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Chapter 6 

Search form 
The Google search form (Figure 6.3) consists 
of a box for entering queries along with your 
choice of Lwo buttons to send them off for 
processing: 

♦ Google Search. This is the one you'll use 
most of the time. It works just like you'd 
expect- processing your query and pro­
ducing a list ofresults. 

♦ I'm Feel i.ng Lucky. This button automati­
cally takes you to the first Web page in 
your search results, instead of displaying 
the list-an interesting idea, but not all 
that necessary. Google returns search 
results with such blinding speed (usually 
a half second or less) that skipping the 
results list doesn't save that much time. 

Google defaults to doing an AND search, 
looking for all the words that you type in the 
search box, so plus signs ( +) aren't necessary. 
The only Boolean operator that's recognized 
by Google is OR, which must be typed in full 
caps: geneti. cs OR genome. 

Advanced Search option 
The Advanced Search link (Figure 6.4) on 
the Google home page takes you to a :fill-in­
the-blanks form that you can use for somewhat 
more sophisticated queries (Figure 6.5). 
You can limit your search to specific Weh 
page fields (titles, URLs, domains, and links) 
or to pages written in a particular language. 

The Advanced Search form also allows you 
to display more search results per page (up 
to 100) and gives you access to several topic­
specific search tools: Apple Macintosh, BSD 
Unix, Linux, U.S. government, and universities. 
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jctna mapping 

r Goog!A S..~ I rm l:..ni\o~r I 
Figure 6.3 Google gives you two choices for 
submitting a query: Google Search to display a list 
of results and I'm Feeling Lucky to go directly to 
the first item on the list. 

Advanc~Search 
Prefere .s 

Figure 6.4 
Google's Advanced 
Search option gives you 
access to some additional 
features not available on 
the home page. 

Go gle .. Advanced Search 

Advanced Web Search 

....,..OlhW'!lo•"tl I 
;;,.._---==--

1 ............... _ ..!i:l 

1 ... - :.:J 
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Figure 6.5 Using t his form on the Advanced Search 
page, you can create more complex queries and 
exercise some control over how your results are 
presented. 



Google Web Directory 
the web organized by topic 

figure 6.6 Google doesn't display its 
Web directory on the home page. You 
have to click this link to display it. 
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Figure 6.7 Once you're on the Google Web Directory 
page, you can search the directory or "drill down" 
through its many categories and subcategories. 

Advanced Search 
Prefei!§'ces 

Figure6.8 
You can customize a 
handful of Google 
search options using 
the Preferences link. 

Figure 6.9 To get back to the Google home page from 
anywhere within the site, click the company logo. 

Google 

Google Web Directory option 
The Google Web Di.rectory link (Figure 6.6) 
takes you to a hierarchical guide to the Web, 
organized into 16 major topic categories and 
dozens of subcategories (Figure 6.7). Like a 
number ofleading search engines, Google gets 
its Web directory from the Open Directory 
Project (dmoz. org), a volunteer effort to 
identify and catalog the best Web sites, 
based on the judgments of human beings 
rather than automated spider programs. 

When you enter a query using the Google 
search form, your results automatically include 
matching categories and sites from the Web 
directory. But on occasion, you may want 
to browse the directory or do a search of its 
contents, instead of searching the entire 
Web. That's what the Google Web Di.rectory 
link is for. 

II' Tips 

■ The Preferences link (Figure 6.8) on 
the Google home page gives you access 
to several useful customization options. 
You can set language preferences, increase 
the number ofresults per page from 10 to 
100, specify that your results be displayed 
in a new browser window, and turn on 
content filtering. For more on Google 
preferences, see "Customizing Google" 
later in this chapter. 

■ To make Google your default home page, 
follow the instructions for "Customizing 
Your Web Browser" in Chapter 4. 

:■ You can get back to the Google home 
page at any time by clicking the Google 
logo (Figure 6.9) at the top of every page 
within the site. 
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Chapter 6 

Searching with Google 
Doing a search from the Google home page 
is pretty straightforward. There are no drop­
down menus or radio buttons to consider. 
Just type several unique words or phrases in 
the search box and click Google Search to 
submit your query. Chances are, you'll get 
pretty good results most of the time. 

If you decide to make Google your primary 
search engine, however, there are a few basic 
things you should know about entering and 
combining keywords that can help you search 
with more precision. To refine your queries 
even further, you can include field-search 
terms to zero in on Web page titles, URLs, 
domain names, and links. 

To enter a query: 

1. Go to the Google home page 
( www. goog le . com) and type several 
descriptive words, or a phrase in quotes, 
in Lhc search box (Figure 6.10). 
By default, Google does an Al"\JD search, 
looking for all the words, so there's no 
need to put plus signs (+)in front of 
required words. In fact, if you do use plus 
signs, Google typically ignores them. 

The only time you need to use a plus 
sign is when you are searching for a very 
common word ( or stopwora), like about 
or for or with (Figure 6.11). In that case, 
the plus sign signals Google that the 
word should not be treated as a stopword: 
+about guides, for example, to search for 
information on the company that creates 
the About guides to the Internet 
(www. about. com). 

2. To tell Google that you want to do an OR 
search, type your search words separated 
by OR in fuJl caps: hi. lary OR hi. l lary, for 
example, to look for either spelling of the 
name (Figure 6.12). You must use full 
caps for OR so that Google knows to treat 
it as a Boolean operator. 

84 

!human genome project 

Googla Seaicli J: I'm Faling lucky j 
Figure 6.10 When you type multiple words in the 
search box, Google assumes you want to find ail the 
words. There's no need to link them with AND or put 
plus signs(+) in front of them. 

]+about guides 

GQogltStaldi [ I'm F"'119 Wtl<) 

Figure 6.11 Plus signs are only required for very 
common words, which Google typically ignores. 
A search li ke this tells Google not to ignore the 
word about. 

jhilary OR hillary 

Googi. ~ Cl) I l'l'fl F'Mlil)g l.AJdty ! 
Figure 6.12 Use the Boolean operator OR in full caps 
to tell Google that you want to look for one word or 
the other. 



fJgure6.13 You'll get an error message like this if you 
use quotation marks in an OR search. The same query 
without quotes (first lady OR laura bush) works fine. 

TI,• .,pd-,,,• .,.,..,2 •+ J<K,< 11\.<trl - t.. • ""11 '"""' ~-, """lllfll ti' V41'lot, ,;>t 
,,., • • 1"Cli·-11ttWOffleJI~~, 
n,.••~l'!Uth ~'•"'trrC~.J\wd1111tin.a rli&t.-'JtJ-11r.,zh,I\J,, ttlll ta&.ll 

Jdil,il1l 

figure 6.14 A Google search for the famous line "to 
be or not to be" from Hamlet turns up empty, even 
when the words are enclosed in double quotes. 

Google 

To look for phrases with OR, type them 
without quotes: first lady OR laura bush. 
Otherwise you'll get a "no results found" 
message (Figure 6.13). 

3. If you want to exclude a certain word or 
phrase from your search results, use a 
minus sign (-) directly in front of it: 
Portobel lo-mushrooms, for example, if 
you're looking for a restaurant named 
Portobello rather than the fungus. 

ti' Tips 

■ Except for the OR operator, Google isn't 
sensitive to case. You can type search 
words and phrases in uppercase, lower­
case, or a combination and you'll get the 
same results. 

■ With most of the leading search engines, 
you can search for a phrase-even one 
that's composed almost entirely of stop­
words-by enclosing the phrase in double 
quotes. Not so with Google. Try searching 
for "to be or not to be" and you'll be 
advised that to, be, and or have all been 
ignored because they are so common 
(Figure 6.14). 

When that happens, you can redo your 
Google search, putting plus signs in front 
of the words that were ignored the first 
time around. (Don't put plus signs in front 
of all the words, though. or you'll be back 
to square one.) 

Alternatively. try another search engine. 
Lycos (www . lycos. com) is an especially 
good choice, because it will not ignore 
common words that are part of a phrase 
enclosed in double quotes. 
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Chapter 6 

To view your search results: 

1. Click Google Search (or hit [Enter!) to 
display your results, 10 to a page, with 
your search terms highlighted in bold and 
presented with a few words of surrounding 
text from the Web page. Google "clusters" 
results and presents only two Web pages 
from any given site-one indented below 
the other-in order to give you more variety 
in your search results (Figure 6.15). 

2. To "uncluster" the results and view 
additional pages from a particular Web 
sile, click the More results from link 
(Figure 6.16). 

3. In some cases, Google also gives you the 
option of clicking a Cached link (Figure 
6.17) to display a copy of the Web page 
at t he time it was indexed by the Google 
spide[ If you have a problem linking to 
the current version of the Web page 
(because the site is down, for example), 
try retrieving the cached version. 

4. Your search results may include items 
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that begin with a [PDF] label (Figure 
6.18). Google is in the process of indexing 
the full text of Adobe PDF {Portable 
Document Format) files that are available 
on the vVeb. If you have the Adobe Acrobat 
Reader installed, you can download and 
view these items by clicking the link next to 
the [PDF] label. If not, click Text version 
to view the document as a text file. 

RIC Ct 821 SIC :SSW EM po Bili FIFI lid ,._ 

tl}&m111 oe"""lt Prolti!-'i'Y""IWI 
_ r r9t, e1 Ptr~· , n N.0\1 \~C tillffll~ Geri•~ · P111ft(\.Rn , 1 ·ch UC GeMme 011 1,.1\·- . 
!:;C'\c;• -~ Mt II'" nt l llf 11\t Nt-111' :.ic•t' -~. tl"4Clt,. l , ga,&.S.x1al ks.:oo., -
: r.- !"111 o·r t \.; •r:• I • dl'.,il"DI 1)1.J Ult td N ........... 0Mt'!fll PnJ1d 

•• _ .. ___ , • • ·~-- •- -i.u • 1 4- r·,v ,ur •o 
ff","' • M•· , t-• ti ,1 '..I _ ~ 

~~?!'"'lltl Rtnm:DtQElll:HGP 
- Th K•m• n G1110"1 Pfljl n (tiC.P) - · rn, HG" RUt~I\ Prttnm fl f,t;Gl:I - Tit 
ll11mu G anome PtcJer:1 'M'III 1i \,1;1 tlu111 n G1nom1 Pco}ld' .. , 
,WJ. ,1 f , J'"'l"j;/ :,:,. •:1: J';(. j ~ 1_1: J. ~:Jf~ 

liltle::ttf.·HUDHAO•nomtlmlar~le ~ 
::-, . ..- - " ~-t'.ks- . ...,:...;..;....::.. , , - .,,,., • . -.- -, •Yc--t ,..._::r: 

' . , ,-1. =-~ :.:, ·.!__..1 .>:! ):!.! 
• , ,;_.._,, :i ,~. . , I 

Figure 6.15 Google puts your search terms in bold to 
make t hem easy to spot and presents only two Web 
pages from any given site, one indented below the 
other. 

( More results rom ½"\"1W. ornl. ov] 

Figure 6.16 To "uncluster" your results and view more 
Web pages from a given site, click the Mor e results 
from link. 

figure 6.17 If you have trouble connecting to a Web 
site listed in your search resu lts, click Cached to 
display a copy of the page as it looked when last 
visited by the Google spider. 

1PoF1 www.oml .govlhgmls/proiect/dells:t,p~ 
. ... .1nd which considered lhe pos5ibilily oH:.iJI genorr.ic c;;equencing 20 H1.1man Genome 
Projc.d Go~ls Th• US Hu10an Genome Project ha,; p·oceeCell ,ouch as imtially ,~, 
~ • f:u'l··til' f»tf 

Figure 6.18 You have two options with PDF files: click 
the link foltowing the [ PDF] label to view the file with 
the Adobe Acrobat Reader, or click Text version to 
view it as a text file. 



ngure 6.19 RealNames (RN) keywords like ~urnan 
Gen~ Pr'oject shown here can be typed in the 
rnternet Explorer Address box in place of a 
complicated Web address. 

Figure 6.20 Google doesn't allow banner ads, but 
your search results may Include a Sponsored Link in a 
shaded area like this (or In a small box on the right 
side of the screen). 

Figure 6.21 Category links, labeled as such and easily 
recognizable by the greater-than (>) symbols 
separating the various subtopics, can help you find 
Web pages with related content. 

P.osulls 1 - 10 of about -171,000 Seil!Ch took 0.05 seconds 

Figure 6.22 In addition to finding out how many 
search results were located (and how quickly), you 
can use the statistics bar to get a definition for any 
search word or phrase that's underlined. 

Google 

II' Tips 

■ The R.'I designation next to an item on the 
search results page (Figure 6.19) means 
that the word you have searched for is 
a brand, product, service, or company 
name that has been registered as an 
Internet keyword with ReaJNames 
(www . real names. com). Companies pay 
$100 a year or more for the right to "owri' 
a particular RealNames keyword, which 
can be entered directly into the Internet 
Explorer Address box in place of the URL. 
(Microsoft owns a 20 percent stake in 
RealNames.) 

You'll typically find RealN ames results 
(if any) at the top of the Google results 
list, along with Sponsored Links-discrete 
text advertisements related to your 
search request (Figure 6.20). 

■ Each item on the Google search results 
page includes a Si.mi. lar pages link that's 
intended to help you find other sites that 
might be of interest. Sometimes it works. 
sometimes it doesn't. 

A more consistently effective way to 
find related sites is to click the Category 
link (Figure 6.21 ). if there is one. That 
will take you to the appropriate spot in 
the Google Web directory, where you will 
find "related sites" that have been chosen 
by human beings, not an automated 
"scout" program. 

■ The statistics bar (Figure 6.22) at the 
top of the search results page displays 
your query and tells you how many results 
were found and how long the search took. 
If one of your search terms is underlined, 
you can click on it for an instant definition. 
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Chapter 6 

To refine a Google query: 

1. Try adding another unique word to the 
search box at the top of the search results 
page (Figure 6.23) and submitting your 
query again. Since Google looks for all 
the words in your query, this has the 
effect of searching within your original 
results (also known as set searching). It's 
faster than scrolling to the bottom of the 
page and using the Search within 
results option. 

2. As you may recall from our discussion 
of keywords in Chapter 2, one of the best 
ways to narrow the focus of a search is 
to zero in on Web page titles. With Google, 
you can use all inti. t le : followed directly 
(no space after the colon) by a phrase in 
quotes or multiple words that you'd like 
to find in Web page titles: 
all inti. tle: human genome project hi.story 
(Figure 6.24 ). 

To do an OR search of words in titles, 
use inti. t le: followed directly by two 
or more words separated by spaces: 
inti. tle: genome DNA mapping. 

t/ Tips 

■ You can also use URL, domain, and link 
field-search terms in your Google queries. 
For examples, see the Google Quick 
Reference (Table 6.1). 

■ For even easier field searching, click 
Advanced Search and use the fill-in-the­
blanks form and drop-down menus to 
focus on Web page titles, URLs, domain 
names, and links. 

■ Google's search tips and help information 
are splendid-written in plain English 
and covering just about any question you 
might have about how to construct a 
query and interpret the results. You'll find 
a Search Tips link on every search results 
page or by clicking All About Google. 
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Figure 6.23 You can refine a Google search by simply 
adding another word to your query and running the 
search again. 

Human Genome Project History 
SHORT HISTORY. Russian Stale Human Genoma Project 
was started in 1988 when professor Alexander ... 
www.e!mb.reiam.r,.1.'hu9c.~ 1.h;m • 3k • -~-~\;h!i.i • S.:m.tliU .. R.~.t!f'i 

History of the Human Genome Project 
... The DOE Human Genome Program and lhe NIH National Human Genome Research Institute 
(NHGRI) together make up the US Human Genome Projed. History or the Project. ... 
Wff-l.oml.9c.-v/h~misiproject/h:1p.h~ml • 42k • !::.adJ.Mi - Sim.i!i!!.2.Mf.i 

1991 History of the US Human Genome Project 
... A brief history of the US Department of Ertergy (DOE ... as thou of the coll aborat ive 
US Human Genome Project. The Office of Health and Environmental ... 
....,,,,.,.,, 'lrnl.gov/hgm~s/praject,9l tmtor-t.h!rrl- 40k - i;"r,h.•j -~1:.l 

History of the UK Human Genome Project 
... History oftha UK Human Genome Project 1900 - Ors Sulston and Coulson in collaboration 
with Dr Waterston (Was~ngton University, USA) began a pilot study of ... 
W'Hfi."'lfeUt:Cf?le.ar..uk/en/!J13t1flr11t/h,~~io1y htrr.! • Ui< .. ~ • S,tn d$1t ;, IQ"~ 

Figure 6.24 To produce these results, we searched for 
all inti tle: human genome project history. Note that 
all of our search terms appear in bold in the Web page 
titles. 



fable 6,1 

Google Quick Reference 
fOl THIS HP£ OF SHRCN: 

Plain-English Question 

Phrase Search 

'AND Search 
(multiple words and phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of which may be present) 

NOT Search 
(to exclude a word or phrase) 
Case-Sensitive Search 
Date Search 

Field Search 

Nested Search 
Proximity Search 

1 Wildmd Search 

Google 

Do THIS: 

Sim ply type a phrase or question that expresses the 
idea or concept, using as many words as necessary. 

Type the phrase surrounded by double quotes. 
(Common words will be Ignored, even with quotes.) 

EXAMPLES: 

Who invented the steam engine? 

"industrial revolution" 

Type the words (or phrases in quotes) separated by a Edison "1 ight bulb" 
space, without any special punctuation. 
Use a plus sign(+) only if one of the words in your +about guides history 
query is a very common word (or stopword). 
The second example would help you find guides at the 
popular About.com Web site dealing with history. 
Type words or phrases (no quotes allowed) separated phonograph OR speaking machine 
by OR (full caps required). 

Use a minus sign H directly in front of the word or L incoln-"town car" 
phrase you want to exclude. 

Not available. 
Not available. 
Type the field-search term followed by a colon and the 
search word or phrase. Note that there is no space 
after the colon. (For fill-In-the-blanks field searching, 
use Advanced Search.) 
Titles: Use a 11 inti. tl e : or inti tl e: with one or all inti. tle: inventions 
more search words. The first example would look for inventors 
both words in page titles, the second either word. i.nti. tle: inventions inventors 

URLs. Use al 1 in u r l : or in u r 1: with one or more all inurl: pdf 1099 
words you want to find in the URL. The first example inurl: patents trademarks 
would look for both words, the second either word. 
Domains. Uses it e: followed by a domain name or 
type (com, edu, gov, etc.), along with the search word 
or phrase you want to find at that site or domain type. 

The first example would find pages at the National 
Geographic Web site that in dude the word inventions. 
The second would find government (gov) Web sites 
that include the word patents. 

Links. Use link: with a specific Web address to find 
all pages that link to that address. The example would 
find pages that link to the U.S. Patent and Trademark 
Office (www . uspto. gov). 

Note: You cannor combine al ink: search term with 
another search word or phrase. 
Not available. 
Not available. 
Not avallable. 

si.te:nati.onalgeographi.c.com 
inventions 
site: gov patents 

1ink:www.uspto.gov 
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Chapter 6 

Using Advanced Search 
Many diehard Google fans never avail them­
selves of the offerings on the Advanced 
Search page (Figure 6.25). In most cases, 
that's because searching from the Google 
home page produces such consistently good 
results. v\Thy bother mastering advanced 
Lechniques when typing a few unique words 
and phrases gets the job done so effectively? 

Advanced---~ ...... 
Search Form 

Advanced Search 

Advanced Web Search 

Flnd resull!s 

Ocamences 

Language 

Return result~ whe•e my l81ms occur 

Retum pages 1vrillen in 

f ~nr''¥.,c:,r9 in lh e f13')9 :::J 
b~Y l9~?•Jsge 3 

Domains ] Only ~return results fror:, the sile 01 domain 

Page-Specific---­
Search Form 

Linksfor--- ....--1 
Specialized 

Search Forms 

e g googia~com, ~org M:Jre 1.') .10 

sareSearch r. No fillering r Filler using SafeSea·ch 

Page-Specific Search 

SlmH11 Find pagas similar to the paga 
e g w,.w google com'ne,p hlmJ 

links Find pages that link 10 lhe page 

Topic-Specific Search 

G009le ofl'ers specialized searchc~ on lhc following lopics: 

A/Joie Maelfflo1" • Search for all things Mac 
~ - Sea·ch web pages uboul the BSD operat ing sys1em 
l.iilll1i - Search all penguin-friendly pages 
J S Governrnff1 . Search all gov and mil siles 
\J~: .fil,.DLWL ~ . BYU, 8. !!!!ill. 

Figure 6.25 Google's Advanced Search page lets you create more complicated queries using 
fill-in-the-blanks forms and drop-down menus. 
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Figure 6.26 Creating an "advanced" search couldn't 
be easier. You're prompted for each of the available 
options. 

with·-allofthe worcl8 jbeeswax lip balm 

with any Oflhewards 

wltt:r1:he exact phF'ase jbu rts bees 

without the words 

Figure 6.27 You can type words in one or more of 
these four search boxes to tell Google you want to 
do an AND, OR, phrase, or NOT search. 

J 10 results _Gj 
10 results 
20 results 
30 results 

Figure 6.28 If you like 
being able to scroll 
quickly through 20 or 
more search results, you 
can boost the number 
presented on each page 
to a maximum of 100. 

Google 

Well, the fact is, Advanced Search is actually a 
bit of a misnomer for this page. Power-Assisted 
Search comes closer to describing what you'll 
find here. For certain types of queries, you can 
save keystrokes and avoid having to remember 
(and correctly type) special search terms and 
punctuation. Just fill in the blanks and choose 
options from the appropriate drop-down 
menus and away you go! 

The Advanced Search page also lets you 
control certain aspects of how your search 
results are presented, with options for 
increasing the number of results per page, 
choosing your preferred language, and filt:ering 
out content that you may find offensive. 

To enter an Advanced Search query: 

1. Click Advanced Search on the Google 
home page and use the fill-in-the-blanks 
form at the top of the page (Figure 6.26) 
to construct your query. Start by entering 
your search words or phrases in the 
appropriate search boxes, depending on 
whether you want to look for any of the 
words, all the words, the exact phrase, 
pages without a certain word, or a combi­
nation (Figure 6.27). 
There's no need to use any punctuation, 
as long as you enter your search terms 
in the right boxes. To look for a phrase, 
for example, i-ype it in the "exact phrase" 
box without quotation marks. To do a 
NOT search, type just the word you want 
to exclude (no minus sign) in the box 
labeled "without the words:· 

Searches are not case sensitive, so you'll 
get the same results using uppercase, 
lowercase, or a mix of the two. 

2. If you prefer to see more than the standard 
10 results per page (so that you can scroll 
through them more quickly), use the 
drop-down menu (Figure 6.28) to boost 
the number as high as 100. 

continues on next page 
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Chapter 6 

3. To limit your search to Web page titles 
or URLs, make a selection from the 
Occurrences menu (Figure 6.29). This 
has the same effect as using one of Google's 
field-search terms (all inti. t le: , inti t le: , 
all i.nurl: , inurl:) in your query. 

4. If you'd like to restrict your search to 
Web pages written in English or some 
other language, use the Language menu 
(Figure 6.30). Google's default setting 
is any language. 

5. Use the Domains option to limit your 
search to a specific domain name or type 
( com, edu, gov, org, net, etc.). This is similar 
to using Google's site: field-search term. 

For example, type npr. org in the Domains 
search box to tell Google to look for your 
search words only at the NPR Web site 
(Figure 6.31). Or type org if you want to 
focus on all sites that are classified as 
non-profit organizations. 

To specifically avoid the NPR site, 
change the "return results from" drop­
down menu in the Domains section 
from Only to Don't. 

6. When you're ready to submit your query, 
click Google Search. (Hitting I Enter I doesn't 
work here.) 

II Tips 

■ Google presents search results the same 
way, whether you do your search from 
the Google home page or the Advanced 
Search page. For details, see "Searching 
with Google" earlier in this chapter. 

■ You can permanently change your settings 
for language, number of search results 
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per page, and content filtering using 
Google's Preferences feature. For details, 
see "Customizing Google" later in this 
chapter. 

