisms, 

protocols may be used to provide a secure session or connection with the platform 110. 

Although FIG. IA shows a network 104 and network 104' between the client devices and the 

servers, the client devices and the servers may be on the same network 104. The networks 104 

and 104' can be the same type of network or different types of networks. The network 104 can 

be a local-area network (LAN), such as a company Intranet, a metropolitan area network (MAN), 

or a wide area network (WAN), such as the Internet or the World Wide Web. In one 

embodiment, network 104 may be a private network and network 104' may be a public network. 

In some embodiments, network 104' may be a private network and network 104 a public 

network. In another embodiment, networks 104 and 104' may both be private networks. 

The network 104 and/or 104' be any type and/or form of network and may include any of the 

following: a point to point network, a broadcast network, a wide area network, a local area 

network, a telecommunications network, a data communication network, a computer network, an 

ATM (Asynchronous Transfer Mode) network, a SONET (Synchronous Optical Network) 

network, a SDH (Synchronous Digital Hierarchy) network, a wireless network and a wireline 

16 
4367336vl 

Page 33 of 117



Attorney Docket No.: OWJ-00lPRO 

network. In some embodiments, the network 104 may comprise a wireless link, such as an 

infrared channel or satellite band. The topology of the network 104 and/or 104' may be a bus, 

star, or ring network topology. The network 104 and/or 104' and network topology may be of 

any such network or network topology as known to those ordinarily skilled in the art capable of 

supporting the operations described herein. 

Referring now to FIG. 1B, a logical illustration of the business model and the features supported 

by the platform are depicted. In brief overview, the platform 110 provides a business model to 

provide a comprehensive suite of services to content owners and content consumers ( content 

sellers and buyers). The platform may include all of the following components, features, 

capabilities, functionality or services: mobile device/PDA support, promotion, universal content 

distribution, advertiser supported content, micro payments, UGC search, content rating, 

universal content support, digital rights management, social network integration, royalty 

payments, subscription support, feed/aggregator support, hosting and billing services and real­

time sales and marketing analysis. In other embodiment, the platform form may include any 

portions of the above-identified capabilities or functionalities. 

A brief overview of the comprehensive suite of services of the Platform is described below. 

Mobile Device/PDA Support: Using the OWJO Dashboard 105b, buyers can view the content 

they have purchased on their mobile phones or Personal Digital Assistants. An OWJO iPhone 

Client is also available for viewing content. 

Promotion: Using the OWJO platform a seller can create an OWJO Storefront and publish it on 

their social networking site, blog or personal website. From a social networking site they can 

promote the OWJO Storefront to all their connected friends. The OWJO platform promotes 

artists content by providing web syndication feeds and promoting them to feed aggregators. 

Universal Content Distribution: Artist's content can be stored either internally on OWJO Storage 

or externally with third party online storage providers such as Amazon S3, AOL Xdrive, 

Omnidrive, Yahoo Briefcase and Windows Live SkyDrive. 
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Advertiser Supported Content: Sellers have the option of monetizing their content by asking 

OWJO to insert targeted, relevant ads for the content consumers who purchase their content. 

Multimedia ads will be inserted into the seller's audio and video content. 

Micro Payments: A micro payment is generally defined as a payment that is too small to be 

affordably processed by credit card or other electronic transaction processing mechanism. OWJO 

provides a mechanism for sellers to sell their content for these small amounts. 

UGC Search: The OWJO Platform provides a web user-interface to search for content that is 

registered with OWJO. A search feature is also available from the OWJO Storefront. Visitors can 

search by content using a visual representation of user-generated tags, commonly called a tag 

cloud. Visitors can also enter a search term or choose from any of the web syndication feeds. 

Content Rating: Buyers can rate content that they have purchased by choosing from 1 to 5 stars. 

A buyer can also write a comment. By only allowing buyers who have purchased content artists 

will receive more relevant feedback from their customers. Sellers are rated by the average rating 

of all the content they are selling. This provides additional feedback to potential content buyers. 

Universal Content Support: The OWJO platform can support any current digital media format 

and is designed to support future media formats. 

Digital Rights Management: When content or a subscription is purchased OWJO will create 

digital rights and assign those rights to the buyer. OWJO will maintain a record of the buyer's 

digital rights. A buyer can always access content that they have purchased even if they lose the 

device they were using to consume the content. A seller can make a commercial decision to 

protect their content using one of OMA DRM, MagicGate, Windows Media DRM and FairPlay. 

The OWJO Platform supports future protection schemes by using a pluggable architecture. 

Social Network Integration: The OWJO Storefront is an Adobe Flash component that can be 

embedded on any HTML website or most likely on the seller's own social networking profile. A 

seller can promote their OWJO Storefront by sharing it with all their social networking contacts. 
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Social networking sites make it very easy for a seller to create a profile. The OWJO Platform 

makes it very easy for a seller to sell content on that profile. 

Royalty Payments: The OWJO Platform collects royalties on content that is purchased. Sellers 

then receive a royalty payment check that is posted to their address. Royalty payments are only 

made when the buyer is 100% satisfied with their purchased content and the seller's payment has 

cleared the OWJO Billing 158 system. 

Subscription Support: The OWJO Platform supports the creation of subscriptions. A seller can 

create a podcast or vodcast that can be purchased over a time period such as 1 week - 7 days, 1 

month - 30 days, 3 months - 90 days, 6 months - 180 days and 1 year - 365 days. The OWJO 

Platform will send reminders to the seller to upload episodes. The buyer will receive the content 

automatically. 

Feed Aggregator Support: The OWJO Platform generates web feeds that will be promoted 

(syndicated) to the top feed aggregators such as FeedBurner and submitted to search engines and 

RSS directories. These syndicated web feeds can then be consumed by potential buyers using 

feed readers like iTunes, BlogLines, and Google Reader. The embedded content will be preview 

content that is made available by the sellers. Embedded links will direct the feed consumer to the 

OWJO Storefront of the seller. Sellers can also promote their own content themselves to the 

same aggregators. The benefit to the seller is that their content is more likely to be previewed and 

purchased. 

Hosting and Billing: Sellers do not need to manage their own Internet domain name or web site. 

They do not need to have a merchant account to process credit card payments. 

Real-time Sales Tracking and Analysis: The OWJO Platform collects statistics on sales activity 

across all the OWJO sellers, the type of content and where that content is been sold. Individual 

sellers can receive reports that benchmark their content against similar content creators. Sellers 

can receive information on what devices are been commonly used to consume content. Sellers 

can receive information on which geographic location prefers what type of content. 
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Mobile Device/PD A Support: Buyers can view the content they have purchased on their mobile 

phones (Symbian, Java MIDP2 or Apple iPhones) or Personal Digital Assistants. The OWJO 

platform will transcode the original content supplied by an artist into the required format for each 

supported device. A content buyer will be able to view purchased content on any device they 

own. 

Promotion: After the OWJO Storefront has been published on their social networking site an 

artist can distribute the OWJO Storefront to all of their connected friends. The OWJO platform 

provides artists with generated RSS feeds of previews of their music, images, videos, podcasts 

and vodcasts. Artists can promote these feeds themselves by using feed aggregators such as 

FeedBumer. The OWJO platform will provide and promote syndicated web feeds to mobile 

operators, FeedBumer, BlogLines, Live.com etc. These feeds would promote the most highly 

rated type of content for each genre or tag recorded. The benefit is that there is a greater chance 

of the individual artists selling their content. 

