
Table 11.1 

How AOL Search Stacks Up Against the 
Leading Search Engines 

SEARCH ENGINE 

Google 
Netscape Search (powered by Google) 

Yahoo (powered by Google) 

Lycos (powered by FAST) 

HotBot (powered by lnktomi GEN3) 

Alta Vista 
Northern Light 

Excite 
AOL Search (powered by lnktomi) 
MSN Search (powered by lnktorni) 

: NUMBER 01 WU 
PAGES INDEXED 

1.2 billion 

1.2 billion 

1.2 billion 

575 million 
500 million 

350 million 
33omillion 
250 million 

110 million 
11omillion 

Note: Search engine sizes are based on figures reported as of January 
2001 by Search Engine Watch (www.searchenginewatch.com). 
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Figure 11.1 You'll find press releases and other 
information about AOL Time Warner at the company's 
Web site. 

AOL Search 

ti' Tips 

■ To see how AOL Search measures up 
against the leading search engines when 
it comes to database size, see Table II.I. 

■ In late 1998, AOL bought Netscape 
Communications, so AOL Search and 
Netscape Search are now owned by the 
same company. 

■ For news and information about AOL and 
its parent company, AOL Time Warner, 
visit www. ao l ti.mewarner. com/press 
(Figure 11.1). 
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Chapter 11 

The AOL Search 
Home Page 
Nicely designed and refreshingly clutter-free, 
the AOL Search home page (Figure 11.2) 
provides you with three different ways of 
finding information. You can search the Web 
by entering a query in a very basic search 
form, browse the Web by topic, or use a set 
of specialized tools for some of the most 
common day-to-day search tasks. 

AAOLAn~here 

Search Form 

t,- Links for---1------1 
Specialized 

Search Tools 

Web 
Directory 
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Movies, Music, MP3, Television ... 

Autos 
Buyers Guides. Makes,~ ... 

Business 
Jobs, Investing, Real Estaie ... 

C,omputers & Internet 
Internet. Software, 1-¾lrdware •. 

Games 
Web, Video, Trading Cards-

Health 
Fitness, Medicine , Nutrition, .. 

Home & Garden 
F~milies, Cooking ... 

News 
Newspapers, Media, Weather ... 

Reference 
Dictionaries, Encyclopedias, Maps . . 

Regional 
US, Canada, UK, Europe .. 

Science ,& Technology 
Biology, Envir011merit, Astronomy .. . 

Shopping 
Auctions, Apparel, Books. Gifts . 

Society & Culture 
Govt ., Relationships , Genealogy . 

Sports 
Footllall , Wrestling, NASCAR." 

Travel 
Cruises, Deslinalims, Reservations .. 

Figure 11,2 The AOL Search home page looks like this, whether you access it via AOL or the Web. 
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figure 11.3 AOL subscribers can use the AOL toolbar's 
Internet/Search the Web option to get to the AOL 
Search home page. 

~ .f\Ot search fnla1- - r,,d~bel( ,_ •• .,,J rli• ~•se,,. 

SJ!;)t'-1.lQ./lll!!l!Ji I !tt!n 

Figure 11.4 There's nothing complicated about the 
AOL Search form-just type your query in the text box 
and click the Search button. 

AOL Search 

As mentioned previously, anyone with Internet 
access can use AOL Search, which is located 
on the Web at sear ch . ao l . com. Subscribers 
to AOL's online service can also get to the AOL 
Search home page by signing on to AOL and 
then clicking the toolbar's Internet/Search 
the Web option (Figure 11.3). 

Search form 
The search form for AOL Search (Figure 11.4) 
includes a box for entering your query and 
a Search button to submit it. AOL Search 
defaults to doing an AND search, looking 
for all the words and phrases you type, so it's 
not necessary to use plus signs ( +) or the 
Boolean operator AND, but you can if you wish. 
(AOL Search supports a full range of Boolean 
operators, including proximity operators and 
parentheses for nested searches.) 

v Tip 

■ AOL Search automatically looks for your 
search words in both AOL content and 
the Web. But what if you want to limit 
your search to one or the other? 

You might try the Search Options link, 
right below the Search button. It takes 
you to a page offering "Where should we 
look?" radio buttons for AOL Only or On 
t he Web Only. Unfortunately, it doesn't 
seem to work. We did more than a dozen 
''.AOL Only" searches for features that we 
know AOL offers (games, horoscopes, 
and photography, among others), and got 
"no results found" messages every time. 

, 
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Chapter 11 

Web directory 
AOL Search's Web directory (Figure 11.5) 
comes from the Open Directory Project 
(dmoz. org), a human-compiled guide to the 
best Web sites, organized in outline fashion. 
with 16 main topics and hundreds of 
subtopics and sub-subtopics. You can click 
on any topic (or subtopic) that appears on 
the AOL Search home page and then ''drill 
down" through the various levels of the 
directory (Figure 11.6) to locate Web sites 
that might be of interest. 

v' Tips 

■ Unlike Yahoo ( www. yahoo. com). AOL 
Search doesn't give you the option of 
limiting your search to topic categories 
in the Web directory. But it does include 
matching Web-directory topic categories 
in your search results. 

■ The Open Directory Project is owned by 
AOL, which acquired it along \vith Netscape 
Communications in 1998. Despite the 
change in ownership, the process for 
building the directory remains the same­
volunteer editors from around the world 
who are knowledgeable on a particular 
topic take responsibility for reviewing 
Web sites and selecting the best ones for 
inclusion in the directory. 
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AOL Search Main Categories 
Arts & Enterulnment 
Movies. '.lfilS.1£, MP3, ~ 

Autos 
~ G••ctes. ~. ~ .. 

Business 
~ hves1ing. Reol Estote .. 

Computers & lntemet 
~-~-t-:ardwere~ 

Games 
~ Video, Trt1drrq C&rr2:_ 

Health 
~~. t.:ed cjne, Nutr~bn ... 

Home & Garden 
~. COok1ng .. 

News 
~Mers. Wedi..,, Weather_ 

Recreation 
wi=, !:!l\S. Hurror ·-

Ref ere nee 
Di~ionerics, encvcroocJias, ~ .. 

Regional 
~ Csriode, !:!ti, Evrope! _ 

Science & Technoloay 
~. f.,viro1ment, Astronomy 

Shopping 
~ . Apparel, 8nol<S, Gi't~ 

Society & Culture 
~ -Relationsl)ips, Gen••IR'l'l-

Sports 
f oclbo"I. W resting. NASCAR _ 

Travel 
Cn.i ses Des{W'lalio~ Reserve1ion~ 

Figure 11.5 The Web directory is organized into 16 main 
categories, shown here in bold. 

Main > Arts> Photography 

SUB-CATEGORIES IN PHOTOGRAPHY 
•~(301) 
• Carr eras (373) 
• Cubs (104) 
• ~~ (80) 
• Digital (55) 
• Documentary (182) 
• E'•hibils (1301) 
• Eorm,,c; f'bpt991Jobx§ a4) 
• !:lifil.2a (21 ) 
• l.ink.a@. (35) 
• l!'!J1m•on •ad E-z1nes (~Bl 
• Manufacjurers (134) 
• ~lers (237) 
• Museums@ (18) 

• NsM Pb91Ptwlphx (22J 
• Prv•rlu,lqDJ (BaJ 
• Panora.-nic (122) 

• P•1JR11al tiomt P?2U 1344) 
• Photogra,hers (418B) 
• f'bvtPtPIIJD•~ (46□; 
• Resources (83) 
• Road f?botoaraobr@ (45) 
- ~(493) 
• Sill.Ii (5 11 ) 
• Techniques (150) 
• Underw,terf@ (138) 
• WqIbh001 ¥151 Cpqa8fi (74) 

Figure 11.6 The Arts & Entertainment category includes 
Photography, which is further broken down into more 
than two dozen sub-categories. The numbers tell you 
how many Web sites you'll find by clicking on each link. 
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figure 11.7 Often one of these specialized tools can 
get you the answer you need faster than a regular 
Web search. 

A.AOL search 
Figure 11.8 Clicking this logo takes you back to the 
AOL Search home page. 

AOL Search 

Specialized search tools 
The AOL Search home page includes links 
for a set of specialized tools that come in 
handy for everyday search tasks- looking 
up e-mail addresses and phone numbers in 
yellow pages and white pages directories, 
checking stock prices, getting maps and 
driving directions, locating product informa­
tion, and so forth (Figure 11.7). 

t/ Tips 

■ To make AOL Search your Web browser's 
default home page, see "Customizing 
Your Web Browser" in Chapter 4. 

■ You can return to the AOL Search home 
page at any time by clicking the AOL 
Search logo (Figure 11.8) that appears 
on every page. 
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Chapter 11 

Searching with AOL Search 
There are t;,.,vo important points to keep in 
mind when searching with AOL Search: 

♦ AOL's overall goal is to help you find what 
it considers to be the best information 
related to your search. Consequently, it 
favors its own proprietary content and 
Web sites that have been selected by AOL 
editors (and the Open Directory Project's 
volunteer subject experts) over Web sites 
from the spider-created Inktomi database. 
You won't even be shovm Web pages from 
Inktomi if matches are found in these 
other sources. 

• Anyone ·with Internet access can use AOL 
Search, but unless you're an AOL subscriber 
and you have signed in with your screen 
name and password, you won't be shmvn 
AOL content. 

t.:, 
:: To enter a query: 
:c 
~ 1. If you're an AOL subscriber, sign on to 
CC AOL and use the toolbar's Internet/ ..., 
II) Search the Web option Lo go to the AOL 

Search home page. Subscribers and non­
subscribers alike can access the home 
page by going directly to search. ao 1. com. 

2. Type your query-expressed as a plain­
English question or one or more unique 
keywords-in the search form (Figure 
11.9). lfyou type a question, leave off the 
question mark at the end because that's 
one of the symbols AOL Search uses for 
a wildcard character. 

3. To look for an exact phrase, enclose 
the words in double quotes: "di.gi. tal 
photography" . 
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Figure 11.9 AOL Search defaults to doing an AND 
search, so it would interpret a query like this to mean 
you want to find items with all three words. 



AOL Search 

4. You can use the Boolean operators AND 
and OR (uppercase not required) to com-
bine words and phrases. AND isn't really 
necessary, however. because AOL Search 
defaults to doing an AND search. 

You can also use plus signs ( +) in front of 
required words and phrases. 

5. If you want to exclude a word or phrase 
from your results, use the Boolean opera-
tor NOT: photography NOT fas hi.on. 

v' Tips 

■ Instead of going to the AOL Search home 
page, AOL subscribers can simply enter 
a query in the AOL navigation bar's text 
box and click Search to submit it 
(Figure 11.10). 

■ AOL Search is not case sensitive, so you'll 
get the same results whether you type 
your queries in uppercase, lowercase, 
or a mix of the two. 

■ Two types of wildcard characters can be 
used in AOL Search queries. 

To match multiple characters anywhere 
in a word (beginning, middle, or end), 
use an asterisk: photog* would find refer-
ences to photograph, photographer, and 
photographic. 

To match a single character, use a question 
mark(?): adapt? r would find references to 
both adapter and adaptor. Fran? would 
find both Frans and Franz. 

, 

Figure 11.10 AOL subscribers don't have to go to the AOL Search page. They can type a query in the AOL navigation 
bar's text box and click Search to submit it. 
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Chapter 11 

To view your search results: 

1. Click the Search button (or hit [Enter)) to 
submit your query. 

2. Your search results (Figure 11.11) will be 
organized into as many as four sections: 

• Recommended Sites. The items here 
include AOL's proprietary content, 
"official" \1\/eb sites for companies and 
celebrities, and other Web sites 
seJected by AOL's editorial staff. 

• Sponsored Links. These are paid 
listings for sites offering products and 
services related in some way ( often 
quite loosely) to your search words. 

A Matching Sites. Typically the largest 
section, this includes AOL content 
and Web sites from the Open Directory 
Project. You can scroll through the 
ent ire list or click the Show Me link 
for AOL Only or Most Popular Sites 

(Figure 11.12). 

• Matching Categories. These are topic 
categories from the Open Directory 
Project that may be relevant to your 
search (Figure 11.13). 

188 

REC0~11.1ENDrn SITES 
• KMlk llnNtJ C•nw,1 • Find prod'l.dS onj comp~re pt ice~ at Shop@!-.OL 

SPONSORED LINKS 
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Snow Me: AOL ond 1he Web I~ I M8JJ 2PRlk ~«cs 
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MATCHING CATEGORIES 
1, Cea>Llt(:r3 , tt,rgw orc > ~ > PDIMPD VIOAA ~ ... a 
2. 6!1.§ > ~ > l!J.gAfJ 
l. ~ • ~ > DI g i1 1>1 
4,. ~:,. Ph;:r\ogr<.phy:,. Al'te,naHv c:. > ~ 
5. ~ > ~ > ~ > &avtn<Cd fDPSP w,m 

Figure 11.11 Here's an example of how AOL Search 
presents results. You may not be able to read the 
ind ividual items here, but you'll get a sense of how a 
typical results page is organized. 

MATCHING SITES 
Show Me: AOL and the Web I AOL Only I Mom pgpulll[ Sites 

Figure 11.12 You can view a subset of yo ur Matching 
Sites resu lts by clicking the link for AOL Only or Most 
Popular Si. t es. 

MATCHING CATEGORIES 
1. Compulets > Hardware> Per'oherals "p~sklop VldeoCamqras 
2. Alts > Photography > Oigital 
3 . .fil!filllillli > Pho1oqiaohy > Diqital 
4. Arts > ?/10togr~ph·1 > Alternative > ~ 

s. Mi• PflotograobY • ~ ► Adyanced Photo SV$W!1 

Figure 11.13 Matching Categories come from the Open 
Directory Proiect. For recommendat ions on the best 
Web sites on a particu lar topi c, ;ust click its link. 



We di~n't find any results ror the search you reques,erl. r• ••~'" • t";I, 
Here are some results from a broad web search • • • 1 • • ~ 

Figure 11.14 AOL Search displays this message to 
alert you that the results that follow are from the 
lnktomi database. 

- -

Web Sites Wel.l"6r,e~ Re1ffied Ne\/i-'S 

Figure 11.15 Click the Web Pages tab to display results 
from the lnktom i database. (AOL Search uses Web Sites 
to refer to its original set of results and Web Pages for 
results that come from lnktomi.) 

Popular Photography Magazine 
Reviews written by consumers at Epinians.com. 
httpJl,VIVIV.epinions. com/ mags-Poplllar_ Photography 
Show m6 re !il(e this 

Figure 11.16 Until the technology is perfected, the 
Show me morel i.ke thi.s option is likely to be a waste 
ohime. 

AOL Search 

In addition to these four sections, your 
results may include two additional sets 
of results: 

.A. Matching Web Pages. These results 
come from the Inktomi database. 
They are displayed automatically 
(Figure 11.14) if no results are found 
for any of the other four sections. 
Otherwise, you have to click the Web 

Pages tab (Figure 11.15). 

• Matching News Articles. Displayed 
only if you click the Related News tab 
that may appear at the top of your 
search results page, these items come 
from The New York Times, major news 
wires (Associated Press, Reuters, and 
Bloomberg), and other news sources. 

3. You can visit any item on the search 
results page by clicking its link. 

t/ Tips 

■ You can increase the likelihood of being 
presented with all six categories of AOL 
Search results by limiting the number of 
words you type in the search box. 

■ The Show me morel i.ke thi.s link (Figure 
11.16) for Web sites on the search results 
page is a neat idea, but the technology 
isn't quite there yet. Ask for more sites 
like the one for Popular Photography 
magazine, for example, and you'll be pre­
sented with a list of other magazines 
starting with the letter P. 

In most cases, you'll probably have better 
luck using the Matching Categories sect ion 
to find similar sites. 

■ AOL Search doesn't give you any control 
over how your results are displayed. 
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Chapter 11 

To refine an AOL Search query: 

1. One way to refine a query is to simply 
add anoLher unique keyword or phrase 
and run the search again. AOL Search 
looks for all the words that you type in 
the search box, so this has the effect of 
searching within your original results 
(also referred to as set searching). 

2. Use the Matching Categories section to 
get ideas for additional keywords. And 
remember that you can use Boolean 
operators (AND, OR, NOT, etc.) to com­
bine words and phrases. 

3. Another technique you might try is to 
look for words in close proximity to one 
another, which can often cut down con­
siderably on Lhe number of irrelevant hits 
(Figure 11.17). AOL Search supports 
three different proximity operators: ADJ, 
NEAR, and W /n. See the AOL Search 
Quick Reference (Table 11.2) for examples 
of each. 

II' Tips 

■ Don't struggle too much with refining 
your search. Ins Lead, try ano Lher search 
engine that offers a larger database of 
Web pages and better tools for refining a 
query (field searching, case sensitivity, 
limiting a search to a specific language, 
etc.). Alta Vista, Google, or one of the 
other "Big Six" engines covered in Part 2 
of this book would be a good place to go 
for a "second opinion:· 

■ For a summary of search rules and 
examples for AOL Search, see the AOL 
Search Quick Reference (Table 11.2). 

■ For AOL Search's own help information, 
click the Help link that appears below 
the Search button (Figure 11.18). 
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Figure 11.17 A proximity search us ing the Boolean 
operator NEAR may produce better results than 
simply typing kodakdi.gi. tal camera in t he search box. 

Figure 11.18 To learn more about AOL 
Search, including new features that may 
have been added, click the Help link. 
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Table 11.2 

AOL Search Quick Reference I 
FOR THIS THE or SEARCH: 

Plain-English Question 

Phrase Search 

AND Search 
(multiple words and phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of which may be present) 

NOT Search 
(to exclude a word or phrase) 

Case-Sensitive Search 

Date Search 

Field Search 

Nested Search 

Proximity Search 

Wildcard Search 

Do TMI S: 

Type a question that expresses the idea or concept, 
using as many words as necessary. Don't include a 
question mark, because it may be interpreted as a 
wild card character. 

Type the phrase enclosed in double quotes. 

Type words or phrases separated by a space. 
You can also use the Boolean operator AND (uppercase 
or lowercase) to connect two or more search terms, 
or put plus signs (+) directly in front of required search 
terms. All three examples wlll produce the same resu Its. 

EXAMPLES: 

Does Norm Abram have a IVeb si. te 

"New Yankee Workshop" 

"poi. nt shaver" clapboard 

"paint shaver" AND clapboard 
+"pai.ntshaver"+clapboard 

Use the Boolean operator OR (uppercase or lowercase) woodworking OR cabinetry 
to combine words and phrases. 

• Use the Boolean operator NOT (uppercase or lowercase) "custom windows" NOT software 
to exclude a word or phrase. 

Not available. 

Not available. 

Not available. 

Use parentheses to group search expressions into 
more complex queries, 

AOL Search offers three different proximity operators, 
which you can type in uppercase or lowercase: 
ADJ to find words next to each other. The example 
wou Id find paint stripping and stripping paint. 
NEAR or NEAR/n to find one search term within a 
specified distance (n is number of words) from another, 
The example would find moss within five words of roof. 
W/n to find one search term within a specified distance 
(n is number of words) after another, The example 
would find roof within three words after moss. 

Use an asterisk(*) to match multiple characters 
anywhere in a word (beginning, middle, or end). 
The example would find cabinetmaker, cabinetry, 
and cabinets. 

Use a question mark(?) to match a single character. 

hardware AND (antique OR 
reproducti.on) 

pai.nt ADJ strippi.ng 

moss NEAR/5 roof 

moss W/3 roof 

cabinet * 

"anders ?n windows" 
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EXCITE 

e)(cite,_ 

Good to Know 

♦ One of the original Web search engines, 
Excite is now part of Excite@Home, a 
company that provides Internet portal 
features and high-speed cable service. 

♦ Excite supports the use of Boolean 
operators and makes it easy to search 
for news and multimedia files. 

• But its database is relatively small (250 
million pages) and it lacks "'power 
search" options like field searching, 
case sensitivity, and wildcards. 

♦ If you don't like Excite's cluttered home 
page, you can "personalize" it, or enter 
your queries on a page devot.ed to searching. 

Like many successful high-tech ventures, Excite 
was conceived in the garage of a suburban 
California home. It was the brainchild of six 
young software developers, fueled by burritos 
and a strong desire to "work together and do 
something entrepreneurial." They launched 
their service in 1995, went public a year later, 
and. in 1999 merged with @Home, a leader in 
broadband "always-on" cable Internet services. 

Now one of the most popular Internet portals, 
Excite supports the use of Boolean operators 
and nested searches for creating complex 
queries. It also offers some nice features for 
locating multimedia files and for searching 
and tracking news stories. 

On the downside, Excite lacks many of the 
"power search" features that Internet users have 
come to expect, like searching Web page titles 
and other fields, doing case-sensitive searches, 
and incorporating wildcards in their queries. 

Another drawback to Excite is the relatively 
small size of its database. Currently 250 
million pages, Excite's database is more than 
twice the size of the one used by AOL Search 
and MSN Search. (Both are powered by 
Inktomi's 110-million-pagc database.) But it's 
substantially smaller than the 1.2-billion-page 
Google database-which is also used by 
Netscape Search and Yahoo-and the data­
bases of the other Big Six engines. 
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Consequently, if your Excite search is 
unsuccessful-or whenever thoroughness 
counts-be sure to try Google 
(www. google. com) or one of the other 
Big Six engines. 

v' Tips 

■ To see how Excite's dalabm,e stacks up 
against all the leading search engines 
covered in this book, see Table 12.1. 

■ For more information about Excite and 
its parent company, Excite@Home, 
scroll down to the bottom of the Excite 
home page ( www. excite. com) and click 
Press Releases. In addition to news 
stories, you'll find a brief company history, 
Q&A, and a short broadband tutorial 
(Figure 12.1). 
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Figure 12.1 You can learn more about the Excite 
search engine and its parent company by clicking 
Press Releases on the home page. 

Table 12.t 

How Excite Stacks Up Against the 
Leading Search Engines 

SEARCH EN GIN[ 

Google 

Netscape Search (powered by Google) 

Yahoo (powered by Google) 

Lycos (powered by FAST) 

HotBot (powered by lnktomi GEN3) 

Alta Vista 

Northern Light 

Excite 
AOL Search (powered by lnktomi) 

MSN Search (powered by lnktomi) 

H UMB[R Of 

WES PAG [S INDEXE D 

1.2 billion 

1.2 billion 

1.2 billion 

575 million 
500 million 

350 million 

330 million 

250 million 
110 million 

110 million 

Note: Search engine sizes are based on figures reported as of January 
2001 by Search Engine Watch (www.searchenginewatch.com). 

Contact Information 
Excite@Home 
Redwood City, California 
650-556-5000 (voice) 
650-556-5100 (fax) 
www.excite.com 
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Excite 

The Excite Home Page 
The first thing you'll notice when you visit 
the Excite home page (WVvw . exci. te. com) is 
that it's without a doubt the most cluttered 
and disorganized Web page imaginable. Like 
a teenager's room, there's stuff strewn every­
where. And depending on the season, you may 
even find that the site has been "decorated" 
for Halloween, or that snowflakes are drifting 
across the screen. 

The good news is that, with Excite's Personalize 
feature, you can get rid of the clutter and 
create your own version of the Excite home 
page that's more conducive to searching 
(Figure 12.2). Once you've done that (we'll 
tell you how later in this section), you'll find it 
much easier to focus on the most important 
search-related features-the Excite search 
form and Quick Tools. 

r Eliliw r b1e3J r ~ 
Search I 

Qu1ckTools 
~ Horoscope$ 
1aooi<-- Maps/Dire.:tion 

Products : Visorl?QA ·Mei· CDs --
E~plore Excite 

~ Health 
Bw:lnass ~ng 
Cprelirs Lif.,style 

Shopping 
Outlet Cent•r 
Pio~irc.ame,;is 
~ Computers MuSlcHotl 

Edueatlon Real Estate PeopletChat 
~ Enterb!lnmeiitRel:ation!!hlps!d!!if 

Famlly Sports IDiliDI Meuuno 
2!!!!.!! Travel 
Paint your Brownr • Super Fut Internet 

Ail1h'19 Peopla Finder 
~ Stock Quoles 
Celendar Yellow Pages 
Class1~eds More ... 
~ --
lli!ffi 
Free 
DOYiOIQsldS 

Specialized 
Search Tools 

1--- ----- ----Topic-Specific 
Excite Pages 

Excite Network: Excite Bl!/8 MQyntain Arts Webshots 
Exclte@Home Services: @::lom.i Web Access Free Onllne Storefront Search Voyeur Work.com 

!::lfill?.Newl 

Excite Products: Excite Mobile E.xclle Ass1siant A(t,.,anaedSearch Excite Toolbar Blue Mountain IOV1te 
Global Excite: Australia Austria Canada 1;41!8 In Chinese Denmark ~ Germany ~ Japaril.._____ C t 

5 
.fi 

Netherlands Norway Poland Spain Sweden SWitzerland UK r-- ou~ ry- pee, IC 
Versions 

Add URL Advertise on Excite Jobs@Excite J:¼ss Re!eases lnvestor ~laltvns 
Make this my start page! 