Figure 6.29 The Occurrences menu lets you focus 
your search on Web page titles or URLs. 

any language .. 
any language ... 
Chinese (Simplified) -
Chinese (TraditionaO 
Czech 
Danish 
Dutch 

Estonian 
Finnish 
French 
German 
Greek 
Hebrew 
Hungarian 
Icelandic 
Italian 
Japanese 
Korean 
Latvian 
Lithuanian 

Domains 

~ 

-

• 

Figure 6.30 Most Web pages 
are written in English, but if 
you want to make sure that 
you see only English-language 
pages,changethelanguage 
menu from any language to 
English. 

rtlum ,11ulls from the silt or dom~in fnpr • 0 rg 
• g. googlu:om, Ol9 ~ 

I 

Figure 6.31 The Domains section makes it easy to 
limit your search to a specific Web site, in this case 
npr .org. 



rgure 6.32 Instead of looking for Web pages that are 
!rnilar to www. burtsbees. com, we've specified that 

~e want to locate all the pages that link to it. 

Google 

To search for similar pages or links: 

1. Scroll down to the Page-Specific Search 
area of the Advanced Search page and 
enter a Web address in either the Similar 
or Links box (Figure 6.32). 

2. Type a Web address in the Similar box to 
find other Web pages vyith content that 
is similar or related, based on information 
collected and analyzed by Google's auto­
mated "scout" program. Then click 
Search to submit your query. 

3. Alternatively; type a Web address in the 
Links box and click Search to find pages 
that link to that site. (This produces the 
same results as using al i.nk: field-search 
term in a Google query.) 

t/ Tips 

■ Of the two Page-Specific Search options, 
you'll probably find Links to be the most 
useful. Webmasters and Web site creators 
often do link searches to get a handle on 
a site's popularity-the more links, the 
more popular the site. 

■ Link searches can also be quite effective in 
tracking down similar or related Web sites. 
If you're a fan of Burt's Bees, for example, 
a link search for www. burtsbees . com could 
help you locate other Web sites that offer 
beeswax products. 
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Chapter 6 

To do specialized searches: 

1. Scroll down to the Topic-Specific Search 
area (Figure 6.33) of the Advanced 
Search page and click one of the links 
for Google's specialized search tools. 
Options include: App 1 e Macintosh, BSD 
Uni.x,Li.nux,U.S. Government,and 
Uni.versi ties. 

2. Choose Apple Macintosh, for example, 
and you'll be presented with a special 
Google search form (Figure 6.34) that 
you can use to search for "all things 
Mac" -·without including the words 
apple or macintosh in your queries. 

v' Tip 

■ Just for fun, we tried searching for pi.e 
using the Apple Macintosh search form, 
expecting that we might get a "no results 
found" message. Instead, the first two 
pages of search results were dominated 
by Web pages offering apple pie recipes! 
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Clearly, these specialized tools are works 
in progress. 

Topic-Specific Search 

Goog,e olfers specialized searches on the following topics 

Apple lylac,nlosh - Search for all things Mac 
~ - Search web paQes abou1 the BSD operating sys111rn 
L!nw{ • Search all penguin-friendly pages 
US Goverr,ment • Search all .gov and mil sites 
Un1versiti<>s: ~ . !i[Qw. fill.!. & m 

Figure 6.33 Each of these links teads to a specia t Google 
search page. 

Se11rch fot Apple/Meein1osh-r8181ed tiles uslng Googlt 

lweb soarch tools 

Google Search I I'm F11lin9 ~ 

Figure 6.34 Search for web search tools on the Apple 
Macintosh search form shown here and Googte witt 
know that you don't want to see PC/Windows tools. 
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Figure 6.35 The Preferences page lets you change 
Google's default language settings and control 
certaf n aspects of how your results are displayed. 

ErtjlUSh 

English 
Chin\'ie (Simplified) 
Chinese (Traditional) 
~nich 
Dutch 
Finnisli 

German ~ 

Italian 
Jnpanil$8 
Korean 
Noiwegian 
Portuguese 
Spanish 
Swedith 

. 

I 
Figure 6.36 Google "speaks" 
more than a dozen languages, 
which you can choose from the 
Interface Language menu. 

- b::r;;ws:srl, 

=-.__,_,_,.I••••~] 
ff' Rcchlrctic, t w foltmcil r Fl(l,htich lu P~SU 2ri Fur,, 111c 

Figure 6.37 With the Interface Language menu set to 
French, Google's I'm Feeling Lucky button is now 
J 'aide la chance! 

C Seareh web pagM wri11en in an)' l~ngu119! iR:,commeoded) 

Search only lhese selacled language(s): 

r Chinese (Simplified) r Finnish 17 Italian 

r: Chines• (Tradilional) p; French r Japane,e 
r Czech r German r: Knrean 

r: Danish r: Graek r LalYlan 

r: Dutch r Hebrew r Lithuanian 
p- English r , Hung;ni;in r: Ncrwegi•n 

r.:, Estonian r.: lc!i!landic r Polish 

r Portuguese 

r: Romanian 

r Spanish 

r: SW.dish 

Figure 6.38 The Search Language area of the 
Preferences page lets you limit your Google searches 
to Web pages written in one or more languages. 

Google 

Customizing Google 
Google doesn't currently offer much in the 
way of customizabon features. You can't 
change the content and layout of the home 
page, for example, nor can you save Google 
searches to be run again periodically. 

What you can do is control the language 
that Google uses to communicate with you 
as you do your searches. You can also make 
a couple of adjustments in the way your 
results are presented, and turn on Google's 
SafeScarch content filter if you wish. 

The customization process only takes a 
minute-there's no sign-up requirement or 
membership form to fill out and only a few 
options to consider. It's certainly worth doing 
if you decide to make Google your primary 
search engine. 

To customize Google: 

1. Go to the Google home page 
(www. google. com) and click Preferences 
to access the page that allows you to cus­
tomize your search settings (Figure 6.35). 

2. The first two settings have to do with 
language preferences. If English isn't your 
native tongue, you can use the Interface 
Language menu (Figure 6.36) to change 
Google's tips and messages to another 
language (Figure 6.37). 

Then, if you want make sure that your 
Google results never include Web pages 
written in languages you don't understarn:l, 
use the Search Language area (Figure 
6.38) to limit your results to specific 
languages. (You can click as many boxes 
as you wish.) 

3. The next two settings give you a small 
measure of control over how your search 
results are presented (Figure 6.39). 

continues on next page 
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Chapter 6 

Many Web searchers prefer to boost the 
Number of Results setting from the default 
of 10 results per page to as many as 50 
or 100. (It makes it easier and faster to 
scroll through a large number of results, 
or to search them with your browser's 
1-'ind feature.) 

The Results Window option lets you 
specify that whenever you click an item 
on your Google search results page, a new 
browser window will be opened to display 
it. Like the number of results per page, 
lhis is a personal preference that may or 
may not be important to you. 

4. The last option on the Preferences page 
lets you turn SafeSearch content filtering 
on and off (Figure 6.40). With SafeSearch 
turned on, most Web pages containing 
pornography and explicit sexual content 
are blocked from your search results. 

5. When you're finished cusLomizing Google, 
click Save Preferences {Figure 6.41). 

v Tips 

■ Your Google Preferences settings apply 
to searches from both the Google home 
page and the Advanced Search page. 

■ If you decide to make Google your primary 
search engine, you may want to customize 
your Web browser so that it takes you to 
Google automatically whenever you go 
online, and whenever you hit your browser's 
Home button. You can tell your browser 
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to use either the Google home page or the 
Advanced Search page as its default home­
page location, using these addresses: 

http: //www.googl e.com 
(Google home page) 

http://www.google.com/advanced_search 
(Advanced Search page) 

If you're not sure how to set your \Neb 
browser's home-page location, see 
"Customizing Your \,Veb Browser" in 
Chapter 4. 

Humber or Resulls 

Resulis Wind ow 

Google's defaull (10 results) provides lhe r,s1es1 resu11, 

O15play ~ ;esul1s per page. 

r Open sc:lrc:h rc-~ults 1n J new brciwi::N w 111d0\\' 

Figure 6.39 These settings let you increase the 
number of items displayed on each page of your 
Google results, and specify that you want to open 
search results in a new browser window. 

S&reSP.arr.h Filtering :G!'!!!C.tf:.1.. ~5:-!-S~.Jt.i;:tt block! W3h ~ages containir\g e11pl1cil se>:ual 
c0n1e,,1 frJm appear,ng in sea,ch resu,1s 

,;- Us.e SaleSedrch le II le, my ,esults-

c· Do net ~lier my search ,esuhs 

Figure 6.40 You can automatically filter out most 
sexually explicit material by turning on Google's 
SafeSearch content filter. 

Save Preferences 
Figure 6.41 Be su re 
to save your settings 
before leaving the 
Preferences page. 
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Good to Know 

♦ HotBot rivals Alta Vista in the breadth 
and sophistication of its search offer­
ings, including search customization 
features. 

♦ Powered by Inktomi, one of the largest 
and most frequently updated search 
engine databases, HotBot is a top choice 
of professional searchers. 

♦ Because of its easy-to-use interface, 
with drop-down menus and radio 
buttons that allow you to create com­
plex and precisely targeted queries, 
it's also extremely popular with less­
experienced searchers. 

♦ Launched in 1996 by Wired Digital, 
HotBot was acquired in 1998 by the 
company that uwns and operates the 
Lycos search engine. 

HotBot was launched in 1996 as a joint 
venture between Wired Digital ( creators of 
Wired magazine) and Inktomi, a company 
that makes high-end computer workstations. 
The Wired connection helps explain the site's 
bilious lime-green color scheme. (If you've 
ever read-or tried to read-the magazine, 
you know what we mean.) Inktomi's role 
was to create the search engine software for 
HotBot-most notably Slurp, the spider 
responsible for crawling the Web and assem­
bling documents into a searchable database. 

Now owned by Terra Lycos (which also oper­
ates the Lycos search engine), HotBot is 
very popular with technically savvy Web 
searchers, who appreciate the ease and speed 
with which it allows you to search the Web. 
But it doesn't get nearly as much traffic (or 
press attention) as rival search sites Alta Vista, 
Google, and Yahoo. That's a shame, because 
for all of its speed and sophistication, HotBot 
is also an excellent search engine for inexpe.:: 
rienccd searchers . 

The HotBot search form accepts special 
punctuation marks and Boolean operators 
for those who want to use them in their 
queries. But the form also offers drop-down 
menus and radio-button selections that allow 
you to essentially point and click your way 
through even the most complex searches. 
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Within about a second, you'll have your results, 
sorted according to how well they match your 
search criteria. If you don't find exactly what 
you're looking for, you can easily refine your 
query by adding more terms or limiting the 
search by date, location, or media type. You 
can also do set searching, limiting a follow-on 
search to just those Web pages that were 
returned the first time around. 

For those occasions when you want to browse 
or search the \,\Teb by topic, the HotBot home 
page includes a subject guide provided by the 
Open Directory Project. It's certainly worth 
getting to know, especially if you plan to do 
most of your searching with HotBot. 

Just keep in mind that HotBot's main focus is 
its lightning-fast search capability. For sheer 
speed, comprehensiveness, and ease of use, 
HotBot is a real winner. 

ti Tips 

■ The name Inktomi (pronounced "INK­
teh-me") comes from a Lakota Indian 
legend about a resourceful spider known 

b for its ability to defeat its enemies through 
CO wit and cunning. 
t5 ::C ■ Inktomi and its Web-crawling associate 

Slurp are obviously doing something right. 
As you may recall from our discussion of 
search engines in Chapter 1. Inktomi's 
GEN3 database of Web pages is among 
the largest of all the major search engines. 

■ HotBot, AOL Search, and MSN Search 
(as well as a number of other search 
englnes) are all "powered by Inktomi" 
(Figure 7.1). But at this writing, HotBot 
is one of the few to offer Inktomi's GEN3 
database. Both AOL Search and MSN 
Search use a version of the Inktomi data­
base that's roughly one-quarter the size 
ofGEN3. 

■ To read more about the technology 
behind Slurp, visit the Inktomi Web 
site (www. i.nktonri.. com) and click on 
About Inktomi.. 
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Figure 7.1 lnktomi helped launch HotBot some years 
ago and now provides the search engine software and 
database for a number of sites on the Net. 

Contact Information 
Wired Digital, Inc. 
A Division of Terra Lycos 
San Francisco, California 
415-276-8400 (voice) 
415-276-8499 (fax) 
www.hotbot.com 
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HotBot 

The HotBot Home Page 
Unlike many of its rivals, the HotBot home 
page (Figure 7.2), 'With its distinctive lime­
green and navy-blue color scheme, is designed 
primarily for searching. Advertising banners 
and promotional offers are kept to a minimum, 
and traditional "portal features" like news 
headlines, stock quotes, and shopping services 
are relegated to underlying pages. 

Furthermore, if you find that the default 
search settings on the home page don't meet 
all of your day-to-day requirements, you can 
customize the page in a variety of ways, 
adding the features you need and removing 
those that you rarely use. 

Let's take a look at the HotBot home page and 
its most important search-related features. 
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Figure 7.2 The HotBot home page. 
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Search form 
Using the HotBot search form (Figure 7.3) 
couldn't be easier-whether you're an accom­
plished search professional or a first-timer. 
For the professionals, the form allows the 
use of plus and minus signs to include (+)or 
exclude (-) words and phrases, as well as the 
Boolean operators AND. OR, and NOT. For less 
experienced searchers, simply typing several 
unique keywords (or even a question in plain 
English) will typically produce excellent results. 

Tools for refining a search 
Novice and professional searchers alike will 
appreciate the tools HotBot offers on its home 
page for refining a search (Figm·e 7.4). Using 
drop-dovm menus, you can specify whether you 
want to search for all the words, the default 
setting (similar to a Boolean AND search), or 
one of the other options (Figure 7 .5). 

You can also limit yow- search by date and 
language (Figure 7 .6 ). And you can specify 
that certain types of files appear on the 
page (Figure 7.7). Finally, you can make 
adjustments in how your search results are 
presenLed, increasing the number of items 
per page from 10 to as many as 100 and 
specifying the amount of detail to be 
included {Figure 7.8). 

100 

Figure 7.3 Typing a few unique keywords in the HotBot 
search form is the first step in performing a search. 
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Figure 7.4 This part of the 
search form makes it easy to 
refine your query. Just use the 
drop-down menus to tell 
HotBot what and how you 
want to search. 

Figure 7.5 The Look For menu's 
default setting tells HotBot to 
do an all the words search. 
But if you've typed a phrase 
in the search box, you'll get 
better results with exact 
phrase. 

Figure 7.6 Here, we've set the 
Date and Language options to 
focus on recently updated 
Web pages that are presented 
in English. 

Figure 7.7 Searching for 
special file types is relatively 
easy with HotBot, since you 
can specify right on the search 
form that your results must 
include a certain type of file. 

Figure 7.8 HotBot lets you 
decide how your results are 
presented-the number per 
page (increased here from 10 

to 50) and the amount of 
detail for each listing. 
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flgure 1.9 Clicking on this button takes you to the 
Advanced Search page, Which offers even rnore 
options for refining your HotBot queries. 

Figure 7.10 HotBot leads the pack when it comes to 
search customization options. To see for yourself, 
click on this button. 
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Figure 7.11 The Web directory on the HotBot home 
page is created and maintained by thousands of 
volunteer editors under the auspices of the Open 
Directory Project. 

■ Once you've found the right topic in the 
HotBot directory, your next hurdle is to 
figure out what the rules are for entering 
a search. Here again, HotBot falls short, 
offering no guidance whatsoever. 

It took a visit to the Open Directory help 
page(dmoz.org/searchgui.de.html)to 
clarify that you can use plus and minus 
signs, phrases in quotes, and the Boolean 
operators AND, OR, and ANDNOT (no 
space) in your directory queries. 

HotBot 

t/ Tips 

■ For even more search options, click on 
Advanced Search (Figure 7.9). 

■ If you find yourself frequently changing 
HotBot's default settings, or going to the 
Advanced Search page to use the features 
offered there, you should definitely consider 
using the Personal i.ze These Settings 
option (Figure 7.10). It allows you to 
change the defaults and add (or remove) 
features on the search form. For details. see 
"Customizing HotBot'' later in this chapter. 

Web directory 
HotBot's Web directory (Figure 7.11) provides 
an alternative method for finding information 
on the Internet. Instead of searching a vast 
database of Web pages for the information 
you're after, you can browse or search a much 
smaller collection of sites, organized into 14 
subject categories and dozens of subcategories. 

The content and organization of the directory 
are the work of the Open Directory Project 
(dmoz. org), a volunteer effort to catalog the 
Web. As you might guess, the directory is 
modeled after Yahoo (www. yahoo. com) and 
offers many of the same features and functions. 

t/ Tips 

■ One big drawback to HotBot's Web 
directory is that there's no way to search 
(rather than browse) the entire directory. 
Your only choice is to pick a topic and 
then search that specific topic and its 
related subtopics. (Yahoo and the Open 
Directory Project's own Web site don't 
have this limitation.) 
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Other search-related tools 
You'll find three sets oflinks on the HotBot 
home page for specialized search tools. The 
one right below the search form (Figure 7.12) 
gives you one-click access to searches for 
News Headl i.nes, Emai. l Addresses, Whi. te Pages, 
Yellow Pages, and Stock Quotes. There's also 
a link for Di.scussi.on Groups that you can 
use to search Usenet newsgroups. 

A second set oflinks under the heading 
"Search Resources" (Figure 7.13) takes you to 
a variety of search services, some of them free, 
some not. Click on Road Maps, for example, 
and you'll find yourself at the MapQuest Web 
site (www. mapquest. com), where you can do 
a free search for maps and driving directions. 
Click on Research Service, on the other 
hand, and you'll be taken to Electric Library 
(www.eli.brary.com), a subscription-only 
service that offers a 30-day free trial but Lhen 
charges $60 per year (or $10 per month) for 
unlimited searching . 

Finally, under "Shopping Resources" (figure 
7 .14 ), you'll find links to various searchable 
shopping services offered by Lycos (one of 
HotBot's sister companies) and its advertising 
partners-AutoTra<ler for new and used car 
information, Barnes & Noble for books, 
Trip.com for travel. and so forth. 
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~Jews Heoid!:n-'!~ \1Vhit.; Pa,Jes Stock Ouotes 
Em;fA~f Yellow Pages Discussion Groulll 

Figure 7.12 These links right below t he HotBot search 
form give you quick access to current news articles, 
phone numbers, addresses, stock quotes, and 
newsgroups. 

Shopping Resources 

I_ -- p 
'.:,h.:, I h ..::_, 
eoci~_ ,~ 

t-J ·'> r· d ,,.-., gr"_i: 

•:_ I .:1:: :~f I e_1j '., 

T_r~··{i:1 

Aul_,:,'.~ 

A1J•:·t10 n:; 

•1f1,i1 r~k?:-; F'hcine:~ 

~·-· -' -_~: .;_', f_ 

Figure 7.13 HotBot's 
Search Resources menu 
gives you one-click 
access to some the Net's 
best special-purpose 
search tools. 

Figure 7.14 These links 
take y"u to shopping 
sites run by Lycos and 
other on line merchants 
who have paid to "own" 
a particular link. 



Ism! ~ Getting Started 

Search I Results Page I Diredor11 

Frequently Asked Questions 
1-ir>w do I perform a basie ~ureh ori Hotbot? 
How do I make; my se§rs;has more effective? ' 

i1 £ i £Hgi;i!Tu·@@Etsh? 
More: Basic Search - Advanced ~roh 

figure 7.15 The HotBot Help information is nicely 
organized and provides answers to frequently asked 
questions. 

HotBot 

v' Tips 

■ HotBot's Discussi.on Groups link gives 
you limited access to Deja (formerly Deja 
News), a search service that specializes in 
Usenet newsgroups, among other things. 
To take full advantage of Deja's newsgroup­
search capabilities (covered in Chapter 15), 
use the Deja Web site ( www. deja . com). 

■ The exact lineup in the Search Resources 
and Shopping Resources menus may 
change from time to time as search 
engine partners come and go. But you 
can count on the fact that this part of the 
HotBot home page will always offer some 
excellent tools to complement your 
HotBot Web searches. 

■ For instructions on mal<lng HotBot your 
default home page (Figure 7 .15), click 
on Help and then on Getting Sta rted. 
Or follow the instructions for "Customizing 
Your Web Browser" in Chapter 4. 

■ You can return to the HotBot home page 
at any time by clicking on the HotBot logo 
at the top of the page. 
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Chapter 7 

Searching with HotBot 
Having covered the basic elements of the 
1-IotBot home page, let's do some actual search­
ing and see how HotBot presents the results. 

To enter a HotBot query: 

1. Go to the HotBot home page 
( www. hotbot. com) and type several unique 
keyw'Ords, a phrase in quotes, or a combi­
nation of words and phrases in the search 
form (Figure 7.16). You can use plus and 
minus signs Lo require ( +) and exclude (-) 
search terms, although plus signs aren't 
really necessary if you leave the Look For 
menu set to all the words. 

2. By default, HotBot performs an AND 
search, looking for Web pages that contain 
all the words in your query. To change 
that, use the Look For menu (Figure 7 .17) 
to select one of the other options: 

♦ any of the words 
Similar to a Boolean OR search. 

♦ exact phrase 
No need to enclose the phrase in 
quotation marks if you use this option. 
You'll typically get the same results 
with or without quotes. 

♦ the page tit le 
To look for your search terms in the 
titles of Web pages. 

♦ the person 
To tell I lotBot to look for near matches 

to your query. Typing Lee Iacocca and 
selecting the person, for example, will 
find references to that exact name as 
well as facocca, Lee and Lee A. facocca. 

♦ li.nkstothi.s URL 
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To find Web pages that include hyper­
links to a specific URL-a technique 
often used by Web site creators to get 
a measure of their sites' popularity. 
To work properly, your search must 
include the Web site's complete URL. 

Figure 7.16 Type this query and by default HotBot will 
look for all the words, even though you haven't used 
plus signs or Boolean AN Os. 

ok fol'. 

all 1he words 

afl the words 
11n of the words 

lhe page title 
lhe person 
links lo this URL 
Boole.in hr11se 

Figure 7.17 You can easily 
change the default search 
setting to one of several other 
options on the Look For menu. 
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figure 7.18 HotBot can handle Boolean expressions 
like this. Just be sure to select Boolean phrase on the 

Look For menu. 

figure 7.19 You can make a HotBot search case 
sensitive by using the exact combination of 
uppercase and lowercase letters that you want to 
find in a particular word. 

HotBot 

For example, to find Web pages that 
link to MapQuest, you would need to 
type http: //www.mapquest.com in the 
HotBot search form. 

♦ Bool ean phrase 
To tell HotBot that you've typed a 
Boolean expression in the search form 
(Figure 7.18). You can use AND, OR, 
NOT, phrases in quotes, and parenthe­
ses in constructing a Boolean query. 
The Boolean operators can be typed in 
either uppercase or lowercase. 

To make your search case-sensitive: 

1. The first thing you need to know is that 
when you type a search word in lowercase, 
HotBot assumes that you want to search 
for all combinations oflowercase and 
uppercase. Type jeep in the search form, 
for example, and HotBot will look for Jeep 
and JEEP as well as jeep. 

2. To limit your search to an exact combination 
of uppercase and lowercase letters (for 
example, to find the company names 
Hot Wired or NeXT), type the words using 
the specific combination of uppercase and 
lowercase letters that you want to find 
(Figure 7.19). 

t/ Tips 

■ Case-sensitive searching comes in handy 
when you're looking for the name of a 
person or place, which will almost always 
be presented with initial caps. Company 
names, on the other hand, can trip you up, 
since they often use unexpected combina"' 
tions of uppercase and lowercase (as in 
the examples above). If you're not sure 
how a company name is likely to be pre­
sented on a Web page, try searching first 
with all lowercase. 