Universal Content Distribution: Artists with a lot of content will most likely be storing content 

with online storage providers such as Amazon S3. If artists want to monetize their content they 

simply have to indicate to OWJO where to find that content in the online storage provider. There 

is no need to retrieve the content and upload it to the OWJO platform. The artist's online storage 

provider will be serving the content to a content buyer. This greatly increases the scalability of 

the platform and reduces latency for content consumers. 

Advertiser Supported Content: Sellers have the option of monetizing their content by asking 

OWJO to insert targeted, relevant ads for the content consumers who purchase their content. 

Multimedia ads will be inserted into the seller's audio and video content. 

Micro Payments: An artist can choose to sell their content for as little as one cent. Artists have an 

opportunity to sell more content at optimal price points. Buyers will be more likely to purchase 

content if the cost is set at the right level. The buyer preloads their account with OWJO credits 
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using PayPal, credit card or mobile phone. The buyer reduces their OWJO credit balance when 

they purchase content. 

UGC Search: The OWJO Platform provides a web user-interface to search for content that is 

registered with OWJO. A search feature is also available from the OWJO Storefront. Visitors can 

search by content using a visual representation of user-generated tags, commonly called a tag 

cloud. Visitors can also enter a search term or choose from any of the web syndication feeds. 

Content Rating: Buyers can rate content that they have purchased by choosing from 1 to 5 stars. 

A buyer can also write a comment. By only allowing buyers who have purchased content artists 

will receive more relevant feedback from their customers. Sellers are rated by the average rating 

of all the content they are selling. This provides additional feedback to potential content buyers. 

Universal Content Support: The OWJO platform can support any current digital media format 

and is designed to support future media formats. Sellers are not restricted to using specific digital 

media formats. 

Digital Rights Management: When content or a subscription is purchased OWJO will create 

digital rights and assign those rights to the buyer. OWJO will maintain a record of the buyer's 

digital rights. A buyer can always access content that they have purchased even if they lose the 

device they were using to consume the content. A seller can make a commercial decision to 

protect their content using one of OMA DRM, MagicGate, Windows Media DRM and FairPlay. 

The OWJO Platform supports future protection schemes by using a pluggable architecture. 

Social Network Integration: The OWJO Storefront is a component that can be embedded on any 

HTML website or most likely on the seller's own social networking profile. A seller can promote 

their OWJO Storefront by sharing it with all their social networking contacts. Social networking 

sites make it very easy for a seller to create a profile. The OWJO Platform makes it very easy for 

a seller to sell content on that profile. 
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Royalty Payments: The OWJO Platform collects royalties on content that is purchased. Sellers 

then receive a royalty payment check that is posted to their address. Royalty payments are only 

made when the buyer is 100% satisfied with their purchased content and the seller's payment has 

cleared the OWJO Billing 158 system. 

Subscription Support: The OWJO Platform supports the creation of subscriptions. A seller can 

create a podcast or vodcast that can be purchased over a time period such as 1 week - 7 days, 1 

month - 30 days, 3 months - 90 days, 6 months - 180 days and 1 year - 365 days. The OWJO 

Platform will send reminders to the seller to upload episodes. The buyer will receive the content 

automatically. 

Feed Aggregator Support: The OWJO Platform generates web feeds that will be promoted 

(syndicated) to the top feed aggregators such as FeedBurner and submitted to search engines and 

RSS directories. These syndicated web feeds can then be consumed by potential buyers using 

feed readers like iTunes, BlogLines, and Google Reader. The embedded content will be preview 

content that is made available by the sellers. Embedded links will direct the feed consumer to the 

OWJO Storefront of the seller. Sellers can also promote their own content themselves to the 

same aggregators. The benefit to the seller is that their content is more likely to be previewed and 

purchased. 

Hosting and Billing: Sellers do not need to manage their own Internet domain name or web site. 

They do not need to have a merchant account to process credit card payments. 

Real-time Sales Tracking and Analysis: The OWJO Platform collects statistics on sales activity 

across all the OWJO sellers, the type of content and where that content is been sold. Individual 

sellers can receive reports that benchmark their content against similar content creators. Sellers 

can receive information on what devices are been commonly used to consume content. Sellers 

can receive information on which geographic location prefers what type of content. 

Referring now to FIG. IC, some of the modules used by or combined to form the platform are 

depicted. In brief overview, the platform server 110 may include any one or more of the 
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following modules: storage, billing, digital rights management, content management, notification 

and personalization/recommendation service. Although described and depicted as modules, the 

storage, billing, digital rights management, content management, notification and 

personalization/recommendation service may be formed in any combination of one or more 

modules, which may include one or more of an application, program, library, service, process, 

task or any set of executable instructions ( or any combination thereof) executing on the server 

110. 

The storage module provides and/or manages content storage, such as the storage of any type and 

form of media, such as documents, video, audio, etc. The storage module may manage any type 

and of storage and may include storage internal to the platform 110 or external to the platform 

110. For example, content can be stored internally using OWJO Storage or externally with third 

party online storage providers such as Amazon S3, AOL Xdrive, Omnidrive, Yahoo Briefcase 

and Windows Live SkyDrive. The storage module includes an external storage service 140 and a 

platform or OWJO storage service 142. 

The External Storage Service 140 provides any type and form of mechanism to interface to 

online storage providers such as AOL Xdrive, Amazon S3, Omnidrive, Yahoo Briefcase, 

Windows Live Sky Drive and future online storage providers through the use of pluggable online 

storage adaptors. An artist can elect to use their own online storage provider to serve their 

content. A buyer can elect to store purchased content on their online provider's storage systems. 

Third-party online storage service providers such as AOL Xdrive, Amazon S3, Omnidrive, 

Yahoo Briefcase and Windows Live SkyDrive, provide public application program interfaces 

(APis) that allow their customers to store, retrieve, delete and share files. The External Storage 

Service 140 provides an adaptor for any and/or each of these online storage providers. In some 

embodiments, one adaptor supports multiple online storage providers. In other embodiments, 

each adaptor supports a specific online storage service provider. The storage adaptor may be 

configurable. Any type and form of parameters or settings may be used to configure any 

operational or performance characteristic of the storage adaptor. Using a configured storage 
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adaptor the platform's Storage Service 140 can store, retrieve, delete and share content at a 

storage provider, such as AOL Xdrive, Amazon S3 or OWJO Storage. 

Each platform account user, buyer or seller has an associated OWJO Storage account. There 

may be a charge or service free for access to OWJO Storage. The amount of the charge or fee 

may be based on network bandwidth access and/or storage capacity used. In some embodiments, 

a user, buyer or seller is provided a predetermined amount of storage and/or network bandwidth 

either at no charge or included in any other charges or service fees. In some embodiments, a 

user, buyer or seller may pay to upgrade, enhance or increase the amount of bandwidth and/or 

storage used. A seller's OWJO Storefront may use either OWJO Storage and/or any existing 

online storage provider's account. In some embodiments, content is copied to OWJO Storage 

from an online storage provider, such as AOL Xdrive or Amazon S3, when content is 

purchased. In another embodiment, the platform provides to the purchaser's OWJO account 

read-only shared access to the seller's content/storage. 

The platform or OWJO Storage Service 142 comprises an internal distributed storage system for 

storing any type and form of content, such as content for both buyers and sellers. In some 

embodiments, the storage service stores the content internally in a secure manner. For example, 

in one embodiment, the content may be stored encrypted. Content and subscription rights are 

also stored securely. 

