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Claim 1 of the ’898 Patent

2
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EX1001

DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

1. A computer-implemented method comprising:
receiving, by one or more processors, from a given client, over an Internet-based communication link from a browsing 

application executed on the given client processor to the one or more processors, a message comprising data, the data 
comprising advertising material to populate on one or more websites;

identifying, by the one or more processors, the given client, based on receiving the message, an identifier, wherein the message 
comprises the identifier;

based on a message provided by a given client, generating, by the one or more processors, a webpage, wherein the generating 
comprises providing, via a graphical user interface of the webpage, a plurality of advertising buy options for selection by a 
given client accessing said webpage;

obtaining, by the one or more processors, via an input in the graphical user interface, a selection of one or more of the 
advertising buy options, wherein the selected one or more advertising buy options comprise at least one website of the 
respective websites and a predetermined number of impressions of the advertising material for users visiting the at least one 
website;

generating, by the one or more processors, on a database accessible to the one or more processors, a repository for advertising 
revenue based on the selection;

based on obtaining the selection, populating, by the one or more processors, the advertising material on the at least one 
website, wherein the populating comprises placing the advertising material within web property content of the at least one 
website;

monitoring, by the one or more processors, a number of impressions of the advertising material provided to users accessing the 
web property content displayed on the at least one website;

determining, by the one or more processors, whether an impression of the advertising material is valid, wherein the impression 
is valid based on a predetermined impression tracking system;

determining, by the one or more processors, that the number of valid impressions is greater than or equal to the predetermined 
number of impressions;

upon determining a number of valid impressions are met, ceasing, by the one or more processors, the populating of the 
advertising material on the at least one website; and

based on determining a number of valid impressions are met, electronically collecting, by the one or more processors, a share 
of the advertising revenue to be transmitted to the web property content owner.



Instituted Grounds

3DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



Prior Art

4DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



Nicholas (EX1003)

5DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Petition, 6; Nicholas, Figs. 6 & 8)

• Self-service targeted advertising system for 
advertisers, through web-based UI, to specify 
parameters for an advertising campaign 
including targeted websites and desired 
number of advertising impressions



Mayadas (EX1005)

6DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Petition, 6-7)

• Similar self-service targeted advertising 
system but provides more detail about 
collecting funds from advertisers and paying 
websites for displaying advertisements



Laidlaw (EX1004)

7DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Petition, 7)

• Cited for well-known standard features of web-
based systems not expressly described in 
Nicholas

• Discloses “cookies,” a technology employed by 
hundreds of millions of websites to identify users 
and track their activities



Error (EX1007)

8DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Petition, 7)

• Cited for well-known standard features of web-
based systems not expressly described in 
Nicholas

• Discloses web beacons in which a single-pixel 
image file can be embedded in a webpage to 
record when users view the page



Yasnovsky (EX1006)

9DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Petition, 7)

• Cited for dependent claims 7-8, 16-17, and 20 
for its more detailed disclosures of establishing 
advertising budgets and collecting funds to pay 
for advertisements



Manowitz (EX1015)

10DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Petition, 7-8)

• Cited to account for a narrow claim construction 
argument suggested by Patent Owner in co-
pending litigation that the “web property 
content owner” must be different from the 
owner or publisher of the website on which the 
content appears



Key Disputes

11DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



Key Disputes – Independent Claims 1, 10 & 19

12DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

1. A computer-implemented method comprising:
receiving, by one or more processors, from a given client, over an Internet-based communication link from a browsing 

application executed on the given client processor to the one or more processors, a message comprising data, the data 
comprising advertising material to populate on one or more websites;

identifying, by the one or more processors, the given client, based on receiving the message, an identifier, wherein the message 
comprises the identifier;

based on a message provided by a given client, generating, by the one or more processors, a webpage, wherein the generating 
comprises providing, via a graphical user interface of the webpage, a plurality of advertising buy options for 
selection by a given client accessing said webpage;

obtaining, by the one or more processors, via an input in the graphical user interface, a selection of one or more of the 
advertising buy options, wherein the selected one or more advertising buy options comprise at least one website of 
the respective websites and a predetermined number of impressions of the advertising material for users visiting the at 
least one website;

