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Table 11.1 v Tips
r---_T\DL Search Stacks Up Against the
How . P B To see how AOL Search measures up
Leading Search Engines against the leading search engines when
NUMBER oF WeB it comes to database size, see Table 11.1.
SeaRCH ENGINE PacesS INDEXED
Google 1.2 billion B Inlate 1998, AOL bought Netscape
Netscape Search (powered by Google) 1.2 billion Communications, so AOL Search and
Yahoo (powered by Google) 1.2 billion Netscape Search are now owned by the
Lycos {powered by FAST) 575 million same company.
t d by Inktomi GEN3 illi ) .
:Et%?ﬂgpowere s ) 502 :l;”;z: B For news and information about AOL and
: ; - - its parent company, AOL Time Warner,
Northern Light 330 million i :
: i visit www.aoltimewarner. com/press
Excite 250 million (Figure 11.1)
AOL Search (powered by Inktomi) 110 million AR e
MSN Search (powered by Inktomi) 110 million

Note: Search engine sizes are based on figures reported as of fanuary
2001 by Search Engine Watch (www.searchenginewatch.com).
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Figure 11.1 You’ll find press releases and other
information about AOL Time Warner at the company’s
Web site.

181

HI¥VIS 10V



THe AOL SEArRcH HOME PAGE

Chapter 11

The AOL Search
Home Page

Nicely designed and refreshingly clutter-free,
the AOL Search home page (Figure 11.2)
provides you with three different ways of
finding information. You can search the Web
by entering a query in a very basic search
form, browse the Web by topic, or use a set
of specialized tools for some of the most
common day-to-day search tasks.

Search Form —

A AOL Anywhere

My AOL search :

Links for
Specialized
Search Tools

Web
Directory

Al =

[ vhite Pages » Yellow Pages = Jobs « Downloads = E-mail Fincler = Home Pades » Health = Maps

Stock Quotes = Classifieds = Newvsdroups = Shopring = Newes = Kids Only = Encyclopedia

A0 &2

" Arts & Entertainment

Movies, Music, MP3, Television, .

Autos

Buvers Guides, Makes, Repair...

Business
Jobs, Investing, Real Estate...

Computers & Internet

Internet, Softwware, Hardware, .

(Sames
Wb, Video, Trading Cards...

Health

Fitness, Medicine, Nutrition,

Home & Garden
Families, Cooking,..

News
MNewwspapers, Media, Weather .

Recreation
Antigues, Pets, Humor. .

Reference

Dictionaties, Encyclopedias, Maps. .

Regional

US, Canada, UK, Europe ..

" et

Science & Technology

Biology, Environment, Astronomy...

Shopping

Auctions, Apparel, Books, Gifts .

Society & Culture
Govt., Reletionships  Genealogy.

Sports
Football, Vivestling, NASCAR, .,

Travel

Cruises, Destinations, Reservations..

0
ole

American

Hi-Fi»

Figure 11.2 The AOL Search home page locks like this, whether you access it via AOL or the Web.
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AOL Search

Figure 11.3 AOL subscribers can use the AOL toolbar’s
Internet/Search theWeb option to get to the AOL
Search home page.

Enlel =tyds heltie sud clitk "Seatc]

AAcisearch I

Sateti Opliotis | Holn

Figure 11.4 There’s nothing complicated about the
AOL Search form —just type your query in the text hox
and click the Search button,

As mentioned previously, anyone with Internet
access can use AOL Search, which is located
on the Web at search.aol. com. Subscribers
to AOLSs online service can also get to the AOL
Search home page by signing on to AOL and
then clicking the toolbar’s Internet/Search
the Web option (Figure 11.3).

Search form

The search form for AOL Search (Figure 11.4)
includes a box for entering your query and

a Search button to submit it. AOL Search
defaults to doing an AND search, looking

for all the words and phrases you type, so it's
not necessary to use plus signs (+) or the
Boolean operator AND, but you can if you wish.
{AOL Search supports a full range of Boolean
operators, including proximity operators and
parentheses for nested searches.)

v Tip

B AOL Search automatically looks for your
search words in both AOL content and
the Web. But what if you want to limit
your search to one or the other?

You might try the SearchOptions link,
right below the Search button. It takes
you to a page offering “Where should we
look?” radio buttons for AOL Only or On
the Web Only. Unfortunately, it doesn't
seem to work. We did more than a dozen
"AOL Only” searches for features that we
know AOL offers {games, horoscopes,
and photography, among others), and got
“no results found” messages every time.
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THE AOL SEARCH HOME PAGE

Chapter 11

Web directory

AOL Search's Web directory (Figure 11.5)
comes from the Open Directory Project
(dmoz.org), a human-compiled guide to the
best Web sites, organized in outline fashion,
with 16 main topics and hundreds of
subtopics and sub-subtopics. You can click
on any topic (or subtopic) that appears on
the AOL Search home page and then “drill
down” through the various levels of the
directory (Figure 11.6) to locate Web sites
that might be of interest.

v Tips

B Unlike Yahoo (www.yahoo.com), AOL
Search doesn’t give you the option of
limiting your search to topic categories
in the Web directory. But it does include
matching Web-directory topic categories
in your search results.

B The Open Directory Project is owned by
AOL, which acquired it along with Netscape
Communications in 1998, Despite the
change in ownership, the process for
building the directory remains the same—
volunteer editors from around the world
who are knowledgeable on a particular
topic take responsibility for reviewing
Web sites and selecting the best ones for
inclusion in the directory.

—

AOL Search Main Categorias
Arts & Entertainment Recreation
Movies, Music, MP3, Televisicn.. Antigues, Pels, Huror..

Autes Reference
Buyers Cuides, Mskes, Repair .. Didfionerics, Encyclopedias, Maps

Business Regional
Jobs, Invesling, Real Estete.. US, Canads, UK, Europe.

Computers & Internat Science & Technology
Irterned, Sotivware, Hardyvare.. Biglgay, Eavironmernt, Aslronomy...

Games Shopping

Wb Videa, Trading Cards Auctons Apparel Books, Gitts |
Health Society & Culture
Fiiness, Med gine, Mulriion.., Govl., Reletionships, Geneslogy.,
Home & Garden Sports

Fami=s, Cooking... Forotball, Wresting, NASCAR
News Travel

Newvspapers, Media, Westher. Cruises, Deslinalions, Reservalions

Figure 11,5 The Web directory is organized into 16 main
categories, shown here in bold.

Main = Arts > Photography

SUB-CATEGORIES IN PHOTOGRAPHY

- Allemslive (301) « Nagh! Phatograghy (22)

» Carreras (373) . LAl 8)

* Cubs (104) + Panoramic (122)

« Conlests (BD) . e Pagas (344)
» Digital (55) = Photograshers (4108)

« Dacumeniary (162) - Bholojoumaksme® (60,

= Exhibils (1301) * Resources (B3)

* Egrensic Photograchy (24) + Boad Pholograghyi® (45)

= Hislory (21) « Services@ (493)

= Linkz@ (35) * Stock (511)

. i - zines (46) « Techniques (150)

* Manufaclurers (134) = Underwater@ (138)

* Maslers (237) *» Warkghops and Coutseg (74)
* Museums(@ (16)

Figure 11.6 The Arts & Entertainment category includes
Fhotography, which is further broken down into more
than two dozen sub-categories. The numbers tell you
how many Web sites you'll find by clicking on each link.
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—

yints Paosx s YeiowPacen - Joba - Downjopss » Exmad fmder Home Pagey» Heay» Mapy

Figure 11.7 Often one of these specialized tools can
get you the answer you need faster than a regular
Web search.

Figure 11.8 Clicking this logo takes you back to the
AOL Search home page.

Specialized search tools

The AOL Search home page includes links
for a set of specialized tools that come in
handy for everyday search tasks—looking
up e-mail addresses and phone numbers in
yellow pages and white pages directories,
checking stock prices, getting maps and
driving directions. locating product informa-
tion, and so forth (Figure 11.7).

v Tips

B To make AOL Search your Web browser’s
default home page, see “Customizing
Your Web Browser” in Chapter 4.

B You can return to the AOL Search home
page al any time by clicking the AOL
Search logo (Figure 11.8) that appears
on every page.
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Chapter 11

Searching with AOL Search

There are two important points to keep in
mind when searching with AOL Search:

¢ AQLs overall goal is to help you find what
it considers to be the best information
related to your search. Consequently, it
favors its own proprietary content and
Web sites that have been selected by AOL
editors (and the Open Directory Project’s
volunteer subject experts) over Web sites
from the spider-created Inktomi database.
You won't even be shown Web pages from
Inktomi if matches are found in these
other sources.

¢ Anyone with Internet access can use AOL
Search, but unless you're an AOL subscriber
and you have signed in with your screen
name and password, you won't be shown
AOL content.

To enter a query:

1. Ifyoure an AOL subscriber, sign on to
AOL and use the toolbar’s Internet/
Search the Web option to go to the AOL
Search home page. Subscribers and non-
subscribers alike can access the home
pagce by going directly to search.aol. com.

2. Type your query—expressed as a plain-
English question or one or more unique
keywords—in the search form (Figure
11.9). If you type a question, leave off the
question mark at the end because that's
one of the symbols AOL Search uses for
a wildcard character.

3. To look for an exact phrase, enclose
the words in double quotes: "digital
photography".

Enlz wyrtds Delow and thck "Search®
A& Aoisearch =Ty
Seatch Ostions | sty
Figure 11.9 AOL Search defaults to doing an AND
search, so it would interpret a query like this to mean
you want to find items with all three words,
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You can use the Boolean operators AND
and OR (uppercase no¢ required) to com-
bine words and phrases, AND isn't really
necessary, however, because AQL Search
defaults to doing an AND search.

You can also use plus signs (+) in front of
required words and phrases.

5. If you want to exclude a word or phrase
from your results, use the Boolean opera-
tor NOT: photography NOT fashion.

v’ Tips

B Instead of going to the AOL Search home
page, AOL subscribers can simply enter
a query in the AOL navigation bar’s text
box and click Search to submit it
(Figure 11.10).

B AOL Search is rot case sensitive, so you'll
get the same results whether you type
your queries in uppercase, lowercase,
or a mix of the two.

W Two types of wildcard characters can be
used in AOL Search queries.

To match multiple characters anywhere
in a word (beginning, middle, or end),
use an asterisk: photog* would find refer-
ences to photograph, photographer, and
photographic.

To match a single character, use a question
mark (?): adapt?r would find references to
both adapter and adaptor. Fran? would
find both Frans and Franz.

A, America Online ' el T =&

(@ | $ - e e 5 7y

Maill Center. Print My Files My AOL  Faveriles /ntefmat  Channels Peaoles Quotes. rerks  Calendar
a kodak cigtal camers i ; rf«’ | @_—l[m

Figure 11.10 AOL subscribers don’t have to go to the AOL Search page. They can type a query in the AOL navigation
bar’s text box and click Search to submit it.
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SEARCHING WITH AOL SEARCH

Chapter 11

To view your search results:

1. Click the Search button (or hit. (Enter)) to
submil your query.

2. Your search results (Figure 11.11) will be
organized into as many as four sections:

A Recommended Sites. The items here
include AOLSs proprietary content,
“official” Web sites for companies and
celebrities, and other Web sites
selected by AQLSs editorial staff.

A Sponsored Links. These are paid
listings for sites offering products and
services related in some way (often
quite loosely) to your search words.

A Matching Sites. Typically the largest
section, this includes AOL content
and Web sites from the Open Directory
Project. You can scroll through the
entire list or click the Show Me link
for AOL Only or Most Popular Sites
(Figure 11.12).

A Matching Categories. These are topic
categories from the Open Directory
Project that may be relevant to your
search (Figure 11.13).

RECOMMENDED SITES
- Kotk Digital Cametas - Find products end compere prices el Shop @& oL

SPONSORED LINKS

The search tesults helow are provided by a <aird party and aie nol necessanly endarsad by ADIL
g B, .

* flon't Buy & Beforn You PricoSCAN 1Y
* Hoduk Oigial Sale} st CameraClyb.com

MATCHING SITES
Show Me: AOL and the Web | A0L Only | st Popular Stes
Resuity foom (e WendW Sl may contain ebjeciienasbls mataial Ihat ACL deemns endere

The DVC323, Kodak's USE decklop videu camera.
MlpSenw hodah comicglbinfveb Calalug pl7product=K ODA

Kodak Digital
Canprehensive guide 1o diglal caneres with how 10 use guides, price compariscns
o kodak cormfUSie fpaigral shim!

Ciear end concise ntormalion and revievws aboul digtel cameras
Ao el le L CamEra-now.cor

Ehow me poes ety

MATCHING CATEGORIES

1. Compuders = Hardware = Peripherals > faskion Video Cemerss
2, 2ds » Phalog-sphy > Digital

3. Shappina = Photooranhy = Digital

4, Aris » Phatloarsphy » Afternative > Infrared

5. i3 > Phologrephy > Cameras =

Figure 11.11 Here's an example of how AOL Search
presents results. You may not be able to read the
individual items here, but you'll get a sense of how a
typical results page is organized.

MATCHING SITES

Show Me: AOL and the Web | AOL Only | Most Popular Sites

Figure 11.12 You can view a subset of your Matching
Sites results by clicking the link for AOL Only or Most
Popular 5ites.

MATCHING CATEGORIES

1. Computers > Hardware = Perpherals » Desktop Video Cameras
2. Ants = Photography = Digital

3. 2hopping = Phologranhy = Digital

4. Arte = Photography = Alternative = Infrared

5. Arts > Phloaraphy > Camarss > Avanced Photo System

Figure 11.13 Matching Categories come from the Open
Directory Project. For recommendations on the hest
Webh sites on a particular topic, just click its link.
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we diun'tfind any results for the search you reguested. Fesavss @
Here are some réesulls fram a broad web search Nabiems

Figure 11.14 AOL Search displays this message to
zlert you that the results that follow are from the
Inktomi database.

Web Sites

Wel) Pages Related News

Figure 11.15 Click the Web Pages tab to display results
from the Inktomi database. (AOL Search uses Web Sites
to refer to its original set of results and Web Pages faor
results that come from Inktomi.)

P Ph Ma
Reviews written by consumers at Epinions .com,
hitplwww. epinions. comdmags-FPaopular_Phatography

Show mﬁn& like this

Figure 11.16 Until the technology is perfected, the
Showmemore like this option is likely to be a waste
of time.

In addition to these four sections, your
results may include two additional sets
of results:

A Matching Web Pages. These results
come from the Inktomi database.
They are displayed automatically
(Figure 11.14) if no results are found
for any of the other four sections.
Otherwise, you have to click the Web
Pages tab (Figure 11.15).

A Matching News Articles. Displayed
only if you click the Related News tab
that may appear at the top of your
search results page, these iterns come
from The New York Times, major news
wires (Associated Press, Reuters, and
Bloomberg), and other news sources.

3. You can visit any item on the search
results page by clicking its link.

v’ Tips

B You can increase the likelihood of being
presented with all six categories of AOL
Search results by limiting the number of
words you type in the search box.

B The Showme more like this link (Figure
11.16) for Web sites on the search results
page is a neat idea, but the technology
isn't quite there yet. Ask for more sites
like the one for Popular Photography
magazine, for example, and you'll be pre-
sented with a list of other magazines
starting with the letter 2.

In most cases, you'll probably have better
luck using the Matching Categories section
to find similar sites.

B AOL Search doesn't give you any control
over how your results are displayed.
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SEARCHING WITH AOL SEARCH

Chapter 11

To refine an AOL Search query:

1. One way to refine a query is to simply
add anotlher unique keyword or phrase
and run the search again. AOL Search
looks for all the words that you type in
the search box, so this has the effect of
searching within your original results
(also referred to as set searching).

2. Use the Matching Categories section to
get ideas for additional keywords. And
remember that you can use Boolean
operators (AND, OR, NOT, etc.) to com-
bine words and phrases.

3. Another technique you might try is to
look for words in close proximity to one
another, which can often cut down con-
siderably on Lthe number of irrelevant hits
(Figure 11.17). AOL Search supports
three different proximity operators: ADJ,
NEAR, and W/n. See the AOL Search
Quick Reference (Table 11.2) for examples
of each.

v Tips

m Don't struggle too much with refining
your search. Instead, try another search
engine that offers a larger database of
Web pages and better tools for refining a
query (field searching, case sensitivity,
limiting a search to a specific language,
etc.). AltaVista, Google, or one of the
other “Big Six” engines covered in Part 2
of this book would be a good place to go
for a “second opinion.”

B For a summary of search rules and
examples for AOL Search, see the AOL
Search Quick Reference (Table 11.2).

B For AOL Search’s own help information,

click the Help link that appears below
the Search button (Figure 11.18).

Endas meisy Debos a0l 1ErL e

M AoLsearch R

Hare  Sasch Optioos | Hetp

Figure 11.17 A proximity search using the Boolean
operator NEAR may produce better results than
simply tyning kodak digital camerain the search box.

= ':‘Ji a

Home | Search Optione | maﬁl;

Figure 11.18 To learn more about AOL
Search, including new features that may
have been added, click the Help link.
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Table 11.2

AOL Search Quick Reference

FOR THIS TYPE OF SEARCH:

Plain-English Question

Phrase Search

AND Search
(multiple words and phrases,
each of which must be present)

OR Search
{(multiple words and phrases,
any one of which may be present)

NOT Search
(to exclude a word or phrase)

Case-Sensitive Search
Date Search

Fiela Search

Nested Search

Proximity Search

Wildcard Search

Do THIS:

Type a question that expresses the idea or concept,
using as many words as necessary. Don'tinclude a
guestion mark, because it may be interpreted as a
wildcard character.

Type the phrase enclosed in double quotes.

Type words or phrases separatad by a space.

You can also use the Boolean operator AND (uppercase
or lowercase) to connect two or more search terms,

or put plus signs (+) directly in front of required search
terms. All three examples will produce the same results.

Use the Boolean operator OR (uppercase or lowercase)
to combine words and phrases.

Use the Boolean operator NOT (uppercase or lowercase)
to exclude a ward or phrase.

Not available.
Not available.
Not available.

Use parentheses to group search expressions into
mare complex queries,

| AOL Search offers three different proximity operators,

which you can type in uppercase or lowercase:

AD) to find words next to each other. The example
would find paint stripping and stripping paint.

NEAR or NEAR/ to find one search term within a
specified distance (17 is number of words) from another.
The example would find moss within five words of roof.

W/n to find one search term within a specified distance
(s number of words) after another, The example
would find roof within three words after moss.

Use an asterisk (%) to match multiple characters
anywhere in a word (beginning, middle, or end).
The example would find cabinetmaker, cabinetry,
and cabinets.

Use a question mark (?) to match a single character.

EXAMPLES:

Does NormAbram have aWeb site

"New Yankee Workshop”

"paint shaver" clapboard

"paint shaver" AND clapboard
+"paint shaver"” +clapboard

woodworking OR cabinetry

"customwindows" NOT software

hardware AND (antique OR
reproduction)

paint ADJ stripping

moss NEAR/S roof

moss W/3 roof

cahinet*

"anders?nwindows"”
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EXCITE

excite.

Good to Know

One of the original Web search engines,
Excite is now part of Excite@Home, a
company that provides Internet portal
features and high-speed cable service.

Excite supports the use of Boolean
operators and makes it easy to search
for news and multimedia files.

But its database is relatively small (250
million pages) and it lacks “power
search” options like field searching,
case sensitivity, and wildcards.

If you don't like Excites cluttered home
page, you can "personalize” it, or enter

your queries on a page devoted to searching,

Like many successful high-tech ventures, Excite
was conceived in the garage of a suburban
California home. It was the brainchild of six
young software developers, fueled by burritos
and a strong desire to “work together and do
something entrepreneurial.” They launched
their service in 1995, went public a year later,
and in 1999 merged with @Home, a leader in
broadband “always-on” cable Internet services.

Now one of the most popular Internet portals,
Excite supports the use of Boolean operators
and nested searches for creating complex
queries. It also offers some nice features for
locating multimedia files and for searching
and tracking news stories.

On the downside, Excite lacks many of the
“power search” features that Internet users have
come to expect, like searching Web page titles
and other fields, doing case-sensitive searches,
and incorporating wildcards in their queries.

Another drawback to Excite is the relatively
small size of its database. Currently 250
million pages, Excite’s database is more than
twice the size of the one used by AOL Search
and MSN Search. (Both are powered by
Inktomi’s 110-million-page database.} But it's
substantially smaller than the 1.2-billion-page
Google database—which is also used by
Netscape Search and Yahoo—and the data-
bases of the other Big Six engines.
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Chapter 12

Consequently, if your Excite scarch is
unsuccessful—or whenever thoroughness
counts—be sure to try Google
(www,google.com) or one of the other

Big Six engines.

v Tips

B To see how Excites database stacks up
against all the leading search engines
covered in this book, see Table 12.1.

B For more information about Excite and
its parent company, Excite@Home,
scroll down to the bottom of the Excite
home page (www.excite.com) and click
Press Releases. In addition to news
stories, you'll find a brief company history,
Q&A, and a short broadband tutorial
(Figure 12.1).

Media Relations

Welcome 10 Excile@Home's Media Relaians cads Plrase frd below s st of
Vrirs 10 Coecl you 13 E+Lde@Homat I'ss] rews and compsny miamalion

* Weteing M gt caly}
Bd p Salpnsns Meties (10450 NIY
Erctaliricna's Was lemder B350 N0

Ta repan an @HOME Benecd piobidm, pleasa ¥ (30 10 g your cablo
company's @Hame serce conlal i

Figure 12.1 You can learn more about the Excite
search engine and its parent company by clicking
PressReleases on the home page.

Table 121

How Excite Stacks Up Against the
Leading Search Engines

SEARCH ENGINE NUMBER OF
WEB PAGES INDEXED
Google 1,2 billion
Netscape Search (powered by Google) | 1.2 billion
Yahoo (powered by Google) 1.2 billion
Lycos (powered by FAST) 575 million
HotBot (powered by Inktomi GEN3) 500 million
AltaVista 350 million
Northern Light 330 million
Excite 250 million
AQL Search (powered by Inktomi) 110 million
MSN Search (powered by Inktomi) 110 million

Nate: Search engine sizes are based on figures reported as of January
2001 by Search Engine Walch (www.searchenginewalch.com).