Figure 12.2 The Excite home page, optimized for searching using the Personalize feature. 
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Search form 
Excite's search form (Figure 12.3) makes it 
easy to focus your search on a specific type 
of information. Just type your query in the 
search box and click the appropriate radio 
button to indicate whether you want to search 
the Web, news articles, photo archives, MP3 
files, or product information. 

You can search for phrases in quotes, or use the 
Boolean operators AND, OR, AND NOT, and 
parentheses to combine words and phrases. 

Quick Tools 
A section called Quick Tools (Figure 12.4), 
conveniently located to the right of the search 
form on our personalized Excite home page, 
provides links to a number of specialized 
reference tools-airline farefinder, searchable 
classifieds, concerL and sporting events 
locator, maps and driving directions, yellow 
pages, people-finding tools, and so forth. 

The Quick Tools section is a standard feature 
of every personalized Excite home page. 
The same set of tools is available on the 
regular (cluttered) version of the home page, 
but you might very well miss it because it's 
buried in a section called Explore Excite 
under the heading "Tools:· 

V Tips 

■ The Explore Excite section of the Excite 
home page (Figure 12.5) looks like a 
traditional Web directory, organized by 
topic, but it's really not. Each link takes 
you to a special page devoted to a single 
broad subject area~Autos, Busi.ness, 
Careers, etc. The content varies by topic, 
but typically includes pointers to the best 
Web sites, news headlines, specialized 
search tools, and (of course) advertise­
ments for related products and services 
(Figure 12.6). 
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j"roger ebert " • Se.arch ! 
Figure 12.3 Excite's search form lets you specify 
whether you want to search the Web or another 
database, such as a photo archive. 

Quiel( Tools 

IAtJd1eu Book Horoscopes 
A:rl ir,e Tick,;,Js M~~Hons 

~ P.J.QR!.§.£!£9~.t 

I 
c;~~sif~i Stock Ou ates 
c:,,ncer1 Tickets Yel[9'ft P,qss 
cm£· Morn ... 
U::t•NillU\"Jd•3 

. . 

Figure 12.4 You can 
use this collection of 
reference tools for many 
common day-to-day 
searches, like gett ing 
stock quotes or looking 
up phone numbers and 
e-mail addresses. 

Autos Health Shopping 
Business Investing ouue, Center 
Careers Lifestyle Olgi)al Cameras 
Comput§rs MusfcHotl ~ 
Education Real Estate People/Chat 
EntertalnmentRelatlonshlpspersonals 
Family Sports Chat I 
Games Travel Instant 
-- -- Massaging 

Figure 12.5 Excite has created a set of 
topic-specific Web pages that you can get 
to wit h these links. 

Figure 12.6 Here's an example of what you'll find if 
you dick the Explore Excite Entertai.nment link: 
a topic directo ry, special search forms, top movies 
and TV shows, entertainment news, and more. 
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Figure 12.7 The links for Excite's Personalize feature 
are next to the logo on the home page. Until you go 
through the sign-up process, Page Settings, Content, 
Layout, and Color are inactive. 
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Figure 12.8 For Excite searches without the portal 
interface, use this search-only page at 
www.excite.com/search. 
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Excite 

Excite is offered in several country-
specific versions that you can access 
from a set of links on the home page 
labeled "Global Excite." 

To use Excite's PersonaJize feature for 
creating your own customized home 
page, click Sign Up or Create your Start 
Page ! (Figure 12. 7) and complete the 
form. Once you've done that, you can pick 
and choose the content for your page, 
move features around on the screen, and 
even change the color scheme if you're 
so inclined. 

If you'd rather not bother with the 
Personalize feature, here's another solution 
to the home-page clutter problem: 
Go to www. exci. te . com/ search and do 
your Excite queries from that page ..... 

::c 
(Figure 12.8). It's devoted exclusively '" ,,, 
to searching. >< n -To make Excite your Web browser's -t 

'" default home page, use these URLs in :c 
your browser's home-page setup Address 0 

~ 
or Location box: '" 
http://www.excite . com -: 
(for the Excite home page) 

~ 

'" 
http://www.excite.com/search 
(for the special Excite search page) 

If you're not sure how to access your 
Web browser's home-page setup feature, 

" see "Customizing Your Web Browser 
in Chapter 4. 

To get back to the Excite home page from 
anywhere within the site, click the Excite 
logo that appears at the top of every page. 
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Searching with Excite 
vVhether you use Lhe search form on the Excite 
home page (www . exci. te. com), or the one on 
the page devoted exclusively to searching 
(www. exci. te . com/search), the process for 
entering a query is the same. Here are the 
key points to keep in mind: 

♦ You can express your query as a plain­
English gueslion, one or more unique 
keywords, or a phrase in quotes. 

♦ By default, Excite performs an OR search, 
looking for any of the words in your query. 

♦ For more precise searches, you can use 
plus and minus signs to require ( +) or 
exclude (-) words and phrases, or use the 
Boolean operators AND, OR, AND NOT, 
and parentheses. Full caps are required 
for Boolean operators. 

♦ Except for Boolean operators, Excite 
searches are not case sensitive. You'll get 
the same results whether you use upper­
case, lowercase. or a mix of the two. 

To enter a query: 

1. Type a question, several unique keywords, 
a phrase in quotes, or a Boolean expression 
in the search form text box (Figure 12.9). 

2. If you want to tell Excite to search a 
database other than the vVeb, click the 
appropriate ratio button above the search 
form text box. Options include News, 
Photos, MP3s, and Products. 

v' Tip 

■ Par a description of the non-Web data­
bases that Excite searches, click Help on 
the Excite home page and then select 
Search Help from the Directory/Info menu. 
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!+"roger ebert" +~movie reviews" Search I -

Figure 12.9 It's a good idea to use p!us signs (or the 
Boo!ean operator AND) in your searches, because Excite 
defaults to looking for any of the words (OR search). 
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Figure 12.10 Here's an example of how Excite presents 
search results. The tota l number of matches appears 
in the upper left. 
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Figure 12.11 The Show Ti.tles Only display option 
lets you quickly scan page titles for information 
that might be of interest. 
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Figure 12.12 Using the View by URL display option, 
it's easy to see that the Chicago Sun-Times Web site 
is the place to go for Roger Ebert movie reviews. 

Excite 

To view your search results: 

1. Click the Search button (or hit I Enter]) 

to submit your query. 

2. Your results will be presented 10 to a 
page, with the best matches listed first, 
along with a count of the total number 
of matches found (Figure 12.10). 

3. To get a quick handle on your search 
results, try one of Excite's alternate 
display options: 

Show Titles Only presents your results 
without the descriptions (Figure 12.11). 

Vi.ew by URL organizes the titles by Web 
address (Figure 12.12)-a neat way to 
find out if there's a particular site that has 
lots of pages devoted to the information 
you're looking for. 

4. You can view any item listed on your 
results page by clicking its title link. 

continues on next page 
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5. Tu find related items, click the 
Web Directory link (Figure 12.13) at 
the top of your search results lisL. Web 
Directory matches (Figure 12.14) come 
from LookSmart (www. looksmart . com), 
a human-compiled guide to the best sites 
on the Web. 

LookSmart is organized in hierarchical 
fashion, with major topics, subtopics, 
and sub-subtopics. To help you under­
stand where a particular item in your 
search results fits in the LookSmart 
Directory, Excite includes the main topic 
category, and each level of subtopics, 
separated by a greater-than symbol ( > ). 

ti' Tips 

■ Many of Lhe leading search engines 
"cluster" search resulLs and show only 
one or two pages from any given Web site. 
The idea is to present you with as much 
variety as possible, especially in the first 
couple of pages of your search results. 

■ Excite takes a different approach. They 
give you all the matching pages. But they 
also provide you with the Vi.ew by URL 
display option, which you can use to get 
a bird's-eye view of where your results 
are coming from. 
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Figure 12.13 To find Web pages in the LookSmart 
Directory with cont ent re lated to your query, click this 
link, located at the top of your search results list. 

• fmffltnmt!ll > tt2'!9 Yc}rp 1! ,.-.,Wit! by ! 11\R .. TiJlfl O 2 T•t'tl CQo:;Ggy 1 GM4 YI! 
tNP!""O " BMGM 

.. 0Pc! WA thmm • (Ptr:!9! awt:J,rm 
lt,tp.f/fli,-.,.Wtt t4-llt~ff,\!..ao'l..,;o• ,1./1~'/ :~l~I f't,, 
.....,.....,.. .. -., v-t~ llttt• ,,.TJ ~ - ....... , ........ , .... •1 • ,.. ~ 

Figure 12.,4 The first two lines in this Web Dire ctory 
listing tell you where the item is categorized by 
LookSmart. A greater-than symbol(>) separates each 
topic from the next level down. 



Advanced Web Search 

c5 
Figure 12.15 This link gives you access to 
Excite's Advanced Web Search page. 
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Figure 12.16 If you want to limit your search to a 
specific language, domain type, or country, use this 
search form. You can also boost the number of search 
results per page from 10 to 50. 

Excite 

To refine an Excite query: 

1. Try adding another search term, and be 
sure to use the Boolean operator AND 
or plus signs (+)to tell Excite that each 
word or phrase in your query must appear 
in the results. 

Remember that by default, Excite searches 
for any of the words. So if you type multiple 
words in the search box without using 
AND or plus signs, you're sure to get a 
huge number of irrelevant results. 

2. You might also try clicking Advanced Web 
Search (Figure 12.15) on the search 
results page and re-entering your query in 
the form presented there (Figure 12.16). 
With the Advanced Web Search form, 
you can limit your search to Web pages ~ 

'" written in a specific language, and focus ,. 
on a particular domain type ( com, edu, 

;:a 
n 

gov, etc.) or country. ::c -z 
You can also boost the number of search c:. 
results that are presented on each page :e -
from 10 to 50. -t 

::c 

3. If you're not successful finding what you're 
m 
)< 

looking for after a couple of attempts with Q 
-4 

Excite's search forms, try another search '" 
engine that has a larger database and 
more sophisticated search tools. 

continues on next page 
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al' Tips 

■ For a summary of Excite search terms 
and how to use them, see the Excite 
Quick Reference (Table 12.2). 

■ You can learn more about Excite features, 
including new ones that may have been 
added, by clicking Help on the Excite 
home page. Then pick a topic from the 
Directory/Info menu (Figure 12.17). 

Directory 
Info 

• Add Ulll 
• i:h:amel s Htl p 
• C)awfltdd®Q 
• Downfoid Centtr 
• Excite l\ssjstarj 
• Excite Chat 
• Excit~ lnbox 

• Wis Me;sange, 
• E>,cit@ Moblle 

• e~m PJ•natr 
• E?!olll VoT9tO;@t 
• Freela□e 
• Gftt!ng Lfittd 
• tM ExeUv HeJp The lwo menu options Lhat you're likely 

to find most useful are Search Help (for 
descriptions of Excite databases and 
general and advanced search tips) and 
NewsTrocker (to learn how to set up a 
your own personal "news clipping service"). 

~09 

Figure 12.17 This menu 
on the Help page leads to 
information on a variety 
of Excite features and 
services. NewsTracker 
and Search Help are the 
most important from a 
searcher's perspective. 

Table 12.2 

Excite Quick Reference 
FOR THIS TYPE or SEARCH: 

Plain-English Question 

Phrase Search 

AND Search 
(mult iple words and phrases, 
each of which must be present) 

OR Search 
' (multiple words and phrases, 
any one of which may be present) 

NOT Search 
(to exclude a word or phrase) 

Case-Sensitive Search 

Date Search 
Field Search 

Nested Search 

Proximity Search 

• Wildcard Search 
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DO THIS : 

Simply type a phrase or question that expresses the 
idea or concept. Use as many words as necessa ry. 

Type the phrase enclosed in double quotes. 
Use a plus sign(+) in front of each word or phrase that 
must appear in the results. 
Alternatively, you can use AND (full caps required) 
between the words or phrases. 

Type words or phrases separated by a space. 

Alternatively, you can use OR (full caps required) 
between each word or phrase. 

Use a minus sign(·) directly in front of the word or 
, phrase you want lo exclude from your results. 

(Note that there's no space between the minus sign 
and the search word.) 
Or use NOT or AND NOT (all caps) in front of the word 
or phrase you want to exclude. 

Not available. 

Not available. 
Not available. 
Use parentheses to group Boolean expressions into 
more complex queries. 

Not available. 

Not available. 

ElAMPLES : 

t horoughbred racing i.n 
Kentucky 

Where can I find information 
about thoroughbred racing 
i.n Kentucky? 

"Kentucky Derby" 

+racing +"Churchi 11 Downs" 

racing AND "Chur chi.11 Downs" 

Derby Preakness 

Derby OR Preakness 

"horse race" -Derby 

"horse race" NOT Derby 
"horse race" AND NOT Derby 

racing AND (horse OR 
thoroughbred) 



Search Engines(Web) 
~arch Enqines(News Tracker) 
Glossbre er Reviews(VVeb) 

edlt - X 

Glossbre r Revlews(NewsTracker) 

Figure 12.18 We can periodically check for reviews of 
our books-on the Web and in various news sources­
by dicking a link in the My Searches box. 

Excite 

■ Excite's NewsTracker feature isn't as 
easy to set up and use as Northern Light's 
Search Alert Service (covered in Chapter 9). 
But it's worth considering if you plan to 
make Excite your primary search engine 
and youa like to be able to monitor 
news stories. 

■ You can do the same thing for both Web 
and news searches- enter a search once 
and save it so that you can run it again 
from time to time-vnth an Excite feature 
called Saved Searches. 

You'll first have to use the Personalize 
feature to create a customized version of 
the Excite home page, as described earlier 
in this chapter. Then click Content on 
the Excite home page and select Saved 

Searches from the Content menu. Click 
Done and a My Searches box vnll appear 
on your personalized Excite page. 

Once you've added your searches using 
the edi. t button in the My Searches box, 
you can run them any time you wish by 
simply clicking the appropriate link 
(Figure 12.18). 
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MSN SEARCH 

Good to Know 

♦ MSN Search is the default search 
engine for Internet Explorer (IE) and 
Microsoft Network (MSN). 

♦ It's powered by Inktomi's 110-million­
page database (the smallest of the top 
search engines covered in this book) and 
uses LookSmart for its Web directory. 

♦ MSN Search encourages you to keep 
your queries simple. Boolean operators 
and most other "power search" features 
are available only with Advanced Search. 

♦ Despite its relatively small database 
and limited search options, MSN 
Search does a surprisingly good job of 
returning high-quality results. 

• For more precise searching of a larger 
database, use Google or one of the 
other "Big Six:' 

MSN Search is among the most heavily used 
search sites on the Internet. But its popularity 
is due in large measure to the fact that it 
has a built-in audience-the four million 
subscribers to the Microsoft Network (MSN) 
Internet service, plus the tens of millions of 
brand-new computer users each year whose 
systems come equipped with the Microsoft 
Internet Explorer (IE) Web browser. 

The vast majority of these MSN subscribers 
and new computer users have no idea that 
they can change IE's default home page from 
MSN (www. msn. corn) to some other Web site 
of their choosing. Consequently, they leave it 
set the way it is, and whenever they click the 
MSN or IE Search button, they're presented 
with an MSN Search form. 

Fortunately. it's possible to get fairly good 
results with MSN Search, using the simplest 
of queries. The creators of Lhe site have chosen 
to emphasize quality vs. quantity of search •• 
results. (Their objective is to present a small 
number of highly relevant v\Teb pages on the 
very first results page.) And they discourage 
the use of "power search" capabilities­
Boolean expressions, field searching, limit ing 
a 4uery by date and language- by relegating 
these features to the Advanced Search form. 
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Chapter 13 

MSN Search even tries to accommodate poor 
spellers and those prone Lo Ly ping errors with 
what it calls a "what you mean is what you 
get" approach to searching. They've designed 
their software to recognize common mis­
spellings, so that a search for, say, Bri. ttany 
Spears or B ri. tney Speers will nevertheless 
return Web pages featuring teen singing idol 
Britney Spears (Figure 13.1). 

Like its rival America Online (AOL), MSN 
uses Inklomi's 110-million-page database for 
its Web-page results. That makes them t ied 
for last place among the major search engines 
covered in this book when it comes to data­
base size. (See Table 13.1 for specifics.) 

BuL the relatively small size of the MSN 
Search database isn't necessarily a problem. 
Unless you're looking for some very obscure 
piece of information, or when thoroughness 
is absolutely essential, it probably doesn't 
really matter whether you search 110 million 
Web pages, or 1.2 billion. 

The biggest drawback to MSN Search. in our 
opinion, is that it doesn't allow you to search 
wiLh much precision. And features like the 
"what you mean is whaL you get" approach 
to common misspellings may work most of 
the time. But what if you're looking for infor­
mation on a business associate named Britt 

Speers? Try as you might, MSN Search \v-ill 
insist that "what you mean" is Britney Spears! 
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Search the Web for: 

Se2irch I -· 
Results 1-15 of about 41 containing 'bnllBny speers' 

I•. 

Ge~ t~a Top 30 Most PQQ!,!lor Sites for 'l}rjtt&ny S~ 

1 Sguri 801oey • Bmn~yso,a,s ,1,1rn 
Oilic:al 'an sile induces a l~·e chat room, fan club ir forma:ion, a pholo 
hltp:llw,.w b11t1Jeyspea,s coml 

2 Soeai, Bmney • Offi(ial Homenm 
Sign up to recdve news and special information about singer Soesrs 
hllp:liwm, peeps com!bn'to3i/ 

3 Sues Bri)oci • Bri!oor Onr.ne 
Resource for fans of 1he pop sensatior features news, 1er calendar 
hltp:l/1w,wbnlneyo.1/me ne!/ 

Figure 13.1 Spelling and typing errors are often not a 
problem for MSN Search. Even though we spelled the 
name incorrectly, the search engine located several 
"official" Britney Spears fan pages. 

Table 13.1 

How MSN Search Stacks Up Against the 
Leading Search Engines 
SEARCH ENG I NE 

Google 

Netscape Search (powered by Google) 

Yahoo (powered by Google) 

Lycos (powered by FAST) 

HotBot (powered by lnktorni GEN3) 

Alta Vista 

Northern Light 

Excite 

AOL Search (powered by lnktomi) 

MSN Search (powered by lnktomi) 

N UMBER OF 

WEB PAGES INDEXED 

1.2 billion 

1.2 billion 

1.2 billion 

575 million 

500 million 

350 million 
330 million 
250 million 

110 million 

110 million 

Note: Search engine sizes are based on figures reported as of January 
2001 by Search Engine Watch (www.searchenginewatch.com). 

Contact Information 
Microsoft Network 
Redmond, \!Vashington 
800-386-5550 (customer service) 
877-635-7019 (technical support) 
www.msn.com (MSN home page) 
search.msn.com (MSN Search) 



MSN Search 

ti' Tips 

■ Out of curiosity, we did an MSN Search 
for the "what you mean is what you get" 
acronym WYMf'NYG (which could be 
pronounced "why-me-wig;· but we're just 
guessing!). Turns out the acronym has 
been used since the mid-1990s in educa­
tional measurement circles to refer to 
"What You Measure Is What You Get." 

An obscure fact and a relatively small 
database, but we found it quickly and 
easily by simply typing wymi.wyg in the 
MSN Search form. 

■ You won't find an About link on the MSN 
Search page, but if you're interested in 
reading up on the latest Microsoft and 
MSN corporate news and information, 
visitwww.mi.crosoft.com/mscorp. 
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Chapter 13 

The MSN Search 
Home Page 
If you're an MSN or IE user, you've probably 
already figured out that clicking any button 
labeled "Scarch"-on the MSN home page 
(www. msn. com) or on the IE toolbar-takes 
you to the MSN Search home page (l<'igure 

13.2) or some version of Lhc MSN Search form. 

You can also go to MSN Search directly, 
of course, by typing the vVeb address 
search .msn. com in your browser's Address 
or Location box. 

The MSN Search home page is devoted 
exclusively to searching. The key features to 
zero in on are the search form. Web directory, 
and Advanced Search option. 

MSN Home Hotmail li44i#@#§ Shopping Mane\/ f'eaple B< Chai 

Type it here! 
.tom Gol 

~Link for ------------------•!, . _ Tl Advanced Search 

I ~1
_\'llo"t;ldSej;ct1 Search Form 

Search the Web for: 

Relurn to MSt-1 Search 

Se-arch . = 

Subr[11. a ~«e 

En\ertainmen1 > Mov1eE. ~ . M!Jfil. Games, Gelebrities, Humor & Fun 

Work & Money> Einoru;(pl Pl~nmns, Jobs, Companies, .□rofessions , Business 

rnrnp11ting > l1112meI, Sales, Software, Hardware, Multimedia, Computer Sqence 

fil!_Qpl!io.g > Auctions. 9 Iqssified:;, Cards & Gifts, Onl.ne S1ores. Aulom□Lve 

People & Chat > i;::_ru,t ~ . Find Feople, Forums & Ljsts, Homepages 

L1feslyle > ~ . Pels & An.mals, Garj,.wg, Hobbies, FoodNVine, Fashmn 

Libra1v > Education, Referenc e, Society. Sciences. ~m mment t, Polj1lcs 
- - ~ - - Web Directory 

Trovel > Transportation, ~ Lodging. Reservations 

Personal > Health. ~ - Relat ionships, Home, Family, Rel]g)a;n & Be],el 
Sports > Nev,s & Scores, .All Sports. Outdon1 Brsrt•llpn 

MS~! Worldwide Search sites: 
T :, t f'-?JrC~: f1 1"1n on., ,:,f '•i1Sl··1 ~ i:-.k-rn,:~,ur "ll srte-; , !el:d c: r , cf fh-": a.1k. : ::••-'~VI> 

P.1 J'1";lr!'J1N.1 

Germory 
~ 
~ 
othge(llJr'jrie;-t, 

-~-Links for Country­
Specific Versions 

o!!i2!!1---- ~ 
Other Links: J-=Sp=e=c=ia=I =Fe_a_tu_r_es_:-====-------+---
E1~• Gomes ;;Shop: ,,._,. llo,g cm! dM!t Links for Specialized 
~ "'"YW r,WJ90!!)q? Search Tools 
Grt:~MIJ Caro~ JJv: Mb'; !)qfl 1?'C1'#1Q11 fJWlct r'M 
Buy Books Sign.., uu FREI! HQ!IIJ!IUSCQW[ 
Evenl Td<els O.C M yqgr....., 1)9) 
~ ~~Ort": 

Figure 13.2 The MSN Search home page is devoted E:xclusively to searching. 
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Search th• Web for. 

!aut h or biog rAphies Saarc.1 I 
Figure 13.3 MSN Search would interpret this query 
to mean that you want to find Web pages with both 
words, even though you haven't used plus signs. 

i;nte~ajnment > ~. ~ ~ . ~ s. Celebtilles. Humor & Fun 
~erk t. MPD•Y > fio>oml Pl•~ a. P~. Professions. Business 

~ > Jnl.i.mfil. ~ . ~. ~. ~. Comou1•r Science 
~ > ~. ~s. Cards ?s Gi11s. Online $fores.~ 

People & Chai> Chi!.~. Find Peoole. Forums S. Lisi •- Homeoages 

~>~-Pets & Animals,~. !:!fillhlll, ~. ~ 
J.it.m > ~ . ll..@Iir§m, SQcJm, ~••- Gowrnmen1 & PefCtct 
Illi!fil > Tr~n•porjalion. Actrviljes. Lociging. w,,rva:,ons 

~ > llli!lh. ~- Rtlil!9o•h!!t-H...QJM, ~. lh.hrpn t, Brl•tl 
Sl19fil > Ni "Y• Z, Scores,~~-Ouhloor Rtcuut11Rll 

Figure 13.4 The Web directory on the MSN Search 
home page comes from LookSrnart, a human-compiled 
guide to the best Web sites, organized by topic. 

'l!l!b..llim:lll!Y > L!lt ;We > Books 

Figure 13.5 We clicked on the Web directory's 
Li. f estyle category and found a subcategory called 
Books, which is fu rther broken down into the 
subcategories shown here. 