generating, by the one or more processors, on a database accessible to the one or more processors, a repository for advertising 
revenue based on the selection;

based on obtaining the selection, populating, by the one or more processors, the advertising material on the at least one 
website, wherein the populating comprises placing the advertising material within web property content of the at least 
one website;

monitoring, by the one or more processors, a number of impressions of the advertising material provided to users 
accessing the web property content displayed on the at least one website;

determining, by the one or more processors, whether an impression of the advertising material is valid, wherein the 
impression is valid based on a predetermined impression tracking system;

determining, by the one or more processors, that the number of valid impressions is greater than or equal to the predetermined 
number of impressions;

upon determining a number of valid impressions are met, ceasing, by the one or more processors, the populating of the 
advertising material on the at least one website; and

based on determining a number of valid impressions are met, electronically collecting, by the one or more processors, a 
share of the advertising revenue to be transmitted to the web property content owner.



Key Disputes cont’d – Dependent Claims 8, 17 & 20

13DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

8. The computer-implemented method of claim 1, further 
comprising:
prior to determining that the number of impressions is 
equal to the predetermined number of impressions, 
obtaining, by the one or more processors, via an input in 
the graphical user interface, a request for increasing the 
predetermined number of impressions of the 
advertising material for users visiting the at least one 
website; and
based on the obtaining, automatically increasing the 
predetermined number of impressions.



Claim Construction

14DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



“website”

15DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



Patent Owner:

“website”

16DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(POR, 18; Reply, 5-7)

If the Board chooses to construe “website”: 

“website” in the context of the ’898 patent includes 
a server and one or more webpages that may be 
provided by the server for display in a web browser

Petitioner:



Patent Owner:

“website” – Patent Owner

17DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(POR, 18)



“website” – Petitioner

18DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Reply, 5-7)

If the Board chooses to construe “website”: 

“website” in the context of the ’898 patent 
includes a server and one or more webpages 
that may be provided by the server for display in 
a web browser



“website” – Petitioner

19DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(’898, 3:66-4:2; Reply, 5)

’898 Patent:



“website” – Petitioner

20DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(EX1028, 004; Reply, 5-6)



Patent Owner’s expert:

“website” – Petitioner

21DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(EX1027, 33:24-34:2; Reply, 6)



Patent Owner Response:

“website” – Petitioner

22DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(POR, 19-20; Reply, 6)



“web property content”

23DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



Patent Owner:

“web property content”

24DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(POR, 14-15; Reply, 2)

If the Board chooses to construe 
“web property content”: 

“web property content” in the context of 
the ’898 patent includes content of a 
website, such as one or more webpages of 
the website

Petitioner:



Patent Owner:

“web property content” – Patent Owner

25DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(POR, 14-15)



“web property content” – Petitioner

26DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Reply, 2)

If the Board chooses to construe “web property 
content”: 

“web property content” in the context of the 
’898 patent includes content of a website, such 
as one or more webpages of the website



’898 Patent:

“web property content” – Petitioner

27DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(’898, 4:30-34, 5:17-19, 3:66-4:2; Reply, 2-3)



’898 Patent:

“web property content” – Petitioner

28DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(’898, 4:30-34, 5:17-19, 3:66-4:2; Reply, 2-3)



’898 Patent:

“web property content” – Petitioner

29DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(’898, 4:30-34, 5:17-19, 3:66-4:2; Reply, 2-3)



“web property content” – Petitioner

30DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Reply, 3)



“web property content” – Petitioner

31DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(EX1027, 19:25-20:9, 20:17-19; Reply, 3-4)

Webpage is an example of content “placed on a website” that is a 
“discrete file” “accessible to a user on the website” 

Patent Owner’s expert:

. . .



“web property content” – Petitioner

32DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Reply, 4)



“placing the advertising material within web 
property content”

33DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



Patent Owner:

“placing the advertising material within web property content” – Patent Owner

34DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(POR, 12, 15)



“placing the advertising material within web property content” – Petitioner

35DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(EX1027, 27:14-16, 29:18-24; Reply, 7-8)

Patent Owner’s expert:

. . .
[A.]