The Billing 158 module handles, processes, manages and/or facilitates any of the financial 

related functions of the platform, including but not limited to micro payment transactions, 

royalty management, refund processing and payout processing. The billing module 158 may 

record any and all transactions in a transaction repository or database. The billing module 158 

includes a micro payment service 145 and a payout processing service 150. The Micro Payment 

Service 145 includes functions, logic and/or operations to manage content and subscription 

purchasing using micro payments. The Payout Processing Service 150 includes functions, logic 

or operations to generate, produce or provide payout and/or royalty information in any form or 

format. For example, the payout processing service 150 may generate a payout file that is used 

to make royalty payments to artists 
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The Personalisation/Recommendation Engine may comprise any functions, logic or operations 

for creating, editing or managing user profiles, creating, maintaining and tracking any type and 

form of usage statistics and for making any type and form of recommendations or suggestions 

regarding content to one or more users. The engine may include a Usage Pattern Collection 

Service 165, which may receive statistics from OWJO Client agent on user activity. The engine 

may also include a Recommendation Service 170. This service 170 utilizes collected usage 

pattern and purchased content and digital rights to generate appropriate content 

recommendations for buyers. The Profile/User Preferences Service 175 comprises logic, 

function or operations to create, edit and maintain a profile of each buyer. This service 175 may 

store and manage the profile in any internal or external storage location via the OWJO Storage. 

Referring now to FIG. ID, another embodiment of modules that are used by or combined to form 

the OWJO Platform are depicted. The platform 110 may include one or more modules for 

authentication/authorization, scheduling, advertising and client content packaging. 

The Authentication/ Authorization module may include a Digital Right Authentication Service 

180, a web site authentication service and a dashboard authentication service. Each of these 

services may be combined into any one or more services and may provide any type and form of 

authentication and authorization to access any portion of the platform and content/media 

provided via the platform. The Digital Right Authentication Service authenticates and 

authorizes access to digital rights for any content under digital rights management. The web site 

authentication service authenticates and authorizes access to the OWJO web site. Dashboard 

authentication service authenticates and authorizes access to the OWJO Dashboard. 

The scheduler 157 provides scheduling functionality for the platform 110, including providing 

scheduling functionality for any other OWJO module. The scheduler 157 may provide any type 

of event, trigger or notification based on level or granularity of temporal information or 

identified event. The scheduler may have a predetermined set of one or more scheduled events. 

The scheduler may be configured by a user or administrator. A user may configure the scheduler 

for any customized or personalized scheduled triggers or events. In some embodiments, the 

scheduler triggers notification or update events based on any changes to the media content. 
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Examples of schedules events, include without limitation, subscription content delivery and 

Podcast and vodcast episode upload reminder messages. In other embodiments, the scheduler 

triggers or schedules any personalization or recommendation notifications, messages or updates. 

In another embodiment, the scheduler interfaces with the digital right management system to 

schedules any checks for any temporal restrictions on purchases content of a buyer. 

The advertising module provides access to, interface or communication with any type and form 

of external advertising servers. In some embodiments, rich media advertisements are spliced or 

provisioned digitally into multimedia content (e.g., video, image and audio) and targeted to 

specific profiles of user. In some embodiments, the advertising service may only be used when 

buyers have agreed (opted-in) to receive content that is advertiser supported. The advertising 

module may include one or more components or services, such as the advertising server service 

195 and the targeted advertising service 200. 

The advertising server service 195 provides a mechanism to interface to any one or more of a 

plurality of multimedia advertising servers, such as XOpen or a provider such as Google 

AdSense. In some embodiment, the advertising server service 195 obtains from external 

advertising servers or services an inventory of digital or media advertisement for ingestion into 

the platform 110 and/or delivery to users of the platform 200. 

The targeted advertising service 200 slices or provisions media advertisement into content for a 

specific user, in association with the delivery of content or otherwise in association with or 

during the use of any portion of the platform. In one embodiment, the targeted advertising 

service embeds, encoded or otherwise integrated the media ads in the content. In another 

embodiment, the targeted advertising service delivers media ads in conjunction with or in 

combination with any delivered content, such as via an overlay, media player skin or other user 

interface elements. In some embodiments, this service 200 provisions appropriate rich media 

advertisements into the content for a specific user. In other embodiments, In order to determine 

the advertisements to include in a targeted advertising campaign or delivery, the targeted 

advertising service may look at 1) the user's Profile/User Preferences and 2) any geolocation 

data provided by the OWJO Client. In other embodiments, the targeted advertising service may 
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use any metadata from the advertising media and any information about a seller and/or a buyer, 

including type, form and format of content, and history of transactions to determine one or more 

media ads for delivery. The determination and timing of ad delivery may also be based on any 

temporal information. 

The Payment Processing module provides a mechanism to interface to any type and form of third 

party or external payment processors such as PayPal, Google Checkout and the Trusted Mobile 

Payment Framework. The payment processing module may interface to any processor to use any 

type and form of payment. The payment processing module may interface to any micro-payment 

processing system or otherwise may be designed and constructed to handle any type and form of 

micro-payment processing. The payment processing module may include a PayPal service 155 

to interface, communicate with and provide payment transactions via the PayPal payment 

processing service. The payment processing module may include a mobile payment service that 

utilizes the Trusted Mobile Payment Framework to purchase credits, such as OWJO recognized 

credits, using a buyer's mobile device 

The Client Content Packaging Service 210 includes a set of predetermined and/or pre-packaged 

content for OWJO Storefront, OWJO Dashboard, OWJO web feeds and OWJO Client(s ). In 

some embodiments, the client content packaging service offloads any intensive processing to 

ensure scalability of OWJO Platform. This service uses pluggable adaptors to support different 

OWJO Clients supported by the platform or expected to be supported by the platform. In some 

embodiments, the client content packaging service transcodes, transforms, prepares, processes 

and/or provisions content in one format to content in one or more different formats. The client 

content packaging service may transform or transcode content into different formats in a 

predetermined manner, ad-hoc or otherwise on demand. For example, in one embodiment, the 

client content packaging service, upon receipt of content from a seller, provisions the content 

into a plurality of predetermined formats for a set of one or more target devices. In another 

embodiment, the client content packaging service provisions the content into one or more other 

formats based on buyer demand, request or purchase for the content. In yet another embodiment, 

the client content packaging service provisions the content into one or more other formats based 

on request by the seller. 
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B - Universal content consumption, distribution and digital right management features of 

the platform. 

Referring now to FIG. 2A, a block diagram of an embodiment of the platform providing 

universal content consumption and digital rights management is depicted. In brief overview, the 

platform server 110 may include a digital rights management module, a content management 

module and a notification module. Via one or more of these modules, the platform 110 provides 

a system for universally ingesting content from sellers in a plurality of formats and distributing 

the content in one or more different formats based on the buyer's/client's environment while 

maintaining copyright protection and digital rights management of the content. 