MSN Search 

Search form 
The MSN Search form (Figure 13.3) is about 
as simple as they get-a box for entering 
your query and a Search button to submit it. 
MSN Search automatically looks for all the 
words in your query, so it's not necessary to 
put plus signs ( +) in front of required terms. 

v Tip 

■ Boolean operators aren't allowed on this 
search form. In fact, if you combine 
search terms with AND or OR (in full caps) 
on the MSN Search home page, you'll get 
a "no results found" message. Use lower­
case and the Boolean operators will 
simply be ignored. 

Web directory 
The Web directory (Figure 13.4) on the 
MSN Search home page is created and main­
tained by LookSmart (www. looksmart . com), 
a company that employs a staff of editors to 
identify the best Web sites and organize 
them into meaningful categories. 

When you do an MSN Search, your results 
include matches from the LookSmart Web 
directory as well as the Inktomi database of 
Web pages. But you can also browse the 
directory by clicking the link for one of the 
10 major categories (Entertainment, Work 
and Money, Computi.ng, etc.) or the dozens of 
subcategories, and then "drill down" through 
topics of greater specificity (Figure 13.5). 

v Tip 

■ Unlike Yahoo (www.yahoo.com), MSN 
Search doesn't give you the option of 
limiting your search to the Web directory. 
But you can increase the likelihood of 
finding Web directory matches by using 
a fairly general word or phrase as your 
search term. 
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Chapter 13 

Advanced Search option 
\Nhen you want to search with more precision, 
or exercise some control over how your results 
are presented, click Advanced Search (Figure 
13.6) and use the form presented there. 

With Advanced Search, you can enter Boolean 
expressions, boost the number of results per 
page from 15 to 50, change the sort order, 
do field searches {titles, links, and domains), 
and limit your queries in a variety of ways­
by language, date modified, and multimedia 
file type, among others. 

II' Tips 

■ Por a set of specialized tools called 
Quick Links (Figure 13. 7) that vvill help 
you vlith common day-to-day search 
tasks (looking up e-mail addresses and 
phone numbers, getting maps and driving 
directions, checking sLock market perform­
ance, etc.), click More in the Other Links 
section of the MSN Search home page. 

■ MSN Search is offered in several country­
specific versions that you can access from 
the home page (Figure 13.8). In addition 
to being presented in the country's native 
language, the content is also tailored to 
the country. 

■ To make MSN Search your Web browser's 
default home page, see "Customizing 
Your Web Browser" in Chapter 4. 

■ You can get back to the MSN Search 
home page by clicking the Web Search link 
(Figure 13.9) that appears at the top of 
most pages within the site. 
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f\le•w VVeb Search 

Advanc~ Search 
Hell) 

Quick Links 

LOOK IT UP 
E-mai l Search 
White Pages 
Yel low Pages 
Encyclopedia 
Maps 
Health Info 
Weather 
Sports Scores 
Restaurants 

MSN Worldwide Search sites: 

Figure 13.6 
The Advanced Search link 
takes you to a page that 
gives you access t o 
"power search" features 
not ava ilable on t he MS N 
Search home page. 

Figure 13.7 These are 
just a few of the many 
specialized search tools 
you'll find on the Quick 
Links page. 

Tfi ~~~'cl, f1 ".lir, r.iri,a; ut usr.;~ m~e, n~;ti1r1~;1 _;it,<;.~, .1:~lr:ct ()ri.:; 0111·.~ h:'lk!." b !"J,::i•.,t,. 

.a.uslrol a <;i9N#0('°5>lm) Fr~nce 

Gi! t1Mr,v UK 

Figure 13.8 lfyou live outside the United States­
or you simply want to explore the Web from the 
perspective of another country - try one of MSN 
Search's country-specific versions. 

Webrt§earch 

Figure 13.9 Use this link, 
which you'U find at the top 
of most pages within the 
site, to get back to the 
MSN Search home page. 



Search the Web for: 

Figure 13.10 With MSN Search, it's often best to start 
with a simple query like this. 

Search the Web for: 

!bacon ANO NOT ~~ancis Searcll j 
Advanced Search Options 

Find: any of the words ., 

any of 1he words 
cflabl all the words i ll/J "me.vi=~-" ,r ~-r.11.,.11 Je.:ir~.: . .i'i •::QIIJ i~ "ir.1:w 1<-") 

\ll'Qrds In 11tti, 
lht ex-act nhra:se 

Resul ;;;s to URL l{ 

Figure 13.11 For searches that involve excluding a 
word, we've found that using AND NOT on the 
Advanced Search form works better than using a 
minus sign (-) on the regular search form. 

v' Tip 

■ A more effective way to exclude a word or 
phrase from your search results is to go to 
the Advanced Search page, type your query 
in the search box using the Boolean operator 
AND NOT (in full caps), and choose Bool ean 
phrase from the Find menu (Figure 13.11). 

Searching with 
MSN Search 

MSN Search 

As we've said, the search form on the MSN 
Search home page is quite simple to use and 
offers very few options. There are just a few 
basic rules to keep in mind: 

♦ You can L-ype up to 150 characters in the 
search form's text box. 

♦ There's no need to use plus signs ( +) to 
combine words and phrases, because 
MSN Search automatically looks for all 
Lhe words in your query. 

♦ Boolean operators aren't allowed, and 
including them is likely to result in a 
"no results found" message. 

♦ Searches are not case sensitive, so you'll 
get the same results whether you type 
your search terms in uppercase, lower­
case, or a combination of the two. 

To enter a query: 

1. Go to MSN Search (search .msn. com) 

and t-ype a plain-English question or 
several unique keyv.,rords in the search 
form (Figure 13.10). 

2. To look for an exact phrase, enclose the 
words in double quotes: "reading maketh 
afullman". 

3. If you want to exclude a word or phrase 
from your search results, try putting a 
minus sign (-) in front ofit: bacon - franci. s 
(no space between the minus sign and 
the search word). 

This may or may not actually eliminate 
the word from your search results, but 
it's likely to push pages containing the 
excluded word farther down in the list. 
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Chapter 13 

To view your search results: 

1. Click the Search button ( or hit [ Enter I) 
to submit your query. 

2. Your results w:ill be presented 15 to a page, 
along with a count of the total number of 
matches found (Figure 13.12). They'll be 
organized into as many as five categories: 

... Popular Search Topics are designed 
to help you refine your query by sug-
gesLing search words or phrases that 
might be related (Figure 13.13). 

... Featured Sites are v\Teb sites from 
MSN.com and MSN sponsors, some of 
whom pay for appearing in this section. 
A special icon is used to identify the 
official Web site of a company, brand, 
or product (Figure 13.14). 

:::c u ... Web Directory Sites come from the 
D:: 
< human-compiled Look.Smart Directory 
LI.I 

U') (the Web directory that's featured on 
z the MSN Search home page). 
U') 

:e ... Top 10 Most Popular Sites are 
= generated by Direct Hit (Figure 13.15), t-- a "popularity engine" that ranks Web i: 
~ sites based on how often users click 
z 

on them at the Direct Hit vVeb site -:c u (www. di recthi. t. com). 
1:11:: 
-c ... Web Pages come from the llO-million-.... 

U') 
page Inktomi database. MSN Search 
does not "cluster" search results, so if 
multiple pages w:ithin a Web site 
match your query, they vvill all be 
included in your results. 

3. You can visit any Web site on the search 
results page by clicking its title link. 
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SHrch ttt• Web for: 

I > ('11 ,1 w, Qpl1p:. Hook .Clu'.l 
Ge1 •:,1;-id ng ;;u gac. ; : ::n.11: c:h<>~. er a~t< lh: author qu~sl11,r1• 

2. td:lf1t1·P111Pl;11• Book Club 
l e.•w·, .about u~. rud fiV:'S""IS ~- ;.uoqeo;l boJlo-'" 

1.,.~rt• 

~a ~ the Top 10 Mo>t Pu&.H1l~_hl.r.:_'B..o...0"1 Cl~s" 

3 Qoq!n·s 8001< Club • Official 
('l'!icial riimJrtc:· '01 It:•! :11lue11ti.1i b(luk <.1ut, "- :..,1ti.U bt ! :111.r. ~hm, hos1 Oprali Y,/'wt•py 
.iulhor bio91 .ph1h 

MlpJhm,v opra,~ ~crrlobdobc_ M~u._! .. ~m. 

4 l!cm•lff•tt1:M11mb C\lk 
Fl:i•b..is.,-: club olfc-:~ ,.- 11n ._'!! on booli:1, Vll1lh ·, · 1 ;;•J1r);i 1 dlli.J <fr:ti,.: ~ ., 1;--:iio r1 

hltp //,·,\.w-<,botrc ~-'«t . 

Figure 13.12 Here's an example of how MSN Search 
presents resu lts. The total number of matches 
appears in the line right below the shaded box. 

PopLilar Search Topics: 
Doubleday Book Club tbook-buyjn.g club) 
Sook-of-the-Month Club 
A1.Jgio Book Club 
Oprah's Book Club (readmg group) 

Figure 13.13 The Popular Search Topics section for 
our book clubs search suggests four topics we might 
want to explore. 

"':) Audio Book Club 
Figure 13.14 Links tagged with the special icon shown 
here lead to the official Web site for a company, 
brand. or product. Microsoft is part owner of 
Real Names, the company that registers names and 
authorizes use of the icon. 

Po_Elor ~~;:;~ Direct Hit Web Si tes for "baok clubs" 

~ 

1 ,t 1,o,pt t. 'lnnl-l-C h1~ J ~ ••,,1ii:.J.:l11L, \,.J1r:t.it1•1a:: __ 1.1!: L!.~.Ql:L:~.:J.f..u:.L' . .ll!!i..li .~f..iJ t~s. fn•; 
C.._l). _UJ(;t 

free w;b pege:; to Bco~ Clubs, ::1v1c CIJb~ an: Ant1:::ue )ealers Hundred5 of book 
.:Lb (I~~~. ~hop ror antiques or pl.1cP. r. frP.f'! ;1ntiq1JP. c.la !s1fie c: 
h~i:, //b0ck•cl.ib net 

2 :-Jt!iLUS.:.LL!l.Co.~.i.WHlJ.'! i"i:tH 
Th- h&ve closed t helt' op,..r~ r,on a;. o f March 31, 1999. You may continue to 
forw~ .iny i:v, tom;r service issues to boo~ctubs:@lmcgraw-hill.c:om We invite you 
to place any new orccrs 
Mt ,://w.,...., b oolcclubs: m-c9r~"'·hill com/ 

3 Qulin•tf\m tk ~l11ft, •,;j;~i 
Onhnv eooli: Clubs •~ The page of Aacl"'iel's compend.l.m or Online aoolc 01-;cuss1ons, 
e t al , that dtseussos online bock cluos. 
ht"..• ,~.,.~ h•J .c0m/ ... ,11ll~qn.!llclubs htrnl 

Figure 13.15 MSN Search gets its "Top 10 Most 
Popular Si tes" from a company ca lled Direct Hit. 



Results per pag'el 1§___3 

Show results summaries~. 

Show one result per domain: C 

Sort equally relevant results by: I default 

figure 13.16 To make changes in the way your results 
are displayed, use these options on the Advanced 
Search form. Unfortunately, you have to make the 
changes each time you search. 

Advanced Search Options 
Tip: You do not need to specify ~II the options 

b..e]Q 

Enable stemming: r (e ,.; 'm:l ':O•)>iOS" ,r YCl!r search , 0 ord is "mo,ie") 

Results per pagej,s 2] 

Show results summaries P 

Show one result per domain: r 
Sort equally relevant results by: I default 

- -~\~'>. ,_! ~:..· ,.-_.;;z .: ~r.;.:.~~,.;.t•;f .. ;;.:l•~~ ;'.°'I 

Region: l~ Y ____ 3 
Language: I all ... . .... .. _£j 

Domain: 

Document directory cepth: !Any. :..J 

Modified between: and: 
(ddlrrur,Jy~yy) 

Results must contain: 
f1 images 

r video 

r ActiveX 
r Shockwave 

r. JavaScript 

file extensaorr 

r audio 

r mp3 audio 

r VBScript 

r Acrobat 
r Java applets 

b..eJ.i! 

!J.glll. 

Figure 13.17 The Advanced Search form offers a 
number of "power search" capabilities that can help 
you refine a query. 

MSN Search 

t/ Tips 

■ If you want to increase the likelihood of 
being presented with all five categories 
of MSN Search results, don't enter a long 
phrase or a plain-English question in the 
search box. MSN Search's objective is to 
direct you to the "most popular" or "best" 
Web sites on a given topic, and the search 
engine has been designed to do that most 
effectively when you enter just a couple 
of search words. 

■ If you want to be able to control how your 
results are presented, click Advanced 
Search and use the form presented there. 
The Advanced Search display options 
(Figure 13.16) let you boost the number 
of results per page from 15 to 50, suppress 
Web-page descriptions, "cluster" results 
so that you'll only be shown one page per 
Web site, and sort equally relevant results 
by date, title, or page depth (how far "down'' 
in the Web site the page is located). 

To refine an MSN Search query: 

1. Start by reviewing the list of Popular 
Search Topics (if any) to see if there's one 
that seems appropriate. If so, click on it 
to generate a new search. 

2. You can also refine an MSN Search by 
simply adding another unique keyword or 
phrase to your original query. Since MSN 
Search looks for all the words. this has 
the effect of searching within your original 
results (also referred to as set searching). 

3. You might also try clicking Advanced 
Search on the results page and using the 
fill-in-the-blanks form (Figure 13.17) to 
refine your query. Advanced Search offers 
a number of "power search" features not 
available on the MSN Search home page: 

continues on next page 
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Chapter 13 

• Boolean Operators. You can use AND, 
OR, AND NOT. and parentheses in your 
queries to create Boolean expressions 
and nested searches.Just be sure to 
type the Boolean operators in upper­
case and select Boolean phrase in the 
Find menu (Figure 13.18). 

• Field Search. You can look for words 
in Web page Lilles and links u.sing lhe 
Find menu's words in title and links 
t o URL options. For links, be sure to type 
the complete URL (including http ://) 
in the Advanced Search form's search 
box:http://www.bartleby.com. 

To limit a search to a specific domain or 
domain type ( com for commercial, edu 
for education, org for non-profit orga­
nization, etc.), enter that information 
in the Domain section (Figure 13.19) 

• Language Option. You can limit 
your search Lo \I\Teb pages wriLLen in 
a specific language. 

• Date Search. You can focus on \Neb 
pages modified ·within a range of dates. 

• Multimedia/File Search. You can 
search for Web pages that include 
specific types of files (images, audio, 
video, VBScript, etc.). 

.A. Stemming. You can turn on stemming 
(a type of wildcard searching), so thaL 
MSN Search will automatically look for 
both root words and variations. 

If you haven't found what you're looking for 
after a couple of attempts with MSN Search's 
regular and Advanced Search forms, try 
anoLher search engine that has a larger data­
base and more sophisticated search Lools. 

v' Tips 

■ A set of tabs (Figure 13.20) at the Lop 
of the search resulls page lets you do 
a follow-on search for news articles, 
shopping sites, and yellow-pages listings 
related to your query. 
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Search the Web for: 

l"book clubs" OR " reading groups" Searchj 

Advanced Search Options 
Tip ','au do not ,10ec :o ~~ec::y all the ~r.t1ons. 

MW. 
Find: Ally i)( !Ill! w~rd~ • 

any of the words 
Enabf all the WO:'dS liifi "rn:1•.'\-:.•~· · i'' lOU :iC-3 tCh 1,vor1l ii •n oyk:;~l 

words in 1hl~ 
• •., Iha e:<ac1 nhrase tl!l!l. 

Resul l111k1 lo URL 1-t 

Figure 13.18 You can use Boolean operators on the 
Advanced Search form. Just remember to type them in 
uppercase and set the Find menu to Boolean phrase. 

Domain lectu 

Figure 13.19 Typing edu in the Domain search box tells 
MSN Search to limit the query to education Web sites 
(sites whose domain names end in .edu). 

ffrFifii News s .a,ch ~ •shonprna :;;,,,c;;-Y-Yel!ow P•P•' 

Figure 13.20 You can use these tabs to do a quick 
search of news, shopping, and yellow-pages 
information, without having to retype your query. 



I xi 

~LI ms,t'II! 

For help on basic 
search, click a topic: 

ffi Print the Help page 

[7) Star1 using MSN 
Searcl1 

[11 Get good results 
from a basic search 

[1l Find company and 
product pages 

111 Searcl1 for music 
El Start a new search 

[!J Find a business 

Far help on MSN 
Search: 

lwre word(s) here] I® 

Table 13.2 

Figure 13.21 The MSN 
Search help information 
is accurate and 
searchable, but we're 
not crazy about the way 
it's presented, in a 
skinny frame like this. 

MSN Search 

■ Pora summary of search rules and exam­
ples, see the MSN Search Quick Reference 
for the regular (Table 13.2) and Advanced 
Search (Table 13.3) forms. 

■' MSN Search's own help information, 
which you can access by clicking Help on 
the home page and the Advanced Search 
form, is rather skimpy and difficult to use. 
It appears in a frame on the right side of 
your screen (Figure 13.21), and you have 
to right-click in the frame order to print a 
topic (lcontrot]-click on the Macintosh). 

■ On the plus side, the help information is 
searchable and, for the most part, accurately 
describes MSN Search features. The only 
topic we encountered that didn't work as 
advertised was wildcard searching using 
an asterisk(*) on the Advanced Search 
page. (Every wildcard search we tried 
resulted in a "no results found" message.) 

MSN Search Basic Search Quick Reference* I 
foR THIS IYPE OF SEARCH: 

Plain-English Question 

Phrase Search 

AND Search 
(multiple words and phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of which may be present) 

NOT Search 
(to exclude a word or phrase) 

Case-Sensitive Search 
Date Search 

Field Search 

Nested Search 

Proximity Search 

Wildcard Search 

DO THIS: 

Simply type a question that expresses the idea or 
concept, using as many words as necessary. 

Type the phrase enclosed in double quotes. 
Type words or phrases separated by a space. 
MSN Search automatically searches for all the words, 
so plus signs (+) aren't necessary. 

Not available. Use Advanced Search. 

Use a minus sign(-) di rectly in front of the word or 
phrase you want to exclude from your results. 
(Note that there's no space between the minus sign 
and the search word.) 

Not available. 
Not available. Use Advanced Search. 

Not available. Use Advanced Search. 

Not available. Use Advanced Search. 

Not available. 

Not available. Use Advanced Search. 

EXAMPLES: 

What's the best place for 
cross-country skiing i.n 
Mi.nnesota? 

"Gunflint Lodge" 

skiing snowboarding 

ski i.ng - downhill 

*Note: This table applies to searches using the form on the MSN Search home page. For Advanced Search, see Table 13.3. 
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Chapter 13 

Table 13.3 

MSN Search Advanced Search Quick Reference* 
FDR THIS TVP[ or SEARCH: 

Plain-English Question 

Phrase Search 

AND Search 
(multiple words and phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of which may be present) 

I NOT Search 
(to exclude a word or phrase) 

Case-Sensitive Search 

Date Search 

Field Search 

Nested Search 

Proximity Search 

Wild card Search 

I 

DO THIS: EXAMPLES: 

Type a question that expresses the idea or concept and When was the Mi. r space 
choose al 1 the words on the Find menu. stati.on 1aunched" ? 

Type the phrase without any special punctuation and Hubbl e space telescope 
choose the exact phrase on the Find menu. 

Type words or phrases separated by a space and "space camp" scholarshi.ps 
choose all the words on the Find menu. 
Alternatively, you can combine words and phrases with "space camp" AND scholarshi.ps 
the Boolean operator AND (full caps required) and 
choose Boolean phrase on the Find menu. 

Type words or phrases separated by a space and NASA" space program" 
choose any of the words on Find menu. 
Alternatively, you can combine words and phrases with NASA OR" space progrom" 
the Boolean operator OR (full caps required) and 
choose Boolean phrase on the Find menu. 

Use the Boolean operator AND NOT (fu II caps required) shuttle AND NOT challenger 
with the word or phrase you want to exclude and 
choose Boo lean phrase on Find menu. 

Not available. 

Specify range of dates in the Modified between section Modified between: 0110112001 
of the search form, using the format dd/mm/yyyy. and: 30/06/2001 

Three types of fie ld searches are possible: 

Titles. Type search words or phrases in the search box 
and choose words i.n title on Find menu. 

Links. Type complete URL (including http://) in 
search box and choose links to URL on Find menu. 

Domain. Use Domain section of form to limit your 
search by domain type (com, edu, gov, org, etc.) or to 
a specific domain. 

Combine search terms with Boolean operators and 
parentheses, and choose Boo lean phrase from the 
Find menu. 
Not available. 

Use Enable stemming option to automatically search 
for both root words and variations. With stemming 
enabled, a search for budget would also find 
references to budgets, budgetary, and budgeting. 

astronauthallof f ame 

http:// www.astronout.org 

Domain: com 
Domain: nasa. gov 

(NASA OR " space program") 
ANDbudgetANDZ001 

budget 

*Note: This table applies to searches using MSN Seorch's Advanced Search form. For searches using the form on the MSN Search 
home page, see Tobie 13.2. 
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NETSCAPE SEARCH 

II Netscape Search 

Good to Know 

♦ Netscape Search is the default search 
engine for the Netscape portal site. 
and it's one of several search options 
for Netscape Navigator. 

♦ Search results come from three main 
sources: Netscape's Smart Browsing 
database of'official" Web sites, the Open 
Directory Project, and the gigantic 
Google database. 

♦ You can use Boolean operators, plus 
and minus signs, and wildcards with 
Netscape Search, but the site offers 
little else in the way of "pm1,.rer search" 
features. 

♦ Where it really shines is in locating 
Web sites for companies, brand-name 
or trademarked products, and siLes 
that have been identified as lhe best 
on a particular topic. 

If you use Netscape Navigator as your Web 
browser, you're probably at least somewhat 
familiar with the Netscape home page and 
its various "portal features:· chief among 
them Netscape Search, for finding informa­
Lion on the Web. When you install Netscape 
for Lhe first time, or upgrade to a new version, 
Lhe Netscape home page loads automatically. 
The hope is that you'll leave it that way and 
begin all your online sessions-and do all your 
Web searches-from home. netscape. com. 

As you may recall from the section in Chapter 
4 on ''Customizing Your v\Teb Browser:· you 
can make any Web site your default "home 
page" location. But if you're currently using 
the Netscape home page and you're happy 
with the features it offers, by all means stick 
with it. This chapter will help you understand 
what Netscape's search function is all about 
and how to use it to best advantage. 
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Chapter 14 

Toward that end, there arc two things you 
nee<l to know up front: 

+ \'\,'hat are you searching? The creators of 
Netscape Search have decided to empha­
size quality over quanlily. vVhen you do 
a search, your results come from several 
different sources, including Lhe J.2 billion­
page Google database (www. google. com). 
But whenever possible, Netscape Search 
first presents you with Web sites from its 
SmarL Browsing daLabase, and a manage­
able number of related topic categories 
and Web siLes from t he Open Directory 
Project ( dmoz. org). 

♦ \,Vhat sea1·ch tools are available? 
The search tools that: are offered with 
Netscape Search are quite limited. You 
can use Boolean operal.ors (AND, OR, 
and AND NOT), plus and minus signs. 
and \'\rjldcards, but that's about it. You 
can't search by date or language, focus 
on specific fields, do case-sensitive 
searches, or control the way your results 
are displayed. 

Despite the lack of "power search" tools, 
Netscape Search is a good choice when your 
objective is to find some of the hesl Web sil.es 
on a particular topic, or when you're looking 
for brand-name products and therefore 
want to be able to zero in on the official 
company site. 
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Contact Information 

Netscape. Communications 
Mountain View, California 
650-254-1900 (voice) 
650-528-4124 (fax) 
home.netscape.com ('.'Jetscape portal) 
scarch.netscape.com (Netscape Search) 



Table 14.1 

How Netscape Search Stacks Up Against 
the Leading Search Engines 

SIARCH ENGINE 

Google 
Netscape Search (powered by Google) 

Yahoo (powered by Google) 

Lycos (powered by FAsn 

HotBot (powered by lnktomi GEN3) 

Alta Vista 

Northern Light 

Excite 

AOL Search (powered by lnktomi) 
MSN Search (powered by lnktomi) 

NUMBER OF WEB 

PAGES INDEXED 

1.2 billion 

1.2 billion 

1.2 billion 

575 million 
500 million 

350 million 

330 million 

250 million 
110 million 

110 million 
Note: Search engine sizes are based on figures reported as of January 
2001 by Search Engine Watch (www.searchenginev1atch.com). 

Figure 14.1 Estee Lauder is an Internet keyword, so 
with Netscape 6 and IE 5, you can use that instead of 
www. el compani.es. com to get to the company's Web site. 