1[c]/[d]:  “…advertising buy options…” / “…the 
selected one or more advertising buy options…”

36DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



1[c]/[d]:  “…advertising buy options…” / “…the selected one or more advertising buy 
options…”

37DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

Claim 1:
[c]

[d]



1[c]/[d]:  “…advertising buy options…” / “…the selected one or more advertising buy 
options…”

38DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

Claim 1:
[c]

[d]



1[c]/[d]:  “…advertising buy options…” / “…the selected one or more advertising buy 
options…” – Petitioner

39DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Nicholas, Fig. 8; Petition, 22)

Nicholas:



1[c]/[d]:  “…advertising buy options…” / “…the selected one or more advertising buy 
options…” – Petitioner

40DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Nicholas, Fig. 8, [0061]; Petition, 22, 27)

Nicholas:



1[c]/[d]:  “…advertising buy options…” / “…the selected one or more advertising buy 
options…” – Petitioner

41DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Nicholas, Fig. 8, [0061]; Petition, 22, 27, 46; Reply, 11-12)

Nicholas:



1[c]/[d]:  “…advertising buy options…” / “…the selected one or more advertising buy 
options…” – Petitioner

42DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

. . .

(Nicholas, [0061], Fig. 8; Petition, 22, 27)

(Nicholas, [0061]; Petition, 22, 27)

(Nicholas, [0061]; Petition, 22, 27)



1[c]/[d]:  “…advertising buy options…” / “…the selected one or more advertising buy 
options…” – Petitioner

43DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Nicholas, [0061]; Petition, 27; Reply, 12)

Nicholas:



1[c]/[d]:  “…advertising buy options…” / “…the selected one or more advertising buy 
options…” – Petitioner

44DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(EX1027, 46:24-47:2; Reply, 12)

Patent Owner’s expert:



1[c]/[d]:  “…advertising buy options…” / “…the selected one or more advertising buy 
options…” – Petitioner

45DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(EX1002, ¶109; Petition, 27)

Petitioner’s Expert:



1[c]/[d]:  “…advertising buy options…” / “…the selected one or more advertising buy 
options…” – Petitioner

46DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(’898, 3:56-59; Reply, 14)

“predetermined”: ’898 patent refers only to specific number of 
impressions advertiser chose for its advertisement:



1[c]/[d]:  “…advertising buy options…” / “…the selected one or more advertising buy 
options…” – Petitioner

47DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(EX1027, 40:5-9; Reply, 15-16; see also EX1027, 37:7-38:16)

’898 patent provides no details about any UI for allowing advertiser to 
select advertising buy options:



1[c]/[d]:  “…advertising buy options…” / “…the selected one or more advertising buy 
options…” – Petitioner

48DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Nicholas, Fig. 9, [0062]; Petition, 22-23)

Nicholas:



1[f]:  “placing the advertising material within web 
property content of the at least one website”

49DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



1[f]: “placing the advertising material within web property content…” 

50DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

[f]

Claim 1:



1[f]: “placing the advertising material within web property content…” – Petitioner 

51DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Petition, 37-38)



1[f]: “placing the advertising material within web property content…” – Petitioner

52

(Nicholas, [0102]-[0103]; Petition, 37-39; EX1013, Fig. 3)

DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

Nicholas:

. . .



1[f]: “placing the advertising material within web property content…” – Petitioner

53

(Nicholas, Fig. 1, [0045], [0106]; Petition, 9-10)

DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



1[f]: “placing the advertising material within web property content…” – Petitioner 

54DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Petition, 38)



1[f]: “placing the advertising material within web property content…” – Petitioner 

55DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Petition, 38-39)



1[f]: “placing the advertising material within web property content…” – Petitioner

56

(EX1013, Fig. 3, 004:11-12; Petition, 39; Reply, 17-18)

DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

Nicholas ’297 provisional:



1[f]: “placing the advertising material within web property content…” – Petitioner

57

(Reply, 18)

DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



58DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Nicholas, [0109]; Petition, 51-52)

1[f]: “placing the advertising material within web property content…” – Petitioner

Nicholas:



59DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(EX1027, 31:21-32:2; Reply, 4-5)

Patent Owner’s expert re “website”:

1[f]: “placing the advertising material within web property content…” – Petitioner



60DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(EX2009, ¶¶69-70; Reply, 4-5)

Patent Owner’s expert re “website”:

1[f]: “placing the advertising material within web property content…” – Petitioner



61DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(EX1027, 19:25-20:9, 20:17-19; Reply, 3-4)

Patent Owner’s expert re “web property content”:

1[f]: “placing the advertising material within web property content…” – Petitioner

. . .