Contact Information

Excite@Home

Redwood City, California
650-556-5000 (voice)
650-556-5100 (fax)
www.excite.com
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The Excite Home Page

The first thing you'll notice when you visit
the Excite home page (www.excite.com)is
that it’s without a doubt the most cluttered
and disorganized Web page imaginable. Like
a teenager’s room, there’s stuff strewn every-
where. And depending on the season, you may
even find that the site has been “decorated”
for Halloween, or that snowflakes are drifting
across the screen.

The good news is that, with Excite’s Personalize
feature, you can get rid of the clutter and
create your own version of the Excite home
page that’s more conducive to searching
(Figure 12.2). Once you've done that (we'll
tell you how later in this section), you'll find it
much easier to focus on the most important
search-related features—the Excite search
form and Quick Tools.

Search Form

Walcome Emily!

2 1{ha g Weh © w o Eﬁ_nmif‘ M.EEITE{TME;E :kTo-l
= Seare Address Oroscopes
Extral Puffy Testifies r -——h] |Book MapsDirection
% Poll Japan Apology? = Aiding Faoople Finder
Tip Relief for Allergiss | Products: VisorPDA-MP3+CDs | Tickets  Stock Quotes -
* Seo Barenaked Ladies __ Calendar YellowPages —— Specialized
Video Explore Excite E'—B.Sﬂgf'!l'li More... Search Tools
. i i = = L
ﬂgsr‘ Dean Ornish Diet Autos = I—'!“!'_h Shopping mﬂ:kem:n
* Fres! Nalure ! Business | Investing m Free
Screensaver | |Qarsemm Lifestyle Git Zone Downipads
Computers MusicHofl === - =] rople-Shatt
20 Top MTV Videas 'Education  Real Estate People/Chat Opfc- pecific
~ [EntertainmentRelationshipscy v Excite Pages
Games Travel ;
Paint Your Browser ' Super Fast internet

Excite Network: Excite Blue Mountain Ars Webshots
Exclte@Home Services: @Homs Web Access Free Onlins Storefront Search Voyeur Work.com
Help rewl
Excite Products: Excite Moblle Excite Assistant Advanced Search Excite Toolbar Blue Mountain invite

Global Exclte: Australia Austria Canada Excite in Chinese Denmark France Germany ltalv Japan C ewaih
Netherlands Norway Poland Spain Sweden Swilzeriand UK. Vf’“"fffy' pecific
ersions

Add URL Advertise on Excite Jobs@Excite Press Relegses |nwvestor Relalions
Make this my start pagel

Figure 12.2 The Excite home page, optimized for searching using the Personalize feature.
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Chapter 12

Search form

Excite’s search form (Figure 12.3) makes it
easy to focus your search on a specific type
of information. Just type your query in the
search box and click the appropriate radio
button to indicate whether you want to search
the Web, news articles, photo archives, MP3
files, or product information.

You can search for phrases in quotes, or use the
Boolean operators AND, OR, AND NOT, and
parentheses to combine words and phrases.

Quick Tools

A section called Quick Tools (Figure 12.4),
conveniently located to the right of the search
form on our personalized Excite home page,
provides links to a number of specialized
reference tools—airline farefinder, searchable
classifieds, concerl and sporting events
locator, maps and driving directions, yellow
pages, people-finding tools, and so forth.

The Quick Tools section is a standard feature
of every personalized Excite home page.

The same set of tools is available on the
regular (cluttered) version of the home page,
but you might very well miss it because it's
buried in a section called Explore Excite
under the heading “Tools.”

v Tips

W The Lxplore Excite section of the Excite
home page (Figure 12.5) looks like a
traditional Web directory, organized by
topic, but it’s really not. Each link takes
you to a special page devoted to a single
broad subject area—Autos, Business,
Careers, etc. The content varies by topic,
but typically includes pointers to the best
Web sites, news headlines, specialized
search tools, and (of course) advertise-
ments for related products and services
(Figure 12.6).

=

£3 Web * HNeus ‘—F Photoz O MP3s . Producte
= Search |

Figure 12.3 Excite’s search form lets you specify
whether you want to search the Web or another
database, such as a photo archive.

I"mger ghert"

Quick Touls Figure 12.4 You can
Address Bogk  Horoscopes use this collection of
Auline Tickets  Maps/Diteciions . raference tools for
Calendar Feople Finder e arnany
common day-to-day

Clasgfmds Stock Quoies : ?
Conced Tickels Yellow Panes searches, l'ke getting
Froe More.., stock quotes or looking
Rovenlisds

up phone numbers and
e-mail addresses.

Explore Excite

Autos Health Shopping
Business Investing Quilst Centar
Careers Lifestyle Digital Cameras
Computers MusicHot!
Education Real Estate '
EntertainmentRelatlonships 2o crat
Family Sports Chatl ‘
Games Travel Instant
Messzqing

Figure 12,5 Excite has created a set of
topic-specific Web pages that you can get
to with these links.

exoite entertainment 'y

Submit
Your Site!

Figure 12.6 Here’s an example of what you'll find if
you click the Explore Excite Entertainment link:

a topic directary, special search forms, top movies
and TV shows, entertainment news, and more.
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Figure 12.7 The links for Excite’s Personalize feature
are next to the logo on the home page. Until you go
through the sign-up process, Page Settings, Content,
Layout, and Color are inactive.
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Figure 12.8 For Excite searches without the portal
interface, use this search-only page at
www . excite.com/search.
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Excite is offered in several country-
specific versions that you can access
from a set of links on the home page
labeled “Global Excite.”

To use Excite’s Personalize feature for
creating your own customized home
page, click Sign Up or Create your Start
Page! (Figure 12.7) and complete the
form. Once you've done that, you can pick
and choose the content for your page,
move features around on the screen, and
even change the color scheme if you're

so inclined.

If youd rather not bother with the
Personalize feature, here’s another solution
to the home-page clutter problem:

Go to www. excite.com/search and do
your Excite queries from that page
(Figure 12.8). It's devoted exclusively

to searching.

To make Excite your Web browser’s
default home page, use these URLs in
your browser’s home-page setup Address
or Location box:

http://vwww,excite.com
(for the Excite home page)

http://www.excite.com/search

(for the special Excite search page)

If you're not sure how to access your
Web browser's home-page setup feature,
see "Customizing Your Web Browser”

in Chapter 4.

To get back to the Excite home page from
anywhere within the site, click the Excitc
logo that appears at the top of every page.
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Searching with Excite

Whether you use Lhe search form on the Excite
home page (www.excite.com), or the one on
the page devoted exclusively to searching
(www . excite. com/search), the process for
entering a query is the same. Here are the
key points to keep in mind:

¢ You can express your query as a plain-
English question, one or more unigue
keywords, or a phrase in quotcs.

+ By default, Excite performs an OR search,
looking for any of the words in your query.

¢ For more precise searches, you can use
plus and minus signs to require (+) or
exclude (-) words and phrases, or use the
Boolean operators AND, OR, AND NOT,
and parentheses. Full caps are required
for Boolean operators.

+ lixcept for Boolean operators, Excite
searches are not case sensitive. You'll get
the same results whether you use upper-
case, lowercase, or a mix of the two.

To enter a query:

1. Type a question, several unique keywords,
a phrase in quotes, or a Boolean expression
in the search form text box (Figure 12.9).

2. Ifyou want to tell Excite to search a
database other than the Web, click the
appropriate ratio button above the search
form text box. Options include News,
Photos, MP3s, and Products.

v Tip

W lor a description of the non-Web data-
bases that Excite searches, click Help on
the Excite home page and then select
SearchHelp from the Directory/Info menu.

® Web € Hews & Pholos o MP3s & Products

- : v —
|+"roger ebert” +"movie reviews" | Search

Figure 12.9 It’s a good idea to use plus signs (or the
Baolean cperator AND) in yaur searches, because Excite
defaults to looking for any of the words (OR search).
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$aarch Homae | Advenced Wap Search |
Abcut 140 found in Wob Sitas for +* rugarnbnrt' +"movle raviews"
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7ap 10 Displayads full Decriphian | Show Teies Only | Yaw by Ukl
» SguecEbart

WLz g s fte
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Brint Fllm Raviews (Chizkga Sun-Times) 1998 capaule summarias

Figure 12,120 Here’s an example of how Excite presents
search results. The total number of matches appears
in the upper left.

Top 10 Displayed: Full Description | Show Nitles Unly | Liew by URL
* Roger fhert
URL: htlpefenveassuntese scomabert e bertoar him

Cuerent Eberd Poviyws
URL: Mttpefemn s suntmos comfncesonert L ittas

VURL: Rtk /fzen wvpler.on Tondaiorzrdthanovigs/ehsit a52

b i o Al
nefcailettmeasan ”Tﬂe litre

URL: bt /e

URL: httpidfwrww suntimos comfindes/angvr-man roml
* Moviedujce!
LKL: bty e ww mowejucs . comf

Excile Direchary Match: Moyie Ssviews by Onine Cotics

URL: hlto: frwene omtmes anmsoulputSianmoevia/mowne 1 ind

WRL: bt fnioviasrayis s coinssus. net/mastor [iimi

Figure 12.11 The Show Titles Only display opticn
lets you quickly scan page titles for information
that might be of interest.

Top 30 Displayed: £yl Dussristizn | Show Titlas Only | View by URL

* www.moviejulce,com

° Movigluice!

° rashi mgyi

Figure 12.12 Using the Viewby URL display option,
it’s easy to see that the Chicago Sun-Times Web site
is the place to go for Roger Ebert movie reviews.

To view your search results:

1. Click the Search button (or hit (Enter])
to submit your query.

2. Your results will be presented 10 to a
page, with the best matches listed first,
elong with a count of the total number
of matches found (Figure 12.10).

3. To get a quick handle on your search
results, try one of Excites alternate
display options:

Show Titles Only presents your results
without the descriptions (Figure 12.11).
Viewby URL organizes the titles by Web
address (Figure 12.12)—a neat way to
find out if there’s a particular site that has
lots of pages devoted to the information
you're looking for.

4. You can view any item listed on your
results page by clicking its title link.

continues on next page
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5. To find related items, click the
Web Directory link (Figure 12.13) at
the top of your search results list. Web
Directory matches (Figure 12.14) come
from LookSmart (www.looksmart . com),
a human-compiled guide to the best sites
on the Web.

LookSmart is organized in hierarchical
fashion, with major topics, subtopics,
and sub-subtopics. To help you under-
stand where a particular item in your
search results fits in the LookSmart
Directory, Excite includes the main topic
category, and each level of subtopics,
separated by a greater-than symbol (>).

v Tips

B Many of the leading search engines
“cluster” search resulls and show only

one ot two pages from any given Web site.

The idea is to present you with as much
variety as possible, especially in the first
couple of pages of your search results.

B Excite takes a different approach. They
give you all the matching pages. But they
also provide you with the Viewby URL
display option, which you can use to get
a bird's-eye view of where your results
are coming from.

Show Results: The Wweb | WB%Dirgggorg

Figure 12.13 To find Web pages in the LookSmart
Directory with content related to your query, click this
link, located at the top of your search rasults list.

By e Oy br [NEER 1oV SID2E0N B

HU L s St = R R
Fager Thart gont the mavie $howe rrecs end Saows od what B Teals ore Br bigh

Figure 12.14 The first two lines in this Web Directory
listing tell you where the item is categorized by
LookSmart. A greater-than symbol (>) separates each
tapic from the next level down.
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—

Advanced Web Search

Figure 12.15 This link gives you access to
Excite’s Advanced Web Search page.

= srecislon search o™
e.-)(cute Frecision s pn"‘:‘“

Step 1. Chosus Eserch Tunns

Seat| DNE »8) #3r0 Of pFaase & IMpOTIArce 1o ulty

woka BE WL LR JUIINT Pin/Gr eesinans vlae Tnte Teeas )
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| === £ vt vmen & Gond 1 e © S et R
f © wusr wave  Gocd (o Have T wust Hat Have
T et sawe 2502w Maw 30t e pvn

-
aaf ez tapwad Reves

Step 2. choose Display (Optianal)

Sewct fimen of vatuny [12 <]

Lisdlay t twe/summanns: [Ireiide Summaner =]

Step 3, gsorch In o Epeciliz Language (Cptionall

supaet targuage [Foghan =]

Step 4. chosss Country/Domaln (Bptional)

Sefart COurtry/Dammn: [l Copsvas & Gemees (e, com o) )

L]

Figure 12.16 If you want fo limit your search to a
specific language, domain type, or country, use this
search form. You can also boost the number of search
results per page from 10 to 50.

Sesnt dure | Aavenzdd wWet Searah | Vopsun | Sont A 5o

To refine an Excite query:

1. Try adding another search term, and be

sure to use the Boolean operator AND

or plus signs (+) to tell Excite that each
word or phrase in your query must appear
in the results.

Remember that by default, Excite searches
for any of the words. So if you type multiple
words in the search box without using
AND or plus signs, you're sure to get a
huge number of irrelevant results.

. You might also try clicking Advanced Web

Search (Figure 12.15) on the search
results page and re-entering your query in
the form presented there (Figure 12.16).

With the Advanced Web Search form,
you can limit your search to Web pages
written in a specific language, and focus
on a particular domain type (com, edu,
gov, etc.) or country.

You can also boost the number of search
results that are presented on each page
from 10 to 50.

. If you're not successful finding what you're

looking for after a couple of attempts with
Excite’s search forms, try another search
engine that has a larger database and
more sophisticated search tools.

continues on next page
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v Tips

B For a summary of Excite search terms
and how to use them, see the Excite
Quick Reference (Table 12,2},

B You can learn more about Excite features,
including new ones that may have been
added, by clicking Help on the Excite
home page. Then pick a topic from the
Directory/Info menu (Figure 12.17).

The two menu options Lhat you're likely
to find most useful are Search Help (for
descriptions of Excite databases and
general and advanced search tips) and
NewsTracker (to learn how to setup a

Info

your own personal “news clipping service”). = =_ L

Tableaz.2

. Figure 12.17 This menu

. on the Help page leads to
information an a variety
of Excite features and
servicas. NewsTracker
and Search Help are the
most important from a

- searcher’s perspective.

Excite Quick Reference

FOR THIS TYPE OF SEARCH:

Plain-English Question

Phrase Search

AND Search
(multiple words and phrases,
each of which must be present)

OR Search
(multiple words and phrasss,
any one of which may be present)

NQT Search
(to exclude a word or phrase)

Case-Sensitive Search
Date Search

Field Search

Nested Search

Proximity Search
Wildcard Search

Do THIS:

Simply type a phrase or question that expresses the
idea or concept. Use as many words as necessary.

Type the phrase enclosed in double quotes,

Use a plus sign (+) in front of each word or phrase that
must appear in the results,

Alternatively, you can use AND (full caps required)
between the words or phrases.
Type words or phrases separated by a space.

Alternatively, vou can use OR (full caps required)
between each word ar phrase.

Use a minus sign () directly in front of the word or
phrase you want to exclude from your results.
(Note that there's no space between the minus sign
and the search word.)

Or use NOT or AND NOT (all caps) in front of the word
or phrase you want to exclude.

Not available,
Not available.
Not available.

Use parentheses to group Boolean expressions into
mare complex queries.

Not available.
Not available.

EXAMPLES:

thoroughbred racingin
Kentucky

Where can I find informaticn
about thoroughbred racing
inKentucky?

"Kentucky Derby"
+racing+"Churchill Downs"

racing AND "Churchill Downs"”

Derby Preakness
Derby OR Pregkness

"horse race" -Derby

"horse race" NOT Derby
"horse race" AND NOT Derby

racing AND Charse OR
thoroughbred)
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search Engines(Weh)
search Endines(MNewsTracker)

Glosshrenper Reviews(Weh)
Glogsbrell _tr Revieves(NewsTracker)

| |
| - L e
Figure 12.18 We can periodically check for reviews of
our books—on the Web and in various news sources—
by clicking a link in the My Searches box.

m Excites NewsTracker feature isn't as
easy to set up and use as Northern Light's
Search Alert Service (covered in Chapter 9).
But it’s worth considering if you plan to
make Excite your primary search engine
and youd like to be able to monitor
news stories.

B You can do the same thing for both Web
and news searches—enter a search once
and save it so that you can run it again
from time to time—with an Excite feature
called Saved Searches.

You'll first have to use the Personalize
feature to create a customized version of
the Excite home page, as described earlier
in this chapter. Then click Content on
the Excite home page and select Saved
Searches from the Content menu. Click
Done and a My Searches box will appear
on your personalized Excite page.

Once you've added your searches using
the edit button in the My Searches box,
you can run them any time you wish by
simply clicking the appropriate link
(Figure 12.18).
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Good to Know

MSN Search is the default search
engine for Internet Explorer (IE) and
Microsoft Network (MSN).

It's powered by Inktomi’s 110-million-
page database (the smallest of the top
search engines covered in this book) and
uses LookSmart for its Web directory.

MSN Search encourages you to keep

your queries simple. Boolean operators
and most other “power search” features
are available only with Advanced Search.

Despite its relatively small database
and limited search options, MSN
Search does a surprisingly good job of
returning high-quality results.

For more precise searching of a larger
database, use Google or one of the
other "Big Six.”

MSN Search is among the most heavily used
search sites on the Internet. But its popularity
is due in large measure to the fact that it

has a built-in audience—the four million
subscribers to the Microsoft Network (MSN)
Internet service, plus the tens of millions of
brand-new computer users each year whose
systems come equipped with the Microsoft
Internet Explorer (IE) Web browser.

The vast majority of these MSN subscribers
and new computer users have no idea that
they can change [Es default home page from
MSN (www.msn . com) to some other Web site
of their choosing. Consequently, they leave it
set the way it is, and whenever they click the
MSN or IE Search button, theyre presented
with an MSN Search form.

Fortunately, it's possible to get fairly good
results with MSN Search, using the simplest
of queries. The creators of the site have chosen
to emphasize quality vs. quantity of search -
results. (Their objective is to present a small
number of highly relevant Web pages on the
very first results page.) And they discourage
the use of “power search” capabilities—
Boolean expressions, field searching, limiting
a query by date and language—Dby relegating
these features to the Advanced Search form.
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MSN Search even tries to accommodate poor
gpellers and those prone Lo Lyping errors with
what it calls a “what you mean is what you
get” approach to searching. They’ve designed
their software to recognize common mis-
spellings, so that a search for, say, Brittany
Spears or Britney Speers will nevertheless
return Web pages featuring teen singing idol
Britney Spears (Figure 13.1).

Like its rival America Online (AOL), MSN
uses Inktomi’s 110-million-page database for
its Web-page results. That makes them tied
for last place among the major search engines
covered in this book when it comes to data-
base size. (See Table 13.1 for specifics.)

But the relatively small size of the MSN
Search database isn't necessarily a problem.
Unless you're looking for some very obscure
piece of information, or when thoroughness
is absolutely essential, it probably doesn't
really matter whether you search 110 million
Web pages, or 1.2 billion.

The biggest drawback to MSN Search, in our
opinion, is that it doesn’t allow you to search
wilh much precision. And features like the
“what you mean is what you get” approach
to common misspellings may work most of
the time. But what if you're looking for infor-
mation on a business associate named Britt
Speers? 1y as you might, MSN Search will
insist that “what vou mean” is Britney Spears!

.
Search the Wah fer: _ =
_}britt any Fneers Search |

—_—

Resulis 1-15 of about 41 conteining 'bnttany speers' 1

ol U iy Suinnd & Sie
Ge: tha T Most Poputar Sites for “Brittany Speers”

! il . Fils
Official %an sile incluces a live chat roorn, fan club irformatien, a pholo
Rlip ey betneyspears. cornd

2 Hingy - ial !
Sign up to receive news and special information aboul singer Snzars
htlpidiema pesps combritnay

3 rilney - B nii
Resource for [ans of the pop sensatior fealures news, her calendar
Hltp:thems Beitneyonling nel!

Figure 13.1 Spelling and typing errors are often not a
problem for MSN Search. Even though we spelled the
name incorrectly, the search engine located several
“official” Britney Spears fan pages.

Table13.1

How MSN Search Stacks Up Against the
Leading Search Engines

SEARCH ENGINE NUMBER OF
Wes Paces InDexeD
Google 1.2 billion
Netscape Search (powered by Google) | 1.2 billion
Yahoo {powered by Google) 1.2 hillion
Lycos (powered by FAST) 575 million
HotBot (powered by Inktomi GEN3) 500 million
AltaVista 350 millien
Northern Light 330 million
Excite 250 million
AOL Search (powered by Inktomi) 110 million
MSN Search (powered by Inktomi) 110 million

Note: Search engine sizes are based on figures reported as of january
2001 by Search Engine Watch (www.searchenginewatch.com).

Contact Information

Microsoft Network

Redmond, Washington
800-386-5550 (customer service)
877-635-7019 (technical support)
www.msn.com (MSN home page)
search.msn.com (MSN Search)
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v Tips

B Out of curiosity, we did an MSN Search
for the "what you mean is what you get”
acronym WYMIWYG (which could be
pronounced “why-me-wig,” but we're just
guessing!). Turns out the acronym has
been used since the mid-1990s in educa-
tional measurement circles to refer to
“What You Measure Is What You Get.”

An obscure fact and a relatively small
database, but we found it quickly and
easily by simply typing wymiwyg in the
MSN Search form.

B You won't find an About link on the MSN
Search page, but if you're interested in
reading up on the latest Microsoft and
MSN corporate news and information,
visit ww.microsoft.com/mscorp.
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The MSN Search
Home Page

If you're an MSN or IE user, you've probably
already figured out that clicking any button
labeled “Scarch’—on the MSN home page
(www.msn. com) or on the IE toolbar—takes
you to the MSN Search home page (Figure
13.2) or some version of Lthe MSN Secarch form.

You can also go to MSN Search directly,

of course, by typing the Web address
search.msn.com in your browser's Address
or Location box.