Netscape Search 

v Tips 

■ The Google database of Web pages used 
by Netscape Search is the largest of the 
leading search engines. (See Table 14.1 
for a comparison.) 

■ Netscape's Smart Browsing database of 
company and product Web pages is 
similar to the RealNames database used 
by Google, MSN Search, and others. Both 
are designed to enable you to access a 
Web site by typing an Internet keyword 
(instead of a complicated URL) in your 
browser's Address or Location box 
(Figure 14.1). 

RealNames (www. real names. com) charges 
companies for the privilege of "owning" 
an Internet keyword, while inclusion in 
Netscape's Smart Browsing database is free. 

■ The Open Directory Project. a volunteer 
effort to identify the best Web sites and 
organize them into meaningful topic 
categories, was acquired by Netscape 
in 1998. Some 20,000 volunteer editors 
from around the world-people who are 
passionate about a particular subject­
contribute to the directory. 

■ Close on the heels of Netscape's acquisition 
of the Open Directory Project, America 
Online (AOL) bought Netscape. To read 
about this and other Netscape develop­
ments dating back to 1994, go to 
home.netscape.com/company. 
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Chapter 14 

The Netscape Search 
Home Page 
Located at search. net scape. com, the 
Netscape Search home page (Figure 14.2) is 
nicely organized and designed exclusively for 
searching and browsing the Web. lt includes 
a search form, Web directory; and links for a 
set of specialized tools for handling common 
search tasks. 

Netscape Search 

.Ui&MM-i-ii!D·Pl'1ll·i1~ 
=:::::=1•JJ--Search Form 

""'I. 

Links for 
Specialized 

Search Tools 

Links for 
Getting More 
Information 
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Spealallzcd 
·searches 
YenowPa9ea 
\Nhrto Pagi;'j-

Z.foes and DiJe ctiooi 
2•Muc1 S~a,r.h 
.Oeckj9n Gyidas 
Lpte! [l)f:Qn'lleIIOn 
10terM1i9nal Sgorek 
~m 

Learn More 
Sesr~h c" e~ly froiri '.'our 
brov-. sr:-~ 

Int n{Ml Keyw01ds 
Metsca~e Sea1ch 
M ll~J~ P t!l!)l.lffl 

fremmnt Quvstipn!i 
Tins @ searching 

P. Get Involved 
Help b~ild 1he larJesl 
I ,um~n-ed~ed direcio, v on 
the we~ 
Becoir1e dn l::d11 or 
Suggest a Site 

Arts & Entertainment Recreation 
Literature. Mo,ies, MJsi c 
R8rlio, TV. CelP.hriliP.~ 

Business 
liwe~ting. ~obs, Consulting 
Small Business 

Computing & tntemet 
Hardv1are;, ~ o~w.re, VWNI/ 
2ffigrnmm1nq, Wab A111hnrinr. 

Games 
Boara, C"nsole , f'.C:, Online 
·/ideo, RPG;, Gambling 

Health 
\fl/omen's , Men's, Children's 
Dise.,se.s. Filne;;s . Me~icine, 

~ 

.Home & F'3f11IIY 
~-Imt.~E'.m 
lmsumm!:nl, Seal EAtile 

Netscape 
~ are, Small B us,nes~ 

News 
re'cii:Too a z in es 
New;1Jap~r$, W eather 

Tta·1el , Ou•doors, Collecting 
Gardening, Crafts , Food 

Reference 
Colijgfill & 1Jnwrnb,w. k -1 2 
Mafil, Dictionaries . Translalion 

Regional (In English} 
USA, Uk:, A•Jstralia, Canada, 
Europe, South An,erica, Africa, 
Asia 

Science & Technology 
Astrnno mv. Riology Chemistry 
Earth . Environment 

Shopping 
Autos, Antiques , Auctions 
Clolhing. Gifts , Electronics 

society & LlfeSfyles 
Gene a log,. Relationshfps 
Histor•1. b!Yl:, Politics. Religrnn 

Sports 
Baseball, Bas ketball. Foo\batl 
Golf, Hockey, Soccer 

World (In native language) 
Deutsch, Espanol, F rancais. 
Japanese, Chinese. lt8 liano. 
Portuques, Russian, Polska, 
lndonesio 

hfili - ~~ - At.kiirHui whh Ue - Add Site • Wha t's New & Cool 

figure 14.2 The Netscape Search home page gives you two ways to look for 
information on the Web: using a search form or browsing by topic. 

Web Directory 



search the Web or Ask a Question 

figure 14.3 Type a query like this and Netscape 
search will look for all three words, even though we 
haven't used AND or plus signs. 

Am & EntortaJnment 
~M!nta,~ 
Bl!!!l!l,"Dl~ 

fi_uslness 
lnyes'1]!]!], ,!Q]l§., Consur.ing 
Sm!i~ ElL~iness 

"9mputtng & Jntemet 
Herd'Nare, Software, Wi/WJ 
~...rrili'.lli,WebAut~g 

Games 
Acord. Console, e.;, 9™ 
~. fifQ§,, ~ 

!-fUlth 
Worren's, Men'S:, ~ 
Disetsse-s 1 Fd.riess, Medicine , 
Nutrtk>n 

Home & Family 
t<id":., ~ens- 1 Seniors:, Pets 
l[rprovemant, R~a·~ 

Netscape 
Shtuewore, fmM§Ps.Dttl 

News 
Tech, Mageizines 
Ni:wspapcrs, Weethe( 

Recreation 
Travel, Ou1doors1 Colled(r1q 
Gardening. Ctafts Food 

Reference 
~!1-tn©r<IM !S:11 
~. Dic]ioriaries, Translallcn 

Regional (Ln English) 
USA, l,,JK, A\151reiill, Ceinad~, 
Euroce, S:11..tt-. .~mer.ca, Afrir.a, 

~ 

sc1eao & Ie¢tJooloav 
Aslronomy, Biology, Chernis:tr_y 
Erui'.l, En-.•i.-onmenl 

Shopping 
Autos, Anligut-s, Jl..uciiori.s 
Cf01hinq, CiM:3, Electronics 

s~ctew & LlfutyJe:s 
~. Reblion!:hip!: 
History. Law• Politics, Rdyiori 

Sports 
~.~.E2lll!IB!! 
Golf, ·-kckev. Scccer 

World jin notiue longuoge) 
Delltsch, Es1i.;1f1ol1 Fr,:1nc~is, 
Ji'lpeneM, Chinl"',."'tl":

1 
H.,111'llnn, 

Porl.ugu~s. R11ssien, Folske, r,,delr,esiei 

figure 14.4 Netscape owns the Open Directory 
Project, so that's the Web directory that appears on 
the Netscape Search home page. 

• Adop1ion (4) • Obituaries (24) 
• QiaJ and Mimaoe Boards • Personal Paaes (487) 

(13) • Prmlucts ancl Services 
• DirE!ctories (68) (338) 
• Heraldi;y (1Q) • Religions (58) 
• lm111inra1ion (134) • Resources (133) 
• Mecuulpes-entl Ednes (10) • Reunions (24) 
• Medic11I (B) • ~ (49) 
• Mili111rv (16) • Surn~mP.s (3,409) 

figure 14.5 We clicked on Society & Li. festyles and 
then Genealogy to reach this set of sub-subtopics. 
The numbers in parentheses tell you how many 
reviewed Web sites you'll find for each one. 

l Specialized 
Searcties 
Yellow Pages 
VVl1i1e Pages 
M~IIS ard Direc1lons 
Product Searcb 
Dec1s1on Guides 

L2cal lnfon-,ation 
lnternalional Search 
Job Search 

Figure 14.6 Often one of these 
specialized tools can get you 
the answer you need faster 
than a regular Web search. 

Netscape Search 

Search form 
The search form for Netscape Search is very 
straightforward-a box for entering your 
query and a Search button to submit it 
(Figure 14.3). Netscape Search defaults to 
doing an AND search, looking for all the 
words that you type in the search box, so it's 
not necessary to use the Boolean operator 
AND or to put plus signs ( +) in front of 
required terms, although you can if you wish. 

Web directory 
The Web directory (Figure 14.4) on the 
Netscape Search home page comes from the 
Open Directory Project (dmoz. org) and is 
similar in concept to Yahoo (www.yahoo.com). 

You can click on any one of the 16 major topic 
categories and then "drill down" through 
the various subtopics and sub-subtopics 
(Figure 14.5). 

The Web sites you'll encounter in the directory 
are generally among the best available on a 
given topic, because they've been hand-selected 
by knowledgeable editors-not rounded up 
by an automated spider program. 

ti' Tip 

■ Unlike Yahoo, Netscape Search doesn't 
give you the option of limiting your search 
to the Web directory. But you can increase 
the likelihood of finding Web directory 
matches (rather than Web pages from the 
Google database) by using a fairly general 
word or phrase as your search term. 

Specialized search tools 
The Netscape Search home page includes 
links for a set of specialized tools for common 
day-to-day search tasks-looking up e-mail 
addresses and phone numbers in yellow pages 
and white pages directories, getting maps and 
driving directions, locating product informa­
tion, and so forth (Figure 14.6). 

continues on next page 
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Chapter 14 

You'll also find a link for International 
Search, which gives you access to versions 
of Netscape Search designed for specific 
countries and for languages other than English. 

v' Tips 

■ The links in the Learn More an<l Get 
Involved sections of the home page 
provide details on Netscape's Internet 
keywords, the Smart Browsing feature, 
and the Open Directory Project {including 
how to become an editor yourself). 

■ To make Netscape Search your Web 
browser's default home page, see 
"Customizing Your Web Browser" in 
Chapter 4. 

■ If you use Netscape Navigator as your 
browser, its Search button (shown in 
Figure 14.7 for Netscape 6 and Figure 
14.8 for earlier versions) takes you to a 
multi-option search page called Net 
Search (Figure 14.9). 

Each time you visit Net Search, one of 
nine search engines will be chosen for 
you at random-not a good idea in our 
opinion, because they all work a bit differ­
ently, and who wants to master all nine? 

Fortunately, you're given the option of 
setting a default search engine. Just 
click its name and then click the "Keep" 
checkbox. 

■ \N'hatever browser you use, you can 
return to the Netscape Search home page 
at any time by clicking the Search button 
with the magnifying-glass icon (Figure 
14.10) that appears at the top of most 
pages ·within the site. (Note that this is 
different from the Search buttons shown 
in Figures 14.7 and 14.8.) 
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Business 
Maps at,d Clr¼ctl'Ol'\S 
People Fl(l<ler 
Rel'efience ~l( 

9"!w.RP1t'9 Search 
=== 

Internet 1- eyw0nJs 

Figure 14.7 With Netscape 6, the Search button's 
Search the Web option takes you to the Net Search 
page shown in Figure 14.9. 

-i. ,fl._ 3 :.:t a 
BBc~ .. J C.eloe,d Home , 8l! 

~ ~·soak~ II, t.feiJ1111 lhtlpffelomeJlels 
Netsca~e 

Figure 14.8 With older versions of Netscape, use the 
Search button shown here to get to the Net Search page. 

-~ Altavista S.l<da._ .. -.o...i.,, 

AskJ11evs 
Excite 
GoTo 
Hotbot 
LookSmart 
Lycos 
Google 

Figure 14.9 The Net Search page features a different 
search engine each time you visit unless you 
designate a favorite by clicking its name and then the 
Keep checkbox. 

Figure :14.10 Click this button, which you 'll find at the 
top of most pages within the Netscape Search site, 
to get back to the home page. 



~&i!liit•l·liGil-l'ti1il-l1,a 
~hinkpad ! I 

Figure 14.11 With Netscape Search, it's olten best to 
start with a simple query like this one, especially if 
you're looking for product information or a company­
sponsored Web site. 

Figure 14.12 You can also enter a Netscape Search 
query using this form on the Netscape home page 
(home. netscape. com). 

Netscape Search 

Searching with 
Netscape Search 
Even though Lhe search tools available to you 
with Netscape Search are quite limited, you can 
get very good results as long as you keep a few 
general concepts in mind: 

♦ Netscape Search is designed to help you 
find what it considers to be the best infor­
mation related to your search, so it favors 
Web sites from its Smart Browsing data­
base and the Open Directory Project over 
those from the spider-created Google 
database. 

♦ You won't even be shown Web pages 
from Google if matches are found in 
these other sources. 

♦ You can increase the likelihood of finding 
Web sites in Netscape Search's non-Google 
sources by limiting the number of words 
in your query and avoiding the use of 
plus signs ( + ). 

♦ Conversely, you can virtually assure that 
your results will come from Google by 
using three or more unique keyvrords and 
putting plus signs in front of each of them. 

To enter a query: 

1. Go to the Netscape Search home page at 
search. netscape. com (or the Netscape 
home page at home. nets cape. com) and 
type your query-expressed as a plain­
English question or one or more unique-· 
keywords-in the search form (Figures 
14.11 and 14.12). lf you're looking for a 
company or a brand-name or trademarked 
product, use that as your search term. 

2. To look for an exact phrase, enclose the 
words in double quotes: "pentium 
processor upgrade". 

continues on next page 

223 

c.n 
I'll 
> :::a n 
:::c 
z 
C, 

:i: --4 
:a: 
z 
'" ~ 
~ ,, 
ITI 

c.n 
'" > :::a 
n 
:::c 



:c u 
~ 

< 
LI.I 

f,/) 
.... 
.a.. 
c:( 
u 
~ 
LLI 
z 
:: 
t-

~ 
r.:, 
z 
::c 
u 
~ 
c( 
LI.I 

f,/) 

Chapter 14 

3. You can use the Boolean operators AND 
and OR (uppercase not required) to com­
bine words and phrases. AND isn't really 
necessary, however, because Netscape 
Search defaults to doing an AND search. 

You can also use plus signs ( +) in front of 
required words and phrases, but if you do, 
you're not likely to find Smart Browsing 
and Open Directory Project Web sites in 
your search results. 

4. If you want to exclude a word or phrase 
from your results, put a minus sign (-) 
in front of it: sherlock-holmes (no space 
between the minus sign and the search 
word) to find information on the 
Macintosh Sherlock application rather 
than the fictional detective (Figure 14.13). 

Or use the Boolean operator ANDNOT 
( one word, uppercase not required): 
sherlock ANDNOT holmes. 

v' Tips 

■ Netscape Search is not case sensitive, so 
you'll get the same results whether you 
type your queries in uppercase, lowercase, 
or a mix of the tv.ro. 

■ You can use an asterisk(") as a wildcard 
character to look for multiple characters 
aL the end of a word: spam* to find refer­
ences to spam, spamkiller, spammer, 
and spam.ming. 

To view your search results: 

1. Click the Search button (or hit [Enter]) 

to submit your query. 

2. Yourres1,lts (Figure 14.14)v.ril1 be 
organized into as many as five sections: 

..\. Partner Search Results. Similar to 
what other search engines refer to as 
"sponsored links:' these are paid list­
ings from Go To (www. goto. com), a 
pay-for-placement .search .site. 
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Web ~ite Categories 
Groups oi reviewed web sile~ r2laled to your ~earch 
1Eff,1~ 

.. SI· mlock - rwM 1n.- Lorrpuler's > Sanvvare =o. Opcrntng Sy31em!:);, Mac OS;,. 
lnlerret 

• N4Gf0i9:!ib Sb .. rtwk MaduJer;. round In Computers ► lntc,~1C1 =-S~N'C.71ng" 
D1fcc:orics >- Cpcn D rcci°'Y Projec1 

• P l~H)::irls - ~ound in Netsca,::e • Coin.::l.t ng aid lrtemel > SharewEar!=: ► l\1AC .:i 
lnlerrel 

.. JPO!I 1, IJHfifit): .a. found in: l'l!~scl".lpe;;:., Com~ing 1:r.d lrr.e:rnet;:., Sh11reware ~ 
M.AC > Internet 

Figure 14.13 A search for sher lock -ho lmes proved 
to be just t he ticket for findi ng Web-site topic 
categories dealing with Macintosh software. 

,~;,-.-::{F -- ~ - . I -.- . 
Searcn Rt--i.ults for ' thlnkpa<I • 
r - ; • . 

Partner Se:arc/1 Results 

• ThinkPad Qa:a.1:s a1d more;,. Pen -om 
Port.com • We offer carrIing cases. ke~b,ards, mice. USB 
peripheral~ pow er, secunly, Jnc prol~ction ·or your hand held or 
nule~uok oornpule• f,e,, , hippiri~ un urue,s of $100 or more 

• 8JiRa1• AArn Siwd!ot H•u™lr 
Stan ! .-srching 1 0 ~ slart shopein91 Ci1c, ,,ere and r ou'II lind great 
de~is n, Tl1inkpaci al the best online ,:ores, as rated b~ m,lllons o: 
customers like you' 

Official Web Sites 
Sne& ihal mosl closely match ~ou, s:;i;;rch term 

• IBM T."l1nl<'pa ~ 

f,.let s<:apr; Pages 
Tools ~J?r\1Ices .-,.-1d conler: Lha: mcsl closely mM~ch :-''l 1Jr sen·ch lerm 

• Shoo fo( II OM COCPPIJ'ftt: l:Yll<!01 onffilt 

Web Site Categories 
Groups. o\ rev1e·t1ed web si!e !' 1Elaled Lo you· ;.:04rch 
lerm 

1 5 of 5 

ThinkJl~- la .. no Ir, Comptrers > Softwfl:re;., Oper~,n~ S•tst~,r,s;, Un1Jx :., 
Hard·t,tJre S\.I,~ 1,or1 > llr..:x Leiplops 
IRl\,1 - fo1.1nd ·r. Com~ilJe,~ > Hnr,;;ware;,, N()~ebooh End Lapt'1ps ~ 3y 
r111an1,..fact1.-1rer 
EHQS, t, Sv51flffl Yru:IW:~: i c:L-:1d Ir..-- Ncr~c~pe ► Compt.t.in~ ar-.d lnt~rnct .. 
St~ r evve,e-:. P: :-.. )r!V::r~ 
PiullJY' 1"t Yufgn ... foltnj i.,: Netscape :i. CC\.r.1~ut'no {)fl(J nternet, ~l1t1re1 .. r,,e ==­

PC> Drivers 
• ~ - founa~n: V'Jorld ► . 0L-.:lf'l~$C > aU.c.!.-> i-HU'- ,. c.lc.illt4-c.l::.l 

Reviewed Web Sites 
Web d~4 fl'lli~ , ne. salegor zed by a lf am of edrlor, 

• IR)l1 ThinkParl 
!B)l1 's born,, )age fortha Tl,inkP•n ·,sries ofnolooook compJl ,rs 
t·,;.1 ;, f'Nwwr, 'i,n orn.'u<!lhiri~, ....-. .. 1; 
1ou11U iri• t:vr:1:lu1er3 • Heu.i,ivsre ~ t,;rnet:Jool:'S' "lnd laptops> 8•1 Mar1..,1fod.ur f;1 .. 

IBM 

• 1.inux en IB~ ThmkPaci GJ[ 
Installing Unu:, oe I0M Thir,kPad (00 r!age 
nH_';" "'/IWW.l '!..,,dl c,.:.milri600 Mrnl 

lound Vl CorTioV'.Ett.,. SoNwore ... O.c~r J~•r;g ::.:r,ems ~ Linu..._ >1o tiflrd\'V:?.rc 
Su-:po11 > Linux Lcar:,>.,;p~ > !h!J!r,•"~ 

Figure 14.14 Here's an example of how Netscape 
Search presents results. Don't worry about trying to 
read the individual items. Our point is simply to 
show you how the results page is organized. 



Official Web Sites 
Sites that most closely match your search term. 

• IBM Thinkpad 

Figure 14.15 Clicking this link (or typing the Internet 
keyword i.bm thi.nkpad in your browser's Address or 
Location box) will take you to the official company 
Web site for IBM's Thinkpad computer. 

,- • I • ~ 

-~earch. Res(i'lts ft;,r 'thln~~rd lrot.bleshoQtitlg ~ulde' . I 

Google Results 

Siles found by Googl, 

• KQO/aK OC290 Zoom Pmiuil Camara l/!er'.1 
... KODAK DC29D Zoom Dig'1al Camera User's Guide 
Trouhleshoollng Gulde ... Using IBM Thlnkpad 

1-10 of 353 

770E - USB, 1he camera doss nol appear in the Device Manager 
under ... 
t,t\p:/lwv1w kodak.com(Qlobal/en/seryice/d:gCom/dc,90/owner-

• Tr911hlc5hon1lnr1 e!III RH®lee GuMg fut 
... Troultleshooling ,nd Resource Guide for Windows 95/98( 
MilleMium Tidbits and ... to technical 
support and weeping onto his ThinkPad) Fun.exe puts up an ... 
t,ttp:/ltnemo= ool comn-M;,.110HidblsB him 

• FRQ,Y,C,' NCI! l, Cilek Jtt'h S\JQPPn • MAt:Cb 1999 
... regarding a specifii; produi;t model you're presented with a 
troubleshooting guide. 
We registered a ThinkPad and found a Ion of how-1o rn,lsrral, bu1 
n01hing that .. . 
http:111,w,w_wlnmag oomni~rary/1999/ll301"eo~OS1d h1m 

Figure 14.16 A search for thi.nkpad troubleshooting 
guide was automatically forwarded to Google 
because no matches were found in Netscape Se arch's 
other databases. 

Netscape Search 

• Official Web Sites. The sites listed 
here come from Netscape's Smart 
Browsing database, described earlier 
in this chapter (Figure 14.15). 

• Netscape Pages. Created by 
Netscape, each page presented here 
offers a collection of tools, services, 
and content related (sometimes rather 
loosely) to your search words. 

• Web Site Categories. These are topic 
categories from the Open Directory 
Project that may be relevant to your 
search. 

• Reviewed Web Sites. Also from the 
Open Directory Project, these are 
specific Web sites that have been 
reviewed and categorized by volunteer 
editors . 

If no results are found for any of these 
sections, Netscape Search -will check the 
Google database and report what it finds 
there (Figure 14.16). 

3. You can visit any Web site on the search 
results page by clicking its title link 

t/ Tips 

■ Don't forget that you can increase the 
likelihood of being presented with all five 
categories of Netscape Search results by 
limiting the number of words you type in 
the search box. 

■ Netscape Search doesn't give you any 
control over how your results are displayed. 
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Chapter 14 

To refine a Netscape Search query: 

1. Scroll down to the bottom of the search 
results page, where you'll find Lhe Search 
Again form (Figure 14.17) with your 
original query. 

2. One way to refine a query is to simply 
add another unique keyword or phrase 
and run the search again. Netscape 
Search looks for all the words LhaL you 
type in the search box, so this has the 
effect of searching within your original 
results (also referred to as set searching). 

3. You might also try adding a word or 
phrase that you want Netscape Search 
to exclude from your res11lts, using a 
minus sign (-) or the Boolean operator 
ANDNOT. 

v Tips 

■ Netscape Search makes it easy to get a 
"second opinion" from anolher search 
engine. Using the links that appear right 
above the Search Again form (Figure 
14.18), you can do Lhe same search with 
a variety of leading engines. 

■ If your original seL of results came from 
sources other than Google, you'll find a 
Search again link (Figure 14.19) that 
you can click on to send your query to 
the Google datahase. 

■ For more precise Google searching, go to 
www. google. com and perform your search 
there. At the Google site, you can use 
field-search terms to limit your query to 
Web page title:,, clornaim;, links, and 
URLs. (See Chapter 6 for more on search­
ing with Google.) 
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H&Mirl-i@dWiM:~ 
~hinkpad ___ .. 

Figure 14.17You'II find this form, with your original 
query entered for you, at the bottom of your search 
results page. 

Search for )hinkpad 'wilh these o1hersearch engin~: 
.AJt,Vist~ I Asi-:Jeev,, I =xcilE' I G..Q.Tu I dillfui I Lo,kSmarl I ls= I Mm:Q 

Figure 14.18 You can use these links to send your query 
to another search engine for a "second opinion." 

JJ Search again for 
'thinkpad ' using 

Goo~le 
{.,. 

■ Learn More 
Setll'ch cltectly from yaur 
browser. 
Internet Keywords 
Netsca~e Search 
Affiliate Program 
Frequent Questions 
Tips on Searchjng 

Figure 14.19 To forward 
your search to Google, use 
this link, which you'll find 
in the left column of your 
search results whenever 
Google wasn't included 
the first time around. 

Figure 14.20 
In addition to search tips, 
this set of links will provide 
you with more details on 
Internet keywords, the 
Open Directory Project, 
and other "behind-the­
scenes" aspects of 
Netscape Search. 

■ For a summary of search rules and exam­
ples, see the Netscape Search Quick 
Reference (Table 14.2). 

■ For Netscape Scarch's own help informa­
tion. u.se the Learn More links on the 
home page (Figure 14.20), and the Help 

link that appears at the bottom every 
page within the site. 