1[g]/[h]:  “monitoring...a number of impressions of the advertising 
material...” / “determining...whether an impression of the advertising 

material is valid”

62DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



1[g]/[h]: “monitoring...a number of impressions of the advertising material...” / 
“determining...whether an impression of the advertising material is valid”

63DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

Claim 1:

[g]

[h]



64DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Nicholas, Fig. 8, [0061]; Petition, 41)

Nicholas:

1[g]/[h]: “monitoring...a number of impressions of the advertising material...” / 
“determining...whether an impression of the advertising material is valid” – Petitioner 



65DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Nicholas, [0114], [0124]; Petition, 22)

Nicholas:

1[g]/[h]: “monitoring...a number of impressions of the advertising material...” / 
“determining...whether an impression of the advertising material is valid” – Petitioner 



66DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Error,1:36-54; Petition, 42-43)

1[g]/[h]: “monitoring...a number of impressions of the advertising material...” / 
“determining...whether an impression of the advertising material is valid” – Petitioner 

Error:



67DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(’898, 9:49-61; Petition, 44)

1[g]/[h]: “monitoring...a number of impressions of the advertising material...” / 
“determining...whether an impression of the advertising material is valid” – Petitioner 

’898 patent:



68DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(EX1002, ¶136; Petition, 44-45; Reply, 22)

1[g]/[h]: “monitoring...a number of impressions of the advertising material...” / 
“determining...whether an impression of the advertising material is valid” – Petitioner 

Petitioner’s Expert:



1[k]:  “…a number of valid impressions…”

69DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



1[k]: “…a number of valid impressions…”

70DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

[k]

Claim 1:



1[k]: “…a number of valid impressions…” – Petitioner

71DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

“a number” can correspond to a single valid impression

(Mayadas, [0038], [0043]; Petition, 49)

Mayadas:



1[k]: “…a number of valid impressions…” – Petitioner

72DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(’898, Abstract, 3:34-38; Reply, 23)

’898:

“a number” can correspond to a single valid impression



73DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(’898, 6:16-18; Reply, 24)

1[k]: “…a number of valid impressions…” – Petitioner 

“a number” can be a larger number, such as CPM-based

’898:



74DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Nicholas, Fig. 18, [0087]; Petition, 49-50; Reply, 23-24)

1[k]: “…a number of valid impressions…” – Petitioner 

“a number” can be a larger number, such as CPM-based
Nicholas:



75DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(EX1026, ¶43; Reply, 23-24)

1[k]: “…a number of valid impressions…” – Petitioner 

“a number” can be a larger number, such as CPM-based
Petitioner’s Expert:



Claims 8, 17, 20:  “a request for increasing the predetermined 
number of impressions of the advertising material…”

76DEMONSTRATIVE EXHIBIT – NOT EVIDENCE



“a request for increasing the predetermined number of impressions of the advertising 
material…”

77DEMONSTRATIVE EXHIBIT – NOT EVIDENCE

Claim 8:



“a request for increasing the predetermined number of impressions of the advertising 
material…” – Petitioner

78DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Yasnovsky, [0049]; Petition, 64-65)

Yasnovsky:



“a request for increasing the predetermined number of impressions of the advertising 
material…” – Petitioner

79DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Yasnovsky, [0054]; Petition, 65-66)

Yasnovsky:



“a request for increasing the predetermined number of impressions of the advertising 
material…” – Petitioner

80DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
(Nicholas, [0061]; Petition, 65)

Nicholas:



81

Thank you

DEMONSTRATIVE EXHIBIT – NOT EVIDENCE
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