THE GOOGLE HOME PAGE

Chapter 6

Search form

The Google search form (Figure 6.3) consists
of a box for entering queries along with your
choice of Llwo buttons to send them off for
processing:

#* Google Search. This is the one you'll use
most of the time. It works just like youd
expect—processing your query and pro-
ducing a list of results.

* I’mFeelingLucky. This button automati-
cally takes you to the first Web page in
your search results, instead of displaying
the list—an interesting idea, but not all
that necessary. Google returns search
results with such blinding speed (usually
a half'second or less) that skipping the
results list doesn't save that much time.

Google defaults to doing an AND search,
looking for all the words that you type in the
search box, so plus signs (+) aren't necessary.
The only Boolean operator that’s recognized
by Google is OR, which must be typed in full
caps: genetics OR genome.

Advanced Search option

The Advanced Search link (Figure 6.4) on
the Google home page takes you to a fill-in-
the-blanks form that you can use for somewhat
more sophisticated queries (Figure 6.5).

You can limit your search to specific Web
page fields (titles, URLs, domains, and links)
or to pages written in a particular language.

The Advanced Search form also allows you
to display more search results per page (up
to 100) and gives you access to several topic-
specific search tools: Apple Macintosh, BSD
Unix, Linux, U.S. government, and universities.

ldna mapping
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Figure 6.3 Google gives you two choices for
submitting a query: Google Search to display a list

of results and I’mFeeling Lucky to go directly to
the first item on the list.

Figure 6.4
Google's Advanced
Search option gives you

Advanced Search
Prefere fee s

access to some additional
features not available on
the home page.
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Figure 6.5 Using this form on the Advanced Search
page, you can create more complex queries and
exercise some control over how your results are
presented.
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Google Web Directory Google Web Directory option

the web ovganired by topic

Figure 6.6 Google doesn't display its
Web directory on the home page. You
have to click this tink to display it.
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Figure 6.7 Once you're on the Google Web Directory
page, you can search the directory or “drill down”
through its many categories and subcategories.

Advanced Search | Fieure6.8

You can customize a
PrefeEncea

handful of Google
search options using
the Preferences link.

oogle

Figure 6.9 To gef back to the Google home page fram
anywherea within the site, click the company logo.

The Google Web Directory link (Figure 6.6)
takes you to a hierarchical guide to the Web,
organized into 16 major topic categories and
dozens of subcategories (Figure 6.7). Like a
nurmnber of leading search engines, Google gets
its Web directory from the Open Directory
Project (dmoz . org), a volunteer effort to
identify and catalog the best Web sites,
based on the judgments of human beings
rather than automated spider programs.

When you enter a query using the Google
search form, your results automatically include
matching categories and sites from the Web
directory. But on occasion, you may want

to browse the directory or do a search of its
contents, instead of searching the entire
Web. That'’s what the Google Web Directory
link is for.

v Tips

B The Preferences link (Figure 6.8) on
the Google home page gives you access
to several useful customization options.
You can set language preferences, increase
the number of results per page from 10 to
100, specify that your results be displayed
in a new browser window, and turn on
content filtering, For more on Google
preferences, see “Customizing Google”
later in this chapter.

B To make Google your default home page,
follow the instructions for “Customizing
Your Web Browser” in Chapter 4.

B You can get back to the Google home
page at any time by clicking the Google
logo (Figure 6.9) at the top of every page
within the site.
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Chapter 6

Searching with Google

Doing a search from the Google home page
is pretty straightforward. There are no drop-
down menus or radio buttons to consider
Just type several unique words or phrases in
the search box and click Google Search to
submit your query. Chances are, you'll get
pretty good results most of the time.

If you decide to make Google your primary
search engine, however, there are a few basic
things you should know about entering and
combining keywords that can help you search
with more precision. To refine your queries
even further, you can include field-search
terms fo zero in on Web page titles, URLs,
domain names, and links.

To enter a query:

1. Go to the Google home page
(www.google . com) and type several
descriptive words, or a phrase in quotes,
in the search box (Figure 6.10).

By default, Google does an AND search,
looking for all the words, so there’s no
need to put plus signs (+)} in front of
required words. In fact, if you do use plus
signs, Google typically ignores them.
The only time you need to use a plus
sign is when you are searching for a very
common word (or stopword), like about
or for or with (Figure 6.11). In that case,
the plus sign signals Google that the

word should not be treated as a stopword:

+about guides, for example, to search for
information on the company that creates
the About guides to the Internet

(www . about . com).

2. To tell Google that you want to do an OR
search, type your scarch words separated
by OR in full caps: hilaryOR hillary, for
example, to look for either spelling of the
name (Figure 6.12). You must use full
caps for OR so that Google knows to treat
it as a Boolean operator.

[human genome project
Figure 6.10 When you type multiple words in the
search box, Google assumes you want to find ail the

words. There's no need to link them with AND or put
plus signs (+) in front of them.

|+about guides

I s Saan 7| 1 Wi FeoRo sy |
Figure .11 Plus signs are only required for very
commaon words, which Google typically ignores.

A search like this tells Google not to ignore the
word about,

Elary OR hillary
Gongle Samch | ¥ Fasling Lucky. |
Figure 6.12 Use the Boclean operator OR in full caps

to tell Google that you want to look for one word or
the other.
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your search- vfirst lady" OR "laura bush" - did not match any documants

re 6.13 You'll get an error message like this if you
use quotation marks in an OR search. The same query
without quotes (first lady OR laura bush) works fine,

g “017 v MRRE ) YO iy = Bor ewrTh tvgs mcidieg pos Tiem o snstiier, Gaw
1 *OR" Letendn w018 |datalls)

ity e and vy comesin and wite 0 mtloded B ped seeth G it e b

Figure 6.14 A Google search for the famous line “to
pe or not tobe” from Hamlet turns up empty, even
when the words are enclosed in double quotes.

To look for phrases with OR, type them
without quotes: first Lady OR Laurabush.
Otherwise your'll get a “no results found”
message (Figure 6.13).

3. Ifyouwant to exclude a certain word or
phrase from your search results, use a
minus sign (-) directly in front of it:
Portobello -mushrooms, for example, if
you're looking for a restaurant named
Portobello rather than the fungus.

v Tips

B Except for the OR operator, Google isn't
sensitive to case. You can type search
words and phrases in uppercase, lower-
case, or a combination and you'll get the
same results.

B With most of the leading search engines,
you can search for a phrase—even one
that’s composed almost entirely of stop-
words—by enclosing the phrase in double
quotes. Not so with Google. Try searching
for “tobe or not to be” and you'll be
advised that to, be, and or have all been
ignored because they are so common
(Figure 6.14).

When that happens, you can redo your
Google search, putting plus signs in front
of the words that were ignored the first
time around. (Don't put plus signs in front
of all the words, though, or you'll be back
to square one.)

Alternatively, try another search engine.
Lycos {(www. Lycos. com) is an especially
good choice, because it will not ignore
common words that are part of a phrase
enclosed in double quotes.

85

3719005 HLIM SNIHOYY3S



SEARCHING WITH GOOGLE

Chapter 6

To view your search results:

1. Click Google Search (or hit [Enter]) to
display your results, 10 to a page, with
your search terms highlighted in bold and
presented with a few words of suurrounding
text from the Web page. Google “clusters”
results and presents only two Web pages
from any given site—one indented below
the other—in order to give you more variety
in your search results (Figure 6.15).

2. To “uncluster” the results and view
additional pages from a particular Web
site, click the More results fromlink
(Figure 6.16).

3. Insome cases, Google also gives you the
option of clicking a Cached link (Figure
6.17) to display a copy of the Web page
at the time it was indexed by the Google
spider. If you have a problem linking to
the current version of the Web page
(because the site is down, for example),
try retrieving the cached version.

4. Your search results may include items
that begin with a [PDF] label (Figure
6.18). Google is in the process of indexing
the full text of Adobe PDF (Portable
Document Format) files that are available
on the Web. If you have the Adobe Acrobat
Reader installed, you can download and
view these iterns by clicking the link next to
the [PDF] label. If not, click Text version
to view the document as a text file.

Arouiihg Human Genome Frvflckﬂ saarch 3r¢ Ganome Data, News,

Legal, S5¢:31 ksssos, —

.lu‘ 14 sidaiin i Giamemo Projact
s Lbpea e Syrnyl s o

ubllnellons

o M mﬂnﬁﬂl!ﬂlnl’ er
R e ?‘ I itk wiporets Supm Sam

- Tha Kuman Genome Project (HGP] ... Tha RGP Hacesrch Po c!nmal HHGR] o The.
llumer Ganome Pﬂ:,ha Mq 5 iz Human Ganome Prajact® ..,
R T Crhedc Lpanlaang

Lo

Haliohal Human Gename Retsarch Inslilule (NHGRND
Tatroony 8 T assmey p Evpgrgets o dmieg § Rhgmen

Figure 6.15 Google puts your search terms in bold to
make them easy to spot and presents only two Web
pages from any given site, one indented helow the
other.

[ More results from www. ornl.gov |

Figure 6.16 To “uncluster” your results and view more
Web pages from a given site, click the More results
from link.

Human Genome Project Publications

1. Human Genome Project Poblications ...
K- J;.:ihggg - Sl pages

weaw ginl, govhgmisipublicat/pubhcations hml - 4
[ Koip stz from wass pinl gpe |

Figure 6.17 If you have trouble connecting to a Web

site listed in your search results, click Cached to

display a copy of the page as it looked when last

visited by the Google spider.

wor) w0l gevhgmis/oroject/delisi.pdl
«. and which considered the possibilily of full genomic saquancing. 20 Human Genome
Project Goals The US Human Genome Projedt has proceeded much as iniially ..

Teenl wirsign - Simiifar pagag

Figure 6.18 You have two options with PDF files: click
the link following the [PDF] label to view the file with
the Adobe Acrobat Reader, or click Text version to
view it as a text file.
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Figure 6.19 RealNames (=) keywords like Human
genome Project shown here can be typed in the
internet Explorer Address box in place of a
complicated Web address.

- Resour oval -to-galg it
,ﬁ,..ﬂwg‘uﬂm Find tus best wib besnd ineés [y [Ty .

Figure 6.20 Google doesn’t allow banner ads, but

our search results may include a Sponsored Link in a
shaded area like this (or in a small box on the right
side of the screen).

M

Calesory Sgisnes > Riology > Gennlics > Eubargptn E Fimgl > hdamenal > Hutnsn
wwa otngrosrmisd - 237K - £ eshed - Sinilur peges

Figure 6.21 Category links, labeled as such and easily
recognizable by the greater-than (>) symbols
separating the various subtopics, can help you find
Web pages with related content.

Resuliz 1 - 10 of sbhout 471,000, Search took 0.05 seconds

Figure 6.22 In addition to finding out how many
search results were located (and how quickly), you
can use the statistics bar to get a definition for any
search word or phrase that’s underlined.

v Tips

B The rdesignation next to an item on the
search results page (Figure 6.19) means
that the word you have searched for is
a brand, product, service, or company
name that has been registered as an
Internet keyword with RealNames
(www . realnames . com). Companies pay
$100 a year or more for the right to “own”
a particular RealNames keyword, which
can be entered directly into the Internet
Explorer Address box in place of the URL.
(Microsoft owns a 20 percent stake in
RealNames.)

You'll typically find RealNames results

(if any) at the top of the Google results
list, along with Sponsored Links—discrete
text advertisements related to your
search request (Figure 6.20).

® FEach item on the Google search results
page includes a Similar pages link that's
intended to help you find other sites that

might be of interest. Sometimes it works,

sometimes it doesn't.

A more consistently effective way to

find related sites is to click the Category
link (Figure 6.21), if there is one. That
will take you to the appropriate spot in
the Google Web directory, where you will
find “related sites” that have been chosen
by human beings, not an automated
“scout” program.

W The statistics bar (Figure 6.22) at the
top of the search results page displays
your query and tells you how many results
were found and how long the search took.
If one of your search terms is underlined,
you can click on it for an instant definition.
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Chapter 6

To refine a Google query:

1. Try adding another unique word to the
search box at the top of the search results
page (Figure 6.23) and submitting your
query again. Since Google looks for all
the words in your query, this has the
effect of searching within your original
results (also known as set searching). It's
faster than scrolling to the bottom of the
page and using the Searchwithin
results option.

2. Asyou may recall from our discussion
of keywords in Chapter 2, one of the best
ways to narrow the focus of a search is
to zero in on Web page titles. With Google,
you can use dllintitle: followed directly
(no space after the colon) by a phrase in
quotes or multiple words that youd like
to find in Web page titles:
allintitle:humangenome project history
(Figure 6.24).
To do an OR search of words in titles,
use intitle: followed directly by two
or more words separated by spaces:
intitle:genome DNAmapping.

v’ Tips

B You can also use URL, domain, and link
field-search terms in your Google queries.
For examples, see the Google Quick
Reference (Table 6.1).

B For even easier field searching, click
Advanced Search and use the fill-in-the-
blanks form and drop-down menus to
focus on Web page titles, URLs, domain
names, and links.

B Googles search tips and help information
are splendid—written in plain English
and covering just about any question you
might have about how to construct a
query and interpret the results. You'll find
a Search Tips link on every search results
page or by clicking A11 About Google.

Advanced Search Preferences Seaich Tips

e

Google

Figure 6.23 You can refine a Google search by simply
adding another word to your query and running the
search again.

Human Genome Project History

SHORT HISTORY. Russian State Human Genome Praject
was stated in 1988 when professor Alexan
vy eimb. retarn. rafhugo/DT Rtes - 3k - Cact

milar pages

History of the Human Genome Project

« The DOE Human Genome Program and the N/H National Human Genome Research Institute
(NHGRI) topether make up the US Human Genome Project. History of the Project. ...

wnsew, ornl govhgmis/projectihgp. him! - 42k - Cached - Similar pages

1991 History of the US Human Genome Project
.. A brief histary of the US Department of Energy (DOE ... as thuse of the collaborative

US Human Genome Project The Office of Health and Envlrnnmemal

warw, ol govihgmiziereject/B thistory hirel - 40% - Cachad - Simiar

!.1

History of the UK Human Genome Project

.. History of the UK Human Genome Project 1990 - Drs Sulston and Coulson in collaboration
wr1h Dr Waterston (Washmmu iversity, USA) bagan a pilot study of ...
wewwelicome. ac.ukfen/yennaesrisiony bt - 14k - Cached - Sandar gags

Figure 6.24 To produce these results, we searched for
allintitle:human genome project history. Note that
all of our search terms appear in bold in the Web page
titles.
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Table 6-1

Taple o
Google Quick Reference

[t
FoR THIS TYPE OF SEARCH:

plain-English Question
phrase Search

AND Search
(multiple wards and phrases,
each of which must be present)

OR Search
(multiple words and phrases,
any one of which may be present)

NOT Search
(to exclude & word or phrase)

Case-Sensitive Search
Date Search
Field Search

Nested Search
Proximity Search
Wildcard Search

Do THIS:

Simply type a phrase or question that expresses the
idea or cancept, using as many words as necessary.

Type the phrase surrounded by double guotes.
{Common words will be ignored, even with quotes.)

Type the words (or phrases in quotes) separated by a
space, without any special punctuation.

Use a plus sign (+) only if one of the words in your
query 's a very common word (or stopward).

The secand example would help you find guides at the
popular About.com Web site dealing with history.

Type words or phirases (no quotes allowed) separated
by OR (full caps required).

Use a minus sign () directly in front of the word or
phrase you want to exclude.

Mot available.
Not available.

Type the field-search term followed by a colon and the
search word or phrase. Note that there is no space
after the colen. (For fill-in-the-blanks field searching,
use Advanced Search.)

Titles: Useallintitle:orintitle: withaneor
more search words, The first example would look for
both wards in page titles, the secand either word.

URLs.Useallinurl:orinurl: with one ormore
words you want to find in the URL. The first example
would look for both words, the second either word.

Domains. Use s1i te: followed by a domain name or
type (com, edu, gov, etc.), along with the search word
or phrase you want to find at that site or domain type.

The first example would find pages at the National
Geographic Web site that include the word inventions.
The secand would find government (gov) Web sites
that include the word palents.

Links. Use 11 nk; with a specific Web address te find
all pages that link to that address. The example would
find pages that link to the U.S. Patent and Trademark
Office (www . uspto. gov).

Note: You cannot combine a 1i nk: search term with
another search word ar phrase.,

Not availakle.
Not available.
Not available.

EXAMPLES:

Who invented the steamengine?
"industrial revolution”

Edisen "lightbulb”

+about guides history

phonograph OR speakingmachine

Lincoln-"town car"

agllintitle:inventions
inventors
intitle:inventions inventors

allinurl:pdf 1899
inurl:patents trodemarks

site:nationalgeographic. com
inventions
site:govpatents

link:www. uspto.gov
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Using Advanced Search

Many diehard Google fans never avail them-
selves of the offerings on the Advanced
Search page (Figure 6.25). In most cases,
that's because searching from the Google
nome page produces such consistently good
results. Why bother mastering advanced
Lechniques when typing a few unique words
and phrases gets the job done so effectively?

Adsanced Search Tips | All Al Gaggle

g 3 L i k)
Goo gl{:‘

{10resuts =]

ﬁnywhwe inlhe page = |

[any anauage =]

e g googia com, org Morg g

Advanced Web Search
Flnd i with all of the words |
witl amy of Ihe wordy |
with the oxact phrase |
without the woids l
Advanced
Search Form | Occurrences Return resulls where my lerms occur
Language Relum pages writlen in
Domains Qnly = |retum resulls from Ihe site or damain I
SafeSearch ® Nofilering © Filter using SafeSearch

Page-Specific Search

Similar Find pages similar to the pags

Page-Specific
Search Form

Links Find pages Ihal link 1o lhe page

e

Topic-Specific Search

Google offers specialized searches on he following lopics:

Apple Magktosh - Search for all things Mac

[ - 7 Search |

e.g waww google.convnelp himl

[ Sench |

Links fO( 3SC Urix - Search web pages aboul the BSD operaling system
Specialized Linug - Search all pznguin-risndly pages

J& Goverornert - Search all gov and mil siles
Unversities: Stanford, Brown, BYU, & mare

Search forms

Figure 6.25 Google’s Advanced Search page let
fill-in-the-blanks forms and drop-down menus.

s you create more complicated queries using
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IFigure 6.26 Creating an “advanced” search couldn’t
be easier. You’re prompted for each of the available
options.

with all of the words  [beeswax lip balm

with any of the words |

witty the exact phrase ]bu rts bees

without the words |

Figure 6.27 You can type wards in one or more of
these four search boxes to tell Google you want to
do an AND, OR, phrase, or NOT search.

10 results | =]

10 results Figure 6.2B If you like
20 results being able to scroll

quickly through 20 or
30 results

more search results, you
can boost the number
presented on each page
to a maximum of 100,

50 results

100 results

Well, the fact is, Advanced Search is actually a
bit of a misnomer for this page. Power-Assisted
Search comes closer to describing what you'll
find here. For certain types of queries, you can
save keystrokes and avoid having to remember
(and correctly type) special search terms and
punctuation. Just fill in the blanks and choose
options from the appropriate drop-down
menus and away you go!

The Advanced Search page also lets you
control certain aspects of how your search
results are presented, with options for
increasing the number of results per page,
choosing your preferred language, and filtering
out content that you may find offensive.

To enter an Advanced Search query:

1. Click Advanced Search on the Google
home page and use the fill-in-the-blanks
form at the top of the page (Figure 6.26)
to construct your query. Start by entering
your search words or phrases in the
appropriate search boxes, depending on
whether you want to look for any of the
words, all the words, the exact phrase,
pages without a certain word, or a combi-
nation (Figure 6.27).

There’s no need to use any punctuation,
as long as you enter your search terms
in the right boxes. To look for a phrase,
for example, type it in the “exact phrase”
box without quotation marks. Todo a
NOT search, type just the word you want
to exclude (no minus sign) in the box
labeled “without the words”

Searches are not case sensitive, so you'll
get the same results using uppercase,
lowercase, or & mix of the two.

2. Ifyou prefer to see more than the standard
10 results per page (so that you can scroll
through them more quickly), use the
drop-down menu (Figure 6.28) to boost
the number as high as 100.

continues on next page
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3.

v

To limit your search to Web page titles

or URLs, make a selection from the
Occurrences menu (Figure 6.29). This
has the same effect as using one of Google's
field-search terms (allintitle:, intitle:,
allinurl:, inurl:)in your query.

If youd like to restrict your search to
Web pages written in English or some
other language, use the Language menu
(Figure 6.30). Google's default setting
is any language.

Use the Domains option to limit your
search to a specific domain name or type
(com, edu, gov, org, net, etc.). This is similar
to using Google’s site: field-search term.

For example, type npr.org in the Domains
search box to tell Google to look for your
search words only at the NPR Web site
(Figure 6.31). Or type org if you want to
focus on all sites that are classified as
non-profit organizations.

To specifically avoid the NPR site,
change the “return results from” drop-
down menu in the Domains section
from Only to Don’t.

When you're ready to submit your query,
click Google Search. (Hitting doesn’t
work here.)

Tips

Google presents search results the same
way, whether you do your search from
the Google home page or the Advanced
Search page. For details, see “Searching
with Google” earlier in this chapter.

You can permanently change your settings
for language, number of search results
per page, and content filtering using
Googles Preferences feature. For details,
see “Customizing Google” later in this
chapter.

Occurrences Retum results where my terms occur  [anywhere in the page =

in the url of the page X

Figure 6.29 The Occurrences menu lets you focus
your search on Web page titles or URLs.

any language ]|
any language -
Chinese (Simplified)
Chinese (Traditional)
Czech

Danish

Dutch

Estonian

Finnish

French

German P
Greek | Figure 6.30 Most Web pages
:eb’e"’. | arewritten in English, but if
|cﬂ?f:dr:z" — youwant to make sure that
Italian you see only English-language
i?r:gf‘se pages, change the Language
Latvian menu from any language to

Lithuanian 21 English.