The Digital Rights Management (DRM) module provides creation, storage, management and 

tracking of any type and form of digital rights. In some embodiments, the digital rights 

management module performs authentication for and generation of any type and form ofDRM 

wrappers for content on any type and form of platform. A DRM wrapper includes any 

mechanism, interface, encoding, watermarking, encryption, enclosing, wrapping or processing of 

content to control or attempt to control use of digital media by preventing access, copying or 

conversion to other formats by end users. In some embodiments, the DRM wrapper may be 

designed and constructed to restrict the user based on any temporal information, a number of 

uses or views, or number of devices. In one embodiment, the generated DRM wrapper may be 

based on the type of media player or reader used on the client to consume content, although any 

characteristics of the user or the client device may used to determine the type ofDRM for 

provisioning the content. In other embodiments, the DRM wrapper controls use based on a 

subscription model, payment and/or authentication and authorization. A number of different 

protection schemes are supported through the use of pluggable DRM adaptors. 

The Rights Management Service 115 provides license (rights) issuing and content encryption 

keys used for the provisioning ofDRM protected content. The rights management service may 

use any type and form of keys in accordance with any type of form of content protection or 

digital rights management schemes. In some embodiments, the rights management service 115 
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interfaces to or communicates with any external or third party service to issue or otherwise 

obtain any keys for provisioning DRM protected content. 

The Content Packaging and Encryption Service 120 provides a mechanism to protect content by 

applying any type and form ofDRM protection scheme to any ingested, stored or distributed 

content. The content packaging and encryption service may apply DRM protection schemes 

such as Windows Media DRM or OMA DRM through the use of pluggable DRM adaptors. In 

some embodiments, the content owner or artist may select one or more DRM protection schemes 

to adopt or use in distribution of content. In other embodiments, the content packaging and 

encryption service may apply a plurality ofDRM protection scheme to a content or media. In 

some embodiments, the content packaging and encryption service may apply a different DRM 

protection scheme, each to a separate copy of the content or media. 

The Content Management module or content manager provides content storage, content 

ingestion, and rating and transcoding functions, operations and logic. In some embodiments, the 

content manager stores content is in a secure, distributed and/or efficient manner. The content 

management module is designed and constructed to handle, process and cope with many current 

and future content types. Content may be automatically converted - either at time of ingestion, 

upon user request, or buyer request and demand - to different versions for delivery to and support 

of different devices, environments, users and media players that will or may be used to consume 

the content. In some cases, the content management module provides syndicated feeds to 

external sites - for example the best rated videos from USA. 

The content acquisition service 135 is used to ingest content from many different sources, such 

as any device or storage service used by the seller or content owner. In some embodiments, the 

content acquisition service uses or interfaces via the storage services to obtain content from any 

external storage service provider. The content acquisition service may be designed and 

constructed to ingest, receive or obtain any type and form of predetermined formats or content 

types, such any format used for any type and form of video, audio, documents, music, movies, 

etc. 
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The Transcoding Service 125 transcodes, processes, converts or otherwise transforms content 

from one codec, form or format to another codec, form or format. In some embodiments, this 

service supports the Open Mobile Alliance Standard Transcoding Interface specification, such as 

version 1.0. The transcoding service may transcode content from any one or more characteristics 

of the content to provision the content to have different set of one or more characteristics. 

The transcoding service may transcode content from one device to provision the content for a 

different device. The transcoding service may transcode content from one operating system to 

provision the content for a different operating system. The transcoding service may transcode 

content from one media player to provision the content for a different media player. The 

transcoding service may transcode content provisioned for one form factor to provision the 

content for a different form factor. The transcoding service may transcode content in one 

language to provision the content for a different language. The transcoding service may 

transcode content from one DRM protection scheme to provision the content for a different 

protection scheme. The transcoding service may transcode content from one level of resolution 

to provision the content for a different level of resolution. The transcoding service may 

transcode content from one frame rate to provision the content for a different frame rate. 

The Rating Service 130 manages the content rating engine. In one embodiment, the rating 

service comprises a content rating engine. In some embodiments, only a buyer of content or 

someone who has purchased a right to use the content may rate the content. In other 

embodiments, users associated with or authorized by a buyer, such as family or friends, may rate 

the content. In yet another embodiment, any one or more users of the platform may rate the 

content. The rating service may use any type and form of rating scheme, such as numerical or 

textual rating schemes in ascending or descending order. The rating service may have a 

predetermined set of rating levels of any number and granularity. The rating service may allow 

user generated comments. The rating service may interface to, link to or obtain ratings from any 

external web site, rating service or rating system. 

The notification module 144 provides a mechanism to notify content consumers using any type 

and form of communications that content is available for them to consume or any other events or 

updates associate with content. The Notification module may include a number of pluggable 
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adaptors used to communicate with existing communication services as well as prepare for future 

ones. In some embodiments, the following adaptors are available. SMSC Adaptor: This is used 

to send silent updates to Java MIDP2 devices (message to a specific port) and using W AP Push -

Service Invocation and Service Loading to send messages to devices that support W AP Push. In 

addition, iPhone Push Notification is supported, Email Adaptor: to send messages via email, 

Yahoo IM Adaptor: To send messages to Yahoo! Messenger, MSN IM Adaptor: To send 

messages to Windows Live Adaptor: to send messages to Windows Live Messenger, XMPP 

Adaptor: to send messages to instant message clients such as Jabber, GTalk and iChat. 

Referring now to FIG. 2B, an embodiment of steps of a method of universal content 

consumption, distribution and copyright protection is depicted. In brief overview, at step 300, 

the seller provides content available for purchase by a buyer via the Storefront. At step 310, the 

rights management service provides a content digital right for a buyer. At step 320, the 

characteristics of the buyer's device will be used to determine the variant of the content to 

deliver to the buyer. At step 325, the content is bundled in accordance with the appropriate 

variant for the buyer and the desired DRM protection scheme of the seller 

In further details, at step 300, the seller or artist via the OWJO web site 103 establishes a 

Storefront and makes available content for purchase. The seller may create an item on their 

Storefront 102 by uploading content, setting the price and providing the content item description. 

The seller can also elect to use content they have previously stored with an online storage 

provider such as AOL Xdrive or Amazon S3. The seller also indicates if they desire content 

protection. The seller can choose from a list of protection schemes that will be applied to content, 

such as when the content is purchased. 

At step 310, the Rights Management Service 115 will create a content digital right in accordance 

with the selected protection scheme. The rights management service may assign the digital right 

to the buyer. The content digital right may be composed of a unique identifier for the content, the 

buyer unique identifier and/or the play, execute, print and display constraints. The content digital 

right may be stored using OWJO Storage Service 142. 

31 
4367336vl 

Page 48 of 117



Attorney Docket No.: OWJ-00lPRO 

At step 315, a synchronization request is initiated by OWJO Client 107 or OWJO Dashboard 

105. The synchronization request could have been initiated by polling mechanism on the client 

or as the result of a push message originating from the Push Notification Service 144. 

In further details, the synchronization message is to synchronize what the buyer has purchased, 

such as with any one or more devices of the buyer. The Push Notification Service 144 may 

transmit or communicate a message to the Client to initiate synchronization. For synchronization, 

the client reports the list of digital rights the client has, the server reports the list of digital rights 

the client should have and instructions on where to obtain the content. In one embodiment, the 

server can request that the client deletes content that the user no longer has rights to access. In 

some embodiments, an indicator or representation of the content, such as a thumbnail, does not 

appear on either the Dashboard or Client unless synchronization occurs. 