Netscape Search 

Table 14.2 

Netscape Search Quick Reference I 
FOR THJ! TYP[ OF SEAR(H: 

Plain-English Question 

Phrase Search 

AND Search 
(multiple words and phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of which may be present) 

NOT Search 
(to exclude a word or phrase) 

Case-Sensitive Search 

Date Search 

Field Search 

Nested Search 

Proximity Search 

Wildcard Search 

Do THIS: EXAM PHS: 

Simply type a question that expresses the idea or 
concept, using as many words as necessary. 

Where can I buy accessori. es 
for my IBMThinkpad? 

Type the phrase enclosed in double quotes. 

Type words or phrases separated by a space, or use 
the Boolean operator AND (uppercase or lowercase) 
to connect two or more search terms. Both examples 
would produce the same results. 
You can also put plus signs (+) directly in front of 
required search terms, in which case your results will 
be limited to Partner Search Results (paid listings from 
Go To) and Web pages from Google. 

"thi.nkpad accessories" 

IBM thinkpad 
IBM AND thinkpad 

+IBM +thinkpad 

Use the Boolean operator OR (uppercase or lowercase) notebook OR laptop 
to combine words and phrases. 

Use a minus sign(-) directly in front of the word or notebook -thi.nkpad 
phrase you want to exclude from your results. 
(Note that there's no space between the minus sign 
and the search word.) 
Alternatively, you can use the Boolean operator notebook ANDNOT t hinkpad 
ANDNOT (one word, uppercase or lowercase) followed 
by the word you want to exclude. 

Not available. 

Not available. 

Not available. 

Not available. 

Not available. 

Use an asterisk(*) to search for multiple characters at the tech no l og* 
end of a word only. The example would find references 
to technological, technologies, and technology. 
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Specialized 
Search Engines 
Good as they are, the all-purpose search 
engines presented in Parts 2 and 3 of this hook 
aren't the best tools for every job. Sometimes 
the fastest. easiest way to find a particular 
type of information is \<\r:ith a special-purpose 
search engine. For example: 

♦ Deja for searching Usenet newsgroups. 

♦ Topica for searching Internet mailing 
lists. 

♦ Argus Clearinghouse for finding topi­
cal guides to Internet resources, written 
by experts in a particular field. 

♦ JnfoSpace for tracking down e-mail 
addresses, home addresses, and phone 
numbers. 

♦ Zip2 for finding businesses, whether 
they're on Lhe Internet or not. 

Chapters 15 through 19 focus on these five 
search engines. You'll fmd step-by-step 
examples and Quick Reference guides, 
similar to the ones for the all-purpose search 
engines in Parts 2 and 3. 

Chapter 20 takes a slightly different approach. 
Here you'll fin<l brief descriptions of 29 of 
the best single-subject search tools. In most 
cases, they are so specialized that using 
them is as easy as filling in the blanks. The 
most difficult thing about these ::.earch tools 
is remembering to use them. 
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v' Tip 

■ Sooner or later, you're bound to need a 
specialized search engine for a subject 
that we haven't covered in this part of 
the book When that happens, try one 
of Lhese sites, which offer searchable 
directories of specialized search tools: 

Invisible Web 
invisibleweb.com 

Search Engine Guide 
searchengineguide.com 

Search Engine \Vatch 
www.searchengi newatch .com/links 



DEJA FOR 
NEWSGROUP 
SEARCHES 

What You Can Search 

♦ Recent Usenet newsgroup postings 
(one month's worth) 

♦ Usenet newsgroup archives ( older 
postings dating back to May 1999) 

Contact Information 

Deja, Inc. 
Aus tin, Texas 
512-343-6397 (voice) 
512-502-8889 (fax) 
www.deja.com 

The World Wide Web gets most of the press 
coverage, but for many people, Usenet news­
groups are the best thing about the Internet. 
Think of them as 'electronic-word-of mouth'' 
-millions of people from all over the world 
sharing information, ideas, and personal 
experiences. Some 35,000 newsgroups are 
out there, each devoted to a specific topic. 
And unlike Web sites, nobody owns or con­
trols newsgroups, so people are free to say 
anything they wish-rants, raves, and 
tirades included. 

You have to take a lot of it with a grain of 
salt, of course. But the fact is, newsgroups 
can be an excellent source of information­
especially if you use a search engine like Deja 
to find the really good stuff. Deja also makes it 
relatively easy to avoid the "Get Rich Quick:' 
"Free Horoscope Reading;· and other widely 
distributed junk-mail postings-generally 
known as spam-that have made browsing 
and subscribing Lo newsgroups (as opposed 
to targeted searching) practically intolerable. 
Some general-purpose search engines (AOL 
Search, HotBot, and Yahoo, among others) 
give you the option of searching newsgroups 
as well as the \I\Torld Wide Web. In fact, most 
of them actually use Deja to handle newsgroup 
queries made from their search forms. So why 
bother learning more about Deja? Why not 
simply master a couple of general-purpose 
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Chapter 15 

search engines and rely on them whenever 
you want to explore newsgroups? 

The main reason is that the Deja search 
capabilities offered by HotBot and other 
general-purpose search engines are but a 
subset of what's available at the Deja Web 
site (Figure 15.1). To take fuJl advantage 
of this incredible resource- especially if 
you're an active participant in newsgroups­
you'll want complete access to the fu]l range 
of Deja databases and search capabilities, 
including the following: 

Search Discussions 

Search I 

P@w S§Jtrpt• I Se,irch lTos 

Search Form Searchj -,-ec_e_l'!_L -_;] discussions in the I standard ..!.J archive 

Welcome to 
Deja.com's 
Usenet 
Discussion 
Service. the 
1a-gest such 
o:ChlVE o•, the Net, 
wi,r. ! , :ncludes 
,_·-;;enet 
nf::"'">gruup:e and 
other popular 
fur1ms! 
New to Usenet? 
ill' I ,:, ·••L~l (.5 

ab□Lrt • ead1ng. 
Newsgroup - -~~.Q"lc.;:~·:~' =---:==i 

Directory P3Jl1Clpatin~ 

Looking for 
Deja.com's 
Precision Buving 
Service? 
eBay's Halt com 
has ac:quirec:J. 
Deja.corn's 
Precision tluy1ng 
Service 

alt. (alternative) 
An)'lhlng-goas tjpe discussions 
c0Yerin9 every conceivable topic 
from aliens to Zan. 

rec. (recreation) 
Discussions about arts, games 
hobbies. music, sport !. , etc. If 
it's recreat ional, it's being 
discussed here. 

comp. (computers) 
Discussions about hardwar&, 
soft,1,are, languages , S)ISterns 
- vou name it Also, valuable 
cor;sumer advice, 

~(society) 
Discussions of sor-ial rssues 
and cultures around the world, 
Js "Veil as a ~lace to ~ociaiize 

misc. (miscellaneous) 
Miscellaneous discussions 
covo.ring such diverse t i:>pics as 
employment, c11ldren, health 
and consumer issues 

sci. (science) 
Pure- and applied-sciences 
discussion~ (or both 
proress1onals and laymen, 

news. (news) 
Information regarding the Usenet 
news network and software, 
including news servers and 
ne ,,,sreaders 

biz, (business) 
Discussions about busrnes~ 
p1oducts 3nd services, rncludrng 
product de bub, upgrades. 
enh~ncenients and reviews 

k12. (k through 17) 
Education discussions covering 
such topic5 is using technology, 
cumculum and 
classroom-to-classroom proj ects 

humanities. (humanrt,es) 
Literature, fine arts and other 
humanitie:.; , fo r both profes,3ionals 
ano arr.ateurs. 

talk. (talk) 
Discussions and deba1eh about 
current issues and morn 

Regional 
Discussions specrfically about a 
countr~ or a U,S. state 

Figure 15.1 The Deja home page includes a basic search form and newsgroup directory. 

232 



Seard, Discussions 

r•,,ce: :C.'e s~,:,1-~ 

search I 
search~ j 1scus.s1ons in th~/ sundart' ..:.J arch/Ye 

figure :15.2 The search form o~ the Deja home page is 
fine for quick newsgroup queries. 

■ If you cl like to know more about Internet 
history, terminology, and slang, look for 
The Internet Glossary and Quick Reference 
Guide, published by AMACOM. We wrote 
the Internet Glossary in collaboration with 
Alan Freedman, author of The Computer 
Desktop Encyclopedia and The Computer 
Glossary (also from AM.ACOM). 

■ For more information about the company 
behind Deja, click on About Deja. com at 
the bottom of the Deja home page. 

Deja for Newsgroup Searches 

♦ Newsgroup Archives. Deja has the largest 
collection of indexed, archived Usenet 
newsgroup postings available anywhere. 
The search form on the Deja home page 
(Figure 15.2) allows you to search the 
current database for recent postings ( one 
month's worth). Or you can search for older 
material dating back as far as May 1999. 
(Eventually, the service hopes to archive 
postings all the way back to March 1995.) 

♦ Power Search. Deja is optimized for 
searching newsgroups. You can do a 
quick search on a couple of keywords. 
But for even better results, and to avoid 
being swamped with irrelevant hits, use 
the Power Search page. 

♦ Query Language. The Deja query 
language is quite sophisticated and well 
documented, with all the standard types 
of searches (AND, OR, NOT, and phrase 
searching), as well as more advanced fea­
tures like proximity and field searching. 

In short, the Deja Web site is superb, and 
for serious newsgroup searching, it just can't 
be beat. 

V Tips 

■ Usenet (short for Usenet Network), is a 
program that was created in 1979 to help 
foster communication and the exchange 
of ideas among people interested in the 
UNIX operating system. The program was 
designed to use the Internet to automati­
cally transmit news about UNIX. That's 
why, to this day, the features Usenet offers 
are called newsgroups. But these days. of 
course, news about the UNIX operating 
system can be found in only a tiny fraction 
of the 35,000 or so newsgroups in existence. 

■ Deja was founded in 1995 as a service 
called Deja News, a pun on the phrase 
deya vu-that odd sensation we all get 
from time to time of having heard or seen 
something before. 
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Chapter 15 

Understanding 
Newsgroup Names 
The Deja site ( www. deja. com) is so well 
designed and well documented that you'll 
have newsgroup searching mastered in no 
time. But before you plunge in, you need to 
know a couple of things about the terminology 
associated with Usenet newsgroups. 

First, in recognition of the possible confusion 
over the term Usenet newsgroups, Deja often 
refers to them instead as discussions or 
discussion fnrums. 

Second, the names of specific newsgroups 
(or discussions) don't make much sense until 
you understand the concept of newsgroup 
hierarchies-the system used on the Internet 
to organize the groups into general areas, 
topics, and subtopics. The most popular 
top-level newsgroup hierarchies are al t, 
biz, comp, misc, news, rec, sci., and soc 
(Table 15.1). 

Specific topics and subtopics under these 
main areas are designated by the addition 
of a period (or dot) and an identifying word: 
for example, misc. heal th (pronounced 
"miss-dot-health"), misc. heal th. arthri. ti.s, 

and so forth. 

One of the best ways to get a handle on 
Usenet newsgroup names and hierarchies 
is to spend a few minutes browsing news­
groups with Dcja's Browse Discussions feature. 

To browse newsgroups: 

1. Click on one of the top-level newsgroup 
hierarchies in the Browse Discussions area 
(Figure 15.3) of the Deja home page. 
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Table 15.1 

Popular Newsgroup Hierarchies 

alt 

biz 

Alternative newsgroups- everything from sexy 
stuff to the truly offbeat. 

Business-related newsgroups that welcome 
advertising and marketing messages. 

comp 

misc 
Computer-retated newsgroups. 

Grab-bag category, inctuding the popular 
misc.jobs and misc.forsate. 

news Groups concerned with the Usenet network 
(not current affairs, as you might think). 

rec 
sci 
soc 

Recreation and hobbies. 

Science-related newsgroups. 

Groups devoted to social issues, often related 
to a particular culture. 

no .. , -11c••••••• 
~ (uNemati'fe) 
~Y1~l"9·90el l~pe d1scu~ lons 
cpverfrig ewiry concer,ab!a topic 
from 1111111s lo 1'11 

rec. (recreation) 
Discussions about arts, _games, 
hobbies. music, sports. et: If 
it's recreational, it 's being 
discussed here 

comp. (computers) 
Discussiont ~bout hardWate, 
soft,,.,;re. tangu9ge~ ~ystems 
- you name 11 Also, valu~ble 
consumer advice 

soc. (society) 
Discuss10n~ of social iGsues 
and cultures ;,round 1he v,orld, 
as -uell as e p1ace tu socialize 

misc. (miscellaneousi 
Miscellaneous discussions 
covenng such diverse topics as 
employment , children, health 
~nd consumer issues 

sci. (science) 
Pure- and ,pplied-sciences 
discuss:ons for ooth 
~rof&ss1onals and laymen 

~ (news) 
nformefor regA•ding ~he Usen?~ 

n2'•YS nel"'IOn< and softwa·9, 
including new. " ~rvers and 
nsv,sreaders 

biz. (business) 
Discus~i□ ns about t:Jusi.1es~ 
products and services, rncluding 
produc1 debut&, up1,>rades. 
2nh.incements and re, iews 

~ (k through 12) 
Education rjiscuss1ons covering 
;uch topics as using I 9Chn:logy 
curriculum and 
classroom-to-classroom projects 

humanities. (humanities) 
Literature, fine arts .rnd other 
humanities, ror !ioth profe&s1onals 
and amateurs 

talk. (talk) 
Discussions and deoates about 
currenl issues a.id more 

Regional 
Discussions spec1tically ~bout~ 
country or a U S stat~ 

Figure 15.3 Deja's Browse Discussions featu re lets you 
explore newsgroups by hierarchy, the system used on 
the Net to name and organize discussion groups. 



(l.arne 

mlse.• rn•rs•H rvlees -,nlsc.enueproneurs .-
misc.facts 

misc.fitness 

!!il!c.rorn.le 
!l!.!!.,:,handlcap 

misc.health 

misc .immigration 

#of 
Msgs Browse 

588 

13UU 2 matches 

1 match 

4 matches 

11 Ei 3 matches 

12' 

Figure 15.4 The mi.sc (miscellaneous) newsgroup 
hierarchy includes rni.sc. health, which, according to 
information in the Browse column, is fu rther broken 
down into five add it ional newsgroups. 

Figure 15.5 As you're browsing newsgroups w ith Deja, 
you can always stop and do a search of the category 
you're explori ng. 

• or A ·ltl 1n Uy 

Narie f1h; 'l( e..,... D?•~ Posl 

m!!s-b•illlluldt ,n:, 0 

Ci) C tQi~~,bQalth alssro~~]YQ 5112 

mi'!'ic:-he,lth arthritis ~55 ~ 
C rni§C he:alth,diahete s 2~0!1 

.,,.~ b~olih 1"1tn111!:r 1498 ~ 

Figure 15.6 To subscribe or post a message to a 
specific newsgroup, click on the My button (to 
subscribe) or the P button (to post). The first t ime 
around, you'll also have to register with Deja. 

0 

0 

Deja for Newsgroup Searches 

2. Continue working your way down through 
the resulting pages until you find the 
specific newsgroup that you're looking 
for. At each point along the way, the 
Browse column (Figure 15.4) alerts you 
to the existence of additional subtopics. 

3. You can stop at any point and do a key­
word search of a specific topic or the 
entire Deja database (Figure 15.5). 

II' Tips 

■ In addition to browsing newsgroups, you 
can also use Deja to post messages and 
subscribe to newsgroups (Figure 15.6). 

■ For more on Usenet newsgroup hierarchies. 
see Appendix C. 
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Chapter 15 

Searching Newsgroups 
Browsing newsgroups is okay for starters, 
but Deja's real power lies in its newsgroup 
search capabilities. Your best bet is to skip 
the form on the Deja home page, which is 
likely to produce too much information to 
be very useful. Instead, use Lhe Power Search 
form for your Deja newsgroup searches. 

To search with Power Search: 

1. Click on Power Search (Figure 15. 7) on 
the Deja home page to access the Power 
Search form (¥igure 15.8). 

2. Type your search terms in the text box 
and use the drop-down menu to specify 
whether you want to search for al 1 or 
any of the keywords (Figure 15.9). 
Because the Deja archives are so vast (more 
than 1.5 terabytes of data), you may some­
times want to limit your search to a specific 
database using the Archive drop-down 
menu (Figure 15.10). Choices include: 

Complete. The entire archive. 

Standard. Everything except Adult, Jobs, 
and For Sale. 

Adult. Messages suitable only for adult 
readers because of explicit sexual content. 

Jobs. Job openings and resume postings. 

For Sale. Classified ads and advertising 
messages. 

3. The Results Type menu (Figure 15.11) 
allows you to specify whether your search 
results page displays di.scussions (a list 
of newsgroup messages), forums (a list of 
newsgroup names), or Deja Classi.c (an 
older display format that dates back to 
when the service was called Deja News). 

Many longtime newsgroup searchers prefer 
the Deja Classic format and have prevailed 
upon Deja to continue to offer it. If you're 
using the service for the first time, you'll 
probably find that the discussions and 
forums options are perfectly acceptable. 
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~ Figure 15.7 Most of the time, you'll 
ti!!) want to use this link on the Deja home 

page to go directly to Power Search. 

Po .... r Search 

!.!r.!1tS;:::;r<:h 

t~~:(), p;--.::J keyw:irji 

/-rchr-o jr-....,J:#'.'i? ..:J 
~ - il.lh 1yp1;> I·' . -...... ..:] 

LJ"~u.igt> I Eng1,~n .:J 
l,. 1NJb'•t.i:pJ.!:!tHl..tflJIIIWlil';i ~·r 
I • . .... •~••..-..• ,..,,,.------------

0d s lffl -.. .. Oct! lt-d 
0.ftu ...,, 

RHul:i ~t r ~1~ F""°3 

~=~J 
Figure 15.8 The Power Search form is easy to 
use and gives you a great deal of control over 
your newsgroup searches. 

E11t~r J<e:1t \·/ords. 
No~o At<hl,w .. ., . ... ~ le; p,ullnqs priln 10 May IS. 19!58. ate WllfO(ll•V llllbM>b1-
l!ct,,,,:,,,:pa •i.,,- =t~,... ~h I 
Limit. SP 3rc:i 

Maleh ~ k,yword, 

Figure 15.9 Selecting al l on this menu tells Deja to 
do an AND search for the keywords typed in the text 
box. For an OR search, click on any. 

Archive 

Results typa I i:1i-sc•.Jssions iJ 
forums 
Oeia Classic 

Figure 15.11 This menu tells 
Deja whether you wantto 
locate newsgroup messages 
(di. scussi.ons) or names 
(forums). It also includes the 
Deja Classic option. 

Figure 15.10 Use the 
Archive menu to limit 
your search a specific 
Deja database. 



ResuKS for: •echinarna 'immune sysltm"" Cl)s---

~ • ~,= • [ oc, 11 • tJt:i • 
~'jll~ a, RE!> ,c,ap!< tib~•~ • ..,, h•-.h•rb, !:'t"'a.ctirm 

\)Q.lld/'21JOIJ ~1£>_A"t3 

c, ~16t200J Echlnacl!!_ 

i'2Jt5,r1 ~!:J!? ~ ;f!l!Wii~-

12Jt14' 199:! fit !:C1!'1itPU 

• o,loc.hutth..dbbotn ~ 
L111l11c.h•alth.1.ltamitl ~ 

mite: h1ulth altema.tl ~ 

.,, •• health dl•b•to, !Jlt.6.la~­

ml1c.-.healttkdl~b•t•s ,4.pt OfC5n: 

figure 15.12 Here's an example of how Deja presents 
newsgroup search results. 

<< previoui n■xt In s~;;m::h >> 

1!111 -~ w 1.t111 l!<'hl!11•u ll "' •~ffe-clo,,,s 1 """""""' tJt,e JOdcops 
,r,,Tr(t,,:,(rlOt-1UYfS urlLl!l!eeolCIMl•e,JCl'I-~ ~ II no: I QQOC!ldui, 
Ql<r !(!,~•• un •-..t,1>-»lns 1 ~ ~ ~ t, .. ,,_._,..., CEl'RESS 
v,;, .......... •vn- (111C m<ICll l1/m.tla'l>Oll .. ull•e u,,, 1111111\ffl• l)'IIIIIIIO UMdown) 

Jasper 

Figure 15.13 When you display a specific message, 
your search terms will be presented in bold to make 
them easy to spot. 

Posllng Hls1ory: "Mtnf.!iogicHerbs" •;ivllnmagicherbs@uswest net"' 

There are 188 Lnique messages t y 
"MmM1glcH•rl>•''<Mffimaglch11b!(!i'lu1wut.ne:> 
(numbe,s may tie s!ighll~ shwed b1 cross-poslings) 

78 Otlgil!IOtl! "5!bs_ 

27 M.IM!alino llrrr-V·Wrn!.§ 
19 llo;illaln Wllfllaa 
14 D}mJOCll ~!l!!l!il 
12 ~~~ 

11 own healtlt herbs 

9 soc couples v.-eddtng 

Figure 15.14 Clicking on an Author link shows you the 
person's post;ng histo,y-the specific newsgroups in 
which the person participates and the number of 
messages posted. 

4. 

5. 

6. 

7. 

8. 

Deja for Newsgroup Searches 

Next you'll be given the option to specify 
these search options: 

Language. You can limit your results to 
a specific language, or set the Language 
option to ANY for the widest possible search. 

Field Search. You can search the 
Subject, Forum (i.e., newsgroup name), 
and Author fields of newsgroup messages 
by simply typing search terms in the spaces 
provided on the Power Search form. 

Date Search. You can search for messages 
posted \vithin a certain range of dates going 
back Lo May 1999. Be sure to specify dates 
in the format MMM D YYYY or MMM DD YYYY 
(for example, Jan 12000 or Mar 24 2001). 

Power Search also lets you choose to have 
your results sorted by confidence (how well 
it matches your search terms), subject, 

forum, author, or date. And you can 
specify how many search results will be 
displayed per page (ZS, 50, or 100). 

Once you've made all your search selec-
tions, click the Search button to submit 
your query and view your results 
(Figure 15.12). 

ti) 

To view the complete text of any message '" )> 

(Figure 15.13), click on its Subj ect link. 
;:a 
n 

Once you're on a message page, you can ::z: -
scroll back and forth through other 

z 
C'\ 

messages, use the Thread link to view z 
'" the complete message thread ( original :E 

message and all subsequent replies), IA 
C'\ 

and post messages of your own. ;:a 
0 , C 

You can also click on the Author link to ,, 
learn about the person's other newsgroup IA 

interests and activities. Though by no 
means foolproof, checking a person's 
posting history (Figure 15.14) can help 
you assess the reliability of a source. 

continues on next page 
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Chapter 15 

v' Tips 

■ Deja supports phrase searching; 
the Boolean operators AND, OR, AND 
NOT, and NEAR; nested searches; field 
searches; and wi1dcards. For details, see 
the Deja Quick Reference (Table 15.2). 

1995 
1996 
a 
an 
and 
any 
are 
as 
be 
:iut 
:::a:1 
dace 

do 
for 
from 
gmt 
have 
i 
if 
in 
is 
it 
lines 

may s 
message-id sencer 
newsgroups subject 
nntp-p□sting-host t 
of that 
on the 
or there 
organization this 
path t□ 

re with 
references you ■ Searches are not casc-sensiLive, so you 

can type search terms in uppercase or 
lowercase. or a combination, and you'll 
get the same results. 

Figure 15.15 Unlike most search engines, Deja 
includes its list of stopwords along with the help 
information for the site. 

■ Don't expect to find images, program 
listings, and other encoded binary files 
among Deja postings. They're simply 
too large and can't be easily indexed. 

■ The Deja help information is very thor­
ough and well written. It even includes 
the service's list of stopwords-common 
words that the Deja search engine ignores 
(Figure 15.15). 

■ To access Deja's help information, click 
on Search Ti.ps on the Deja home page. 
Then click on Boolean connectors for 
more details. 

Table 15.2 

Deja Quick Reference 
foR THIS TYPE OF SEARC~: 

Plain-English Question 

Phrase Search 

AND Search 
(multiple words 2.nd phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of which may be present) 

NOT Search 
(to exclude a word or phrase) 
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Oo THIS: 

Not recommended. Use a phrase or AND search instead. 
I 

' Type the phrase as a sequence of words surrounded by 
double quotes. 
Restrictions: Phrases must contain at least two words that 
are not Deja stopwords. For a list of stop words, see 

i Figure 15.15. 

1 Use AND or & to connect two or more words or phrases. 
Or simply type the words or phrases separated by a space. 
All three of the examples would produce the same results. 