The MSN Search home page is devoted
exclusively to searching. The key features to
zero in on are the search form, Web directory,
and Advanced Search option.

msnY o ——

MSN Home Hotmail RUEHE (41l Shopphing Money People & Chat

Search Web Search

Link for
Advanced Search

Search the WWeb for:

Search Form

Subri ases
Entertainment > Wovies, Telavision, husic, Games, Celebrties, Humor & Fun =
Work & Money > Financial Planning, Jobs, Companies, Professions, Business

Shopping > Auchions, Glassilieds, Cards & Gifls, Onlne Slores, Aulomolve
Pseopls & Chal » Chat Personals, Find Feaple, Farums & Lisls, Homepages
Lifesiyle » Baoks Pels & Anmals, Gardsa'rg, Hobhies, FondAfine, Fashion
Libraty > Education, Reference, Society, Sciences, Governrment & Paolitics
Trzvel = Transpartation, Actndlles, Lodging, Resemvalions

Sports » News & Seores, All Sports, Dutdaor Becreation

MSM Worldwide Search sites: —

——————— Web Dijrectory

Links for Country-
Specific Versions

To search: fior an® of W30 a rierpaioral sles, selacl o 2 of the $aka vgiow

Linlrena Catmds (Engigh) Erance

Fzrnary U L

flSes] Maudcn Othar couriting,,
Other Links: —] Special Features:

Free Gumes
Chat

Gresting Carcs

Relurh to MSH Search

Buy Books
Evert Tickets
More higre:

Links for Specialized
Search Tools

Figure 13,2 The MSN Search home page is devoted exclusively to searching.
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Search the Web for:
Eut har biodaraphiess

Searcn

Figure 13.3 MSN Search would interpret this query
to mean that you want to find Web pages with both
words, even though you haven’t used plus signs.

—
HE TR Submt o Ste

gﬂgﬂ_a_mgmn» Movizs, Television, Music, Games, Calebrilias, Hurnor & Fun

Work & Money > Einancial Pisaning, Jobs, Companies, Professions, Business

Computing > Inlernel, Sales, Software, Hardware, Mullimedia, Compuler Sciznce

Shopping > Auctions, Classifieds, Cards & Gifls, Online Stores, Automative

Paople & Chal > Chst, Personals, Find Peocle, Forums & Lisls, Homepages

Lifestyle > Books, Pels & Animals, Garcening, Hobbies, FoodfWine, Fashion

Likrary > Educalion, Refsrence, Saciely, Sciences, Govimment & Pelitics

Tiavel > Transporslion, Aciwilies, Lodging, Reserations

Eﬁﬁ.ﬂﬂ_ﬂﬁﬂ_ Kids, Refsllonshins, Home, Family, Relizion & Bele!

Sporls » ores, A Spods, Juldpor Regreation

Figure 13.4 The Web directory on the MSN Search
home page comes from LookSmart, a human-compiled
guide to the best Web sites, organized by topic.

weh Nirectory > Life slyle > Books

&mn.m.nm_ ~fughom AZ - Beusalers «Bookstorey < HyCountry
+Chal A Bvwnty »(ramy »Gentes *Buwinds & blovwiponts »Poatry  « Publicationy
« Thagey & Criticiem  « Witing & Puhlishing

.

Figure 13.5 We clicked on the Web directory’s
Lifestyle category and found a subcategory catled
Books, which is further broken down into the
subcategories shown here.

Search form

The MSN Search form (Figure 13.3) is about
as simple as they get—a box for entering
your query and a Search button to submit it.
MSN Search automatically looks for all the
words in your query, so it's not necessary to
put plus signs (+) in front of required terms.

v Tip

B Boolean operators aren’t allowed on this
search form. In fact, if you combine
search terms with AND or OR (in full caps)
on the MSN Search home page, you'll get
a “no results found” message. Use lower-
case and the Boolean operators will
simply be ignored.

Web directory

The Web directory (Figure 13.4) on the
MSN Search home page is created and main-
tained by LookSmart (www. Looksmart . com),
a company that employs a staff of editors to
identify the best Web sites and organize
them into meaningful categories.

When you do an MSN Search, your results
include matches from the LookSmart Web
directory as well as the Inktomi database of
Web pages. But you can also browse the
directory by clicking the link for one of the
10 major categories (Entertainment, Work
and Money, Computing, etc.) or the dozens of
subcategories, and then “drill down™ through
topics of greater specificity (Figure 13.5).

v Tip

m Unlike Yahoo (www. yahoo. com), MSN
Search doesn't give you the option of
limiting your search to the Web directory.
But you can increase the likelihood of
finding Web directory matches by using
a fairly general word or phrase as your
search term.
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Advanced Search option

When you want to search with more precision,
or exercise some control over how your results
are presented, click Advanced Search (Figure
13.6) and use the form presented there.

With Advanced Search, you can enter Boolean
expressions, boost the number of results per
page from 15 to 50, change the sort order,

do field searches (titles, links, and domains),
and limit your queries in a variety of ways—
by language, date modified, and multimedia
file type, among others.

v Tips

B Tor a set of specialized tools called
Quick Links (Figure 13.7) that will help
you with common day-to-day search
tasks (looking up e-mail addresses and
phone numbers, getting maps and driving
directions, checking stock market perform-
ance, etc.), click More in the Other Links
section of the MSN Search home page.

B MOSN Search is offered in several country-
specific versions that you can access from
the home page (Figure 13.8). In addition
to being presented in the country’s native
language, the content is also tailored to
the country.

B To make MSN Search your Web browser’s

default home page, see “Customizing
Your Web Browser” in Chapter 4.

B You can get back to the MSN Search

home page by clicking the Web Search link
{(Figure 13.9) that appears at the top of
most pages within the site.

Figure 13.6

The Advanced Search link
takes vou to a page that
gives you access to
“power search” features
not available on the MSN
Search home page.

Mew Web Search

Advanced Searc
Help o

Quick Links

LOOK IT UP

E-mail Search
Whita Pages
Yellow Pages
Encyclopedia
Maps

Health Info
Weather

g res

Restaurants

Figure 13.7 These are
just a few of the many
specialized search tools
you'll find an the Quick
Links page.

MSN Worldwide Search sites:

Tn search fram ons of MSN'e internaiional sitez, celect ona of tive inke helow

Busirsla Corada (Encisi) France
Getinany UK us
Japan Mexico Other couniries

Figure 13.8 If you live outside the United States—
or you simply want to explore the Web from the
perspective of another country —try one of MSN
Search’s country-specific versions.

W_%@sa_ﬂ:b.

Figure 13.9 Use this link,
which you’ll find at the top
of most pages within the
site, to get back to the
MSN Search home page.
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Search the Web for:

book clubs

Figure 13.10 With MSN Search, it's often best to start
with a simple query like this.

Search the Web for:
[bacon AND NOT francis

Search |

Advanced Search Options

Find: |any ofthe wards =]
any of the words :
Enabliall the words
“lwords in title
the exacl phtase

fndd e diaet IE v 3eanch vem e i3 Minare”)

Resul

links o URL

Figure 13.11 For searches that involve excluding a
word, we've found that using ANDNOT on the
Advanced Search form works better than using a
minus sign (-) on the regular search form.

v Tip

B A more effective way to exclude a word or
phrase from your search results is to go to
the Advanced Search page, type your query
in the search box using the Boolean operator
ANDNOT (in full caps), and choose Boolean
phrase from the Find menu (Figure 13.11).

Searching with
MSN Search

Aswe've said, the search form on the MSN
Search home page is quite simple to use and
offers very few options. There are just a few
basic rules to keep in mind:

+* You can type up to 150 characters in the
search form’s text box.

¢ Theres no need to use plus signs (+) to
combine words and phrases, because
MSN Search automatically looks for all
the words in your query.

# Boolean operators aren’t allowed, and
including them is likely to result in a
“no results found” message.

# Searches are not case sensitive, so you'll
get the same results whether you type
your search terms in uppercase, lower-
case, or a combination of the two.

To enter a query:

1. Go to MSN Search (search.msn.com)
and type a plain-English question or
several unique keywords in the search
form (Figure 13.10).

2. Tolook for an exact phrase, enclose the
words in double quotes: "readingmaketh
a fullman".

3. If you want to exclude a word or phrase
from your search results, try putting a
minus sign (-) in front of it: bacon -francis
(no space between the minus sign and
the search word).

This may or may not actually eliminate
the word from your search results, but
it’s likely to push pages containing the
excluded word farther down in the list.
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To view your search results:

1. Click the Search button (or hit (Enter])
to submit your query.

2. Your results will be presented 15 to a page,
along with a count of the total number of
matches found (Figure 13.12). They’ll be
organized into as many as five categories:

A Popular Search Topics are designed
to help you refine your query by sug-
gestling search words or phrases that
might be related (Figure 13.13).

A Featured Sites are Web sites from
MSN.com and MSN sponsors, some of
whom pay for appearing in this section.
A special icon is used to identify the
official Web site of a company, brand,
or product (Figure 13.14).

A Web Directory Sites come from the
human-compiled LookSmart Directory
(the Web directory that’s featured on
the MSN Search home page).

A Top 10 Most Popular Sites are
generated by Direct Hit (Figure 13.15),
a “popularity engine” that ranks Web
sites based on how often users click
on them at the Direct Hit Web site
(wwi.directhit.com).

A Web Pages come from the 110-million-
page Inktomi database. MSN Search
does rot “cluster” search results, so if
multiple pages within a Web site
match your query, they will all be
included in vour results.

3. You can visit any Web site on the search
results page by clicking its title link.

Search the Web for:
[bonk =liubs _Search |

Popular Search Topics

Doubls: iging clug] % & & =
Bogk-pithy Morih Chibs & & & &

Audig Pook Club® = = &
Cpeil's Book Cluk freg o gropp! & 8 & & &
" RasLiis 1- 15 of about 564 containing ‘bock clubs P

| woingn Onina Foolk Cliy

Ce! uad'ng suggrstisns. ehal, or asie th2 aulhor question &

’ 0

L &ars about us, read revisws © suoges| boaks

5]

Seimiit 8 S

et the Top 10 Most Popular Sites for "Book Clubs"

3 Oprans Baok Club - Official
Official resource for (b2 mllueniial buvk ciub eianed by 1alk shov host Oprah Winfey
aulhor biogrephiss.
Miplawe opra zomfobcfabe_tandisz atm)

Fee-basi club offecs saancs on books Wih an zuthar and arshiizs cestion
At i home com’

Figure 13.12 Here's an example of how MSN Search
presents results. The total number of matches
appears in the line right below the shaded box,

Fopular Search Topics:

e pok Club (book-buying clubl® = & & =&

Book-of-the- h Club s & 4
Audio Bogk Club# # & = 4
prah’ k Club (reading araup)® * &

Figure 13.13 The Popular Search Topics section for
aur book clubs search suggests four topics we might
want to explore,

+1 Audio Book Club

Figure 13.14 Links tagged with the special icon shown
here lead to the official Web site for a company,
brand, or product. Microsoft is part owner of
RealNames, the company that registers names and
authorizes use of the ican.

Popular 434 % Direct HIt Web Sites for "baok clubs"

Search Results 4-10 Rarked by Papularsy Nyt
Lo fin!e, Yook Clubs, Silaie Clobs, Ao ard M ORE1E oo Wel Bees fnn
Al STARR

Free v pzges to Book Clubs, Ciec Clubs anz Antisue Dealers. Hundreds of baok
cl_b pages, shop “or antiques ar place = frer antique classifisc

httpid/back-clubinet

2, et L Ao Gluhs BRI

The have closed thew oneration 25 of March 31, 1999, You may continue to
forward zny customer service 1ssues to bockclubs@megraw-hill.com . We invite yau
ta place any new oroers

hitis/fwmn bookelubs megesw-hill coms

3, Ouling Rijak Glube i3

Cnling Book Clubs -~ The page of Rachel's Campendium of Online 8ook Discussions,
et al., that discusses onbne book clubs.

httd rfewwe his camy/~alle gnaselubs himl

Figure 13.15 MSN Search gets its “Top 10 Most
Popular Sites” from a company catled Direct Hit.
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e POy Y eSS e ey
LR

Results per page['5 =]
ahow results summaries

show ane result per domain;

sort equally relevant results by, | default =

Figure 13.16 To make changes in the way your results
are displayed, use these options on the Advanced
search form. Unfortunately, you have to make the
changes each time you search.

Advanced Search Options
Tip: You do not need ta specify zll the options

e hewy YO Sesof seOIRT Gt S el Vhigilrg
Find: |any of tho words =
Enable stemming: T e, ind “movies" 1f vour seareh word is movie®)

e e Ui fhaed help
Results per page] 15 -l
Showy results summaries ¥
Showy one result per domain. &
Sort equally relevant results by: |n!efaun > [
FlEntit Y el t T Iosd of 5 onacla o help
Region: |A_r_|y =} -»I
Language: [al =]
Dormain: | £ 400N, NS gov)
Document directory cepth: |Any ! '-vf
Rt viaie re s 2330 thare hom apatiy o e Lelp
Modified hetween: l and: l
(cemimdyyyy)
Faaligd yont s Fo b Bt o A it s i T i __@E
Results must contain:
" images " audio
T video ' mp3 audio
T ActiveX I VBScript
7 Shockwave > Acrobat

[T JavaScript I Java applets

file extension |

Figure 13.17 The Advanced Search form offers a
number of “power search” capabilities that can help
you refine a query.

v Tips

If you want to increase the likelihood of
being presented with all five categories

of MSN Search results, don't enter a long
phrase or a plain-English question in the
search box. MSN Search’s objective is to
direct you to the “most popular” or “best”
Web sites on a given topic, and the search
engine has been designed to do that most
effectively when you enter just a couple
of search words.

If you want to be able to control how your
results are presented, click Advanced
Search and use the form presented there.
The Advanced Search display options
(Figure 13.16) let you boost the number
of results per page from 15 to 50, suppress
Web-page descriptions, “cluster” results
so that you'll only be shown one page per
Web site, and sort equally relevant results
by date, title, or page depth (how far “"down”
in the Web site the page is located).

To refine an MSN Search query:

L.

Start by reviewing the list of Popular
Search Topics (if any) to see if there’s one
that seems appropriate. If so, click on it
to generate a new search.

You can also refine an MSN Search by
simply adding another unique keyword or
phrase to your original query. Since MSN
Search looks for all the words, this has
the effect of searching within your original
results (also referred to as set searching).

. You might also try clicking Advanced

Search on the results page and using the
fill-in-the-blanks form (Figure 13.17) to
refine your query. Advanced Search offers
a number of “power search” features not
available on the MSN Search home page:

conftinues on next page
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A Boolean Operators. You can use AND,
CR, AND NOT, and parentheses in your
queries to create Boolean expressions
and nested searches. Just be sure to
type the Boolean operators in upper-
case and select Boolean phrase in the
Find menu (Figure 13.18).

A Field Search. You can ook for words
in Web page litles and links using the
Find menus words intitle and 1inks
‘o URL options. For links, be sure to type
the complete URL (including http://)
in the Advanced Search form’s search
box: http: //waw.bartleby. com.

To limit a search to a specific domain or
domain type (com for commercial, edu
for education, org for non-profit orga-
nization, etc.), enter that information
in the Domain section (Figure 13.19)

A Language Option. You can limit
your search to Web pages writlen in
a specific language.

A Date Search. You can focus on Web
pages modified within a range of dates.

A Multimedia/File Search. You can
search for Web pages that include
specific types of files (images, audio,
video, VBScript, etc.).

A Stemming. You can turn on stemming
(a typc of wildcard searching). so thatl
MSN Search will automatically look for
both root words and variations.

If you haven’t found what you're looking for
after a couple of attempts with MSN Search’s
regular and Advanced Search forms, try
another search engine that has a larger data-
base and more sophisticated search Lools.

v Tips

B A sct of tabs (Figure 13.20) at the Lop
of the search results page lets you do
a follow-on search for news articles,
shopping sites, and yellow-pages listings
related to your query.

——

e ———
Search the Web for:
F’ book clubs” OR "reading groups"” ‘Séa(ch;J

—)

Advanced Search Options
Tip Vou do hot need o specily 2l the aptions,

help
Find: |eny of the words ,t!]
1any of the words
Enablfall the words first "mzdan i your seeveh wend s "riavie™
words in tile .
o " help

Figure 13.18 You can use Boolean operators on the
Advanced Search form. Just remember to type them in
uppercase and set the Find menu to Boolean phrase,

Dornain:  jedu

Figure 13.19 Typing edu in the Domain search box tells
MSN Search to limit the query to education Web sites
(sites whose domain names end in . edu).

Figure 13.20 You can use these tabs to do a quick
search of news, shopping, and yellow-pages
information, without having to retype your query.

214



MSN Search

]’_’f corcliI=1

&= @ Find | & Al Topics|
y . " M

For help on basic .

search, click a topic:

@ Print the Help page

[@ start using MSN
Search

17 Get good results
from a basic search

@) Find compzny and
product pages

[7] Search for music
[3] Start a new search
(3 Find a business
For help on MSN
Search:

[bpe word(s) here] | &2

Table 13.2

Figure 13.21 The MSN
Search help information
is accurate and
searchable, but we're
not crazy about the way
it’s presented, in a
skinny frame like this.

® For a summary of search rules and exam-

ples, see the MSN Search Quick Reference
for the regular {Table 13.2) and Advanced
Search (Table 13.3) forms.

MSN Search’s own help information,
which you can access by clicking Help on
the home page and the Advanced Search
form, is rather skimpy and difficult to use.
It appears in a frame on the right side of
your screen (Figuxe 13.21), and you have
to right-click in the frame order to print a
topic ((Control)-click on the Macintosh).

On the plus side, the help information is
searchable and, for the most part, accurately
describes MSN Search features. The only
topic we encountered that didn't work as
advertised was wildcard searching using
an asterisk (*) on the Advanced Search
page. (Every wildcard search we tried
resulted in a “no results found” message.)

MSN Search Basic Search Quick Reference*

FoR THIS TYPE OF SEARCH:

Plain-English Question

Phrase Search

Do THIS:

Simply type a question that expresses the idea or
concept, using as many words as necessary.

Type the phrase enclosed in double quotes.

EXAMPLES:

What's thebestplace for
cross-country skiingin
Minnesota?

"Gunflint Lodge"

AND Search
(multiple words and phrases,
each of which must be present)

OR Search
(multiple words and phrases,
any one of which may be present)

NOT Search
(to exclude a word or phrase)

Case-Sensitive Search
Date Search

Field Search

Nested Search
Proximity Search
Wildcard Search

Type words or phrases separated by a space.
MSN Search automatically searches for all the words,
50 plus signs (+) aren’t necessary.

Not available. Use Advanced Search.

Use a minus sign () directly in front of the word or
phrase you wanl fo exclude from your results,
(Note that there's no space between the minus sign
and the search word.)

Not available.
Not available. Use Advanced Search.
Not available. Use Advanced Search.
Not available. Use Advanced Search.
Not available.
Not available. Use Advanced Search.

skiingsnowboarding

skiing -downhill

*Note: This table applies to searches using the form on the MSN Search home page. For Advanced Search, see Table 13.3.
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Table 13.3

MSN Search Advanced Search Quick Reference*

FOR THIS TYPE OF SEARCH:

Plain-English Question
Phrase Search

AND Search
(multiple wards and phrases,
each of which must be present)

OR Search
(multiple words and phrases,
any one of which may be present)

NOT Search
(to exclude a word or phrase)

Case-Sensitive Search
Date Search

Field Search

Nested Search

Proximity Search
Wildcard Search

DO THIS:

Type a question that expresses the idea or concept and
choose al1 the words on the Find menu.

Type the phrase without any special punctuation and
choose the exact phrase on the Find menu.

Type words or phrases separated by a space and
choose all the words on the Find menu.

Alternatively, you can combine words and phrases with
the Boolean operator AND (full caps required) and
choose Boclean phrase on the Find menu,

Type words or phrases separated by a space and
choose any of the words on Find menu.

Alternatively, you can combine words and phrases with
the Boolean operator OR (full caps required) and
choose Boclean phrase on the Find menu,

Lse the Boolean operator AND NOT (full caps required)
with the word or phrase you want to exclude and
choose Boalean phrase on Find menu,

Not available.

Specify range of dates in the Modified between saction
of the search form, using the format dd/mm/yyyy.

Three types of field searches are possible:

Titles. Type search words or phrases in the search box
and choosa wordsin titie on Find menu.

Links. Type complete URL (including http://) in
search box and choose 1inks to URL on Find menu.

Domain. Use Domain section of form to limit your
saarch by domain type (com, edu, gov, org, etc) orto
a specific domain.

Combine search terms with Boolean operators and
parentheses, and choose Boolean phrase from the
Find menu.

Not available.

Use Enable stemming option to automatically search
for both root words and variations. With stemming
enabled, a search for budget would also find
references to budgets, budgetary, and budgeting.

EXAMPLES:

When was the Mir space
station launched"?
Hubble space telescope

"spaca camp” scholarships

"space camp™ AND scholarships

NASA "space program”

NASAOR "space program"

shuttle ANDNOT challenger

Modified between: p1/01/2001
and: 30/06/2001

astrongut hall of fame
http://www.cstronaut.org

Dormnain: com
Domain: nasa. gov

(NASAOR "spacepragram™)
AND budget AND 2001

budget

*Note: This table applies to searches using MSN Search's Advanced Search form, For searches using the form on the MSN Search

home page, see Table 13.2.
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Netscape Search

Good to Know

Netscape Search is the default search
engine for the Netscape portal site.
and it’s one of several search aptions
for Netscape Navigator.

Search results come from three main
sources: Netscapes Smart Browsing
database of "official” Web sites, the Open
Directory Project, and the gigantic
Google database.

You can use Boolean operators, plus
and minus signs, and wildcards with
Netscape Search, but the site offers
little else in the way of “power search”
features.

Where it really shines is in locating
Web sites for companies, brand-name
or trademarked producls, and siles
that have been identified as the best
on a particular topic.

If you use Netscapc Navigator as your Web
browset, you're probably at lcast somcewhat
familiar with the Netscape home page and
its various “portal features,” chief among
them Netscape Search. for finding informa-
tion on the Web. When you install Netscapc
for the first time, or upgrace to a new version,
the Netscape home page loads automatically.
The hope is that you'll leave it that way and
begin all your online sessions—and do all your
Web searches—from home . netscape. com.

As you may recall from the section in Chapter
4 on "Customizing Your Web Browser,” you
can make any Web site your default "home
page” location. But it you're currently using
the Netscape home page and you're happy
with the features it offers, by all means stick
with it. This chapter will help you understand
what Netscape’s search function is all about
and how to use it to best advantage.
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Toward that end, there are two things you
need to know up front:

+ What are you searching? The creators of
Netscape Search have decided to empha-
size quality over quantity. When you do
a search, your results come trom several
different sources, including Lhe 1.2 billion-
page Google database (waw.google. com).
But whenever possible, Netscape Search
first presents you with Web sites from its
Smarl Browsing database, und a manage-
able number of related topic categories
and Web siles from the Open Directory
Project (dmoz.org).

¢ What search tools are available?
The search tools thal are affered with
Netscape Search are quite limited. You
can use Boolean operalors (AND, OR,
and ANDNOT), plus and minus signs,
and wildcards, but that’s about it. You
can't search by date or language, focus
on specific fields, do case-sensitive
searches, or control the way your results
are digplayed.