■ Remember that if you use even a single 
uppercase letter in a search term, HotBot 
will assume that you want to do a case­
sensitive search. 
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Chapter 7 

To do a wildcard search: 

1. Use an asterisk(*) or a question mark(?) 
along with at leasl two adjacent characters 
in your search term. 

2. An asterisk matches zero or more charac­
ters anywhere in a word or st ring of 
characters (beginning, middle, or end). 
For example, a search for real t* would 
match both realty and realtor. 

3. A question mark matches a single charac­
ter anywhere in a word or string of words. 
The search term alumn? would find both 
alumna and alumni but not alumnus or 
alumnae. 

v' Tip 

■ HotBot's wildcard capability is tempera­
mental. Sometimes it works; sometimes 
it returns a "no results found" message. 
As a fallback, you can, of course, simply 
do an any of the words (Boolean OR) 
search for the word variations you had 
hoped to find with the wildcard character. 

To view your search results: 

1. Once you've entered your query, click on 
Search to submit it. Your results will be 
presented 10 to a page, along with the 
total number of matches found (Figure 
7 .20). As you may recall, these results 
come from the Inktomi database. 

2. Each listing will include what HotBot 
calls "full descriptions" -Web page title, 
one to four lines of text, date created or 
modified, and URL (Figure 7.21). 

3. HotBot "clusters" results, meaning that 
if your query matches multiple pages at 
a single Web site, only one page from that 
site will be listed. To see all the matching 
pages from a particular site, click on the 
link telling HotBot to show you the results 
for thi. s si. te only (Figure 7.22). 
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WED RESULTS~ 1 - 10 LU >> 

Ge~ the J OO 10 tllo:1for:•tona GfPOd dH!rpkeC,. 

1 . £.!!J~L 'Cfl.U •::Ja11(• amrN1 Ct•..f.cn~n.f. I "lfP.p CII F"rl}kn_q J 1f'(?'!) Wr,,, ,olru 
Featura~ .:l history of the :iutacor vehicle, and d1sr;ilavs the Jeep produc:! hne 
Local• dealers, Or' learn abou t the .annual CarT'p Jeep Q!thering_ 
un..n.ooo hn, /'1,1,ww.jul)Vnp•vtO,c,cm/ 
S ~,e resuh:J from -~·; f ',. e ~J.-. 

2. ~MC!hnmk:ffl 
Je.,p Cr.ind Ch'irQbHr 2000 f,::ur~whei~dnves. 
J.l/Z1/l'O(J(J htt~ //,iNw 4wdonlmc c.on/.lcep/ Gro11'"1dCh~roke e html 
Se,e re~1..lts from f.. a..'. ~-1,1.:, 

a. ~wJ.qnJ.I.W ... : ,JJii::.r-__ c;,J!.m1f.h~.t9~-l? ~ 
Auto Topl 00 • JfEO-Grc,,d' Chruc\..ge, Bes t auto 'i1tu; roir ~sd by c1t ition indc~ 
l J/Z9j20()0 h.r;c;,-./fy,,-,,~O'J'!lu'i{.tuu.lvituto/~r, /jHp/ 9r • nddl•r:iku.hun 
~ee roults from~. 

4. Oi1;KHor11•'9ll}J.:..•tv..C r:ttmt Cll.uf'!2ltl;':~ 
D11::k Hanna', Jeep Grand Cherokee sells Jee;i Grand Cherokees in Portland , 
Vinco1..1ver .and the Vw'ii:;t Co,ht Vis1: Vancouve, Jeep Grand C'l@rokee or Portland 
Je~p Gr~nd Chcrckee fo' the fines: In new and used Jct-p Grcind Cherokee:. offored 
bV Dick l--'.Jn1.1h .la 
J.J./16/ZOOv tltts,://W¥M'o1c,11 ~nc.'a"ers corrvo,c"Hannah/leep/Gr• ncl Ctie~o~e. htm 
'5Mr1151Jlt.sfrom ~""C,J.!f.!J. 

Figure 7.20 Here's an example of HotBot search 
results. Note that the first line tells you the total 
number of matches in the lnktomi database. 

1. 2001 Juru - ltwn r.rrutd Gb:cmkoo 1 1non Chnmt.n"' l >nu wcow,t,u 
Features a history o f the outdoor vehide, ar d display:> the Jeep product i ne_ 
Loc2te dealer s, or learn about the annual Camp Jeep gathering 
11/14/ZOOO ht"..p://wlolfw.jeei:;iun;i.s~ed,com/ 
Sn re-suits f-'om ~ . 

Figure 7.21 The "full description" of a Web site in 
HotBot's search resu lts includes page title, a few lines 
of text, date, and URL. 

11/14/2000 http:// unpaved.com/ 
See results fro this ::>ite only. 

Figure 7.22 HotBot shows you only one matching 
page per Web site, but you display t he rest by dicking 
on this link. 



Get the Tgp 10 sites fo~eep grand cherokee" 

figure 7.23 To view the most popular sites for your 
uery; click on this link. The information comes from a 

~ervice called Direct Hit. 

uPLC 11\'HO 1110 THl5 Sl'IIIICII f,LSO 5!ARClll!O FOR 

R.~ tr'+ £hhl:-i ~ G :1n(! tMfP ~ 
1111 ~-1•,1,r,~ - ':\4 •.Jll.l t <1:,;~ i>'-1111:I.. ~ 

Figure 7.24 HotBot sometimes offers suggestions 
of other search terms that might help you refine 
your search. 

fEAl\!ILED U5TINOS 

, iJ,::). :_: : .•:.~·J-H: l.~ J I t \l~ ; l . :1 - Cct mvlt;lo Dl'\Uo 111...otH from loc~I end CA 1/'IC dc61c,, . ,, 

, ~ ... -:-, 11.:h" &£... t " ;11) 5t:C1 "'X::r J • G~t tht- ,n,.o,c.e p-.ano br I -9 cut,. thr-u, or1111.A:~ fo,m 

, JJ..\CA P,:.r.li .. ~. :!... ! J,. 1~;, • W-td.lc.ff ct-ry11er ru·:1iru pa,,, I.ht l'l,1h11t cp•l"Y pa!'tt, •lcr,g "'lt"l'.h• -

• search fer j:lbs r•••~ed lo '1:tJ '.'.' , .-1 J;Ji,.r•;: ~·:.• it Ci,,e&rev Ider 

• Ask.in e"'P•rt atolA .,_ .. K1 r-1-p•• o!!l h-faRcc~eil ccm 

Figure 7.25 Advertisers pay for the privilege of being 
featured like this on the HotBot search results page. 

,- ..,. • •-ftlltl·• _,.,_ • . , ..,._ "-••• • 

~..;t............:.:. ...a..:: r... ... ~ 

~ """■-• ;;;--::_5,~ ... -- ~--- ---
Figure 7.26 HotBot offers several options for doing 
a follow-on search. Your best bet is often to search 
again within your original results. 

4. 

5. 

6. 

7. 

HotBot 

The first page of results will often include 
a section labeled "Top 10 Matches" or a 
link you can click on to view the "Top 10 
sites" for your query (Figure 7.23). These 
results come from a service called Direct 
Hit, a "popularity engine" that ranks Web 
sites based on how often they are clicked 
on by users of Direct Hit's own Web site 
( www. di recthi. t . com). 

Your results may aJso include suggestions 
for refining your search (Figure 7.24) 
and "featured listings" from HotBot and 
Lycos advertising partners (Figure 7 .25). 

If you don't see exactly what you're looking 
for in the first couple of pages of your 
HotBot search results, you have several 
options (Figure 7 .26 ): 

Search within these results. Entering 
a modified query and clicking on the box 
next to this option allows you to do a set C/1 

'" search-that is. to search again within )> 

your original results. ~ n :z: 
New Search. Clicking on this tab takes z 
you back to the HotBot home page, where " you can enter an entirely new query. ~ -
Revise Options. Clicking here takes you 

.... 
:J: 

back to the home page, where you'll find ::z: 
your original query ready and waiting to ~ 
be modified. 

er:, 

~ 
Advanced Search. Clicking on this tab 
takes you to the Advanced Search page 
and automatically enters your original 
query in the search form. 

If you're still not satisfied, you can auto-
matically send your query to the Lycos 
search engine for a "second opinion:· 

continues on next page 
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Chapter 7 

v' Tips 

■ For best results v,rith HotBot, use at least 
two or three search terms and be as specific 
as possible. 

■ To limit your results to Web pages 
written in English, use Lhe search form's 
Language menu. 

■ If you prefer to sec more results per page, 
use the ReLurn ResulLs area of the search 
form to increase the number (up to 100). 
You can also control the amount of detail 
presented for each listing by choosing 
bri.ef descri.pti.ons (to eliminate the 
date and URL) or URLs only. 

■ To permanently change your Return 
Results seLtings, click on Personal i.ze 
These Settings. The Personalize page 
also allows you to turn offWeb page 
"clustering," which it refers to as "disabling 
the 'Best Page Only' filter" (Figure 7.27). 

■ For additional search tips and techniques, 
click on Help on the HotBot home page. 
You'll also find a summary of HotBot 
search features and syntax in the HotBot 
Quick Reference (Table 7.1). 
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"BeSt Page □nly"l P' Disable "Best Page Only" Flltet 
Filter 

Figure 7.27 You can t urn off Web page "clustering" 
by disabling this option on the Personalize page. 



HotBot Quick Reference 
fol THIS TYPt OF SEARCH: 

Plain-English Question 

Phrase Search 

AND Search 
(multiple words and phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of which may be present) 

NOT Search 
(to exclude a word or phrase) 

Case-Sensitive Search 

Date Search 

Field Search (Web page titles) 

Field Search 
(geography, domain, 
or domain type) 

Field Search (multimedia) 

Nested Search 

Proximity Search 

Wildcard Search 

HotBot 

Do THIS: 

Simply type the question in the search form and select al 1 the words from the search 
form's Look For menu. 

Type the phrase with or without quotes and select exact phrase on the Look For menu. 
To look for multiple phrases, or a phrase and a single word, put the phrase in quotes and 
select a 11 the words from the Look For menu. 

Type words and/or phrases and select al 1 the words from the Look For menu. You can 
use a plus sign(+) in front of each word or phrase, but it's not really necessary with an al 1 

, the words search. 
You can also combine words and phrases with AND and select Boolean phrase from the 
menu. 

Type words or phrases separated by spaces and select any of the words from the menu. 
Alternatively, combine words and phrases with OR and choose Boolean phrase from 
the menu. 

Use a minus sign(·) in front of a word or phrase you want to exclude from the results. 
Or use NOT in front of the word or phrase and specify Boolean phrase. 

Use lowercase to find any combination of uppercase and lowercase. Use capital letters 
(initial caps or a combination of uppercase and lowercase) to force an exact match of your 
search term. 

Use the Date menu on the HotBot home page to select a timeframe (one week to two years). 
Alternatively, you can use the Date meta words aft e r:, before:, or w i..t hi. n: in 
your query. For examples, see the HotBot Meta Words Quick Reference (Table 7.2). 
For point-and-click date searching, use Advanced Search. 

Use the Look For menu on the HotBot home page to specify that you want to search the 
pageti.tl e. 

Or you can use the HotBot meta word ti. t le: in your query. (See Table 7.2 for examples.) 

Use the HotBot meta word domain : . For example, use domain: jp to look for sites in 
Japan. Use domain: com to look for commercial sites in North America. For more examples, 
see Table 7.2. 
Alternatively, you can click on Advanced Search and use the Location/ Domain section to 
focus your search on a particulaf geographic region, country, domain, or domain type (com, 
edu, gov, etc.). 

Use the Pages Must Include section on the HotBot home page to look for image, video, 
MP3, or JavaScript files. For an expanded list of multimedia options, click on Advanced 
Search. 

Alternatively, you can use feature: meta words in your queries on the HotBot home page 
to find plug-ins, embedded scripts, Java applets, audio and video files, etc. (See Table 7.2 
for a complete list.) 

Combine search terms with parentheses and select Boolean phrase from the Look For menu. 

Not available. 

Use an asterisk(*) with at least two adjacent characters to search for zero or more charac­
ters anywhere in a word or string of characters (beginning, mid die, or end). 
Use a question mark(?) with at least two adjacent characters to search for a single character. 
For example, car* would match cars, cart, carrot, and cardiovascular. But car? would only 
match cars, cart, and other four-letter words. 
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Chapter 7 

Improving Results 
with Field Search 
As you may recall from our discussion of the 
HotBot home page, you can easily limit your 
queries to certain specific Web page elements 
( or fields) using the search form's drop-dovm 
menus and radio buttons (Figure 7.28): 

♦ To focus on titles of Web page, use the 
page title option on Lhe Look For menu. 

♦ To look for Web pages created or modified 
within a certain timeframe, use the 
Date menu. 

♦ To find image, video, NIP3, and JavaScript 
files, click on the appropriate radio button 
in the Pages Must Include section. 

But these options are but a fraction of 
HotBot's field-search capabilities. To take 
full advantage of the entire range of options, 
you need to know about Advanced Search and 
HotBot meta words. Of the two, Advanced 
Search offers by far the easier method for 
doing field searches, so let's start with it. 

To do field searching with 
Advanced Search: 

1. Click on Advanced Search on the HotBot 
home page. When the Advanced Search 
page appears, dick on the special button 
(Figure 7.29) located directly below the 
search form to display explanations of all 
the options. 

2. Type your query in the search form and 
make your selection on the Look For 
menu, just as you would on the HotBot 
homepage. 

3. The Date section (Figure 7 .30) expands 
on the date-searching capabilities of the 
main search form. In addition to looking 
for Web pages created or modified \Nithin 
a certain tirneframe, you can fill in a precise 
date and specify Before or After. 
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LQok for: 

J the page 1ille 

Date: 

j in the last month i] 
?e11as: Must tnclude: 

ri imaae R' '.MP3" 
n vid~ r JavaScript 

Figure 7.28 We've 
changed the search 
form's default settings 
to zero in on specific 
Web page elements­
title, date, and file type. 

? · click to see explanations 
of how these options work, 

Figure 7.29 If this is your first visit to the Advanced 
Search page, be sure to click here to display brief 
explanations of all the options. 

Date r l~nytime IE] 
(!; {2i.,tter EJ oron 

!January 0r .120□1 El 
Figure 7.30 The Date section lets you focus on very 
recent (or very old) Web pages. 



pages r tt\090 Iv .. P' 14'3 P' -ltdeo 
Must 

include r 1~ r J.W9 r J/lftSctft r ActivtX 

r VIM r ~ r llBSc-ti1 n ~~ 
~ ~ r ~~ <.ctt> 

figure 7.31 The P~ges Must Include sec-tion helps 
locate sites otrenng special .types of files. You can 
click on as many items as you wish, and specify one 
or m0 re me extensions as well. 

Location/ 
pom.Jin 

figure 7.32 We used the link to HotBot's domain and 
country code Index to find the code for Spain (es). 

Page r Any Page Depth 
r Tof.) Page 

C Personal Page 

r. f ~ Page Depth 

Figure 7.33 How deep into a Web site 
do you want HotBot to search? You can 
use Page Depth to specify the number 
of pages. 

f itle: "Jeep Grand Cherokee " 

Figure 7.34 A search like this would limit your query 
to Web pages t hat include the phrase Jeep Grand 
Cherokee in the title. 

tt:r1WS!t I 111:'l!I Ml1°"1 1 W<SPN:'t:c/:' 
wr.0 RE~ULTS 1,100 Matches 1 - 10 ~ >> 

1. l:!!111!l.1s1..J,r.<mt,.ru 
Find connuctions between any two act orsi c:ny two movies, or a 
movie and an actor. This program uses data comp.led from IMDB.c□M~ 
ihft. 1S,1 a y,aot t~~y •6 cle.g,aes of s-iparation," 
Mlp:/,._w,,.ini,,o . -ir,/ 
Mort: M,e L'\is: ~f ~ ~.CJ: ~.;_~!.l. • _tJ.i~ 

2 . !:H.n .. tlL:\lnvic s_~ 
Conp,rsd by Navin Kabra, this e r.tensive archive contains lyncs~ sound 
Illa,. and •.ao., organ,:~ title, singer, director, and rnm. 
J/J/U/l99T N:;p.J,,,_.a_ odvf -odof-111 
SI"• rHuft:s fretn: t ~ .. 

Figure 7.35 Here we combined two field-search terms 
to locate education (edu) Web sites that link to the 
Internet Movie Database (imdb. com). 

Hot Bot 

4. The Pages Must Include section (Figure 
7 .31) gives you additional options for 
locating mult imedia files.Java applets, 
and other special .file types. You can also 
look for a specific file extension (GIF, 
JPEG, TIFF, etc.) You can even click on 
multiple entries if you like. 

5. The Location/Domain section (Figure 
7.32) lets you focus your search on a par-
ticular continent, country, domain name, 
or type of domain (com, edu, gov, etc.). 

To target a particular country, you'll need 
the country's two-letter Internet code 
(cl for Chile, es for Spain, etc.). For a list, 
click on Domai.n and country code index 
or see Appendix B. 

6. Finally, the Page Depth section (Figure -~ 
7.33) gives you control over how deep .,, 

::II 
into the Web site your search will go. 0 
If you want to search only top-level pages < -z 
(typically a Web site's home page), choose ca 
Top Page. Otherwise, specify a number ~ 

'" and click on the Page Depth radio button. u, 
C 

To do field searching with meta words: ~ 
tn 

1. You can incorporate one or more of :.e -
HotBot's field-search terms, called meta 

""'4 
:z: 

words, right into your queries. :!I 
'" For example, instead of using the Look ,.. 
a 

For menu's the page tit le option to Cl) 

search for the phrase Jeep Grand Cherokee '" ► 
in the titles of Web pages, you can type ;1111 

n 
ti. tle: "Jeep Grand Cherokee" in the ::z: 

HotBot search form (Figure 7 .34 ). 

2. Similarly, you can use the domain: 
field-search term to look for specific 
domain names or types of domains, and 
l i.nkdomai.n: to find Web pages that link 
to specific sites. You might even combine 
these two field-search terms to look for, 
say, education (edu) domains that link to 
a particular Web site (Figure 7.35). 

continues on next page 
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3. You can search for a veritable laundry list 
of special \Veb page elements and multi­
media files (audio and video files, scripts, 
Java applets, etc.) using the feature: 
meta word. To look for images of]eeps 
(Figure 7.36), try a HotBot search for 
feature: i.mage Jeep. 

4. The Date meta words after:, before:, 

and wi. thi. n: are designed to allow more 
precise searching than the Date menu 
on the main search form. You could, for 
example, use both after: and before: 

in a Boolean expression Lo search for Web 
pages created or modified within a specific 
time period. 

HotBot cautions, however. that the Date 
meta words work correcLly only if used as 
part of a Boolean expression. You cannot 
use them with plus ( +) and minus (-) 
signs. 

So jeep AND wi. thi.n: 3/months should 
produce good results. 

But +jeep +wi. thi.n: 3/months will result 
in an error message. 

v" Tips 

■ For the most part, HotBot's meta words 
duplicate the search capabilities provided 
on the main search form and the Advanced 
Search page. Unless you're a power searcher, 
you'll probably find it easier to use the 
point-and-click approach rather than 
incorporating meta words into Boolean 
expressions. 

■ The Date meta words (after:, before:, 
and wi. thi. n:) are greal in lheory, but they 
don't always work as promised. We've 
had trouble vvith them from time to time, 
and the HotBot technical support group 
has been unable to explain or duplicate 
the prohlem. 
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Vehicles 
~ 

~ 
Figure 7.36 Use the HotBot meta word feature: i.mage 
along with another unique keyword (in this case Jeep) 
to locate sites that include graphics like this. 

■ For a summary of meta words, along 
with search examples, see the HotBot 
Meta Words Quick Reference (Table 7.2). 

■ For more advice on using HotBot meta 
words, including a current list of the 
ones that are available, click on Help 

on the HotBot home page and then on 
Advanced Search. 



HotBot 

Table 7·'-
tfotBot Meta Words Quick Reference* 

t,HtA WolD FORMAT 

title: word or phrase 

domain:name 

linkdomai.n:name 

outgoingurlext :extension 

depth:number 

feature:acrobat 

feature:applet 

feature: acti. vex 

feature:audi.o 

featu re:embed 

feature:flash 

feature: fo rm 

feature:frame 

feature: i mage 

feature:scri pt 

feature:shockwave 

feoture:table 

feature:vi.deo 

feature:vrml 

scr iptlanguage:jovascript 

scriptlanguage:vbscri.pt 

ofter: dd/mm/yy 

before: dd/mm/ yy 

within:number/unit 

, WHAT IT DOES 

, Searches Web page titles for the word or phrase you specify. For example, 
ti. tle: Edmund's or ti. tle: "car gui.des" . 

. Restricts search to the domain name selected. Domains can be specified up to three levels: 
domain:com,domai.n:ford.com,domai.n:WMv.ford.com. 

Restricts search to pages containing links to the domain you specify. For example, 
l i.nkdomai.n: edmunds. com finds pages that point to the Edmund's Car Guides Web site. 

Restricts search to pages containing embedded files with a particular extension. For exam­
ple, outgoi.ngurlext: ra finds pages containing RealAudio (RA) files. 

Limits how deep within a Web site your search goes. To go three pages deep, use depth: 3. 

Detects Acrobat files. 

Detects embedded Java applets. 

Detects ActiveX controls or layouts. 

Detects audio formats. 

Detects plug-ins. 

Detects Flash plug-in HTML. 

Detects forms in HTML documents. 

Detects frames in HTML documents. 

Detects image files (GIF, JPEG, etc.). 

Detects embedded scripts. 

Detects Shockwave files. 

Detects tables in HTML documents. 

Detects video formats. 

Detects VRM L files. 

Allows you to search for pages containing JavaScript. (Note that lowercase is required 
, for javascri.pt.) 

• Allows you to search for pages containingVBScript. (Note that lowercase is required 
for vbscript.) 

Use in a Boolean expression to restrict search to pages created or modified after the specified 
date: Explorer ANO after: 31/12/00. (Note that date format is day/month/year.) 

Use in a Boolean expression to restrict search to pages created or modified before the 
specified date: Corvette AND before: 30/6/99. (Note that date format is day/month/year.) 

Use in a Boolean expression to search for pages created or modified within a specified 
time period. Units can be expressed in days, months, or years: (Jeep Cherokee OR 
"Grand Cherokee") AND wi. thin: 3/months. 

*Note: The words shown in italics are variables. You'll find examples of the terms you can use for each of these variables in the 
column labeled "What ft Does." 
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Chapter 7 

Customizing HotBot 
The overall content and layout of the HotBot 
home page are essentially a take-it-or-leave-it 
affair. You can't eliminate the Web directory, 
for example, or move it to a different location 
on the page, as you can with, say, Alta Vista and 
Yahoo. Nor can you change the color scheme 
or add features for tracking your stocks or 
monitoring the weather, as you can with most 
search engines that double as "portal'' pages. 

V\That you can do, however, is tailor the 
search form to your particular style of 
searching. You can pick and choose from a 
long list of search options, select the settings 
you use most often, and arrange to have your 
chosen settings appear automatically when­
ever you do a IIotBot search. 

If you decide to make l lotBot your primary 
( or backup) search engine, you'll definitely 
want to take advantage of its search-form 
customization features. It's easy to do and 
will save you time in the long run. 

To customize HotBot's search form: 

1. Go to the HotBot home page 
(www. hotbot. com) and click on 
Personal i.ze These Setti.ngs to access 
Lhc Personalize HoLBoL page (Figure 7 .37). 
For helpful lips on what each setting does, 
click on the exp lanati.ons link. 

2. Search options that currently appear on 
the HotBot home page will have a check 
mark next to them. To add or remove an 
option, click on the box to make the check 
mark appear or disappear. 

3. Use the drop-davvn menu next to each 
option to change its default setting (Figure 
7.38). If you typically change the Look For 
menu to Boolean phrase, for example, make 
that the default. Similarly, if you want to 
avoid pages written in foreign languages, 
change the Language menu to Engl i.sh. 
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1. ,:t,oose vour 
search options 

Personalize HotBot 
I.. :hoosE yo.i_r seacch filtP,rs: Check the ~ox to th

8 
left of the options you most ofcen use. 
2. Set dec;ul, va!ues: Change the setting or your 
search filters ,n the green nald, , f you like. 