Use OR or I (pipe symbol) to connect two or more words or 
phrases. Both examples would find newsgroup postings 
that mention either fitness or nutrition. 

Use AND NOT or & ! in front of a word or phrase you want to 
exclude from your results. To look for postings about 
vitamins but not multi-level marketing deals, for example, 
you might want to P.Xclude mlm. 

EXAMPLES: 

"forensic medi.cine" 

cholesterol AND exercise 
chol esterol & exerci. se 
choleste r ol exercise 

fitnessOR nut ri.ti.on 
fitness I nutri. hon 

vi. t ami.ns AND NOTmlm 
vi. t ami.ns & ! mlm 



Deja for Newsgroup Searches 

Table 15.2 

Deja Quick Reference continued 

fOR THIS fVP[ OF SEARCH: 

case-Sensitive Search 

· Date Search 

Field Search 

Nested Search 

Proximity Search 

Wildcard Search 

Oo THIS: 

Not available. 

Use the Power Search form and specify a range of dates in 
the fill-in-the-blanks form. Use the format MMM D YYYY (for 
single-digit days of the week) or MMM DD YYYY (for double­
digit days). 

Alternatively, you can use the date-search operator -de 
(for date created) right on the search form, in which case the 
date format must be YYYY / MM/DD. 

Use the Power Search form for All-in-the blank searching of 
newsgroup Author, Subject, and Forum (i.e., newsgroup 
name) fields. 

Alternatively, you can use the following field-search operators 
on the search form itself: 

Author: -a 
Subject: -s 
Group name: -g 

Use parentheses to group search expressions into more 
complex queries. The example would find postings that 
mention clinical study or clinical trial. 

Use NEAR or A (carat symbol) to find words that appear in 
• close proximity to each other. The default distance is s 
characters, but you can change that by including a number 
along with the carat symbol. 

The second example would look for the two words within 
30 characters of each other. 

Restrictions: Phrases aren't allowed with Deja proximity 
searches. Also, neither search term can be on the Deja 
stopwords list. (See Figure 15.15 for stopwords.) 

Use an asterisk(*) to search for wildcard characters. The 
example would find therapeutic, therapist, and therapy. 

You can also use braces({}) to search for a range of words. 
The example would find all words that fall alphabetically 
between therapeutic and therapy. 

Restrictions: Wildcards cannot be used in phrases. 

EXAM PLES: 

Oct 12000 
Apr 15 2001 

~dc2001/03/24 

-abjones@ni.h.edu 
~s "lyme disease" 
-g sci. med. di seas es.* 

cl i.nicol AND (study OR trial) 

I 

i.nferti. l i ty NEAR treatment 

inferti. l i. ty A treatment 

inferti.1 i ty A30 treatment 

t herap* 

{therapeutic therapy} 
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TOPICA FOR 
MAILING LIST 

SEARCHES 

What You Can Search 

♦ Directory of over 90,000 mailing lists 

♦ Message archives for public lists and 
lists to which you subscribe 

Contact Information 

Topica 
San Francisco, California 
4.15-344-0800 (voice) 
415-344-0900 (fax) 
info@get.Lopica.com (general info) 
support@gct.topica.com (tech support) 
www.topica.com 

lnLernet mailing lists are groups of people who 
regularly exchange e-mail on a subject that 
interests them. As with newsgroups, there are 
tens of thousands of mailing lists covering 
every conceivable topic. The vast majority 
of them are private-university professors 
discussing scholarly subjects, clubs and asso­
ciations communicating with their members, 
families doing genealogical research or 
planning reunions. But there are plenty of 
general-interest mailing lists that welcome 
subscribers. The trick is to find them. 

Topica (pronounced "TOP-i-kuh'') is designed 
to help you do just that. Having acquired Scotty 
Southwick's highly regarded Liszt database of 
over 90,000 public and private mailing lists, 
Topica is now the premier site on the Net for 
doing mailing-list searches. 

Once you find a list that sounds interesting, 
you can click on a link to subscribe ( or to 
request more information if it's a members- , 
only group for which you might qualify). From 
that poin t on, you'll receive all the group's 
post ings automatically by e-mail. 

Mailing lists aren't as freewheeling and inter­
active as newsgroups, and it takes some effort 
to locate and subscribe to the right ones. 
Furthermore, once you subscribe to a mailing 
list, you have to deal with the postings as they 
come into your mailbox. 
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Chapter 16 

But on the plus side, they aren't nearly as likely 
as newsgroups to be polluted with advertise­
ments and get-rich-quick solicitations, 
because many list owners go to the trouble 
of ma king sure that such junk never reaches 
your mailbox. There's also the fact that people 
who have taken the time to seek out and sub­
scribe Lo a particular mailing lisL are likely to 
be genuinely (perhaps passionately) interested 
in the subject, so they can be an incredible 
information resource. 

v Tips 

■ Mailing lists vary widely in what they 
offer and how they operate. Some main­
tain searchable archives. Some give you 
the option of reading "digests" instead of 
complete messages. Some lists are quite 
interactive, while others are designed 
primarily to distribute a newsletter or 
magazine and do little to encourage 
interaction with or among members. 

■ One of the neat Lhings about Topica is 
that, before subscribing to a mailing list, 
you often have the option of reading not 
only a description of the list but also the 
archive of messages that have been posted 
to it. Heading some actual messages is 
the hest way of determining whether a 
mailing list will be interesling and worLh­
while for you. 

■ Scotty Southwick's Liszt directory is still 
available at www. l iszt. com. But in a letter 
posted at the site, Southvvick advises his 
fans that ".Basically (Topica] will do every­
thing I did for Liszt (except with a great 
big support and technical staff):' 
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■ There are three other widely used and 
respected mailing-list directories available 
on the vVeb. Though not as comprehensive 
and easy to use as Topica and l .iszt, they're 
worth knowing abollt, if only to get a 
different perspective on the mailing-list 
phenomenon: 

CataList 
www.lsoft .com/ lists/ l istref.ht ml 

Publicly Accessible Mailing Lists (PAML) 
paml.net 

Tile.Net 
tile.net/lists 



Mailing List Topic 
Categories 

Topica for Mailing List Searches 

Searching for Mailing Lists 
The Topica home page (Figure 16.1) gives 
you tvvo ways oflocating Internet mailing 
lists (or "Newsletters and Discussions" as 
they are called at the Topica site): 

♦ You can click on one of several broad 
categories-like Art & Desi.gn or Sports 
& Recreation-to display a special page 
devoted to mailing lists on t hat topic. 

♦ You can use the search form to do a 
keyword search of all the mailing lists 
in the Topica database. 

continues on next page 

~?c-:1 
Choose from Thousands of Newsletters and Discussions 

Art & Oe~lgn 

Books, Movies & TV 

0eue1operR 

Food & Drink 

Music 

~cws & lntorma1ion 

1-'ersonal Fine.nee 

Personal Technology 

liealth s Fitness Small Business 

Internet Soft were 

Spurte & Recn,ation 

TrQuel & Leisure 

Women x. Fomity 

Hot Topics 

The Topice 20 

More...,. 

~ 
Ge1 9r2~1 denl5 by ern;,il, 
Ch~<k your inl~1~Hs: 

r Computer Hardw~r!: 

r Con5umer Electronics 

I lnvest•ng 

r Small Bu$,ness 

Search Form--------IT, Se<1rch I llitlQ 
f- Travel 

r ll/omen 

Start an Email NewsletterorOiscussion • 
Exp,c;, yourself o· share yot,r lrttPrests. ~ran: a newsletter, launch~ discus,ion 
group,or move ,our txistfng email list here - FREE! 0 

Manage Your Topica Email 
GPtwf\lt~w~nt.how.indWMO)UUl'fantit. ll'seasytosubscrit>e,unsu~cribo:, ~-­
;vidgeto,gilnlud wlthl! fRE.f MyTOlliG,l p.1ge St..,rrnow! 0 

Parlez•VOUS Oode? 

-

Sports Todav 
CNNSl,'s dally 
news IS your 

source for- sports, 

,~.m.lfflM 0 

Photography Tips 
SJve those priceless 
memo1ie:s with 
these cla1)( tips! 

0 

' Extru Great Deals 

u~ 
Uieflll lip>, delivered dsd y. 
Chf'lk you, i,1terf>sts: 

r Book ?~viev, 

I Di~t 

r Finance Plenning 

r Money /V·aMgemen'. 

r Doo Training 

r Baby Tips 

r 7rovel Rescurcos 

jyour _ email_ h e n , 

I' >iTl'L r Text 

Sub5cnbel I 
Mor•_· To~ Offer,;; 

t1urujcd; t:1goa lira 

list hosting Jobs about topica contact us od~c-1-tl,~r info link l o lopic ◄1 help 

Figure 16.1 The To pica home page includes a search form and a directory of mailing lists 
organ ized into several broad topics. 

► 
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Chapter 16 

ln ow.- opinion, however, the best way to search 
for mailing lists at Topica is to forget the home 
page completely. There's another location 
within the site that offers a more detailed sub­
ject directory and better search features. That's 
what we'll focus on here. But first you'll have 
to become a registered user of the site. 

To register with Topica: 

1. Go to the Topica home page at 
www.topi.ca. com and click on si.gn up now 
(Figure 16.2) in the navigation bar. 

2. Complete the short registration form 
and follow the prompts for confirming 
your registration via e-mail. It only takes 
a couple of minutes. 

3. Once you've logged in as a registered 
To pica user, the navigation bar will 
include several new options, including 
one that will provide you with more and 
helter search capabililies (Figure 16.3). 

To search for mailing lists: 

1. Go to the Topica home page at 
www.topi.ca. com and click on search in 
the navigation bar. (If you don't see the 
search link, click on logi.n and enter 
your e-mail address and password.) 

2. To browse for mailing lists by subject, 
click on one of the topics or subtopics 
in the List Directory (Figure 16.4). 

3. To do a search, type one or more keywords 
(or a phrase in quotes) in the space pro­
vided on the Topica search form. 

Topica supports the Boolean operators 
AND, OR, and NOT, as well as parentheses 
for more complex queries. Searches are 
not case-sensitive, so you can use upper­
case or lowercase and you'll gel the 
same results. 

4. Use the search form's drop-down menu 
(Figure 16.5) to tell Topica whether you 
want to search Li. sts or Messages. In most 
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Figure 16.2 To take full advantage 
of a II thatTopica offers, you'll 
need to become a registered user. 
It's free and only takes a couple 
of minutes. 

my topic a start a list ~e.wch logout 
uw 

Figure 16.3 Once you're logged in, use this link to 
access Topica's expanded search capabilities. 

al1l IWillu 
~~-~-~ .. -+o·Tna 11 r1:1 ~-~·t.1U!l• ~ 

ll.Wl!W. ~ 
~ . ~~Ls==m:u htl..I, &aiw:, ~ , ~ 

..... 

S:«!IJutt1161fKtrllH New, a Mtdla 
~tik:iu::11~ r,rtfM !rw:r:t ~.~.~ 

~nYl!'"!Otnint I Hmfrl Rulon?:! & Travel 
"C:Tlth t, t> .. t• , ~ ltn t1 L<Atll !!.t.:!S.!, ~. ~ ~ 

Figure 16.4 The mailing-list directory for registered 
users is much more detailed t han the one offered on 
the Topica home page. 

(romance .P.ND 

Figure 16.5 The search form for registered users 
lets you specify whether you want to search L i.sts 
or Messages. 
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Figure 16.6 Search results are presented like this, 
with matching categories followed by matching lists. 

lb\AtTo_pica 

Figure 16.7 Mailing lists with readable archives are 
identified by a magnifying-glass icon. 

'1fiU'JlM1U t1 fl\tSt1tv+t1 r'lfl) 

~--:-~~,~·•:~~ ·~ t:=!....,~,.._.~:~~~1:: ... -=:-...::.~~l.;. o:; 
• .,,._~ ,~t 9!fffll~~VtHU•~IOl!ta'i:r.;_,..V ... +4 1.Ml'~~_jl'llt, 

~~;.-1=.•.;;.~ ... ~~:i:.::.:•:-:=.::.:;,:..~•~::-..:=u-::-•~dl1'1 
en:o~·r.tconu t e•lf 1,..gpo"'t !ct o::ch 0111~ 

11,!.:tll': 11, ,,u elso olt,:rf a fTtt 1r--1.i ,.,..,1rc~:r. V+•.11:M f.. V01 lf" f ,._,,,, c,ru1ns r111st:c v,,.~ri n,-..,, urdJrtl'1 
,·i:>rm::L .. "I, m••loo\ l"ow;, p1Jc..,,ti of ll'llu\'~1'11, 4r,1~l:s, h:.cn N ....V, !.,(n -.p te,t4y or. o.it ,.,,bs1lo t i MysL,e ··-

Figure 16.8 Here's the description of a mailing list 
called MysticVisions, aimed at writers of fantasy, 
science fiction, and paranormal romance. 

w~t..~,t~ l'RI.: tr-A:,/hr;mmxn:r,1 S"'I c,m 
1.ttlTfiJII l,laMad.M6t.,,,d c!J1a.,-,t,Q,\ 

~h~l ~nfl«'•"* • wn1tucnnll 
Archi\'t;: A. ea:lable b\· ~1..bscr1bers onlt 

C1t-e~eJ : l ul 31, 2000 

01 ,n=rt-: M-,r-y Ka,, 0111ntr 2, OWner J 

-:"o Jo,:,: ~ h e re, or s~n:l an 11-na'I to MysticVis:0t1$•S\lbs:cnbl'01topic1 com 

To Pcs.t: Send mold to ·~ysticVision5@lto;)1ea =om' 

St!!ls: 147 sub sc.r1be rs / LO me1o~aliJeS per de·, 

C o&~~-::io••H : !i_utn&n-1!.P..1 I ~ enc"! I rorrm,,nu~-\ti~ I wrl•ine1 I ~aton.1 

Figure 16.9 Along with the mailing-list description, 
you'll find other useful information, like the 
availability of a message archive, number of 
subscribers, and message volume. 

I[ Jain Thi~ L:Jst l I Read Th1s List I 
Figure 16.10 Topica makes it qu ite easy 
to join a mailing list and to read the 
list's archives. 

Topi ca for Mailing List Searches 

cases, your best bet is to start by searching 
for lists, since not all mailing lists include 
message archives. 

5. Click on Search to submit your query 
and view your results (Figure 16.6) . 
Category matches, if any, will be presented 
first, followed by mailing-list matches. 
A magnifying-glass icon (Figure 16.7) 
identifies lists that include readable 
message archives. 

6. Clicking on the name of a mailing list 
will take you to its description in the 
Topica database. Prepared by t he list 
owner, the description typically includes 
a brief explanation of the list (Figure 
16.8) and details on how to subscribe, 
unsubscribe, communicate with the list 
owner, and access other features like 
archives and digests (Figure 16.9). 

7. In many cases, you can subscribe to a list 
or read the archives by simply clicking 
the appropriate button (Figure 16.10). 

continues on next page 
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Chapter 16 

V"' Tips 

■ Before joining or even sending an e-mail 
message to a mailing list, do your home­
work. Use Topica to find out what the 
group is all about and whether new 
members arc welcome. 

■ Mailing lists almost always have a special 
e-mail address for subscribing and unsub­
scribing. (When ym, use that address, your 
request is handled automatically, -without 
any intervention on the part of the list's 
owner.) Don't make the classic new-user 
mistake of sending a subscription-related 
message to the address designated for 
posting messages to the mailing list 
(Figure 16.11). 

■ For a summary of Topica search syntax, 
see Lhe Topica Quick Reference 
(Table 16.1). 

■ To access Topica's search tips and to find 
out about new features that may have 
been added, click on the He l p link that 
appears on most Topica pages. 

Table 16.1 

Topica Quick Reference 

To >¢•t S•Jb~aibe heti, or ,end an email to Mysticvisions•su~enbe@tornca com 

1♦ Pfl1... Send m ~1I lo 'My,hc\11slcns:?)tc:p1ca~c.am' 

Figure 16.11 Be sure to pay careful attention to the 
address used for joining vs. posting to a mailing list. 
Other list subscribers won't take kindly to receiving 
your subscription request in their mailboxes. 

FOR TKIS T Y PE 0 1 SEA RC~: Do THIS: EXAMPL ES : 

Phrase Search 

AND Search 
(multiple words and phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of which may be present) 

NOT Search 
(to exclude a word or phrase) 

Nested Search 

Wildcard Search 
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Type the ph rase as a sequence of words enclosed in 
double quotes. "book rev-i ews" 

Use AND to connect two or more words and phrases. authors AND mystery 

Use OR to connect two or more words and phrases. gri.sham OR turow 

Use NOT in front of a word or phrase you want to "genre ficti.on" NOT romance 
exclude from your results. 

Use parentheses to group words and phrases into more ( fantasy OR SF) AND wri. t ers 
complex queries. 

Use an asterisk(*) to search for wildcard characters. l i. tera* 
The example would find references to literacy, literature, 
and literary. 

I 



ARGUS 
(LEARI NGHOUSE 

SUBJECT GUIDES 
~ Thr !nlen\el's P,•mier R•:e.:,rc:~ Library 
~ A Se,e.-:!i c Collcc11or, of Tor,fc.c C;,1ide.$ 

th~rgusClearinghouse 

What You Can Search 

• Directory of subject-specific guides 
to Internet resources. prepared by 
subject-matter experts and reviewed 
and rated by information and library 
studies professionals. 

Contact Information 

Argus Associates. Inc. 
Ann Arbor, Michigan 
734-913-0010 
clearinghouse@argus-inc.com 
www.clearinghouse.net 

We can't do a book about online searching 
without covering one of our all-time favorite 
information-finding resources, the Argus 
Clearinghouse. The quick handle on the 
Argus Clearinghouse is this: It's designed to 
make it as easy as possible for you to find 
"master" subject-specific Web sites or guides, 
as the Argus Clearinghouse calls them. 

Guides are assembled and maintained by 
experts in a particular subject-not by robots 
and spider programs. They offer links­
selected, organized, and annotated-to the 
must important Internet resources devoled 
to that subject. 

To fully appreciate this incredible resource, 
a little history is in order. The Clearinghouse 
(its original name) was created in 1993 as 
an academic venture at the University of 
Michigan's School oflnformation and Ubrary 
Studies (SILS). As part their Master's Degree 
program, SILS students would choose a topic 
and prepare a guide to Internet resources. The 
guides were critiqued and evaluated by pro­
fessors and fellow classmates, and the best 
ones were made available on the Internet. 

Graphical 'Web browsers like Microsoft's 
Internet Explorer and Netscape Navigator 
hadn' t been invented yet, nor had Web search 
engines and directories like Alta Vista and 
Yahoo. So the Clearinghouse was a most 
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Chapter 17 

welcome addition to the Internet. But in the 
beginning, it was simply a plain-text menu 
(or Internet Gopher) site, and the guides them­
selves were ASCII Lext files that you could 
read or download. 

The Clearinghouse has since moved to the 
Web, of course. It is now ovvned and operated 
by Argus Associates, a consulting firm that 
specializes in information architecture 
de.sign for complex V\/eb site.s and Intranet.s. 
Students and graduates of the SILS Master's 
Degree program are still very much involved, 
but the guides are now created by subject­
matter experts from all over the world. 
Clearinghouse staff members set rigorous 
standards and ,,.vill only accept guides that rate 
high on content, design. and organization. 
More than 90 percent of the guides that are 
submitted for consideration are rejected for 
one reason or another 

The Argus Clearinghouse doesn't claim to 
be comprehensive-so you may or may noL 
find the guide you need among its collection. 
Rut it's the perfect first stop for any in-depth 
Web research project. 
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v' Tips 

■ For details on how the .Argus Clearinghouse 
evaluates subject guides, visit the site's 
home page and click on R□tings System. 

■ Another link that's worth checking is the 
Digital Librarian's Award. It's sort of 
a Clearinghouse Hall of Fame-guides 
recognized by the staff as being truly 
exceptional. 

■ lf you don't find the guide you need at the 
Argus Clearinghouse, try one of these sites: 

Virtual Library (vl i.b. org). The oldest 
collection of Web guides, VL was started 
by Tim Berners-Lcc, the creator of HTML 
and the World vVide vVeb. Volunteers run 
the site, and the subject guides presented 
there-prepared by experts in a particular 
field-are highly regarded by academics 
and professional searchers. 

About ( www. about . com). This site takes 
the idea ofinternet subject guides one step 
further-by hiring people who are knowl­
edgeable in a particular field to not only 
create an<l maintain subject guides but 
also to interact with visitors to the site 
via newsletters, e-mail, discussion groups, 
and chat rooms. 



Links for Search 
Form and other 

Search Features 

Information about 
the Guides and 

Argus Associates 

Argus Clearinghouse Subject Guides 

Finding Subject Guides 
To experience the Argus Clearinghouse for 
yourself, go to the site's home page at 
www. c1eari.nghouse. net (Figure 17.1). 
Once there, you can click your way through 
menus or search for guides by keyword. 

The menu system organizes Clearinghouse 
guides into 13 major categories-Arts & 
Humani. ti.es through Social Sciences & 
Soci.a1 Issues. Click on any one of them and 
you'll be presented with a half dozen or so 
subcategories that lead, in turn. to a set of 
keywords. Click on a keyword and you'll be 
presented with all the guides for that subject. 

By all means, take a walk through the menus. 
But if you have something specific in mind, 
you may find it's faster to use the keyword 
search feature. 

1'!111 Tke h1terlltl"1 Pr.tmler Re:.otdl tibra,y liiilll f Selecrl•o CQtlcc!lon cil Ta~icol G••des 

Th~rgusClearinghouse 
Hcavlgotion c_o_te..ag ... o_rl_e• ______ _ 

Search/Browse A.iis & Humauitie~ 

Internet Searc~ Bndnt"s:< .~~1npl6\'ttHt1C 
Center 

511& Information 

Submjt a Guide 

Du:Qud l.1J>r:IIAAn'f Award 

Ratings System 

Contact Uc 

Co1runnuicatiou 

Cotpputi<n & lnfonn11don 
T ~clu1olo lrY 

Edncatio11 

Enciu,,.,.rlug 

E1wiJ:mun .. 11t 

Hraltlt &. I\Ie:iliciJ.1e 

Sd .. nc,. & J\latlmnidics 

Figure 17.1 The Argus Clearinghouse home page 
includes a menu of 13 major subject categories. 

Subject Guide 
Topic Categories 

249 

::!' 
z 
g -z 

" "' C 
111 -"' ,., 
-t 
C') 
C 



V) 
LI.I 
Q -::> 
u, 
I­v 
M.I 

ii 
::> 
II) 
c,:, 
z -C 
z 
Li: 

Chapter 17 

To search for guides by keyword: 

1. Click.on Search/Browse (f'igure 17.2) 
on the Argus Clearinghouse home page 
to get to the search page. 

2. Type your query in the search form text 
box (Figure 17.3). Coming up with the 
right search terms might take some t rial 
and error. Keep in mind that what you 
are searching is a directory of guide 
descriptions (the Clearinghouse calls 
them information pages), not the guides 
themselves, so general search terms are 
likely to produce better results than very 
specific ones. 

3. Click the submit search button to display 
your results (Figure 17.4 ), which will 
include lhe name of each guide, along 
with its associaLed key,.,vords and overall 

rating (one to five check marks). 

4. Click on the name of any guide to display 
its information page (Figure 17 .5), with 
the guide's title, Web address, aL1thor and 
professional affiliation, scores on five 
Argus Clearinghouse criteria, and 
descriptive keywords. 

5. From there, you can click on Lhe Web 
address to view the guide itself 
(Figure 17.6). 
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Naviga_tion 

btemet Searching 
Center 

lchild11ms litiarnture 

sulimit search ctJ 

Search Results 

Figure 17.2 The Search/Brows 
link in t he upper left corner of e 
the home page takes you to 
the search form and a more 
detailed subject outline. 

Figure 17.3 Here's the Argus 
Clearinghouse search form with 
a sample query you might use 
to locate guides dealing with 
children's literature. 

~e que:y "childreus liter:1rure~ retri~v:!d 3 g1.Jld!s 

Guides 

l , .... hJ.~rt.n' t T.~ic-ilh.:.tS \1.teb Gt:id~ ✓..,/✓✓✓ 

kc)-,t·vrds drildrP.n's: liter,1turu 

2. Ee;:Tgpic ~-;¢u;ces i◊r Y<ra;I.!\ Sen-I'.:~ : 4.JV✓../ 
~e;"t•·:wi• ~Titlng, children's literarure1 

, books 

3. Cl1eot,,hl.:rcri111n &L......,,..l,-t, ..,_,✓✓✓ 
R::s\.1i.:.1·c e~ 

ke:;·vo r<l>.,. ch:ildren1s: lilrr-ature, book51 

author) 

Figure 17.4 Search results are 
presented like this, with several 
keywords along with each guide's 
overal l rating-in this case 5, 4, and 3, 
as shown by the number of bold 
checkmarks. 