.. google.com, .org More info

Domains rnxum results from the site or domain lnpr. oxg
L
[Dont ™ ]

Figure 6.31 The Domains section makes it easy to
limit your search to a specific Web site, in this case
npr.org.
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re 6.32 Instead of looking for Web pages that are
5|mllaf to vww. burtsbees . com, we've specified that
we want to locate all the pages that link to it.

To search for similar pages or links:

1. Scroll down to the Page-Specific Search
area of the Advanced Search page and
enter a Web address in either the Similar
or Links box (Figure 6.32).

2. Type a Web address in the Similar box to
find other Web pages with content that
is similar or related, based on information
collected and analyzed by Google's auto-
mated “scout” program. Then click
Search to submit your query.

3. Alternatively, type a Web address in the
Links box and click Search to find pages
that link to that site. (This produces the
same results as using a link: field-search
term in a Google query.)

v’ Tips

B Ofthe two Page-Specific Search options,
you'll probably find Links to be the most
useful. Webmasters and Web site creators
often do link searches to get 2 handle on
a site’s popularity—the more links, the
more popular the site.

W Link searches can also be quite effective in
tracking down similar or related Web sites.
If you're a fan of Burt’s Bees, for example,
a link search for www.burtsbees . com could
help you locate other Web sites that offer
beeswax products.
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To do specialized searches:

1. Scroli down to the Topic-Specific Search
area (Figure 6.33) of the Advanced
Search page and click one of the links
for Google’s specialized search tools.
Options include: AppleMacintosh, BSD
Unix, Linux, U.S. Government, and
Universities.

2. Choose AppleMacintosh, for example,
and you'll be presented with a special
Google search form (Figure 6.34) that
you can use to search for “all things
Mac"—without including the words
apple or macinlosh in your queries,

v Tip

W Just for fun, we tried searching for pie
using the Apple Macintosh search form,
expecting that we might get.a “no results
found” message. Instead, the first two
pages of search results were dominated
by Web pages offering apple pie recipes!
Clearly, these specialized tools are works
in progress.

Topic-Specific Search
Googie ofiers specialized searches on the following topics

Apple Maginlogh - Search far all things Mac
B30 Unix - Search web pages aboul the BSD operaling systam |

Linux - Search all peaguin-fiendly pages |
U S Government - Search all .gov and mil sites
Universities: Stanford, Brown, BYU, & more

Figure 6.33 Each of these links leads to a special Google
search page.

(Gooole

Search for AppleMacintash-raiated sites using Google
Ihleb search tools

Google Search | - _Mfgﬂﬁ'ﬂb}& )rl

Figure 6.34 Search for web search taols on the Apple
Macintosh search form shown here and Google will
know that you don’t want to see PC/Windows taols.
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Figure 6.35 The Preferences page lets you change
Google's default language settings and control
certain aspects of how your results are displayed.

English
Chinese (Simplified)
Chinese (Traditional)

Italian

Japanose o

Korean Figure 6.36 Google “speaks”
Narwegian more than a dozen languages,
Portuguese -

Spanish which you can choose from the
Swedish Interface Languzge menu.

Goag

Fuserralogs | Jemuames |
# Recharcher gt lnlemol ™ Rachercc les pages en Frangais

Frangahy

Figure 6.37 With the Interface Language menu set to
French, Google’s I’mFeeling Lucky button is now
J’ai dela chance!

- =3 e —
' Search web pages wrillen in any language (Rzcommendad)

Search only Ihese selscled language(s):

[T Chinsse (Simpliied) [ Finnish F lalian T Poduguese
[T Chinese (Tradilional) . French [ Japanese [ Romanian
[ Czech I Geman = Korean ™ Spanish
I Danish I Graek 7 Lalvan [ Swedish
= Duteh ™ Hebrew ™ Lithuanian

¥ English " Hungarian [ Norwegian

I Estonian I leelandic ™ Palish

Figure 6.38 The Search Language area of the
Preferences page lets you limit your Google searches
to Web pages written in one or more languages.

Customizing Google

Google doesn't currently offer much in the
way of customization features. You can't
change the content and layout of the home
page, for example, nor can you save Google
searches to be run again periodically.

What you can do is control the language
that Google uses to communicate with you
as you do your searches. You can also make
a couple of adjustments in the way your
results are presented, and turn on Google’s
SafeSearch content filter if you wish.

The customization process only takes a
minute—there’s no sign-up requirement or
membership form to fill out and only a few
options to consider. It’s certainly worth doing
if you decide to make Google your primary
search engine.

To customize Google:

1. Go to the Google home page
(www . google. com) and click Preferences
to access the page that allows you to cus-
tomize your search settings (Figure 6.35).

2. The first two settings have to do with
language preferences. If English isn't your
native tongue, you can use the Interface
Language menu (Figure 6.36) to change
Google’s tips and messages to another
language (Figure 6.37).

Then, if you want make sure that your
Google results never include Web pages
written in languages you don't understand,
use the Search Language area (Figure
6.38) to limit your results to specific
languages. (You can click as many boxes
as you wish.)

3. The next two settings give you a small
measure of control over how your search
results are presented (Figure 6.39).

continues on next page
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Many Web searchers prefer to boost the
Number of Results setting from the default
of 10 results per page to as many as 50

or 100, (It makes it casier and faster to
scroll through a large number of results,
or to search them with your browser’s
lind feature.)

The Results Window option lets you
specify that whenever you click an item
on your Google search results page, a new
browser window will be opened to display
it. Like the number of results per page,
this is a personal prelerence that may or
may not be important to you.

4, The last option on the Preferences page
lets you turn SafeSearch content filtering
on and off (Figure 6.40). With SafeSearch
turned on, most Web pages containing
pornography and explicit sexual content
are blocked from your search results.

5. When you'e finished customizing Google,
click Save Preferences (Figure 6.41).

v Tips

B Your Google Preferences settings apply
to scarches from both the Google home
page and the Advanced Search page.

B Ifyou decide to make Google your primary
search engine, you may want to customize
your Web browser so that it takes you to
Google automatically whenever you go
online, and whenever you hit your browser’s
Home button. You can tell your browser
to use either the Google home page or the
Advanced Search page as its default home-
page location, using these addresses:
http://www.google. com
(Google home page)
http://www.google. com/advanced_search
(Advanced Search page)

If you're not sure how to set your Web
browser’s home-page location, see
“Customizing Your Web Browser” in
Chapter 4.

Google's defsull {10 resulis) prevides Ihe faslest resulis

Dlsplayl‘“ '! results par page.

Number of Results

Results Window ™ Open cearch resulls in a new browser window

Figure 6.39 These settings let you increase the
number cof items displayed on each page of your
Google results, and specify that you want to apen
search results in a new browser window.

SaleSaarch Fillering  Goocle s SaleS=anch blocks wah pages containing explicil sexual
conlenl fram appearing In search resulls

& Use SaleSearch to kiter my resuits
T Do nol filter my search resulls

Figure 6.40 You can automatically filter out most
sexually explicit material by turning on Google's
SafeSearch content filter.

Figure 6.42 Be sure
S Prefgrances I to save your settings

R‘»‘ befare leaving the
Preferences page.
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Good to Know

HotBot rivals AltaVista in the breadth
and sophistication of its search offer-
ings, including search customization
features.

Powered by Inktomi, one of the largest
and most frequently updated search
engine databases, HotBot is a top choice
of professional scarchers.

Because of its easy-to-use interface,
with drop-down menus and radio
buttons that allow you to create com-
plex and precisely targeted queries,
it’s also extremely popular with less-
experienced searchers.

Launched in 1996 by Wired Digital,
HotBot was acquired in 1998 by the
company that owns and operates the
Lycos search engine.

HotBot was launched in 1996 as a joint
venture between Wired Digital (creators of
Wired magazine) and Inktomi, a company
that makes high-end computer workstations.
The Wired connection helps explain the site's
bilious lime-green color scheme. (If you've
ever read—or tried to read—the magazine,
you know what we mean.) Inktomi’s role

was to create the search engine software for
HotBot-—most notably Slurp, the spider
responsible for crawling the Web and assem-
bling documents into a searchable database.

Now owned by Terra Lycos (which also oper-
ates the Lycos search engine), HotBot is

very popular with technically savvy Web
searchers, who appreciate the ease and speed
with which it allows you to search the Web.
But it doesn't get nearly as much traffic (or
press attention) as rival search sites AltaVista,
Google, and Yahoo. That's a shame, because
for all of its speed and sophistication, HotBot
is also an excellent search engine for inexpe-
rieniced searchers.

The HotBot search form accepts special
punctuation marks and Boolean operators
for those who want to use them in their
queries. But the form also offers drop-down
menus and radio-button selections that allow
you to essentially point and click your way
through even the most complex searches.
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Chapter 7

Within about a second, you'll have your results,
sorted according to how well they match your
search criteria. If you don't find exactly what
you're looking for, you can easily refine your
query by adding more terms or limiting the
search by date, location, or media type. You
can also do set searching, limiting a follow-on
search to just those Web pages that were
returned the first time around.

For those occasions when you want to browse
or search the Web by topic, the HotBot home
page includes a subject guide provided by the
Open Directory Project. It’s certainly worth
getting to know, especially if you plan to do
most of your searching with HotBot.

Just keep in mind that HotBot’s main focus is
its lightning-fast search capability. For sheer
speed, comprehensiveness, and ease of use,
HotBot is a real winner.

v Tips

B The name Inktomi (pronounced “INK-
teh-me”) comes tfrom a Lakota Indian
legend about a resourceful spider known
for its ability to defeat its enemies through
wit and cunning.

B [nktomiand its Web-crawling associate
Slurp are obviously doing something right.
As you may recall from our discussion of
search engines in Chapter 1, Inktomi’s
GEN3 database of Web pages is among
the largest of all the major search engines.

B HotBot, AOL Scarch, and MSN Search
(as well as a number of other search
engines) are all “powered by Inktomi”
(Figure 7.1). But at this writing, HotBot
is one of the few to offer Inktomi's GEN3
database. Both AOL Search and MSN
Search use a version of the Inktomi data-
base that’s roughly one-quarter the size
of GEN3,

B To read more about the technology
behind Slurp, visit the Inktomi Web
site (www. inktomi . com) and click on
About Inktomi.

?P@wtfii

lﬁktiﬁF
Flgure 74 Inktorm heiped Iaunch HotBot same years
ago and now provides the search engine software and
database for a number of sites on the Net.

Contact Information

Wired Digital, Inc.

A Division of Terra Lycos
San Francisco, California
415-276-8400 (voice)
415-276-8499 (fax)
www.hotbot.com
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Search Form

Other Search
Tools

HotBot

The HotBot Home Page

Unlike many of its rivals, the HotBot home
page (Figure 7.2), with its distinctive lime-
green and navy-blue color scheme, is designed
primarily for searching. Advertising banners
and promotional offers are kept to a minimum,
and traditional “portal features” like news
headlines, stock quotes, and shopping services
are relegated to underlying pages.

Furthermore, if you find that the default
search settings on the home page don’'t meet
all of your day-to-day requirements, you can
customize the page in a variety of ways,
adding the features you need and removing
those that you rarely use.

Let’s take alook at the HotBot home page and
its most important search-related features.

Qiurspibed? Mhae Mzi? Sondiss

THE LYCOS NETWORE

Awards | Jest-only version

'uma’!m.t.s: | Gamaiedis
mmtmnnmﬂlmammmm*um

Hele | fredback | Aboyt Terca Lycos | lebs | Adveriise | Rurmness Develogment

R 4000 Lyees, Ino. Al Rights Rossrved,
LyYost I L IW&RNQ trademark of Carnegie Mellon Lniversity
Privacy Policy - Terma & Condeons

® N, Search
News Headlmes  White Pagas  Stock Quotes Small i Homepages
Small addresses  Yeillow Pages  Discission Grougs Calepdar  Greetings
tI0TBEOT DIRECTORY 1l
Arts & Enleriginment Recraation
Mrwigs, usic, Te evisinn .. Food. Quideors, ilumel.
Autos Referance
Hews, Enthysiasts, Buving .. un:ammm blags
Business & Mongy a 18]
Investng, Jge. Induattias . nits G Blakes, BUICDE, S .
Lomputors & Inlemet Seiange [v Lechnology 3
Hardwara_ Int wie Technefogy, Socsl Sciences . —1 Web Directory
Lomaes Saciety
Videpgimas, Bola-Slpwng | Govemment, Pagple. Bobe
- Henlth Sports
i Peic Eitne: s %4 i e aihal
Naves g Modia Lesvel
; Al wodaing, Destunatices . s Trave!
Rguru.oom. \3 irn?:‘:z!;l::rn

Iz | Hotwowd | Lrea | Lyzas Comnniation:

Figure 7.2 The HotBot home page.
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Chapter 7

Search form

Using the HotBot search form (Figure 7.3)
couldn’t be easier—whether you're an accom-
plished search professional or a first-timer.
For the professionals, the form allows the
use of plus and minus signs to include (+) or
exclude (-) words and phrases, as well as the
Boolean operators AND, OR, and NOT. For less
experienced searchers, simply typing several
unique keywords (or even a question in plain
English) will typically produce excellent results.

Tools for refining a search

Novice and professional searchers alike will
appreciate the tools HotBot offers on its home
page for refining a search (Figure 7.4). Using
drop-down menus, you can specify whether you
want to search for all the words, the default
setting (similar to a Boolean AND search), or
one of the other options (Figure 7.5).

You can also limit your search by date and
language (Figure 7.6). And you can specify
that certain types of files appear on the
page (Figure 7.7). Finally, you can make
adjustments in how your search results are
presented, increasing the number of items
per page from 10 to as many as 100 and
specifying the amount of detail to be
included (Figure 7.8).

e il (@)

Segrch Smarter ALEREEAT LT LT 2 LT
=

Figure 7.3 Typing a few unique keywords in the HotBot
seerch form is the first step in performing a search.

] afi the words - l

| Dote) &
[l e =
:llﬁg langiage 7.’

|lll_'§ ollr
Tl'ﬁ!ﬁnf-mum .vl’

all rv words -
all the wards
 lany of the wards

tha page tille
Lhe person
 |links to this URL

[in tha last & manths ﬂ“
‘Langunge:
English LAl

vages Mustlncluder
P omuge T MPL
T vides T IavaSeript

Retumn Results:

50 Av,[ ol |

full descriptions &
full descriptions

URLs onl

Figure 7.4 This part of the
search form makes it easy to
refine your query. Just use the
drop-down menus to tell
HotBot what and how you
want to search.

Figure 7.5 The Look For menu’s
default setting tells HotBot to
do an all the words search.
But if you've typed a phrase

in the search box, you'll get
better results with exact
phrase.

Figure 7.6 Here, we've set the
Date and Language options to
focus on recently updated
Web pages that are presented
in English.

Figure 7.7 Searching for
special file types is relatively
easy with HotBot, since you
can specify right on the search
form that your results must
include a certain type of file.

Figure 7.8 HotBot lets you
decide how your results are
presented—the number per
page {increased here from 10
to 50) and the amount of
detail for each listing.
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HotBot

re 7.9 Clicking on this button takes you to the
advanced Search page, which itars elien Wiore
options for refining your HotBot queries.

Figure 7.10 HotBot |eads the pack when it comes to
cearch customization options. To see for yourself,
click on this button.

HOTBOT DIRECTORY

Arts & Entertainment Recreation

Hivees, Music Tolavition ... Foad, Outdoors, Humar ...
Reference

Hgws, Enthusiasts, Buying .. Libraries, Eduiation, Maps ...

Business & Maney Regional

iov e gting, Jobs, industis . Wnited Sheles, Digze, Asls

Computers P Intornat S . Tecl uy

Hondwarn, Internat, Software ... Tachnolony, Souwal Smanihs...

Games Saciety

Videogammas, Poie-Playing ... Govermnmeant, Pescie, Religion...

Health Sparts _

M=dicine, Ftness, Alterastive ... Eootball, Soccer, Bgskathall ..

Mews & Media Travel

gnling, Nawspaners, Weather ... Lodaing, Destinatizne, Air Travel ..,

Figure 7.11 The Web directory on the HotBot home
page is created and maintained by thousands of
volunteer editors under the auspices of the Open
Directory Project.

B Once you've found the right topic in the
HotBot directory, your next hurdle is to
figure out what the rules are for entering
a search. Here again, HotBot falls short,
offering no guidance whatsoever.

It took a visit to the Open Directory help
page (dmoz.org/searchguide.html) to
clarify that you can use plus and minus
signs, phrases in quotes, and the Boolean
operators AND, OR, and ANDNOT (no
space) in your directory queries.

v Tips

B For even more search options, click on
Advanced Search (Figure 7.9).

B If you find yourself frequently changing
HotBot’s default settings, or going to the
Advanced Search page to use the features
offered there, you should definitely consider
using the Personalize These Settings
option (Figure 7.10). It allows you to
change the defaults and add (ar remove)
features on the search form. For details, see
“Customizing HotBot” later in this chapter.

Web directory

HotBot’s Web directory (Figure 7.11) provides
an alternative method for finding information
on the Internet. Instead of searching a vast
database of Web pages for the information
you're after, you can browse or search a much
smaller collection of sites, organized into 14
subject categories and dozens of subcategories.

The content and organization of the directory
are the work of the Open Directory Project
(dmoz.org), a volunteer effort to catalog the
Web. As you might guess, the directory is
modeled after Yahoo (www.yahoo.com) and
offers many of the same features and functions.

v Tips

® One big drawback to HotBot's Web
directory is that theres no way to search
(rather than browse) the entire directory.
Your only choice is to pick a topic and
then search that specific topic and its
related subtopics. (Yahoo and the Open
Directory Project’s own Web site don’t
have this limitation.)
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Other search-related tools

You'll find three sets of links on the HotBot
home page for specialized search tools. The
one right below the search form (Figure 7.12)
gives you one-click access to searches for
News Headlines, Email Addresses, White Pages,
YellowPages, and Stock Quotes. There’s also
a link for DiscussionGroups that you can
use to search Usenet newsgroups.

A second set of links under the heading
“Search Resources” (Figure 7.13) takes you to
a variety of search services, some of them free,
some not. Click on Road Maps, for example,
and you'll find yourself at the MapQuest Web
site (www.mapquest. com), where you can do

a free search for maps and driving directions.
Click on Research Service, on the other
hand, and you'll be taken to Electric Library
(www.elibrary.com), a subscription-only
service that offers a 30-day free trial but then
charges $60 per year (or $10 per month) for
unlimited scarching.

Finally, under “Shopping Resources” (Figure
7.14), you'll find links to various searchable
shopping services offered by I ycos (one of
HotBot's sister companies) and its advertising
partners—AutoTrader for new and used car
information, Barnes & Noble for books,
Trip.com for travel, and so forth.

Mews Heachnss  Wwhifs Pages

Stock Cuates
Email Addresses Yellow Pages  Discussion Groups

Figure 7.12 These links right below the HotBot search
form give you quick access to current news articles,
phone numbers, addresses, stock quotes, and
newsgroups.

Search Resources
Music Search

Firy

d alurmns
Fnosg Maps
Figure 7.13 HotBot's
Search Resources menu
gives you one-click
access to some the Net's
best special-purpose
search tools.

Shopping Resources
Lycos Si E

Bk s

Figure 7.14 These links
take y~u to shopping
sites run by Lycos and
other online merchants
whao have paid to “own”
a particular link.
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Search | Resulis Page | Directory

Frequently Asked Questions
How do [ perform 3 basic search on Hotbot?

How do | make my searches more effective”

More: Basic Search - Advanced Search

L

Figure 7.15 The HotBot Help information is nicely
organized and provides answers to frequently asked

guestions.

v Tips

HotBot’s Discussion Groups link gives
you limited access to Deja (formerly Deja
News), a search service that specializes in
Usenet newsgroups, among other things.
To take full advantage of Dejas newsgroup-
search capabilities (covered in Chapter 15),
use the Deja Web site (www.deja.com).

The exact lineup in the Search Resources
and Shopping Resources menus may
change from time to time as search
engine partners come and go. But you
can count on the fact that this part of the
HotBot home page will always offer some
excellent tools to complement your
HotBot Web searches.

For instructions on making HotBot your
default home page (Figure 7.15), click
on Help and then on Getting Started.

Or follow the instructions for “Customizing
Your Web Browser” in Chapter 4.

You can return to the HotBot home page
at any time by clicking on the HotBot logo
at the top of the page.
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Searching with HotBot

Having covered the basic elements of the
HotBot home page, let’s do some actual search-
ing and see how HotBot presents the results.

To enter a HotBot query:

1. Go to the HotBot home page
(www . hotbot . com) and type several unique
keywords, a phrase in quotes, or a combi-
nation of words and phrases in the search
form (Figure 7.16). You can use plus and
minus signs Lo require (+) and exclude (-)
search terms, although plus signs aren’t
really necessary if you leave the Look For
menu set to all the words.

2. By default, HotBot performs an AND
search, looking for Web pages that contain
all thewords in your query. To change
that, use the Look For menu (Figure 7.17)
to select one of the other options:
¢ anyof thewords

Similar to a Boolean OR search.

¢ exactphrose
No need to enclose the phrase in

quotation marks if you use this option.

You'll typically get the same results
with or without quotes.

¢ thepagetitle
To look for your search terms in the
titles of Web pages.

+ theperson
To tell [lotBot to look for near maiches
to your query. Typing Lee Iacocca and
selecting the person, for example, will
find references to that exact name as

well as facocca, Lee and Lee A. lacoccea.

¢ linkstothisURL
To find Web pages that include hyper-
links to a specific URL—a technique
often used by Web site creators to get
a measure of their sites’ popularity.
To work properly. your search must
include the Web site’s complete URL.