At step 320, the OWJO Client provides a user agent and a manifest listing the digital right unique 

indicators of content that have been stored on the device. The OWJO Client will available on a 

number of different platforms. In one embodiment, the OWJO Client could be executing on an 

Apple iPhone. In another embodiment, the OWJO Client could be executing on a Java MIDP2 

device. In yet another embodiment the OWJO Client could be executing in a widget environment 

on a desktop PC. In some of these embodiments, the OWJO Client has a special string, referred 

to a user agent that is unique to each instance of the OWJO client. Although referred to as a 

string, this user agent identifier may be any type and form of information, including numerical, 

characters or alpha-numerical. The Client or user agent injects this user agent identifier into any 

portion of a network communication, such any portion of the header or body of an HTTP 

message. In embodiments, the client or user agent injects the user agent identifier in the HTTP 

standard header "HTTP_ USER_ AGENT" when the OWJO Client is communicating with the 

OWJO Server. The OWJO Server determines the content rendering capability of the device 

executing the OWJO Client and the device's capabilities by inspecting these user agents. 

The user agent supplied by the device will be checked in order to determine the device's 

capabilities and preferred content formats. If the client identified by the user agent is not capable 

of viewing the purchased content then the Transcoding Service 125 will be used to create a 

32 
4367336vl 

Page 49 of 117



Attorney Docket No.: OWJ-00IPRO 

variant of the content for that device. The new variant will be associated with the original content 

and stored via the storage services. 

At step 325, if the seller requires digital right protection then the Content Packaging and 

Encryption Service 120 create a protected content bundle for that specific device and client. 

In some embodiments, the content packaging encryption service creates the protected content 

bundle at the time of purchase or delivery of content to the device. In other embodiments, the 

content packaging encryption service created the protected content bundle at the time of 

ingestion or at time prior to the purchase. In these embodiments, the desired variant may be 

available and stored via the storage services in any storage location. 

FIG. 2C is a block diagram providing a depiction of an embodiment of universal content 

distribution and digital rights management. The method of FIG. 2C depicts a scenario where 

content that buyer A has purchased is stored on three online storage locations 1) OWJO Storage, 

2) AOL Xdrive and 3) Amazon S3. The OWJO Client that is been used is the OWJO iPhone 

Client. The OWJO iPhone Client initially obtains the digital rights for Buyer A. 

In one embodiment, OWJO creates proxy accounts with third party online storage providers such 

as AOL Xdrive and Amazon S3 in order to efficiently access. The image A is retrieved from the 

OWJO Storage area that is owned by buyer A. Read-only access to a shared copy of the image is 

provided to buyer A by OWJO on behalf of artist X. The music track A, owned by artist Y is 

retrieved from AOL Xdrive storage area that is owned by a proxy buyer A that was created by 

OWJO. Read-only access to a shared copy of the music track A is provided to buyer A by OWJO 

on behalf of artist Y. The video A, owned by artist Z is retrieved from Amazon S3 storage area 

that is owned by a proxy buyer A that was created by OWJO. Read-only access to a shared copy 

of the video A is provided to buyer A by OWJO on behalf of artist Z. At any time artist X, artist 

Y and artist Z can revoke the read-only privileges that have been granted to buyer A and the 

proxy buyer A. 

In another embodiment, content is copied into OWJO Storage area from the artist's third party 

AOL Xdrive, Amazon S3 or Nirvanix area when a buyer purchases content. The image A is 
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retrieved from the OWJO Storage area that is owned by buyer A. Read-only access to a shared 

copy of the image is provided to buyer A by OWJO on behalf of artist X. The music track A is 

retrieved from the OWJO Storage area that is owned by buyer A. Read-only access to a shared 

copy of the music track A is provided to buyer A by OWJO on behalf of artist Y. The video A is 

retrieved from the OWJO Storage area that is owned by buyer A. Read-only access to a shared 

copy of the video A is provided to buyer A by OWJO on behalf of artist Z. 

FIG. 2D is a flow diagram of an embodiment of another method of universal content distribution 

and digital rights management. In brief overview, at step 350, a request for the content of the 

buyer is received by the platform. A list of the buyer's content may be displayed on the OWJO 

client or Dashboard. At step 355, the buyer may select a media from the list of content to play. 

At step 360, the content may be stored on the buyer's device. 

At step 350, the OWJO Client/OWJO Dashboard requests the Client Content Parcel for buyer A 

from the OWJO Server. The Client Content Packaging Service 210 creates the Client Content 

Parcel. The Client Content Parcel is unique for a buyer and contains the 1) digital rights assigned 

to that buyer 2) the Uniform Resource Identifier and optional authentication details for thumbnail 

content 3) the Uniform Resource Identifier and optional authentication details for multimedia 

preview content. The Client Content Packaging Service 210 is aware of what content is on each 

OWJO Client that a buyer owns as this is reported during synchronization. In one embodiment 

the Client Content Parcel could be unique for buyer and an OWJO Client. The OWJO Client 

/OWJO Dashboard will display thumbnails representing the content buyer A has rights to access 

or otherwise has purchased. 

At step 355, buyer A selects content to play. If the content is on the device then it will be played. 

If the content is not on the device then the OWJO Client attempts to retrieve or retrieves the 

content from OWJO Storage or third party storage. The OWJO platform may use the supplied 

user agent to determine if there is an appropriate content variant for that OWJO Client. If there is 

no appropriate content variant then OWJO platform may use the Transcoding Service 125 to 

request the creation, generation or provisioning of an appropriate content variant. In some cases, 

the OWJO Client may be notified that content is being prepared and to request the content later 
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or within a predetermined amount of time. In one embodiment, the Push Notification Service 144 

notifies the OWJO Client when the content variant is ready for consumption. 

At step 360, the selected content may be stored on the device as defined by the OWJO 

Client/OWJO Dashboard preferences. These preferences may identify where to store the 

content, such a OWJO storage or a third-party service providers. These preferences may identify 

the location with any level of granularity, including directory paths and/or folder and/or sub­

folder names. In one embodiments, the preferences identify a naming convention for the file 

having the content to be stored. In some embodiments of the OWJO Client, the user may have 

the option to store played content on the device. After content is played, the content may then be 

stored on the device so that it can be played later. Other user preferences include, but are not 

limited to: 1) schedule on how often to check for new content and 2) User name and password 

for access to the buyer's OWJO account. 

C -The OWJO Storefront For A Seller. 

In FIG. 3A, the seller is depicted creating an OWJO Storefront. Using a web browser such as 

Internet Explorer, Mozilla Firefox or Apache Safari a user can create on OWJO account that 

generates an OWJO Storefront. The following information may be required in order to create an 

OWJO account, 1) OWJO username - this can be a well known email address 2) A password for 

access to the account 3) an email address that OWJO uses to communicate with the user 4) a 

random security code and 5) the country the user is currently in. FIG. 3A also depicts the settings 

page where the seller can maintain their OWJO account by 1) changing their password 2) 

updating their mobile number 3) Requesting more storage space and 4) providing the seller's 

postal address. Payout checks may be posted to that address or in some cases may be 

electronically transmitted or provided to the seller. 

In FIG. 3B the seller is depicted adding a music track to their OWJO Storefront. Using a web 

browser such as Internet Explorer, Mozilla Firefox or Apache Safari a seller can create a music 

track by specifying 1) the name of the track, 2) the name of the artist, 3) one or more tags in the 

form of a keyword or term associated with the music track, 4) the music genre, 5) a preview of 

the music track, 6) the actual music track that is for sale, 7) a thumbnail image that will be 
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displayed in the OWJO Storefront and 8) the price that the user would like to sell their music 

track for. The music track preview, actual music track and thumbnail can either be uploaded 

from the machine that is executing the web browser they are using or loaded from a Uniform 

Resource Identifier anywhere on the internet. The seller has an option of indicating that the track 

is advertiser supported and free to the buyer. When the buyer receives an advertiser supported 

track an advertisement may be embedded in the music track or otherwise delivered along or in 

conjunction with the music track. 