Children's Literattu~ Web Gtude 

a .. lde lrlfu,matlon 

K11r,"Drds 

~1.L: 

Compi1ad.b3" 
r: 'l Wfl l.!~ •·JW• \:ot.ll:,IJ:)!.l) 

U rfl';:l •P ~~f:, t,Ar., .... 
~ ✓.,,.;'✓✓ 

._....Dt ~ 

--...-s 
Ca6-l>o-5 '"-~, t,alliu....._~ 
a..-•-~' 

l.ost ('hr thii by~' Cl,.., ia111t.ouse 
11.1.t ;. 20(1(1 

Figure 17.5 This is the information page 
for the award-winning "Children's 
Literature Web Guide" created by 0.1<. 
Brown at the University of Calgary. 
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Figure 17.6 And here's the home page for the "Children's 
Literature Web Guide" itself, well-organized and full 
of useful information-just what you'd expect from a 
top-rated Clearinghouse guide. 

Table 17.1 

Argus Clearinghouse Quick Reference* 
FOR THIS TYPE OF SEARCH: Do THIS: 

Argus Clearinghouse Subject Guides 

t/ Tips 

■ You can search for a single word or use 
some very basic search operators: AND, 
OR, parentheses, and wildcards. 

■ Your best bet with the Argus Clearinghouse 
is to try to think of some very general 
search words that are likely to appear on 
the guide's information page. Searching 
for Dr. Seuss AND Beatrix Potter would 
be a great way to find children's literature 
Web pages with a search engine like 
AJta Vista or Google, but not with the Argus 
Clearinghouse. For a Clearinghouse search, 
you' 11 have better luck searching with, 
say, chi ldrens literature or chi. ldren 
AND books . 

■ The Argus Clearinghouse search software 
ignores case, so you'll get the same results 
whether you use uppercase, lowercase, 
or a combination. Punctuation marks 
(apostrophes, dashes, hyphens, quotation 
marks, etc.) are ignored as well, so it's 
recommended that you leave them out 
of your searches. 

• See the Argus Clearinghouse Quick 
Reference (Table 17.1) for search syntax 
and examples. 

EXAMPLES: 

Word or Phrase Search 

AND Search 

Type the word or phrase without any special punctuation. news media 

(multiple words and phrases, 
each of which must be present) 

OR Search 
(multiple words and phrases, 
any one of which may be present) 

Wildcard Search 

Use AND to connect two or more words or phrases. Asia AND business 
The example would find guides whose titles or 
keywords include both words. 

Use OR to connect two or more words or phrases, justice OR judi cial 
either one of which may appear in the guide's title 
or keywords. 

Use an asterisk(*) to search for wildcard characters at bi. o log* 
the end of a word. The example would find biology as 
well as biological and biologist. 

Nested Search Use parentheses to group search expressions into · art AND (museum OR gal ler*) 
more complex queries. The example would find 
references to art museum, art gallery, and art galleries. 

*Note: Argus Clearinghouse searches are not case-sensitive. Also, punctuation marks (apostrophes, dashes, hyphens, etc.) ore 
ignored, so it's recommended that you leave them out when searching. 
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INFOS PACE 
PEOPLE­
FINDING TOOLS 

What You Can Search 

♦ Worldvlide e-mail directory 

♦ Telephone directory for residential 
listings in U.S., Canada, and Europe 

♦ Reverse lookup directories (phone, 
address, e-mail, and area code) 

♦ Celebrity directory (athletes, authors, 
journalist s, movie stars, etc.) 

Contact Information 
InfoSpace, Inc. 
Bellevue, Washington 
425-201-6100 (voice) 
425-201-6150 (fax) 
information@infospace.com 
www.infospace.com 

Sending and receiving e-mail is without a doubt 
the most popular of all online and Internet 
features. Newsgroups, mailing lists, and chat 
rooms all have their devoted fans, and most 
online users venture at least occasionally onto 
the \iVorld Wide Web. But virtually everyone 
who's online sends and receives e-mail on a 
regular basis and counts it among their top 
two or three reasons for being online in the 
first place. 

That being the case, it's no wonder that \A/eb 
sites specializing in e-mail directories and 
other people-finding tools consistently rank 
among Lhe Internet's 100 most frequently 
visited sites. We'll Lake a look here at InfoSpace, 
one of several excellent direcLory sites. 

IflnfoSpace <loesrit have what you're looking 
for (and that's bound to happen from time to 
time), try one of these sites: 

AnyWho www.anywho.com 

Switchboard www. swi. tchboard. com 

WhoWhere? www.whowhere.com 

Yahoo! people.yahoo.com 
People Search 

There's simply no single, comprehensive 
source for all the world's e-mail addresses. 
Nor Vvill there be any time soon. TnfoSpace 
and these other e-mail directory sites provide 

253 

-z 
"" 0 
V, 

~ 
I'll .,, 
I'll 
0 
"'U 
r-
'" I 

:!'I 
z 
C, 

z 

" ~ 
0 
I""' 
II) 



Ill 
...I 
0 

~ 
t.:, 
z -0 
z 
Li: 

I 
II.I 
...I 
0. 
0 
II.I 
c.. 
I.I.I u 
f 
en 
0 
LI. 
z 

Chapter 18 

a great service, but they currently hst only a 
fraction of the millions of e-mail addresses 
that are out there. 

II' Tips 

■ InfoSpace and similar people-finding 
sites arc often referred to as white pages 
because their daLabases typically include 
residential telephone numbers and street 
addresses-just like you'd find in your 
local telephone directory white pages. 
The difference is that you can search for 
anyone, anywhere in the United States. 

■ When we say "anyone, anywhere:· we mean 
it quite literally. You can use InfoSpace and 
other such sites to find parents, grand­
parents, neighbors, and friends who have 
never so much as touched a computer 
keyboard, let alone gone online. 

■ Because they allow you to cast such a wide 
net, white pages arc terrific for locating 
former dassmates, tracking down long-lost 
military buddies, and doing genealogical 
research. Yahoo! People Search 
(people. yahoo . com) is attempting to 
make the process even easier by allowing 
you to add descriptive keywords when 
you add or update your listing. 

■ Learn to use at least a couple of white 
pages Web sites. But keep in mind that 
sometimes the best way to find out a 
person's e-mail address is to do it the 
"old-fashioned" way: Pick up the tele­
phone and call! 
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~eed To ... 
Firld a hotel? 
Find a restaurant? 
Loc~s a phy;sj,;w? 
Find a job7 

Resources 
Insurance Quotes 
lmm>:,com Prlotfng 
Small Biz Reso1Jrces 

Moh: for Ana Visa! 
Latest Recalls 

Go Shopping 
[nnovaT\I 
~f 
Sync your devices 

Q My lnfoSpace 

lusername 

)***** 
Log 1n I 

lnfoSpace People-Finding Tools 

Finding E-mail Addresses 
There are just a few things you need to know 
to take full advantage oflnfoSpace's people­
finding features. Start by going to the InfoSpace 
home page (www. -Lnfospace. com), where you'll 
find a menu of directory options (Figure 18.1 ). 
The section to zero in on is Vv'hite Pages, which 
includes links for Phone&Address, Emai. l , 

Reverse Lookup, and World Di rector-Les. 

Discover the way we power: • 
Wireless I Broadband I Web 

Tired of juggling 
• imormatfon? 

G etth a H-1 th f..-;ts .!/0\J 
nttd to ~new tocf1~. About Us I Partner with Us 

Search tile Well! Put these $erv1ces on~ 
~e: ;,;-

Yellow Pages Classifieds 
Business Search: Personals 

Referenca 
City Guide 
Maps/Directions 
lnt'I Resources 

Games NEW! 
Board, Card, Casino 

Shopping 
Local Sales 
AcliveSho.pper! 

Autos 
Antiques 
Homes 
Apartments 
Merchandise 
Emplovrnent 

Quick Links 
~ 
Stock Quotes 
Weather 
Finance 

Health Center NEW! 
Headlines Latest Rei:alls. 
Health Topics 

Entertainment 
Movies, lli Lotto, 
Horoscopes, More ... 

Jweb Search 

Find a .i..11on 
In 5':!lrmi ! 
Nearly ;;r.y typ,c ct 
Dus!ness, anYi'!llere 

8 My lnfoSpace 
ere ate a personal start page 

Business Services 
She's the Boss 
Professional Services 

Net Community 
Newsgroups, Personals . 
Chat Rooms, Msg Board 

P~nerlQ§S Promotions 

Figure 18.1 The lnfoSpace home page includes a set of people-finding tools under the heading 
White Pages. 
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Chapter 18 

To search for e-mail addresses: 

1. Click on Emai. l on the InfoSpace home page 
to display the E-mail Search form (Figure 
18.2). For relatively unusual names, you can 
probably get by with completing just the 
LasL Name and First Name fields. For com­
mon names like Smith or Jones, go ahead 
and complete the City, State/Province, or 
Country fields as well, using the drop-down 
menus to make your selections. 

2. Click on Fi. nd Emai. l to submit your query. 
If lnfoSpace finds a match, that informa­
tion will be presented (Figure 18.3). If it 
comes up empty, you'll be given the 
opportunity to refine your search. 

3. If a follow-up search is unsuccessful, 
try another directory site. See page 253 
for oLher sites. 

v' Tips 

■ Unlike its competitors, InfoSpace doesn't 
actually provide you with e-mail addresses 
at its Web site. Instead, you're given a 
clickable link that you can use to send 
a message to a person you've located in 
the e-mail directory. The recipient can 
then decide whether or not to reveal his 
or her e-mail address by responding to 
your message. 

■ It's usually besL Lo start with a name-only 
search. If you get too many hits, complete 
additional fields one at a time. If your 
search returns nothing, try a variation on 
the person's first name (Margaret instead 
of Meg, for example). Or use a single letter 
in the First Name field (E to find Ed or 
Edward or Edwin.) 

■ If you're not sure of the spelling of a last 
name, make your best guess, and then try 
a couple of variations. Unfortunately, 
InfoSpace doesn't support truncation or 
the use of wildcards in the Last Name 
field. So a search for Meyer will find list­
ings for that name only, and you'll have to 
do a second search to look for Meyers. 
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Email Search 

Compl11e 1he rotm btlow :tncl elie-k Fl rid Emert 
last Name: jF letche r 

--------
First Nam-, A 

Citr, 

::itale/Prcrv,nc,,: 1• Pennsvtnnla 
lf U.S. or C,,nada :,_ 

Country: !united Statti - --- ..:.J 
fild.fmeil 

Note: Wh ar, searching by c11y and coun1ry, d firs•, o· 18 s1 r ame (and 
Sta: i::JCrnvmce 1f I.IS or C'3'ltt~a) i~ required To reg1sla1 you, i mail 
,,ddres&, ~ 

Figure 18.2 Here's the lnfoSpace search form for 
locating e-mail addresses worldwide. 

Pick Address 
~ NII$: A f1a-r PAUS· 
Click I name for datah 
Listi')(JS marked Wti:,, a, asterisk{•) are registered YIIR:h W.::iSp,ace,ccrn 
[ .. Results 1 . 4 af ◄ oo l I 
Fletcher, A S ~"",.."'if; 
Ephrata, PA. US Send Em~ro~ .com 
Click for details oodjt f::i[~~ = 

Fletcher, Albert ~=E.f';' 
Philadelphia, PA, US Send Email@msn com 
Click for details: ~ ~ f,;_ir~v~ 

Fletrl,er1 Andrew ~='9) 
Allentown, PA. US Send Emai!@msn com 
1 li,k !Jlc details UQd~t:tc~m2.,,., 

Fletcher, Andr..w T ~W'~"i! 
Gctty,burg, PA, US Send Email@cc,;iettysburg cdu 
1:lic~ We !ah:!1il1 --
Figure 18.3 Results of an e-mai l search are presented 
in this format. Instead of giving you the actual e-mail 
address, lnfoSpace provides a link you can click on to 
send the person a message. 



Table 18.1 

lnfoSpace Quick Reference 

lnfoSpace People-Finding Tools 

■ InfoSpace offers a feature called Reverse 
Lookup that allows you to search for the 
owner of an e-mail address. You can also 
use Reverse Lookup to find all the people 
in the InfoSpace directory who work at 
a particular company. For example, a 
Reverse Lookup search for ®ni. crosoft. com 
would bring up the names of all the 
Microsoft employees in the directory. 

To use this feature, just click on Reverse 
Lookup in the White Pages section of the 
InfoSpace home page. 

■ For Celebrity e-mail addresses, click on 
Whi. te Pages on the InfoSpace home page. 
Then scroll down the page and click on 
Celebri. ty Search. No telling whaL you'll 
find-some searches return e-mail 
addresses, some land addresses, some 
nothing at all. But it's worth checking. 

■ You'll find a summary ofinfoSpace search 
features in the InfoSpac.:e Quick Reference 
(Table 18.1). 

FOR THIS TYPE or SEARCH: Do THIS: 

E-mail Address Search (worldwide) Click on Em a i.1 in the White Pages section of the lnfoSpace home page to display the 
search form. Start by completing just the Last Name and First Name fie lds. 
To narrow a search, complete additional fields one at a time, in this order: Country, 
State/Province, City. 
To broaden a search, try a partial entry in the First Name field. Searching for A in the 
First Name field and Fletcher in the Last Name field would find listings for Albert, Al, 
and A 5. Fletcher. 

Phone Number and Address Search Click on Pho ne&Add ress in the White Pages section of the lnfoSpace home page to ' 
(U.S., Canada, and Europe) display the search form. Start by completing the Last Name, First Name, and 

State/Province fields. 

Reverse Lookup 
(phone and fax numbers, 
street addresses, e-mail addresses, 
and area codes) 

To narrow a search, complete the City neld. 
To broaden a search, try a partial entry in the First Name field. Searching for Jo 
Ander son wou Id find listings for Joe Anderson as well as Joseph Anderson. 
Another way to broaden a search that includes a City field is to select the In c:l udi. ng 
Sur roundi. ngRegi.on option. 
Click on Reverse Lookup in the White Pages section of the lnfoSpace home page. 
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Chapter 18 

Finding Phone Numbers 
and Addresses 
InfoSpace allows you to look for e-mail 
addresses worldwide. But what if the person 
you're trying to find doesn't have an e-mail 
address? (Lots of people don't.) And let's say 
you can't call Directory Assistance because 
you're not even sure what city the person 
livesin.VVhatthen? 

The solution: Use the InfoSpace Phone & 

Address Search feature. If the person lives 
in the United States, Canada, or Europe, 
chances are you can find both an address 
(including zip code for U.S. addresses) and 
telephone number. 

To search for phone numbers 
and addresses: 

1. From the InfoSpace home page 
(www. i.nfospace. com), click on Phone & 

Address in the 'White Pages section 
(Figure 18.4). 

2. Enter the person's name in the spaces 
provided on the Phone & Address Search 
form (Figure 18.5). It's generally a good 
idea to start vvith a broad search, com­
pleting just the Last Name, First Name, 
and State/Province. If the name you're 
looking for is quite common, you might 
want to take your best guess at completing 
the City field as well. 

3. Click on Fi.nd to display your results 
(Figure 18.6). If InfoSpace locates multiple 
entries in its database. you' 11 be presented 
with a hst of all the matches. For details on 
a specific listing, just dick on the name. 
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White Pages 
People Search: 
hone • Address 

Ernall 
Reverse Lookup 
World Directories 

Figure 18.4 To search for horne 
addresses and telephone 
numbers, click on Phone& 
Address in the White Pages 
section of the lnfoSpace 
home page. 

White Pages 
Phone & Addnlt& S1a1ch ;:,_----=====-• Las1 Name js tewart 

First i; 
Na me/lnitial 1'1a rt ha 

City 

S1a1e/Pro·~nce lt-onneclicut ..i] 

r Includng surroundi.,g Region (U.S. Only) 

Counlry A!lll!IIII-;,. 
(requ,,ed) C~nadm 

U11~ed Ki119dom ,d 
i:,,,;] 

Figure 18.5 The Phone & Address Search 
form lets you look for residential phone 
numbers and addresses in the United 
States, Canada, and Europe. 

Detail 
~II de.tans for: Martha Stew11rt er us 
Resu111 or 1 

Martha S(ewart =-itij ~g., W 
46 Turkey Hill Rd S 
Westport , CT C6880 

1~;.% * I 
More for ~1artha Stewart: 

Phone: 203-~56-5843 

• ,-1ap • Diredions • Email Search • Find_Ne_i_ghbors • 

Figure 18.6 The search results include stree t address, 
city, state, zip code, phone number, and links for 
getting maps and driving directions. 



Results 1 - 5 of 96 

Jump to 11jso Go 

Figure 18.7 Instead of paging through dozens of 
listings, you can skip ahead by entering a number in 
the Jump to# box. 

Find ~ghbors Figure 18.8 Click on this link to 
find all the other residents of a 
particular street-your own or 
someone else's! 

lnfoSpace People-Finding Tools 

4. If you get an exceptionally large number 
of hits, you can use the Jump feature 
(Figure 18. 7) to advance more quickly 
through the list. Alternatively, you can go 
back and narrow the search. (Try adding 
a city, for example.) 

5. If you get too few hits (or none at all), 
check your spelling. Or try typing just an 
initial in the First Name field. 

For United States searches that include 
a City field, you might also try the 
Includi.ng Surroundi.ng Regi.on option, 
so that your search will be expanded to 
include the outlying suburbs for a major 

.,, -
metropolitan area. z 

1;11 -
ti' Tips z 

C'l 
-g 

■ InfoSpace gets home addresses and tele- :z: 
phone numbers from companies that 

0 
z 

compile the information published in '" z 
regional phone books. The InfoSpace C 

database is updated about four times a == m 
year. If the person you're looking for has '" ;;a 
moved recently, it may take several U'I 

months or so for the new information to > z 
make its way into the InfoSpace database. 0 

> 
• Keep in mind that many people list 0 

0 
themselves in the phone book with a ;;a 

'" first initial instead of a full name. If your U'I 
U'I 

search for, say, Janet Parker is unsuccess- '" 
ful, try searching for J Parker. 

U'I 

■ Once you've located a specific address that's 
of interest, you can use Info.Space's Find 
Neighbors feature (Figure 18.8) to get the 
names, addresses, and phone numbers of 
all the other residents on that street. 
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Chapter 18 

To do reverse lookups of phone 
numbers and addresses: 

1. Click on Reverse Lookup in the White Pages 
section of the InfoSpace home page. 

2. Use the Reverse Phone Number form 
(Figure 18.9) to find out who "owns" a 
particular phone number. You can even 
search for a partial number as long as you 
know the area code and first few digits. 

3. To find out who lives at a certain address, 
use the Reverse Address form (Figure 
18.10). Fill in the House Number, Street 
Name, and City fields, and select a State 
from the drop-down menu. 

V Tips 

■ The one caveat when using the Reverse 
Address form is that you may have to 
go through a couple of itcralions on 
Street Name. The search software isn't 
very sophisticated and requires that 
you use "standard postal abbreviations:· 
Consequently, if you type, say, Ri.ver Road 
in the Street Name .field, you won't find 
listings for River Rd and will have to try 
again using River Rd (no period). 

■ InfoSpace'.s Reverse Phone Number form 
allows you to search for partial numbers 
only if you know the area code. If that's 
the part of the phone number you don't 
know, try AnyvVho ( www. anywho. com). 
Its Reverse Lookup feature lets you look 
for phone numbers that begin or end 
with certain numbers. 
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Aevenr;e Phone, ffumli (U . o • 

R~nlial.Pho~e 1203-2:6- 5843 

8u&1~eu Phone 

Notes: Type numbers "'!1111 form •~.555-1000 {area code ii ' l!<!inred) 
P~rtlal num.be,_ WIO 111twn all lisllngs .i,rtlng with thou 11Umhvs 

Figure 18.9 Reverse Lookup of phone numbers is a 
neat feature. You can even look for a partial number­
when you can't read your handwriting, for example, 
or your answering machine garbles the sound. 

~~.,_~, ..... ~ .... ~ -------­
Hous- 14 8 

Numbar: 

Exa,rcle: 1i3. Lcove blcllr-k to rrd a l re-:1de.nt, of the street 

Sl:6ttN;im1; !T11r'-:qy ~il l P.d 

lc."'lfl!N~h§t 
l&sundW-.1'~--"""'' 
5~1!_,Lu,.5,1\W,,U. 

1::1y ]t.z-e-:a:t-f.'.'ort 

3'.c,, J Canrecti c:lJ I ...:J 

Figure 18.10 The Reverse Address form 
lets you search for the name and phone 
number of t he residents of a part icu la r 
street address. 



ZIP2 FOR 
BUSINESS 

SEARCHES 

What You Can Search 

♦ Directory of U. S. businesses, searchable 
by name and type of business 

♦ Database of maps and driving directions 

Contact Information 

Zip2 Corporation 
Mounlain Vievv, California 
650-429-4400 
webmaster@zip2.com 
www.zip2.com 

You can use virtually any Web search engine to 
find informalion on businesses like Barnes & 
Noble, Disney, Federal Express, and Microsoft. 
Product announcements, catalogs, press 
releases, stock quotes, earnings reports-all 
these (and more) are available on the World 
Wide Web. 

But what about the vast numbers ofbusinesses, 
large and small, that have yet to establish a 
presence on the vVeb? The facL is, most com­
panies, like most people, are not online. 

And what if the information you're looking 
for is pretty straightforward-you want a 
street address or phone number so that you 
can visit the company or call to ask a specific 
question? Surprisingly, many business Web 
sites don't even include this information, or 
they bury it so deep that it's almost impossible 
to find. 

For situations like these, what you need is an 
online yellow pages directory. The one we'll 
focus on here is the Zip2. It's well designed, 
easy to use, and extremely fast. 
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Chapter 19 

VVith Zip2, you can search for businesses by 
name or type-a standard feature of all the 
major yellow pages directories. Zip2 far out­
shines the competition, however, when it 
comes lo displaying lhe results of a search. 
Look for, say, Ital i.an restaurants or dry 
cleaners, for example, and Zip2 \vill present 
you \vith a list that includes the name, 
address, and phone number, organized by 
distance from your home or office ( or any 
other location you specify). 

Another Zip2 feature you'll appreciate is 
the ability to set np a search profile. Fill out 
a simple form with your home and work 
addresses and tell Zip2 to store the informa­
Lion. From Lhen on, whenever you do a search, 
you can automatically look for businesses 
that are "Near My Home" or "Near My \Vork." 
No need to worry about specifying multiple 
cities, zip codes or area codes. Zip2 \'!ill pre­
sent the results in order hy distance, with the 
closest ones listed first. 

Good as Zip2 is, you may from time to time 
have to check another yellow pages directory­
either because the site is down or overloaded, 
or because you need to do a type of search 
that Zip2 doesn't offer: On those occasions, 
try one of these sites: 

Any'\Vho 

InfoSpace 

Super Pages 

Switchboard 

www.anywho.com 

www.i.nfospace.com 

www.superpages.com 

www.swi.tchboard.com 

Yahoo! Yellow Pages yp. yahoo. com 
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Zip2 for Business Searches 

V Tips 

■ For general searching, SuperPages comes 
closest to Zip2 in ease of use. AnyWho 
and InfoSpace offer Reverse Lookup for 
phone, fax, address, and area code searches, 
a feature not currently provided by Zip2. 
AnyWho is also the home of the AT&T 
Toll-Free Directory. 

■ As we've said, many business \1\/eb sites 
don't include a phone number or street 
address-either purposely or because it 
simply hasn'L occurred lo Lhcm that peo­
ple might want to reac~ them that way. 
Furthermore, some companies operate on 
the VVeb using an entirely different busi­
ness name from the one that's listed in 
print and online yellow pages directories. 
But that doesn't mean you can't track 
them down. 

■ One way to do so is to consult the Whois 
database maintained by Network Solutions. 
Just go to the Network Solutions v\Teb 
site (www. networksoluti.ons. com), click 
on Whoi.s Lookup, and enter the domain 
name (for example, xrefer. com or 
westward. net) for the Web site that 
you're interested in finding out about. 

The vV.hois database v,,•ill provide you 
v.rith the name of the company that ovms 
the domain name, along with the mailing 
address, phone number, and often even 
a contact person. 
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Chapter 19 

Finding Businesses 
with Zip2 
To look for businesses with Zip2, go to the 
Zip2 home page at www. zi. p2. com (Figure 
19.1). On your first visit to the site, scroll 
down the page, click on Personalize, and 
complete the form asking for your home 
and work addresses. 
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Figure 19.1 The Zip2 home page lets you search for businesses by type or by company 
name. And once you've clicked Personalize and entered your home and work addresses, 
you can search automatically for businesses that are nearby. 