Figure 7.16 Type this query and by default HotBot will
look far all the words, even though you haven't used
plus signs or Baolean ANDs.

fockcoll 1. S 20 ¥

all the words E'
all the wards

any of the words
the page title Figure 7.17 You can easily

the parsan change the default search
links to this URL setting to one of several other
\Boolean phrase options on the Look For menu.

104



HotBot

g AND (fesp OFR coyota)

re 7.18 HotBot can handle Boolean expressions
like this. Just be sure to select Boolean phrase on the

Look For menu.

Figure 7.19 You can make a HotBot search case
sensitive by using the exact combination of
uppercase and lowercase letters that you want to
find in a particular word.

For example, to find Web pages that
link to MapQuest, you would need to
type http://www.mapguest. comin the
HotBot search form.

4 Booleanphrase
To tell HotBot that you've typed a
Boolean expression in the search form
(Figure 7.18). You can use AND, OR,
NOT, phrases in quotes, and parenthe-
ses in constructing a Boolean query.
The Boolean operators can be typed in
either uppercase or lowercase.

To make your search case-sensitive:

1. The first thing you need to know is that
when you type a search word in lowercase,
HotBot assumes that you want to search
for all combinations of lowercase and
uppercase. Type jeep in the search form,
for example, and HotBot will look for Jeep
and JEEP as well as jeep.

2. Tolimit your search to an exact combination
of uppercase and lowercase letters (for
example, to find the company names
HoiWired or NeXT), type the words using
the specific combination of uppercase and
lowercase letters that you want to find
(Figure 7.19).

v Tips

B Case-sensitive searching comes in handy
when you're looking for the name of a
person or place, which will almost always
be presented with initial caps. Company
names, on the other hand, can trip you up,
since they often use unexpected combina-
tions of uppercase and lowercase (as in
the examples above). If you're not sure
how a company name is likely to be pre-
sented on a Web page, try searching first
with all lowercase.

B Remember that if you use even a single
uppercase letter in a search term, HotBot
will assume that you want to do a case-
sensitive search.
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To do a wildcard search:

1. Use an asterisk (*) or a question mark (?)
along with at least two adjacent characters
in your search term.

2. An asterisk matches zero or more charac-
ters anywhere in a word or string of
characters (beginning, middle, or end).
For example, a search for realt* would
match both realty and realtor.

3. A question mark matches a single charac-
ter anywhere in a word or string of words.
The search term alumn? would find both
alumna and alumni but not alumnus or
alumnae.

v Tip

B HotBot’s wildcard capability is tempera-
mental. Sometimes it works; sometimes
it returns a "no results found” message.
As a fallback, you can, of course, simply
do an any of the words (Boolean OR)
search for the word variations you had
hoped to find with the wildcard character.

To view your search results:

1. Once you've entered your query, click on
Search to submit it. Your results will be
presented 10 to a page, along with the
total number of matches found (Figure
7.20). As you may recall, these results
come from the Inktomi database.

2. Each listing will include what HotBot
calls “full descriptions”™—Web page title,
one to four lines of text, date created or
modified, and URL (Figure 7.21).

3. HotBot “clusters” results, meaning that
if your query matches multiple pages at
a single Web site, only one page from that
site will be listed. To see all the matching
pages from a particular site, click on the
link telling HotBot to show you the results
for this siteonly (Figure 7.22).

WED RESULTS (3,600 Matchesy 1-10 it >>
Gat the Tgp 10 sitos for “fonn arant charokas™

L. 200 Jeegy = dmup Grand Gherohee | ieep Chorpkag | Jeep Wrannler
Featurzs a history of tha autaoor vehicle, and displays tha Jeep product line
Lezata dealers, or learn abaut the annual Camp Jeep gzthering.

LEFTR2000 hito m-ww wewnpaved com/

See results from tis sie oolv

2. Jpog Srand Chinrnkoes

Jeep Grand Cherokee 2000 four-wheel-drives,

11/22/2080 htto /! sew dwdonline com/leep/GrandCheroke s html
Soe resclts fram ¢

2. 8utn Top) N rang Gherokee
Auto Topl00 - JEEE Grand Cherokes. Best auto sites rarked by citation index
11/29/2000 hity ffweem fogtrykiturs /e uto/cars/jeep/grendcherokee htm

See results from [heg toe s,

4. Divk Hannah Jusp Grind Churokes

Dick Hannah Jeep Grand Cherokee sells Jeep Grand Cherokees in Portland |
vencouver and the West Coast. Visit Vancouver Jeep Grand Cnerokee or Portland
Jecp Grand Cherckee far the fines: in naw and used Jeep Grand Cherokzes offarad
by Dick Hannah Jz

24 /1572000 hitp /P, lm nerafters comyDickHannah/le ep/Grand Cherokee htm

Sea rasults from Ll ase orty.

Figure 7.2a Fere’s an example of HotBot search
results. Note that the first line tells you the total
number of matches in the Inktomi database.

1. Il it Cirannd O ke

Featurss Hl hlstan,f of tha outdoor vehicle, ar‘d displays ths Jeep product fine.
Locate daslers, or learn sbout the annual Camp Jesp gathenng

£1/14/2000 http: /fwﬂw J-enun:aved «com/

See results from L -

Figure 7.21 The “full description™ of a Weh site in
HotBot's search results includes page title, a few lines
of text, date, and URL.

11/14/2000 http://www jespunpaved.com/
See results frn:l

Figure 7.22 HotBot shows you only one matching
page per Web site, but you display the rest by clicking
on this link.
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EEQQ 10 sites tmig“l‘ggn grand cherokee"

Figure 7.23 To view the most popular sites for your
query. click on this link. The information comes from a

service called Direct Hit.

FLUPLE WHO DID THIS SEARCH ALSO SEARENED FOR
rrrghEE Grand chartiod N Grend chamuse coruics

hpcckese Cniing Gland therssg mentena ne Grand Sedoise party

gani &
Figure 7.24 HotBot sometimes offers suggestions
of other search terms that might help you refine
your search.

FEATURED LISTINGS
LRV SOt U S S 6f 0l oE - Cot muleple pres quetes from lacal and ening dosleors sn.

£ dadl Gace Thtas - Gotthe invoica prang by 5o out a thres imnata form

* ep A N 000 = Wydkeff Chrysler featurat pars the figheat qualty perts, along wity the

sgarch Partnars
= cearch for jobs re/atad 16 "wed o 4 shers: £2° at Cargorbulder
= ask an enpert about "ot Soand £oas o <e” at IricRocket cam

Figure 7.25 Advertisers pay for the privilege of being
featured like this on the HotBot search results page.

,.r""_‘-_\\

eap grend shyrakew )
PR TR TeEn e ® RS e F \-‘HH—-—"""/
YR SN M [F3 SSERLE- e P

Figure 7.26 HotBot offers several options for doing

a follow-on search. Your best bet is often to search
again within your original results.

4. The first page of results will often include
a section labeled “Top 10 Matches” or a
link you can click on to view the “Top 10
sites” for your query (Figure 7.23). These
results come from a service called Direct
Hit, a “popularity engine” that ranks Web
sites based on how often they are clicked
on by users of Direct Hit’s own Web site
(www.directhit.com).

5. Your results may also include suggestions
for refining your search (Figure 7.24)
and “featured listings” from HotBot and
Lycos advertising partners (Figure 7.25).

6. If you don' see exactly what you're looking
for in the first couple of pages of your
HotBot search results, you have several
options (Figure 7.26):

Search within these results. Entering
a modified query and clicking on the box
next to this option allows you to do a set
search—that is, to search again within
your original results.

New Search. Clicking on this tab takes
you back to the HotBot home page, where
you can enter an entirely new query.
Revise Options. Clicking here takes you
back to the home page, where you'll find
your original query ready and waiting to
be modified.

Advanced Search. Clicking on this tab
takes you to the Advanced Scarch page
and automatically enters your original
query in the search form.

7. Ifyou're still not satisfied, you can auto-
matically send your query to the Lycos
search engine for a “second opinion.”

continues on next page
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v Tips

For best results with HotBot, use at least
two or three search terms and be as specific
as possible.

To limit your results to Web pages
written in English, use the search form’s
I.anguage menu.

If you prefer to sec more results per page,
use the Return Resulls area of the search
form to increase the number (up to 100).
You can also control the amount cf detail
presented for each listing by choosing
brief descriptions (to eliminate the
date and URL) or URLs only.

To permanently change your Return
Results sellings, click on Personalize
These Settings. The Personalize page
also allows you to turn off Web page
“clustering,” which it refers to as "disabling
the ‘Best Page Only” filter” (Figure 7.27).

For additional search tips and techniques,
click on Help on the HotBot home page.
You'll also find a summary of HotBot
search features and syntax in the HotBot
Quick Reference (Table 7.1).

—

Best Page 0nly"™| [ niape 'Best Page Cnlv® Fllter
Filter

Figure 7.27 You can turn off Web page “clustering”
by disabling this option on the Personalize page.
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Table 7.1
e 2
HotBot Quick Reference

__f
FoRr TH1S TYPE OF SEARCH:

Plain-English Question

phrase Search

AND Search
(multiple words and phrases,
each of which must be present)

OR Search
(multipte words and phrases,
any one of which may be present)

NOT Search
(to exclude a word or phrase)

Case-Sensitive Search

Date Search

Field Search (Web page titles)

Field Search
{zeography, domain,
or domain type)

Field Search (multimedia)

Nested Search
Proximity Search
Wildcard Search

Do THIS:

Simply type the question in the search form and select a11 the words from the search
form’s Loak For menu,

Type the phrase with or without quotes and select exact phrase on the Look For menu.

To look for multiple phrases, or a phrase and a single word, put the phrase in quotes and
select a1l the words from the Look For menu.

Type words and/or phrases and select al1 the words from the Look For menu. You can
use a plus sign (+) in front of each word or phrase, but it's not really necessary with an al1
the words search,

You can also combine wards and phrases with AND and select Boolean phrase from the
menu.

Type words or phrases separated by spaces and select any of the words from the menu.
Alternatively, combine words and phrases with OR and choose Boolean phrase from
the men.

Use a minus sign () in front of a word or phrase you want to exclude from the results.
Or use NOT in front of the word or phrase and specify Boclean phrase.

Use lowercase to find any combination of uppercase and lowercase. Use capital letters
(initial caps or a combination of uppercase and lowercase) to force an exact match of your
search term.

Use the Date menu on the HotBot home page to select a timeframe {one week to two years).

Alternatively, you can use the Date metawords after:,before:,orwithin: in
your query. For examples, see the HotBot Meta Words Quick Reference (Table 7.2).

For point-and-click date searching, use Advanced Search.

Use the Look For menu on the HotBot home page to specify that you want to search the
page title.

Or you can use the HotBot meta word t it 1 ez inyour query. (See Table 7.2 for examples.)

Use the HotBot metaword domain :. For example, use domain: jp to look for sites in
Japan. Use domain: com to look for commercial sites in North America, For more examples,
see Table 7.2.

Alternatively, you can click on Advanced Search and use the Location/Domain section to
focus your search on a particular geographic region, country, domain, or domain type (com,
edu, gov, etc.).

Use the Pages Must Include section on the HotBot home page to look for image, video,
MP3, or JavaScript files, For an expanded list of multimedia options, click on Advanced
Search.

Alternatively, you can use feature: meta words in your queries on the HotBot home page
to find plug-ins, embedded scripts, Java applets, audio and video files, etc. (See Table 7 2
for a complete list.)

Combine search terms with parentheses and select Boolean phrase from the Look For menu.
Not available.

Use an asterisk (*) with at least two adjacent characters to search for zera or more charac-
ters anywhere in a word or string of characters (beginning, middle, or end).
Use a question mark (7) with at least two adjacent characters to search for a single character.

For example, car* would match cars, cart, carrot, and cardiovascutar, But car? would only
match cars, cart, and other four-letter words,
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Improving Results
with Field Search

As you may recall from our discussion of the
HotBot home page, you can casily limit your
queries to certain specific Web page elements
(or fields) using the search form’s drop-down
menus and radio buttons (Figure 7.28):

+ To focus on titles of Web page, use the
page title option on the Look For menu.

+ To look for Web pages created or modified
within a certain timeframe, use the
Date menu.

+* To find image, video, MP3, and JavaScript
files, click on the appropriate radio button
in the Pages Must Include section.

But these options are but a fraction of
HotBot's field-search capabilities. To take

full advantage of the entire range of options,
you need to know about Advanced Search and
HotBot meta words. Of the two, Advanced
Search offers by far the easier method for
doing field searches, so let’s start with it.

To do field searching with
Advanced Search:

1. Click on Advanced Search on the HotBot
home page. When the Advanced Search
page appears, click on Lhe special button
(Figure 7.29) located directly below the
search form to display explanations of all
the options.

2. Type your query in the search form and
make your sclection on the Look For
menu, just as you would on the HotBot
home page.

3. The Date section (Figure 7.30) expands
on the date-searching capabilities of the
main search form. In addition to looking
for Web pages created or modified within
a certain timeframe, you can fill in a precise
date and specify Before or After.

Look for: L
[the page title _‘_'_]
Date; 3
Aa- —  Figure 7.28 We've
fin the last month S| changed the search
Dages Must Includa: form’s default settings

to zerc in on specific
Web page elements—
title, date, and file type,

I image ¥ MPS’
I video I JavaScript

click to see expé‘anatﬁons ‘
of hiow these cptions worl,

Ha = = T

Figure 7.29 If this is your first visit to the Advanced
Search page, be sure to click here to display brief
explanations of all the options.

Date Ia“)‘“me:,,‘, EI
Lo |Aﬁer "*I_'.‘qfﬂn
IJanL;ary _El]l_ .IED[:'1 :l zl!

Figure 7.30 The Date section lets you focus on very
recent (or very old) Web pages.
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pages I limsge  axo P w3 F o
fnclude = o ko - ol
Figure 7.31 The Pages Must Include section helps
locate sites offering special types of files. You can
click on as many items as you wish, and specify one
or more file extensions as well.

- 3 B atirn pages in spacific
L";z‘,:::,—i © [\ Regens domasing (wirad,oom,

doj.gov), teplavel
|anwwhers ;_l dem_aim'(.vdu, ein),
2 | o 3T U

@ webEle (ywredoom, 62 )

cxnrtey code. {1k, fr, Y

Figure 7.32 We used the link to HotBot’s domain and
country cede Index to find the code for Spain (es).

Page ™~ & ,
Depth fpkhace

Top Page
= Personal Page

(« |3 Page Depth

Figure 7.33 How deep into a Web site
do you want HotBot to search? You can
use Page Depth to specify the number
of pages.

Figure 7.34 A search like this would limit your query
to Web pages that include the phrase Jeep Grand
Cherokee in the title.

Results for l.inkr!ﬂ!rnin:'imdh an dmnadu

@—.mjannmm Akt ARTED
WED RESULTS 1,100 Matehes 1 -10 fext »>

1. Cinema Freatiet

Find connactions between any two actars, any two movies, or 3
movie and an actor. This program uses data compiled from IMDB.com
This iy a groat :Wﬁ dagraes of separation.”
Wtpeffwwan link ot b edgnbnd

More Wice this: g § Ssbedrbnmart? 0. e (i itacns

2. Hindi Mlgvic Sungs

Compiled by Navin Kabra, this extensive archive contains lysics, sound
files, and FAQs, organzed &7 5 title, singer, cirector, and film.
I0/15/1997 bisp fveeww 2 ik M'r-n-‘mdm’sonw

See results from §as 2l enly

Figure 7.35 Here we combined two field-search terms
to locate education (edu) Web sites that link to the
Internet Movie Database (imdb. com).

4. The Pages Must Include section (Figure
7.31) gives you additional options for
locating multimedia files, Java applets,
and other special file types. You can also
look for a specific file extension (GIF,
JPEG, TIFF, ete.) You can even click on
multiple entries if you like.

5. The Location/Domain section (Figure
7.32) lets you focus your search on a par-
ticular continent, country, domain name,
or type of domain (com, edu, gov, etc.).

To target a particular country, you'll need
the country’s two-letter Internet code

(cl for Chile, es for Spain, etc.). For a list,
click on Domain and country code index
or see Appendix B.

6. Finally, the Page Depth section (Figure
7.33) gives you control over how deep
into the Web site your search will go.

If you want to search only top-level pages
(typically a Web site’s home page), choose
Top Page. Otherwise, specify a number

and click on the Page Depth radio button.

To do field searching with meta words:

1. You can incorporate one or more of
HotBot’s field-search terms, called meta
words, right into your queries.

For example, instead of using the Look
For menu’s the page title option to
search for the phrase Jeep Grand Cherokee
in the titles of Web pages, you can type
title:“Jeep Grand Cherokee” in the
HotBot search form (Figure 7.34).

2. Similarly, you can use the domain:
field-search term to look for specific
domain names or types of domains, and
Linkdomain: to find Web pages that link
to specific sites. You might even combine
these two field-search terms to look for,
say, education (edu) domains that link to
a particular Web site (Figure 7.35).

continues on next page
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3. You can search for a veritable laundry list VthCLes R Tod IR
of special Web page elements and multi- AR LAk )
media files (audio and video files, scripts,
Java applets, etc.) using the feature: ( y N or -
meta word. To look for images of Jeeps — o TR L e

(Figure 7.36). try a HotBot search for Figure 7..36 Use the Hthot meta worFI feature:image
Fediares: Sias Teeiy along with another unigue keyword {in this case Jeep)
e ; :

to locate sites that include graphics like this.

&, The Date meta words after:, before:,
and within: are designed to allow more
precise searching than the Date menu
on the main search form. You could, for
example, use both after: and before:
in a Boolean expression Lo search for Web
pages created or modified within a specific
time period.

HotBot cautions, however, that the Date
meta words work correclly only if used as
part of a Boolean expression. You cannot
use them with plus (+) and minus (-)
signs.

So jeep ANDwithin:3/months should
produce good results.

But +jeep +within:3/months will result
in an error message.

v’ Tips

B For the most part, HotBot’s meta words B For a summary of meta words, along
duplicate the search capabilities provided with search examples, see the HotBot
on the main scarch form and the Advanced Meta Words Quick Reference (Table 7.2).

Search page. Unless you're a power searcher,
you'll probably find it easier to use the
point-and-click approach rather than
incorporating meta words into Boolean
EXPresslorns.

B For more advice on using HotBot meta
words, including a current list of the
ones that are availzable, click on Help
on the HotBot home page and then on
Advanced Search.

B The Date meta words (after:, before:,
and within:) are great in Lheory, but they
don't always work as promised. We've
had trouble with them from time to time,
and the HotBot technical support group
has been unable to explain or duplicate
the problem.
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HotBot Meta Words Quick Reference*

s WoRD FORMAT WHAT [T DoES

 t1e:wordor phrase Searches Web page titles for the word or phrase you specify. For example,
RAEE title:Edmund’sortitle: "car guides”.

Restricts search to the domain name selected. Domains can be specified up to three levels:

domain: name ; , )
domain:com, domain: ford. com, domain:www.ford. com,

linkdomain:name Restricts search to pages containing links to the giomain you specify. Forexample,
linkdomain:edmunds. com finds pages that point to the Edmund’s Car Guides Web site.

outgoingurlext:extension Restricts search to pages containing embedded files with a particular extension. For exam-
ple, outgoingurlext: ra finds pages containing RealAudio (RA) files.

depth: number Limits how deep within a Web site your search goes. To go three pages deep, use depth: 3.
feature:acrobat Detects Acrobat files.
feature:applet Cetects embedded Java applets.
feature:activex Detects ActiveX controls or layouts.
feature:audio Detects audio formats.
feature:embed Detects plug-ins.

feature:flash Detects Flash plug-in HTML.
feature:form Detects forms in HTML documents.
feature: frame Detects frames in HTML documents.
feature:image Detects image files (GIF, IPEG, etc.).
feature:script Detects embedded scripts.
feature: shockwave Detects Shockwave files.
feature:table Detects tables in HTML documents.
feature:video Detects video formats.
feature:vrml Detects VRML files.

scriptlanguage: javascript | Allows you to search for pages containing JavaScript. (Note that lowercase is required
for javascript.)

scriptlanguage:vbscript Allows you to search for pages containing VBScript. (Note that lowercase is required
for vbscript.)
after: dd/mm/yy Use in a Boolean expression to restrict search to pages created or modified after the specified
date: Explorer AND after:31/12/00. (Note that date format is day/month/year.)
before: dd/mm/yy Use in a Boolean expression to restrict search to pages created or maodified before the
specified date: Corvette AND before:30/6/99. (Note that date format is day/month/year)
within: number/unit Use In a Baolean expression to search for pages created or madified within a specified

time period. Units can be expressed in days, months, or years: (Jeep Cherokee OR
“Grand Cherokee”) ANDwithin:3/months,

*Note: The words shown in italics are variables. You'li find examples of the terms you can use for each of these variables in the
column labeled “What It Does.”
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Customizing HotBot

The overall content and layout of the HotBot
home page are essentially a take-it-or-leave-it
affair. You can't eliminate the Web directory,
for example, or move it to a different location
on the page, as you can with, say, AltaVista and
Yahoo. Nor can you change the color scheme
or add features for tracking your stocks or
monitoring the weather, as you can with most
search engines that double as "portal” pages.

What you can do, however, is tailor the
search form to your particular style of
searching. You can pick and choose from a
long list of search options, select the scttings
you use most often, and arrange to have your
chosen settings appear automatically when-
ever you do a I1otBot search.

If you decide to make lotBot your primary
(or backup) search engine, you’ll definitely
want. to take advantage of its search-form
customization features. It's easy to do and
will save you time in the long run.

To customize HotBot’s search form:

1. Go to the HotBot home page
(www . hotbot . com) and click on
Personalize These Settings to access
Lthe Personalize HolBot page (Figure 7.37).
For helpful tips on what each setting does,
click on the explanations link.

2. Scarch options that currently appear on
the HotBot home page will have a check
mark next to them. To add or remove an
option, click on the box to make the check
mark appear or disappear.