2. set default values 

Figure 7.37 The Personalize HotBot page walks you 
through the process of customizing the search form. 

Pl angu~oe 
µ~ rasult,s to ~ 
t~~~n~. 

Portuguese 
Spanish 
Swedish 

Figure 7.38 We've made Boolean phrase and English 
the default settings for the Look For and Language 
menus respectively. 
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Figure 7.39 Putting a Word Fi lter section on the search 
form gives you another method for requiring or 
excluding search terms. 

r,;:.,., •. ,,,.., ..d 
ht•• _.e~ .:J 

l""r-"•·• ___ ;.J 
r -

!_.., ...... ,.._._ ... _,,.., ... ... " 
............ 
rr-::J 

Figure 7.40 Here's our 
customized version of the 
settings on the HotBot 
search form . 

HotBot 

4. Adding a Word Filter option (Figure 7.39) 
to the search form lets you specify words 
or phrases that must, should, or must not 
appear in your search results. 

5. Once you've made all the changes, click on 
Okay to get back to the HotBot home page, 
where you'll find your customized search 
settings all ready for your next search 
(Figure 7 .40 ). 

6. To change your default settings at any 
time, just return to the Personalize HotBot 
page, make your new selections, and click 
on Okay. To get back to HotBot's original 
settings, click on reset defaults. 

V Tips 

• The Personalize HotBot page gives you 
the option of turning on a feature called 
word stemming. With this feature enabled, 
HotBot automatically searches for varia-
tions of certain terms. Type thought, for n 

C 
example, and HotBot will look for that "' -I 
word as well as think and thinking. 0 

~ 
It's an interesting notion. But since there's -N 
no way of knowing for sure what word -z 
variations HotBot can handle automati- Ci\ 

:c 
cally, we prefer to make our own decisions 0 
about the search terms to be included in -I 

cc, 
our queries. 0 

-I 

• HotBot's customization feature uses cookie 
technology to remember your settings. 
If you've disabled cookies in your Web 
browser, your settings can't be saved. 

For step-by-step instructions on enabling 
cookies using Internet Explorer or 
Netscape, go to the HotBot home page and 
click on Help and then on Advanced Search. 

continues on next page 
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Chapter 7 

■ What about saving a complex search, 
along vVith your search settings, so that 
you can run it again from tim~ to time? 
HotBot doesn't currently offer a Saved 
Searches feature, but here's a technique 
that works: 

Type your query in the search form on Lhe 
HotBot home page, select your settings, 
and click on Advanced Search. Then add 
the resulting page to your Bookmarks 
or Favorites list and choose a descriptive 
name, like Hot Bot Search: Glossbrenner 
Book Revi. ews. (By default, it will be called 
Hot Bot: SuperSearch.) To run Lhe search, 
just select it from your Bookmarks or 
Favorites list and click on the Search button, 
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LYCOS 

Good to Know 

♦ Developed in 1994 at Carnegie Mellon 
University, Lycos is now owned by 
Terra Lycos, a Spanish company that 
also owns HotBot and a number of 
other popular Web sites. 

♦ The highly acclaimed Lycos spider is 
still used for building certain specialty 
databases, but the site is now powered 
by the FAST search engine. 

♦ The Lycos Web directory comes from 
the Open Directory Project. 

♦ Lycos ignores all Boolean operators, so 
you can't search with much precision. 
But it's a good choice for doing multi­
media searches, and for finding phrases 
that include common stopwords. 

One of the oldest Internet search engines, 
Lycos was developed in 1994 by artificial­
intelligence expert Michael "Fuzzy" Mauldin 
at Carnegie Mellon University. The name 
comes from the Latin for wolf spider, a creature 
Mauldin has long admired for its tenacity at 
searching for and finding its prey. 

Now a commercial enterprise, Lycos is 
owned by Terra Lycos, a Spanish conglomer­
ate whose mission is "to be the most visited 
online destination in the world:· In pursuit of 
that goal, Terra Lycos also owns and operates 
rival search engine HotBot (www. hot bot. com) 
and a number of other popular Web sites, 
including Matchlvlaker (www. matchmaker. com), 
Quote.com (www .quote.com), and Who Where? 
(www. whowhere. com). 

Under the new ownership, the highly 
acclaimed Lycos spider has been relieved of 
many of its former duties. Most Lycos search 
results now come from FAST, a relatively 
new but increasingly formidable contender ' 
among the leading search technologies. 
(The FAST database currently ranks second­
behind Google ( www. goog le. com)- in the 
ongoing competition for the largest collection 
of \t\Teb pages.) 
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The job of creating and maintaining the 
Lycos Web directory has been farmed out 
as well. !L's currenlly provided by the Open 
Directory Project ( dmoz. org). 

One thing that hasn't changed at Lycos is the 
emphasis on making multimedia searches as 
easy as possible. You can use a special search 
form to locate images, audio files, and video 
files by simply clicking the appropriate radio 
button. \l\lith a properly equipped Web 
browser, you can even view or listen to the 
files as they are being downloaded to your 
computer. A separate MP3 search option 
gives you access to the FAST database of 
more than one million music files in the pop­
ular MP3 format. 

The major drawback to searching vv:ith Lycos 
is that you're limited to fairly basic queries. 
You can search for phrases in quotes and 
use plus and minus signs to require ( +) or 
exclude (-) ,,vords and phrases. But try using 
Boolean operators (AND, OR, NOT, NEAR, 
ADJ, etc.) in your queries-as the help infor­
mation says you can do using the Advanced 
Search form-and you'll find that Lycos treats 
them like any other search term, looking for 
every occurrence of AND, for example, and 
presenting it in bold in your search results. 
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Contact Information 
Lycos, Inc. 
A Division of Terra Lycos 
Waltham, Massachusetts 
781-370-2700 
www.lycos.com 
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F)gure s.1 FAST, the search engine that powers Lycos, 
maintains a fairly low profile . The company uses Its 
home pag:e (www. al 1 thel~eb. com) to demonstrate its 
search technology. 

Lycos 

t/ Tips 

■ If you're interested in Internet history, 
pay a visit to Michael Mauldin's Lazy 
Toad Ranch Web site (www . lazytd. com) 
and click on Fuzzy and then professi.onal 
web page. Once there, you can read the 
original patent for the Lycos spider and 
listen to several RealAudio interviews 
with Mauldin. 

■ FAST (short for FAst Search and Transfer) 
was launched in 1999 by a Norwegian 
company. You can search FAST directly­
without the Lycos interface-by going to 
the company's demonstration Web site 
at www. all theweb. com (Figure 8.1 ). The 
site doesn't get much publicity because, 
instead of competing head-on with the 
leading search engines, FAST concen­
trates on selling its search technology to 
other companies. 

■ For more information about the company 
behind Lycos-recent press releases, the 
management team, how to invest in the 
company-click on About Terra Lycos at 
the bottom of the Lycos home page. 
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Chapter 8 

The Lycos Home Page 
Before doing any real searching, let's take a 
look at how the Lycos home page (Figure 
8.2) is organized. The key features to zero in 
on are the Basic Search form, the Advanced 
Search option, Lhe V\leb directory, and links 
for accessing other search-related tools. 

Basic Search 
Form 

Shop For Yuur 
Valentine 

-

'" •sr;::-J:~ a1· l i • ••• • 

WIii ;. Ol\f-4~ Cll'Y>O'i11 ' ' ' 

Other--1-
Search- FINO: 

~ Calendar ~ .c.J.ub1 Doting !;mfil] ln<tapt M• «aaing 
Massage BpgrdJ Photos ~ Voicernail ~ tl.Qfil » 

Do,onlOAdi Eie .lak1 WRllll ~ ~ 11urw:dii twt1 fAwl. 
Related 

Tools 
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SHOP: 

My Lycos: SignJm I ~ 

• My lnve~ting 

My Sports 

• Build a Websits 

Weather: 
r,:;:_ 1-.1orr'sville, PA 
l£..2.IP~rtly Cloudy, 46• f 
f.d.i1...Qfu: I MORc WMthe r " 

Headlines: 

V s Anploglzn O@t Sub 
SinlciM Ehb100 Bout 

• sssgioo Ion sm J.ech 
~ 
XFL BuHs Heads Into 
WeskTwo 

Business/Reuters '.12r.!l_ 

• &amolu ADlvmv for 
Carn Re51,uc1w1it9 
Boe109 S:ftya-Su1mnurobo 
Plans Firm 
Food AQri::Biz stock; on 
Mad CowWa,~h 

Ne,u Topics: 

~ I ~ 

i 1oaE New~» 

Best Bets 

Buy Autos Here 
ftgq Piattil Pb0oe 
Eiee Lycos B10WS§r 
0-Town Downloag 
Gel 11 Free Cfh 
Gel Grjsb?ro Free 

~ ~ Iwnwt_ ~ 111 , Y ___ ., 09!:f W28f_ » 

Auctions Books Cell Phones Classifieds ~ Shopping MORE " 

Departments: Bath & Be~utv . CJ.2.!bi.ug, Qim, MQ.Bf. » 
stoees: 1BQQFLQWEBS, ~ , ~ ~ )> 

Featured: Yahmtine Gift~J Prom Dresses, Win $2500, .M.Q.B.f ~) 

'Topics on Lycos 

■ lN ENTERT,.INHENTt 
Hannibal 
Dr. lAd:or ,s no l,)noer hiding. And he'll take Clarice fer 
dnpet 1111» hl1 world. t1Q!!:f » 

Autos 
~.~ ... 
Careers 
J.Qbs,, Resumes,~ ... 

Computers 
Downloads, Hardware, How•to ... 

Entertainment 
M9vjes, TV, Cele brities . ., 

Finance 
LiveCh.arts , i3oa.--ds, fu.dirul ... 

Free Games 
Cards & Dice, Lotlerv , ein.gQ ... 

Health 
~O•• ~LihrA.a,,, 

Also: 

~ 
Colleqe 
Home & Family 
Horoscopes 
Rea l Estate 
Re(erP.nr.P. & School 

Kid,; 
~sl ~' Homework ... 

Music 
MP3,~, ~ ... 

Relation ships 
Dating,~ Romancl", .. 

Small Business 
T ool~1 ~J §tart a Biz ,., 

Sports 
NBA, Nfil, F<,ntasy Sports ... 

Travel 
Rights, .!:l.!l.tfil, Dest inations, , 

Regional 
Science & Technology 
Sodebr & Peifer, 
Website B11)1dln9 
MORE Topics" 

Figure 8.2 The Lycos home page includes the Basic Search form and links for 
a variety of other search-related tools. To display the Web directory, you have 
to click the Websi. tes link. 

Link for 
Advanced 
Search 

Link for 
Web Directory 
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figure 8.3 This is the Basic Search form. It defaults to 
an AND search, so a query like the one shown here 
would find pages that include both oyster and 
mushrooms. 

Figure 8.4 Use this link 
for Advanced Search, 
which gives you access 
to a number of options 
not available with the 
Basic Search form on 
the Lycos home page. 

•~J'rausbroo111s myeolOIJY. 

~ 

Figure 8.5 This drop-down menu on the Advanced 
Search form lets you specify whether you want to do 
an AND, OR, or phrase search. 

CONTENT > 

PAGE FlELO 

,LANGUAGE 

LINK REFl;RRALS 

ti' Tip 

Figure 8.6 Select one of these 
options on the Advanced 
Search form to limit your 
search by content, do field 
searches, find pages written in 
a specific language, or locate 
embedded links. 

■ The Lycos help information includes a 
wonderful section on using Boolean oper­
ators (AND, OR, NOT, NEAR, ADJ, etc.) 
on the Advanced Search form. Trouble is, 
none of them work. Search for Bush NEAR 
Cheney, for example, and Lycos will 
return Web pages that contain the words 
Bush, near, and Cheney, all of which will 
be presented in bold in the search results. 

Lycos 

Basic Search form 
The search form on the Lycos home page­
which we'll refer to as the Basic Search form 
to distinguish it from the one on the 
Advanced Search page-consists of a search 
box and a Go Get It! button for submitting 
your query (Figure 8.3). No drop-down 
menus or special options of any kind. This 
is basic searching with a capital Bl 

Just type several words ( or a phrase in 
quotes) and click Go Get It! . Lycos performs 
an AND search by default, looking for all 
the words and phrases that you type in the 
search box. So it's not even necessary to use 
plus signs. 

Advanced Search option 
For more control over your Lycos searches, 
click on the link for Advanced Search (Figure 
8.4) to the right of the Go Get It! button. 
With Advanced Search, also known as Lycos 
Pro, you can use a drop-down menu to specify 
that you want to do an AND, OR, or phrase 
search (Figure 8.5). 

You can also limit your search in a variety 
of ways by selecting radio buttons or filling 
in the blanks for one of four search options 
(Figure 8.6): 

Content. To look for information in one of 
15 broad categories from Autos to Weather. 
Three of the 15 categories are devoted to 
finding multimedia and MP3 music files. 

Page Fi.e l d. To focus your search on Web 
page titles, or to limit your query to a specific 
Web address or domain name. 

Language. To search for Web pages in 
languages other than English. 

L i.nk Referrals. To find all the Web pages 
that link to a specific site. 
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Chapter 8 

Web directory 
Like its sister company HotBot, Lycos gets its 
Web directory from the Open Directory Project 
(dmoz. org), a volunteer effort to catalog the 
Web using an approach similar to Yahoo 
(www . yahoo. com). But instead oflettingyou 
browse and search the Web directory from 
its home page, Lycos makes you work a bit: 

♦ To Browse the Directory. Click on 
Websi. tes (Figure 8.7) on the Lycos home 
page. You can then "drill down" through the 
Web directory's 15 topic categories (Figure 
8.8) and dozens of subcategories. 

♦ To Search the Directory. Click on 
Advanced Search on the Lycos home page, 
type a word or phrase in the search box, 
and use the drop-down menu to specify 
whether you want to do an AND, OR, or 
phrase search. Then select the Open 
Di. rectory radio button and click Go Get 
It! to display your results (Figure 8.9). 

v' Tips 

■ The section of the Lycos home page 
called Topics on Lycos (shown in Figure 
8.2) looks like a traditional Web directory 
But it's actually a set of pointers to other 
Lycos services. Click Finance, for exam­
ple, and you'll be taken to Quote.com 
(www.quote.com), a Lycos subsidiary that 
offers stock quotes and investment infor­
mation. Careers leads to a special Lycos 
page devoted to job-search and resume­
posting services and information. 

■ You can create your own "personalized" 
version of Lhe Lycos home page that 
includes the V\feb directory. To learn how, 
see "Customizing Lycos" later in this chapter. 

122 

CONNECT; 

SHOP; 

Figure 8.7 Instead of featuring its Web directory on 
the home page, Lycos makes you click the Websites 
link to disp lay it. 

Websites Directory 

• Arts & Entertainment 
~!~I~ 

• Autos 
~ ~ I ~ --~ 

• Business & Careers 
J.2b.i I ~ I ~ 

• Compu~l'.8 & lnt•m•t 
$9ftw-,..-,: ! lntrrn,.t i ~ 

• Games 
m-11mouter- I ~ ... 

• Health 
ciiiiti'ii '~ I IW:!m,· 

• Home &. Family 
fm lRru.c..o> I~ -

• News 
,;,1.,$Q.)0Cr s ! W,c.)th,v i ~ • 

• Recreatlon 
~ I ~ I ~ 

• Reference 
f..q'-lfi.~1'!<1.l I ~ I n.-. tohMes., 

• Regional 
11.a1= 1w . 

• S~l•nce & TfChnoloqy 
lliw I E;nv1r.,,nml"'nt : .A~lr<'.10911,y 

• Society & Culture 
Be-ls:tion>hm:, j ~ I~ -

• Sports 
~ : ~ ! Frrntl-1.1111, ... 

• Travel 
Locffilriy I ~ i ~ ... 

Figure 8.8 The Lycos Web directory, organized into 
the 15 major categories shown here, ls provided by 
the Open Directory Project. 

1 tiC-m~~P-'i.:'!...'.?_; rc■ a:,d !t1rnt1f.J;:~ .~.!:iJ.!ll!I!!! 

2 Adut, 2: iO'ffl!HWEO a ()rue , PIJ'Cbmt!t > MudXPmm 

3 ~~1100,2; Qutd:Xu ;» wtof•l etfol1:? w/d Mu1brP:Pm1 
4 tUP?ril ? l::mnma 2: fgpg ,od Ftttra ~" ? ChUbrDPffll ANI :wf2 f 1$$J 

s Ad\dt ,. hsztatk:J 2 PcMas > e,vc,b:,dk > Mmh,oom:s, '+1:A:ffloA 

6 a2\llt' Ofttt"Ntk?l ?: Oom, > P:trrh:e!hk ) Mu:1:hrpgms > laa !f'.2Ct\1 

, Aft~, t . c,Mulm. 2 Pnm: 2: !1wt,,t,,,ss;, 111u,hrppsos, t pg!L~ 

e .. ~.h > eun,:Utm > Cane > e,w;;br:k!:"; > •unbrvarm a <m11'1mA 

o. •!hit 2 s,menrn. > PY21 t ooec:htdie!c > Musbr:aon11 , Srrrm 
10. l:Ht 2 e&,rutm > Ck\191 > etvc:brl?!E ~ M11,bmomr, Oh11C)('Q > A:-anit:1 

Figure 8.9 A Web di rectory search for mushrooms 
turned up Web sites in a number of categories and 
subcategories, designated with greater·than (>) 
symbols. 
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figure 8.10 links for other Lycos search tools are 
organized into three categories: Connect, Find, and 
shop. Additional tools are available by clicking MORE. 
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Classirieds 
, Concert Us1inns 

~ 
12JrM11P94J Br11cv1ed 
emn,I Addrum 
EitBJ(fWJ 

• J.4b LlsU•ms 
WWI 
M•na & Qrm,,s OirACJions 

-!Mic rM?Jsl 
- ~,mMicleft 

f.aCAA@I 112!W' Pil!JU 
P)c1~1n1tGrnehlJ,n 
MQllflJMde:o 
SOLrnd<{Audlo 

-~ 
saock Quote. 
lY Usl•ou, 

• W•atber l:o"mar.1, 
WhllOPi\Wi 
YeHmeaosa 

~WorlOWide 

Figure 8.11 The Site Map's 
Find menu presents most of the 
home page's Connect, Find, 
and Shop tools into a single list, 
organized alphabetically. 

Europe: Al!mit, ~ pi,nmqrlt, f~ GccrotlJY, Ju!.!., 
Netherlandf, ~win,~ Sw1turtA;od, 
lJ.IS 

A:sla Pacific: ~ 1 1:j(l[)q Kong, l.!llM, lndgo;~io, ~ t!:!!W, 
,~~t11~1i11, phl)legjnps. S•naaoorc. South"fttt Afia. 
~,Thajland 

An1eriA:ti1 /\rgentina, Brazil, Canad;; , Caribbean. Chile, 
Colombia. Estados Unidos. ~. Peru, 
Vsosczuela 

Figure 8.12 Use these links at the bottom of the Lycos 
home page to access country-specific versions of the 
search engine. 

Lycos 

Other search-related tools 
Like all good general-purpose search engines, 
Lycos offers a number of other search tools 
for handling some of the most common day­
to-day questions and concerns. V\That's the 
weather forecast for this weekend? v\!here is 
the nearest one-hour photo lab and what's the 
best route to take to drive there? Is tonight's 
episode of The West Wing a new show or 
a repeat? 

You'll find links for many of these special­
putpose tools-Maps, Weather, Yellow Pages, 
and more (Figure 8.10)-right below the 
Basic Search form. For a complete list, orga­
nized alphabetically (Figure 8.11), click on 
one of the MORE links. They all lead to the 
same place-a page that features the Lycos 
Site Map. 

ti Tips 

■ The Site Map serves as a master directory 
for the Lycos site. You can access the Site 
Map at any time by clicking the Site Map 
link at the top the page. 

■ Lycos offers several country-specific 
editions of its search service, accessible 
from a set oflinks at the bottom of the 
home page (Figure 8.12). If you live in 
one of these countries, or simply want to 
practice searching in a language other 
than English, give the non-U.S. versions 
ofLycos a try. 

continues on next page 
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Chapter 8 

■ If you're a parent with young children, 
be sure to check out Lycos Zone (Figure 
8.13), a special version of the search service 
designed for kids. You can go directly to 
the Web site (www. lycoszone. com) or click 
on Ki.ds in the Topics on Lycos section 
of the home page. 

You might also want to use the 
Search Guard feature to filter the text 
and images that are presented at the 
main Lycos Web site. To set up filters, 
click Parental Controls on the Basic or 
Advanced Search form. 

■ To make Lycos your default home page, 
follow the instructions for "Customizing 
Your Web Browser" in Chapter 4. 

:■ You can get back to the Lycos home page 
from anywhere in the site by clicking on 
the Lycos Home link at the top of the page. 
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Figure 8.13 Lycos Zone offers search tools, homework 
helpers, on line stories, reading lists, and games for 
pre-school and school-age children. 



- ~· ·- ,,,....... , ...... ,.,) 
figure s.14 Type a search like this In the Basic Search 
rorm and Lycos will assume that you want to find 
ages that Include references to all three terms. 

~ou don't have to use plus signs or AND. 

Lycos 

Searching with Lycos 
Having learned your way around the Lycos 
home page, the next step is to do some 
searches using the Basic Search form. Your 
options here arc fairly limited, but with the 
right choice of keywords and phrases, you 
may very well find what you're looking for. 

If not, you can always try the Advanced 
Search form, which gives you more options 
for targeting your query. Or you can submit 
your search to HotBot (Lycos's sister company) 
for a "second opinion." 

To enter a Basic Search query: 

1. Go to the Lycos home page 
(www. lycos. com) and type two or three 
search terms, a phrase in quotes, or a 
plain-English question in the search box 
(Figure 8.14). 

2. You can put a plus sign ( +) directly in 
front of a word or phrase to require that 
it be included in your search results: 
+"mad cow" +symptoms. Lycos automati­
cally performs an AND search, however, 
looking for all the words you specify. 
Consequently. you don't have to use plus 
signs in front of required search terms. 
You'll get the same results with or with­
out them. 

3. To do an OR search, looking for any of the 
words you type in the search box, enclose 
the words in parentheses: ("mad cow" BSE), 
for example, to find Web pages that 
include references to either mad cow or , 
BSE (the acronym for the disease's official 
medical name). This technique isn't doc­
umented by Lycos, but it works! 

4. Use a minus sign (-) directly in front of 
a word or phrase to exclude it from your 
results: "mad cow" -humor, for example, 
to avoid turning up a lot of joke pages in 
your search. 

continues on next page 
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Chapter 8 

v Tips 

■ As \vith most search engines, it's a good 
idea to use two or three search terms and 
to be as specific as possible. To find infor­
mation on idenLifying mushrooms Lhat 
are safe to eat, for example, don't just type 
mushrooms in the search box. Instead, try 
mushrooms edi.ble poisonous. 

If you don't find what you're looking for 
in the first couple of pages, refine your 
query \vith Advanced Search, or try 
another search engine. 

■ Lycos searches are not case-sensitive. 
You'll get the same resuJts whether you use 
uppercase, lowercase, or a combination. 

■ Unlike some search engines that ignore 
common words ( often referred to as 
stopwords) in phrases, Lycos will look 
for every word you include in a phrase 
search. We take advantage of that capa­
bility for t racking reviews of one of our 
recent books, About the Author. 

A Lycos search for "About the Author " 
Glossbrenner produces excellent results. 
The same search on Google returns a 
message advising us that "about is a very 
common word and was not included in 
your search:' 
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figure 8.15 Lycos search results are organized into as 
many as four sections. The section name On this case 
Popular), appears in a shaded box, followed by the 
results for that section. 

( POPULAR I WEB SITES ! NE~RTICI.FS~OPPING ] 

Figure 8.16 You can jump to any section on the search 
results page by clicking on its link. 