Despite the lack of “power search” tools,
Netscape Search is a good choice when your
cbjective is to find some of the best Web siles
cn a particular topic, or when you're looking
for brand-name products and therefore

want to be able to zero in on the official
company site.

Contact Information

Netscape Communications

Mountain View, California

650-254-1900 (voice)

650-528-4124 (fax)

home.netscape.com (Netscape portal)
scarch.netscape.com (Netscape Search)
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P

Table 14.1

How Netscape Search Stacks Up Against
the Leading Search Engines

—;:;cﬂ ENGINKE NUMBER OF WEB

PAGES INDEXED

Google 1,2 billion
Netscape Search (powered by Google) 1.2 billion
Yahoo (powered by Google) 1.2 billion
Lycos (pawered by FAST) 575 million
HotBot (powered by Inkiomi GEN3) 500 million
AltaVista 350 million
Northern Light 330 million
Excite 250 million
AOL Search (powered by Inktomi) 110 million
MSN Search (powered by Inktomi) 110 million

Note: Search engine sizes are hased on figures reported as of january
2001 by Search Engine Watch (www.searchenginewatch.com),

I frame - Netscape 6

—E— e e, e
ey

L=l % estee lauder

Figure 14.1 Fstée L auderis an Internet keyword, so

with Netscape 6 and IE 5, you can use that instead of
v . elcompanies. com to get to the company's Web site.

v Tips
B The Google database of Web pages used

by Netscape Search is the largest of the
leading search engines. (See Table 14.1
for a comparison.)

Netscape’s Smart Browsing database of
company and product Web pages is
similar to the RealNames database used
by Google, MSN Search, and others. Both
are designed to enable you to access a
Web site by typing an Internet keyword
(instead of a complicated URL) in your
browser’s Address or Location box
(Figure 14.1).

RealNames (www . realnames . com) charges
companies for the privilege of “owning”
an Internet keyword, while inclusion in
Netscapes Smart Browsing database is free.

The Open Directory Project, a volunteer
effort to identify the best Web sites and
organize them into meaningful topic
categories, was acquired by Netscape

in 1998. Some 20,000 volunteer editors
from around the world—people who are
passionate about a particular subject—
contribute to the directory.

Close on the heels of Netscape's acquisition
of the Open Directory Project, America
Online (AOL) bought Netscape. To read
about this and other Netscape develop-
ments dating back to 1994, go to

home . netscape. com/company.
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The Netscape Search

Home Page

Located at search.netscape.com, the
Netscape Search home page (Figure 14.2) is
nicely organized and designed exclusively for
searching and browsing the Web. It includes
a search form, Web directory, and links for a
set of specialized tools for handling common

search tasks.

Netscape Search

[ & specialized
Searches

Yallow Panes
Whils P§§E§

Links for—
Specialized
Search Tools

Job Search

L

¥ Learn More

krowsnr
It ermes: 1

Ereguent Questinns
Links for——| Tinzon Searching
Getting M:ore = Get Involved
Information Heli build the laraest

the web

Gel the katast
o muricater

BT

Mips and Dijeclions
Broducl Seach

Dectsion Guides
Lacal Information
Internatignal Seorch

Search cuectly from vour

Netszase Seaich
Afiitiate Pragtam

human-edited direclory on

Becmie an Edilar
Suggest a Site

| — Search Categories —

Arts & Entertainment
Literature, Movies, Music
Badin, T, Celehtiting

Business
Investing, Jobs, Consuliing
Small Business

Computing & Internet
Hardwiare, Sofware, WA

Brograrnming, ¥Vah Ainhnring

Games
Bararg, Cansole, PC, Online
Viden, RPGs, Garnblin

Health

YWornen's, Men's, Children's
Disrases, Filneszs, MMedicing,
Mutrition

Home & Family
Impmrement. Baal Eslate

MNetscape

Shareware, Small Business

News
Tech, Wlagzzines
Mewspapetrs, Weather

Recreation
Travel, Outdaors, Collecting
Gardening, Crafls, Food

Reference
Lofleges & Universifies, K12

Maps, Dictionaries, Trans/alion

Regional {in English)

USA, Uk, Australia, Canada,
Eurnpe, Snuth America, Africa,
Agia

Science & Technology
Astronnmy, Rinlagy, Chemisiry
Earth, Environment

Shopping
Autos, Antinues, Auctions
Clothing, Bifs, Eleclranics

Soclety & Lifestyles
Genealogy, Relationships
History, Law, Polilics, Religion

Sports

Basehall, Baskethall, Foothaill
Golf, Hockey, Soceer

World {in native language)
Deutsch, Espariol, Francais,
Japanese, Chinese, llalizng,
Porugugs, Hussian, Polska,
Indonesiz

helg - Sitebdap - Advadise withUs - Add Sile - Whar's Mew & Cogl

Figure 14.2 The Netscape Search home page gives you two ways to look for

information on the Web: using a search form or browsing by topic.

| Search Form

L Web Directory
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gearch the Web or Ask 2 Q

uestion

.;airsrhawbo‘x mag_ic frame

f-ig;re 14.3 Type a query like this and Netscape
search will look for all three words, even though we
haver’t used AND or plus signs.

nme
(drature, Mavies, bagc
Enchg, TV, Celebydic

Business
nvesting, Jabs, Consukting

small Eusiness

t
Hardvvare, Software, Wi
Frogramming, Web dadhorire

Games
Board, Console, PS, Qnling
vitlga, BPGe, Gambling

Health

worren's, Men's Childean's
Digsuses, Finess, Medizing,
Mutrizion

Home & Famil
Kirls, T2ens, Seniare, Pets,
Improvemert, Rea' Eslate

Netscape
Sharewars, §mal Busness

News
Tech, Matazines
Mevwspspers, Weather

Regreatich
Travel, Duidoors, Collecting
Gardening, Crafls, Food

Reference
Coflenes & Uneverniies 112
weps, Dislionaries, Translalicn

Regional (in English)
USA, LK, ausiralia, Canads,
Eurnpe, South &inerca, &irica,
fsia

Astronomy, Biology, Chemistry
Eartn, Enviconment

Shopping
2uos, Arfigues Suctions
Clathing, Giflz, Electronics

1 e
@eneslocgy, Relalionships
History, Lawr, Politics, Feligion

Sports
Baszhal, Basketball, Foolbell

Goll, deckev, Sceeer

World (in native language)
Ceutsch, Esnariol, Frangsis,
dapancse, Chinese, keliano,

Pordugués Riissian, Folsks, Indonesia

Figure 14.4 Netscape owns the Open Directory
Project, so that’s the Web directary that appears on
the Netscape Search home page.

Adoption (4

(13

Directories (58)
Heraldry (13
Inmnigration (734)

¢ 4 8 & B @

Medical (6)
Military (1)

Magazines and Ezines (10)

Obituaries (24)
Personal Pages (457)
Products and Sarvices
{338)

Beligions (58)
Resources (733
Beunions (24
Royalty (49)
Surnames (3 409)

v s e & @

Figure 14.5 We clicked on Society & Lifestyles and
then Genealogy tc reach this set of sub-subtopics.
The numbers in parentheses tell you how many
reviewed Webh sites you’ll find for each one.

# Specialized
Searches
Yellow Pages
White Pages
Maps and Directions
Product Search

Decizion Guides
Lacal Information
[nternational Search

Job Search

Figure 14.6 Often one of these
specialized tools can gat you
the answer you need faster
than a regular Web search.

Search form

The search form for Netscape Search is very
straightforward—a box for entering your
query and a Search button to submit it
(Figure 14.3). Netscape Search defaults to
doing an AND search, looking for all the
waords that you type in the search box, so it’s
not necessary to use the Boolean operator
AND or to put plus signs (+) in front of
required terms, although you can if you wish.

Web directory

The Web directory (Figure 14.4) on the
Netscape Search hame page comes from the
Open Directory Project (dmoz . org) and is
similar in concept to Yahoo (www. yahoo. com).
You can click on any one ol the 16 major topic
categorics and then “drill down” through

the various subtopics and sub-subtopies
(Figure 14.5).

The Web sites you'll encounter in the directory
are generally among the best available on a
giver topic, because they've been hand-selected
oy knowledgeable editors—not rounded up
by an automated spider program.

v Tip

B Unlike Yahoo, Netscape Search doesn't
give you the option of limiting your search
to the Web directory. But you can increase
the likelihood of finding Web directory
matches (rather than Web pages from the
Google database) by using a fairly general
word or phrase as your search term.

Specialized search tools

The Netscape Search home page includes
links for a set of specialized tools for comman
day-to-day search tasks—looking up e-mail
addresses and phone numbers in yellow pages
and white pages directories, getting maps and
driving directions, locating product informa-
tion, and so forth (Figure 14.6).

continues on next page
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Chapter 14

You'll also find a link for International
Search, which gives you access to versions

of Netscape Search designed for specific
countries and for languages other than iinglish.

v’ Tips

B The links in the Learn More and Get
Involved sections of the home page
provide details on Netscape's Internet
keywords, the Smart Browsing feature,
and the Open Directory Project (including ——
how to become an editor yourself). . e &

Figure 14.7 With Netscape 6, the Search button’s

Search the Web option takes you to the Net Search
page shown in Figure 14.9.

B ‘To make Netscape Search your Web
browsers default home page, see
“Customizing Your Web Browser” in
Chapter 4.

s ) i & Neisea r COM - Netscape
B Ifyou use Netscape Navigator as your R Ll L

browser, its Search button (shown in 5
Figure 14.7 for Netscape 6 and Figure 1 Beck  fouiu Paloed

< = 3 @ [2]a

ix
= se

ke Foulsr i | Netscare e
14.8 for earlier versions) takes you to a 2 <E'Bookmerks & Netsha[inpfhorss netscape.com/
multi-option search page called Net Figure 14.8 With older versions of Netscape, use Lhe

Search (Figure 14.9). Search button shown here to get to the Net Search page.

Each time you visit Net Search, one of
nine search engines will be chosen for

Net Saarch Page - Nefzcape

THE NETSCAPE SEARCH HOME PAGE

you at random—not a good idea in our

opinion, because they all work a bit differ- :'ts‘j'm e AR m
. sk Jasves e ey
ently, and who wants to master all nine? Excite .— ns S B iy e T
1 ; h i MapcTowtgrs e Tl L Dot
" ' i Hotbot ” Smalels  ElsaNes Gesa
Fort.unate Y, you re given % e OpthIl of L:ukOSmalt el P Giminee Sumey Fivonchl Yorsry  Huh
setting a default search engine. Just Lycos %xﬂa#mmazmm i
Google Netscape Search  Vihe 3 E’aﬁiﬂ:m

click its name and then click the "Keep”
checkbox.

Whatever browser you use, you can
return to the Netscape Search home page
at any time by clicking the Search button
with the magnifying-glass icon (Figure
14.1¢) that appears at the top of most
pages within the site. (Note that this is
different from the Search buttons shown
in Figures 14.7 and 14.8.)

Figure 14.9 The Net Search page features a different

search engine each time you visit unless you

designate a favorite by clicking its name and then the

Keep checkbox.

B k| B cateridar U3

e "'%'Eiv'::u-:h @Néﬁc:pe ﬁ:[_l.:tlzsmnlna'l

Figure 14.10 Click this button, which you'’ll find at the
top of most pages within the Netscape Search site,

to get back to the home page.
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SEach the Web or Ask a Question

Eﬂnl{pad

Figure 14.11 With Netscape Search, it's often best to
start with a simple query like this one, especially if

you’re looking for product information or a company-

sponsored Weh site.

N‘ | 0 T 1 e r-lm
!

 ErmEmE —

Netscape' SSRaiElses S i Mt it

Figure 14.12 You can also enter a Netscape Search
query using this form on the Netscape home page
(home . netscape. com}.

Searching with
Netscape Search

Even though the search tools available Lo you
with Netscape Search are quite limited, you can
get very good results as long as you keep a few
general concepts in mind:

¢ Netscape Search is designed to help you
find what it considers to be the best infor-
mation rclated to your search, so it favors
Web sites from its Smart Browsing data-
base and the Open Directory Project over
those from the spider-created Google
database.

#® You won't even be shown Web pages
from Google if matches are found in
these other sources.

¢ You can increase the likelihood of finding
Web sites in Netscape Search’s non-Google
sources by limiting the number of words
in your query and avoiding the use of

plus signs (+).

¢ Conversely, you can virtually assure that
your results will come from Google by
using three or more unique keywords and
putting plus signs in front of each of them.

To enter a query:

1. Gotothe Netscape Search home page at
search.netscape. com (or the Netscape
home page at home. netscape . com) and
type your query—expressed as a plain-
English question or one or more unique:
keywords—in the search form (Figures
14.11 and 14.12). If you're looking for a
company or a brand-name or trademarked
product, use that as your search term.

2. To look for an exact phrase, enclose the
words in double quotes: "pentium
processorupgrade”,

continues on next page
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3,

You can use the Boolean operators AND
and OR (uppercase not required) to com-
bine words and phrases. AND isn't really
necessary, however, because Netscape

Search defaults to doing an AND search.

You can also use plus signs (+) in front of
required words and phrases, but if you de,
you're not likely to find Smart Browsing
and Open Directory Project Web sites in
your search results.

Ifyou want to exclude a word or phrase
from your results, put a minus sign (-)

in front of it: sherlock —~holmes (no space
between the minus sign and the search
word) to find information on the
Macintosh Sherlock application rather

than the fictional detective (Figure 14.13).

Or use the Boclean operator ANDNOT
(one word, uppercase not required):
sherlock ANDNOT holmes.

v Tips

Netscape Search is ot case sensitive, so
youwll get the same results whether you
type your queries in uppercase, lowercase,
or a mix of the two.

You can use an asterisk (*) as a wildcard
character to look for multiple characters
at the end of a word: spam* Lo find reler-
ences to spam, spamkiller, spammer,
and spamming.

To view your search results:

1.

2,

Click the Search button (or hit (Enter])
to submit your query.

Your results (Figure 14.14) will be
organized into as many as five sections:

A Partner Search Results. Similar to
what other search engines refer to as
“sponsored links,” these are paid list-
ings from GoTo (www.goto. com), a
pav-for-placement search site.

SearchResdlisfor  sherlock -holmes®

Wieb Site Categories
Groups of reviewed web silzs rzlaled to your search Tl @
teirn

+ Sledack - teundine Corpulers = Sotiware = Operafing Systems = Mac 05 »
Imerret

« Diacintnsh Shorleck Madulas - found It Computers = Intericl = Searc-ing =
Direccarics = Cpen D rectory Project

+ Pluping - tound in Melzcaze = Comzut ng atd Iernel » Sharewars = MAGC »
Irerrel

+ Topls & Urties - iound In: Netscape = Computing a-d Imerned > Sharevware »
MAC > Internst

Figure 14.13 A search for sherlock -holmes proved
to be just the ticket for finding Web-site topic
categaries dealing with Macintosh saftware.

| Search Results for” thinkpad *
Pariner Search Rasulfs 7

« ThinkPad Cases and more g; Pod Som
Por,corn - We offer carrying cazes, keybaards, mice, USB
peripherals power, security, anc prolection ‘or your handheld or
nutebuok compuler Fres shipping un urders of $100 or rmore.

by I

Stan #arching and slart shoppingl Ciics nere and vou'll find great
deais aii Thinkpad at the best online stores, ac rated bv millions of
customers like you!

Official Web Sites

Shes ihal mosl closely match vour s2arch term

+ |BM Tainkpad

Hetscape Pages
Taole, sewices aad conlen: that mcsl clossly match vaur seacch lerm

3 spites

Web Site Categories
Groups of reviewed web sites (claled Lo your zearch A RO
lerm

+ Thinknad - taund In. Compueers = Sotveare = Opersing Sysiems = Linu< =
Herdvare Sugpor = Lirux Laptops

« IBM - found i’ Zomzlders = Hareware = Notebooks and Laptaps » 3y
Manulaciurer

« HIDS & System Updaies - found I Netscape » Computing erd Inlernct
Shisfewvara = P2 = Drivers

+ [igplay & Video - found in Nelscepe = Coroutng and risrnet ~ Sharswars =
PG = Drivers

o Bl - foung in VWorkd = 00 NCSD > piliel B illide ® sleiddbiciil

Reviewed Web Sites o i
Web sites raviewed ans calegor zed by 2 leam of edilors 1

+ |RM ThinkPad
18M's homs 239e for the ThinkPad «erias of noleagok compJlars
it BSaivvw nn Fsn combus Minkpeils
{euna v’ Cormguters = Haruvesre » Nolebooks and Leptops = By Manufeclure =
(=i}

Ly on (84 ThinkPad BIC

Inslalling Linux on 180 ThinkPad EOC jtage

b= e levien coindnf00 kml

Iound in. Commuiers » SoHwvare » Qp-riiing SYrieing » Linus » Herdwsre
Suzport = Linug Lepicps = Thinkpas

Figure 14.14 Here's an example of how Netscape
Search presents results. Don't warry about trying to
read the individual items. Qur pointis simply to
show you how the results page is organized.
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official Web Sites

gites that mast closely malch your search term.

« |8 Thinkpad

Figure 14.15 Clicking this link (or typing the fnternet
keyword ibm thinkpad in your browser’s Address or
Location box) will take you to the official company
Web site for IBM’s Thinkpad computer.

-'saan:'h’ﬁesurté»fér “thinkpad troubleshocting guide *

Google Results |10 of 353

Sites found by Googlz

w KODAK DCZ580 Zoom DigHal Camera User's Guide
Troubleshontlng Guide ... Using IEM Thinkpad
770E - USH, the camera doss not appear in the Device Manager

under ...
ktip:dtassrsv koclak comiglobalenfservica/d gCamide290/awner ...

s Troul 1 nd 8 Gui r
. Troubleshooting and Resource Guide for Windows 25/26f
Millennium Tidbite and ... 10 techinical
suppott and weeping onto his ThinkPad). Fun.exa puls up an ...
hiip-imembers aol eomfriialta? tidbisH kim

+ F li4 it il - March 18
... regarding 2 specific product model you're presented with a
troubleshooting guide.
We registered a ThinkPad and found & lon of how-lo material, bul

nothing that ...
hitp- e winmag comfibrary 19990301 Yea0051d mm

Figure 14.16 A search for thinkpad troubleshocting
guide was automatically forwarded to Google
berause no matches were found in Netscape Search’s
other databases.

A Official Web Sites. The sites listed
here come from Netscape’s Smart
Browsing database, described earlier
in this chapter (Figure 14.15).

4 Netscape Pages. Created by
Netscape, each page presented here
offers a collection of tools, services,
and content related (sometimes rather
loosely) to your search words.

A Web Site Categories. These are topic
categories from the Open Directory
Project that may be relevant to your
search.

4 Reviewed Web Sites. Also from the
Open Directory Project, these are
specific Web sites that have been
reviewed and categorized by volunteer
editors.

If no results are found for any of these
sections, Netscape Search will check the
Google database and report what it finds
there (Figure 14.16).

3. You can visit any Web site on the search
results page by clicking its title link

v’ Tips

B Don't forget that you can increase the
likelihood of being presented with all five
categories of Netscape Search results by
limiting the number of words you type in
the search box.

B Netscape Search doesn't give you any
control over how your results are displayed.
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To refine a Netscape Search query:

1. Scroll down to the bottom of the search
results page, where you'll find Lhe Search
Agzin form (Figure 14.17) with your
original query.

2. One way to refine a query is to simply
add another unique keyword or phrase
and run the search again. Netscape
Search looks for @/l the words thal you
type in the search box, so this has the
effect of searching withir your original
results (also referred to as set searching).

3. You might also try adding a word or
phrase that you want Netscape Search
to exciude from your results, using a
minus sign (-) or the Boolean operator
ANDNOT.

v Tips

W Netscape Scarch makes it casy to geta
“second opinion” from another search
engine. Using the links that appear right
above the Scarch Again form (Figure
14.18), you can do Lhe same search with
a variety of leading engines.

B Ifyour original sel of resulls came from
sources other than Google, you'll find a
Search again link (Figure 14.19) that
you can click on to send your query to
the Google datahase.

® For more precise Google searching, go to
wiww . google . com and perform your search
there. At the Google site, you can use
field-search terms to limit vour query to
Web page titles, domains, links, and
URLs. (See Chapter 6 for mare an gearch-
ing with Google.)

guery entered for you, at the bottom of your search
results page.

Search for ‘thinkpad " with these other search engines:

Altavista | AskJeeves | Zxcile | GoTo | HelBal | LuakSman | Lycos | Mote

Figure 14.18 You can use these links to send your query
te another search engine for a “second opinion.”

- B Figure 14.19 To forward
# Search again for your search to Google, use
‘thinkpad "using | this link, which you'll find

ey ey f e in the left cotumn of your
LJU"‘"}&SIL search results whenever

Google wasn’tincluded
the first time around.

Figure 14.20

In additian to search tips,
this set of linlks will provide
you with more details on
Intarnet keywords, the
Open Directory Project,
and ather “behind-the-
scenes” aspecls of
Netscape Search,

HLearn More
Search directly from your
browser.
Intermet Keywords
Netscape Search

Affiliate Program
Freguent Questions

Tips an rchin

B For a summary of search rules and exam-
ples. see the Netscape Search Quick
Reference (Table 14.2).

B For Netscape Searchs own help informa-
tion, use the Learn More links on the
home page (Figure 14.20), and the Help
link that appears at the bottom every
page within the site.
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Table 14.2
Lt

Netscape Search Quick Reference

|
FoR THIS TYPE OF SEARCH:

plain-English Question

Phrase Search

AND Search
(multiple words and phrases,
pach of which must be present)

OR Search
(multiple words and phrases,
any one of which may be present)

NOT Search
{to exclude a word ot phrase}

Case-Sensitive Search
Date Search

Field Search

Nested Search
Proximity Search
Wildcard Search

Do THIS:

Simply type a question that expresses the idea or
concept, using as many words as necessary.

Type the phrase enclosed in double quotes.

Type words or phrases separated by a space, or use
the Baolean operator AND (uppercase or lowercase)
to connect two or more search terms. Both examples
would produce the same results.

You can also put plus signs (+) directly in front of
required search terms, in which case your results will
be lim'ted to Partner Search Resuits {paid listings from
GoTo) and Web pages from Google.

Use the Boclean operator OR (uppercase or lowercase)
to combine words and phrases.