3. Use the drop-down menu next to each
option to change its default setting (Figure
7.38). If you typically change the Look For
menu to Boolean phrase, for example, make
that the default. Similarly, if you want to
avoid pages written in foreign languages,
change the Language menu to English.

Personalize HotBot

“hoose yaur ssarch filters: Check the Box to the
Ieft of the options you most aften use.
2, get defsult values: Change the setting of your
search filters in the green field, if you like.

1. ctoose your | 2. set default values
search options

F LeokFor

W langeage

| fmu_l contain

|!h wavds‘ :i! jk

Figure 7.37 The Personalize HotBot page walks you
through the process of customizing the search form.

™ Word Filter

'gl‘anylanguage
1 |any languags

Finni
TEnC -
Getrrmah :
ltalian
FPortuguese
Spanish

Swedish =

Figure 7.38 We've made Boolean phr'ase and English
the default settings for the Look For and Language
menus respectively,
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:f st conlain _-_-jﬁh; words  w ] |

" |must cantain

should contain

Figure 7.40 Here’s our
customized version of the
settings on the HotBot
search form.

4. Adding a Word Filter option (Figure 7.39)
to the search form lets you specify words
or phrases that must, should, or must not
appear in your search results.

5. Once you've made all the changes, click on
Okay to get back to the HotBot home page,
where you'll find your customized search
settings all ready for your next search
(Figure 7.40).

6. To change your default settings at any
time, just return to the Personalize HotBot
page, make your new selections, and click
on Okay. To get back to HotBot’s original
settings, click on reset defaults.

v Tips

B The Personalize HotBot page gives you
the option of turning on a feature called
word stemming. With this feature enabled,
HotBot automatically searches for varia-
tions of certain terms. Type thought, for
example, and HotBot will look for that
waord as well as think and thinking.

It’s an interesting notion. But since theres
no way of knowing for sure what word
variations HotBot can handle automati-
cally, we prefer to make our own decisions
about the search terms to be included in
our queries.

B HotBot’s customization feature uses cookie
technology to remember your settings.
If you've disabled cookies in your Web
browser, your settings can't be saved.
For step-by-step instructions on enabling
cookies using Internet Explorer or
Netscape, go to the HotBot home page and
click on Help and then on Advanced Search.

continues on next page
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B What about saving a complex search,
along with your search settings, so that
you can run it again from time to time?
HotBot doesn't currently offer a Saved
Searches feature, but here’s a technique
that works:

Type your query in the search form on the
HotBot home page, select your settings,
and click on Advanced Search. Then add
the resulting page to your Bookmarks

or Pavorites list and choose a descriptive
name, like HotBot Search: Glossbrenner
Book Reviews. (By default, it will be called
HotBot: SuperSearch.) To run Lhe search,
just select it from your Bookmarks or
Favorites list and click on the Search button,
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Good to Know

Developed in 1994 at Carnegie Mellon
University, Lycos is now owned by
Terra Lycos, a Spanish company that
also owns HotBot and a number of
other popular Web sites.

The highly acclaimed Lycos spider is
still used for building certain specialty
databases, but the site is now powered
by the FAST search engine.

The Lycos Web directory comes from
the Open Directory Project.

Lycos ignores all Boolean operators, so
you can't search with much precision.
But it’s a good choice for doing multi-
media searches, and for finding phrases
that include common stopwords.

One of the oldest Internet search engines,
Lycos was developed in 1994 by artificial-
intelligence expert Michael “Fuzzy” Mauldin
at Carnegie Mellon University. The name
comes from the Latin for wolf spider, a creature
Mauldin has long admired for its tenacity at
searching for and finding its prey.

Now a commercial enterprise, Lycos is
owned by Terra Lycos, a Spanish conglomer-
ate whose mission is “to be the most visited
online destination in the world.” In pursuit of
that goal, Terra Lycos also owns and operates
rival search engine HotBot (www. hotbot . com)
and a number of other popular Web sites,
including MatchMaker (www.matchmaker . com),
Quote.com (www . quote. com), and WhoWhere?
(www . whowhere . com).

Under the new ownership, the highly
acclaimed Lycos spider has been relieved of
many of its former duties. Most Lycos search
results now come from FAST, a relatively
new but increasingly formidable contender -
among the leading search technologies.

(The FAST database currently ranks second—
behind Google (www.google. com)—in the
ongoing competition for the largest collection
of Web pages.)
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The job of creating and maintaining the
Lycos Web directory has been farmed out
as well. It’s currently provided by the Open
Directory Project (dmoz. org).

One thing that hasn't changed al Lycos is the
emphasis on making multimedia searches as
easy as possible. You can use a special search
torm to locate images, audio files, and video
files by simply clicking the appropriate radio
button. With a properly equipped Web
browser, you can even view or listen to the
files as they are being downloaded to vour
computer. A separate MP3 search option
gives you access to the FAST database of
more than one million music files in the pop-
ular MP3 format.

The major drawback to searching with Lycos
is that you're limited to fairly basic queries.
You can search for phrases in quotes and

use plus and minus signs to require (+) or
exclude (-) words and phrases. But try using
Boolean operators (AND, OR, NOT, NEAR,
AD], etc.) in your queries—as the help infor-
mation says you can do using the Advanced
Search form—and you'll find that Lycos treats
them like any other search term, looking for
every occurrence of AND, for example, and
presenting it in bold in your search results.

Contact Information

Lycos, Inc.

A Division of Terra Lycos
Waltham, Massachusetts
781-370-2700
www.lycos.com
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Figure 8.1 FAST, the search engine that powers Lycos,
maintains a fairly low profile. The company uses its
home page (www.alltheweb. com) to demonstrate its

search technology.

v Tips

B Ifyoure interested in Internet history,
pay a visit to Michael Mauldin's Lazy
Toad Ranch Web site (www. Lazytd. com)
and click on Fuzzy and then professional
web page. Once there, you can read the
original patent for the Lycos spider and
listen to several RealAudio interviews
with Mauldin.

B FAST (short for FAst Search and Transfer)
was launched in 1999 by a Norwegian
company. You can search FAST directly—
without the Lycos interface—by going to
the company’s demonstration Web site
at www.alltheweb.com (Figure 8.1). The
site doesn't get much publicity because,
instead of competing head-on with the
leading search engines, FAST concen-
trates on selling its search technology to
other companies.

B For more information about the company
behind Lycos—recent press releases, the
management team, how to invest in the
company—click on About Terra Lycos at
the bottom of the Lycos home page.
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The Lycos Home Page

Before doing any real searching, let’s take a
look at how the Lycos home page (Figure
8.2) is arganized. The key features to zero in
on are the Basic Search form, the Advanced
Search option, the Web directory, and links

for accessing other search-related tools.

Basic Search

Form

Shop For Yuyr
Yalentine

Feb. 10, 2001 I1JNNIECT: Browser Calendar Chat Clubs Dating Emai

Other
Search-
Related

Tools

_ns:ans_mm
T | Message Boards Photos Videos voicemail WAP/SMS MORE »

kY FIND:|  Domnlonds FIP Jobe LicosI¥ Mant WP3 Mulmady News Pale
| Stocks Top 50 Transiafe Westher Wiebstes Yelow Pages MORE »

SHOP: Auctions Books Cell Phones Classifieds Servicas Shopping MORE »

aler F Shopping!
Dapurtmenb: Bath & Beayty , QLLD]II_EI ﬁj_ MQ.E.E 4

Stores:

A800FLOWERS, Ashford, Gadiva,
Featured: Yalenting Gifts, MM&@ MORE »

+ My Investing
« My Spors
+ Buld a Wabsits m
e IN ENTERTAINMENT:
Weather: o Hannibal
t-f\ Morrisville, PR Dr. Lector 12 no longer hiding. And he'll take Clarice far
Pﬂf‘\’ C'“”“ha“'f F deeper into his world, MORE »

B i [ ALtos Kids
News. ~ B4t |Buy, sell, Resgarch... Games, FunZone, Homework...
Headlines: .
" US Apologizes Over Syp | Sareers Hhysic

Sinking Fighing Hoal Jobs, Resumes, Recruiting... MP3, videos, Radia..,
- Sauging Toys Seek Tech | computers Relztionships

%%Ee—t W Downloads, Hardware, How-to... Dating, Personals, Romance,,.
* ¥FL Butts Heads Intg

Week Twa Entertainment Small Business
Business/Reuters More Mavies, TV, Celebrities,,, Tools, Resegarch, Start o Biz..,
* Exacples Aplanty for .

0. R NG Finance Sports

* Bosing Savs Supsiumho LiveCharts, Boards, Trading... NBA, NHL, Fantasy Sports...

Plans Fitm
I ;l-r'—“ : Free Games Travel

iAdd Cow Watch Cards & Dice, Lottery, 8ingo... Flights, Kotels, Destinations, .,
News Toplcst Health
Lech | Business Conditions, Wellnoss, Library..
ek e | ——

_ | Also

Bast Hets | |Ans Regianal
Buy Autos Here College Science & Technology
Ereq Qigilal Phone Home & Family Soclety £ Bellefs

18, i 1 Horoscopes i
O-Town Download Real Estate MORE Topics »
Get 11 Free COs Reference & School

Gel Grisham Free

Figure B.2 The Lycos home page Includes the Basic Search form and links for
a variety of other search-related tools. To display the Web directory, you have
to click the Websites link,

——Link for

Advanced
Search

Link for
Web Directory
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Figure 8.3 This is the Basic Search form. It defaults to
an AND search, so a query like the one shown here
would find pages that include both oyster and

mushrooms.

Figure 8.4 Use this link
for Advanced Search,
which gives you access
to a number of options
not available with the
Basic Search form on
the Lycos home page.

) ¢ E;‘G:I‘NE

ushrooms mycé logy

:;;wd: {OR match) |
ali wirds [AND maich

oxnct phrase (quoted que:

Figure 8.5 This drop-down menu an the Advanced
Search form lets you specify whether you want to do
an AND, OR, or phrase search.

Figl_lre 8.6 Select one of these
options on the Advanced

PAGE FIELD Search form to limit your

LANGUAGE search by content, do field
searches, find pages written in

LINK REFERRALS  ; specific language, or locate
embedded links,

v Tip

B The Lycos help information includes a
wonderful section on using Boolean oper-
ators (AND, OR. NOT, NEAR, AD], etc.)
on the Advanced Search form. Trouble is,
none of them work. Search for Bush NEAR
Cheney, for example, and Lycos will
return Web pages that contain the words
Bush, near, and Cheney, all of which will
be presented in bold in the search results.

Basic Search form

The search form on the Lycos home page—
which we'll refer to as the Basic Search form
to distinguish it from the one on the
Advanced Search page—consists of a search
box and 2 Go Get It! button for submitting
your query (Figure 8.3). No drop-down
menus or special options of any kind. This
is basic searching with a capital B!

Just type several words (or a phrase in
quotes) and click Go Get It!. Lycos performs
an AND search by default, looking for all
the words and phrases that you type in the
search box. So it’s not even necessary to use
plus signs.

Advanced Search option

For more control over your Lycos searches,
click on the link for Advanced Search (Figure
8.4) to the right of the Go Get It! button.
With Advanced Search, also known as Lycos
Pro, you can use a drop-down menu to specify
that you want to do an AND, OR, or phrase
search (Figure 8.5).

You can also limit your search in a variety
of ways by selecting radio buttons or filling
in the blanks for one of four search options
(Figure 8.6):

Content. To look for information in one of
15 broad categories from Autos to Weather.
Three of the 15 categories are devoted to
finding multimedia and MP3 music files.

Page Field. To focus your search on Web
page titles, or to limit your query to a specific
Web address or domain name.

Language. To search for Web pages in
languages other than English.

Link Referrals. To find all the Web pages
that link to a specific site.

121

39V IWOH SODAT IHL



THE Lycos HOME PAGE

Chapter 8

Web directory

Like its sister company HotBot, Lycos gets its
Web directory from the Open Directory Project
(dmoz.org), a volunteer effort to catalog the
Web using an approach similar to Yahoo
{(www . yahoo.com). But instead of letting you
browse and search the Web directory from
its home page. Lycos makes you work a bit:

+ To Browse the Directory. Click on
Websites (Figure 8.7) on the Lycos home
page. You can then “drill dowr:” through the
Web directory’s 15 topic categories (Figure
8.8) and dozens of subcategories.

¢ To Search the Directory. Click on
Advanced Search on the Lycos home page,
type a word or phrase in the search box,
and use the drop-down menu to specify
whether you want to do an AND, OR, or
phrase search. Then select the Open
Directory radio button and click Go Get
It! to display your results (Figure 8.9).

v’ Tips

B The section of the Lycos home page
called Topics on Lycos (shown in Figure
8.2) looks like a traditional Web directory.
But it’s actually a set of pointers to other
Lycos services. Click Finance, for exam-
ple, and you'll be taken to Quote.com
(www.quote.com), a Lycos subsidiary that
offers stock quotes and investment infor-
mation. Careers leads to a special Lycos
page devoted to job-search and resume-
posting services and information.

B You can create your own “personalized”
version of the Lycos home page that
includes the Web directory. To learn how,
see “Customizing Lycos” later in this chapter

: ﬁ ;@ Raging nssant Matsaging
CONNECT. m“a X “ Eempll 2

FIND:  Downloads FTP Jobs LIEH.!.‘{ Mag
Stocks Top 50 Transiate ith,

SHOP:  Auctions Books Cell Phonss shopping MORE »

= %

Figure 8.7 Instead of featuring its Web directory on
the home page, Lycos makes you click the Websites
link to display it.

Websites Directory
- Arts & Entertainment * Recreation
busic § Celebribes | Movies. feod | Qubdeers | Humer
* Autes * Reference
Buying | Barts | Repairs. Educancn | Maps | Databases.,
' Business & Careers *Reglonal
Iobs | Lnvesting | Real Estate US | Eurcpe | Asin
mputers & internet = 8¢ le
Software | Internat | Hardware Bhysics [ Environment © Astronguy
* Games * Society & Culture
Card | Computer | Accade, .. Relatioostips | People | Women..
* Health ‘Sperts
Coingdes | Women | Madodion Haseball | Colleqe | Fonthall
- Home & Family * Travel
Bets | Recipes | Gardens... Ieduing | Deshnations ; Ajr Travel .
* News
Nawspapors | Weather i Breaking. .

Figure 8.8 The Lycos Web directory, organized into
tne 15 major categories shown here, Is provided by
the Open Directory Project.

Ha Bevipey 2 Srpdsscd Yagelshl-a 3 Moshrooms

Figure 8.9 A Web directory search for mushrooms
turned up Web sites in a number of categories and
subcategories, designated with greater-than (>)
symbols.
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Figure 8.10 Links for other Lycos search tools are
organized into three categories: Connect, Find, and
shop. Additional tools are available by clicking MORE.

e ey

1{@:‘ .

 Auclions

- Bopks

. Concert Lislings
Diclinnary,

b e
Email Addegszss
Eitpa (FTP}

Job Listings

d

. Shooging Figure 8.11 The Site Map’s

Find menu presents most of the
- DHislings ot Fails home page’s Connect, Find,
White Pages and Shop teols into a single list,
organized alphabetically.

Yellow Pages

‘meme il
Europe: Austria, Selaium, Denmark, Francs, Garmany, [taly,
Ng_b‘nerlaggs, Norway, Spain, Sweden, Switzariand,

Asla Pacific: -,,m; India, lndonesis, lapan, Korea,
ulma, Ehl_i-eama Singapore, Southeast Asia,
Tainan, Thailand
Americasi Argentina, Brazil, Canada, Caribbean, Chile,
Colombia, Estados Unidos, Mexico, Peru,
Wenezuels

Figure 8.12 Use these links at the bottom of the Lycos
home page to access country-specific versions of the
search engine.

Other search-related tools

Like all good general-purpose search engines,
Lycos offers a number of other search tools
for handling some of the most common day-
to-day questions and concerns. What'’s the
weather forecast for this weekend? Where is
the nearest one-hour photo lab and what's the
best route to take to drive there? Is tonight’s
episode of The West Wing a new show or

a repeat?

You'll find links for many of these special-
purpose tools—Maps, Weather, Yellow Pages,
and more (Figure 8.10)—right below the
Basic Search form. For a complete list, orga-
nized alphabetically (Figure 8.11), click on
one of the MORE links. They all lead to the
same place—a page that features the Lycos
Site Map.

v Tips

B The Site Map serves as a master directory
for the Lycos site. You can access the Site
Map at any time by clicking the SiteMap
link at the top the page.

B Lycos offers several country-specific
editions of its search service, accessible
from a set of links at the bottom of the
home page (Figure 8,12). If you live in
one of these countries, or simply want to
practice searching in a language other
than English, give the non-U.S. versions
of Lycos a try.

continues on next page
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B IfyouTe a parent with young children,
be sure to check out Lycos Zone (Figure -
8.13), a special version of the search service &h Mg:bm !
designed for kids. You can go directly to s (o premmn | wwony vorrx 3
the Web site (www.lycoszone. com) or click : [ttt
on Kids in the Topics on Lycos section

of the home page.

LYCOS ZONE « |

You might also want to use the

SearchGuard feature to filter the text

and images that are presented at the - -

el Pasanta] Conbrals anths Hamimar helpers, online stories, reading lists, and games for
pre-school and school-age children.

Advanced Search form.

B To make Lycos your default home page,
follow the instructions for “Customizing
Your Web Browser™ in Chapter 4.

B You can get back to the Lycos home page
from anywhere in the site by clicking on
the Lycos Home link at the top of the page.
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Searching with Lycos

Figure 8.4 Type @ search like this in the Basic Search Having learned your way around the Lycos
form and Lycos will assume that you want to find home page, the next step is to do some
Ages thal Ineilide refevencer tn all LU tars. searches using the Basic Search form. Your
e QL DR P SgREORANS. options here are faitly limited, but with the
right choice of keywords and phrases, you
may very well find what you're looking for.

If not, you can always try the Advanced
Search form, which gives you more options
for targeting your query. Or you can submit
your search to HotBot (Lycoss sister company)
for a “second opinion.”

To enter a Basic Search query:

1. Go to the Lycos home page
(www. lycos. com) and type two or three
scarch terms, a phrase in quotes, or a
plain-English question in the search box
(Figure 8.14).

2. You can put a plus sign (+) directly in
front of a word or phrase to require that
it be included in your search results:
+"mad cow” +symptoms. Lycos automati-
cally performs an AND search, however,
looking for all the words you specify.
Consequently, you don’t have to use plus
signs in front of required search terrs.
You'll get the same results with or with-
out them.

3. Todo an OR search, looking for any of the
words you type in the search box, enclose
the words in parentheses: ("mad cow" BSE),
for example, to find Web pages that
include references to either mad cow or
BSE (the acronym for the disease’s official
medical name). This technique isn't doc-
umented by Lycos, but it works!

4. Use a minus sign (-) directly in front of
a word or phrase to exclude it from your
results: "mad cow" -humor, for example,
to avoid turning up a lot of joke pages in
your search.

continues on next page
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v’ Tips

B As with most search engines, it’s a good
idea to use two or three search terms and
to be as specilic as possible. To find infor-
mation on identifying mushrooms that
are safe to eat, for example, don't just type
mushrooms in the search box. Instead, try
mushrooms edible poisonous,

If you don't find what you're looking for
in the first couple of pages, refine your
query with Advanced Search, or try
another search engine.

B [ycos searches are not case-sensitive,
You'll get the same results whether you use
uppercase, lowercase, or a combination.

B Unlike some search engines that ignore
common words (often referred to as
stopwords) in phrases, Lycos will look
for every word you include in a phrase
scarch. We take advantage of that capa-
bility for tracking reviews of one of our
recent books, About the Author.

A Lycos search for "About the Author™
Glossbrenner produces excellent results.
The same search on Google returns a
message advising us that “about is a very
common word and was not included in
your search.
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Figure 8.15 Lycos search results are organized into as
many as four sections. The section name (in this case
Popular), appears in a shaded box, followed by the
results for that section.

| [ porilaR | WEB SITES | NEWS ARTICLES | SHOPPING |

Figure 8.16 You can jump to any section on the search
results page by clicking on its link.

To view your search results:

L

Click Go Get It! to submit your query.
Your results (Figure 8.15) will be orga-
nized into as many as four sections:
Popular, Web Sites, News Articles,
and Shopping.

You can scroll down the page or jump
directly to any section by clicking on its
link (Figure 8.16):

Popular results (usually no more than
three or four Web sites) come from one
of two sources. Lycos editors may have
selected them as the most relevant sites
for a particular search. Or the Direct Hit
“popularity engine” may have identified
them as being the top choices, based on
user activity at Direct Hit’s own Web site
(www.directhit.com). Your Lycos search
results may or may not include this section.

Web Sites results include topic categories
and Web sites found in the Open Directory
Project’s Web directory, as well as Web
sites from the FAST search engine and
the Lycos spider. The topic categories

(if any) will be presented first, followed
by a numbered list of Web sites. To view
additional sites, 10 to a page, click on
More Web Sites.

News Articles results come from several
leading news wires and include stories
related to your search that have appeared
within the past week. Your results may

or may not include this section.

SOJAT HLIM DNIHJYV3G

Shopping results (if any) come from Lyceos
Shop (shop. lycos. com), an online shop-
ping service sponsored by Lycos to help
buyers and sellers find each other.

continues on next page
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3. Scan the Web page title and description
(Figure 8.17) for results that appear on
the first couple of pages. If the descrip-
tion is presented in a foreign language,
click Translate to convert it to English,
compliments of Systran Software
(www . systransoft.com). Don't expect
perfection, but it may be worth a shot if
you're looking for some obscure piece of
information that’s not available elsewhere.

4, Lycos gives you the option of doing a
follow-on search, focusing on the results
of your original query. (This is often
referred to as set searching.) To do that,
type a word or phrase in the search box.
You can leave or delete what’s already
there—you’ll get the same results either
way. Then click the Search these results
box (Figure 8.18) and submit your query
with Go Get I't!.