Lycos 

To view your search results: 

1. Click Go Get It ! to submit your query. 
Your results (Figure 8.15) will be orga­
nized into as many as four sections: 
Popular, Web Sites, News Articles, 
and Shoppi.ng . 

2. You can scroll down the page or jump 
directly to any section by clicking on its 
link (Figure 8.16): 

Popular results (usually no more than 
three or four Web sites) come from one 
of lwo sources. Lycos editors may have 
selected them as the most relevant sites 
for a particular search. Or the Direct Hit 
"popularity engine" may have identified 
them as being the top choices, based on 
user activity at Direct Hit's own Web site 
( www . di. recthi. t. com). Your Lycos search 
results may or may not include this section. 

Web Sites results include topic categories 
and Web sites found in the Open Directory 
Project's Web directory, as well as Web 
sites from the FAST search engine and 
the Lycos spider. The topic categories 
(if any) will be presented first, followed 
by a numbered list of Web sites. To view 
additional sites, 10 to a page, click on 
More Web Si. tes. 

News Arti.cles results come from several 
leading news wires and include stories 
related to your search that have appeared 
within the past week Your results may 
or may not include this section. 

Shopping results (if any) come from Lycos 
Shop (shop. lycos. com), an online shop­
ping service sponsored by Lycos to help 
buyers and sellers find each other. 

continues on next page 
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Chapter 8 

3. Scan the Web page title and description 
(Figure 8.17) for results that appear on 
the first couple of pages. If the descrip­
tion is presented in a foreign language, 
click Translate to convert it to English, 
compliments of Systran Software 
(www. systransoft. com). Don't expect 
perfection, but it may be worth a shot if 
you're looking for some obscure piece of 
information that's not available elsewhere. 

4. Lycos gives you the option of doing a 
follow-on search, focusing on the results 
of your original query. (This is often 
referred to as set searching.) To do that, 
type a word or phrase in the search box. 
You can leave or delete what's already 
there-you'll get the same results either 
way. Then click the Search these results 
box (Figure 8.18) and submit your query 
with Go Get It ! . 

5. If your follow-on search isn't successful, 
you can automatically submit your query 
to HotBot by clicking the Second opi. ni. on? 
link at the bottom of the search results 
page (Figure 8.19) . 

v Tips 

■ As you may recall from our discussion 
of field searches in Chapter 2, one excel­
lent way to refine a search is to look for 
words in Lhe titles of Web pages. 

If you get too many irrelevant hits with a 
search for mad cow symptoms, for example, 
you could do a follow-on search of just 
those results by typing title: "mad cow" 
in the search box. Then click Search 
these results and Go Get It! for a more 
precisely focused set of results. 

Additional field-search options are avail­
able on the Lycos Advanced Search form, 
covered in the next section of this chapter. 

128 

Figure 8.17 Individual entries on the search results 
page include Web page title (underlined), brief 
description, Web address, and a Translate link that 
you can use if the information in presented in a 
language you don't understand. 

-

- ~ El'>•ortl1 the,~ ,esult-; 

Figure 8 .18 As a fotlow•up to our search for mad cow 
symptoms, we've specified that we want to search our 
original results for pages that include the word. 

] seen 009,.,,, Trr ••llli¼ C2c ·rnnd cow svo1a1om:s • a• ~ 1 

Figure 8.19 Lycos makes it easy to get a "second 
opinion" from HotBot, which, as you may recall, is 
owned by the same company. 

■ Unfortunately; Lycos doesn't give you any 
control over how your search results are 
displayed. You can't change the number 
ofresults per page, for example, or modify 
the order in which they are listed. 

■ For a summary of Lycos search terms and 
syntax, see the Lycos Quick Ref ere nee 
(Table 8.1). To access the Lycos help 
information, click the Help link at the 
bottom of the Lycos home page. 



Table 8.1 

tycos Basic Search Quick Reference* 
fOR THIS rYPE OF SEARCH: 

Plain-English Question 

phrase Search 

'ANO Search 
(multiple words and phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of which may be present) 

NOT Search 
(to exclude a word or phrase) 

Case-Sensitive Search 

Date Search 

Field Search 

Nested Search 

Proximity Search 

Wi\dcard Search 

Do THIS : 

Simply type a phrase or question that expresses the 
idea or concept, using as many words as necessary. 

Enclose the phrase in double quotes. 

Type words or phrases separated by a space, without 
any special punctuation. By default, Lycos searches for 
al/the words In your query, so even though plus signs{+) 
are allowed, you'll get the same results without them. 
The two examples shown here would return identical 
results: Web pages that contain both the phrase oyster 
mushrooms and the word recipes. 

Enclose the words or phrases in parentheses. The 
example would find Web pages that include references 
to either edible mushrooms or mycology. 

Use a minus sign (·) in front of a word or phrase you 
want to exclude from your results. 

Not available. 

Not available. 

To search titles of Web page documents, use title: 
directly in front of a word or phrase. (Note that there's 
no space between the colon and the search term.) 
For URL and Host/Domain, and link Referral field 
searches, use Advanced Search. 

Not available. 

Not available. 

Not available. 

Lycos 

Are oyster mushrooms poisonous? 

"edible mushrooms" 

"oyster mushrooms" recipes 
+"oyster mushrooms" +recipes 

(" edi.b le mushrooms" mycology) 

mushrooms-recipes 

title :mushrooms 
ti. tle: "mushroom gardening" 

* Note: This table applies to searches using the form on the Lycos home page. For Advanced Search, see Table 8.2. 
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Chapter 8 

Using Advanced Search 
The first thing you need to know about the 
Lycos A<lvanced Search form (Figure 8.20) 
is that it's really not all that advanced. 

Power searchers who are famUiar with earlier 
versions of Advanced Search (also known as 
Lycos Pro) will be disappointed to discover 
that Boolean operators no longer work The 
Lycos help information goes into great detail 
about using AND, OR, NOT, NEAR, and other 
Boolean operators in Advanced Search queries. 
But somewhere along the way, Lycos has lost 
the ability to recognize these terms as having 
special meanings, and it treats them like any 
other search term in your query. 

So why use Advanced Search? There are 
several features that you may find yourself 
needing from time to time that arc not 
offered on the Lycos Basic Search form: 

♦ Pocusing your search on specific types 
of information-multimedia files, for 
example, or recent news articles, or 
personal home pages. 

♦ Looking for words in Web page URLs 
(short for Uniform Resource Locators, 
the technical term for Web addresses) or 
just the domain name portion of the Web 
address. (You can also search Web page 
titles using a fill-in-the-blank approach 
instead of the ti. tle: field-search term 
that's required on the Basic Search form.) 

♦ Limiting your search to a specific 
language. 

♦ Finding Web pages that link to a 
particular site. 

You may also prefer the method used on the 
Advanced Search form for specifying AND, 
OR, and phrase searches using a drop-down 
menu (Figure 8.21). 
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Figure 8.20 The Advanced Search form, while not 
rea lly all that advanced, provides several features not 
available when you search from the Lycos home page. 

, II word5 (A.NO m~lch\ Figure 8 .21 

The Advanced Search 
form defaults to an 
AND search, but you 
can specify an OR or 
phrase search using 
this drop-down menu. 
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Figure 8.22 MP3 files by a particular singer are a snap 
to find using the Musi. c by Artist radio button in the 
Content section of the Advanced Search form. 

Figure 8.23 The Content sect ion's Multi.media radio 
button lets you search a vast database of audio and 
video files as well as images. like this one of 
Vermeer's famous painting, "The Milkmaid." 

Mnlllmmlla Se,m:h 

SeAR.Ctt: r. 411 r Poctur os r Audiu r Vid&o 

1'011: 
(.01~,;li_~r.!2 Jfl~ ~ci'l Help 

Figure 8.24 Using this special Multimedia search 
form, you can specify one of three types of files­
Pictures, Audi.a, or Vi.deo-instead of looking for all 
three at once. 

To search for specific types of 
information: 

Lycos 

1. Enter your query in the Advanced Search 
form and make a selection from the 
Content section to focus on one of 15 
broad categories of information, instead 
of searching the entire Web. 

Options include Autos, Books, Downloads, 
0i.cti.onory, FTP Search, Home Pages, 
Mul t i.medi.a, Musi.c by Arti.st, Music by 
Songs,News, 0penDi.rectory,Reci.pes, 
Stock, and Weather. 

2. To find MP3 files of Annie Lennox songs 
(Figure 8.22), for example, type "Annie 
Lennox" in the search form and click 
the Musi.c by Artist radio button before 
submitLing your query with Go Get It!. 

3. To locate images of Vermeer's painting of 
"The Milkmaid;' type Vermeer Mi. l kmai.d 
in the search box, click the Mul ti.medi.a 
radio button, and then click Go Get It ! 
to find several examples like the one in 
Figure 8.23. 

v Tips 

■ If you click a category's link (instead of iLs 
radio button), you'll be taken to a special 
search page customized for that category. 

Click Multi.media, for example, to access 
the Lycos search form for finding images, 
audio files, and video files (Figure 8.24). 

Click Open Di. rectory to display the Lycos 
Web directory (provided by the Open 
Directory Project). 

■ Lycos ignores case on both the Basic and 
Advanced Search forms, so you can use 
any combination of uppercase and lower­
case and you'll get the same results. 
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Chapter 8 

To look for words in Web page titles, 
URLs, or domain names: 

♦ Click Page Fi.eld and use the form pre­
sented there (Figure 8.25) to narrow 
your focus by typing a search word in the 
Title, URL, or Host/Domain search boxes. 

Let's step through for an example for 
each of these options: 

♦ Title. If you're looking for information 
about a particular California wine called 
Sequoia Grove, type "Sequoi.a Grove" in 
the primary search box on the Advanced 
Search form and type Cali. forni.a wi.nes in 
the Tille search box. Then click Go Get It ! . 

By limiting your search to \t\Teb sites that 
include the phrase California wines in 
their titles, you're much more likely to find 
sites that feature (as opposed to simply 
mentioning) vrines produced in California. 

♦ URL. To limit your search for Sequoia 
Grove Lo the Wine.com Web site, type 
"Sequoia Grove" in the primary search 
box and wi.ne. com in the URL search box, 
Click Go Get It! to submit your query. 

♦ Host/Domain. To find education sites 
dealing with French wines, type "French 
wi.nes" in the primary search box and edu 
in the Host/Domain box. Submit your 
query by clicking Go Get It!. (For a list of 
other Internet domains. see Appendix B). 

t/ Tips 

■ For best results, avoid using quotation 
marks and other punctuation in the Title, 
URL, and Host/Domain search boxes. 

■ You're not required to enter a search term 
in the primary search box when you do a 
Page Field search. You could, for example. 
leave the primary search box empty and 
type French wi. nes in the Title box to find 
all \,Veb sites that have the words French 
wines in their titles. 
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Figure 8.25 The Page Field options let you focus your 
search on Web page titles, UR Ls, and domain names, 
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figure s.26 You can limit your results to pages 
written in a specific language-English or two dozen 
other choices-by clicking the appropriate radio 
button on this l ist. 

9e1:1rch An the Wab fur docunnml-s lhcit link tu your sit~ 

F Pit :lhi'ffll 

Your URL ..------- ---

5ea.-.:.h m,.y ths Host.--- ---- - --

E>'Cludc lhs Ho:»l ,-------=--=----_-_-

Figure 8.27 With Link Referrals, you can track down 
Web sites similar to one you like, or get a measure of 
a specific site's popularity, as indicated by the number 
of other sites that link to it. 

Lycos 

To limit a search by language: 

♦ Click Language to display the list of 
languages that are available on Lycos 
(Figure 8.26). Then simply type your 
query in the search box and click the radio 
button for the language of your choice. 

For example, type "Chi.anti" in the 
search form, select the Ital i.an radio 
button. and click Go Get It! . Your search 
results will be limited to Web pages 
presented in Italian. 

To find Web pages 
that link to a specific site: 

♦ Click L i. nk Referrals and type the URL 
for the site you'd like to find out about in 
the Your URL box (Figure 8.27). 

If you're a fan of The Wall Streetfournal'.s 
Wine site, for example, and want to find 
Web sites that link to it-in hopes of dis­
covering some new sites that might be of 
interest to you as well-L ype wi. ne . ws j . com 

in the URL box and click Go Get It!. 

v Tips 

■ If your search results include a lot oflinks 
from within the Web site that you entered 
in the Your URL box, type the same URL 
in the Exclude this Host box and run the 
search again. 

■ \IVebmasters and Web site creators often 
use link referrals as a rough measure of a 
site's popularity. Try it with your own Web 
site if you have one. > 

MILLS COLLEGE 
LIBRARY 
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Chapter 8 

Table 8.2 

Lycos Advanced Search Quick Reference 
fOR T H IS TYPE O F SEARC>: 

Plain-English Question 

Phrase Search 

AND Search 
(multiple words and phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of which may be present) 

NOT Search 
(to exclude a word or phrase) 

Case-Sensitive Search 

Date Search 

Field Search 

Nested Search 

Proximity Search 

Wildcard Search 

134 

Do THIS: EXAMPLES: 

Simply type a phrase or question that expresses the What are the best French 
idea or concept, using as many words as necessary. table wi.nes? 
Leave the drop-down menu set to all words 
(AND match). 

Type the phrase without any special punctuation and French tab le wi. nes 
choose exact phrase (quoted query) from the 
drop-down menu. 
Alternatively, you can type the phrase in double quotes "French table wines" 
and leave the drop-down menu set to all words 
( AND match). 

Type the words (or phrases in quotes) in the search Cali. forni.a "Cabernet 
form and leave the drop-down menu set to all words Sauvignon" 
(AND match). 

Type the words (or phrases in quotes) in the search "sparkl i.ng wine" Champagne 
form and choose any words (OR match) from the 
drop-down menu. 

Use a minus sign(·) in front of a word or phrase you Chardonnay-Cali. forni.a 
want to exclude from the resu Its. 

Not available. 

Not available. 

Click Page Field and use the flit-in-the-blanks form to 
search Web page Title, URL, and Host/Domain fields. 
(For best results, avoid using quotation marks and 
other punctuation when using the Page Field option.) 
Click L i.nk Referrals and use the fill-in-the-blanks 
form to look for links to a specific Web page. 
For examples, see "Using Advanced Search" on 
pages 130-133. 

Not available. 

Not available. 

Not available. 



..,,r,irpaga-Li~ You can change whdl page to L1Se fi:r your home page 

UU Address: lhtlp://www.lycos.com 

figure s .28 To make Lycos your Web browser's 
default home page, typehttp://www.lycos.com in 
Internet Explorer's home page Address box as .shown 
here (or Netscape's home-page Location box). 

Lycos 

Customizing Lycos 
If you decide to make Lycos your primary 
search engine, you may want to think about 
customizing it to reflect the way you search 
and the types of information that are of par­
ticular interest. 

There are two options for you to consider: 

♦ Basic or Advanced Search as Browser 
Home Page. If the search form on the 
Lycos home page works for you most of 
the time, fine. But if ins Lead you find 
yourself doing most of your searches 
using the Advanced Search form, you can 
make it your Web browser's default 
home-page location. 

♦ Standard or Personalized Lycos. 
If you decide to stay with the Basic Search 
form on the Lycos home page, you have 
another decision to make: Do you want to 
stick with the default settings for content 
and layout or "personalize the page"? 

To make Lycos your home page: 

1. Decide which of the two search forms 
you want to use on a regular basis­
Basic or Advanced. 

2. Access your Web browser's home-page 
setup feature and type the complete 
Web address for the page containing the 
search form you prefer into the home page 
Address or Location box (Figure 8.28): 

http: I lwww. 1 ycos. com ( if you prefer to 
do most of your searches using the Basic 
Search form). 

http ://lycospro . lycos. com (if you prefer 
the Advanced Search form). 

v Tip 

■ If you're not sure how to access your 
Web browser's home-page setup feature, 
see the section in Chapter 4 called 
"Cuslomizing Your Web Browser." 
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Chapter 8 

To personalize the Lycos home page: 

1. Click Si.gn up (Figure 8.29) in the 
Personalize Lycos section of the Lycos 
home page to display the membership 
form for new users 

2. Complete the form and then click the 
Sign Me Up! button at the bottom of the 
page to submit it. (Pay careful attention 
to the Special Offers section to avoid 
inadvertently signing yourself up for lots 
of junk mail.) 

3. Once your membership has been accepted 
(it only takes a few seconds), you can use 
the My Page Setup feature (Figure 8.30) 
to pick and choose the information you 
want to have on your page. 

For example, to display the Lycos Web 
directory on your home page, click the 
My Page Setup Add link. Then click 
the Lycos Di rectories radio button in 
the Resources & Search section of the 
Add/Remove Boxes page (Figure 8.31). 

4. Once you've chosen the sections you want 
on your page, some of them-like stock 
reports, TV listings, weather forecasts, 
and so forth-can be further tailored 
using Ed i. t links (Figure 8.32). 
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biulJIIIJ• 1,ycps 
My Lycos: ~ I .L.!m..in 

My Page Setup 

Boxes: 
Add I Remove I Move 
Change eox size 

Page: 
change Colors 
Add a Page 

Resources & Search 

0 People Finder 

D Road Maps 

D Yellow Pages 

r;;'~ Lycos Directories 

Figure 8.29 You'll find 
this link for personalizing 
Lycos on the le~ side of 
the Lycos home page. 

Figure 8.30 My Page 
Setup lets you add and 
remove Lycos features, 
move and resize them on 
the page, and choose 
your own color scheme. 

Figure 8.31 You can 
disp lay the Lycos Web 
directory on your 
personalized Lycos page 
by clicking Add in My Page 
Setup and then selecting 
the Lycos Di. rectories 
radio button. 

Figure 8.32 Some 
features that you add to 
your personalized Lycos 
page can be customized 
to your liking using an 
Edi. t link. 



~ 
,e 8.33 You can have 

figt' ·•track a search" and 
t;ycos .1 t· d you e-ma, no ices 
se;en rt finds new informa-
~ eut you have to set 
t•0 ~· special e-mail account r: take advantage of the 
service. 

Lycos 

v' Tips 

■ You can easily s\.vitch back and forth 
between the standard Lycos home page 
and your personalized page, using the 
links for Lycos Home (to get back to stan­
dard Lycos from your personalized page) 
and My Ly cos (to get to your personal 
page from the Lycos home page). 

■ Lycos offers a Track this Search option 
(Figure 8.33) for queries made using the 
Basic Search form. Unforlunately, no 
details are provided, other than a vaguely 
worded statement that you'll be notified 
by e-mail of "changes to your search:' 
Worse still, you have to set up a special 
Lycos e-mail account in order to receive 
the notices. 

If you need a feature like this, try Northern 
Light(www.northern1ight.com)instead. 
Their Search Alert Service is well docu­
mented, easy to set up, and works ,>\Tith 
your regular e-mail account. (See Chapter 
9 for more on Northern Light.) 
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NORTHERN LIGHT 

NotUiiHh Ught 

Good to Know 

• Launched in 1997, Northern Light 
handles plain-English queries and com­
plex Boolean expressions equally well. 

♦ \Nhat sets it apart from its rivals is 
that it lets you simultaneously search 
both the Weh and a database of some 
25 million full-text documents from 
7,100 other sources-making it an 
especially good choice for researching 
news stories and business information. 

♦ Northern Light also has a unique 
approach to organizing search results 
into "folders" of related information, so 
that you can find what you're looklng 
for more quickly. 

♦ Its Search Alert Service, providing 
e-mail notification of updates to saved 
searches, is the best of all the leading 
search engines. 

Housed in an old mill building in Cambridge, 
Massachusetts, Northern Light was launched 
in 1997 by a small team oflibrarians, informa­
tion indusLry professionals, and sofuvare 
engineers. For almost two years they had 
labored to create a service that would address 
the shortcomings of convenLional search 
engines-most notably the difficulty of finding 
quality informaLion and the to Lal lack of 
organization. "The Web is the ultimate 
expression of the problem of too much data 
and not enough information:· says company 
CEO David Seuss. 

When Northern Light came on the scene­
joining well-established rivals like Alta Vista, 
Excite, HotBot, Lycos, and Yahoo- the 
search community embraced it immediately, 
recognizing that it was indeed a search engine 
with a difference. Billed as a "research engine;· 
Northern Light made headlines not only for 
the size of its database, but also because of 
two unique features that address the problems 
of information quality and organization. 

continues on next page 
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Chapter 9 

♦ Special Collection. The best information 
on a particular topic may or may not exist 
on the Web, so Northern Light lets you 
simultaneously search both Web pages 
and its Special Collection database of 
full-text journals, books, magazines, 
newswires, and reference sources. The 
database includes more than 25 million 
documents dating back to 1995, from 
over 7,100 sources. 

You can search and view summaries of 
articles for free and then buy the full text 
for a small fee (typically $1 to $4) charged 
to a major credit card. Northern Light is 
so confident you'll be satisfied, they offer 
a money-back guarantee. 

♦ Custom Search Folders. To address 
the organization problem, Northern Light 
offers a unjque approach to presenting 
your search results-sorting them into 
"folders" that it creates on the fly based 
on subject, source. Lype of document, 
and sometimes language. 

Search for chocolat, for example, and your 
results might be organized inLo folders 
labeled Movies (because of the award­
winning Miramax film), Food & Beverages 
industry, Recipes, and Documents in 
French, among others. 

Custom Search Folders are Northern 
Light's way of asking, "Is this what you 
mean?" and helping you move quickly 
to the righL set of information. 

Northern Light is designed to handle both 
plain-English queries and complex Boolean 
expressions equally well, making it a good 
choice for searchers of all experience levels. 

And once you've developed a particularly 
effective query on a subject that you want to 
stay on top of, you can take advantage of the 
free Search Alert Service. All it takes is a single 
click, and you'll be notified by e-mail whenever 
Northern Light finds new information on the 
Web or in the Special Collection database. 
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Contact Information 

Northern Light Technology. lnc. 
Cambridge, Massachusetts 
617-621-5100 (voice) 
617-621-3459 (fax) 
cs@northernlight.com 
www.northernlight.com 



ser Information 

s 

Link to Northern light 
Press releases 

JE4 or JES Users 
Jobs at Northern l,!Qht 
Helpful search forms 
Advanced Search 

Prh-'acy policy 
8,eqlster URL 
Searchtechoigl,les 
usgovseat'ch. com 
Special Coll&tlon 
Natural languBge 

figure 9.1 You can download a list of all the 
publications represented in the Special Collection 
database by clicking this link. 

Figure 9.2 A painting of the clipper ship Northern Light 
hangs in the lobby at the company's headquarters. 

Help 
.Accounts 

~ 
Al~s 

Portfolio 

Figure 9.3 To learn more 
about Northern Light's history, 
management team, and 
awards, click the About link. 

Northern Light 

II' Tips 

■ Knowing that serious searchers will want 
to know exactly what sources are repre­
sented in the Special Collection, Northern 
Light makes the complete list available. 
Just click Download ti.tle li.st in the 
User Information area of the home page 
(Figure 9.1). 

■ The company's name and logo were 
inspired by the clipper ship Northern Light 
(Figure 9.2), built in Boston in 1851. 
Based on a radical new design, the ship 
became known for its speed and ground­
breaking technology. 

■ For more information on Northern 
Light-company history, industry awards, 
customer comments, and so forth-click 
About (Figure 9.3) on the home page. 
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Chapter 9 

The Northern Light 
Home Page 
In keeping with its research orientation, 
the Northern Light home page (Figure 9.4) 
includes both a basic search form, called 
Simple Search, as well as links for Power 
Search and several specialized search options. 
The only portal-type services you'll find on 
the home page are the day's news headlines 
and a small space devoted to the Dow Jones 
Industrial Average. 