In FIG. 3C the seller is depicted adding a video to their OWJO Storefront. Using a web browser 

such as Internet Explorer, Mozilla Firefox or Apache Safari a seller can create video track by 

specifying 1) the title of the video, 2) the language the video is recorded in, 3) a description of 

the video content, 4) one or more tags in the form of a keyword or term associated the video, 5) 

the video category, 6) the name of the artist, 7) a preview of the video, 8) the actual video that is 

for sale, 9) a thumbnail image that will be displayed in the OWJO Storefront and 10) the price 

that the seller would like to sell their video for. The video preview, actual video and thumbnail 

can either be uploaded from the machine that is executing the web browser they are using or 

loaded from a Uniform Resource Identifier anywhere on the internet. The seller has an option of 

indicating that the video is advertiser supported and free to the buyer. When the buyer receives 

an advertiser supported video there may be an advertisement embedded into the video file or 

otherwise delivered along with or in conjunction with the video. 

In FIG. 3D the seller is depicted adding an image to their OWJO Storefront. Using a web 

browser such as Internet Explorer, Mozilla Firefox or Apache Safari a seller can create an image 

to sell by specifying 1) the title of the image, 2) the name of the artist, 3) one or more tags in the 

form of a keyword or term associated with the image, 4) a preview of the image, 5) the actual 

image file that is for sale, 6) a thumbnail image that will be displayed in the OWJO Storefront 

and 7) the price that the user would like to sell their image for. The image preview, actual image 

and thumbnail can either be uploaded from the machine that is executing the web browser they 

are using or a loaded from a Uniform Resource Identifier anywhere on the internet. 
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In FIG. 3E the seller is depicted adding a podcast to their OWJO Storefront. A podcast is a series 

of digital-media files which are distributed over the Internet using syndication feeds for playback 

on portable media players and computers. Using a web browser such as Internet Explorer, 

Mozilla Firefox or Apache Safari a seller can create a podcast by specifying 1) the podcast title, 

2) indicate if the podcast contains adult content, 3) the name of the show host, 4) the language 

that the podcast is recorded in, 5) the location where the podcast is recorded from, 6) the podcast 

category/genre, 7) the description of the podcast, 8) an indicator to say episodes are added daily, 

weekly or monthly, 9) one or more tags in the form of a keyword or term associated with the 

podcast, 10) a thumbnail image that will be displayed in the OWJO Storefront, 11) a sample 

episode that will be previewed on OWO Storefront, 12) the price of having access to the podcast 

for one week, one month, three months, six months and twelve months. The sample episode and 

thumbnail can either be uploaded from the machine that is executing the web browser they are 

using or a loaded from a Uniform Resource Identifier anywhere on the internet. Similarly the 

seller has an option of indicating that the podcast is advertiser supported and free to the buyer. 

When the buyer receives an advertiser-supported episode there may be an advertisement 

embedded into the audio file or delivered along with or in conjunction with the audio file. 

In FIG. 3F the seller is depicted adding a vodcast to their OWJO Storefront. A vodcast is similar 

to a podcast except that the content is video instead of audio. Using a web browser such as 

Internet Explorer, Mozilla Firefox or Apache Safari a seller can create a vodcast by specifying 1) 

the vodcast title, 2) indicate if the vodcast contains adult content, 3) the name of the show host, 

4) the language that the vodcast is recorded in, 5) the location where the vodcast is recorded 

from, 6) the vodcast category/genre, 7) the description of the vodcast, 8) an indicator to say 

episodes are added daily, weekly or monthly, 9) one or more tags in the form of a keyword or 

term associated with the vodcast, 10) a thumbnail image that will be displayed in the OWJO 

Storefront, 11) a sample episode that will be previewed on OWO Storefront, 12) the price of 

having access to the vodcast for one week, one month, three months, six months and twelve 

months. The sample episode and thumbnail can either be uploaded from the machine that is 

executing the web browser they are using or a loaded from a Uniform Resource Identifier 

anywhere on the internet. Similarly the seller has an option of indicating that the vodcast is 

advertiser supported and free to the buyer. When the buyer receives an advertiser supported 
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episode there may be an advertisement embedded into the video file or otherwise played or 

delivered along with or in conjunction with the video. 

In FIG. 3G using a web browser such as Internet Explorer, Mozilla Firefox or Apache Safari a 

seller can publish their OWJO Storefront to their social networking profile on Bebo, MySpace, 

Facebook and many other social networking sites. The seller can also publish the OWJO 

Storefront to their blog hosted on Blogger or WordPress and many other blogging sites. The 

seller can also publish the OWJO Storefront to any HTML web site. The seller may be asked to 

input the authentication details such as username and password when publishing the OWJO 

Storefront. 

Referring now to FIG. 3H, an embodiment of steps of a method for a seller to establishing a 

selling presence via the platform is depicted. In brief overview, at step 400, the seller creates an 

account with the platform 110 and establishes a Storefront. At step 410, the seller populates the 

Storefront with content for sale. At step 415, the seller publishes their storefront to one or more 

web-sites to make the content available for sale. 

In further detail, at step 400 the seller creates an account via the platform web site. The web-site 

may provide any type and form of user interface to obtain account information from the user. In 

some embodiments, the web-site provides a wizard for the user to create a Storefront. In some 

embodiments, the web-site allows the user to customize or personalize the design, construction 

and/or look and feel of the Storefront. In one embodiment, the web-site provides a user interface 

for the user to set pricing and establish all financial accounts. In response to the user input, the 

web-site and/or platform creates the user specified Storefront and initializes financial accounts 

for the user. 

Each OWJO user may have one or more financial accounts to track the monetary relationship of 

a user, seller and/or buyer. In one embodiment, each user has three financial accounts: 1) 

available account, 2) royalty account and 3) un-cleared account. The available account may 

comprise the balance of OWJO Credits that the user can use to purchase content. The royalty 

account may comprise the accumulative balance of royalties generated by the user from content 
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sales. The un-cleared account may comprise funds that are assigned to the user, but 1) have not 

been received by OWJO Billing or 2) the content refund period has not passed. When a user is 

created or established in the platform, the one or more financial accounts may be established, the 

accounts associated and the values initialized for the account. In one embodiment, the financial 

accounts are initialized with any predetermined initial value, such as zero values. In some 

embodiments, the available account balance may have a non-zero balance for promotional 

purposes. 

At step 410, the seller populates the Storefront with any type and form of content the seller 

would like to make available to buyers. In some embodiments, the seller creates items for sale in 

the Storefront by uploading content from storage. In other embodiments, the seller identifies 

items for sale in the Storefront by pointing to an online storage account of the seller. In 

configuring or setting up the items for sale, in some embodiments, the seller indicates the terms 

and conditions of the sale, by establishing the price they want to sell their content, whether or not 

to have subscriptions, and whether or not to have the content DRM protected and what type and 

form ofDRM protection to use. 