5. If your follow-on search isn't successful,
you can automatically submit your query
to HotBot by clicking the Second opinion?
link at the bottom of the search results
page (Figure 8.19).

v Tips

B Asyou may recall from our discussion
of field searches in Chapter 2, one excel-
lent way to refine a search is to look for
words in the titles of Web pages.

If you get too many irrelevant hits with a
search for mad cow symptoms, for example,
you could do a follow-on search of just
those results by typing title: "mad cow"
in the search box. Then click Search
these results and Go Get It! for a more
precisely focused set of results.
Additional field-search options are avail-
able on the Lycos Advanced Search form,
covered in the next section of this chapter.

1. Oyl Mad Cove Dismass Homs Bage - Tne inlemel'y lergest and most authoritetive
ute for poons, mad cow dizeasa (Bovine spaagiferm encepha opathy or BZE),
serapie, Crputzfplde-Jakeb Dlsaase (CI0). kunsiand eheess
AR facas saad<ow o0

[iranstazs)

Figure 8.17 Individual entries on the search results
page include Web page title (underlined)}, brief
description, Web address, and a Translate link that
you can use if the information in presented in a
language you don’t understand.

ﬂ Search thes< results

Figure 8.18 As a follow-up to aur search for mad cow
symptoms, we've specified that we want to search our
original resuits for pages that include the word .

Figure 8.19 Lycos makes it easy to get a “second
opinion” from HotBot, which, as you may recall, is
owned by the same ccmpany.

B Unfortunately, Lycos doesn't give you any
control over how your search results are
displayed. You can't change the number
of results per page, for example, or modify
the order in which they are listed.

B For a summary of Lycos search terms and
syntax, see the Lycos Quick Reference
(Table 8.1). To access the Lycos help
information, click the Help link at the
bottom of the Lycos home page.
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Table B2

FOR THIS TYPE OF SEARCH!

plain-English Question

phrase Search

AND Search
(multiple words and phrases,
each of which must be present)

OR Search
(multiple words and phrases,
any one of which may be present)

NOT Search
(to exclude a word or phrase)

Case-Sensitive Search
Date Search
Field Search

Nested Search
Proximity Search
Wildcard Search

Wasic Search Quick Reference*
o el

Do THIS!

Simply type a phrase or question that expresses the
idea or concept, using as many words as necessary.

Enclose the phrase in double quotes.

Type words or phrases separated by a space, without
any special punctuation. By default, Lycos searches for
all the words in your guery, so even though plus signs (+)
are allowed, you’ll get the same results without them.
The two examples shown here would return identical
results: Web pages that contain both the phrase oyster
mushrooms and the word recipes.

Enclose the words or phrases in parentheses. The
example would find Web pages that include references
to either edible mushrooms or mycology.

Use a minus sign (<) in front of a word or phrase you
want to exclude from your results.

Not available.
Not available.

To search titles of Web page documents, use title:
directly in front of a word or phrase. (Note that there’s
na space between the colon and the search term.)

For URL and Hest/Domain, and Link Referral field
searches, use Advanced Search.

Not available,
Not available.
Not available.

ExampPLES:

Are oyster mushroams poiscnous?

"edible mushrooms”

"oystermushrooms"” recipes
+"oystermushrooms” +recipes

("ediblemushrooms™ mycology)

mushrooms -recipes

title:mushrooms
title:"mushroomgardening”

*Note: This toble applies fo searches using the form on the Lycos home page. For Advanced Search, see Table 8.2.
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Using Advanced Search

The first thing you need to know about the
Lycos Advanced Search form (Figure 8.20)
is that it's really not all that advanced,

Power searchers who are familiar with earlier
versions of Advanced Search (also known as
Lycos Pro) will be disappointed to discover
that Boolean operators no longer work. The
Lycos help information goes into great detail
about using AND, OR, NOT, NEAR, and other
Boolean operators in Advanced Search queries.
But somewhere along the way, Lycos has lost
the ability to recognize these terms as having
special meanings, and it treats them like any
other search term in your query.

So why use Advanced Search? There are
several features that you may find yourself
needing from time to time that arc not
offered on the Lycos Basic Search form:

¢+ Tocusing your search on specific types
of information—multimedia files, for
example, or recent news articles, or
personal home pages.

¢ Looking for words in Web page URLs

(short for Uniform Resource Locators,
the technical term for Web addresses) or
just the domain name portion of the Web
address. (You can also search Web page
titles using a fill-in-the-blank approach
instead of the title: field-search term
that's required on the Basic Search form.)

¢ Limiting your search to a specific
language.

¢ Finding Web pages that link to a
particular site.

You may also prefer the method used on the
Advanced Search form for specifying AN,
OR, and phrase searches using a drop-down
menu (Figure 8.21).

Figure 8.20 The Advanced Search form, while not
really all that advanced, provides several features not
available when you search from the Lycos home page.

| alt wards (AND match) <] Figure8.21

The Advanced Search
form defaults to an
AND search, but you
can specify an OR or
phrase search using
this drop-down menu.

any words (OR match)
exact phrase (quoted query)
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Figure 8.22 MP3 files by a particular singer are a snap
to find using the Music by Artist radio button in the
Content section of the Advanced Search form.

Figure 8.23 The Content section’s Multimedia radio
button lets you search & vast database of audio and
video files as well as images, like this one of
Vermeer’s famous painting, “The Milkmaid."”

Multimedia Search

‘SEARCH: © Al © mctures C Audic T video

| lllmgl Search!

Cotirigis areir 3sarch Heip

Figure 8.24 Using this special Multimedia search
form, you can specify one of three types of files—
Pictures, Audio, or Video—instead of looking for all
three at once.

To search for specific types of
information:

1. Enter your query in the Advanced Search
form and make a selection from the
Content section to focus on one of 15
broad categories of information, instead
of searching the entire Web.

Options include Autos, Books, Downloads,
Dictionary, FTP Search, Home Pages,
Multimedia, Musicby Artist, Musicby
Songs, News, Open Directory, Recipes,
Stock, and Weather.

2. To find MP3 files of Annie Lennox songs
(Figure 8.22), for cxample, type "Annie
Lennox" in the search form and click
the Music by Artist radio button before
submitling your query with Go Get I't!.

3. To locate images of Vermeer's painting of
“The Milkmaid,” type Vermeer Milkmaid
in the search box, click the Multimedia
radio button, and then click Go Get It!
to find several examples like the one in
Figure 8.23.

v Tips

B Ifyouclicka category’s link (instead of its
radio button), you'll be taken to a special
search page customized for that category.

Click Multimedia, for example, to access
the Lycos search form for finding images,
audio files, and video files (Figure 8.24).

Click Open Directory to display the Lycos
Web directory {provided by the Open
Directory Project).

B Lycosignores case on both the Basic and
Advanced Search forms, so you can use
any combination of uppercase and lower-
case and you'll get the same results.
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To look for words in Web page titles,
URLs, or domain names:

L 2

Click Page Field and use the form pre-
sented there (Figure 8.25) to narrow
your focus by typing a search word in the
Title, URL, or Host/Domain search boxes.

Let’s step through for an example for
each of these options:

Title. If you're looking for information
about a particular California wine called
Sequoia Grove, type "SequoiaGrove" in
the primary search box on the Advanced
Search form and lype Californiawines in

the Tille search box. Then click Go Get It!.

By limiting your search to Web sites that
include the phrase California wines in
their titles, you're much more likely to find
sites that feature (as opposed to simply

mentioning) wines produced in California.

URL. To limit your search for Sequoia
Grove to the Wine.com Web site, type
"Sequoia Grove” in the primary search
box and wine.comin the URL search box,
Click Go Get It! to submit your query.

Host/Domain. To find education sites
dealing with French wines, type "French
wines" in the primary search box and edu
in the Host/Domain box. Submit your
query by clicking Go Get It!. (For a list of
other Internet domains, see Appendix B).

v’ Tips

B For best results, avoid using quotation

marks and other punctuation in the Title,
URL, and Host/Domain search boxes.

You're not required to enter a search term
in the primary search box when you do a
Page Field search. You could, for example,
leave the primary search box empty and
type Frenchwines in the Title box to find
all Web sites that have the words French
wines in their titles.

| gearch All the Web for documents with speclfiz flalds

Title [ =1
(8.3, wks FESEA)

URL l ——

(85 S arerts i Com oAby

Host/Oomain [ =
{0 hiresons Iyoos oo or o0

Figure 8.25 The Page Field options let you focus your
search an Weh page titles, URLs, and domain names,
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T [ qacran At o won for dacuments . spacle anguag To limit a search by language:

[ e — © German  plish

Myﬂu g ol 1 # Click Language to display the list of
e e = languages that are available on Lycos
By et 4 (Figure 8.26). Then simply type your
€ Fnnish " Lithuarsan

£ French 7 Norwagian

Figure 8.26 You can limit your results to pages
written in a specific language—English or two dozen
other choices— by clicking the appropriate radio
hutton on this list.

e Tl '1

T | search Al the weh for documsnts thet knk to your Site
PARELIELD Vour UaL I

 LAMCUARE

“w 5

Search anly this Host |
% . seterangl 4y,
Sxclude Whs Hosl |

(8§ wr= e e pri-page tom)

Figure 8.27 With Link Referrals, you can track down
Web sites similar to one you like, or get a measure of
a specific site's popularity, as indicated by the number
of other sites that link to it.

query in the search box and click the radio
button for the language of your choice.
For example, type "Chianti" in the
search form, select the Ttalian radio
button, and click Go Get It!. Your search
results will be limited to Web pages
presented in Italian.

To find Web pages
that link to a specific site:

¢ Click LinkReferrals and type the URL
for the site youd like to find out about in
the Your URL box (Figure 8.27).

If you're a fan of The Wall Street Journal's
Wine site, for example, and want to find
Web sites that link to it—in hopes of dis-
covering some new sites that might be of
interest to you as well—type wine.wsj . com
in the URL box and click Go Get It!.

v Tips

W If your search results include a lot of links
from within the Web site that you entered
in the Your URL box, type the same URL
in the Exclude this Host box and run the
search again.

W Webmasters and Web site creators often
use link referrals as a rough measure of a
site’s popularity. Try it with your own Web
site if you have one.

MILLS COLLEGE
LIBRARY
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Chapter 8

Table 8.2

Lycos Advanced Search Quick Reference

FOR THIS TYPE OF SEARCH:

Plain-English Question

Phrase Search

AND Search
(multiple words and phrases,
each of which must be present)

OR Search
(multiple words and phrases,
any one of which may be present)

NOT Search
(to exclude a word or phrase)

Case-Sensitive Search
Date Search
Field Search

Nested Search
Proximity Search
Wildcard Search

Do THIS:

Simply type a phrase or question that expresses the
idea or concept, using as many words as necessary.
Leave the drop-down menu set to all words

(AND match),

Type the phrase without any special punctuation and
choose exact phrase (quoted query) from the
drop-down menu.

Alternatively, you can type the phrase in double quotes
and leave the drop-down menu set to all words

(AND match).

Type the words (or phrases in quotes) in the search
form and leave the drop-down menu set to all words
(AND match).

Type the words (or phrases in quotes) in the search
form and choose any words (OR match) from the
drop-down menu.

Use a minus sign () in front of a word or phrase you
want to exclude from the results.

Not available,
Not available.

Click Page Field and use the fill-in-the-blanks form to
search Weh page Title, URL, and Host/Domain fields.
(For best results, avoid using quotation marks and
other punctuation when using the Page Field option.)

Click Link Referrals and use the fill-in-the-blanks
form to look fer links to a specific Web pege.

For examples, see “Using Advanced Search” on
pages 130-133.

Not available.

Not available.

Not available.

EXAMPLES:

What are the best French
table wines?

Frenchtable wines

"French tablewines"

California"Cabernet
Sauvignon”

"sparklingwine" Champagne

Chardonnay-Califaornia
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Figure 8. zB To make Lycos your Web browser’s
default home page, type http://ww.lycos.comin
internet Explorer’s home page Address box as shown
here (or Netscape’s home-page Location box).

Customizing Lycos

If you decide to make Lycos your primary
search engine, you may want to think about
customizing it to reflect the way you search
and the types of information that are of par-
ticular interest.

There are two options for you to consider:

¢ Basic or Advanced Search as Browser
Home Page. If the search form on the
Lycos home page works for you most of
the time, fine, But if instead you find
yourself doing most of your searches
using the Advanced Search form, you can
make it your Web browser’s default
home-page location.

¢+ Standard or Personalized Lycos.
If you decide to stay with the Basic Search
form on the Lycos home page, you have
another decision to make: Do you want to
stick with the default settings for content
and layout or “personalize the page™?

To make Lycos your home page:

1. Decide which of the two search forms
you want to use on a regular basis—
Basic or Advanced.

2. Access your Web browser’s home-page
setup feature and type the complete
Web address for the page containing the
search form you prefer into the home page
Address or Location box (Figure 8.28):
http://waw.lycos. com (if you prefer to
do most of your searches using the Basic
Search form).
http://lycospro. lycos.com (if you prefer
the Advanced Search form).

v Tip

m Ifyoure not sure how to access your
Web browser’s home-page setup feature,
see the section in Chapter 4 called
“Customizing Your Web Browser”
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Chapter 8

To personalize the Lycos home page:

1. Click Signup (Figure 8.29) in the
Personalize Lycos section of the Lycos
home page to display the membership
form for new users

2. Complete the form and then click the
SignMeUp! button at the bottom of the
page to submit it. (Pay careful attention
to the Special Offers section to avoid
inadvertently signing yourself up for lots
of junk mail.)

3. Once your membership has been accepted
(it only takes a few seconds), you can use
the My Page Setup feature (Figure 8.30)
te pick and choose the information you
want to have on your page.

For example, to display the Lycos Web
directory on your home page, click the
My Page Setup Add link. Then click

the Lycos Directories radio button in
the Resources & Search section of the
Add/Remove Boxes page (Figure 8.31).

4. Once you've chosen the sections you want
on your page, some of them—Ilike stock
reports, TV listings, weather forecasts,
and so forth—can be further tailored
using Edit links (Figure 8.32).

e

hy Lyco: S | 030

My Page Setup

Boxes:
Add | Remove | Move

Change Box Size

Page:
Change Colars
&dd = Page

Resources & Search
[T people Finder

[T Rroad Maps

T veliow Pages

W Lycos Directories

Figure 8.29 You'll find
this link for personalizing
Lycos on the left side of
the Lycos home page.

Figure 8.30 My Page
Setup lets you add and
remove Lycos features,
move and resize them on
the page, and choose
your own color scheme.

Figure 8.31 You can
display the Lycos Web
directory on your
personalized Lycos page
by clicking Add in My Page
Setup and then selecting
the Lycos Directories
radio button.

Figure 8.32 Some
features that you add to
your personalized Lycos
page can be customized
to your liking using an
Edit link,
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rrack th'!s Search

You can have
Fig:;e“tsr?cak asearch” and
ou e-mail notices
sel it finds new informa-
whe gut you have to set
t'm;'s ecial e-mail account

o take advantage of the
service:

v Tips

B You can easily switch back and forth

between the standard Lycos home page
and your personalized page, using the
links for Lycos Home (to get back to stan-
dard Lycos from your personalized page)
and My Lycos (to get to your personal
page from the Lycos home page).

Lycos offers a Track this Search option
(Figure 8.33) for queries made using the
Basic Scarch form. Unfortunately, no
details are provided, other than a vaguely
worded statement that you'll be notified
by e-mail of “changes to your search.”
Worse still, you have to set up a special
Lycos e-mail account in order to receive
the notices.

If you need a teature like this, try Northern
Light (waww.northernlight.com) instead.
Their Search Alert Service is well docu-
mented, easy to set up, and works with
your regular e-mail account. (See Chapter
9 for more on Northern Light.)
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NORTHERN LIGHT

brocthemn Light

Good to Know

Launched in 1997, Northern Light
handles plain-English queries and com-
plex Boolean expressions equally well.

What sets it apart from its rivals is
that it lets you simultaneously search
both the Web and a database of some
25 million full-text documents from
7,100 other sources—making it an
especially sood choice for researching

news stories and business information.

Northern Light also has a unique
approach to organizing search results
into “folders” of related information, so
that you can find what you're looking
for more quickly.

Its Search Alert Service, providing
e-mail notification of updates to saved
searches, is the best of all the leading
search engines.

Housed in an old mill building in Cambridge,
Massachusetts, Northern Light was launched
in 1997 by a small team of librarians, informa-
tion industry professionals, and software
engineers. For almost two years they had
labored to create a service that would address
the shortcomings of conventional search
engines—most notably the difficulty of finding
quality information and the tolal lack of
organization. “The Web is the ultimate
expression of the problem of too much data
and not enough information,” says company
CEO David Seuss.

When Northern Light came on the scene—
joining well-established rivals like AltaVista,
Excite, HotBot, Lycos, and Yahoo—the
search community embraced it immediately,
recognizing that it was indeed a search engine
with a difference. Billed as a "research engine,’
Northern Light made headlines not only for
the size of its database, but also because of
two unique features that address the problems
of information quality and organization.

continues on next page
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¢ Special Collection. The best information
on a particular topic may or may not exist
on the Web, so Northern Light lets you
simultaneously scarch both Web pages
and its Special Collection database of
full-text journals, books, magazines,
newswires, and rcference sources. The
database includes more than 25 million
documents dating back to 1995, from
over 7,100 sources.

You can search and view summaries of
articles for free and then buy the full text
for a small fee (typically $1 to $4) charged
to a major credit card. Northern Light is
so confident you'll be satisfied, they offer
a money-back guarantee.

¢ Custom Search Folders. To address
the organization problem, Northern Light
offers a unique approach to presenting
your search results—sorting them into
“folders” that it creates on the fly based
on subject, source, type of document.
and sometimes language.

Search for chocolat, for example, and your
results might be organized inlo folders
labeled Movies (because of the award-
winning Miramax film), Food & Beverages
Industry, Recipes. and Documents in
French, among others.

Custom Search 'olders are Northern
Light's way of asking, “Is this what you
mean?” and helping you move quickly

to the right set of information.

Northern Light is designed to handle both
plain-English queries and complex Boolean
expressions equally well, making it a good
choice for searchers of all experience levels.

And once you've developed a particularly
effective query on a subject that you want to
stay on top of, you can take advantage of the
free Search Alert Service. All it takes is a single
click, and you'll be notified by e-mail whenever
Northern Light finds new information on the
Web or in the Special Collection database.

Contact Information

Northern Light Technology. Inc.
Cambridge, Massachusetts
617-621-5100 (voice)
617-621-3459 (fax)
cs@northernlight.com
www.northernlight.com
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Link ko MNorthern Light
Press releases

L Privacy policy
pEsSUard Register URL
14 or IES Users Search techniques
Jobs at Northern Light usgovsearch.com
yl search forms Special Collection
Advanced Search Matural Lanquage

L

Figure 9.1 You can download a list of all the
publications represented in the Special Collection
database by clicking this link.

Figure 9.2 A painting of the clipper ship Northern Light
hangs in the lobby at the company’s headquarters.

Help
Accounts
Ahout
Figure 9.3 To learn more
&“—g_ about Northern Light’s history,
Fortfolio management team, and
awards, click the About link.

v Tips

B Knowing that serious searchers will want
to know exactly what sources are repre-
sented in the Special Collection, Northern
Light makes the complete list available.
Just click Download title list in the
User Information area of the home page
(Figure 9.1).

M The company’s name and logo were
inspired by the clipper ship Northern Light
(Figure 9.2), built in Boston in 1851.
Based on a radical new design, the ship
became known for its speed and ground-
breaking technology.

B For more information on Northern
Light—company history, industry awards,
customer comments, and so forth—click
About (Figure 9.3) on the home page.
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The Northern Light
Home Page

In keeping with its research orientation,

the Northern Light home page (Figure 9.4)
includes both a basic search form, called
Simple Search, as well as links for Power
Search and several specialized search options.
The only portal-type services you'll find on
the home page are the day’s news headlines
and a small space devoted to the Dow Jones
Industrial Average.

Links for Power Search and
Specialized Search Forms

#» Simple Search » Shaich Hews * Spgchyl Editions™
* Business Search » Stock Dualag * GeoSzarch Pl
Use mora words to focus you resuls, .

Norlhetn Light Seaich for [ m Tips
Simple

Search Form T 71

Heln IR0 Spgciat Eatimms Today's Healines tore nbdions .
Accounty | Iredepth coverane of major news stonas, Justices Lima Digahite Law
ediled and zompiled by aur team of Bush VWzanris Educalion Spending Bagst
Al librarians and updated weekly. j Ty i
Ponfalin
in-Depth—
Coverage of
Current News
Topics |
| Somul Fitry = Mg taerey I Meins ghories wadated cantineousy
Dow Jones— +Dow Jones Industrisls 1071673 -14 15 |  Search Alerf Service
Update JdstedFebruwy 21, 7001 12.32 TMEST Frae personaiized news and research email |
p o Ges A 00 Qe updates covering the topics of your chaics.
- LOST moee

— News
Headlines

J Information
on Search
— Alert Service

Figure g.4 The Northern Light home page.
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Gparch for fﬂp: does HAGCAR stand for?

Figure 9.5 A plain-English guestion like this works fine
with Northern Light.

wGimple Sewch " Poay] ol = Semb o
o Bueeias Eopigh &l Eeaw » Sresh Guotes

Figure 9.6 This set of links on the Northern Light
home page gives you access to Power Search and
several other specialized search forms.