Links for Power Search and 
Specialized 5 h Fi earc orms -

Simple 
Search Form 

In-Depth 
Coverage of 

Current News 
Topics 

r; 
.t!t.l!:! 
~ 

e.llRIII 
,"la,•,· 

p,,nfolin 

• Sirt1ple Search • :-:ioll\,-z' S?.>-11 ; t 
• ~IJ$jne!>~ 'J~M~~-1, • Tr'hc--::te.u : )e-3rt: b 

-
Use 11101o~torCQIS'/ICUI~, 

Search for J 
I 

-
UCI:J snnc!nl E1n11nut"' 
In-depth cover•ge of maJor MWS stones, 
edited a~d ;ompiled by our team of 
►br.i!lino; ind ijpd~ed weekly 

~~ ~~ ~Etc 't!llti 
1.1:11,! 
-~A 
""'"""""Ii-- ~:m1tmw~ 
~kmz~ "ti!C:!i!ed>_, 
£1r<ftlrkfytm:..,, .. f ...il~J!!:tlt-

.... 

■ • ~2r.1i;h t4P\-. .. • fu,1 i!II i;;lfill!la!iw 
• ~12r-Y Gh12v ·~~ r,,i 

♦i&ii+ Tlli_ 

-
fti'!l Tod•y's Headlin1>~ li!P""1>'fllll 
~~:nu:ti Lima ll11ab~a• w 
El~~h v,aal~ Ei:l~~~11on :;;pfa~inq BaQs1 
ed!lu.&!Illl; 11111111 etka ill tiish 
Elli &11 ol &:;Mell 111:Slcias 
panm910h Sj/gppCJ Re1yrnjQQ,ICI NH 
PPR• losJal!• &d New Cudina!f 
tQ'S8 5.1& ~gn11 Otl~[led JiRi.l! ~ 
~ic Qlf11li b!ilfigm Ill ~,. !:,asc 
g rnhard! StMCt! MM)Onll f?&11ned 
a11-11 Wiin] Sllall iu lirti C11!1!11m 
l5tM :,ti,.-; \f)dJtt"r:i con':..rc.ou.iir 

-

1-News 
Headlines 

Dow Jones 
Update 

I Dow Jonu lnduSCrlolt 1D716.7J -1.C I~ I Search AIRr1 Service J 
Free persona:ized news and research email 

Information 
on Search 

--Alert Service ~fet:rwir-y2l, '"" '0112 J:':'1"''1£5"': 

l 11. 
•<.c e<>wQwb up0at1t1 covering the topics of your choice. ·~ 

Figure 9.4 The Northern Light home page. 
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Figure 9.5 A plain-English question like this works fine 
with Northern Light. 

Figure 9.6 This set of links on the Northern Light 
home page gives you access to Power Search and 
several other specialized search forms. 

Surcn'o1 - ro 
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r: Bu,1r1u t llrvt •lirg r HeJln !, M,mc-1n1 r Sf'.,lll\S 8.Re~u/Jl101 

r.: Ccmpul1t19 !. ln1e,n11 r. Human tin r, T1d",1u:,l0gr 

r CC11lerrpar1'! J fl r Prod1JCJ<.; I, S.NIC'°S r T•<lT'I' 

r EcQC:11\IOl'I r R1'«9f'.u 

r ErttanHlll'lt nl 

LIOUf DOCU.S[NTS TO 
r Comrn.rctitl Wet. $ tu r. Por5Cln..a1 pagn 1- B101~usl tt!M'S tr11nt t~l1 

r. EUvt:ilten W1':, situ r Le1m1n9 ~•ten1ls r, C1t.1 t. rt;l0HI n1W1p1pelll 

r ~oninm , n: We~ s1u .": Duu::ciris ,11n::I an~-us r.; CoUtge n~~apars 

r Mdhry Wl'tJ S•IU , -: F• • · r N~pa;,!'ri., w,1n A. !r;,nSCnJ:l'S 

r. t.Jr:n prc,1W,b t,1IH. r: ~~ r Pren relni u 

Oor~m,.nls"Mllll!fl~, f1.,,, 1.....,. .iJ 
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Figure 9.7 The Power Search form makes it easy to 
create a complex query by simply filling in the blanks 
and choosing radio buttons and menu options. 

Northern Light 

Simple Search form 
The Simple Search form (Figure 9.5) lets 
you simultaneously search both the Web and 
Northern Light's Special Collection database 
of documents from non-Web sources. You can 
enter a query as a p lain-English question: 
Whatcompaniesareincludedinthedow 
jones industrial average?. Or you can type 
a complex Boolean expression: (DJIAOR "dow 
jones industrial average) AND companies 
ANO li st. Either way, you'll typically get excel­
lent results. 

Northern Light automatically searches for all 
the words in your query, so it's not necessary 
to use plus signs ( +) or AND to require that a 
word or phrase appear in your search results. 

Power Search option 
Clicking Power Search in the set of links 
(Figure 9.6) at the top of the Northern Light 
home page takes you to a form that helps you 
search with more precision by focusing on 
specific subjects, sources {Special Collection 
or World Wide Web), document types, and 
dates (Figure 9. 7). 

You can also do a variety of field searches 
(title, URL, publication name, domain type), 
look for documents written in a particular 
language, and sort your results hy date-all 
using a fill-in-the-blanks form. 
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Chapter 9 

Other search options 
In addition to Power Search, the links at the 
top of the Northern Light home page give 
you access to several more narrowly focused 
search forms: 

♦ Search News lets you search a two-week 
archive of articles and press releases from 
dozens of newswires, including AP Online, 
UPI, and PR Newswire (Figure 9.8). You 
can limit your results by timcframc and 
topic and sort results by relevance or date. 

♦ Busi.ness Search gives you access to a 
form designed for serious business 
researchers (Figure 9.9). Special features 
include the ability to limit your search 
to a specific company, industry, market 
research firm, or business publication. 

♦ Investext Search allows you to search or 
browse thousands of investment research 
reports written by analysts at brokerage 
houses, investment banks, and research 
firms throughout the world. Searches and 
report summaries are free. Full-text reports 
range in price from ten dollars to several 
hundred dollars 

♦ Stock Quotes takes you to a form that 
lets you search for stock symbols, stock 
quotes, company news and financial 
information, and SRC filings. 

♦ GeoSearch is a relatively new search 
offering that helps you locate \!Veb sites 
offering products and services in a partic­
ular geographic area. You can search within 
a specified distance (up to 100 miles) from 
a street address, city, or Zip code. 
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Figure 9.8 The Search News form is optimized for 
finding press releases and news articles that have 
appeared in the last two weeks. 

--..-----· 

'>CLECT DAU RANGE -S0RT RESlA7SijY 

Figure 9.9 The Business Search form is your best bet 
for locating information on a specific company. 
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In-depth coverage of major news stories, 
edited and compiled by our team of 
librarians and updated weekly. 
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Figure 9.10 Northern Light librarians and information 
specialists update this area of the home page each 
week to reflect major news stories. 

Northern Light 

ti Tips 

■ An area of the Northern Light home page 
called Special Editions (Figure 9.10) 
features several current news stories, 
"'Tith information compiled and edited by 
staff librarians and information specialists. 
For the complete list of stories, click 
Speci.al Edi. ti.ons Mai.n Menu . 

■ You'll find explanations of each of the 
Northern Light search forms and tips 
for using them on the Search Help page. 
To get there, click Help on the Northern 
Light home page and then click Search 

Help. Or click Ti.ps next to the Search 

button on any search form. 

■ To make Northern Light your browser's 
default home page, sec "Customizing 
Your Web Browser" in Chapter 4. 

■ To return to the Northern Light home 
page, click Si.mp le Seorch or the company 
logo that appears at the top of most 
pages within the site. 
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Chapter 9 

Searching with 
Northern Light 
You'll probably do most of your NorLhern 
Light searches using the Simple Search form 
on the home page, so that's what we'll focus 
on here. 

Once you've learned to enter a Simple Search 
query and work v..rith the results, using 
Northern Light's other search forms v.ri.11 be a 
snap. The same basic rules apply throughout 
the site, and searches thaL require complicated 
Boolean expressions and field-search terms on 
the Simple Search form can be accomplished 
by filling in the blanks with Power Search and 
the specialized Business and Investext forms. 

To enter a Simple Search query: 

1. Go to the Northern Light home page 
(www. northernl i.ght. com) and type a 
question, several descriptive words, 
a phrase in quotes, or a Boolean expres­
sion in the search box (Figure 9.11). 
Northern J ,ight automatically searches 
for all the words, so you don't have to use 
the Boolean operator AND or put plus 
signs ( +) in front of required words. 

2. To tell Northern Light to look for any of 
Lhe words, use the Boolean operator OR: 
wireless OR "mobi 1e commerce". 

3. If you want to specifically exclude a certain 
word or phrase from your results, put a 
minus sign (-) directly in front of it: 
wireless -paging. Or use the Boolean 
operator NOT: wireless NOT paging. 
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Searchfor l"wireless technology" j obs 

Figure 9.12 A search like this tells Northern Light to 
look for both the phrase wireless technology and the 
word jobs. 



search for fNetwo rk Solutions"-== 

Figure 9.12 To find the company called Network 
Solutions, it's a good idea to type the name with 

initial caps. 

Northern Light 

v Tips 

• The Boolean operators AND, OR, and 
NOT can be typed in uppercase or 
lowercase. 

• Strictly speaking, Northern Light 
searches are not case sensitive. You'll get 
the same set of resuJt.s whether you use 
uppercase, lowercase, or a mix of the two. 

However, if you're looking for a proper 
name, it's a good idea to Lype it exactly as 
you'd expect it to appear in a document 
(Figure 9.12). When you use initial caps 
(or any mix of uppercase and lowercase), 
exact case matches will appear higher in 
the results list, making them easier to find. 

• Northern Light automatically looks for 
both the singular and plural forms of 
your search terms. Type technol ogy, for 
example, and it looks for technology and 
technologies. 

• For other types of word variations, you can 
use an asterisk(*) as a wildcard to look 
for multiple characters within or at the 
end of a word. For example, technolog* 
would find technology , technologies, 
technological, and technologist. Just be 
sure to use at least four other characters 
preceding the asterisk. 

To look for a single character, use a percent 
sign(%) as the wildcard: adopt%r to find 
references to adapter and adaptor. 

• Unlike some search engines, Northern 
Light will not ignore common words 
(stopwords) in phrases, so a search for a 
phrase like "to be or not to be" is never 
a problem. 
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Chapter 9 

To view your search results: 

1. Click Search (or hit [Enter)) to display your 
results, 10 to a page, ·with your search 
terms highlighted in bold and presented 
along with a few words of surrounding 
text or a brief description of the Web 
page or documenl. The total number of 
items found is also displayed, along with 
your original query (Figure 9.13). 

For Web sites (Figure 9 .14), Northern 
Light gives you an indicat ion of the type 
of information you'll find there (articles 
and general information, company back­
ground, directories and lists, and so 
forth), the date the site was lasL updated, 
and the type of site (commercial, non­
profit, government, etc.). 

For Special Collection documents 
(Figure 9.15), you're provided wilh the 
document type (article, press release, 
industry overview, etc.), publication date, 
and source. 

2. To view a specific item on the list, click 
its title. For Special Collection documents, 
you'll be shown an abstract and given an 

opportunity to purchase the document 
for a small fee (Figure 9.16). 
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Figure 9.13 Your search results will typically include 
both Web pages and documents from the Special 
Collection database. 

\Mtt'I D 1t~hrt%!:' 
f.l'I. , ll~kln & Gtnblol Info: IY<tltJI d•u wl'lkH - l>Hn OYt•W. "'u,., Us. t-'!d 
-•bn»d I., -20 , ...... r,...., ,.., Ul4y d•1• d poll<•.._-~-" Oln:YaDt 
C.11111t•~•-1,., t,lt,:/1-•~ • .,.,., ..... , ... ,tf(!Lllllt\ 

Figure 9.14 Here's an example of how Web site 
information is presented on the Northern Light 
results page. 

Spc::i.JJColll!Cfion Wirolr.~ te;chnolru,~ Q.l,l.U!!}!.~ 
'2t. , AriJd.M & Cenr.rnl Info: Hi.rnly a. ffC:,ad:1 ago, wueles~ ccmmunicahon wu on the 
dtiMWIII i1tNr1. TN:, 1l was a 1c:hic """°" Tlldlf , 1rs no l:mgc, an eng1ncc-r·s . 02/1 1:200· 
OiiC4!t') S wn:Titnl!~ {n~lVSfl<l (ll!'1): Aw•ble ■I Morlhe-rn U~hl 

Figure 9.15 Items from the Special Collection 
database are clearly identified as such, and include 
the publication name and date. 

C~lcago Sun-Times 

, nsfot\awiflg I•• Hee s1n u, .. , ry Of• pr(!(J)ilitffl QUl.llfy doe;'-""em rra m 
Hor1 he• n Lliahl'• J t ,;.,,11,"~, ..... 1\. Wycu W .. hto P',!f( h n e UHi e ntrre 
oocumen11 pl!!:H.e 111c,•.i; •hl'I ''J'u1 ct1,1e Do,ument" DUT'IDn , 

Trtle: Wireless t<"dmolo50 jcl,s cbou.,d 

c-- ) 

Summary: H.ri.y I du.Ide ttO.. r:cks$ co:r.rn~wu mmt *avMt \Htd Tbm& 
W&J-lltds:~ 'Tlld:IJ,.~', ~o lu:iga •roi:=c:u"s~ It's hat 1ott&yct.i 
lfltltll~ c-ruydJ..y t(1 no ~ecrct C:c l!Ai:.ed~• wu, ne:v!t th,: 'lt'ILf.l•U 
teclu,oloro- leac!~r Europe. patbull!rly Sca..,dm11via. rs lea dine, lh: rac:e Y tf. tr.p~m: 
inm t lhc U.S is CCA'WIR up f.m 

Figure 9.16 Article summaries like the one shown here 
are free , but you have a to pay a small fee to purchase 
the full text. 



• Morei:!9s ults from this site 

Ftgure9,17Clfck l'his link to " uncluster" search results 
and view additional pages from a particular Web site 
or Special Collection document. 

~~ral Info: WlfUl~s tall Ml'l'U~ h:111& Mffi 01'111, able 1n lllt U.S and at>ra.id 
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Figure 9.18 The percentage figure that appears with 
each item on th e search results page gives you an 
indication of how well the item matches your query. 

Yo11r search returned 21 ,4~0 ilems 
which we ha>a organizod into lh3 
foUow;ng C:mcom Si0 1s:b FoJ1m: 

fil Sm!!! CpWtctlr,o docurn°Dls 
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iii J,b fairs 

iii Pres, ,ehun,s 
• 81Jsfntu 'Wjte fnMlM•U 
8 uhillynews com 
ill jobs com rnv 

iii all other~ . 

Figure 9.19 
Northern Light organized 
the results from our 
search for "wireless 
technology" jobs into 
the Custom Search 
Folders shown here. 

Figure 9.20 The Careers & 
Occupations folder was 
further broken down into 
these subfolders. 

Northern Light 

3. Northern Light "clusters" results and 
presents only one page from any given 
Web site or document. To view additional 
pages, go back Lo the search results page 
and click the item's More results link 
(Figure 9.17). 

t/ Tips 

■, Your Northern Light search results are 
displayed in order based on how well 
they match your search terms. Each 
item·s relevance rating, expressed as a 
percentage, is included in your results 
(Figure 9.18). 

■ You can override the relevance ratings 
and sort your results by date (from newest 
to oldest) by adding sort: date to your 
query and submitting it again. 

To refine a Northern Light query: 

1. The easiest (and often most etlective) 
technique is to simply add another unique 
search word or phrase to the search box 
at the top of the page and submit your 
query again. Northern Light looks for all 
the words in your query, so this has the 
effect of searching within your original 
results (also known as set searching). 

2. Another excellent way to refine a Northern 
Light search is to take advantage of the 
Custom Search Folders feature. Review 
the list of fo]ders for your query (Figure 
9.19) and identify the one that comes 
closest to the type of information you're 
looking for. Click on it to display a further 
breakdown of your results within that 
fo]der (Figure 9.20). 

continues on next page 

149 

V, 

"' > 
;;ig 
n 
::c 
z 
C\ 

~ --4 
::c 
z 
0 
::a 
-f 
::z: 
"' jillll 
z 
r--c., 
::z: 
-4 



~ 

Chapter 9 

V Tips 

■ Northern Light only produces Custom 
Search Folders for queries that result in 
a large number of hits. 

■ Keep in mind that Custom Search Folders 
are created by Northern Light software. 
They are a neat innovation and work quite 
well for many types of searches. But they 
are no match for human-compiled direc­
tories and subject guides. 

■ Since Northern Light doesn't offer its 
own Web directory, try one of these sites 
when you want to explore the Web by 
topic, with guidance from human beings: 

About, The Human Internet Guide 
www.about .com 

Argus Clearinghouse 
www.clearinghouse.net 

Open Directory Project 
dmoz.org 

Yahoo 
www.yahoo.com 

~ To save a query and get e-mail alerts: 
-...I 
z 
~ 
II.I 
:c 
~ 
~ 
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~ 
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ai:: 
ct 
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1. Click Save this Search as an Alert 
(Figure 9.21) on the results page for the 
search you want to save. 

2. On the Search Alert Service page (Figure 
9.22), enter a descriptive name for your 
Alert. (The name will be displayed in the 
subject line of e-mail messages that are 
sent to you.). You also have the option of 
limiting the Alert to documents dated in 
the last 90 days, and creating an additional 
Alert for news articles. 

3. When you're finished, click the Save 
Alert button. From that point forward, 
whenever Northern Light discovers new 
information relating to your query, you'll 
be notified by e-mail. 
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'-I Save this Se~ch as an Alen 

Figure 9.21 Once you've developed a query that 
produces good results, you can save it by clicking 
this link on the search results page. 

CREATE A NEW ALERT 

CJmplile lhe i1epi bi!l0w and lheri dick 
"SWINt~· 11,,rc11dooL 

.. ENTER Al ERT NAt.lE 
M.z;:~': ;,:r.iJ ~.,ar:~: • tl:> tc.1 l'J.:H, c.ri::: : r1t1 

Altt!U- !w{celes-,i Tech <1ob, 

Figure 9.22 Be sure to give your Alert a descript ive 
name, since that's what will appear in the subject line 
of e-mail messages noti fying you of new information 
relating to you r query. 

v Tips 

■ Northern Light's Search Alert Service is 
the best we've encountered among the 
leading Web search engines. 

■ For a summary of the search rules pre­
sented in this section, see the Northern 
Light Quick Reference (Table 9.1). 

■ For assistance with all aspects of 
Northern Light, click Help on the home 
page. You'll find that, in line with its 
emphasis on searching, the company has 
anticipated virtually any question you 
might have about the service. 



Table9•1 

Northern Light Quick Reference 

foR THIS TVP E Of HARO: 

Plain-English Question 

Phrase Search 

AND Search 
(multiple words and phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of which may be present) 

NOT Search 
(to exclude a word or phrase) 

Case-Sensitive Search 

Date Search 

Field Search 

Nested Search 

Proximity Search 

Wildcard Search 

Do TK15: 

Simply type a phrase or question that expresses the 
idea or concept, using as many words as necessary. 

Type phrase surrounded by double quotes. 

Type words (or phrases in quotes) separated by a 
space. You can also use plus signs(+) or AND operator 
if you're accustomed to doing so. All three examples 
would produce the same results. 

Type words or phrases separated by OR (in uppercase 
or lowercase). 

Use a minus sign(·) directly in front of the word or 
phrase you want to exclude. Alternatively, you can use 
NOT (uppercase or lowercase). 

Strictly speaking, not available. Northern Light returns 
the same set of results regardless of case. But if you 
use mixed case, hits that make an exact case match 
will appear higher on the results list. 

Not available with Simple Search form. Use Power 
Search or Business Search. 

Type Fie ld-search term followed by a colon and the 
search word or phrase. 

For Web pages and Special Collection documents: 
ti. tl e: (to look for words in Web page or 
document titles) 

1 

url: (to look for words in Web page URLs) 
i l i.nk: (to Find Web pages or documents that include 

links to a specific site) 
text: (used with another field-search term to look for 
words in the text of Web pages or documents) 

For Special Collection documents only: 
company: (to find documents by company name) 
ti.cker: (to Find documents by ticker symbol) 
pub: (to find documents in specific publication) 
reci.d: (to find document based on ID number from 
Northern Light article summary page) 
Note: For fill-in-the-blanks field searching, use Power, 
Business, or I nvestext search forms. 

Use parentheses to group Boolean expressions into 
more complex queries. 

Not available. 

Use an asterisk(*) to search for multiple characters at 
the end of (or within) a word, or a percent sign (%) to 
look for a single character. Wildcard must be preceded 
by at least four other characters. 

Northern Light 

EXAMPLES: 

Where can I find i.nformati.on 
aboutstudyabroadprograms 
i.n France? 

"youth hostel" 

Pri.nceton "finandal ai.d" 
+Pr i.nceton + "financi.a l ai.d" 
Pri.nceton AND "financi.al ai.d" 

scholarship OR 
" student l oan " OR grant 

booksellers-Amazon.com 
booksellers NOT Amazon . com 

"Scholasti.c Apti. tude Test" 

ti. t le:" Favori. te Poem Project" 

url: booktv 

li.nk:abouttheauthor.com 

url: npr . org text: "Car Talk" 

company:ebay 

ti.cker:MSO 

pub: busi.ness week 

reci.d:AAZ0010Z07020001Z36 

SAT AND ("sample test " OR 
"prep cours~") 

GRE test prep* 
gene%logy 
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Chapter 9 

Improving Results 
with Field Search 
As you may recall from our discussion of 
keywords in Chapter 2, one of the best ways 
to narrow the focus of a search with any 
search engine is to zero in on specific fields. 
Searching the titles of Web pages and docu­
ments, for example, can reduce your results 
list considerably and help you find items that 
feature (instead of simply mentioning) your 
search terms. 

With Northern Light's Simple Search form, 
you can use the field-search terms listed here 
to find Web pages and Special Collection 
documents. In each case, type your search 
word or phrase immediately following the 
colon, without leaving a space. 

♦ ti. t l e: To look for words or phrases in 
the titles of vVeb page or documents 
(Figure 9.23). 

♦ url : To look for words in URLs. 

♦ l i. nk: To find Web pages or documents 
that link to a specific site. 

♦ text: Used in combination with another 
field-search term to find a word or phrase 
in the body of a Web page or document. 

Several other Northern Light field-search 
terms apply only to Special Collection 
documents: 

♦ company: To locate Special Collection 
documents by company name. 

♦ ticker: To locate documents by a com­
pany's stock ticker symbol (Figure 9.24). 

♦ pub: To find documents from a specific 
publication. 

♦ recid : To find a document based on 
its ID number from the Northern Light 
article summary page. 
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Figure 9.23 By using ti. tle: ISP to look for ISP in the 
titles of Web pages and documents, we zeroed right in 
on a site offering "The Definitive ISP Buyer's Guide." 

Search for ticker : att 

Figure 9.24 You can use a ticker: 
field•search term to find Special 
Collection documents by a company's 
stock ticker symbol, in this case AT& T's. 



~lufflll:ldr. .,...... 
F•...,Ll 5~ !~~~ j ~u~nRl ~ t~xt:ISP ~ 

gs_;-.Y-~!l!~tA!s~"'1.!lM lli E.dl!Jhl'!.BMJ:b ? .TJM 

cQltd1IJf' ~ 16':!I P!lltffl f5!*6Ctll~ 
I ~ ,Aide!" lG•••lil llllo1 TM Fod11al c-n,,,...,_,;'°"' e.,.,.,,,.,lu wtll ht'II,. 

toll~"'° , ,..,..i pOl,:J •tt~ -• Md - <OJ:la '"omplllltt mull ..,111 u,111 wt 

.11,if "''""., . , .....,. " . ~ :o11 s11.,1 Jo~"'•• M S11am &,.,..,.,,.,, J\n,bbll ., .,.,.1\r.11 u,>J 

.s,,r,<JII~ ~U,T I• Y.1111\/!l!l!!tt ISP• Qn Cit# 11m 
2 

51
,i;.Ald~tt&(i<Jlora1 lnfO'IAU.lC..p 11 p•~""""llv.ilhEn•tMlwl\o~ 1011 

ji6Jiff ml o( olC,W,f ~11~ &UOoobffl kefl t I■~- UMCO ~ 

~ l .t41ffle1Ai>'1<_ 1,'i_•~or}: M a ... •lll ~OMltlllqll4 

Figure 9.25 In this example, we used pub: and text: 
field-search terms together to look for Woll Street 
Journal articles that mention the term ISP in the body 
of the article-

SELECT I All Sources C' Special Collection\ World Wide Web 

Figure 9.26 Both Power Search and Business Search 
let you limit your search to Web sites or Special 
Collection documents-a capability not offered on the 
Simple Search form_ 

SELECT DATE RANGE 
f lll m one d.-te field or bo1h to nanow your 1esults b'f daie~ 

i'j · .. o.t• IOl/01/ 0 1 rc,,.,c·•.t· . .... ,o-'3-/ -31_/_0_l__ ,, , .. 
_ ..,. L..;""" ,. .,, -,1,r1i:..cr~YH· 

Figure 9.27 You can also do a date search on the Power 
and Business Search forms. 