Usa a minus sign () directly in front of the word or
phrase you want to exclude from your results,
{(Note that there’s no space between the minus sign
and the search word.)

Alternatively, you can use the Boolean operator
ANDNOT (one word, uppercase ar lowercase) followed
by the word you want to exclude.

Not available.
Not available.
Not available.
Not available.
Not available.

Use an asterisk (*) to search for multiple characters at the
end of a word only. The example would find references
to technological, techrologies, and technclogy.

EXAMPLES:

Where can I buy accessories
formy IBMThinkpad?

"thinkpad accessories"”

IBM thinkpad
IBM AND thinkpad

| +IBM +thinkpad

notebook OR laptop

notebook -thinkpad

notebook ANDNOT thinkpad

technolog*
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PART 4

SPECIALIZED
SEARCH ENGINES

Chapter 15:
Chapter 16:
Chapter 17:

Chapter 18:
Chapter19:
Chapter 20:

Deja for Newsgroup Searches
Topica for Mailing List Searches

Argus Clearinghouse
Subject Guides

InfoSpace People-Finding Tools
Zip2 for Business Searches
Other Search Tools from A to Z
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253
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Specialized
Search Engines

Good as they are, the all-purpose search
engines presented in Parts 2 and 3 of this hook
aren't the best tools for every job. Sometimes
the fastest, easiest way to find a particular
type of information is with a special-purpose
search engine. For example:

¢ Deja for searching Usenet newsgroups.

¢+ Topica for searching Internet mailing
lists.

¢ Argus Clearinghouse for finding topi-
cal guides to Interret resources, written
by experts in & particular field.

+ InfoSpace for tracking down e-mail
addresses, home addresses, and phone
numbers.

+ Zip2 for finding businesses, whether
they're on the Internet or not.

Chapters 15 through 19 focus on these five
search engines. You'll [ind step-by-step
examples and Quick Reference guides,
similar to the ones for the all-purpose search
engines in Parts 2 and 3.

Chapter 20 takes a slightly different approach.
Here you'll find brief descriptions of 29 of
the best single-subject search tools. In most
cases, they are so specialized that using
them is as easy as filling in the blanks. The
most difficult thing about these search tools
i3 remembering to use them.

v Tip

B Sooner or later, you're bound to need a
specialized search engine for a subject
that we haven't covered in this part of
the book. When that happens, try one

of these sites, which offer searchable
directories of specialized search tools:

Invisible Web
invisibleweb.com
Search Engine Guide
searchengineguide. com

Search Engine Watch
www . searchenginewatch. com/links
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DEJA FOR

NEWSGROUP | = =t

SEARCHES

What You Can Search

# Recent Usenet newsgroup postings
(one month's worth)

# Usenet newsgroup archives (older
postings dating back to May 1999)

Contact Information

Deja, Inc.

Austin, Texas
512-343-6397 (voice)
512-502-8889 (fax)
www.deja.com

The World Wide Web gets most of the press
coverage, but for many people, Usenet news-
groups are the best thing about the Internet.
Think of them as “electronic-word-of mouth”
—millions of people from all over the world
sharing information, ideas, and personal
experiences. Some 35,000 newsgroups are
out there, each devoted to a specific topic.
And unlike Web sites, nobody owns or con-
trols newsgroups, so people are free to say
anything they wish—rants, raves, and
tirades included.

You have to take a lot of it with a grain of
salt, of course. But the fact is, newsgroups
can be an excellent source of information—
especially if you use a search engine like Deja
to find the really good stuff. Deja also makes it
relatively easy to avoid the “Get Rich Quicl”
"Free Horoscope Reading,” and other widely
distributed junk-mail postings—generally
known as spam—that have made browsing
and subscribing Lo newsgroups (as opposed
to targeted searching) practically intolerable.
Some general-purpose search engines (AOL
Search, HotBot, and Yahoo, among others)
give you the option of searching newsgroups
as well as the World Wide Web. In fact, most
of them actually use Deja to handle newsgroup
queries made from their search forms. So why
bother learning more about Deja? Why not
simply master a couple of general-purpose
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search engines and rely on them whenever

you want to explore newsgroups?

The main reason is that the Deja search
capabilities offered by HotBot and other
general-purpose search engines are but a
subset of what's available at the Deja Web
site (Figure 15.1). To take full advantage

of this incredible resource —especially if
you're an active participant in newsgroups—
you'll want complete access to the full range
of Deja databases and search capabilities,

including the following:

Search Form

Search Discussions

Powar Search | Search Tips

g | Search |recent

alt. (attemnative)
Anything-goes type discussions
covering every conceivable topic

from aliens to Zan.

rec. (recreation)

Discussions about ats, games,
habbies, music, spoits, ete. If
it's recreational, 1t's being
discussed here.

cemp. (computers)
Discussions about hardware,
software, languages, systems
— vou name it. Also, valuable
consumer advice,

so¢. (society)

Discussions of social issues
and cultures around the world,
as well a5 a slace to socialize.

mise. (miscellaneous)
Miscellanenus discussions
cavaring such diverse tnpics as
employment, caildren, nealth
and consumer issugs.

sci. (sciance)
Puie- and applied-sciences
diszussions (or both

news. (news) _
Information regarding the Usenet
news netwark and software,
including news servers and
newisreadars.

biz. (business)

Discussions about business
products and services, including
product debuts, upgrades,
erhancements and reviews.

K12, (k through 12)

Education discussions coveting
such topice as using technology,
currculum and
clagsroam-to-classroom projects.

humanities. (humaniies)
Literature, fine arts and other
humanities, for both prafessionals
ano arrateurs.

talk, (talk)
Discussions and debatas about
currenl issues and more.

Regional _
Discussions saecifically about 2
country or & U.S, state

‘professionals and laymer,

Figure 15.1 Tha Deja home page includes a basic search form and newsgroup directory.
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Figure 1

Deja for Newsgroup Searches

Search Discussions st Tearch | Searn Fais
Feonetive steain injumy”
search

gearch |recent = discussions in the | slandard =] archrve
5.2 The search form on the Deja home page is
fine for quick newsgroup queries.

B Ifyoud like to know more about Internet

history, terminology, and slang, look for
The Internet Glossary and Quick Reference
Guide, published by AMACOM. We wrote
the Iniernet Glossary in collaboration with
Alan Freedman, author of The Computer
Desktop Encyclopedia and The Computer
Glossary (also from AMACOM).

For more information about the company
behind Deja, click on About Deja.com at
the bottom of the Deja home page.

+ Newsgroup Archives. Deja has the largest
collection of indexed, archived Usenet
newsgroup postings available anywhere.
The search form on the Deja home page
(Figure 15.2) allows you to search the
current database for recent postings (one
month’s worth). Or you can search for older
material dating back as far as May 1999.
(Eventually, the service hopes to archive
postings all the way back to March 1995.)

¢ Power Search. Deja is optimized for
searching newsgroups. You can do a
quick search on a couple of keywords.
But for even better results, and to avoid
being swamped with irrelevant hits, use
the Power Search page.

¢ Query Language. The Deja query
language is quite sophisticated and well
documented, with all the standard types
of searches (AND, OR, NOT, and phrase
searching), as well as more advanced fea-
tures like proximity and field searching.

In short, the Deja Web site is superb, and
for serious newsgroup searching, it just can't
be beat.

v Tips

B Usenet (short for Usenet Network), is a
program that was created in 1979 to help
foster communication and the exchange
of ideas among people interested in the
UNIX operating system. The program was
designed to use the Internet to automati-
cally transmit news about UNIX. That’s
why, to this day, the features Usenet offers
are called newsgroups. But these days, of
course, news about the UNIX operating
system can be found in only a tiny fraction
of the 35,000 or so newsgroups in existence.

B Deja was founded in 1995 as a service
called Deja News, a pun on the phrase
déja vu—that odd sensation we all get
from time to time of having heard or seen
something before.
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T
H Table 1s.

Understanding it

Popular Newsgroup Hierarchies il
Newsgroup Names

alt Alternative newsgroups —everything from sexy
The Deja site (www.deja.com) is so well stuff to the truly offbeat.
designed and well documented that you'll biz Business-related newsgroups that welcome

have newsgroup searching mastered in no
time. But before you plunge in, you need to
know a couple of things about the terminology
associated with Usenet newsgroups.

First, in recognition of the possible confusion
aver the term Usenet newsgroups, Deja often
refers to them instead as discussions or
discussion forums.

Second, the names of specific newsgroups
(or discussions) don’t make much sense until
you understand the concept of newsgroup
hierarchies—the system used on the Internet
to organize the groups into general areas,
topics, and subtopics. The most popular
top-level newsgroup hierarchies are alt,

biz, comp, misc, news, rec, sci, and soc
(Table 15.1).

Specific topics and subtopics under these
main arcas are designated by the addition
of a period (or dot) and an identifying word:
for example, misc. health (pronounced
“miss-dot-health™), misc.health.arthritis,
and so forth.

One of the best ways to get a handle on
Usenet newsgroup names and hierarchies

is to spend a few minutes browsing news-
groups with Dejas Browse Discussions feature.

To browse newsgroups:

1. Click on one of the top-level newsgroup
hierarchies in the Browse Discussions area
(Figure 15.3) of the Deja home page.

alt. (alternative)

Anything-goes type discussions
covering every concenablaopic
fram aliens to Zan

rec. {recreation)

Dizrussions about aris, games,
hobbies, music, sparts, stc If
it's recrealional, it's being
discussed here

comp, (corputars)
Discussions aboul hardware,
«oftivare, languages. systems
— you name & Also, valuable
consumer advice

S4a¢. (society)

Discussions of sucial issues
and cultures around 1he world,
as well as 3 place 1u socialize

mise. (miscellangous)
Miscellaneous discussions
covering such diversa fopics as
employment, chifdren, health
and cansumer Issues,

SCi. (science)

Pure- and applied-sciences
discussions for poth
professionals and {aymen

advertising and marketing messages.
comp Computer-related newsgroups.

misc Grab-bag category, including the popular
misc.jobs and misc.forsale.

news Groups concerned with the Usenet network
(not current affairs, a5 you might think).

rec Recreation and hobbies.

sci Science-related newsgroups.

s0C Groups devoted to social issues, often related

to a particular culture.

news. (news)

nformat ar regarding the Usenst
news network and softwae,
including newe =srvers and
newsreaders

hiz. (business)

Discussions about business
products and semices, including
nroduct debuls, upgrades,
gnhancaments ang reviews

K12, [k lhraugh 12)

Education discussions covering
such topice as using technclogy,
curriculum and
classroom-to-cléssraom projecls

humanities. (numanilies)
Literature, fine arts and ol her
humanities, for Soth prafessionals
and amataurs.

talk. (talk)
Discussions and debates about
cument 1ss0es and more

Regienal
Discussians specitically about &
countiy orall S stats

Figure 15,3 Deja’s Browse Discussions feature lets you
explore newsgroups by hierarchy, the system used on
the Net to name and organize discussion groups.
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L i
g #of
|name Msge Browse
I“..mgrﬂ-uwlces LB
gti_!ﬁ;ﬂw 130U 2 matches
misc.facts 1 match
misc.fitness 4 matches
mise.forsale 116 3imatches
misc handicap e
misc.health 5 matches
misc.immigration 4 malthes
R

Figure 15.4 The misc (miscellaneous) newsgroup
hierarchy includes misc.health, which, according to
information in the Browse column, is further broken
down into five additional newsgroups.

Fara mars dalziled search in Discussions go ta Siwer Capeh
[ 5’3@0“95 mis> health
l SO Al Dejs come

S’;fthmﬂ ‘?ghu]?r_\eq
Searth
Snatch [roeant jidtm:m S m[Tamy |

Figure 15.5 As you're browsing newsgroups with Deja,
you can always stop and do a search of the category
you’re exploring.

#ol Add tn My
Mame Msns Baowrs  Dary Post
misc health aids 1674 @
misghealth alternative 5112 @ &
misc health shritis 256 '@
mis¢health.diabetas 2284 @ 5]
miss health infertility 1438 @ @

Figure 15.6 To subscribe or post a message to a
specific newsgroup, click on the My button (to
subscribe) or the P button (to post). The first time
around, you'll also have to register with Deja.

Continue working your way down through
the resulting pages until you find the
specific newsgroup that you're looking
for, At each point along the way, the
Browse column (Figure 15.4) alerts you
to the existence of additional subtopics.

You can stop at any point and do a key-
word search of a specific topic or the
entire Deja database (Figure 15.5).

v Tips

In addition to browsing newsgroups, you
can also use Deja to post messages and
subscribe to newsgroups (Figure 15.6).

For more on Usenet newsgroup hierarchies,
see Appendix C.
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Searching Newsgroups

Browsing newsgroups is okay for starters,
but Deja’s real power lies in its newsgroup
search capabilities. Your best bet is to skip
the form on the Deja home page, which is
likely to produce too much information to
be very useful. Instead, use Lthe Power Search
form for your Deja newsgroup searches.

To search with Power Search;

1. Click on Power Search {Figure 15.7) on
the Deja home page to access the Power
Search form (Figure 15.8).

2. Type your search terms in the text box
and use the drop-down menu to specify
whether you want to search for all or
any of the keywords (Figure 15.9).

Because the Deja archives are so vast (more
than 1.5 terabytes of data), you may some-
times want to limit your search to a specific
database using the Archive drop-down
menu (Figure 15.10). Choices include:

Complete, The entire archive.

Standard. Everything except Adu'lt, Jobs,
and For Sale.

Adult. Messages suitable only for adult
readers because of explicit sexual content.

Jobs. Job openings and resume postings.

For Sale. Classified ads and advertising
messages.

3. The Results Type menu (Figure 15.11)
allows you to specify whether your search
results page displays discussions (a list
of newsgroup messages), forums (a list of
newsgroup names), or DejaClassic (an
older display format that dates back to
when the service was called Deja News).

Many longtime newsgroup searchers prefer
the Deja Classic format and have prevailed
upon Deja to continue to offer it. If you're
using the service for the first time, you'll
probably find that the discussions and
forums options are perfectly acceptable.

T o—

Power Search  Figure 15.7 Most of the time, you?||
want to use this link on the Deja home
page to go directly to Power Search.

Power Search

# Use these settngs for afmy Olscusslon Searches.

Enter Keymondh
Higtels Arivs peahes oy paetingy e 19 My 15, VS, dre faempseady wnmenfahle
| Sewch |

Linsit Sstreh

Match f:" q Veywards
Archro W
Resulls Iype [+15 uikrs

Larguage |English ﬂ

FAQG v Pagueitly inhad seathant)

Sutgert i -

wled gn "ndead®

Ferym I -

someaiiis (e

Agnzy I_
Oct | 199 fieee DS 1P
Dafat | r
t=m "

Crgantoe Resoely

Son by |cantsienss 2
Resulis cer page |75 :i

Cseacn |

Figure 15.8 The Power Search form is easy to
use and gives you a great deal of control over
your newsgroup searches.

Enter Keywords
Molice. Archive searchas for postings priar to May 15, 1993, ae tlempocanly unavadabie
!-r‘--vacea imminae oatam® E:gm:h

L.imit Seareh

Malch fa =] keywords
i *
amy |

Figure 15.9 Selecting all on this menu tells Deja to
do an AND search for the keywords typed in the text
box. Foran OR search, click on any.

Archive [complete x|

Figure 15.10 Use the
gt;li]ult Archive menu to limit
0 _S your search a specific
for sale Deja database.

Resu\151ypa|di<rlmcinns "[

Deja Classic
Figure 15.11 This menu tells
Deja whether you want to
locate newsgroup messages
(discussions) or names
(farums). It also includes the
DejaClassic option.
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e

—

Results for: *gchinatea "immune syslem™ D Sawe thes Seamn

Lages

Yool Bmischas

e * Sutusgl ~ Eorm = LT L
A0 Er TEG ofme Ghsage ardu  ewnhealthherss  Mndaachiodn
y204r1B98  Bo Echmaces *  mischealth dlabetes PHOBIA

9o W7000 Echigaves mischealthalternatl  whostadiooces
£81672000 Echmaces misc haalth.alternatl  whigsbadiconcar
1L/ 1680 e Zcninaces. mischealth dlabetas Tt Buaeriy
(/0411955 w mischealth.diabetas  jussy Oasger

10 of b maxthies Pagelo !

Fooe |1 g1

L —

Figure 15.12 Here’s an example of how Deja presents
newsgroup search results.

pm—

<< previeus - nextinsearch »>»
Tne pest way o ke Echinaces & ov smad Inequent doses. T uuply vl tade 30 doops
veey hour for several days until the codfedtcsion Mas subticed 1 ks not a good iteats
b Bchinacen on » Siky Uasls 32 4 cenerl lonic beCiute Tl evercusly DEPRESS
e immune system (oo ruch tlimidation will cause the immune system 1o shut down)

Jasper

Figure 15.13 When you display a specific message,
your search terms will be presented in bold to make
them easy to spot.

Posling Hislery: "MitnfiagicHerbs" <hMlnmagicherbs@uswesi.nel>

There are 188 unigue messages by
“MinMaglcHerbe" <Mnmmagicherbs@uswostnats
(nurmbers may be shghlly sk2wed by cross-paslings)

Number of Mas=ages Forum

T8 o8 fofidote heths

27 34 npaling ltowver-essance
19 PLoxion oddass

14 L magCk iEnia

12 mise ¥ds preansocy

11 awn frealth herbs

9 soc couples weddin

Figure 15,14 Clicking on an Author link shows you the
person's posting history—the specific newsgroups in
which the person participates and the number of
messages posted.

4. Next you'll be given the option to specify
these search options:

Language. You can limit your results to
a specific language, or set the Language
option to ANY for the widest possible search.

Field Search. You can search the
Subject, Forum (i.e., newsgroup name),
and Author fields of newsgroup messages
by simply typing search terms in the spaces
provided on the Power Search form.

Date Search. You can search for messages
posted within a certain range of dates going
back to May 1999. Be sure Lo specify dates
in the format MMM D YYYY or MMM DD YYYY
(for example, Jan 1 2000 or Mar 24 2001).

5. Power Search also lets you choose to have
your results sorted by confidence (how well
it matches your search terms), subject,
forum, author, or date. And you can
specify how many search results will be
displayed per page (25, 50, or 100).

6. Once you've made all your search selec-
tions, click the Search button to submit
your query and view your results
(Figure 15.12).

7. Toview the complete text of any message
(Figure 15.13), click on its Subject link.
Once you're on a message page, you can
scroll back and forth through other
messages, use the Thread link to view
the complete message thread (original
message and all subsequent replies),
and post messages of your own.

8. You can also click on the Author link to
learn about the persons other newsgroup
interests and activities. Though by no
means foolproof, checking a person’s
posting history (Figure 15.14) can help
you assess the reliability of a source.

continues on next page
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v Tips

B Deja supports phrase searching;
the Boolean operators AND, OR, AND
NOT, and NEAR; nested searches; field
searches; and wildcards. For details, see
the Deja Quick Reference (Table 15.2).

W Scarches are not case-sensitive, so you
can type search terms in uppercase or
lowercase, ar a combination, and you'll
get the same results.

B Don'texpect to find images, program
listings, and other encoded binary files
among Deja postings. They're simply
too large and can't be easily indexed.

B The Deja help information is very thor-
ough and well written. It even includes

the service’s list of stopwords—common
words that the Deja search engine ignores

(Figure 15.15).

B To access Dejas help information, click
on Search Tips on the Deja home page.
Then click on Boolean connectors for
more details.

Table 15.2

T —
1895 do may 5
1896 for message-id SENCEr
a fram NEWSOroups subject
an gk nntp-posting-host 1
and have of that
any i on the
are If or there
as in organization this
he s path to
out it re with
can lines references you
date

Figure 15.15 Unlike most search engines, Deja
includes its list of stopwords along with the help
information for the site.

Deja Quick Reference

FOR THIS TYPE OF SEARCE;
Plain-English Question
Phrase Search

AND Search
(multiple words and phrases,
each of which must be present)

OR Search
(multiple words and phrases,
any one of which may be present)

NOT Search
{to exclude a word or phrase)

Do THIS:
Not recommended. Use a phrase or AND search instead.

Type the phrase as a sequence of words surrounded by
double quotes.

Restrictions: Phrases must contain at least two words that
are not Deja stopwords, For a list of stopwords, see
Figure 15.15,

Use aND or & to connect two or more wards or phrases.
Or simply type the wards or phrases separated by a space.
Allthree of the examples would produce the same results.

Use OR or | (pipe symbol) to connect two ar more words or
phrases. Both examples would find newsgroup postings
that mention either fitness or nutrition.

Use AND NOT or &! in front of a word or phrase you want to
exclude from your results. To took for postings about
vitamins but not multi-level marketing deals, for example,
you might want to exclude mim.

ExampLESs:

"forensicmedicine”

cholesterol AND exercise
cholesterol R exercise
cholesterol exercise

fitness OR nutrition
fitness | nutrition

vitamins ANDNOT mlm
vitamins &! mlm
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Table 15.2

[ et
Deja Quick Reference continved

b

FoOR THIS TYPE OF SEARCH:
Case-Sensitive Search

Date Search

Field Search

Nested Search

Proximity Search

Wildcard Search

0o THIS:
Not available.

Use the Power Search form and specify a range of dates in
the fill-in-the-blanks form, Use the format MMM D YYYY (for
single-digit days of the week) or MMM DD YYYY (for double-
digit days).

Alternatively, you can use the date-search operator ~dc

(for date created) right on the search form, in which case the
date format must be YYYY/MM/DD.

Use the Power Search form for fill-in-the blank searching of
newsgroup Author, Subject, and Forum (i.e., newsgroup
name) fields.

Alternatively, you can use the following field-search operators
on the search form itself:

Author: ~a
Subiject: ~s
Group name: ~g

Use parentheses to group search expressions into more
complex queries. The example would find postings that
mention ciinical study or clinical frial,

Use NEAR or 4 (carat symbol) to find words that appear in
close proximity to each other. The default distanceis 5
characters, but you can change that by including a number
along with the carat symbol.

The second example would look for the two words within
30 characters of each other.

Restrictions: Phrases aren’t allowed with Deja proximity
searches. Also, neither search term can be on the Deja
stopwords list. (See Figure 15.15 for stopwords.)

Use an asterisk (*) to search for wildcard characters, The
example would find therapeutic, therapist, and therapy.

You can also use braces ({ }) to search for a range of words,
The example would find all words that fall alphabetically
between therapeutic and therapy.

Restrictions: Wildcards cannot be used in phrases.

