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Have you ever landed on a website and been prompted to share your location? Wondering why?
That's geolocation marketing in action!

Geolocation is about leveraging real-time location data to deliver super-personalized messages
and offers. It's more than just tracking users—it's about engaging with your audience on a new
level. Let's explore a real-world scenario.

Picture this—you're looking for a new car. You check out the website of a car dealership near
you, and your phone buzzes with a notification. This notification doesn't just inform you of the
dealership's presence; it showcases exclusive deals on specific car models. These deals may
include limited-time discounts, special financing options, or personalized offers tailored to your
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preferences. This is geolocation marketing at work for car dealerships, turning passersby into
informed and motivated customers. It provides a tailored and engaging experience that goes
beyond the conventional dealership visit.

Sounds pretty great, right? But there's got to be more to it than that. How exactly can one
harness the power of geolocation marketing?

Limitations of Traditional
Geolocation Methods

Historically, geolocation methods such as IP address-based and fingerprint/cookie-based
tracking have been widely relied upon. However, these methods suffer from inherent limitations,
including inaccuracies and legal concerns surrounding data privacy.

Traditional geolocation methods have several limitations that can impact their accuracy and
effectiveness:

o |P Address-Based Geolocation: This method relies on mapping a user's IP address to a
geographic location. However, IP addresses can be dynamic and may not always accurately
reflect a user's physical location. Additionally, IP-based geolocation is often limited to city-
level accuracy and may not provide precise location data.

» Device Fingerprinting and De-anonymization: In the wake of privacy concerns and browser
restrictions, tracking methods like device fingerprinting are becoming less reliable for both
pinpointing a user's location and accurately identifying them individually. While fingerprinting
collects unique device and browser details to create a digital "shadow," it doesn't directly
capture location. However, the collected data can be used to track users across websites
and, in some cases, potentially de-anonymize them through databases linking fingerprints to
individuals. This raises ethical concerns around user privacy and highlights the inherent
inaccuracy of fingerprinting, as multiple devices can share similar configurations, leading to
misidentification and skewed tracking data. Ultimately, these limitations challenge the
effectiveness of fingerprinting for targeted advertising and user identification.

» Reliance on Outdated Technology: Some traditional geolocation methods rely on outdated
technology or algorithms that fail to keep pace with advancements in digital tracking and
data analytics. This can lead to inaccuracies in location data and hinder the effectiveness of
marketing campaigns reliant on geotargeting.

« Inability to Provide Real-Time Data: Traditional geolocation methods may not always provide
real-time location data, which is essential for dynamic marketing strategies and personalized
customer experiences. Delayed or outdated location information may result in missed
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opportunities to engage with users at the right moment or deliver timely, location-based
offers and messages.

Overall, the limitations of traditional geolocation methods underscore the need for alternative
approaches. Ones that prioritize accuracy, privacy compliance, and real-time data access to
meet the evolving needs of marketers and consumers alike.

Launch Labs' Innovative Approach
to Geolocation

At Launch Labs, we've reimagined geolocation tracking for our proprietary technology, Ignite.
Unlike traditional methods, Ignite leverages user-consented GPS data (those location request
popups) to deliver unparalleled accuracy and reliability.

Our geolocation methodology involves a four-step process that ensures the highest quality data:

1. High-Accuracy GPS Measurement: We start by capturing user-consented GPS data with
precision, ensuring reliable location tracking.

2. Data Verification and Enhancement: We validate the accuracy of each GPS measurement
and enhance it with additional contextual information.

3. Location Mapping: Using proprietary algorithms, continuously refined for enhanced
accuracy, we map your visitors' locations. The more interactions they have on your site, the
more precise their location becomes, unlocking opportunities for laser-focused targeting
and personalized experiences.

4. Resident Identification: We match the address data with public records and marketing
databases to identify current residents and their interests.

5. The visitor only shares consented, non-Pll geolocation data with us.

Embracing the Future of Marketing
With Launch Labs

By integrating Ignite by Launch Labs into your marketing strategy, your business can access
unparalleled insights into your audience and drive meaningful interactions. From personalized
messaging to targeted advertising, our approach enables marketers to unlock the full potential
of location-based data while maintaining compliance and privacy standards.
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As the marketing landscape continues to evolve, embracing innovative solutions is essential for
staying ahead of the curve. Ignite prioritizes accuracy, compliance, and customer consent, so
your business can harness the power of location data to turn the right audience into loyal
customers.

Book a demo with us today to see the transformational abilities of Ignite by Launch Labs. With
Launch Labs' cutting-edge technology, marketers can unlock new possibilities and elevate their
identity resolution strategies to drive success in an increasingly digital world where potential
buyers are far less likely to have in-person interactions with your team.
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= New Mail from LaunchLabs

Don't miss out on the key to igniting success
online. Stay informed, stay ahead, and propel your
digital marketing forward with Launch Labs!
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