& -

R — — D -
waords 1n tilg ||!-|. narine Mepbuzn =
Pubhcationname | . = _ | B nur ) 0l pubecalons

Words in URL

SELECT: T Ayl Sources © Special Colleztion € Worid Wida Web

LIMIT SUBJECTS TO

I~ A ™ Gan, Law & 2eliics ™ Sceial scienzas

I Bugress & ivesirg [ Healln & Mericina I Spons & Recraalion

I7 Cemputing & Internat [ Human tiez I~ Tocknology

™ Centemporary lia T~ Producis & Senaces I Tave

™ Educatien ™ Retsrenca

[~ Emsnanmeni [ Science & Mathemates

LimIT DOCUMENTS TO

" Commercial | Web s tas [+ Personal pages I Bioadeast news lranscrgls
™ Eduealicn Wb sites [ Leaming malensts I Cily & tegional nswpapers

I Cowm n:Web sies 3 Quasions and answars 15 Collega newspapars
b siles T P il ™ Newspagers, wiss & ranstnpls
[ Nenpreft Wb stes [ duls havinga I Press imlaases

Ducumerts witen i By gaage =l
weh siles kom [0 o riemt =1

Figure 9.7 The Power Search form makes it easy to
create a complex guery by simply filling in the blanks
and choosing radio buttons and menu options.

Simple Search form

The Simple Search form (Figure 9.5) lets

you simultaneously search both the Web and
Northern Light's Special Collection database
of documents from non-Web sources. You can
enter a query as a plain-English question:
What companies are included inthe dow
jones industrial average?. Or you can type
a complex Boolean expression: (DJTAOR "dow
jones industrial average) AND companies
AND list. Either way, you'll typically get excel-
lent results.

Northern Light automatically searches for all
the words in your query, so it's not necessary
to use plus signs (+) or AND to require that a
word or phrase appear in your search results.

Power Search option

Clicking Power Search in the set of links
(Figure 9.6) at the top of the Northern Light
home page takes you to a form that helps you
search with more precision by focusing on
specific subjects, sources (Special Collection
or World Wide Web), document types, and
dates (Figure 9.7).

You can also do a variety of field searches
(title, URL, publication name, domain type),
look for documents written in a particular
language, and sort your results by date—all
using a fill-in-the-blanks form.
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Other search options — .
Select 0 | i Two Hours S2e our sl ol pevises.

In addition to Power Search, the links at the
top of the Northern Light home page give
you access to several more narrowly focused
search forms:

# SearchNews lets you search a two-week
archive of articles and press releases from
dozens of newswires, including AP Online,
UPI, and PR Newswire (Figure 9.8). You
can limit your results by timeframe and
topic and sort results by relevance or date.

* Business Search gives you access to a
form designed for serious business
researchers (Figure 9.9). Special features
include the ability to limit your search
to a specific company, industry, market
research firm, or business publication.

¢ TInvestext Search allows you to search or
browse thousands of investment research
reports written by analysts at brokerage
houses, investment banks, and research
firms throughout the world. Searches and
report summaries are free. Full-text reports
range in price from ten dollars to several
hundred dollars

+ StockQuotes takes you to a form that
lets you search for stock symbols, stock
quotes, company news and financial
information, and SEC filings.

#+ (GeoSearch is a relatively new search
offering that helps you locate Web sites
offering products and services in a partic-
ular geographic area. You can search within
a specified distance (up to 100 miles) from
a street address, city, or Zip code.

T Today's News
& Las| Twn Weeks

LIFIT NEWS COVERAGE TO
7 Piaes cziewnar

SORT RESULTS BY
@ Byzaicd U pue ) ime

Figure 9.8 The Search News form is optimized for
finding press releases and news articles that have
appeared in the last two weeks,

M minie |
i

aiy nmsrn'nen!

Reseurch b | g Eoe o LT el g
Rl -1 TR

Pgsculien tana [dall Steast Jiucnal

SELECT ¥ A Seoces?’ Suesess Soatlal Colegids ™ Fovmays Wen Sron

SELECT DATE AANGE

FIL T ere ot Tl m Ll i weir et st e Uit

o BT T B Y] ———

SORT RESWL TS HY

R

Figure 9.9 The Business Search form is your best bet
for locating information on a specific company.
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—
ﬂm Special Editions™

In-depth coverage of major news stories,
edited and compiled by our team of
librarians and updated weekly.

Autism European Economic Union
Banking Industry

Special Editions™ Main Menu. ..

dusty aneti fied Foods |
Computer Viruses ndy R Northern Li s
Lintox Mict Lawsuits
Managed Care Next-Gereration Networking
Computers & Privacy  Publishing and the Web
Digablity Insurance  Wireless Technology
Electronic Commerce

Figure 9.10 Northern Light librarians and information

specialists update this area of the home page each
week to reflect major news stories.

v Tips

An area of the Northern Light home page
called Special Editions (Figure 9.10)
features several current news stories,
with information compiled and edited by
staff librarians and information specialists.
For the complete list of stories, click
Special EditionsMainMenu.

You'll find explanations of cach of the
Northern Light search forms and tips
for using them on the Search Help page.
To get there, click Help on the Northern
Light home page and then click Search
Help. Or click Tips next to the Search
button on any search form.

To make Northern Light your browser’s
default home page, see "Customizing
Your Web Browser” in Chapter 4.

To return to the Northern Light home
page, click Simple Search or the company
logo that appears at the top of most
pages within the site.
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Searching with
Northern Light

You'll probably do most of your Northern
Light searches using the Simple Search form
on the home page, so that's what we'll focus
on here.

Once you've learned to enter a Simple Search
query and work with the results, using

Northern Light's other search forms will be a
snap. The same basic rules apply throughout
the site, and searches thal require complicated
Boolean expressions and field-search terms on
the Simple Search form can be accomplished
by filling in the blanks with Power Search and

the specialized Business and Investext forms.

To enter a Simple Search query:

1. Go to the Northern Light home page
(www.northerniight.com) and type a
question, several descriptive words,

a phrase in quotes, or a Boolean expres-
sion in the searcii box (Figure 9.11).

Northern [.ight automatically searches
for all the words, so you don't have to use
the Boolean operator AND or put plus
signs (+) in front of required words.

2. To tell Northern Light to look for any of
Lthe words, use the Boolean operator OR:
wireless OR "mobile commerce™”.

3. Ifyou want to specifically exclude a certain
word or phrase from your results, put a
minus sign (-) directly in front of it:
wireless -paging. Or use the Boolean
operator NOT: wireless NOT paging.

Searchfur'_"wireless technology” jobs
Figure 9.11 A search like this tells Northern Light to
look for both the phrase wirefess technology and the

word jobs.
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Figure 9:12 To find the company called Network
golutions, it’s a good idea to type the name with

initial caps.

v Tips

The Boolean operators AND, OR, and
NOT can be typed in uppercase or
lowercase.

Strictly speaking, Northern Light
searches are not case sensitive. You'll get
the same set of results whether you use
uppercase, lowercase, or a mix of the two.

However, if you're looking for a proper
name, its a good idea to Lype it exactly as
youd expect it to appear in a document
{(Figure 9.12). When you use initial caps
(or any mix of uppercase and lowercase},
exact case matches will appear higher in
the results list, making them easier to find.

Northern Light automatically looks for
both the singular and plural forms of
your search terms. Type technology, for
example, and it looks for technology and
technologies.

For other types of word variations, you can
use an asterisk (¥) as a wildcard to look
for multiple characters within or at the
end of a word. For example, technolog*
would find technology, technologies,
technological, and technologist. Just be
sure to use at least four other characters
preceding the asterisk.

To look for a single character, use a percent
sign (%) as the wildcard: adapt%r to find
references to adapter and adaptor.

Unlike some search engines, Northern
Light will not ignore common words
(stopwords) in phrases, so a search for a
phrase like "to be or not to be" is never
a problem.
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To view your search results:

1. Click Search (or hit [Enter]) to display your
results, 10 to a page, with your search
terms highlighted in bold and presented
along with a few words of surrounding
text or a brief description of the Web
page or document. The total number of
items found is also displayed, along with
your original query (Figure 9.13).

For Web sites (Figure 9.14), Northern
Light gives you an indication of the type
of information you'll find there (articles
and general information, company back-
ground, directories and lists, and so
forth), the date the site was last updated,
and the type of site (commercial, non-
profit, government, etc.).

For Special Collection docurnents
(Figure 9.15), you're provided with the
document type (article, press release,
industry overvicw, etc.), publication date,
and source.

2. Toview a specific item on the list, click
its title. For Special Collection documents,
you'll be shown an abstract and given an
opportunity to purchase the document
for a small fee (Figure 9.16).

21,440 items [or;

["wiralase rechnology”™ jcbz m

Il S iy Search svan Ales &4 Editthis search ? Tis

Try our Special Edilion about Wirelv s Technolony

1 Spadal Cetecron Wire|aus techuology Jobs g5uud
TT% - Articles & General info: Hardly 4 decade 2q0, witehess commurnication wus an tlg
drawing baard Thee I wes = 1echic vislon Today i1's an lsnger an BEncwesss 02411 omns
Chicaga Sun Times (nowspap . Aeaiabio 58 Nohar Lighl

T Locrade Jobs @ Wircksap Tochngiggueg lnc,
70% - Diractorlas & Lists: Opan Joba &0 Salec Professonals Neadadl A= yau ia o
cell phases st ve trchonelegy? Aoe you sefmotneled, salbdiseted, Sesannaibly g
Yainatl=T Haw ol Awlahie
Commaicial sita: htip/ / coloradojob s comy asp wit ass

B s sewuiig fom hiz e

5. Wyeizes Tachpolggies
62% . Anlcles & General info: Wireless Teckaplogies 10202000
Mon proffi slle: atlp.”/ ntco 2rgf ous tech! wire oos/ index himi
B Ml rgultls G e sta

Figure 9.13 Your search results will typically include
both Web pages and documents from the Special
Collection database.

Aiplags II’DMJQS &3

3% . Articlen & Genetal Info: Wireina dats tandcen hase bosn svailible i the US, s
abroad for over 20 years. From the ssely doys of palice vehiches wquipped with . 01G300M
Cammaeclal slte: hitp/ / www schopon comb wirslesstech Mm

Figure 9.14 Here's an example of how Web site
information is presented on the Northern Light
results page.

spesizt Colfection Wirnless (eclinotany jnk2 aboued

2% . Articlos & Genecal inlo: Hardly » degsdn ano, wielgss communication was on the
degwing bowrd Then il was a techic visws, Tedey, I1'5 no |onger an engineer's - 02/11/200°
Chicaga Sun Thmes (neespapen): Avalabie 31 Modhern Licht

Figure 9.15 Items from the Special Collection
database are clearly identified as such, and include
the publication name and date.

Chicagoe Sun-Times

(g e = IS
Horthesn Light's Spes sl CiFle bl f you wishto purchese the eniire

document, plzese preas fin “Fuichase Document” bution , e 8k ity

Title: Wireless technology jubs sbound

Summary: Mardly s dessde age wseless commumension was e the &avang beard Thine
sirap 3 teches vz Today, s oo longes an eagacer’s dream [V's here to ttay sd
Eriteg Sigaer every day. fe no secret the United States was aever the wireless
technology leader. Europe, particularly Scandmeavia, is leading the race Ve, experts
wsst the U.S s comung up fast

Figure 9.16 Article summaries like the one shown here
are free, but you have a to pay a small fee to purchase
the full text.
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|
] Mmﬁesults fram this site

Figure 917 Click this link to “uncluster” search results
and view additional pages from a particular Web site
or Special Collection document.

1 Tychostegad

chen & Ganst2| Info: Waninss cats vences have been avalabie nthe U.S and abraad
0 yain. Fraem tha early @eys of polics wiclas equinged with |, 017237200
Cammurcial slter 815/ waw schagont comy wimlesstech ktm

Figure 9.18 The percentage figure that appears with
each item on the search results page gives you an
indication of how well the item matches your query.

Yaur search returned 21 440 items

which we have organized into the

following Custom Sqarch Folders:

] Specal Colaction documeonts

@ ‘Wislpss networking

radio squipmars

il )

B Comsmercial sites Figure 9.19

Samicondustons Narthern Light organized

@ C sypation the results from our

im Ezepomics w s

i L s search for m‘rele'ss

@ batvorking hadware poducts technology" jobs into

& Pemonol communications savice | the Custom Search
sl Folders shown here.

&& Careers & Occupations
Soecial Coflgclion documants
B Enplovment sevices
@ infospace com
Wl Joo listings
i Casear mentering
@l hotjobs com
B allanticeasearch com
@@ Job fairs
il Press relyases
@ Bugingss Wire (newswite)
&8 phillynews com
il johs conm ray
all athers, .

Figure 9.20 The Careers &
Occupations folder was
further broken down into
these subfolders.

3. Northern Light "clusters” results and
presents only one page from any given
Web site or document. To view additional
pages, go back Lo the scarch resulls page
and click the item's More results link
(Figure 9.17).

v’ Tips

B Your Northern Light search results are
displayed in order based on how well
they match your search terms. Each
item’s relevance rating, expressed as a
percentage, is included in your results
(Figure 9.18).

W You can override the relevance ratings
and sort your results by date (from newest
to oldest) by adding sort:date to your
query and submitting it again.

To refine a Northern Light query:

1. The easiest (and often most effective)
technique is to simply add another unique
search word or phrase to the search box
at the top of the page and submit your
query again. Northern Light looks for all
the words in your query, so this has the
effect of searching within your original
results (also known as set searching).

2. Another excellent way to refine a Northern
Light search is to take advantage of the
Custom Search Folders feature. Review
the list of folders for your query (Figure
9.19) and identity the one that comes
closest to the type of information you're
looking for. Click on it to display a furthér
breakdown of your results within that
folder (Figure 9.20).

continues on next page
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Chapter g

v Tips

B Northern Light only produces Custom
Search Folders for queries that result in
a large number of hits.

B Keep in mind that Custom Search Folders
are created by Northern Light software.
They are a neat innovation and work quite
well for many types of searches. But they
are no match for human-compiled direc-
tories and subject guides.

®m Since Northern Light doesn't offer its
own Web directory. try one of these sites
when you want to explore the Web by
topic, with guidance from human beings:
About, The Human Internet Guide
www . about . com

Argus Clearinghouse
www . clearinghouse.net

Open Directory Project
dmoz.org

Yahoo
www . yahoo . com

To save a query and get e-mail alerts:

1. Click Seve this SearchasanAlert
(Figure 9.21) on the results page for the
search you want to save.

2. On the Search Alert Service page (Figure
9.22), enter a descriptive name for your
Alert. (The name will be displayed in the
subject line of e-mail messages thatl are
sent to you.). You also have the option of
limiting the Alert to documents dated in
the last 90 days, and creating an additional
Alert for news articles.

3. When you're finished, click the Save
Alert button. From that point forward,
whenever Northern Light discovers new
information relating to your query, yow'll
be notified by e-mail.

—

& Save this Search as an Alert

Figure 9.21 Once you’ve developed a query that
produces good results, you can save it by clicking
this link on the search results page.

Search Alert Service

CREATE A NEW ALERT

Camplete Iha sleps below and then click
“Save Alen” when Sone

D @D GD

=P ENTER ALERT NAME
Bhrse vt zeanh |

yi zearch clatls o pase ol soiing

#ivri Nama: [Mizeless Tech Jobs

Figure 9.22 Be sure to give your Alert a descriptive
name, since that’s what will appear in the subject line
of e-mail messages notifying you of new information
relating to your query.

v Tips

B Northern Light’s Search Alert Service is
the best we've encountered among the
leading Web search engines.

B For a summary of the search rules pre-
sented in this section, see the Northern
Light Quick Reference (Table 9.1).

B For assistance with all aspects of
Northern Light, click Help on the home
page. You'll find that, in line with its
emphasis on scarching, the company has
anticipated virtually any question you
might have about the service.
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Table 9-1

mught Quick Reference

for THIS TYFE OF SEARCH:

plain-English Question

phrase Search

AND Search
(multiple words and phrases,

each of which must be presen)

OR Search
(multiple words and phrases,
any one of which may be present)

NOT Search
(to exclude a word or phrase)

Case-Sensitive Search

Date Search

Field Search

Nested Search

Proximity Search
Wildcard Search

Do THIS:

Simply type a phrase or question that expresses the
idea or concept, using as many words as necessary.

Type phrase surrounded by double quotes.

Type words (or phrases in quotes) separated by a
space. You can also use plus signs (+) or AND operator
if you're accustomed to doing so. All three examples
would produce the same results.

Type words or phrases separated by OR (in uppercase
or lowercase).

Use a minus sign (-} directly in front of the word or
phrase you want to exclude. Alternatively, you can use
NOT (uppercase cr lowercase).

Strictly speaking, not available. Northern Light returns
the same set of results regardless of case. But if you
use mixed case, hits that make an exact case match
will appear higher or the results list.

Not available with Simple Search form. Use Power
Search or Business Search.

Type field-search term followed by a colon and the
search word or phrase.
For Web pages and Special Collection documents:

title: (to look for words in Web page or
document titles)

url : {to look for words in Web page URLS)

link: (to find Web pages or documents that include
links to a specific site)

text: (used with another fizld-search term to look for
words in the text of Web pages or documents)

for Special Collection documents only:

company: (to find documents by company name)
ticker: (to find documents by ticker symbol)

pub: (to find documents in specific publication)

recid: (tofind document based on ID number from
Northern Light article summary page)

Note: For fill-in-the-blanks field searching, use Power,
Business, or [nvestext search forms.

Use parentheses to group Boolean expressions into
more complex queries.

Not available.

Use an asterisk (*) to search for multiple characters at
the end of (or within) a word, or a percent sign (%) to
look for a single character. Wildcard must be preceded
by at least four other characters.

EXAMPLES:

Where can I find information
about study abroad pregrams
in France?

"youth hostel”

Princeton "financial aid”
+Princeten+"financial a1d”
Princeton AND "financial aid"

scholarship OR
"student loan" ORgrant

booksellers —Amazon. com
booksellers NOT Amazon. com

"Scholastic Aptitude Test"

title:"Favorite PoemProject"

url:booktv
1link:abouttheauthor. com

url:npr.org text:"Car Talk"

company :ebay

ticker:MSO
pub:businessweek

recid: AA20010207220001236

SAT AND ("sample test" OR

"prep course")

GRE test prep*
gene¥logy
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IMPROVING RESULTS WITH FIELD SEARCH

Chapter g

Improving Results
with Field Search

As you may recall from our discussion of
keywords in Chapter 2, one of the best ways
to narrow the focus of a search with any
search engine is to zcro in on specific fields.
Searching the titles of Web pages and docu-
ments, for example, can reduce your results
list considerably and help you find items that
Sfeature (instead of simply mentioning) your
search terms.

With Northern Light’s Simple Search form,
you can use the field-search terms listed here
to find Web pages and Special Collection
documents. In each case, type your search
word or phrase immediately following the
colon, without leaving a space.

¢ title: Tolook for words or phrases in
the titles of Web page or documents
(Figure 9.23).

¢ url: Tolook for words in URLs.

+ link: To find Web pages or documents
that link to a specific site.

¢ text: Used in combination with another
field-search term to find a word or phrase
in the body of a Web page or document.

Several other Northern Light field-search
terms apply only to Special Collection
documents:

¢ company: Tolocate Special Collection
documents by company name.

+ ticker: Tolocate documents by a com-
pany’s stock ticker symbol (Figure 9.24).

¢ pub: To find documents from a specific
publication.

¢ recid: Tofind a document based on
its ID number from the Northern Light
article summary page.

—_—

"_—_‘“‘_-_‘
126,767 ltermns forn:
frirle rsw m

I Sanv this Search g5 an fled & Edinhissearch 7 Tips

1. Ihedist - The Cofnitae ISP Bolvers Duice
835 . Wab link liste: Search The List. Tha List. Find an [SP: Find Wet Hosts: Find Agpg.
ISPs Only. injermel com. iMpinat eommasc.. intemel.com’s Tha LisI™. . Date Not Availsblg
Commaescial site: hitp/ / thest.intermet com/
7% ISP Sutectiplion Satlings
S Mg renidfly o s Bl

Figure 9.23 By using title:ISP to lock for ISP in the
titles of Web pages and documents, we zeroed right in
on a site offering “The Definitive ISP Buyer’s Guide.”

Search for lticker: att

Figure 9.24 You can use a ticker:
field-search term to find Special
Collection documents by a company’s
stock ticker symbol, in this case AT&T's,
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‘_‘___._.—-;:"—_——
’“bl rwall ssrest jeurnal® text:IGP
i

| 5z thisE

ay Cotecoion ECL N0 T 2 Aansn fo Cable
1 m & Gonueal Infa: The Federal Commynizations Comeission will bogin
Q“;w s rations! polcy reganding whatner und how cable compinies musl egen Ihew nas
st-ranaze. . . DNESAKN0
:;mu:“ﬁuumli Abstracts (newspaperg Avsdable ad Noahern Light

Codecsion ATEY 1o Teal biltiols [57y On Cable Lines
Aricles & Gonaral Tnfo: ATAT Caep in pastnarning with Excite A2 Home Caep a2 0
> 1ast of alltwing cableleinviscn, tubscabers access lo Inlemel servce providen

Avaiiabie 8 N Ught

1%
palkyear

\Wall St Jowrnal Absyacts [uienpraper)

"'_-.-_-_7 .

Figure 9-25 In this example, we used pub: and text:
field-search terms together to look for Wall Street
Journal articles that mention the term fSP in the body

of the article.

SELECT € 4l Sources © Special Colleztion ® Warid Wide Web

Figure 9.26 Both Power Search and Business Search
let you limit your search to Web sites or Special
Collection documents—a capability not offered on the
Simple Search form.

SELECT DATE RANGE
Fill in one dale field or both \0 nanow your results by date

Sty dole 01701701 | Eridae 03731701

oY

Figure 9.27 You can also do a date search on the Power
and Business Search forms.

v Tips

If you want to search both the body of a
Web page or Special Collection document
as well as another field, you must include
a text: ficld-search term in your query
(Figure 9.25).

For more field-search examples, sce
the Northern Light Quick Reference
(Table 9.1).

For even easier field searching, use
Northern Light’s Power, Business, and
Investext search forms. All three offer
a fill-in-the-blanks approach to field
searches.