ExamPLES:

Oct1200e
Apr 152061

~dc 2001/03/24

~abjones®@nih.edu
~5 "lyme disease"
~g sci.med.diseases.*

clinical AND (studyOR trial)

infertility NEAR treatment

infertility A treatment

infertility A30 treatment

therap*

{therapeutic therapy}
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TOPICA FOR

MAILING LIST | = =

SEARCHES

What You Can Search

+ Directory of over 90,000 mailing lists

+ Message archives for public lists and
lists to which you subscribe

Contact Information

Topica

San Francisco, California

415-344-0800 (voice)

415-344-0900 (fax)
info@get.lopica.com (general info)
support@get.topica.com (tech support)
www.topica.com

Internel mailing lists are groups of people who
regularly exchange e-mail on a subject that
interests them. As with newsgroups, there are
tens of thousands of mailing lists covering
every conceivable topic. The vast majority

of them are private—university professors
discussing scholarly subjects, clubs and asso-
ciations communicating with their members,
families doing genealogical research or
planning reunions. But there are plenty of
general-interest mailing lists that welcome
subscribers. The trick is to find them.

Topica (pronounced “TOP-i-kuh”) is designed
to help you do just that. Having acquired Scotty
Southwick’s highly regarded Liszt database of
over 90,000 public and private mailing lists,
Topica is now the premier site on the Net for
doing mailing-list searches.

Once you find a list that sounds interesting,
you can click on a link to subscribe (or to
request more information if it’s a members-
only group for which you might qualify). From
that point on, you'll receive all the group’s
postings automatically by e-mail.

Mailing lists aren't as [reewheeling and inter-
active as newsgroups, and it takes some effort
to locate and subscribe to the right ones.
Furthermore, once you subscribe to a mailing
list. you have to deal with the postings as they
come into your mailbox.
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But on the plus side, they aren’t nearly as likely
as newsgroups to be polluted with advertise-

ments and get-rich-quick solicitations,
because many list owners go to the trouble

of making sure that such junk never reaches

your mailbox. There’s also the fact that people
who have taken the Lime to seek out and sub-
scribe Lo a parlicular mailing list are likely to
be genuinely (perhaps passionately) interested

in the subject, so they can be an incredible
information resource.

v Tips

B Mailing lists vary widely in what they

offer and how they operate. Some main-
tain searchable archives. Some give you
the option of reading “digests” instead of
complete messages. Some lists are quite
interactive, while others are designed
primarily to distribute a newsletter or
magazine and do little to encourage
interaction with or among members.

One of the neal Lhings about Topica is
that, before subscribing to a mailing list,
you often have the option of reading not
only a description of the list but also the
archive of messages that have been posted
to it. Reading some actual messages is
the best way of determining whether a
mailing list will be interesting and worth-
while for you.

Scotty Southwick’s Liszt directory is still
available at www. 1iszt.com. But in a letter
posted at the site, Southwick advises his
fans that “Basically [Topica] will do every-
thing I did for Liszt (except with a great
big support and technical staff).”

B There are three other widely used and

respected mailing-list directories available
on the Web. Though not as comprehensive
and easy to use as 'lopica and Liszt, they're
worth knowing about, if only to get a
different perspective on the mailing-list
phenomenon:

Cataliist
www . Tsoft.com/lists/listref. html

Publicly Accessible Mailing Lists (PAML)
paml .net

Tile.Net
tile.net/lists
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Mailing List Topic
Categories

Search Form

—_—
topica

Learn More. Surf Less.

Searching for Mailing Lists

The Topica home page (Figure 16.1) gives
you two ways of locating Internet mailing
lists (or “Newsletters and Discussions” as
they are called at the Topica site):

* You can click on one of several broad
categories—Ilike Art & Design or Sports
& Recreation—to display a special page
devoted to mailing lists on that topic.

¢ You can use the search form todo a
keyword search of all the mailing lists
in the Topica database.

continues on next page

Email Newsletters, Tips & Discussions You Choosel

400 UD oy lagin

Choose from Thousands of Newsletters and Discussions o ’
Art & Design Music Spurts & Recreation Gel great deals by email,
Check yeur intereits:
Books, Movies & TV News & Information Travel & Leisure
2 [T Computer Hardwar:
Developers Personel Finenee Waomen & Family
) {T Consumer Electronics
Food & Drink Personal Technology Hot Topics )
Healih & Fitness small Business The Topica 20 = tnveseng
imernet Software More... ™ smali Business
T |— - I™ Travel
LI Search i Help 5 ihan
I Extra Great Deals
Start an Email Newsletter or Discussion AT ipWorld s

Express yourself o share yaur Interests. Start a pewsletter, launch a discussion

group, or move your existing email list here — FREE!

Manage Your Topica Email

Gatwhatyou want, how and when you want it. It's easy to subscribe, Unsubscribe,
and get organized with & FREE My Topica page. Stast now! @

Parlez-vous Code? Sports Today Photography Tips  —revel rescurces

At developariVorks, A :
4, we speak cods. %’;‘.’:‘,?‘ié 33}}}' memories with |y0ur_emall _here
{  Doyouwldonus|  source for Sports. these daily tips! IR

Sports
)] o © Subscnbel l

Useful tips, delivered daily.
0 Check yaur interests:

T Book Review

[~ Diat

{~ Finanze Planning

I~ Money Management
i~ Dog Training

[T Baby Tips

Save those priceless

SLSI7 ONITIVY ¥0d ONIHINUVIS

Mors Tap Offers
Hundreds More Tins

list hosting jobs abouttopica contactus advertiserinfe link to topica help

Figure 16.1 The Topica home page includes a search form and a directory of mailing lists

organized into several broad topics.
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In our opinion, however, the best way to search
for mailing lists at Topica is to forget the home
page completely. There's another location
within the site that offers a more detailed sub-
ject directory and better search features. That'’s
what we'll focus on here. But first you'll have
to become a registered user of the site.

To register with Topica:

1. Go to the Topica home page at
www . topica.comand click on sign up now
(Figure 16.2) in the navigation bar.

2. Complete the short registration form
and follow the prompts for confirming
your registration via e-mail. It only takes
a couple of minutes.

3. Once you've logged in as a registered
Topica user, the navigation bar will
include several new options, including
one that will provide you with more and
belter search capabililies (Figure 16.3).

To search for mailing lists:

1. Go to the Topica home page at
www . topica.comand click on searchin
the navigation bar. (If you dor't see the
search link, click on login and enter
your e-mail address and password.)

2. To browse for mailing lists by subject,
click on one of the topics or subtopics
in the List Directory (Figure 16.4).

3. To do a search, type one or more keywords
(or a phrase in quotes) in the space pro-
vided on the Topica search form.

Topica supports the Boolean operators
AND, OR, and NOT, as well as parentheses
for more complex querics. Searches are
not case-sensitive, so you can use upper-
case or lowercase and you'll get the

same results.

4. Use the search form’s drop-down menu
(Figure 16.5) to tell Topica whether you
want to search Lists or Messages. In most

ey

; % Figure 16.2 To take full advantage
of all that Topica offers, you'll
need to become a registered user,

It's free and only takes a couple
of minutes.

my topica startalist search logout

Figure 16.3 Once you’re logged in, use this link to
access Topica’s expanded search capabilities.

&-M- Zaghien, BExfg-m ng Ok

Rusiness Humanities
bassig, Hichgting. [e=pispmpst, Commgng Bucty, Hhgiory. Eghion, {ocal Soents

Campifars A lntarmet News & Medla
itaesyle Hicleasy, Dufterse, pragdd wide wek Ruoslottars, Datky, Gorr g, Werld Have

Edugation e

i Bee %12 Larquaas s, Otagrezations Lhidrgn, Famly, Womar, Vageladang
Entersainman Recraation & Eports

fand & Boink, Hamor, Movigs, Muzige TV Garmes, Aules. Seetn Aviation: Cutdogeg
Enyironment & Namre Reglenal & Travel

Arample B Doy, Consoivalon, Lidwss BSauisd Trsvch Soyntrsse Rogiong, UG Seatng

Sclence

Bobisy, Bifiye Loy, Tazas, Mechions Aqrigwltuen, Enavasring. Carth Soanee

Hapiti EERDesE Seciery R Culture
TEaaad. Madineg, Difeases, Worman's Health Babpne & gpasgyiie, Sasuality, Pelatierships

Figure 16.4 The mailing-list directory for registered
users is much more detailed than the one offered on
the Topica home page.

1

romance AND

Lists

Messages X

Figure 16.5 The search form for registered users
lets you specify whether you want to search Lists
or Messages.
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Tasgeries EETE
pucanes | Secal Science | Sommunicericns | wiriung | Fictien

st DTepes ek Phasdetie’ SizToren Diermiond Sherver G- HD
[err it ~fa

& ik fur eecftecd BF Ficilazy, T«uumlai h-il-(.l l'lttilm Turl.: Travel 868 Faiacerms ROMants.
whethar pua we podlished, Just begs vean, 1hort stary, nevelste, novells
ot mavel length, plesre think sbect pu-mg ﬂ-n aren'y rl'ur“ Tists for fantaty, futurtie, wosnee
fictinn, time travel b parsssemal remance woters, 59 we hede yoy el find o home e, We

mont—

Lmssremance 2an
LeMonPaMance (5 8 H51Eery 10F WHLErS/Bddars Of *OMANLIC ieMJnG - FOMance s1of4s that aise
involve =rouc elements, sametimes knovin as Sekkashiaru Roman in anime circles. Qur setuings

are spechcally non-standard - science-Fiction, anime, histancsl, ete

Srathes B0 AaB
Frisnioiy, selious wileis of Susnce Ficlon, Fanasy, Faraaomia, of sk/r ¢ romance. o Oain
Fantzsy, Horrer, Gothic, ar Cultic stories are accepted hera.

Figure 16.6 Search results are presented like this,
with matching categories followed by matching lists.

Lists: @ Topica Pick ( O Readable ) @l At Topica

Figure 16.7 Mailing lists with readable archives are
identified by a magnifying-glass icon.

Mysn ctagsions (| Mpsucvstona]y

Ak Fae sty oF Fustany, Puliutatic, Scands By, Tume Trived snd Farvasrmul Ryrasde, Whathas pow aro

shued pizwy, Amsaiette, nevels vy mrea! lamgeh, ple yrn Bnk
Tetige, oot B ¥ lwmd MesaRcs

ereart, 50 me ha0e wig el Eodl 4 hame here We meet grerpess 85 Brel D Len centats and e 0 207 of this

g b W e RATE B, UALL, CUAEITL, ATRRMIGER DR WD g, BEERE, 997, 4R0 MLt B B

enzauragoment and fuppart far oach othor,

Hyene Waaany also oMers 8 Free amail ne sslemer. Winiene & Vo ies Mestnly cortaing Myses Visaes newe, updaced
wtarmaue, mokel naws; pucishar intesvicws, aruclzs, heen ond pasdty. Son up today oo our websile al Mysuc
Vst

Figure 16.8 Here’s the description of a mailing list
called MysticVisions, aimed at writers of fantasy,
science fiction, and paranormal romance.

Website UAL: bapufweesomysioiions Som
Lt T Umarades sted dittuinoh
Subzemgbon: Dow net reguice owner aspravel

Archive: Readahle by subscribers only

Createy: Jul 31, zooo

[PIL LIS Mary Kay, Owner 2, Owner 3

Ta Juing Subscribe here, or send an ema’l to MysticVisions-subscribe@topica.com
To Pest Send mail to 'FysticVisions@tonica.com'

Stats: 147 subscribers / L0 messages per day

Categosies:  Humsnihes | Sosigl Scisnce | Commumications | Writing | Orosnizations

Figure 16.9 Along with the mailing-list description,
you'll find other useful information, like the
availability of a message archive, number of
subscribers, and message volume,

Figure 16.10 Topica makes it quite easy
ta join a mailing list and ta read the
list’s archives.

cases, your best bet is to start by searching
for lists, since not all mailing lists include
message archives.

Click on Search to submit your query
and view your results (Figure 16.6).
Category matches, if any, will be presented
first, followed by mailing-list matches.

A magnifying-glass icon (Figure 16.7)
identifies lists that include readable
message archives.

Clicking on the name of a mailing list
will take you to its description in the
Topica database. Prepared by the list
owner, the description typically includes
a brief explanation of the list (Figure
16.8) and details on how to subscribe,
unsubscribe, communicate with the list
owner, and access other features like
archives and digests (Figure 16.9).

In many cases, you can subscribe to a list
or read the archives by simply clicking
the appropriate button (Figure 16.10).

continues orn next page
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v Tips

W Bcfore joining or even sending an e-mail
message to a mailing list, do your home-
work. Use Topica to find out what the
group is all about and whether new
members are welcome.

W Mailing lists almost always have a special
e-mail address for subscribing and unsub-
scribing. (When you use that address, your
request is handled automatically, without
any intervention on the part of the list’s
owner.) Don't make the classic new-user
mistake of sending a subscription-related
message to the address designated for
posting messages to the mailing list
(Figure 16.11).

B For a summary of Topica search syntax,
see the Topica Quick Reference
(Table 16.1).

W To access Topicas search tips and to find
out about new features that may have
been added, click on the Help link that
appears on most Topica pages.

Table 16.1

10 Jaa subscribe here, or send an email to MysticVisions-subscribe@topica om

To Fadt Send mail te ‘MysticVisions@topica.com’

Figure 16.11 Be sure to pay careful attention to the
address used for joining vs. posting to a mailing list,
Other list subscribers won't take kindly to receiving
your subscription request in their mailboxes.

Topica Quick Reference

FOR THIS TYPE OF SEARCE: Do THIS:

Phrase Search
double quotes.

AND Search
(multiple words and phrases,
each of which must be present)

OR Search
(multiple words and phrases,
any one of which may be present)

Type the phrase as a sequence of words enclosed in

Use AND Lo connect two or more words and phrases.

Use CR to connect two or more words and phrases.

ExamMPLES:

"book reviews"™

authors ANDmystery

grishamOR turow

NOT Search
(to exclude a word or phrase)

Nested Search

Wildcard Search

Use NOT in front of a word or phrase you want to
exclude from your results.

Use parentheses to group words and phrases into more
complex queries.

Use an asterisk (*) to search for wildcard characters.
The example would find references to literacy, literature,
and literary.

"genre fiction" NOT romance

(fantasy OR SF) ANDwriters

litera*
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ARGUS

CLEARINGHOUSE | = = |

SuBJECT GUIDES

P The !nlerael's Premier Rezearch Library
3 A Seiective Collection af Topica Guides

"ArgusClearinghouse

What You Can Search

* Directory of subject-specific guides
to Internet resources. prepared by
subject-matter experts and reviewed
and rated by information and library
studies professionals.

Contact Information

Argus Associates, Inc.

Ann Arbor, Michigan
734-913-0010
clearinghouse@argus-inc.com
www.clearinghouse.net

We can't do a book about online searching
without covering one of our all-time favorite
information-finding resources, the Argus
Clearinghouse. The quick handle on the
Argus Clearinghouse is this: It's designed to
make it as easy as possible for you to find
“master” subject-specific Web sites or guides,
as the Argus Clearinghouse calls them.

Guides are assembled and maintained by
experts in a particular subject—not by robots
and spider programs. They offer links—
selected, organized, and annotated—to the
most important Internet resources devoted
to that subject.

To fully appreciate this incredible resource,

a little history is in order. The Clearinghouse
(its original name) was created in 1993 as

an academic venture at the University of
Michigans School of Information and Library
Studies (SILS). As part their Master’s Degree
program, SILS students would choose a topic
and prepare a guide to Internet resources. The
guides were critiqued and evaluated by pro-
fessors and fellow classmates, and the best
ones were made available on the Internet.

Graphical Web browsers like Microsoft’s
Internet Explorer and Netscape Navigator
hadn't been invented yet, nor had Web search
engines and directories like AltaVista and
Yahoo. So the Clearinghouse was a most
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welcome addition to the Internet. But in the
beginning, it was simply a plain-text menu
{or Internet Gopher) site, and the guides them-
selves were ASCII text files that you could
read or download.

The Clearinghouse hag since moved to the
Web, of course. It is now owned and operated
by Argus Associates, a consulting firm that
specializes in information architecture
design for complex Web sites and Intranets.
Students and graduates of the SILS Master’s
Degree program are still very much involved,
but the guides are now created by subject-
matter experts from all over the world.
Clearinghouse staff members set rigorous
standards and will only accept guides that rate
nigh on content, design. and organizaticn.
More than 90 percent of the guides that are
submitted for consideraticn are rejected for
one reason or another

The Argus Clearinghouse deesn't claim to

be comprehensive—so you may or may nol
find the guide you need among its collection.
But it’s the perfect first stop for any in-depth
Web research project.

v Tips

B Tor details on how the Argus Clearinghouse
evaluates subject guides, visit the site’s
home page and click on Ratings System,

B Another link that’s worth checking is the
Digital Librarian’s Award. It's sort of
a Clearinghouse Hall of Fame—guides
recognized by the staff as being truly
exceptional.

B Ifyou don't find the guide you need at the
Argus Clearinghouse, try one of these sites:
Virtual Library (vlib.org). The oldest
collection of Web guides, VL was started
by Tim Berners-Lee, the creator of HTML
and the World Wide Web. Volunteers run
the site, and the subject guides presented
there—prepared by experts in a particular
field—are highly regarded by academics
and professional scarchers.

About (www.about . com). This site takes
the idea of Internet subject guides cne step
further—by hiring people who are knowl-
edgeable in a particular field to not only
create and maintain subject guides but
also to interact with visitors to the site
via newsletters, e-mail, discussion groups,
and chat rooms.
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Finding Subject Guides

To experience the Argus Clearinghouse for
yourself, go to the site’s home page at

www . clearinghouse.net (Figure 17.1).
Once there, you can click your way through
menus or search for guides by keyword.

The menu system organizes Clearinghouse
guides into 13 major categories—Arts &
Humanities through Social Sciences&
Social Issues. Click on any one of them and
you'll be presented with a half dozen or so
subcategories that lead, in turn, to a set of
keywords. Click on a keyword and you'll be
presented with all the guides for that subject.

By all means, take a walk through the menus.
But if you have something specific in mind,
you may find it’s faster to use the keyword
search feature,

Fs The Internats Pramier Rezsarch Lilirary
| 0 # Selective Callection gl Topicnl Gdides
The

ArgusClearinghouse

i_ Huvigdﬁun Categories

Links fO r Search Search/Browse Arts & Hmnanities

Form and other Internet Searchuig  Business & Emplovment
Search Features Center

Communication

[ site Information ~ Computers & Information
Teclmologs

FAQ

Information about SwmtaGude o .
the Guides and hgineering

. sthranan's Awasd
Argus Associates Enviromnent

Ratngs System

Education ‘

Subject Guide
Topic Categories

Governmment & Taw

Contact Uz
= Health & DMedicine

Places & Peoples |
Recreation |

Science & hathematics

Social Sciences & Social Issues

Figure 17.1 The Argus Clearinghouse home page
includes a menu of 13 major subject categories.
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To search for guides by keyword:

1.

Click on Search/Browse (Figure 17.2)
on the Argus Clearinghouse home page
to get to the search page.

Type your query in the search form text
box (Figure 17.3). Coming up with the
right search terms might take some trial
and error. Keep in mind that what you
are searching is a directory of guide
descriptions (the Clearinghouse calls
them information pages), not the guides
thernselves, so general secarch terms are
likely to produce better results than very
specific ones.

Click the submit search button to display
your results (Figure 17.4), which will
include the name of each guide, along
with its associated keywords and overall
rating (one to five check marks).

Click on the name of any guide to display
its information page (Figure 17.5), with
the guides title, Web address, author and
professional affiliation, scores on five
Argus Clearinghouse criteria, and
descriptive keywords.

From there, you can click on the Web
address to view the guide itself
(Figure 17.6).

Navi g:tion

carc%' TOWSE

Internet archin&;
Center

Figure 17.2 The Search/ Browse
linkin the upper left corner of
the home page takes you 1o
the search form and a more
detailed subject outline,

Search

Figure 17.3 Here’s the Argys

ﬁhildre:;'s literature
a sample query you might yse
to locate guides dealing with

stbmit search |
¥ children's literature,

Search Results

The query "childrens literature” retnevad 3 guides

Guidas

L. Chaldten’s Tnezatue Web Guide af ot ol
keywords children's literatur:

2. Eleoropie Busources for Yout Serugs; YV
eywards wriung, children's literarmure,

hooks

3, Chtren's Lteramre & Languags Asts i

Resouices

keywords clildren’s litorature, hooks,
authors

Figure 17.4 Search results are
presented like this, with several
keywards along with each guide's
overall rating—in this case 5, 4, and 3,
as shown by the number of bold
checkmarks.

Children's Literatuwe Web Gude

Oulde Infoimollon

hite /e, malgﬂ.caﬁ—dkmpmx. himl

Kryyords
LI et
Compiled by

Tk X Hewsim (b S KL i ta)
Trzwssspw = Calpary

Lost Cheeked by argue Cles inghouse
Ture B, 2000

Figure 17.5 This is the information page
for the award-winning “Children’s
Literature Web Guide” created by D. IX.
Brown at the University of Calgary.
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\

Features

\NI'IHT‘E N.:wl Updatedl
EE Eﬁﬁal’i T :' Egsmaﬂ mg L:[ W!EEE

Discussion Boards

+ Readars Halping Raaders
+ Conference BLllstin Board

w
3
y B
=
et
o
c
@
i
£
W

Web Guide

Quick Reference
+ Children's Book Awards
+» Children's Bestsellers

Mors Links

« Authors on the YWsb

« Stories on the Weh

« Readers' Theatra

« Lots of Lists Recommended Books
and

. i WG
+ Resources for ars

. agsources for Parer1s

v Tips

B You can search for a single word or use

some very basic search operators: AND,
OR, parentheses, and wildcards.

Your best bet with the Argus Clearinghouse
is to try to think of some very general
search words that are likely to appear on
the guide’s information page. Searching
for Dr. Seuss AND Beatrix Potter would
be a great way to find children’s literature
Web pages with a search engine like
AltaVista or Google, but rot with the Argus

s % Clearinghouse. For a Clearinghouse search,
- ey s you'll have better luck searching with,
._" ¥selars on the Infernet say, childrens literature or children
About this YWebsite AND books.