Find a Business 

Figure 19.2 You can browse 
businesses by category 
using this subject directory 
on the Zip2 home page. 

Enter a category or business name 

fbed & breakfast 

r. Near You r City & State 

Figure 19.3 The Zip2 search form makes 
it easy to loca te businesses in a 
particu lar area. 

~ear My Work 

Add N~w Address 

Search In Map 
Cit y/State or Zip ... 

Beach Hous~ 
Mom and Dad 

Phillyburbs 
Philadelphia 
Bucks County 
Lower Bucks County 
Central Bucks County 
Upper Bucks County 
E lvtontgomery County 
Doylestown 
Levitt own """ 

Figure 19.4 To search for 
businesses near your 
home, office, or some other 
location, use this drop­
down menu. 

Zip2 for Business Searches 

Once you've done that, you can search auto­
matically for businesses that are near your 
home or office. You can also browse local 
businesses by category, selecting from a 
menu of options (Figure 19.2) on the Zip2 
home page. 

To search for businesses: 

1. Enter the type of business or a specific 
business name in the space provided on 
the search form (Figure 19.3). Then select 
the radio button to tell Zip2 whether you 
want to search Near You or by Ci. ty & State. 

2. If you choose the Near You option, you can 
use the drop-down menu (Figure 19.4) 
to further refine your search. You can look 
for businesses Near My Home, Near My Work; 

or near some other address you've entered 
using the Personalize feature (a vacation 
house, your parents' home, etc.). Zip2 
tailors this menu so that it also includes 
surrounding tovms and geographical areas 
that you might have occasion to search. 

3. Click on the Search button to display 
your results. If you specified a Near You 
search and Zip2 finds multiple listings, 
they'll be presented in order by distance 
(Figure 19.5). City & State searches are 
presented alphabetically. 

continues on next page 
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Chapter 19 

4. Click on any item on the results page 
for more information-which typically 
includes a map and driving directions, 
along wiLh links for localing related 
businesses. 

If you're searching for a country inn, 
for example, the detailed information 
(Figure 19.6) would include a link for 
other Bed & Breakfast Accommodati.ons­

very handy if it turns out that your first 
choice is booked up. Or you could click 
on Fi.nd Nearby Businesses and search 
for a list of restaurants or tourist attrac­
tions close to a specific inn. 

5. To do a new search, use the drop-down 
menu (Figure 19. 7) that appears at the 
top of Lhe page. You can also use this 
menu to choose other options available 
at the site- getting maps and driving 
directions without doing a search, finding 
a person, personalizing your page, and 
browsing a directory of businesses orga­
nized by type. 

v' Tips 

■ Zip2 always performs an AND search, 
looking for business listings Lhat match 
all the words in your query. (There's no 
way to do an OR search.) Searches are 
not case-sensitive, so you can type your 
queries using uppercase, lowercase, or a 
combination and you'll get the same results. 

■ If you want to look for a particular type 
of business but aren't sure what search 
terms to use, start with a single, very 
general term like pets or roofing or 
travel. Zip2 ·will then present you vvith 
a list of business categories that you can 
choose from to focus your query. 
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El,nl Ile Brcakfa st 
Accqmmodatians 

Search Area: near my home chROQII'! :Ve<11 
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M1lt!':i 0&!3 
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Newlov.m Rd. 
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Ne-.-Aown, PA 
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1J24 RIverRd, 
New Ho;,e, PA 

Figure 19.5 Here's a sample ofZip2 
search results. The icon to the right of 
each listing leads to maps and driving 
directions. 

Plneopple HIii Bed 
et eraekfast 
~324 Riv er Rd 
tJww Hope, PA 18938 
( 21S) , 62-1790 

l;(;l)t Olrer.rton i;: 

◄ ~ddnlld 

e~:r.9.\:~!!!!Hit r~,;~L< 

~ 
Qu1 \n.--1e,: 

F.nd o ut !J.lt,!J2 :!rl.!.t!J'.U 
on Um s,tcl 

Figure 19.6 Details like those shown here for a Bucks 
County inn called Pineapple Hill Bed & Breakfast are 
presented when you click on the business's name on 
the search results page. 

IM-#s,.,,:hi,;_i,;.-;;;.;...-;;;.... ___ ~ 
~ -
~ $,otch 
Oil o·,cc11ons 
0..H Map 
0lsttru SNrCh 

Figure 19.7 Use this 
drop-down menu to do 
another search or access 
other features, inc luding 
the Zip2 business 
directory organized by 
subject and the Find a 
Person feature. 



Table 19.1 

Zip2 Quick Reference* 
fOR THIS TYP E OF SEARCH: 

Business Name Search 

Business Category Search 

Point-to-Point 
Driving Directions and Maps 

DO TklS: 

Zip2 for Business Searches 

■ In order to show up in a yellow pages 
directory, companies must have a "business 
listing" with the telephone company. 
Many home-based businesses choose not 
to pay the higher rates for such listings, 
so you won't find them in the yellow 
pages. Instead, do a Zip2 Fi.nd a Person 

search using the drop-down menu 
(Figure 19.7) on the search results page. 
Look for the business owner's name 
ralher than the company name. 

■ For a summary of Zip2 search features, 
see the Zip2 Quick Reference (Table 19.1). 
To find out about new features that may 
have been added, click on the Feedback 

or Help link that appears at the bottom 
of all Zip2 pages. 

To search for a specific business, enter its name (or one or two unique words) in the search 
form text box. 

Click on the radio button to specify whether you want to search Ne a rYo u or City& 
State. If you select Nea rYo u, make sure the drop-down menu is set to Near My Home, 
N ea rMyWo r k, or whatever location you want to use as a starting point. 

To search for all the businesses in a particular category, type one or two unique words in ' 
the search form text box. 

Be sure to specify the area you want to search (Near You or City& State), as 
described above. 

Click on the Get Directions icon that appears next to every listing in your Zip2 search 
results. (The Get Directions icon will be either a car in a circle or a double-pointing arrow 
in a square.) 

To get maps and driving directions without searching, use the Get a Map section of the 
Zip2 home page. 

*Note: Zip2 always performs an AND search, looking for all the words in your query. (There's no way to do an OR search.) Also, 
Zip2 ignores case. 
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OTHER 
SEARCH 
TOOLS FROM A TO Z 

Where to Find Specialized 
Search Engines 

When you need a special-purpose search 
engine for a subject not covered in this 
chapter, try one of these sites: 

Invisible Web 
i.nvi.si.ble.com 

Search Engine Guide 
searchengi.negui.de.com 

Search Engine Watch 
www.searchengi.newatch.com/li.nks 

You've seen what a breeze it can be to use highly 
specialized search engines like InfoSpace 
(www. i.nfospace. com) and Zip2 (www. zi.pZ. com). 
Because they're designed for a single, relatively 
narrow task- looking for people and businesses 
in white pages and yellow pages directories 
similar to those used by telephone companies­
the search forms are simple and there's very 
little complexity to master. Just fill in the 
blanks and away you go. 

For the most part, that's what you'll find with 
the 29 special-purpose search engines profiled 
in this chapter. Each is designed to handle 
searching for a particular type of information 
really well-whether it's the latest book by 
a favorite author or Microsoft's Technical 
Support phone numbers or your Aunt Harriet's 
zip code. Many offer help pages and search 
tips, but for most of them, you won't need to 
learn any special search rules and commands. 
ln our experience, about the only thing that's 
difficult about special-purpose search engines 
is remembering to use them. ' 

That being the case, what we'll focus on here 
is where to find these special-purpose sites 
and the subject matter or type of information 
you can search with each one. Read the descrip­
tions and visit some or all of the sites. Then 
add the ones you think you might use on a 
regular basis to your Web browser's Bookmarks 
or Favorites list. That way, you can get to them 
easily whenever you need them. 
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Chapter 20 

amazon.co-:m. 
- ~==-;:} -

www.amazon.com 

Amazon.com 
Amazon.corn's mission is to sell books, and 
they do a superb job of that from their Web 
site, also known as "Earth's Biggest Bookstore:· 
But the Web site ( www. amazon. com) is worth 
learning abouL even if you have no intention 
of ever placing a book order. Imagine being 
able to search a database of some 2.5 million 
books by author, title, subject, ISBN, or pub­
lisher. You can produce a master list of all 
the books by a favorite author, for example, 
or search for every book with the word 
chocolate in the title. 

You can also tap into a rich collection of 
reader reviews, current bestseller lists, author 
interviews, and book reviews from The New 
York Times, NPR, Oprah, and elsewhere. 

If there's a book you' re looking for that's not in 
the Amazon.com database (either because 
it's out of print or not yet published), let 
them know and they'll try to find it for you. 

t/ Tips 

■ You can do a quick search for books from 
the Amazon.com home page. But for more 
precise queries, click on Books and then 
on Search and use the form that allows 
you to specify Author, Title, Subject, etc. 

■ Barnes & Noble (www. bn. com) and 
Borders (www. borders. com) also offer 
searchable databases of currenL books. 
For used and out-of-print titles, try 
Alibris (www. al i.bri.s. com) or Bibliofind 
(www. bi.bl iofind. com). 
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CD·NOt'I 
Never mi■• a beat. 

www.cdnow.com 

CONOW 
Like Amazon.com, CD NOW ( www. cdnow. com) 
is in the business of selling things-in this 
case CDs and videos. To do so, they offer a 
searchable database of more than 500,000 
CDs and VHS/DVD movies. You can look for 
a particular artist, album title, song title, 
record label, video title, or actor I director. 

But what if some elusive melody keeps going 
through your head and you can't think of the 
artist or song title? CD NOW has that covered 
as well. You can send an e-mail message to 
managerfb@cdnow.com and the company's 
crackerjack team of music experts will try to 
track the song down for you. Just give them 
as much information as you can-bits of 
lyrics, style of music, approximate release 
date, and so forth. 

The CDNOW site also includes Top 20 lists, 
buyer's guides, sound clips, biographies, and 
entertainment news. 



www.cdc.gov 

Centers for Disease 
Control and Prevention 
There's enough medical and health-related 
information on the Internet to make your 
heart race and your head spin. So it's no 
wonder that the Web site operated by the 
Cenlers for Disease Control and Prevention 
(CDC) has become such a popular destina­
tion for people seekjng reliable and timely 
information about healthcare issues. 

You can do a keyvvord search of the entire CDC 
database, or limit your query to the health 
department for a particular state. Other 
highlights of the CDC Web site ( www. cdc. gov) 

include the follo'Wing: 

♦ Health Topics A-Z. A directory of fact 
sheeLs on specific diseases and medical 
conditions. 

♦ In the News. CDC press releases and 
current health news. 

♦ Travelers' Health. Advice for interna­
tional travelers on disease outbreaks and 
other health-related matters. 

♦ Hoaxes and Rumors. Official responses 
from the CDC on health-related misinfor­
mation circulating via the Internet and 
other forms of mass communication. 

Other Search Tools from A to Z 

v' Tips 

■ Other reliable sources often cited by 
medical professionals include Health 
A to Z (www.healthatoz.com), 
Healthfinder (Mvw. heal thfinder. gov), 
and the National Library of Medicine 
(www. n lm. ni.h. gov). 

■ AU three of these sites provide access to 
Medline, a highly respected database of 
medical literature, with abstracts and 
article summaries from The New England 
Journal ojMedicine,Joumal of the American 
Medical Association, and elsewhere. 

271 

0 
-t 
:I: 

"' ;ilJ 
V, 

'" )> 
;ilJ 
t"I 
:c 

~ 
0 
I"'" u, .., 
;ilJ 
0 
3 
> 
a 
N 



N 

~ 
<r: 
:e 
0 
Ill: ... 
en .... 
0 
~ 
::c 
'-' D::: 
<C 
I.I.I 
tn 
D::: 
I.I.I 
:c ... 
0 

Chapter 20 

• CNET Shareware.com 

www.shareware.com 

CNET Shareware.com 
CNET Shareware.com is a "virtual software 
library" that; let's you search a catalog of 
250,000 shareware programs of all types­
games, utilities, screensavers. word-processor 
add-ons, fonts. and so forth. (Shareware is 
"softv1are on the honor system." Try the pro­
gram for a designated period-usually 30 
days-and then register and pay for it if you 
decide to keep it on your system.) The pro­
grams themselves are located in shareware 
archives and corporate sites throughout the 
Internet, but they can be downloaded directly 
from Shareware.com ( •r,.rww. shareware. com). 

A related CNET search service called 
Dovmload.com is also offered on the 
Shareware.corn home page. The names arc 
confusing at firs l, since, as we've said, you 
can both search for and download share­
ware from Shareware.com. So what's 
Download.com? It's a searchable catalog of 
demos, drivers, and patches offered by the 
creators of commercial (rather than share­
ware) programs. 
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v' Tips 

■ For best results, use Shareware.corn's 
drop-down menu to specify your com­
puter platform (Windows 95/98, 
Windows NT, Macintosh, etc.). 

■ You can use double quotes to search for 
phrases ("download accelerator"), and 
plus and minus signs to include ( +) or 
exclude (-) search terms. 

■ Searching Shareware.com and download­
ing software are the easy parts. The hard 
part is identifying Lhe really good stuff. 
(vVe know, because we've been evaluating 
and writing about shareware for almost 
two decades.) For our recommendations 
on the best tools and utilities for Web 
searchers, see Appendix D . 



consumerworld.org 

Consumer World 
Consumer World ( consumerworld. org) is a 
master site for consumer-related info1mation. 
Created in 1995 by consumer advocate and 
educator Edgar Dworsky, the site provides 
links to over 2,000 consumer resources avail­
able on the Internet (categorized for easy 
browsing), as well as a search form you can 
use to zero in on a specific topic. 

Consumer agencies, product reviews and 
buyer's guides from Consumer Reports and 
other sources, travel bargains and airline 
farefinders, the best credit card deals, health 
insurance options, tips for reducing junk 
mail and getting off telemarketing lists­
you'll find information on these and more 
with a Consumer World search. 

Other Search Tools from A to Z 

t/ Tips 

■ Searching online for product reviews and 
buyer's guides is a lot easier than storing 
all those back issues of Consumer Reports 
and paging through them when you're 
ready to make a purchase decision. 

■ If you're a Consumer Reports subscriber, 
you might want to consider signing up 
for the searchable online version of the 
magazine, which gives you access to the 
current issue and four years of back issues. 
The annual fee is $19 for magazine sub­
scribers ($24 for non-subscribers). For more 
information, go to Consumer Reports 
Online at www. consumer reports. org. 
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Chapter 2 0 

www.cuisinenet.com 

CuisineNet Menus Online 
How's this for a neat idea: collect reviews, 
menus, and prices for hundreds of the best 
restaurants all over the United States and 
make them available (and searchable) on the 
Web? ThaL's what CuisineNet Menus Online 
(www. cuisinenet. com) offers for these major 
metropolitan areas: 

Atlanta 
Boston 
Chicago 
Dallas 
Houston 
Kansas City 
Los Angeles 
Miami 

New Orleans 
New York 
Philadelphia 
Portland 
San Diego 
San Francisco 
Seattle 
vVashington, DC 

You can search for restaurants in a given 
area by locat ion, type of cuisine, price, or 
"amenities" (things like wheelchair access, 
parlong, special menus, smolong rules, 
entertainment, outdoor dining, and so 
forth). You can also specify that you only 
want to see lisLings for restaurants whose 
write-ups include menus. 
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t/ Tips 

■ To display the menus for a specific 
restaurant, click on the Menus link that 
appears right below the ratings section 
in the write-up. (If you don't see a Menus 
link, that particular restaurant hasn't yet 
made its menus available online.) 

■ For a second opinion on a restaurant's 
food, decor, service, and price, consult 
the popular Zagat Surveys, available 
online at Zagat.com (www. zagat. com). 
Both the Web site and the familiar pocket­
sized burgundy guides are the creation of 
Nina and Tim Zagat- whose name, the 
Web site helpfully explains, is pronounced 
"za-GAT" (rhymes with "the cat"). 



www.edmunds.com 

Edmund's Automobile 
Buyer's Guides 
Edmund's Guides are required reading for 
anyone in the market for a new or used car. 
This Web site (www. edmunds. com) lets you 
search online for the following informaLion 
and more, whenever you need it: 

♦ Reviews by make and model 

♦ Road test reports 

♦ Dealer prices 

♦ Used car and truck prices 

♦ Loan and lease quotes 

It's actually a directory rather than a search 
engine, but the site is so well designed and 
organized that you really won't mind. 

Other Search Tools from A to Z 

www.elibrary.com 

Electric Library 
Electric Library ( www. el i. bra ry. com) is an 
incredible research tool. It gives you access 
to a searchable database of more than 150 
full-text newspapers, 800 magazines, 2,000 
classic books, two international news wires, 
and countless maps, photographs, and TV 
and radio transcripts. 

You can pose a question in plain English and 
launch a search of the entire Electric Library 
database, or focus on one or more types of 
sources (newspapers, magazines, books, 
picLures, maps, or Lranscripts). This is a sub­
scription service, but at $10 a monLh or $60 
a year, it's a real bargain. You can sign up 
for a 30-day free trial at the Electric Library 
Web site. 

V Tips 

■ For search tips and details on the specific 
sources that are included in an Electric 
Library search, go to the home page and 
click on Customer Servi.ce and then on 
Where Can I Fi.nd Help About. 
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■ lnfonautics, the company behind Electric ci 
Library, also offers a free service called ' N 
NewsDirectory. Located on the Web at 
www. newsdi. rectory. com, this siLe orga-
nizes more than 14,500 news sources 
(magazines, newspapers, TV stations, 
government agencies, etc.) into a search-
able directory. 
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Chapter 20 

I britannica.com· 

www.britan n i ca.com 

Encyclopedia Britannica 
If you own a musty, outdated, 32-volume set 
of the Encyclopedia Britannica, you'll be 
pleased to know that the full text of this 
venerable reference work is now available­
and searchable-online. In fact, there are 
two services, one free and one requiring a 
subscription: 

♦ Britannica.com, located on the Web 
at www. bri. tanni. ca. com, is a free service, 
supported by advertising. It gives you 
complete access to the Britannica data­
base, alongwith original commentary, 
special multimedia presentations, and 
a searchable and browsable directory 
of outstanding Web sites, selected by 
Britannica editors to supplement your 
database searches. 

♦ Encyclopedia Britannica Online 
(www.eb.com), the subscription service, 
gives you faster access to the Britannica 
database, plus all the other features asso­
ciated with the free service, but without the 
advertising. You can also format articles 
for printing and set up a personal work­
space for storing articles associated with 
a particular research project. And you 
can tap into Britannica Intermediate, 
designed for students in elementary and 
high school. The annual subscription fee 
is $50. 
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v' Tips 

■ You can use plus and minus signs in 
your Encyclopedia Britannica queries 
to include ( +) or exclude (-) words and 
phrases. To search for a phrase, enclose 
the words in double quotes. 

■ Both sites also support the use of the 
Boolean operators AND, OR, NOT, and 
ADJ (to look for two words adjacent to 
each other). 



www.epicurious.com 

Epicurious Food 
Created by Conde Nast, the publisher of 
Gourmet and Bon Appetit magazines, 
Epicurious (www. epi. curi.ous. com) is a cook's 
and food-lover's delight. You'll find complete 
menus, practical cooking tips and techniques, 
and cookbook reviews and recommendations. 
But the best part about the site is its Recipe 
File, a searchable database of more than 11,000 
recipes that have appeared in Gourmet and 
Bon Appetit. 

If you're a subscriber to one or both maga­
zines, you'll appreciate not having to root 
through the recycle pile to find a recipe you 
forgot to clip out. Just search the database, 
using one or two keywords to identify the 
type of recipe and a unique ingredient: 
eggplant and appetizer, for example. 
Chances are, you'll find it. 

II' Tip 

■ Recipes from Martha Stewart's magazine 
and television show are also available 
onlinc at www. marthastewart. com. As 
Martha herself would say; "It's a good thing!" 

Other Search Tools from A to Z 

- lMExpedia.com~ 
www.expedia.com 

Expedia Travel Information 
When we're going on a trip that involves air 
travel, we prefer using a travel agency to 
actually book our flights and issue the ticket s. 
After all, they're the pros and are much more 
likely to know about the best fares and any 
special deals that might be available. But we 
often use the Net prior to calling our travel 
agent to get an idea of airline schedules and 
fares. And one of the fastest and most reliable 
places to do that is Microsoft's Expedia travel 
Web site (www. expedi.a. corn). 

You can also use Expedia to check the status 
of a specific flight, search for hotels and 
"specialty lodgings" (apartments, country 
inns, and bed-and-breakfast accommoda­
tions), and locate the best car-rental deals. 
There's also a handy currency converter so 
that you can check the exchange rate just 
prior to leaving for a foreign country. 

II' Tips 

■ Sign up for Expedia's Fare Tracker service 
and they'll send you an e-mail message 
each week alert ing you to the best fares 
for up to three travel destinations. 

■ Travelocity (www. traveloci. ty. com) is 
another good choice for travel information. 
It's quite similar to Expedia and offers ' 
most of the same services, including air­
line fare-finder and fare-tracker features. 
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Chapter 20 

www.fedex.com 

FedEx Package Tracking 
If you use overnight courier services on a 
regular basis, the FedEx Web site 

® 

(www. fed ex. com) is one you should definitely 
get to know. It can be a real time-saver when 
the FedEx phone lines are jammed up, or 
any time you want to get a question 
answered quickly. 

With FedEx Package Tracking, you can search 
the company's shipping database by airbill 
number to find out exactly when your ship­
ment was delivered and who signed for it. 
The Drop-off Locator, another searchable 
database, will help you identify the nearest 
self-service and staffed FedEx locations and 
the cutoff times for dropping off your package. 
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FindLaw 
www.findlaw.com 

Findlaw Legal Resources 
FindLaw (www.findlaw.com) is one of the 
premier sites for doing legal research on the 
Web. You can browse the site's legal resources 
directory. which is organized by topic. Or use 
one of several FindLaw search services: 

♦ LawCrawler, to find cases, codes, and 
regulations at legal sites throughout 
the Internet. 

♦ Supreme Court Center, for Supreme 
Court decisions dating back to 1893. 

♦ Find a Lawyer, to locate a lawyer or law 
firm by name, practice, or city/state. 

♦ Forms, for over 8,000 Federal and State 
Court forms and sample agreements for 
small businesses. 

♦ Legal News, for current news articles 
on a specific subject. 

♦ Library, for background information 
in articles written by top attorneys, bar 
associations, and government agencies. 

v' Tips 

■ To display FindLaw resources geared to 
your particular interests, click on the appro­
priate link in the navigation bar at the top 
of the home page (Legal Professi.onal s, 
Students, Busi.ness, or Publ i.c). 

■ For best results, be sure to click on Help & 
Informati.on at the bottom of the home 
page and get to know the material pre­
sented there. The search tips and advice 
provided in Fi.ndlawHelp and 
LawCrawler Informati.on are likely to 
prove especially useful. 



~RSTGOV 
rwftni ctlctt.lPU..Stkffn•tm 
fi rstgov.gov 

FirstGov 
An official Web site of the United States 
government, FirstGov (firstgov. gov) is 
designed to give you one-stop access to all 
local, state, and federal government resources 
that are available online. The site offers three 
ways for locating information: 

♦ Search by keyword using the FirstGov 
search form. 

♦ Browse the FirstGov subject directory, 
which is organized into topics like 
':Agriculture and Food;' "Federal Benefits 
and Grants," and "Money and Taxes:· 

♦ Click on the link for a specific branch 
of the U.S. Government (Executive, 
Legislative, or Judicial). 

Other Search Tools from A to Z 

v' Tips 

■ FirstGov doesn't currently offer much in 
the way of search tips and help informa­
tion, except to say that, in choosing your 
search terms, you should "try to be as 
exact as possible." 

■ Give the search form a try, but if you 
don't find what you're look for after a 
couple of queries, use the subject directory 
or the links for branches of government. 

■ If it's Congressional activities you're 
interested in, for example, click on 
Legi.slati.ve Branch and you'll find 
information about the United States 
Senate and House of Representatives, 
the Congressional Budget Office, and 
the Library of Congress. 

Then click on L i.brary of Congress and 
you'll find a link for Thomas Legi.slati.ve 
Informati.on. Named in honor of Thomas 
Jefferson, this site (thomas. lac.gov) 
gives you access to the full text of the 
Congressional Record, all legislation cur­
rently under consideration by Congress, 
and historical documents like the 
Declaration ofindependence and the 
Constitution. 
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