In addition to field searching, the Power
Search and Business Search forms let
you choose which Northern Light data-
base you want to search—Web or Special
Collection (Figure 9.26). You can also
specify a date range for your query
(Figure 9.27).
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Chapter g

Customizing Northern Light

You can't change anything about the content
and layout of the Northern Light home
page—at least not at this writing. Nor can
you sel preferences for the way your search
results are presented.

But if Northern Light becomes your search
engine of choice, you may want to consider
customizing your Web browser so that it
takes you automatically to one of the
Northern Light search forms whenever you
go online or click your browser’s Home button.

You might also want to set up a Northern
Light account. It only takes a minute or two,
and once you've gone through the process,
whenever you wanl to purchase a document
from the Special Collection, all you have to
do is enter your username and password
and the purchase will be charged to your
credit card.

To make Northern Light your
home page:

1. Decide which of the two search forms
you want to use on a regular basis—
Simple Search or Power Search.

2. Access your Web browser’s home-page
setup feature and type the complete Web
address for the page containing the search
form you prefer into the home page
Address or Location box (Figure 9.28):

http://wwmv, northernlight. com
(if you expect to do most of your searches
using the Simple Search form).

http://www.northernlight . com/power.html
(if you preter the Power Search form).

v Tip

B If you're not sure how to access your
Web browser’s home-page setup feature,
see “Customizing Your Web Browser”
in Chapter 4.

.r-Hnmepage—' - — I
| You can charge which page to use for your home page. {1

Address: lhttr.\;f/www.ncrhemlight.cnm

Figure 9.28 To make Northern Light your Web browsers
home page location, type the complete Web address in
the Internet Explorer Address box (or the Netscape
Location box).

154



Northern Light

g

- ——

Help

Accounts
ﬁt

=

member account.

Figure 9.29 Use the Accounts
"&'IEHS link on the Northern Light
PUI’TfO'IEI home page to set up a

e

MEMBER ACCOUNT SET UP

~pu are connecled to our Standard Server.
Fur mare informalion, [og uf weph o e

To 52l up your Member Accounl, pleaie fill out the informalion below. When you have
fnished, press (he Ok butlon

Firg! Name: '

Last Name: |

Your E-mail Addre: < l

Zig Code: | OR I” Non-US Resident

Type of Cradil Card; |Vise -
Credil Card Number: r

Exgiration Date: |.'an -'I 200 v‘l

Your Username: '
Choase a Passworc: I

A Flaars :der your
Passwacd Verifcation: | = rucwted 392 or
v featlon

Figure 9.30 Once you've completed the Member
Account form shown here, you'll he able ta buy
Special Collection documents, charging the fee to
Visa, Mastercard, or American Express.

To set up a Northern Light account:

1

Go to Lhe Northern Light home page
(www.northernlight. com) and click
Accounts (Figure 9.29).

On the Accounts page, click Create New
Account to display the Member Account
Set Up Page (Figure 9.30).

Complete the form. Then click 0K to
indicate your acceplance of the “terms
of service” and to submit the form to
Northern Light.

v Tip

Many of the documents in Northern Light's
Special Collection database are available
free of charge elsewhere on the Web.
You'll find some of them in searchable
archives maintained by the publications in
which they originally appeared. You might
also track them down at Web sites like
FindArticles (www. findarticles.com) and
NewsDirectory (www. newsdirectory. com).

But you can’t beat the convenience of
having them searchable and available
for viewing and printing at a single site.
And with Northern Light’s price of just
$1 to $4 per document, it may not be
worth your time to try to locate the
free versions.
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YAHOO!

Good to Know

#® Yahoo is the Web’s mest popular
scarch site.

¢ Created at Stanford University in 1994,
it was the first major attempt at orga-
nizing and classifying the information
available on the Internet.

¢ When you do a Yahoo search, you are
actually searching both the Yahoo
directory and the Google database of
more than a billion Web pages.

+ Yahoois a good place to start when you
need general information on a topic,
or when you are not quite sure what
you're looking for but have a sense that
you'll recognize it when you see it.

Technically speaking, Yahoo is not a search
engine at all. It’s actually a searchable subject
directory. And its database—estimated at
some two million Web sites—is a mere fraction
of the size of ils competitors. So how has
Yahoo managed to become the Web’s most
popular search service? Whal is it that makes
finding information with Yahoo so easy?

The answer lies in the fact that Yahoo is more
of a hands-on operation than most other
search sites. Instead of relying on automated
search robots or spider programs to build its
database, Yahoo maintains a staff of some 150
editors. Their job is to review information
submitted by Web site creators and other
Internet users and decide, first, whether a
particular site merits inclusion in the Yahoo
directory, and if so, under which category.

This is a time-consuming process, of course,
so Yahoo supplements its human-compiled
directory with listings from Google

(www . google. com), one of the Web’s largest
spider-created databases. (See Chapter 6 for
more on Google.)

The beauty of Yahoo is that when you enter
a query, your search is run simultaneously
against both the Yahoo directory and the
Google database of more than a billion Web
pages. It the search terms you've entered are
found among Yahoos own listings, those
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Chapter 10

matches will be presented first, followed by
Web pages found in Google. If nothing is
found in the Yahoo database, you'll at least
have the Google results.

So why not just use Google to begin with?

You might very well prefer to start with Google
when you're looking for something quite
specific. But for those occasions when you
want to explore what the Web has to offer

on some very broad topic, or when you're

not quite sure what you're after, a Yahoo
search is often your best bet.

v Tips

B Yahoo was developed in 1994 at Stanford
University by David Filo and Jerry Yang,
graduate students in electrical engineering.
At the time, they were simply interested
in keeping track of their personal favorite
sites on the Internet. But before too long,
word got out and they began getting
hundreds of messages a day alerting them
to wonderful sites that should be added to
the Yahoo directory.

Eventually the workload started intetfering
with their studies, so the pair dropped
out of school, raised a million dollars in
venture capital, and turned their dorm-
room project into one of the Internet’s
most popular (and successful) businesses.

B Today, most search engines include a
human-compiled directory on their
home pages—often the Open Directory
(www.dmoz . org) or LookSmart
(www . Looksmart . com). But Yahoo develops
its own subject directory and continues to
sct the standard. Its classification system
is 80 detailed that the San Jose Mercury
News has called Yehoo “the closest in
spirit to the work of Linnaeus, the 18th-
century botanist whose classification
system organized the natural world”

Contact Information

Yahoo!, Inc.

Santa Clara, California
408-731-3300 (voice)
408-731-3301 (fax)
www.yahoo.com
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Search Form

Reference
Tools

Web—
Directory

The Yahoo Home Page

One of the things you'll come to appreciate
about Yahoo is that once you've learned your
way around the home page (Figure 10.1),
chances are that you won't have to relearn
where things are anytime soon. Unlike most
of the other major search sites, Yahoo settled
on the overall organization and “look and
feel” for its horme page early on, and they're
not constantly fiddling with it.

80 e

e

Utss Byl What's Msw  Zersonai:e
Yahuo! Auctions Avwesome Alr Deals
cows, casds, glamps, {us @ Lowestfige com
| Search | gdvanced search

Shop - Auclicns - Clazedieds - Shopping - Tonvel  Yellow Pgs Meos Media - Hews Soosts - Stoek Quotes TV Weathe:

Connect-Chal Clubs - Cames -OeoCitizs Grestimgy Ball - Muonbe;s Messbnger Perroasly People Seateh - For¥ods
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More Yahoo!s

Specialty
Yahoos

Guides : Autos - Carems Health . Living - Qutdoors - Peis - Resl Estate - Yahooligens?
Entertainment : &strnlogy - Events - Games - Mowzs - Music - Redio - TV - mare ]
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Yahoo! Everywhere  Cel Yehoo! on your PDA, Cell Phone, Web Phone, or Pega:

Figure 10.1 The Yahoo home page.
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THE YAHOO HOME PAGE

Chapter 10

The Yahoo home page is designed not just
for searching but as a “portal” page as well—
ollering news headlines, e-mail services,
stock quotes, and so forth. From a searcher’s
perspective, the most important features

to zcro in on are the search form and the
Web directory.

Herc’s a quick look at how to use those
features, as well as a couple of other search-
related tools.

Search form

To search Yahoo, type a word or phrase in
the Yahoo search form (Figure 10.2) and
click on the Search button. Within seconds.
you'll be presented with a list of Yahoo topic
categories and Web sites that match your
request. If no matches are found, Yahoo will
display Web pages found in the gigantic
Google database of Web pages.

v Tips

B Keep in mind that the Yahoo database
is a directory rather than a tradilional
search engine database. Conscquently,
Yahoo doesn't index the full text of Web
pages. Its database includes just the sites
topic category, title, and a brief description.

m To increase the likelihood of finding
matches in the Yahoo (rather than Google)
database, start with search terms based on
the general subject that you're interested
in. For example, to find manufacturers of
antique reproduction furniture, start with
a Yahoo search for the phrase (in quotes)
"reproduction furniture". More than
likely, you'll find a category with a number
of possible sites.

——

Search I advanced geare]

Figure 10.2 The Yahoo search form.

I‘music: boxes"
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';mﬂlﬂes News & Media
W Full Cuverage, Mewspapers, TV
gusiness & Economy Recreation & Sports
Computers & Internet Reference

Mﬁmmm . Libranies, Dictionaries, Quotations...

cation Regional
%—L-‘T_HM K-12. Couniries, Regions, US States
Entertainment Sclence

M Mowies, Huror, Music..  Animals, Astronomy, Engineering

Government Social Science
Electigns, Mlitars, Law, Taxes. dschasology, Economics, Languages.
Health Society & Culture

Medicine, Diseases, Dougs, Fitness.. Beopls, Envitonmient, Rekgion.

Figure 10.3 Yahoo's Web directory categorizes sites
into the 14 broad subject areas shown here.

Shey - fustions  Quzadeds- Dhrgpnr Trond - ¥edow feg Mags Medls Flmuncaifhieten Foses Spery-Westhe:
c.—amuml.:mlw-..sr Cupeg -M Menern Meamgy Malde Fetoat Fesiolasch
Pepsemal Ak Pk - Eucfron Colenin- M Yadeo! Frling [Raodcs Ves- o - ilomss Mo IV min.

Figure 10.4 These reference tools on the Yahoo home
page can help you find the answers to many common
search questions.

Figure 10.5 Yahooligans Web Guide for Kids is ene
of many specialized versians of the Yahoo search
service, all accessible from links on the home page.

Web directory

When you simply want to explore what the
Web has to offer on a rather broad topic, use
the Web directory (Figure 10.3). Click on
one of the 14 major topic categories and then
work your way through the subcategories, mov-
ing from general to more specific information.

When you find a category that looks promis-
ing, you have the option of continuing to
“drill down” further into the directory. Or you
can do another keyword search of just that
particular category.

Other search-related tools

If you decide to use Yahoo on a regular basis,
there are two other search-related features
on the home page that you'll want to explore
and become familiar with:

¢+ Reference Tools. Sometimes the fastest
way Lo find a particular type of informa-
tion is to use a specialized tool. Yahoo
offers a collection of them (Figure 10.4)
right below the search form. You'll find a
shopping directory, business yellow
pages, people-finding tools, maps and
driving directions, classifieds and personals,
daily news headlines, stock quotes, local
weather and TV listings, sports scores,
and more.

¢+ Specialty Yahoos. The Yahoo home
page also offers links for country-specific
versions of its search service, regional
directories for U.S. cities, and special
Yahoo guides on subjects like autos,
careers, personal [inance, and real estate.
Theres also a link for Yahooligans, a version
of the Yahoo search service designed just
for kids (Figure 10.5).

continues on next page
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v Tips .
I

B You can tailor Yahoo to your personal =
interests and information needs by &Eﬂ

clicking on the Personalize link
(Figure 10.6) at the top of the Yahoo
home page. For more on this feature,
see the section on “"Customizing Yahoo™

later in this chapter.

m To make Yahoo your default home page,
follow the instructions for “Customizing
Your Web Browser” in Chapter 4.

W To get back to the Yahoo home page at
any time, click on the Yahoo logo that
appears at the top of most pages, or lock
for the Yahoo! or Home link.

Figure 10.6 Click on the Personalize
link in the Yahoo navigation bar to
create your own customized version
of the Yahoo home page.
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Searching with Yahoo

Now let’s try an actual Yahoo search to see
how it works and how the search results are
presented. Start by going to the Yahoo home

Figure 10. 7T0 do an AND search, put a plus sign (+) in
front of each word or phrase.

Yahoo! Category Matches {1-10f1)

Regional » U.S. States > Anzaona > Cilies » Phoenix > Business and Shopping » Shopping and
Semvices > Antiques and Collectibles
® Sorrento Music Boxes - offers Italian inlaid music hoxes, jewelry boxes, and musical
Capodimonte carousels.

Business and Ecanomy > Shopping and Senices > Antiques and Collectibles > Mechanical
Musical Instruments
¢ Mechantigues - dealer in antique mechanical musical instruments. Including disc or cylinder
type music boxes, musical clocks, nickelodeons and mere. Buy, sell, trade.
o Mechanical Musical Memories - music boxes, phonographs, nickelodeons, player
pianes, and band organs

Business and Economy > Shopping and Services > Books > Booksellers > Recreation and Sparts >
Antiques and Col thlas

Jewa]ry music 'hms tools, trademarks, waiches, Wnstwatnhes md related subjel:ts

Figure 10.8 Here’s an example of how Yahoo presents
search results. Category Matches come first, followed
by Site Matches.

Web Page Matches (1-20 of about 802)

* Collectible Music Boxes
Collectible Music Boxes (Page 1 of 1). Item # Description
Price. cmb-1 Picture. The box is in good ...
hiip: i ‘stares/iomb-1 himl [More results from

m}

Collectible Glass MUSIC BOXES

myevents4BE. fis1.gif (48429 bytes). Glass MUSICAL BOXES.
Iogo.jpg (3863 bytes). WEB BROWSER'S COLLECTION ...
hitp e, seli-ree comdWBCylass_musicals. biral

music boxes
.. boxes The Man The Moon. unique music boxes. Beautiful and unigue music boxes
certainly
are highly collectible. These music boxes are exparﬂy crafted and some ..
Patp A themsnithemaon comimusicbox. html
inthemoon, ¢

Bidder's Edas - Search Results for "All items in Collsctible ...
.. Search Results- All items in Collectible Music Boxes, Collectibles > Music Boxes,

Matching Categories: click on a category to narrow your search, ..
htip oy biddersedge comisearch jsp?e=1303 [Mare results fram wws biddersadae com)

Figure 10.9 Web Page Matches (contrasted with Site
Matches) come from the Google database. The
terminology is a bit confusing at first, but you'll get
the hang of it.

page (www . yahoo. com).

Calontes > Mactanial Wiasca agamts To search with Yahoo:
* Music Boxes
Yahoo! Site Matches (1 19 o734 1. Type a word or phrase in the Yahoo

search form (Figure 10.7) and click on
the Search button to submit it.

Yahoo ignores the words AND, OR, and
NOT. Therefore, to do an AND search,
put a plus sign (+) directly in front of
each word or phrase you want to include
in your search results.

For OR searches, type each word or
phrase separated by a space.

For NOT searches, put a minus sign (-)
in front of the word or phrase you want
to exclude.

Phrases should be enclosed in double
quotes.

Yahoo will search its database for both
topic categories and Web sites that match
your query. Category Matches (if any) will
be listed first, followed by Site Matches
(Figure 10.8). Your search terms will be
displayed in bold to make them easier

to spot.

If Yahoo doesn't find any matching
categories or Web sites in its database,

it will automatically display matches
from the Google database (Figure 10.9).
Yahoo refers to these results as Web Page
Matches (contrasted with Site Matches
or Web Sites, which both refer to sites in
the Yahoo database).

continues on next page
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4,

To explore any category or Web site on
the results page, simply click on it. Web
site links, of course, take you directly to
the site. Calegory links take you to the
next level down in the Yahoo Web direc-
tory. where you're given a chance to do
another search or explore more links.

. Ifyou choose to do another search while

you're on a category page, you have the
option of limiting it to the category you're
currently exploring. Simply key in one or
more search terms and click on the radio
button labeled just this category
(Figure 10.10).

To look for news articles or Internet
events that match your search request,
go back to the results page and click
RelatedNews or Events in the menu bar
(Figure 10.11).

v Tips

Plain-English queries aren't recommended
with Yahoo. You're more likely to find
Category Matches and Site Matches if
you limit your Yahoo queries to a couple
of words or phrases rather than a complete
question.

Case doesn't count with Yahoo, so you
can use uppercase, lowercase, or a combi-
nation when you type your queries in

the Yahoo search form and you'll get the
same results.

To search the Yahoo directory for recently
added categories and Web sites, click on
the link for advanced search on the
Yahoo home page, enter your query, and
use the drop-down menu to select a time-
frame ranging from one day to four years.

—

Figure 10.10 Yahoo gives you the aption of limiting
your directory search to the category you're currently
exploring, a neat feature that comes in handy for
refining a query.

Figure 10.11 The menu bar on the results page allows
you to direct your search to Yahoo's database of news
articles and Internet events.
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Need Specifics?

If e loolang for
a.{:;s hilp on spedddic
Yaboo! fastured, make
e Yo bockmak
Yahoo! Help Contrsl

A Word from...

Bafore vingmta the
HewT o, ke s minute
gunecs, Dav

%:l wed Jey Yang.

Resources:
Main Mens
. T
Tle Glassary
- The Index
\ep Guides
« HTML Guides

[ "YREOO! HOW-T0 —

A Tutorial for Web Surfers

Learn about the Internet:

Welcome to the Weh

We're plad you'rs here

Tind It Online
Hezdles in Lhe haysiack

The Art of Surfing
Qnline sxplosation

Learn about Yahoo!:

Sear i
How Lo find stuf?
Browsing Yahoo!

Just loghing around

Custamiring Yahoo!

Have i your way

News on the Net
Tinely resousees

Weokond Wohhing

Fun and games

Getting Involved

Jow the'Net communly

Suggesting s Site
Help us budd Yshoo!

Yuhoo! Help Central

Common.y asked questions

Yahoo! Features
Browse our siles by topic.

Figure 10.12 This futorial, available at howto. yahoo . com,

does a great job of introducing new users to the
Internet and Yahoo searching.

Yahoo allows two types of field searching:
titles and URLs. To limit your search to
the titles of Web pages, use t: followed by
a word or phrase t: "Victorian furniture",
for example, to find Web pages with the
phrase Victorian furniture in the title.

The term u:antiques wauld find sites
with the word antiques in the URL.

For wildcard searches, type at least three
letters of the word followed by an asterisk:
classic*, for example, would find refer-
ences to classic, classics, and classical.
(Yahoo doesn’t support the use of aster-
isks at the beginning or in the middle of
a word.)

If you create a search that you expect to
run again periodically, you might want

to save it using Yahoos Saved Searches
feature. For more on this feature, see
“Customizing Yahoo" later in this chapter.

For a summary of Yahoo search commands
and syntax, see the Yahoo Quick Reference
(Table 10.1).

For Yahoo's online help information, click
on the Help link located at the top of the
Yahoo home page and on all search
results pages. Or go to howto.yahoo. com,
where you'll find a delightful “Tutorial for
Web Surfers” (Figure 10.12). The tutorial
includes search tips, an Internet glossary,
sample searches, and more.

165

OOHVYA HL1IM 9NIHOYVY3S



SEARCHING W!TH YAHOO

Chapter 10

Table 10.1

Yahoo Quick Reference

-

FOR THIS TYPE OF SEARCH:
Plain-English Question
Phrase Search

AND Search
(multiple words and phrases,
each of which must be present)

OR Search
(multiple words and phrases,
any one of which may be present)

NOT Search
(to exclude a word or phrase)

Case-Sensitive Search
Date Search

Field Search

Nested Search
Proximity Search
Wildcard Search

DO THIS:
Not recommended.

Type the phrase as a sequence of words surrounded by
double quotes.

Use a plus sign (+) in front of a word or phrase that must
appear in the results.

Type wards or phrases separated by a space, without any
special notation.

Use a minus sign () in front of a word or phrase you want to
exclude from your results, To find software Easter eggs, for
example, you might want to exclude the word Fabergé.

Not availzble.

Not available. However, you can search for categories and
Web sites that have been added to the Yahoo diractery within
a certain time frame.

To do that, click on advancedsearchon the Yahoo home
page and use the drop-down menu to select a timeframe
(1day to 4 years).

To search titles of Web page documents, use t & directly in
front of a word or phrase,

To search Web page URLs, use u : directly in front of the word
you want to find. To search for muitiple words, use multiple
u: search terms with plus signs (+).

Not available.
Not available.

Use an asterisk (¥} with at least the first three letters of your
search term. The example would find references to lacquer
as well as lacquered and lacquerware.

(Note: You cannot search for wildcard characters at the
beginning ot in the middle of a word.)

EXAMPLES:

"Russian Lacquer boxes™

+antiquas +Victorian

eggs "Carl Faberge"

"Eoster eggs" -Faberge

t:"oriental rugs"

u:carpeting
+u:oriental +u:rug

lacq*
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Gearch pptlens

suarch Opliona 2nace A N
l Search | el
vl € v
The optons below apphy ooy 1e Vel s Dirzetory searches
Tl i s s Belcta search area
B freelient rfads F Yaheo Tatngecict
© Ap swactphease mani T Web Susg

© Wuches on all wesds (ANTY)
T Matches wrany word (OF

Fod ong rew g added wnegthe pas [4 i 7]
Afeg the Brct resuk prgs, duping 120 5] maches per page

Figure 10.13 Yahoo's Search Options page offers
several “advanced search” features not available
on the home page.

Search ] advanced search

Figure 10.14 Click advanced search on
the Yahoo home page to get to the
Search Options page.