+ @lraguihon
e B The Argus Clearinghouse search software

Figure 17-6 And here’s the home page for the “Children’s ignores case, S0 you’l]_ get the same results

Literature Web Guide” itself, well-organized and full
of useful information—just what you’d expect from a whether you use uppercase, lowercase,

top-rated Clearinghouse guide. or a combination. Punctuation marks
(apostrophes, dashes, hyphens, quotation
marks, etc.) are ignored as well, so it’s
recommended that you leave them out
of your searches.

s3ading 123(ang 9NIAN1]

B See the Argus Clearinghouse Quick
Reference (Table 17.1) for search syntax
and examples.

Table 17.1
Argus Clearinghouse Quick Reference*
FOR THIS TYPE OF SEARCH! Do THIS: EXAMPLES:
Ward or Phrase Search Type the ward or phrase without any special punctuatian. | news media
AND Search Use AND to cannect two or more words or phrases. AsiaANDbusiness
(multiple words and phrases, The example would find guides whose titles or
each of which must be present) keywords include both words.
OR Search Use OR to connect two or more words or phrases, justiceCR judicial
{(multiple words and phrases, either one of which may appear in the guide's title
any one of which may be present) | or keywords.
Wildcard Search Use an asterisk (*) to search for wildcard charactersat | biclog*
the end of @ word. The example would find biology as
well as biological and biologist.
Nested Search Use parentheses fo group search expressions into art AND (museum OR galler*)
more compiex queries. The example would find
references to art museum, art gallery, and art gaileries.

*Note: Argus Clearinghouse searches are not case-sensitive. Also, punctuation marks (apostrophes, dashes, hyphens, etc,) are
fgnored, so it’s recommended that you leave them out when searching.
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INFOSPACE
PEOPLE-

FINDING TOOLS

»
S'Qj:gé

What You Can Search

¢ Worldwide e-mail directory

¢ Telephone directory for residential
listings in U.S., Canada, and Europe

¢ Reverse lookup directories (phone,
address, e-mail, and area code)

¢ Celebrity directory (athletes, authors,
journalists, movie stars, etc.)

Contact Information

InfoSpace, Inc.

Belleviie, Washington
425-201-6100 (voice)
425-201-6150 (fax)
information@infospace.com
www.infospace.com

Sending and receiving e-mail is without a doubt
the most popular of all online and Internet
features. Newsgroups, mailing lists, and chat
rooms all have their devoted fans, and most
online users venture at least occasionally onto
the World Wide Web. But virtually everyone
who's online sends and receives e-mail on a
regular basis and counts it among their top
two or three reasons for being online in the
first place.

That being the case, it’s no wonder that Web
sites specializing in e-mail directories and
other people-finding tools consistently rank
among Lhe Internel’s 100 most [requently
visited sites. We'll Lake a look here at InfoSpace,
one of several excellent directory sites.

If InfoSpace doesn’t have what you're looking
for (and that's bound to happen from time to
time), try one of these sites:

AnyWho wiww ., anywho . com
Switchboard www.switchboard.com
WhoWhere?  waww.whowhere.com

Yahoo! people.yahoo.com
People Search

There’s simply no single, comprehensive
source for all the world’s e-mail addresses.
Nor will there be any time soon. InfoSpace
and these other e-mail directory sites provide
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a great service, but they currently list only a
fraction of the millions of e-mail addresses
that are out there,

v’ Tips

B [nfoSpace and similar people-finding
sites arc often referred to as white pages
because their databases typically include
residential telephone numbers and street
addresses—just like youd find in your
local telephone directory white pages.
The difference is that you can search for
anyone, anywhere in the United States.

B When we say “anyone, anywhere,” we mean
it quite literally. You can use IntoSpace and
other such sites to find parents, grand-
parents, neighbors, and friends who have
never so much as touched a computer
keyboard, let alone gone online.

B Because they allow you to cast such a wide
net, white pages are terrific for locating
former classmates, tracking down long-lost
military buddies, and doing genealogical
research. Yahoo! People Search
{(people.yahoo.com) is attempting to
make the process even easier by allowing
you to add descriptive keywords when
you add or update your listing.

B [earn to use at least a couple of white
pages Web sites. But keep in mind that
sometimes the best way to find out a
person’s e-mail address is to do it the
‘old-fashioned” way: Pick up the tele-
phone and call!
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Finding E-mail Addresses

There are just a few things you need to know
to take full advantage of InfoSpace’s people-

finding features. Start by going to the InfoSpace
home page (www . infospace . com), where you’ll
find a menu of directory options (Figure 18.1).
The section to zero in on is White Pages, which

includes links for Phone & Address, Email,
Reverse Lookup, and World Directories.

Go shopping...with

DOGPILE "

Need To..

Find a hotel?

Find a restaurant?
2 & physician?

Eind & job?

-
s'"gg :

Resources
Insurance Quotes
Imaei, com Brinting
Small Bz Resources
for Aria Vi
Latest Reealls
Ga Shapping
InnovaTy
Free Stuff

Svnc vour devices

# My InfoSpace

|U5$ Lname

I*icf:'k-k
Login |

Discover the way we power:
Wireless | Broadband | Web

e Ahout Us | Partner with Us

Search the Weh!

¥ Tired of juggling

e information?
Get the Health facts ol
naed to know today.

Puk these services on vaur web

InfaSpace SERVICES

Yellow Pages
Business Search:
Find & Businiess
Search Mear Address
Reverse Lookup

Vhite Page:
People Search:

Phore & Address
Email

Reverss

‘Woeld Disectorias

Reference

City Guide
dMaps/Directiong
nt'l Resources

Games MEW!

Board, Card, Casino

Shopping
Local Sales
ActiveSh !

Classifieds
Personals
autas

Aritiques
Homes

Apartinents
Merchandise

Emplovment

Quick Links
News

Stock Quotes
Weather
Finance

Health Center NEVY!
Headlinss, Latest Recalls
Health Topics

Entertainment
Mavies, TV, Lotto
Horoscopes, More...

IWED Search

=] Find]
“Puk hese sévies on yolr el ke 55

Find & «abon

In Selirat

Neatly any type af | (8
business, anywhére
b

® My InfoSpace

Create a personal start page

Business Services w
she's the Boss
Professions! Services

Net Community

Mewsgroups, Personals,
Chet Rooms, Msg Board

il omaoti

Figure 18.1 The InfoSpace home page includes a set of people-finding tools under the heading

White Pages.
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To search for e-mail addresses:

1. Click on Email on the InfoSpace home page
to display the E-mail Search form (Figure
18.2). For relatively unusual names, you can
probably get by with completing just the
LasL Name and First Name fields. For com-
mon names like Smith or Jones, go ahead
and complete the City, State/Province, or
Country fields as well, using the drop-down
menus to make your selections.

2. Click on Find Email to submit your query.
If InfoSpace finds a match, that informa-
tion will be presented (Figure 18.3). If it
comes up empty, you'll be given the
opportunity to refine your search.

3. Il a [ollow-up search is unsuccessful,
try another directory site. See page 253
for oLher sites.

v Tips

B Unlike its competitors, InfoSpace doesn’t
actually provide you with e-mail addresses
at its Web site. Instead, you're given a
clickable link that you can use to send
a message to a person you've located in
the e-mail directory. The recipient can
then decide whether or not to reveal his
or her e-mail address by responding to
your message.

W Its usually besl Lo start with a name-only
scarch. If you get too many hits, complete
additional fields onc al a time. If your
scarch returns nothing, Lry a variation on
the person’s first name (Margaret instead
of Meg, for cxample). Or use a single letter
in the First Name field (E to find Ed or
Edward or Edwin.)

W Ifyou're not sure of the spelling of a last.
name, make your best guess, and then try
a couple of variations. Unfortunately,
InfoSpace doesn't support truncation or
the use of wildcards in the Last Name
field. So a search for Meyer will find list-
ings for that name only, and you'll have to
do a second search to look for Meyers.

Emall Search s

r Comple!u the fnrm belo\- and :chk Flm‘l Enull
Last Name: }Pl etcher

| Firsl Namsz TA

‘ City. I

State/Province: 5 —
JFU.S. or Canada IP'“n“'"m. - E—J

. Counlry: IUnﬂdSlatti - =

|

| Note: Whar searching by oty and eouniry, a first ot 125t name (and
Staie/Province F LIS or Canada) is raquired To regisier your email

address, glick here ) ) h

Figure 18.2 Here's the InfoSpace search form for
locating e-mail addresses worldwide.,

Pick Add ress )

Emall Search: AFlovcherPAUS

Click a name for dmml:

Listings marked witn an asterisk (*) are registered with InfoSpace.com

[ mwraciin | Results 14 of 4 = ~/nest )

SENDPA

Fletcher, A § $RE0%

Ephrata, PA, US Send Emal@prodigr.com

Click for details updatejremove

Fletcher, Albert bRt ¥

Philadelphia, PA, US Send Email@msn com

Click for details updaiejremave

Fletcher, Andrew E%Eq"

Allentown, PA, US Send Emal@msn.com

15 updatefremove

Fletcher, Andrew T Hl;ﬂag.;

Geltysburg, PA us Send Emal@cc, gettysburg edu
Click for ¢ datolreayve

Figure 18,3 Results of an e-mail search are presented
in this format. Instead of giving you the actual e-mail
address, InfoSpace provides a link you can click on to
send the person a message.
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Table 18.1

B InfoSpace offers a feature called Reverse
Lookup that allows you to search for the
owner of an e-mail address. You can also
use Reverse Lookup to find all the people
in the InfoSpace directory who work at
a particular company. For example, a
Reverse Lookup search for @microsoft. com
would bring up the names of all the
Microsoft employees in the directory.

To use this feature, just click on Reverse
Lockup in the White Pages section of the
InfoSpace home page.

B For Celebrity e-mail addresses, click on
White Pages on the InfoSpace home page.
Then scroll down the page and click on
Celebrity Search. No lelling whal you'll
find—some searches return e-mail
addresses, some land addresses, some
nothing at all. But it's worth checking.

B You'll find a summary of InfoSpace search
features in the InfoSpace Quick Reference
{Table 18.1).

InfoSpace Quick Reference

FOR THIS TYPE OF SEARCH:

E-mail Address Search (worldwide)

Phone Number and Address Search
{U.S., Canada, and Europe)

Reverse Lookup

(phone and fax numbers,

streat addresses, e-mail addresses,
and area codes)

Do THIS:

Click on Email in the White Pages section of the InfoSpace home page to display the
search form, Start by completing just the Last Name and First Name fields.

To narrow a search, complete additional fields one at a time, in this order: Country,
State /Province, City.

To broaden a search, try a partial entry in the First Name field. Searching for A in the
First Name field and Fletcherin the Last Name field would find listings for Aibert, Al,
and A. S. fletcher.

Click on Phone&Address in the White Pages section of the InfoSpace home page to
display the search form. Start by completing the Last Name, First Name, and
State/Province fields.

To narrow a search, complete the City field.

To broaden a search, try a partial entry in the First Name field. Searching for J o
Andersonwould find listings for Joe Anderson as well as Joseph Anderson.

Another way to broaden a search that includes a City field is to select the Including
SurroundingRegion option.

Click on ReverseLookup in the White Fages section of the InfoSpace home page.
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Finding Phone Numbers
and Addresses

InfoSpace allows you to look for e-mail
addresses worldwide. But what if the person
you're trying to find doesn't have an e-mail
address? (Lots of people don't.) And let’s say
you can't call Directory Assistance because
you're not even sure what city the person
lives in. What then?

The solution: Use the InfoSpace Phone &
Address Search feature. If the person lives
in the United Stales, Canada, or Europe,
chances are you can find both an address
(including zip code [or US. addresses) and
telephone number,

To search for phone numbers
and addresses:

1. From the InfoSpace home page
{www .infospace.com), click on Phone &
Address in the White Pages section
(Figure 18.4).

2. Enter the persons name in the spaces
provided on the Phone & Address Search
form (Figure 18.5). It's generally a good
idea to start with a broad search, com-
pleting just the Last Name, First Name,
and State/Province. If the name you're
looking for is quite common, you might
want to lake your best guess at completing
the City ficld as well.

3. Click on Find to display your results
(Figure 18.6). If InfoSpace locates multiple
entries in its database, you'll be presented
with a list of all the matches. For detzils on
a specific listing, just click on the name.

White Pages

People Search:

one f« Address
Email

Reverse Lookup
World Direckoties

Figure 18.4 To search for home
addresses and telephane
numbers, click on Phone &
Address in the White Pages
section of the InfoSpace

home page.

White Pages

Phane & Address Search

Last Name IStewa rt

First
Name/initial 'Ma E R

city |

State/Province | Conneclicut =l

= Including Surrounding Region (U.S, Only)

Country
(requed) [Canada n
Unilad Kingdom ;,"J

Figure 18.5 The Phone & Address Search
form lets you look for residential phone
numbers and addresses in the United
States, Canada, and Europe.

Detail _
Listing detals for: Marthe Stewar CT US

Result1 of 1 update/ramove | add Bsting

Martha Stewart &m@ Eéjrue‘i
46 Turkey Hill Rd §
Weslpor, CT C6880

-Tiiek ’"?‘?jz

Phone: 203-256-5343

More for Martha Stewart:
+ Map + Direclions * Email Search + Find Neighbors «

Figure 18.6 The search results include street address,
city, state, zip code, phone number, and links for
getting maps and driving directions.
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e

Results 1 -5 of 96 [ next |

Jump to #ISD Go

Figure 18.7 Instead of paging through dozens of
listings, you can skip ahead by entering a number in
the Jump to# box.

Find inhbhors Figure 18.8 Click on this link to
%% find all the other residents of a
particular street—your own or

someone else’s!

4, Ifyou get an exceptionally large number

of hits, you can use the Jump feature
(Figure 18.7) to advance more quickly
through the list. Alternatively, you can go
back and narrow the search. (Try adding
a city, for exarmple.)

. 1fyou get too few hits (or none at all),

check your spelling. Or try typing just an
initial in the First Name field.

For United States searches that include
a City field, you might also try the
Including SurroundingRegion option,
so that your search will be expanded to
include the outlying suburbs for a major
metropolitan area.

v Tips

B InfoSpace gets home addresses and tele-

phone numbers from companies that
compile the information published in
regional phone books. The InfoSpace
database is updated about four times a
year. If the person you're looking for has
moved recently, it may take several
months or so for the new information to
make its way into the InfoSpace database.

Keep in mind that many people list
themselves in the phone book with a

first initial instead of a full name. If your
search for, say, Janet Parker is unsuccess-
ful, try searching for J Parker.

Once you've located a specific address that’s
of interest, you can use InfoSpace’s Find
Neighbors feature (Figure 18.8) to get the
names, addresses, and phone numbers of
all the other residents on that street.
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To do reverse lookups of phone
numbers and addresses:

1. Click on Reverse Lookup in the White Pages
section of the InfoSpace home page.

2. Use the Reverse Phone Number form
(Figure 18.9) to find out who “owns" a
particular phone number. You can even
search for a partial number as long as you
know the area code and first few digits.

3. To find cut who lives at a certain address,
use the Reverse Address form (Figure
18.10). Fill in the House Number, Street
Name, and City fields, and select a State
from the drop-down memu.

v’ Tips

B The one caveat when using the Reverse
Address form is that you may have to
go through a couple of iterations on
Street Name. The search software isn't
very sophisticated and requires that
you use “standard postal abbreviations”
Consequently, if you type, say, River Road
in the Street Name field, you won't find
listings for River Rd and will have to try
again using River Rd (no period).

B InfoSpaces Reverse Phone Number form
allows you to search for partial numbers
only if you know the area code. If that’s
the part of the phone number you don’t
know, try AnyWho (www. anywho. com).
Its Reverse Lookup feature lets you look
for phone numbers that begin or end
with certain numbers.

| Rusidentiat Phone 1203—25 6-5843

! Business Phone |

Notas: Type numbers in the form 425555-1000 (area code iz reguing)
Partiai numbars wall return all lislings staring with ' those numbers

N e ===

Figure 18.9 Reverse Lockup of phone numbers is 3
neat feature. You can even look for a partiol number
when you can’t read your handwriting, far example,
or your answering machine garbles the sound.

[foans Adlies [US. pesldonces: |
House! ,—
Numbaer: Lo
Examplz: 123, Leave blark to find all residents of the strest
Stieet Narmis !T\lr'-ie']' Eill ®d

Evamgia: Nath S
s standard poty sttraistions wiloul perads
St Rd, Ln, 5, WW, sts.

Day. [we=rpore
Stale | | Conreclicul e
Figure 18.10 The Reverse Address form
lets you search far the name and phone

number of the residents of a particular
street address,
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What You Can Search

¢ Directory of U. S. businesses, searchable
by name and type of business

¢ Database of maps and driving directions

Contact Information

Zip2 Corporation
Mountain View, California
650-429-4400
webmaster@zip2.com
www.zip2.com

You can use virtually any Web search engine to
[ind informalion on businesses like Barnes &
Noble, Disncy, Federal Express, and Microsoft.
Product announcements, catalogs, press
releases, stock quotes, earnings reports—all
these (and more) are available on the World
Wide Web.

But what about the vast numbers of businesses,
large and smaell, that have yet to establish &
presence on the Web? The facl is, most com-
panies, like most people, are not online.

And what if the information you're looking
for is pretty straightforward —you want a
street address or phone number so that you
can visit the company or call to ask a specific
question? Surprisingly, many business Web
sites don't even include this information, or
they bury it so deep that it’s almost impossible
to find.

For situations like these, what you need is an
online yellow pages directory. The one we'll
focus on here is the Zip2. It’s well designed,
easy to use, and extremely fast.
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With Zip2, you can search for businesses by
name or type—a standard feature of all the
major vellow pages directories. Zip?2 far out-
shines the competition, however, when it
comes Lo displaying Lhe results of & search.
ook for, say, Ttalian restaurants or dry
cleaners, for example, and Zip2 will present
vou with a list that includes the name.
address, and phone number, organized by
distance from your home or office (or any
other location you specify).

Another Zip2 feature you'll appreciate is

the ability to set up a search profile. Fill out.

a simple form with your home and work
addresses and tell Zip2 to store the informa-
Lior. From then on, whenever you do a search,
you can automatically look for businesses
that are "Near My Home" or “Near My Work”
No need to worry about specitying multiple
cities, zip codes or area codes. Zip2 will pre-
sent the results in order by distance, with the
closest omes listed first.

Good as Zip2 is, you may from time to time
have to check another yellow pages directory—
either hecause the site is down or overloaded,
or because you need to do a type of search
that Zip2 doesn't offer. On those oceasions,
try one of these sites:

AnyWho www . anywho . com
InfoSpace www . infospace, com
SuperPages WWW. sUperpages. com
Switchboard www . switchbeoard, com

Yahoo! Yellow Pages yp.yahoo.com
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v’ Tips

B For general searching, SuperPages comes
closest to Zip2 in ease of use. AnyWho
and InfoSpace offer Reverse Lookup for
phone, fax, address, and area code searches,
a feature not currently provided by Zip2.
AnyWho is also the home of the AT&T
Toll-Free Directory.

B Aswe've said, many business Web sites
don't include a phone number or street
address—either purposely or because it
simply hasn'L occurred Lo them thal peo-
ple might want to reach them that way.
Furthermore, some companies operate on
the Web using an entirely different busi-
ness name from the one that’s listed in
print and online yellow pages directories.
But that deesn't mean you can't track
them down.

B One way to do so is to consult the Whois
database maintained by Network Solutions.
Just go to the Network Solutions Web
site (www.networksolutions. com), click
on Whois Lookup, and enter the domain
name (for example, xrefer. com or
westward. net) for the Web site that
you're interested in finding out about.
The Whois database will provide you
with the name of the company that owns
the domain name, along with the meiling
address, phone nurmber, and often even
4 contact person.
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Finding Businesses

with Zip2

To look for businesses with Zip2, go to the
Zip2 home page at ww.zip2. com (Figure
19.1). On your first visit to the site, scroll
down the page, click on Personalize, and
complete the form asking for your home

and work addresses.

Search Form

Maps and Driving
Directions feature

Link for adding —————

your home and
work addresses

Subfect Directory

'Find a Busingss
[rter a category or businexs name

& NearYou C Ciy & Slate

| Near My Home | Sserch

3

TeEt A MARI I

Enter ihe eddress you would like ta
see on a map.

If you da not enler a dlreel addrass, the
map v ahaw an achtrany paint in (he
city vyou chocse

Street
nddress: 1
(e + 10 Kain &t o) 24 S1oanc First 2ve)
City: |
Stale: rw‘-“ E
Or

Choose o [Re i Home v
localion: M J

I-‘inw!!fz )
Perzonalize | Gel Directions
Directory Categores
=
Clolhes &
Aceessores
Sompunty
Mﬂmm! Spons

ciing & Recrealion
Erteifsinmert

Hesath

Holgls & Travel
Money & Law:

AbouUs | Products

lanuary 8, 2001

| l_.u..[nmer-y! Harmers

Good Afternoon

Higliants for Myyay Curing @t

Comments from cmgy on MyWay's Earnings Deceainber
1, 2000

A5 previausly snnounced, MyWay intisted (5e consoidation of
5 1vva partal plsifarme and buslness matiels, and began
midreting key cligrls to s Homeke se Porlal fislform Key
clesls targeted for this fransiion includad Bellsouth nst, Fidetty
Instiiuianal Eronerage Group amd Scny

L. More

Moy ~om 1o Deploy Maks 1= Your Homep=u=Tid Sciware
lor Pora: (lants

faternet Utllty Makes it Easyio Set Favorts VWeab Site g5
Deguit Homegaye

November 45, 2000 (Danvile, CA)— eLoyslty Metrix, a
softwore company speciallzing InVeb loyally 1ools, taday
announced 3 softyysre licensing agreement yvith MyWvay.com,
a CM3l eampany. MyWWay ' 2142 Division will daploy Maks We
Your Horme Page w2 55 saflware lo enzourags daly Weh
traffiz on lhe Wek sHes | opersies 1or huntreds of ciznts wih
onine yeliow pages, anteriainmenl guides, snd full-flzaged
pottal stes ( more)

tiyweraets Zip2 Divlsion Canlinues to Strengthen internstions!
Presence

Huompebase Platform Launche s Frecier Online Porials in
Canacts dsd Spalisnd

Mourtain Viewy, Calit, — Novarber 12, 2000 — MyWay's Zips
division, a leadirg cevelopsr and disthutor of wired and
irmless portal stiatlon® and a masiiy-owred operatitg
company of CWGL, Inc. announced aravihal | has launcred
wvoiv mylo com and wyywy icscohant co ux on fis Homerazse
plaifarm. (. ooie)

Zip2 is the leading enterprise saftware application for onfine publishing, portal services, business directories,
mapping aad door-io-deor directions.