Northern Light 

t/ Tips 

■ If you want to search both the body of a 
\,Veb page or Special Collection document 
as well as another field, you must include 
a text : field-search term in your query 
(Figure 9.25). 

■ For more field-search examples, see 
the Northern Light Quick Reference 
(Table 9.1)_ 

■ For even easier field searching, use 
Northern Light's Power, Business, and 
Investext search forms. All three offer 
a fill-in-the-blanks approach to field 
searches_ 

■ In addition to field searching, the Power 
Search and Business Search forms let 
you choose which Northern Light data­
base you want to search-Web or Special 
Collection (Figure 9.26). You can also 
specify a date range for your query 
(Figure 9.27). 
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Chapter 9 

Customizing Northern Light 
You can't change anything about t he content 
and layout of the Northern Light home 
page-at least not at this writing. Nor can 
you set preferences for the way your search 
results are presented. 

But if Northern Light becomes your search 
engine of choice, you may want to consider 
customizing your \,Veb browser so that it 
takes you automatically to one of the 
Northern Light search forms whenever you 
go online or click your browser's Home button. 

You might also want to set up a Northern 
Light account. It only takes a minute or two, 
and once you've gone through the process, 
whenever you want to purchase a document 
from the Special Collection, all you have to 
do is enter your username and password 
and the purchase will be charged to your 
credit card. 

To make Northern Light your 
home page: 

1. Decide which of the two search forms 
you want to use on a regular basis­
Simple Search or Power Search. 

2. Access your Web browser's home-page 
setup feature and type the complete Web 
address for the page containing the search 
form you prefer into the home page 
Address or Location box (Figure 9.28): 

http: //www. northernlight.com 
(if you expect to do most of your searches 
using the Simple Search form) . 

http ://Wl'.w.northernl1ght.com/power.htm1 
(if you prefer the Power Search form). 

v Tip 

■ If you're not sure how to access your 
Web browser's home-page setup feature, 
see "Customizing Your Web Browser" 
in Chapter 4. 
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·Homepage -

~ You c;;n change l'lhlch page In use fur yrur home page 

Ac.ktass: j ht1p://www.ncrthernlight.com 

Figure 9.28 To make Northern Light your Web browser's 
home page location, type the complete Web address in 
th e Internet Explorer Address box (or the Netscape 
Location box). 



Alerts 
Portfolio 

Figure 9.29 Use the Accounts 
link on the Northern Light 
home page to set up a 
member account. 

1JH1RtR ACCOUNT SET UP 

Yau are ccnnacted to our St,1ndard Server .. 
fur rrune inrormat on. rc&d abo·l1 \··cb 'iCC1mt·t 

To s~r up your Membe, Account, plea~e fll oul the inl'onnalion bQlc:w· When you h:we 
rnishl!l :I, press the OK buuon 

F1rs1 N•me: 

L>sl Name: J.-------
Your E-mai,I Addre ~i : 'I - ------L p Ced,,: OR r ,~on-US Re,ioe.11 

Type of C1ed~ Ca<d fvn ::::J 
Crtdtl Card Number: --------

Ex~iration Date: ~ j:~, ~ 

Your U5ername: 

Cho:ise a Pa;sworc: 

Pas swn1d Ve.nlication: 
:.....----==== 

Figure 9.30 Once you've completed the Member 
Account form shown here, you'll be able to buy 
Special Collection documents, charging the fee to 
Visa, Mastercard, or American Express. 

Northern Light 

To set up a Northern Light account: 

1. Go to Lhe Northern LighL home page 
(www. northe rnl i.ght. com) and click 
Account s (Figure 9.29). 

2. On the Accounts page, click Create New 
Account to display the Member Account 
Set Up Page (Figure 9.30). 

3. Complete the form. Then click OK to 
indicate your acceptance of the "terms 
of service" and to submit the form to 
Northern Light. 

II' Tip 

■ Many of the documents in Northern Light's 
Special Collection database are available 
free of charge elsewhere on the Web. 
You'll find some of them in searchable 
archives maintained by the publications in 
which they originally appeared. You might 
also track them down at Web sites like 
FindArticles (www. findarticles. com) and 
NewsDirectory (www . newsdi. rectory. com). 

But you can't beat the convenience of 
having them searchable and available 
for viewing and printing at a single site. 
And with NorLhern Light's price of just 
$1 to $4 per document, it may not be 
worth your time to try to locate the 
free versions. 
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YAHOO! 

Good to Know 

• Yahoo is the Web's most popular 
search site. 

♦ Created at Stanford University in 1994, 
it was the first major attempt at orga­
nizing and classifying the information 
available on the Internet. 

♦ When you do a Yahoo search, you are 
actually searching both the Yahoo 
directory and the Google database of 
more than a billion Web pages. 

♦ Yahoo is a good place to start when you 
need general information on a topic, 
or when you are not quite sure what 
you're looking for but have a sense that 
you'll recognize it when you see it. 

Technically speaking, Yahoo is not a search 
engine at all. It's actually a searchable subject 
directory. And its database-estimated at 
some two million Web sites-is a mere fraction 
of the size of iLs competitors. So how has 
Yahoo managed to become the Web's most 
popular search service? \A/hat is it that makes 
finding information with Yahoo so easy? 

The answer lies in the fact that Yahoo is more 
of a hands-on operation than most other 
search sites. Instead of relying on automated 
search robots or spider programs to build its 
database, Yahoo maintains a staff of some 150 
editors. Their job is to review information 
submitted by \,Veb site creators and other 
Internet users and decide, first, whether a 
particular site merits inclusion in the Yahoo 
directory, and if so, under which category. 

This is a time-consuming process, of course, 
so Yahoo supplements its human-compiled 
directory with listings from Google 
(www. google. com), one of the Web's largest 
spider-created databases. (See Chapter 6 for 
more on Google.) 

The beauty of Yahoo is that when you enter 
a query, your search is run simultaneously 
against both the Yahoo directory and the 
Google database of more than a billion Web 
pages. If the search terms you've entered are 
found among Yahoo's own listings, those 
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Chapter 10 

matches \"fill be presented first, followed by 
Web pages found in Google. If nothing is 
found in the Yahoo database, you'll at least 
have the Google results. 

So why not just use Google to begin with? 

You might very well prefer to start with Google 
when you're looking for something quite 
specific. But for those occasions when you 
want to explore what the Web has to offer 
on some very broad topic, or when you're 
not quite sure what you're after. a Yahoo 
search is often your best bet. 

v' Tips 

■ Yahoo was developed in 1994 at Stanford 
University by David Filo and Jerry Yang, 
graduate students in electrical engineering. 
At the time, they were simply interested 
in keeping track of their personal favorite 
sites on the Internet. But before too long, 
word got out and they began getting 
hundreds of messages a day alerting them 
to wonderful sites Lhat should be added to 
the Yahoo directory. 

Eventually the workload started interfering 
with their studies, so the pair dropped 
out of school, raised a million dollars in 
venture capital, and turned their dorm­
room project into one of the Internet's 
most popular (and successful) businesses. 

■ Today, most search engines include a 
human-compiled directory on their 
home pages-often the Open Directory 
(www. dmoz. org) or LookSmart 
(www. looksmart. com). But Yahoo develops 
its own subject directory and continues to 
set the standard. Its classification system 
is so detailed that the San Jose Mercury 
News has called Yahoo "the closest in 
spirit to the work of Linnaeus, the 18th­
century botanist whose classification 
system organized the natural world:' 

158 

<!ontact Information 

Yahoo!, Inc. 
Santa Clara, California 
408-731-3300 (voice) 
408-731-3301 (fax) 
www.yahoo.com 



Yahoo! 

The Yahoo Home Page 
One of the things you'll come to appreciate 
about Yahoo is that once you've learned your 
way around the home page (Figure 10.1), 
chances are that you won't have to relearn 
where things are anytime soon. Unlike most 
of the other major search sites, Yahoo settled 
on the overall organization and "look and 
feel" for its home page early on, and they're 
not constantly fiddling i,vith it. 
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Figure 10.1 The Yahoo home page. 
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Chapter 10 

The Yahoo home page is designed not just 
for searching but as a "portal" page as well ­
offering news headlines, e-mail services, 
stock quotes, and so forth. From a searcher's 
perspective, the most important features 
to zero in on arc the search form and the 
Web directory. 

Herc's a quick look at how to use those 
feaLures, as well as a couple of other search­
related tools. 

Search form 
To search Yahoo, type a word or phrase in 
the Yahoo search form (Figure 10.2) and 
click on the Search button. Within seconds, 
you'll be presented .,,vith a list of Yahoo topic 
categories and Web sites that match your 
request. If no matches are found, Yahoo will 
display 'Web pages found in the gigantic 
Google database of\lVeb pages. 

V Tips 

■ Keep in mind that the Yahoo database 
is a directory rather than a traditional 
search engine database. Consequently, 
Yahoo doesn't index the full text ofvVeb 
pages. Its database includes just the site's 
topic category, ti Lle, and a brief description. 

■ To increase the likelihood of finding 
matches in the Yahoo (rather Lhan Google) 
database, start with search terms based on 
the general subject that you're interested 
in. For example, to find manufacturers of 
antique reproduction furniture, start with 
a Yahoo search for the phrase (in quotes) 
"reproducti.on furni. ture" . More than 
likely, you'll find a category with a number 
of possible sites. 
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Figure 10.2 The Yahoo search form. 
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figure 10.3 Yahoo's Web directory categorizes sites 
into the 14 broad subject areas shown here. 

Figure 10.4 Th ese reference tools on the Yahoo home 
page can help you find the answers to mariy common 
search questions. 

Figure 10.5 Yahooligans Web Guide for Kids is one 
of many specialized versions of the Yahoo search 
service, all accessible from links or, the home page. 

Yahoo! 

Web directory 
When you simply want to explore what the 
Web has to offer on a rather broad topic, use 
the Web directory (Figure 10.3). Click on 
one of the 14 major topic categories and then 
work your way through the subcategories, mov­
ing from general to more specific information. 

When you find a category that looks promis­
ing, you have the option of continuing to 
"drill down" further into the directory. Or you 
can do another keyword search of just that 
particular category. 

Other search-related tools 
If you decide to use Yahoo on a regular basis, 
there are two other search-related features 
on the home page that you'll want to explore 
and become familiar 'With: 

♦ Reference Tools. Sometimes the fastest 
way Lo find a parLicular type of informa­
tion is to use a specialized tool. Yahoo 
offers a collection of them (Figure 10.4) 
right below the search form. You'll find a 
shopping directory, business yellow 
pages, people-finding tools, maps and 
driving directions, classifieds and personals, 
daily news headlines, stock quotes, local 
weather and TV listings, sports scores, 
and more. 

♦ Specialty Yahoos. The Yahoo home 
page also offers links for country-specific 
versions of its search service, regional 
directories for U.S. cit ies, and special 
Yahoo guides on subjects like autos, 
careers. personal finance. and real estate. 
There's also a link for Yahooligans, a version 
of the Yahoo search service designed just 
for kids (Figure 10.5). 

continues on next page 
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ti Tips 
■ You can tailor Yahoo to your personal 

interests and informaLion needs by 
clicking on the Personalize link 
(Figure 10.6) at the top of the Yahoo 
home page. For more on this feature, 
see the section on "Customizing Yahoo" 
later in this chapter. 

■ To make Yahoo your default home page, 
follow the instructions for "Customizing 
Your Web Browser" in Chapter 4. 

■ To get back to the Yahoo home page at 
any time, click on the Yahoo logo that 
appears at the top of most pages, or look 
for the Yahoo! or Home link. 
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Figure 10.6 Click on the Personal i.ze 
link in the Yahoo navigation bar to 
create your own customized version 
of the Yahoo home page. 



!+ "~usic boxes" +collectible Search] 

Figure 10.7To do an AND search, put a plus sign(+) in 
front of each word or phrase. 

Yahoo! Category Matches (1 . 1 of 1) 

Business and Economy)> Shopping and SeMces > Antiques and 
Collectibles > Mechanical Musical Instruments 

• Music Boxes 

Yahool Site Matches (1 - 19 uf34) 

Regional > U.S. States > Arizona :> Cit ies > Phoenix > Business and Shopping > Shopping a11d 
Services > Antiques and Collectibles 

• Sorrento Music Boxe s - offers Italian inlaid music boxes:, jewelry boxes, and mu,ical 
Capodimonte carousels 

Business and Economy> Shopping and Services > .Antiques and Collectlblos > ~ 
Musical Instruments 

• Mechantlgues - deal!:! in antique mechanical musical instruments. Including disc or cylinder 
type music boxes. musical clocks, nickelodeons and more. Buy, sell. trade. 

• Mechanical Musical Memories - music boxes, phonographs, nickelodeons, player 
pianos, and band organs. 

Business and Economy> Shopping and Ser.ices > Books > Booksellers > Recreation and Sports > 
AotiQUR$ and CoUedihfes 

• Arlington Book Co. - s:peciali.zes in books on barometers, clocks, fountain pens, furniture, 
j ewelry, music boxes, tools:, trademarks, watches, wristwatches, and related subjects. 

Figure 10.8 Here's an example of how Yahoo presents 
search results. Category Matches come first, followed 
by Site Matches. 

Web Page Matches (1 - 20 of about 802} 

• Collectible Music Boxes 
Collectlble r•usic Boxes (Page 1 of 1). Item#. Description 
Price. cmb-1 Picture. The box is in good ... 
ht?p:/,W...w.his.c.::mls!ores/~tfcn:b-1 .html !More results from 
~ 

• Collectible Glass MUSIC BOXES 
myevents468. 11s1 gif (45499 bytes). Glass MUSICAL BOXES 
logo.jpg (3883 bytes) WEB BROWSERS COLLECTION .. . 
hit 11:/1¥.-.,.,_w. :~el,-free tcim/WSCi q:1 ass_ rnusi(::ils. Mrnl 

• music boxes 
... boxes. Th& Man Tha Moon. unique music boxes. Beautiful and unique music boxes 
certainly 
are highly collectible These music boxes are expertly crafted and some ... 
li1tp:t.~·Nn.!i"ten,anifl'lhern1>on com/music.box.html fMore results from 
wtffl themaointhemoon coml 

• B1dders.Ed9..e- Search Results for "All items in Collectible ... 
.. . Search R9sutls: Afl items in Collectible Music Boxes, Collectibles > Music Boxes, 
Matching Categories: click on a category to narrow your search, ... 
http:/r+,·.,,,w.bijdersedge convsearch j~p?c=1363 [More f9SYlts from wtffl bidderseda, com! 

Figure 10.9 Web Page Matches (contrasted with Site 
Matches) come from the Google database. The 
terminology is a bit confusing at first, but you'll get 
the hang of it. 

Yahoo! 

Searching with Yahoo 
Now let's try an actual Yahoo search to see 
how it works and how the search results are 
presented. Start by going to the Yahoo home 
page (www .yahoo.com). 

To search with Yahoo: 

1. Type a word or phrase in the Yahoo 
search form (Figure 10. 7) and click on 
the Search button to submit it. 

Yahoo ignores the words AND, OR, and 
NOT. Therefore, to do an AND search, 
put a plus sign ( +) directly in front of 
each word or phrase you want to include 
in your search results. 

For OR searches, type each word or 
phrase separated by a space. 

For NOT searches, put a minus sign (-) 
in front of the word or phrase you want 
to exclude. 

Phrases should be enclosed in double 
quotes. 

2. Yahoo will search its database for both 
topic categories and Web sites that match 
your query. Category Matches (if any) will 
be listed first, followed by Site Matches 
(Figure 10.8). Your search terms will be 
displayed in bold to make them easier 
to spot. 

3. If Yahoo doesn't find any matching 
categories or Web sites in its database, 
it will automatically display matches 
from the Google database (Figure 10.9). 
Yahoo refers to these results as Web Page 
Matches ( contrasted with Site Matches 
or Web Sites, which both refer to sites in 
the Yahoo database). 

continues on next page 
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Chapter 10 

4. To explore any category or Web site on 
the results page, simply click on it. Web 
site links, of course, take you directly to 
the site. CaLegory links take you to the 
next level down in the Yahoo Web direc­
tory; where you're given a chance to do 
another search or explore more links. 

5. If you choose to do anoLher search while 
you're on a category page, you have the 
option oflimiting it to the category you're 
currently exploring. Simply key in one or 
more search terms and click on the radio 
button labeled j ust thi.s category 
(Figure 10.10). 

6. To look for news articles or Internet 
events that match your search request, 
go back to Lhe results page and click 
Related News or Events in the menu bar 
(Figure 10.11). 

ti' Tips 

■ Plain-English queries aren't recommended 
with Yahoo. You're more likely to find 
Category Matches and Site Matches if 
you limit your Yahoo queries to a couple 
of words or phrases rather than a complete 
question. 

■ Case doesn't count with Yahoo, so you 
can use uppercase, lowercase, or a combi­
nation when you type your queries in 
the Yahoo search form and you'll get the 
same results . 

■ To search the Yahoo directory for recently 
added categories and Web sites, click on 
the link for advanced search on the 
Yahoo home page, enter your query, and 
use the drop-down menu to select a time­
frame ranging from one day to four years. 
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Figure 10.10 Yahoo gives you the option of limiting 
your directory search to the category you're currently 
exploring, a neat feature that comes in handy for 
refining a query. 

@# Mi n2n I '#en- F<rcrtMn I i;; ;s J 

Figure 10.:11 The menu bar on the results page allows 
you to direct your search to Yahoo's database of news 
articles and Internet events. 



A Tutorial for Web Surfers 

Need Specifics? Learn about the Internet: 

lfp;ui•"'~'~ 
<1,1..itd tulj, "" •1u tlllc 
l'.-1 fntuui. "'w 
""' 10 bo¢lz.w: luba' U•!oCrnktL 
A Word trom.-
s,r .. , li:Ym&"' to th, 
f!.-,To. llJI ~ 
Lt rt,■d • Q!Wtf fi•rn 
lelt,(!!JIWttl. Do....i 
F•• ,a.d t,:,yy.,.~ 

Resources: 

l\}11 uM!ffi11 
•Im•w!lrnc• 
, Tl·e Gb~~ary 

·~ 
, V✓ep Guidfllc; 
• Jj]J"1l G"i.Je, 

Weltome to the Web 
W~'r'! ~o.d you're here 

Find It Online 
Needle, ln lhe h o.ys~ack_ 

The Art of Suning 
Onlin: e~lota.ti.on 

Learn about Yahoo!! 

Soun.rung Xahool 
Ho"' lo find slut! 

Brm,erin; Vllhog! 
JusL loo}::r1g 1.1ound 

Cnsmm!ring Yal1onl 
Htve1lyourw!I.}' 

New3 on tile Ne.t 
Tim~y resou:ce:: 

We elcond Wehhlng 
Fon ,nd glme<_ 

Getting Involvod 
Jo~1 the 1Net C'On'.r?LWll.ly 

Suggrstina s,S!lt1 
H•lp u, bwd Y.tiool_ 

Vollao! lMe C•ntJ:!1 
Com.rnon.y asked quesLions 

Y ahool Feature_, 
Browse our s1t,s: by :opic 

Figure 10.12 This tutorial, available at howto. yahoo . com, 

does a great job ofir,troducing new users to the 
Internet and Yahoo searching. 

Yahoo! 

■ Yahoo aJlows two types of field searching: 
titles and URLs. To limit your search to 
the titles of Web pages, use t: followed by 
a word or phrase t: "Victori an furniture", 
for example, to find Web pages with the 
phrase Victorian furniture in the title. 
The term u: antiques would find sites 
with the word antiques in the URL. 

■ For wildcard searches, type at least three 
letters of the word followed by an asterisk: 
classi.c*. for example, would find refer­
ences to classic, classics, and classical. 
(Yahoo doesn't support the use of aster­
isks at the beginning or in the middle of 
a word.) 

■ If you create a search that you expect to 
run again periodically. you might want 
to save it using Yahoo's Saved Searches 
feature. For more on this feature, see 
"Customizing Yahoo" later in this chapter. 

■ For a summary of Yahoo search commands 
and syntax, see the Yahoo Quick Reference 
(Table 10.1). 

■ For Yahoo's online help information, click 
on the Help link. located at the lop of the 
Yahoo home page and on all search 
results pages. Or go to howto. yahoo. com, 

where you'll find a delightful "Tutorial for 
V\Teb Surfers" (Figure 10.12). The tutorial 
includes search tips. an Internet glossary. 
sample searches, and more. 
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Chapter 10 

Table 10.1 

Yahoo Quick Reference 
FOR THI S TYPE or SE ARC• : 

Plain-English Question 
Phrase Search 

AND Search 
(multiple words and phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of wh ich may be present) 

NOT Search 
(to exclude a word or phrase) 

Case-Sensitive Search 

Date Search 

Field Search 

Nested Search 

Proximity Search 

Wildcard Search 
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I 
0 0 THIS: EXAMPLES! 

Not recommended. 

Type the phrase as a sequ ence of words surrounded by 
double quotes. 

"Russi.an lacquer boxes" 

Use a plus sign(+) in front of a word or phrase that must 
appear in the results. 

Type words or phrases separated by a space, without any 
special notation. 

Use a minus sign(·) in front of a word or phrase you want to 
exclude from your results. To fi nd software Easter eggs, for 
example, you might want to exclude the word Faberge. 
Not available. 

Not available. However, you can search for categories and 
Web sites that have been added to the Yahoo directory within 
a certain time frame. 

To do that, click on advan ceds ear ch on the Yahoo home 
page and use the drop-down menu to select a timeframe 
(1 day to 4 years). 

To search titles of Web page documents, use t : directly in 
front of a word or phrase. 

To search Web page URLs, use u : directly in front of the word 
you want to find. To search for multiple words, use multiple 
u: search terms with plus signs(+). 
Not available. 

Not available. 

+ant iques +Victor i an 

eggs "Carl Faberge" 

" Easter eggs" - Faberge 

t: "ori.ental rugs " 

u: ca r peti. ng 
+u:ori.ental+u:rug 

Use an asterisk(*) with at least the first three letters of your lacq* 
search term. The example would find references to lacquer 
as well as lacquered and lacquerware. 

(Note: You cannot search for wildcard characters at the 
beginning or in the middle of a word.) 
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Figure 10.13 Yahoo's Search Options page offers 
several "advanced search" features not available 
on the home page. 

Seatch j advanc! search 

Figure 10.14 Click advanced search on 
the Yahoo home page to get to the 
Search Options page. 

1 An exact phrase match 

f' Matches on all words (.AND) 

r Matches on any word (OR) 

Figure 10.15 Leave the search method 
set to Intel 1 igent defoul t to search 
just as you would on the Yahoo home 
page, using+/· signs to include/exclude 
words and double quotes for phrases. 

Yahoo! 

Using Advanced Search 
Yahoo offers a second search form on what it 
calls the Search Options page (Figure 10.13). 
This form gives you three "advanced search" 
capabilities not available on the Yahoo 
homepage: 

♦ You can limit your search of the Yahoo 
directory to categories or Web sites added 
within a specified time frame ranging 
from one day to four years. 

• You can change the number of matches 
that are displayed on each page of your 
search results following the initial sum­
mary page. 