& TIntelligent default
€ An exact phrase match

7 Matches on all words (AND)
7 Matches on any word (OR)

Figure 10.15 Leave the search method
set to Intelligent default to search
just as you would on the Yahoo home
page, using +/- signs to include/exclude
words and doukle quotes for phrases.

Using Advanced Search

Yahoo offers a second search form on what it
calls the Search Options page (Figure 10.13).
This form gives you three “advanced search”
capabilities not available on the Yahoo

home page:

4

You can limit your search of the Yahoo
directory to categories or Web sites added
within a specified time frame ranging
from one day to four years.

You can change the number of matches
that are displayed on each page of your
search results following the initial sum-
mary page.

You can specify that you want to search
Usenet newsgroup postings rather than
the Yahoo directory.

Let’s take at look at how you might use the
form on the Search Options page to search
the Yahoo directory and Usenet postings.

To search the Yahoo directory:

1.

Go to the Yahoo home page

(www . yahoo . com) and click on the
advanced search link (Figure 10.14)
to the right of the Search button.

Type your query in the search box, just as
you would on the Yzhoo home page, and
select a search method (Figure 10.15).

If you leave the search method set to
Intelligent default, you can use double
quotes to indicate a phrase search and |
plus and minus signs to include (+) or
exclude (-) terms. Alternatively, you can
use one of the other settings to do a phrase,
AND, or OR search, in which case you
don’t need to use any special punctuation.

continues on next page

167

HO¥V3IS AIINVAAY ONIS()



USING ADVANCED SEARCH

Chapter 10

g
) o Figure 10,16
3. If you want to limit your sfearc.h to Web Select a search aea Ulsge s ‘
siles (rather than categories) in the Yahoo O Yahoo Categories | pitton ifyou pr:;: radio
: . g ' ern
directory, click on the Web Sites radio @ Web Sites to have Yahoo Categoﬁzs
button (Figure 10,16). To search both included in your resy|ts
categories and Web sites, leave the search
area sct to Yahoo Categories.
; : -
4, To restrict your search to categories or Find only new listngs added during the past
sites that have been added to the Yahoo After the first result page, display [20 1
directory within a certain time frame,
use the dIOp-dOWﬂ mernt (Figm'e 10.17) Please note that most of the options selected will
to select from choices ranging from one
day to four years.
Figure 10.17 This menu lets you limit your search to
5. Finally, if you want to change the number categories and Web sites added to the Yahoo
of matches displayed per page, use the drop- directory within a certain time frame.
down menu (Figure 10.18) to choose a
number from 10 to 100. The new setting
arI?phes only after the first page of results. Afte the firstresuls page, display [25 TBmatches per page
(The layout for the first page is fixed.) 10
: 20
6. Click on the Search button to submit Sl R Al o o aptiney

your query.

Figure 10.18 Yahoo typically d

isplays search results

20 to a page, but this menu lets you increase the

number to 100.
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Figure 10.19 You can search newsgroups from the
gearch Qptions page by clicking on the Usenet radio

putton.

To search Usenet newsgroups:

1

Type your query in the search form
and click on the Usenet radio button
(Figure 10.19.)

Then click on the Search button and
your query will be directed to a database
of newsgroup postings maintained by
Deja (www.deja.com).

For more sophisticated searches of
Usenet newsgroup postings, see Chapter
15 on Deja and its newsgroup search
offerings.

v’ Tips

The options for search method, time
{rame, and results per page don't apply
to Usenet searches.

For a summary of Yahoo search commands
and syntax, see the Yahoo Quick Reference
(Table 10.1) presented earlier in this
chapter. The same rules apply to using
the search forms on the Yahoo home page
and the Search Options page.

For additional search tips and examples,
click Search Tips or Advanced Search
Syntax in the menu bar on the Search
Options page.
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Using Yahoo's
Web Directory

As we've said before, when it comes to organiz-
ing the Web by topic, Yahoo has set the standard.
All the major engines offer Web directories

of some sort, often provided by third parties
like the Open Directory or LookSmart. But
Yahoo offers three advantages over most of

its competitors:

+ You can simultaneously search both its
human-compiled Web directory and a
gigantic database of more than a billion
Web pages, and the combined results will
be presented to you in a well-organized
and readable format.

¢ You can easily avoid (or zero in on) busi-
ness or shopping Web sites, or sites that
are of regional interest, because Yahoo
makes a distinction in its directory
between commercial vs. non-commercial
sites, and between sites that are of global
interest vs. those that are only relevant to
a specific geographic region.

¢ Ifyou find a category in the Yahoo direc-
tory that looks promising, you can search
again within just that category to find the
exact information that you're after.

Think of Yahoos directory as an incredibly
detailed outline of what's available on the Web.
And the outline itself, as well as a 25-word
description of each site, can be searched. So
you can usually zero in on just the information
you need, without having to wade through
descriptions of hundreds, if not thousands,

of irrelevant sites.

The best way to understand what we're talking
about is to simply go to the Yahoo home page
(www . yahoo. com) and choose a category from
the Web directory (Figure 10.20). Then
explore (or ‘drill down") through the resulting
pages that offer subtopics and sub-subtopics
of greater and greater specificity.

——

—

News & Media
Full Coverage, Newsnopers, TV

Recreation & Sports

Sports, Travel, Aulos, Qutdoors,,

Arts & Humanities
Literature, Photography..

Business & Economy

B2B, Finance, Shopping, Jobs..,

Computers & Internet Reference
Intemet WWW, Sofiware, Games - Librares, Dictioneries, Quplsliong.

Education Regional

College and Ungversily, K-12. Couninies, Regions, U3 Stales .
Entertainment Science

CoolLinks, Movies, Humor, Music.. Animals, Asironomy, Englneering
Government Social Science

Elections, Military, Law, Taxes .. Archeeology, Ecoporics, Langusges
Health Society & Culture

Medicie, Diseases, Drugs, Fitness.,. People, Enviroament, Rebgion

Figure 10.20 Yahoo's Web directory is organized into 14
major topic categories.
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Claseifieds (7671) Heh ® Magazines (127)
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o Neye and Media@ e

Cyppeentiams snd Comferences (37
24 s Organitations ()] 752} Mai
i @
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-

Pleciundes (342) NeWI »

: mmg » RealFsiale (765) MV
« Bhucation (167) Mew . (290
» Brciyeaic Commerce (202) Mo * Sntlstes and Iadicuters 5)
o Erglomeniesd Werk ¢/ 706) Howi » Taws@

» Eibice and Respamailey (€4) * Televislon®

» Flgssteand Imuatmen| (1648) Y e Trade (416,

o Global Erameasy (259) ¢ Tramspoutaiiun (2035) Mev
o Wiamry (447

b

Figure 10.21 Here’s what you see when you click on
Business & Economy in the Yahoo Web directory—
almost two dozen subtopics, presented
alphabetically.

Business Libravies (2()
Business Schoolsi@
Chais and Forums (24)
Classifieds (3571) NeW!
Consortia (42)

Figure 10.22 The numbers in
parentheses show how many Web
sites are in that subtopic. The @
symbol indicates a crass-reference.
Recently added categories are
marked NEW/

Counsel By Request - temporary and permanent attorney
staffing for law firms and companies in the Greater New York City
area

Figure 10.23 The Web site descriptions in the Yahoo
directory are brief but informative.

Most Popular Sites
* Gkt Aalerms Exchangs Servics AALRY - orgacizes mterabional exchange for

shudents, prcfessors, researchers, stholarships and Rinding

s Gates Dienniom Sekolars - a 20-year plan to provids Bnancial assistance 1o
high-achisving mmcniy students who are in severs Enancial need and otherwise would be
excluded from tagher educatn

* Siemens Founzation - awards stuceats who show excelionce 1 seienze and mathemanes

o [hagen Sehobuste Trint - oBcial site for informaton Fem the Amencan Secretary of the
Rhodes Scholarsiup Trust

» Colege Fund/UHICE - an educaaunal assistance organization with 40 pavaie, histoncaly
black, member coll=ges and sniwersibes

* fetermamanat Sduces oo Fninas A - provides a scarchable database of scholarshic

informatien

Figure 10.24 For categories with a large number of

Web sites, Yahoo often provides guidance on the cnes

that are most papular.

To browse the Web by topic:

1. Click on one of the 14 topic categories on
the Yahoo home page (www . yahoo. com)
to display the subtopics for that category
(Figure 10.21), along with some helpful
information about each one (Figure 10.22):

The numbers in parentheses tell you
how many entries are categorized under
a particular subtopic.

An @ symbol means that the topic’s
primary location is located elsewhere in
the Yahoo directory. (Clicking on one of
these links will take you to the topics
primary location.)

The word NEW! (highlighted in ycllow)
identifies topic categories that have been
added recently to the Yahoo Web directory.
Yahoo's 14 main topics haven't changed
in some time, but new subtopics and sub-
subtopics are being added all the time.

2. Asyou work your way down through the
Yahoo directory, you'll eventually reach a
page that includes a set of links for specific
Web sites, presented alphabetically, along
with a brief description of each one
(Figure 10.23). Written by each site’s
owner or creator and approved by Yahoo
editors, these descriptions will give you a
quick handle on the nature and purpose
of the Web site—something you don't
always get when you use a search engine
whose database is created by a spider or
crawler program.

3. Ifthe list includes an exceptionally large’
number of Web sites, it will often be pre-
ceded by a section labeled "Most Popular
Sites” (Figure 10.24).

continues on next page

171

AY0113¥i( 93 S,00HVA ONIS)



UsinG YAHOO'’S WEB DIRECTORY

Chapter 10

4. You may also encounter a section called
“Inside Yahoo!” (Figure 10.25), which
includes links for message boards, clubs,
special events, and subject matter created
and mainlained by Yahoo itself.

5. A pair of sunglasscs (Figure 10.26) is
used to identify Web sites that Yahoo
editors consider to be “especially note-
worthy resources” in their particular
subject arcas. Only non-commercial sites
qualify for the sunglasses designation.

Why sunglasses? It only makes sense if
you know Lhat, in the early Yahoo days,
sites were chosen to “wear the sunglasses”
because they were considered to be “cool”

6. Asyou're working your way through the
Yahoo directory, you can stop at any
point and perform a search, using a form
(Figure 10.27) that allows you to specify
whether you want to search all of Yahoo!
or just this category that you're currently
exploring.

v Tips

B Ifyou have a subject in mind but aren’t
sure what topic to choose from the
Yahoo Web directory, do a search first.
For example, type collectibles in the
Yahoo search form and you'll be presented
with categories within four major topics
in the Web directory: Business & Economy,
Entertainment, Recreation, and Regional.

B Asyou move around the Yahoo directory,
the category you're exploring will always
be presented at the top of the page, with
each subtopic separated by a greater-than
symbol (>) (Figure 10.28). You can go
directly to any subtopic by simply clicking
on it.

Inside Yahoo!

= Yahoo! Small Business - features, news, how-1o, tocls, and mors

* Jan a Chat, Start or Join a Club ® Live et Events

* Posta Meesage * Classifieds

Figure 10.25 Topic-related features created by Yahoo
are presented in a section of the results page called
“Inside Yahoo!”

¢ R Interactve tocls and servizes, news, Enancial adwnece,
forms, and queston and msWET see3ons that touch on many aspects of small business
management

Figure 10.26 Yahoo uses the sunglasses icon to call
your attention to exceptionally good (i.e. “coo!”)
Weh sites.

Hone - Busmzss wid B gy »

= 2l of ¥ahoo! FQ,‘US‘. {his =ategory

Figure 10.27 We've chosen to look for our search
phrase in the “Conventions and Conferences”
subtopic instead of the entire Yahoo directory.

Home > Cusizass 505 Koo@emy. > Shonuinn i Seincey Fattin

ibifh> Hatoanon >
Furnifure’ X9 =

Figure 10.28 Yahoo helps you keep track of where
you are in the directory by displaying your location.
To go back to, say, Antiques and Collectibles, click
on its link,
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$YasicO!l

‘Welcome to My Yahoo!

Figure 10.29 My Yahoo is a customized
version of the Yahoo hame page,
tailored to your particular interests.

T : S /-*"'*a .
[l { ¥ i \
L\ /A ) .
Sl e f e
Wihat's New

Personalize Help
Yahoo ﬁ WS

Figure 10.30 Use the Personalize link
on the Yahoo home page Lo access
My Yahoo.

@xaziool Bess
=
Sign up for your Yahoo! 1D Alrg iy s 25 107 Sign o
el a Yahoo! 12 and pascward lor 'reo acce=s Lo My Yahoo! and all other perscnalized Y ahool
BITL
A v r?‘—‘—“ Choosing your ID
ikl it et You il usw this
(rynmpies: “daudess or “gaddy2ennes) fore al toa:cass
TR Sy
Pa vl | """ o Cagtuiy =Py i
Ryiype Broueni |Fessas L‘-..‘ur zwm.’"mi,./'
e S—

Figure 10.31 Signing up for My Yahoo involves

choosing an ID and password. Note that

capitalization matters for ycur password!

Customizing Yahoo

If you like Yahoo and decide Lo meake it your
primary search tool, how about creating your
own special version of the Yahoo home page,
tailored to your personal interests and infor-
mation needs? That's what My Yahoo
(Figure 10.29) is all about.

You can't change anything having to do with
the way Yahoo searches and displays your
results. But once you've signed up for My
Yahoo—Dby selecting a user ID and password
and providing some personal information—
you can control the content, layout, and color
scheme for the Yahoo home page.

More importantly, you can take advantage of
three search-related features not available on
the Yahoo home page:

¢ Saved Searches. Allows you to save
frequently used searches and run them
again wilh a single click.

+ News Clipper. Similar to Saved Searches,
but instead of running your query against
the directory of Web sites, you'll be search-
ing Yahoos databasc of news articles.

+ Web Site Tracker. Alerts vou to the latest
additions to your favorite categories in
the Yahoo directory.

To customize Yahoo:

1. Click on the Personalize link (Figure
10.30) at the top of the Yahoo home page.

2. Then click Signmeup! and complete
the form (Figure 10.31). You'll be asked
to choose a user ID and password and to
provide some personal information—narme,
birth date, e-mail address, zip code, gender,
occupation, and industry affiliation.

continues on next page
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One word of warning on selecting your My
Yahoo password: case counts! So whatever
combination of uppercase and lowercase
letters you use when you select your pass-
word, that’s what Yahoo will expect when
you access your My Yahoo page.

. Once you've completed the questionnaire

and subrnitted the information, continue
on to your new My Yahoo page, which
you car now personalize to your liking
by clicking on the Content and Layout
buttons (Figure 10.32).

You can display up to 20 features on your
My Yahoo page. To add a feature, click

on the box next to it so that a check mark
appears (Figure 10.33). If you change
your mind, click again and the check
mark will disappear. Once you've selected
the features you want (and removed the
ones you don't want), click Finished.

The next step is to tailor things further
by using the Edit button that appears
with each feature. For example, if you've
chosen to include Saved Searches on your
My Yahoo page, click on its Edit button
(Figure 10.34) to access the form that
allows you to create and save a query. Then
click on Finished. (The News Clipper
feature works the same way.)

Once you've added a search to Saved
Searches (or News Clipper), you can run
it from your My Yahoo page by simply
clicking on it (Figure 10.35).

Figure 10.32 You can personalize both the content and
layout of your My Yahoo page using these buttons.

Reference & Tools

[ Bookmarks ()
[T Yellow Pages W)

[T E-Mail Search w)

Figure 10.33 Saved

™ Maps iN) Searches is one of many
features you can add to
your My Yahoo page.

I Phone Search o)

Figure 10.34 Click Edit to further
customize a feature (in this case, Saved
Searches) on your My Yahoo page.

Figure 10.35 Having edited Saved
Searches to include several gueries, we
can run any one by simply clicking on it.

174



Yahoo!

d or Remove categories of websites by selecting the appropriate topic a
pe sure to click Finished when wou're dane,

Available Sections

Arts

Crenerdd © Artists - Eooks and Literynre - Crots - Decizn Ans - Histooy -
Hnaities - Pafioming Ats - Visuel Arts

Eusiness

Leneral - Compindes - mm

Crerieral « Gaames - Higdurss

Figure 10.36 To track the addition of new Yahoo
categories and Web sites dealing with the Internet,
click on that link on the Web Site Tracker page.

& EindliPs ron - seacthatile duesteny of busidecds of tamet service peovichie plant

. = prraces mchude domain names negistnkaon, horbing, fle
muksting, and develogog lagoe.

o Til - offers axd servites nlerattive dales ommisnications sobatings Uset Esk coampuiented data

wnd fyetrms with cotrumen

SamchTools com- how 1o choose mﬁnplrmnh #varth engme oo 4 web ede. Abro has
wfermulitn o0 00001, indetery. seaseli servers, endelvied topica

Figure 10.37 Web Site Tracker has identified four new
sites in the Yahoo directory dealing with the Internet
and Web searching.

6. To Lrack new Web sites in a particular
category, add the Web Site Tracker feature
to your My Yahoo page and then click
on its Edit link to display the list of avail-
able topics (Figure 10.36). Make your
selections and then click Finished.

If new Web sites have been added recently
to your chosen Web Site Tracker categories,
you'll see them immediately on your My
Yahoo page (Figure 10.37). If not, the
Web Site Tracker section will be empty—
you won't even see the category names.
Rest assured, however, that the categories
will be tracked (and new Web sites dis-
played) until you choose to remove them.

7. To make My Yahoo your browser's default
home page, use its complete address
(http://my.yahoo.com) when you specify
your home page or startup location. For
specific instructions, see the section in
Chapter 4 called “Customizing Your
Web Browser”

v Tips

W You can switch back and forth between
the standard Yahoo home page and your
personalized page using the links for
Yahoo! (to get back to standard Yahoo from
your personalized page) and My Yahoo!

(to get to your personal page from the
Yahoo home page).

B [fyou have trouble setting up your person-
alized version of Yahoo, click on Help at
the top of the My Yahoo page for step-by-
step instructions and answers to frequently
asked questions.
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PART 3

OTHER

GENERAL-PURPOSE

SEARCH ENGINES

Chapter 11:
Chapter 12:

Chapt
Chapt

AOL Search
Excite
er13: MSN Search

er14: Netscape Search
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Other General-Purpose
Search Engines

[n Part 2 we introduced you to six of the very
best search engines and showed you how to
use them to maximum advantage. In our view,
you could pick anv two of these "Big Six”
engines, learn their ins and outs, and hence-
forth rely on them almost exclusively whenever
you need to find information on the Web.

There are other options, however. In this part
of the book, we'll tell you about the search
capabilities offered by four of the most popular
Internet portal sites:

¢ America Online (AOL)
¢ Excite

¢ Microsoft Network (MSN)
¢ Netscape

If you're currently using AOL, Excite, MSN, or
Netscape as your gateway to the Internet—
and youre generally happy with the services
the site offers—read the relevant chapter in
this part of the book to learn how to search
more effectively. Then choose at least one of
the Big Six engines in Part 2 to use as a backup
when you can't find what you're looking for
with your primary search engine.

If you're not wedded to any of these portal
sites and are simply "shopping around” for a
couple of good search engines, skip this part
of the book completely and make your selec-
tions from the Big Six engines described in
Part 2. The search features offered by AOL,
Excite, MSN, and Netscape are adequate, but
they're no match for the Big Six.

v Tip

B If you haven't done so already, be sure to
read the chapters on search basics in Part 1
of this book. The next four chapters include
references to search techniques and termi-
nology that are explained in more detail
n Part 1.
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AOL SEARCH

M poLsearch

Good to Know

AQL Search is the default search
engine for America Online (AOL).

Its main benefit is that it allows you
to search both the Web and AOL's
proprietary content—assuming
you're an AOL subscriber.

If you're not a subscriber, you can
use AOL Search, but your results
will be limited to information
found on the Web.

AOL Searchs Web results come
from the Open Directory Project,
supplemented by Inktomi’s rela-
tively small 110-million-page
database.

You can use Boolean operators and
wildcards in your queries, but AOL
Search offers little else in the way of
“power search’” features.

AOL Search is the creation of America Online
(AOL), the world's largest online service.

If you're one of AOLs 28 million subscribers—
and you use the service not only for Internet
access but also for its special proprietary
content—you'll definitely want to learn some
AOL Search basics. Why? It’s the only search
engine that allows you to simultaneously
explore both the Web and AOL content.

HJ¥V3S JOV

Unfortunately, that’s about all AOL Search has
going for it. The search tools it offers leave

a lot to be desired—a full assortment of
Boolean operators, but little else to help you
focus your queries. And the Inktomi data-
base that it relies on to supplement its Web
directory is the smallest of the top search
engines covered in this book.

Another major complaint we have about
AQL Search is that its search results page,
though nicely organized, is very poorly docu-
mented. Unlike most of its competitors,
AOL Search provides no explanation of what
is meant by “Recommended Sites” or “Most
Popular Sites.” Nor do they explain the dis-
tinction between “Matching Sites” and
“Matching Web Pages.”
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AOL SEARCH

Chapter 11

Qur advice, therefore, is this:

L

If you're not an AOL subscriber.
Don't bother reading this chapter. Thexes
simply no point in even considering AOL
Search as an aption for finding informa-
tion on the Web. Choose instead from
among the “Big Six” engines covered in
Part 2 of this book, or the other general-
purpose engines described in Part 3.

If you are an AOL subscriber. Read on!
In just a few short pages, we'll tell you
what you need to know in order to use
AOL Search to best advantage. We'll also
try to shed a bit of light on exactly what
it is that you're searching, and how to
interpret AOLs confusing terminology
on the search results page.

As you may recall from the chapters in

Part 1 of this book, it's important—no matter
which search engine you use most of the
time—to have one or two others that you can
fall back on for a “second opinion.” That goes
double for AOL Search, because its database
is so small (relative to others) and its search
tools are so limited.

Contact Information

America Online (AOL)

Dulles, Virginia

703-265-1000 (voice)
703-918-1400 (fax)
www.aol.com (AOL portal)
search.aol.com (AOL Search)
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