LIRS F NG

DpT'e omtomers are compriced of kedrg
wacki and leicocompanies werldsoe
rhuding newzpopert magRITes, wid
tpecad web 12es

contaltlily.con

myT0.com

P O T

(3= GoEidh l:dl!LnIuﬂI('.unn
= o
|@now.com '@

newyorktoday.com

Figure 19.1 The Zip2 home page lets you search for businesses by type or by company
name. And cnce you've clicked Personalize and entered your home and work addresses,
you can search automatically for businesses that are nearby.
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Once you've done that, you can search auto-
matically for businesses that are near your
home or office. You can also browse local
businesses by calegory, selecling from a
menu of options (Figure 19.2) on the Zip2

G
ﬁm " Home & Real
mw Eslale
!gragxﬂphﬁ Hutgls & Travel
communty,  Yuney dlaw "
ompuers®  Shaped Figure 19.2 You can browse
DENICES =
fotetnc! Sporls 3 businesses by category
Fntadainm Recreation using this subject directory
| Heallh on the Zip2 home page.

Find a Business
Enter a category or husiness nama
]'b-ed & braakfast

& Near You

= City & State

Figure 19.3 The Zip2 search form makes
it easy to locate businessesina
particular area.

Naar Mv Homa ;]

Mear My Work
Add New Address
Search In Map
City/State or Zip ...
Beach Houss
Mom and Dad
Phillyburbs

Philadelphia

Bucks County

Lower Bucks County -
Central Bucks County

Upper Bucks Caounty

E. Montgomery Counly
Doylestown

Levitiown e

Figure 19.4 To search for
businesses near your

lacation, use this drop-
down menu.

home, office, or some other

home page.

To search for businesses:

1.

Enter the type of business or a specific
business name in the space provided on
the search form (Figure 19.3). Then select
the radio button to tell Zip2 whether you
want to search Near You or by City&State.

If you choose the Near You option, you can
use the drop-down menu (Figure 19.4)
to further refine vour search. You can lock
for businesses Near My Home, Near My Work;
or near some other address you've entered
using the Personalize feature (a vacation
house, your parents’ home, etc.). Zip2
tailors this menu so that it also includes
surrounding towns and geographical areas
that vou might have occasion to search.

Click on the Search button to display
your results. If you specified a Near You
search and Zip2 finds multiple listings,
they’ll be presented in order by distance
(Figure 19.5). City & State searches are
presented alphabetically.

continues on next page
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4. Click on any item on the results page
for more information—which typically
includes a map and driving directions,
along with links for locating related
businesses.

If you're searching for a country inn,

for example, the detailed information
(Figure 19.6) would include a link for
other Bed & Breakfast Accommodations—
very handy if it turns out that your first
choice is booked up. Or you could click
on Find Nearby Businesses and search
for a list of restaurants or tourist attrac-
tions closc to a specific inn.

5. To do a new search, use the drop-down
menu (Figure 19.7) that appears at the
top of the page. You can also use this
menu to choose other options available
at the site—getting maps and driving
directions without doing a search, finding
a person, personalizing your page, and
browsing a directory of businesses orga-

nized by type.
v Tips

B Zip2 always performs an AND search,
looking for business listings Lthat match
all the words in your query. (Theres no
way to do an OR search.) Searches are
rot case-sensitive, so you can type your
queries using uppercase, lowercase, or a
combination and you ll get the same results.

B Ifyou want to look for a particular type
of business but aren't sure what search
terms to use, start with a single, very
general term like pets or roofing or
travel. Zip2 will then present you with
a list of business categories that you can
choose from to focus your query.

Bued & Breakfast
Accommuodations

i near my home

45 pnlolnavieede (215)433-13M4 @
Mies CAE

150 Glerwvand Dr

VWashinglon Crang,

Pe,

71 Eeddoeigwors  (215) 752-8956 ‘5}
Mies Halze

750 Langnorne

Newlown Rd.

Langharne, PA

71 YeOlds {215) 860-0474 @
Tewnperpnio Hoytg

S5 Sate 8l
Newtown, Pa,

TE  Fieeapplzbsl Yad 3 (215) 062-1790 @
Miles Breakias!

1324 River Rd.

New Hope, P4,

Figure 19.5 Here’s a sample of Zip2
search results. The icon to the right of
each listing leads to maps and driving
directions.

Pinecpple Hifl Bed
& Breakfast == | Dusinesses
%324 River Rd

New Hope, P2 18938 _ || Relatcd Businesses:

{215) 262-1790 e CON AT ET 1P
= HOTELS 3 MOTELS
‘B.Get Directions

Find out fow tn advedise
on this sitel
4 back tnlist

0 v . sy 2 e L

vz business pratly T
Buz buamess Qlick on map % toom In

Figure 19.6 Details like those shown here for a Bucks
County inn called Pineapple Hill Bed & Breakfast are
presented when you click on the business’s name an
the search results page.

Norwr Saarch
Directions

Figure 19.7 Use this
drop-down menu to do
another search or access
other features, including
the Zip2 business
directory organized by
subject and the Find a
Person feature.
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Table 19.1

B In order to show up in a yellow pages
directory, companies must have a “business
listing” with the telephone company.
Many home-based businesses choose not
to pay the higher rates for such listings,
so you won't find them in the yellow
pages. Instead, do a Zip2 Find a Person
search using the drop-down menu
(Figure 19.7) on the search results page.
Look for the business owner's name
rather than the company name.

® For a summary of Zip2 search features,
see the Zip2 Quick Reference (Table 19.1).
To find out about new features that may
have been added, click on the Feedback
or Help link that appears &t the bottom
of all Zip2 pages.

Zip2 Quick Reference*

FOR THIS TYPE OF SEARCH:

Business Name Search

Business Category Search

Point-to-Point
Driving Directions and Maps

Do THIS:

To search for a specific business, enter its name (or one or two unique words) in the search
form text box.

Click on the radio button to specify whether you want to search NearYouor City&
State. Ifyou selact NearYou, make sure the drop-down menuissetfoNearMyHome,
NearMyWo rk, or whatever location you want to use as a starting point.

To search for all the businesses in a particular category, type ane or two unique words in
the search farm text box.

Be sure to specify the area you want to search (NearYouor City&State), as
described above.

Click on the Get Directions icon that appears next to every listing in your Zip2 search
results. (The Get Directions icon will be either a carin a circle or a double-pointing arrow
inasquare.)

To get maps and driving directions without searching, use the Get a Map section of the
Zip2 home page.

*Note: Zip2 always performs an AND search, looking for all the words in your query. (There's no way to do an OR search.) Also,

Zip2 ignores case.
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Where to Find Specialized
Search Engines

When you need a special-purpose search
engine for a subject not covered in this
chapter, try one of these sites:

Invisible Web
invisible. com

Search Engine Guide
searchengineguide.com

Search Engine Watch
www . searchenginewatch. com/links

You've seen what a breeze it can be to use highly
specialized search engines like InfoSpace
(www.infospace. com) and ZipZ (www.z1ip2. com).
Because they're designed for a single, relatively
narrow task—looking for people and businesses
in white pages and yellow pages directories
similar to those used by telephone companies—
the search forms are simple and there’s very
little complexity to master. Just fill in the
blanks and away you go.

For the most part, that’s what you'll find with
the 29 special-purpose search engines profiled
in this chapter. Each is designed to handle
searching for a particular type of information
really well—whether it’s the latest book by

a favorite author or Microsoft’s Technical
Support phone numbers or your Aunt Harriet’s
zip code. Many offer help pages and search
tips, but for most of thern, you won't need to
learn any special search rules and commands.
In our experience, about the only thing that’s
difficult about special-purpose search engines
is remembering to use them. "

That being the case, what we'll focus on here
is where to find these special-purpose sites
and the subject matter or type of information
you can search with each one. Read the descrip-
tions and visit some or all of the sites. Then
add the ones you think you might use on a
regular basis to your Web browser’s Bookmarks
or Favorites list. That way, you can getl to them
easily whenever you need them.
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amazon.com.

www.amazon.com

Amazon.com

Amazon.coms mission is to sell books, and
they do a superb job of that from their Web
site, also known as “Earth’s Biggest Bookstore”
But the Web site (www. amazon . com) is worth
learning aboul even if you have no intention
of ever placing a book order. Imagine being
able to search a database of some 2.5 million
books by author, title, subject, ISBN, or pub-
lisher. You can produce a master list of all
the books by a favorite author, for example,
or search for every book with the word
chocolate in the title.

You can also tap into a rich collection of
reader reviews, current bestseller lists, author
interviews, and book reviews from The New
York Times, NPR, Oprah, and elsewhere.

If there’s a book you're looking for that’s not in
the Amazon.com database (either because
it’s out of print or not yet published), let
them know and they’ll try to find it for you.

v’ Tips

B You can do a quick search for books from
the Amazon.com home page. But for more
precise queries, click on Books and then
on Search and use the form that allows
you to specify Author, Title, Subject, etc.

B Barnes & Noble (www.bn. com) and
Borders (www.borders. com) also offer
searchable databases of currenl books.
For used and out-of-print titles, try
Alibris (www.alibris.com) or Bibliofind
{(www.bibliofind. com).

L &
-F-———-v == = .
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www.cd now.com

CDNOW

Like Amazon.com, CDNOW (www. cdnow. com)
is in the business of selling things—in this
case CDs and videos. To do so, they offer a
searchable database of more than 500,000
CDs and VHS/DVD movies. You can look for
a particular artist, album title, song title,
record label, video title, or actor/director.

S S

But what if some elusive melody keeps going
through your head and you can't think of the
artist or song title? CDNOW has that covered
as well. You can send an e-mail message to
manager fb@cdnow. com and the company’s
crackerjack team of music experts will try to
track the song down for you. Just give them
as much information as you can—bits of
lyrics, style of music, approximate release
date, and so forth.

The CDNOW site also includes Top 20 lists,
buyer’s guides, sound clips, biographies, and
entertainment news.
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www.cdc.gov

Centers for Disease
Control and Prevention

There's enough medical and health-related
information on the Internet to make your
heart race and your head spin. So it’s no
wonder that the Web site operated by the
Centers for Disease Control and Prevention
(CDC) has become such a popular destina-
tion for people seeking reliable and timely
information about healthcare issues.

You can do a keyword search of the entire CDC
database, or limit your query to the health
department for a particular state. Other
highlights of the CDC Web site (www. cdc. gov)
include the following:

¢ Health Topics A-Z. A directory of fact
sheets on specific diseases and medical
conditions.

¢ Inthe News. CDC press releases and
current health news.

¢ Travelers’ Health. Advice for interna-
tional travelers on disease outbreaks and
other health-related matters.

¢ Hoaxes and Rumors. Official responses
from the CDC on health-related misinfor-
mation circulating via the Internet and
other forms of mass communication.

v Tips

B Other reliable sources often cited by
medical professionals include Health
A to Z (www. healthatoz. com),
Healthfinder (www.healthfinder.gov),
and the National Library of Medicine
(www.nlm.nih.gov).

B All three of these sites provide access to
Medline, a highly respected database of
medical literature, with abstracts and
article summaries from The New England
Journal of Medicine, Jowrnal of the American
Medical Association, and elsewhere.
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 CNET Shareware.com

www.shareware.com

CNET Shareware.com

CNET Sharewarc.com is a “virtual software
library” thal let’s you search a catalog of
250,000 shareware programs of all types—
games, utilities, screensavers, word-processor
add-ons, fonts, and so forth. (Shareware is
“software on the honor system.” Try the pro-
gram for a designated period—usually 30
days—and then register and pay for it if you
decide to keep it on your system.) The pro-
grams themselves are located in shareware
archives and corporate sites throughout the
Internet, but they can be downloaded directly
from Shareware.com (www. shareware.com).

A related CNET search service called
Download.com is also offered on the
Shareware.com home page. The names are
confusing at firsl, since, as we've said, you
can both search for and download share-
ware from Shareware.com. So what’s
Download.com? It’s a searchable catalog of
demos, drivers, and patches offered by the
creators of commercial (rather than share-
ware) programes.

v Tips

W For best results, use Shareware.com’s
drop-down menu to specify your com-
puter platform (Windows 95/98,
Windows NT, Macintosh, etc.).

B You can use double quotes to search for
phrases ("download accelerator"), and
plus and minus signs to include (+) or
exclude (-) search terms.

B Searching Shareware.com and download-
ing software are the casy parts. The hard
part is identifying the really good stuff.
(We know; because we've been evaluating
and writing about shareware for almost
two decades.) For our recommendations
on the best tools and utilities for Web
searchers, see Appendix D.
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consumerworld.org

Consumer World

Consumer World (consumerworld.org)is a
master site for consumer-related information.
Created in 1995 by consumer advocate and
educator Edgar Dworsky, the site provides
links to over 2,000 consumer resources avail-
able on the Internet (categorized for easy
browsing), as well as a search form you can
use to zero in on a specific topic.

Consumer agencies, product reviews and
buyer’s guides from Consumer Reports and
other sources, travel bargains and airline
farefinders, the best credit card deals, health
insurance options, tips for reducing junk
mail and getting off telemarketing lists—
you'll find information on these and more
with a Consumer World search.

v Tips

M Searching online for product reviews and
buyer's guides is a lot easier than storing
all those back issues of Consumer Reports
and paging through them when you're
ready to make a purchase decision.

m Ifyou're a Consumer Reports subscriber,
you might want to consider signing up
for the searchable online version of the
magazine, which gives you access to the
current issue and four years of back issues.
The annual fee is $19 for magazine sub-
scribers ($24 for non-subscribers). For more
information, go to Consumer Reports
Online at www. consumerreports.org.
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www.cuisinenet.com

CuisineNet Menus Online

How's this for a neat idea: collect reviews,
menus, and prices for hundreds of the best
restaurants all over the United States and
make them available (and searchable) on the
Web? Thal's what CuisineNet Menus Online
(www . cuisinenet. com) offers for these major
metropolitan areas:

Atlanta New Orleans
Boston New York
Chicago Philadelphia
Dallas Portland
Houston San Diego
Kansas City San Francisco
Los Angeles Seattle

Miami Washington, DC

You can search for restaurants in a given
area by location, type of cuisine, price, or
“amenities” (things like wheelchair access,
parking, special menus, smoking rules,
entertainment, outdoor dining, and so
forth). You can also specify that you only
want to see listings for restaurants whose
write-ups include menus.

v’ Tips

B To display the menus for a specific
restaurant, click on the Menus link that
appears right below the ratings section
in the write-up. (If you don't see a Menus
link, that particular restaurant hasn't yet
made its menus available online.)

B For a second opinion on a restaurant’s
food, decor, service, and price, consult
the popular Zagat Surveys, available
online at Zagat.com (www.zagat . com).
Both the Web site and the familiar pocket-
sized burgundy guides are the creation of
Nina and Tim Zagat—whose name, the
Web site helpfully explains, is pronounced
“za-GAT” (rhymes with “the cat").
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www.edmunds.com

Edmund’s Automobile
Buyer’s Guides

Edmund’s Guides are required reading for
anyone in the market for a new or used car.
This Web site (www. edmunds . com) lets you
search online for the following information
and more, whenever you need it:

Reviews by make and model
Road test reports
Dealer prices

Used car and truck prices

¢ ¢ ¢ <+ ¢

Loan and lease quotes

It’s actually a directory rather than a search
engine, but the site is so well designed and
organized that you really won't mind.

—r =

ELECTRLLC

www.elibrary.com

Electric Library

Llectric Library (waw.elibrary. com}is an
incredible research tool. It gives you access
to a searchable database of more than 150
full-text newspapers, 800 magazines, 2,000
classic books, two international news wires,
and countless maps, photographs, and TV
and radio transcripts.

You can pose a question in plain English and
launch a search of the entire Electric Library
database, or focus on one or more types of
sources (newspapers, magazines, books,
pictures, maps, or transcripts}. This is a sub-
scription service, but at $10 & month or $60
a year, it's a real bargain. You can sign up

for a 30-day free trial at the Electric Library
Web site.

v’ Tips

M For search tips and details on the specific
sources that are included in an Electric
Library search, go to the home page and
click on Customer Service and then on
Where Can I FindHelp About.

B Infonautics, the company behind Electric
Library, also offers a free service called
NewsDirectory. Located on the Web at
www . newsdirectory. com, this site orga-
nizes more than 14,500 news sources
(magazines, newspapers, TV stations,
government agencies, etc.) into a search-
able directory.
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www.britannica.com

Encyclopedia Britannica

If you own & musty, outdated, 32-volume set v’ Tips
of the Encyclopedia Britannica, you'll be
pleased to know that the full text of this
venerable reference work is now available—
and searchable—online. In fact, there are
two services, one free and one requiring a
subscription:

B You can use plus and minus signs in
your Encyclopedia Britannica queries
to include (+) or exclude (-) words and
phrases. To search for a phrase, enclose
the words in double quotes.

B Doth sites also support the use of the
Boolean operators AND, OR, NOT, and
ADJ (to look for two words adjacent to
each other).

¢ Britannica.com, located on the Web
at www.britannica.com, is a free service,
supported by advertising. It gives you
complete access to the Britannica data-
base, along with original commentary,
special multimedia presentations, and
a searchable and browsable directory
of outstanding Web sites, sclected by
Britannica editors to supplement your
database searches.

+ Encyclopedia Britannica Online
(www . eb. com), the subscription service,
gives you faster access to the Britannica
database, plus all the other features asso-
ciated with the free service, but without the
advertising. You can also format articles
for printing and set up a personal work-
space for storing articles associated with
a particular research project. And you
can tap into Britannica Intermediate,
designed for students in elementary and
high school. The annual subscription fee
is $50.
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www.epicurious.com

Epicurious Food

Created by Condé Nast, the publisher of
Gourmet and Bon Appétit magazines,
Epicurious (www.epicurious.com) is a cook’s
and food-lover’s delight. You'll find complete
menus, practical cooking tips and techniques,
and cookbook reviews and recommendations.
But the best part about the site is its Recipe
File, a searchable database of more than 11,000
recipes that have appeared in Gourmet and
Bon Appétit.

If you're a subscriber to one or both maga-
zines, you'll appreciate not having to root
through the recycle pile to find a recipe you
forgot to clip out. Just search the database,
using one or two keywords to identify the
type of recipe and a unique ingredient:
eggplant and appetizer, for example.
Chances are, you'll find it.

v Tip

B Recipes from Martha Stewart’s magazine
and television show are also available
online at www.marthastewart. com. As
Martha herself would say, “It's a good thing!”

www.expedia.com

Expedia Travel Information

When we're going on a trip that involves air
travel, we prefer using a travel agency to
actually book our flights and issue the tickets.
After all, they're the pros and are much more
likely to know about the best fares and any
special deals that might be available. But we
often use the Net prior to calling our travel
agent to get an idea of airline schedules and
fares. And one of the fastesl and most reliable
places to do that is Microsoft’s Expedia travel
Web site (www.expedia.com).

You can also use Expedia to check the status
of a specific flight, search for hotels and
“specialty lodgings” (apartments, country
inns, and bed-and-breakfast accommoda-
tions), and locate the best car-rental deals.
There’s also a handy currency converter so
that you can check the exchange rate just
prior to leaving for a foreign country.

v Tips

B Sign up for Expedias Fare Tracker service
and they’ll send you an e-mail message
each week alerting you to the best fares
for up to three travel destinations.

B Travelocity (waw.travelocity.com) is
another good choice for travel information.
It’s quite similar to Expedia and offers
most of the same services, including air-
line fare-finder and fare-tracker features.
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www.fedex.com

FedEx Package Tracking

If you use overnight courier services on a
regular basis, the FedEx Web site

(www. fedex. com) is one you should defnitely
get to know. It can be a real time-saver when
the FedEx phone lines are jammed up, or
any time you want to get a question
answered quickly.

With FedEx Package Tracking, you can search
the company’s shipping database by airhill
number to find out exactly when your ship-
ment was delivered and who signed for it.
The Drop-off Locator, another searchable
database, will help you identify the nearest
self-service and staffed FedEx locations and

the cutoff times for dropping off your package.

Finalaw

FindLaw Legal Resources

FindLaw (www.findlaw. com) is one of the
premier sites for doing legal research on the
Web. You can browse the sites legal resources
directory, which is organized by topic. Or use
one of several FindLaw search services:

¢ LawCrawler, to find cases, codes, and
regulations at legal sites throughout
the Internet.

¢+ Supreme Court Center, for Supreme
Court decisions dating back to 1893.

+ Find a Lawyer, to locate a lawyer or law
firm by name, practice, or city/state.

¢ Forms, for over 8,000 Federal and State
Court forms and sample agreements for
small businesses.

# Legal News, for current news articles
on a specific subject.

¢ Library, for background information
in articles written by top attorneys, bar
associations, and government agencies.

v Tips

B To display FindLaw rescurces geared to
your particular interests, click on the appro-
priate link in the navigation bar at the top
of the home page (Legal Professionals,
Students, Business, or Public).

B For best results, be sure to click on Help &
Information at the bottom of the home
page and get to know the material pre-
sented there. The search tips and advice
provided in FindLawHelp and
LawCrawler Information are likely to
prove especially useful.
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firstgov.gov

FirstGov

An official Web site of the United States
government, FirstGov (firstgov.gov) is
designed to give you one-stop access to all
local, state, and federal government resources
that are available online. The site offers three
ways for locating information:

¢ Search by keyword using the FirstGov
search form.

¢ DBrowse the FirstGov subject directory,
which is organized into topics like
"Agriculture and Food,” “Federal Benefits
and Grants,” and “Money and Taxes.”

# C(lick on the link for a specific branch
of the U. S. Government (Executive,
Legislative, or Judicial).

v Tips

B FirstGov doesn't currently offer much in
the way of search tips and help informa-
tion, except to say that, in choosing your
search terms, you should “try to be as
exact as possible.”

B Give the search form a try, but if you
don't find what you're look for after a
couple of queries, use the subject directory
or the links for branches of government.

m Ifit's Congressional activities you're
interested in, for example, click on
Legislative Branch and you'll find
information about the United States
Senate and House of Representatives,
the Congressional Budget Office, and
the Library of Congress.

Then click on Library of Congress and
you'll find a link for Thomas Legislative
Information. Named in honor of Thomas
Jefferson, this site (thomas . loc. gov)
gives you access to the full text of the
Congressional Record, all legislation cur-
rently under consideration by Congress,
and historical documents like the
Declaration of Independence and the
Constitution.
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