♦ You can specify that you want to search 
Usenet newsgroup postings rather than 
the Yahoo directory. 

Let's take at look at how you might use the 
form on the Search Options page to search 
the Yahoo directory and Usenet post ings. 

To search the Yahoo directory: 

1. Go to the Yahoo home page 
(www.yahoo.com) and click on t he 
advanced search link (Figure 10.14) 
to the right of the Search button. 

2. Type your query in the search box, just as 
you would on the Yahoo home page, and 
select a search method (Figure 10.15). 
If you leave the search method set to 
Intel l i.gent default, you can use double 
quotes to indicate a phrase search and . 
plus and minus signs to include ( +) or 
exclude (-)terms.Alternatively, you can 
use one of the other settings to do a phrase, 
AND, or OR search, in which case you 
don't need to use any special punctuation. 

continues on next page 
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Chapter 10 

3. If you want to limit your search to Web 
silcs (rather than categories) in the Yahoo 
directory, click on the Web Si. tes radio 
button (Figure 10.16). To search both 
categories and Web sites, leave the search 
area set to Yahoo Categories. 

4. To restrict your search to categories or 
sites that have been added to the Yahoo 
directory within a certain time frame, 
use the drop-down menu (Figure 10.17) 
to select from choices ranging from one 
day to four years. 

5. Finally, if you want to change the number 
of matches displayed per page, use the drop­
down menu (Figure 10.18) to choose a 
number from 10 to 100. The new setting 
applies only after the first page of results. 
(The layout for the first page is fixed.) 

6. Click on the Search button to submit 
your query. 
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Figure 10.16 
Select a search area: 

r. Yahoo Categories 

r., Web Sites 

Use the Web Si. tes radio 
button if you prefer not 
to have Yahoo Categories 
included in your results. 

Find only new listings added during the past 4 yea,s -. 
After the first result page, display l~ i:J 1 day 

3 days 
1 week 

Please note that most of the options sdected will ,-3 months ~ 

6 mon1hs 
4 YH!$ 

Figure 10.17This menu lets you limit your search to 
categories and Web sites added to the Yahoo 
directory within a certain time frame. 

Figure 10.18 Yahoo typically displays search results 
20 to a page, but th is menu lets you increase the 
number to 100. 

-



,rc'ussian lacquer- boxes" Search hieb 

C Yahoo! ~ Usen~t 

--figure 10.~9 You can sear~h newsgroups from the . 
search Options page by clicking on the Usenet radio 

button. 

Yahoo! 

To search Usenet newsgroups: 

1. Type your query in the search form 
and click on the Usenet radio button 
(Figure 10.19.) 

2. Then click on the Search button and 
your query will be directed to a database 
of newsgroup postings maintained by 
Deja (www. deja. com). 

For more sophisticated searches of 
Usenet newsgroup postings, see Chapter 
15 on Deja and its newsgroup search 
offerings. 

v Tips 

,■ The options for search method, time 
frame, and results per page don't apply 
to Usenet searches. 

■ For a summary of Yahoo search commands 
and syntax, see the Yahoo Quick Reference 
(Table 10.1) presented earlier in this 
chapter. The same rules apply to using 
the search forms on the Yahoo home page 
and the Search Options page. 

■ For additional search tips and examples, 
click Search Tips or Advanced Search 
Syntax in the menu bar on the Search 
Options page. 
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Chapter 10 

Using Yahoo's 
Web Directory 
As we've said before, when it comes to organiz­
ing the \,Veb hy topic, Yahoo has set the standard. 
All the major engines offer Web directories 
of some sort, often provided by third parties 
like the Open Directory or LookSmart. But 
Yahoo offers three advantages over most of 
its competitors: 

♦ You can simultaneously search both its 
human-compiled Weh directory and a 
gigantic database of more than a billion 
Web pages, and the combined results will 
be presented to you in a well-organized 
and readable format. 

♦ You can easily avoid (or zero in on) busi­
ness or shopping Web sites, or sites that 
are of regional interest, because Yahoo 
makes a distinction in its directory 
between commercial vs. non-commercial 
sites, and between sites that are of global 
interest vs. those that are only relevant to 
a specific geographic regjon. 

♦ If you find a category in the Yahoo direc­
tory that looks promising, you can search 
again within just that category to find the 
exact information that you're after. 

Think of Yahoo's directory as an incredibly 
detailed outline of what's available on the Web. 
And the outline itself, as well as a 25-word 
description of each site, can be searched. So 
you can usually zero in on just the information 
you need, without having to wade through 
descriptions of hundreds, if not thousands, 
of irrelevant sites. 

The best way to understand what we're talking 
about is to simply go to Lhe Yahoo home page 
(www. yahoo. com) and choose a category from 
the Web directory (Fib'l.lre 10.20). Then 
explore (or "drill down") through the resulting 
pages that offer subtopics and sub-subtopics 
of greater and greater specificity. 
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Arts & Humanities News & Media 
~~~- FullCavme• Newsn•p•rs TIJ_ 

Business & Economy Recreatton & Sports 
~ Fm<nco ~ Jobs_ Sports. Trav•l Aulas Outdoors_ 

Computers & lntemet Reference 
lnterneL VlWW ~ ~ - ~•- Diclionruie, Oua\<tio'll-

Education Regional 
Cplln,a;dUmvmjlll, K.Jl. ~ ~ USSlateo,. 

Entertainment Science 
Cool Link,; Mnvie!: ~ Mu~ie ... ~ A~lronomy Enpinet-rins .. 

Government Social Science 
~ Mllita,y !&!!,,, I=- Archoeolol:Y' E~ ~ 

Health Society & Culture 
Medic;i.."1.e. DisM~ es Dr JSS ?1f.nes:s."' People, Enviro:t..-ntnt, R~hgion 

Figure 10.20 Yahoo's Web directory is organized into 14 
major topic categories. 



~tegorles 

• lldJB:tt•ft'llwuaSrP>IJ H<."'' 
• SJ,mtlt •¥Btn1t'1 (H#Jrrt) """'' 

• ln~l,krrn::il PnrpPriv@ 
• ~(74' ~) Mt.'-11 

• l,.m.@ 
• Mg:nin,,s ( l 1'7) 
• ~1;zu,gc .. nl Stienc~ (191) r-.ewi 
• Mnk<Fi!t M4ACUJ:fldv (129) 
• :-,i~,.~ 21ld Mdi1@ 
• Organiutioru (11762) l'<i:t>II 
• Ou:alitx SIWM:43@ 
• ~(]65) ~•11 
• SPYII Bwlam Wim1!1e (190) 
• ~illlla UNI lafic•ltb (SJ 
• Ts.u-s@ . ~ 
• Inil(IH; 
• Transip•U•iun (203/J) ~, 

figure 10.21 Here's what you see when you click on 
Business & Economy in the Yahoo Web directory­
almost two dozen subtopics, presented 
alphabetically. 

• Business Libraries (20) 
• Busbtess Schools@ 
• Cha-ts and Forums (24) 
• Classifieds (3631) NEW! 

• Consortia (42) 

Figure 10.22 The numbers in 
parentheses show how many Web 
sites are in that subtopic. The@ 
symbol ind icates a cross-reference. 
Recently added categories are 
marked NEW! 

Counsel By Rcgu.es1 - temporary and permanent attorney 
staffing for law firms and companies in the Greater New York City 
area 

Figure 10.23 The Web site descriptions in the Yahoo 
directory are brief but informative. 

Most Popular Sites 

• Qmn.i,h.,lt-.111tmi; f:xUuMt Sraks lJ'MPI - Of&tl.l.iU:.'. 1rtte~~bona.l e>:r:h,mge for 
sb.:den~s. prcfes.sors, researd·,e~. "l'~holartru'ps ll!rH~ fundmg 

• 9¥-t! 1«-~ St)MJ • a 20-year pla.n to pto\'ide fillancial 3ssi~tanc: tQ 

h&gb-actve\TIA minon:7 students who ~ e in se!lere fina:icfal need •"d othtrwis:e would ce 
excluded fro111 iogher educ a~. :1 

• S1e:nem Fsun;atigg - !Wa:ds stu:;:;e:1ts who sl-:ow excell~ncc 1.1: sc1en:e and rnatht.11ab.cs 
• llht4u $StaeohPD:!9 • o6cial !ilte :'or 1.nformation frc-m Yle Amenea."1 Secretary of the 

l\hodeo Scholarship Tnm 
• Co.lege Furid/T.mCF - .u> educ;1,:i.,):ial .u,~,t•,ce: QJgM.iz.ation with 40 p:wite, histc :':c;al'.y 

black. mtmb"-r cott:gcs and U'IJYersit.it.5 

• ~kh(c 9 fnsrul 6ti -provides a searchable dstabase or schofarstv? 
in!ormation 

Figure 10.24 For categories with a large number of 
Web sites, Yahoo often provides guidance on the ones 
that are most popular. 

Yahoo! 

To browse the Web by topic: 

1. Click on one of the 14 topic categories on 
the Yahoo home page (v-.ww. yahoo. com) 

to display the subtopics for that category 
(Figure 10.21), along with some helpful 
information about each one (Figure 10.22): 

The numbers in parentheses tell you 
how many entries are categorized under 
a particular subtopic. 

An @ symbol means that the topic's 
primary location is located elsewhere in 
the Yahoo directory. (Clicking on one of 
these links will take you to the topic's 
primary location.) 

The word NEW! (highlighted in yellow) 
identifies topic categories that have been 
added recently to the Yahoo Web directory. 
Yahoo's 14 main topics haven't changed 
in some time, but new subtopics and sub­
subtopics are being added all the time. 

2. As you work your way down through the 
Yahoo directory, you'll eventually reach a 
page that includes a set oflinks for specific 
Web sites, presented alphabetically, along 
with a brief description of each one 
(Figure 10.23). Written by each site's 
owner or creator and approved by Yahoo 
editors, these descriptions will give you a 
quick handle on the nature and purpose 
of the Web site- something you don't 
always get when you use a search engine 
whose database is created by a spider or 
crawler program. 

3. If the list includes an exceptionally large· 
number of Web sites, it will often be pre­
ceded by a section labeled "Most Popular 
Sites" (Figure 10.24). 

continues on next page 
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Chapter 10 

4. You may also encounter a section called 
"Tnside Yahoo!" (Figure 10.25), which 
includes links for message boards, clubs. 
special events, and subject matter created 
and mainLained by Yahoo itself. 

5. A pair of sunglasses (Figure 10.26) is 
used to identify Web sites that Yahoo 
editors consider to be ·'especially note­
worthy resources" in their particular 
subject areas. Only non-commercial sites 
qualify for the sunglasses designation. 

Why sunglasses? It only makes sense if 
you know Lhat, in the early Yahoo days, 
sites were chosen to "wear the sunglasses" 
because they were considered tu be "cool:' 

6. As you're working your way through the 
Yahoo directory, you can stop at any 
point and perform a search, using a form 
(Figure 10.27) that allows you to specify 
whether you want to search all of Yahoo! 
or j ust t hi_ s category that you're currently 
exploring. 

V Tips 

■ If you have a subject in mind buL aren't 
sure what topic to choose from the 
Yahoo Web directory, do a search .first. 
For example, type col lechbles in the 
Yahoo search form and you'll be presented 
w:ith categories vvithin four major topics 
in the Web directory: Busi ness & Economy, 
Entertainment, Recreation, and Regional. 

■ As you move around the Yahoo directory, 
the category you're exploring w:ill always 
be presented at the top of the page, "With 
each subtopic separated by a greater-than 
symbol ( >) (Figure 10.28). You can go 
directly to any subtopic by simply clicking 
on it. 

172 

Inside Yahoo! 

• Yllhoo! Smoll 13urinuu - features. news, how-t~. tools. and more 
• J 0:n a C:hat, Strut orJ 01n a Club • Li,•r N et E,enls 
• P9JJ ~ Mw!wc • Classifieds 

Figure 10.25 Topic-related features created by Yahoo 
are presented in a section of the results page called 
"Inside Yahoo!" 

Qls;hp com Sc:..a! Bg.;~ ir.tcracuve ~od s anC servi:,s-, newi. Enancial adt'lce. 
f~. a;dq,;e:JMa 111d M1W:r1tcJon1:: th.n touch on many aspects o:' sm;u. bu:;L"less 
rn~A_iement 

Figure 10.26 Yuhoo uses the sunglasses ico n to call 
your attention to exceptionally good (i.e. "cool") 
Web sites. 

t'i~fl' "(~!i11,::. ,tk;.l_E.. .. _.:.O!lr::l! > ------------, 
Conventloris anc(Conl'erence■ 

Figure 10.27 We've chosen to look for our search 
phrase in t he "Conventions and Conferences" 
subtopic instead of the entire Yahoo directory. 

lkiflle > ef.&Ut ,q,j c:cr .•rr:). > ..ili0!!!'..1'1!: , !"'>J~a ,i;~ 

Fumlt&Jro 

Figure10.28 Yahoo helps you keep track of where 
you are in the directory by displaying your location. 
To go back to, say, Antiques and Col lecti.b l es, click 
on its link. 



t.llb-i.~~, 
...... ~....,..,_,,- --- ----

•welcome to My Yahoo! 

Figure 10.29 My Yahoo is a customized 
version of the Yahoo home page, 
tailored to your particular interests. 

Figure 10.30 Use the Personal i.ze link 
on the Yahoo home page to access 
My Yahoo. 

~ign up for your Vahaol ID 
Gel,; Y3hcicl lJ a~ pa~!.wcm! lor 'rec ::iccc-:.~ lo My Y::ihool :ind ~u other p~r~cn:all:cd Y .it1ool 
H 'Yl~iL 

y...,,, ill 11110002 Ctn,u!i•rie your 10 
\'ou wi~ uSI!! 1h1~ 

"'lor~,•-'llrt to i;c••~ 

~ 
Figure 10.31 Signing up for My Yahoo involves 
choosing an ID and password. Note that 
capitalization matters for your password! 

Yahoo! 

Customizing Yahoo 
If you like Yahoo and decide lo make it your 
primary search tool, how about creating your 
own special version of the Yahoo home page, 
tailored to your personal interests and infor­
mation needs? That's what My Yahoo 
(Figure 10.29) is all about. 

You can't change anything having to do with 
the way Yahoo searches and displays your 
results. But once you've signed up for My 
Yahoo-by selecting a user ID and password 
and providing some personal information­
you can control the content, layout, and color 
scheme for the Yahoo home page. 

More importantly, you can take advantage of 
three search-related features not available on 
the Yahoo home page: 

♦ Saved Searches. Allows you to save 
frequently used searches and run them 
again with a single click 

♦ News Clipper. Similar to Saved Searches, 
but instead of running your query against 
the directory of Web sites, you'll be search­
ing Yahoo's database of news articles. 

• Web Site Tracker. Alerts you to the latest 
additions to your favorit e categories in 
the Yahoo directory. 

To customize Yahoo: 

1. Click on the Personal i.ze link (Figure 
10.30) at the top of the Yahoo home page. 

2. Then click Sign me up! and complete • 
the form (Figure 10.31). You'll be asked 
to choose a user ID and password and to 
provide some personal information-name, 
birth date, e-mail address, zip code, gender; 
occupation, and industry affiliation. 

continues on next page 

173 

n 
C 
CA a 
3: -N -z 
~ 

~ ::c 
0 
0 



0 
0 
::c 
~ 
~ 
z -N -:E 
g 
Ill 
::::, 
u 

Chapter 10 

One word of warning on selecting your My 
Yahoo password: case counts! So whatever 
combination of uppercase and lowercase 
letters you use when you select your pass­
word, that's what Yahoo will expect when 
you access your My Yahoo page. 

3. Once you've completed the questionnaire 
and submitted the information, continue 
on lo your new My Yahoo page, which 
you can now personalize to your liking 
by clicking on the Content and Layout 
buttons (Figure 10.32). 

4. You can display up to 20 features on your 
My Yahoo page. To add a feature, click 
on the box next to it so that a check mark 
appears (Figure 10.33). If you change 
your mind, click again and the check 
mark will disappear. Once you've selected 
the features you want (and removed the 
ones you don't want), click Fini.shed. 

5. The next step is to tailor things further 
by using the Edi. t button that appears 
with each feature. For example, if you've 
chosen to include Saved Searches on your 
My Yahoo page, click on its Edi. t button 
(Figure 10.34) to access the form that 
allows you to create and save a query. Then 
click on Fi.ni.shed. (The News Clipper 
feature works the same way.) 

Once you've added a search to Saved 
Searches (or News Clipper), you can run 
it from your My Yahoo page by simply 
clicking on it (Figure 10.35). 
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Personal i2e 

figure 10.32 You can personalize both the content and 
layout of your My Yahoo page using these buttons. 

Reference & Tools 

r Bookmarks (N) 

r Yellow Pages~ 

r E-Mail Search 0NJ 

r Maps (N) 

r Phone Search~ 

Saved Stm:hn 

figure 10.33 Saved 
Searches is one of many 
features you can add to 
your My Yahoo page. 

Figure 10.34 Click Edi. t to further 
customize a feature (in this case, Saved 
Searches) on your My Yahoo page. 

Saved Seatchn 

~ -FluShots ,a~ Se0<chEngines 

figure 10.35 Having edited Saved 
Searches to include several queries, we 
can run any one by simply clicking on it. 



A,:ld or Remove categories of websites by~eleeting the appropriate topio a 
ee s ur! to chck Fini shed wh~n 11ou1r@ done. 

Available Sections 

Arts 
~ · ~ •Eoo1<, ondlit.mrur, - ~ • D,signAru · !!!.Mri · 

~ • Penonning Pru • Visual P.ru 

Business 
G.rleral • Compuri,, • E'3!m<J !M llr?Jl!ll!"lS 

~~-H#m~~~ 
Figure 10.36 To track the addition of new Yahoo 
categories and Web sites dealing with the Internet, 
click on that link on the Web Site Tracker page. 

• ~ - U•tiublodiH""'7dlaul«dt oti:::lmid •-f'IOW!trphru 
• llitJD;!lRtn!n:aC101n • ~ ---~dca.iinmnattp,Utb-:aho,:bnt. pt, 

"''°"""~m~.i..,._11101. 
• llJ. .dim w ft:rna> ml-•• ---1olullc,,1 U,1,11 .... tmtpUL<mLd d.i. 
-I)'~-<-~-.. 3:tp-1-b]'msrn, .. ~ioc;boo.J-1 lftdapbm&.11l• , ,.uth ,.~flC*'"t, IXIJ. Altolru 
..i--..oaro\ouo.,,,_.,...i,,,....,.,. .,;r,t11:,d1epki 

Figure 10.37 Web Site Tracker has identified four new 
sites in the Yahoo directory dealing with the Internet 
and Web searching. 

Yahoo! 

6. To lrack new Web sites in a particular 
category, add the Web Site Tracker feature 
to your My Yahoo page and then click 
on its Edi. t link to display the list of avail­
able topics (Figure 10.36). Make your 
selections and then click Fini.shed. 

If new Web sites have been added recently 
to your chosen Web Site Tracker categories, 
you'll see them immediately on your My 
Yahoo page (Figure 10.37). If not, the 
Web Site Tracker section will be empty­
you won't even see the category names. 
Rest assured, however, that the categories 
will be tracked (and new Web sites dis­
played) until you choose to remove them. 

7. To make My Yahoo your browser's default 
home page, use its complete address 
(http:/ /my. yahoo. com) when you specify 
your home page or startup location. For 
specific instructions, see the section in 

Chapter 4 called "Customizing Your 
Web Browser:' 

v' Tips 

■ You can switch back and forth bet\,veen 
the standard Yahoo home page and your 
personalized page using the links for 
Yahoo! (to get back to standard Yahoo from 
your personalized page) and My Yahoo! 
(to get to your personal page from the 
Yahoo home page). 

■ If you have trouble setting up your person­
alized version of Yahoo, click on Hel p at 
the top of the My Yahoo page for step-_by­
slcp instruclions and answers to frequently 
asked questions. 
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Other General-Purpose 
Search Engines 
In Part 2 we introduced you to six of the very 
best search engines and showed you how to 
use them to maximum advantage. In our view, 
you could pick any two of these "Big Six" 
engines, learn their ins and outs, and hence­
forth rely on them almost exclusively whenever 
you need to find information on the Web. 

There are other options, however. In this parL 
of the book, we'll tell you about the search 
capabilities offered by four of the most popular 
Internet. portal sites: 

♦ America Online (AOL) 

♦ Excite 

♦ Microsoft Network (MSN) 

♦ Netscape 

If you're currently using AOL, Excite, MSN, or 
Netscape as your gateway to the Internet­
and you're generally happy vvith the services 
the site offers-read the relevant chapter in 
this part of the book to learn how to search 
more effectively. Then choose at leasL one of 
the Big Six engines in Part 2 to use as a backup 
when you can't find what you're looking for 
vvith your primary search engine. 

If you're not wedded Lo any of Lhese portal 
siles and are simply "shopping around" for a 
couple of good search engines, skip this part 
of the book completely and make your selec­
tions from the Big Six engines described in 
Part 2. The search features offered by AOL, 
Excite, MSN, and Netscape are adequate, but 
they're no match for the Big Six. 

v' Tip 
■ If you haven't done so already. be sure to 

read the chapters on search basics in Part 1 
of this book The next four chapters include 
references Lo search techniques and termi­
nology Lhat are explained in more detail 
in Part 1. 

178 



AOL SEARCH 

A Aotsearch 

Good to Know 
♦ AOL Search is the default search 

engine for America Online (AOL). 

♦ Its main benefit is that it allows you 
to search both the Web and AOL's 
proprietary content-assuming 
you're an AOL subscribei: 

♦ If you're not a subscriber, you can 
use AOL Search, but your results 
will be limited to information 
found on the Web. 

• AOL Search's Web results come 
from the Open Directory Project, 
supplemented by Inktomi's rela­
tively small 110-million-page 
database. 

♦ You can use Boolean operators and 
wildcards in your queries, but AOL 
Search offers little else in the way of 
"power search'' features. 

AOL Search is the creation of America Online 
(AOL), the world's largest online service. 
If you're one of AOL's 28 million subscribers­
and you use the service not only for Internet 
access but also for its special proprietary 
content- you'll definitely want to learn some 
AOL Search basics. Why? It's the only search 
engine that allows you to simultaneously 
explore both the Web and AOL content. 

Unfortunately, that's about all AOL Search has 
going for it. The search tools it offers leave 
a lot to be desired-a full assortment of 
Boolean operators, but little else to help you 
focus your queries. And the Inktomi data­
base that it relics on to supplement its Web 
directory is the smallest of the top search 
engines covered in this book. 

Another major complaint we have about 
AOL Search is that its search results page, 
though nicely organized, is very poorly docu­
mented. Unlike most of its competitors, 
AOL Search provides no explanation of what 
is meant by "Recommended Sites" or "Most 
Popular Sites:· Nor do they explain the dis­
tinction bchveen "Matching Siles" and 
"Matching Web Pages:· 
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Chapter 11 

Our advice, therefore, is this: 

♦ If you're not an AOL subscriber. 
Don't bother reading this chapter. There's 
simply no point in even considering AOL 
Search as an option for finding informa­
tion on the Vveb. Choose instead from 
among the "Big Six" engines covered in 
Part 2 of this book, or the other general­
purpose engines described in Part 3. 

♦ If you are an AOL subscriber. Read on! 
In just a few short pages, we'll tell you 
what you need to know in order to use 
AOL Search to best advantage. We'll also 
try to shed a bit oflight on exactly what 
it is that you're searching, and how to 
interpret AOL's confusing terminology 
on the search results page. 

As you may recall from the chapters in 
Part 1 of this book, it's important-no matter 
which search engine you use most of the 
time-to have one or two others that you can 
fall hack on for a "second opinion." That goes 
double for AOL Search, because its database 
is so small (relative to others) and its search 
tools are so limited. 
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Contact Information 

America Online (AOL) 
Dulles, Virginia 
703-265-1000 (voice) 
703-918-1400 (fax) 
www.aol.com (AOL portal) 
search.aol.com (AOL Search) 