At, step 415 the seller publishes their populated Storefront to one or more web-sites to have the 

content available and viewable by buyers. In some embodiments, the seller publishes their 

Storefront to a choice of a plurality of social networking sites. In other embodiments, the seller 

publishes their Storefront to a blogging site. In another embodiment, the seller publishes their 

Storefront to their own web site or web-sites owned or operated by the seller. In some 

embodiments, the seller publishes their Storefront to a plurality of different web-sites to increase 

the availability and access to their content for sale. 

D - Using the Storefront By a Buyer. 

FIG. 4A is an embodiment of the user interface of the OWJO Storefront running in Facebook on 

the social networking profile of the seller. Even though we are showing Face book in the diagram 

the OWJO Storefront can be published to any social networking site, blogging sites and/or any 

HTML based web site. A buyer can see the OWJO Storefront of the seller by visiting their social 

networking page or otherwise to any site to which the Storefront is published. 
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FIG. 4B is an embodiment of the user interface of the OWJO Storefront to preview content. In 

FIG. 4B the seller has selected a music track to preview. If they like the music track, then they 

can place it in their shopping cart for purchase. 

FIG. 4C is an embodiment of the user interface of the OWJO Storefront to add content to a 

shopping cart. The seller can view their shopping cart and decide to remove items or purchase 

items by proceeding to a checkout. 

FIG. 4D is an embodiment of the user interface of the OWJO web site to purchase content. The 

seller has decided to purchase content and is transferred by their web browser to the OWJO web 

site. The seller can view the contents of their shopping cart (My Basket) and can remove items if 

they so wish. FIG. 4D shows what happens if the seller clicks the "I am a returning customer" 

tab and also what happens if the seller clicks the "I am a new customer" tab. If the seller is a 

returning customer and already has an existing OWJO account then they can supply their OWJO 

User Name and Password. If the seller is a new customer then they can create a new OWJO 

account by providing their 1) user name, 2) password, 3) password verification and 4) security 

code. 

FIG. 4E is an embodiment of the user interface of the OWJO web site to purchase content using 

PayPal and Mobile payment methods. A buyer can use PayPal by clicking on one of the PayPal 

buttons displayed on this web page. A buyer can also use their mobile phone to make a payment 

by sending a text message using the Short Messaging Service of their mobile phone. The buyer 

will receive a redeem code after sending a message to the specified OWJO short code that will 

be displayed for their country. After entering the redeem code and clicking the redeem button the 

buyer will be credited with the appropriate number of OWJO Credits. In some embodiments, the 

buyer's mobile phone bill is charged for the OWJO Credits purchased. 

FIG. 4F is a flow diagram of an embodiment of a method of using the OWJO Storefront by a 

buyer. In brief overview, at step 450, the buyer visits a web-site having the Storefront and 

previews content for sale. At step 460, the buyer selects one or more items of content of the 
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seller desired for purchase. At step 465, the buyer purchases the content via the Storefront. At 

step 470, the platform generates digital rights for the purchased content of the buyer. 

In further details, at step 450, the buyer previews content on the seller's Storefront, which may 

be published on a seller's social networking site, blog or any HTML web site. The buyer can use 

media controls, as displayed on FIG. 4B, on the OWJO Storefront to play, rewind, fast-forward, 

pause and stop media content. The buyer can navigate through the OWJO Storefront by clicking 

on the left and right arrow buttons that appear n the OWJO Storefront. The buyer can increase 

the volume of the audio playback by adjusting the volume control as displayed on FIG. 4B 

At step 460, the buyer can decide to purchase content by clicking on the "Add to Cart" button on 

FIG. 4B. The item displayed in the OWJO Storefront will be added to the user's shopping cart. 

The buyer can view the contents of their shopping cart at any time by clicking the shopping cart 

icon displayed on the top right of the OWJO Storefront. 

At step 465, the buyer is directed to the OWJO web site to complete payment after they click on 

the "Check Out" button on the OWJO Storefront. The buyer can use any one of a multiple 

payment forms, such as PayPal or use their mobile phone to purchase OWJO Credits. 

At step 470, digital rights are created for the buyer and assigned to them by the seller via the 

platform. The platform may create the digital rights in accordance to the type and form ofDRM 

management identified or selected by the seller. The digital rights may be identified, created or 

provisioned using or based on any type and form ofDRM scheme. The platforms stores the 

digital rights of the buyer in association with the seller and the seller's content in any location 

available via OWJO Storage. 

E - The OWJO Dashboard for Both Buyers and Sellers. 

FIG. SA is a block diagram of an embodiment of an OWJO Dashboard executing on an example 

client device of an iPhone. As illustrated in FIG. SA, the OWJO Dashboard has a number of 

sections for the buyer to access and interact with the platform: 
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• Inbox of user's content. The OWJO Dashboard displays content that the user has 

purchased or subscribed too, but not played. 

• My Content section: This shows the content that the user has rights too. 

• My Subscriptions section: This displays the subscriptions that the user has 

subscribed too. The user can drag subscription icons to an iTunes desktop PC 

application to play content on iTunes and synchronize to iPod 

• Account section: This shows the user's current OWJO credit balance. If the 

OWJO user is also selling content then their accumulated royalty balance is 

shown 

FIG. 5B is a block diagram of an embodiment of an OWJO Dashboard executing on iGoogle. 

Although the illustrative embodiment is shown with iGoogle, the Dashboard, as well as the 

Storefront or client agent may be deployed in a plurality of different environments, applications, 

web-sites, devices and operating systems. 

F - Using the OWJO Web Site By a Seller. 

FIG. 6A is a block diagram of an embodiment of the OWJO web site to view sales of music 

tracks by a seller. Using a web browser such as Internet Explorer, Mozilla Firefox or Apache 

Safari a seller can access the OWJO web site to view how their sales of a music track are 

progressing. FIG. 6A shows the total sales that have been generated by music track sales. The 

sales generated by individual music tracks are also displayed. The seller can view how their sales 

of videos, images, podcasts and vodcasts are progressing. The OWJO Storefront is displayed on 

the left side of the screen so that the seller knows what their OWJO Storefront looks like when 

published. 

FIG. 6B is a block diagram of an embodiment of the OWJO web site to edit a music track by a 

seller. In FIG. 6A a seller can select a music track and modify the music track as displayed in 

FIG. 6B. The seller can modify 1) the name of the track, 2) the artist, 3) one or more tags in the 

form of a keyword or term associated with the music track, 4) the music genre, 5) a preview of 

the music track, 6) the actual music track that is for sale, 7) a thumbnail image that will be 

displayed in the OWJO Storefront and 8) the price that the user would like to sell their music 
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track for. The music track preview, actual music track and thumbnail can either be uploaded 

from the machine that is executing the web browser they are using or loaded from a Uniform 

Resource Identifier anywhere on the internet. The seller has an option of indicating that the track 

is advertiser supported and free to the buyer. When the buyer receives an advertiser-supported 

track an advertisement will be embedded in the music track. 

Although FIG. 6A and 6B are generally directed to interactions with the platform regarding 

content in the form of music, the seller, the web-site and any user interfaces of the client, 

Storefront or Dashboard may be designed and constructed or otherwise identify any type and 

form of content or media, including but not limited to video, podcasts, and images as depicted in 

FIGs 6C, 6D and 6E. 

FIG. 6F shows an embodiment of a user interface that the seller would use when adding an 

episode to an existing Podcast. Using a web browser such as Internet Explorer, Mozilla Firefox 

or Apache Safari a seller can access the OWJO web site an upload an episode for an existing 

Podcast. The seller can use content from the machine that executing the web browser or loaded 

from a Uniform Resource Identifier anywhere on the Internet. Any episodes uploaded are 

immediately made available to all the subscribers of this Podcast. 

In FIG. 6H, using a web browser such as Internet Explorer, Mozilla Firefox or Apache Safari a 

seller can access the OWJO web site and view the financial transactions that have been executed 

on their account. The seller can view their current accumulated royalty balance in terms of 

available and unavailable funds. Available funds are funds that are available to the seller now. 

Unavailable funds are royalty payments that have been assigned to the seller, but, have not been 

fully cleared by OWJO Billing 158 system. The seller can click the "Request Payout" button in 

order to indicate to the Payout processing Service 150 that the seller would like to receive a 

check for the value of their accumulated available royalty balance. FIG. 61 shows the destination 

postal address where the royalty payment check will be posted. 

In FIG. 61, using a web browser such as Internet Explorer, Mozilla Firefox or Apache Safari a 

seller can access the OWJO web site and modify their account settings. The seller can change 1) 
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their access password, 2) their mobile number, 3) their storage requirements and 4) their payout 

details. 

G- Using the OWJO Web Site by a Buyer 

In FIG. 7 A, using a web browser such as Internet Explorer, Mozilla Firefox or Apache Safari a 

buyer can access the OWJO web site and view the music purchases that they have made. FIG. 

7 A shows the total amount spent on music purchases. A buyer can play purchased content. A 

buyer can remove content they have purchased. 

In FIG. 7B, using a web browser such as Internet Explorer, Mozilla Firefox or Apache Safari a 

buyer can access the OWJO web site and rate content. In some embodiments, the buyer indicates 

the quality of content my choosing from 1 to 5 stars although any type and form of rating scale 

may be used. The higher number of stars the better the quality of the content. The buyer can also 

enter a comment that can be viewed by other buyers and the content seller. 

In FIG. 7C, using a web browser such as Internet Explorer, Mozilla Firefox or Apache Safari a 

buyer can access the OWJO web site to view their current OWJO Credit balance. The buyer can 

use the web page displayed in FIG. 7C to modify or increase their OWJO Credit balance. A 

buyer can use any type and form of payments to purchase credits. For example, the buyer may 

use PayPal to purchase additional OWJO Credits by clicking on one of the PayPal buttons. A 

buyer can also use their mobile phone to purchase additional OWJO Credits by sending a text 

message using the Short Messaging Service of their mobile phone. The buyer will receive a 

redeem code after sending a message to the specified OWJO short code that will be displayed for 

their country. After entering the redeem code and clicking the redeem button the buyer will be 

credited with the appropriate number of OWJO Credits. The buyer's mobile phone bill will be 

charged for the OWJO Credits purchased. 

In FIG. 7C, using a web browser such as Internet Explorer, Mozilla Firefox or Apache Safari a 

buyer can access the OWJO web site to change 1) their access password, 2) their mobile number, 

3) their storage requirements and 4) their payout details. 
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Section H - Sales and marketing integration with other web-sites. 

FIG. 8A is a block diagram that depicts an embodiment of integration of the platform with one or 

more feed aggregators. A Web feed is a document that contains content items with web links to 

longer versions. In some embodiments, the document is XML-based although other types and 

forms of documents and/or protocols may be used. News websites and biogs are common 

sources for web feeds, but feeds are also used to deliver structured information ranging from 

weather data to "top ten" lists of hit tunes to search results. In some embodiments, the platform 

supports and delivers web feeds in RSS format. In other embodiments, the platform supports and 

delivers web feeds in Atom format. In some embodiments, the OWJO Platform publishes the 

following "top ten" type web feeds in both Atom and RSS formats. 

Top 10 <music genre> music tracks 

Top 10 <video genre> video tracks 

Top 10 <10 most popular tags> images 

Top 10 <podcast category> podcasts 

Top 10 <vodcast category> vodcasts 

Latest 10 music tracks 

Latest 10 video tracks 

Latest 10 images 

The above web feeds are illustrative examples, and not intended to be limiting. The platform can 

publish any type and form of lists, ratings, aggregation, statistics and information regarding any 

information, data, content and transactions occurring via or related to the platform. 

These web feeds may be promoted to any type and form of feed aggregators, such as the top feed 

aggregators, for example, FeedBumer. These web feeds may be submitted to search engines and 

RSS directories. These syndicated web feeds can then be consumed by potential buyers using 

feed readers like iTunes, BlogLines, and Google Reader. The embedded content will be preview 

content that is made available by the sellers. Embedded links from the preview content or 

associated with the preview content directs or takes the feed consumer to the OWJO Storefront 

of the seller. 
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OWJO seller's can also promote their own content feeds directly to search engines and RSS 

directories. In some embodiments, OWJO submits these feeds to search engines and RSS 

directories automatically for the seller. In one embodiment, OWJO automatically creates web 

feeds for each type of content a seller is promoting. In FIG. 8A OWJO has created a web feed for 

this seller's music. A seller can promote this web feed by submitting it to RSS directories, search 

engines and feed aggregators such as F eedBurner. 

FIG. 8B is a block diagram that depicts an embodiment of integration with Facebook and 

MySpace web sites. A seller can decide to promote their OWJO Storefront to all their contacts 

on Facebook or MySpace by clicking on the "share" link. The seller can also post their OWJO 

Storefront to other social networking sites from within Facebook or MySpace. 

FIG. 8C is a block diagram that depicts an embodiment of integration with OWJO Search web 

site and its content search functionality. Via the content search, a user can search any content, 

data, and metadata accessible via the platform, such as internal or external storage accessed via 

OWJO storage. The content search engine may use any type and form of searching function, 

algorithm, operations or service and may be based on Google search technology or a search 

service provided by another service provider. In some embodiments, the OWJO search provides 

a user with a free text interface to search content or otherwise the platform via any type and form 

of search terms the user may input. 

In other embodiments, as in FIG. 8D, a user can use a tag cloud to search for content registered 

with OWJO. A tag is a keyword or term associated with content. In some embodiments, a tag 

cloud is a graphical representation of tags that are indexed within the OWJO content search 

engine. The importance, significance or relevance of a tag may be shown with any type and form 

of visual indicates, such as for example with a larger font size or color. FIG. 8D is an example of 

an embodiment of a tag cloud that graphically represents the world population in 2007. Using a 

web browser such as Internet Explorer, Mozilla Firefox or Apache Safari, a visitor can select a 

tag from the tag cloud and the OWJO search engine displays content that matches the selected 

tag. 
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The search engine may use any type and form of priority, enumeration or ordering scheme to 

present search results to the user. In some embodiments, highest rated content may be displayed 

with a priority in the search results. The ordering or displaying of search results may be based on 

any information available to the platform, such as ratings, comments, user generated content and 

buyer and seller transaction histories and profiles. In some embodiments, content may be 

displayed with thumbnails. In another embodiment, visitors searching can view rating and 

comments associated with the content. 

FIG. 8E, is one embodiment of a web site showing search results from OWJO search. 

The content returned by the search engine may be shown in priority of content rating. The last 

content review may be shown for each content item with a navigation link to view all the 

comments. The price of the content and type (music, video, image, podcast and vodcast) may 

also be displayed. Content can be purchased by navigating to the seller's OWJO Storefront. The 

content search provides a way for a buyer to search and obtain access to a variety of content 

available from the sellers and to quickly navigate to the seller's Storefront to purchase content. 
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