GOOGLE LLC
V.
BRODTI, INC.

IPR2025-00472
Patent 11,416,898 B2

Petitioner’s Demonstratives

April 21, 2026

Before Stephen E. Belisle, Brian P. Murphy, and Arthur M. Peslak

Administrative Patent Judges Google Exhibit 1029
IPR2025-00472

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE 1
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a2 United States Patent
De

Google's Exhibit 1001
Google v. BrodTi
IPR2025-00472 - Page 001

U.S. Patent 11,416,898 B2
EX1001

1. A computer-implemented method comprising:

receiving, by one or more processors, from a given client, over an Internet-based communication link from a browsing
application executed on the given client processor to the one or more processors, a message comprising data, the data
comprising advertising material to populate on one or more websites;

identifying, by the one or more processors, the given client, based on receiving the message, an identifier, wherein the message
comprises the identifier;

based on a message provided by a given client, generating, by the one or more processors, a webpage, wherein the generating
comprises providing, via a graphical user interface of the webpage, a plurality of advertising buy options for selection by a
given client accessing said webpage;

obtaining, by the one or more processors, via an input in the graphical user interface, a selection of one or more of the
advertising buy options, wherein the selected one or more advertising buy options comprise at least one website of the
respective websites and a predetermined number of impressions of the advertising material for users visiting the at least one
website;

generating, by the one or more processors, on a database accessible to the one or more processors, a repository for advertising
revenue based on the selection;

based on obtaining the selection, populating, by the one or more processors, the advertising material on the at least one
website, wherein the populating comprises placing the advertising material within web property content of the at least one
website;

monitoring, by the one or more processors, a number of impressions of the advertising material provided to users accessing the
web property content displayed on the at least one website;

determining, by the one or more processors, whether an impression of the advertising material is valid, wherein the impression
is valid based on a predetermined impression tracking system;

determining, by the one or more processors, that the number of valid impressions is greater than or equal to the predetermined
number of impressions;

upon determining a number of valid impressions are met, ceasing, by the one or more processors, the populating of the
advertising material on the at least one website; and

based on determining a number of valid impressions are met, electronically collecting, by the one or more processors, a share
of the advertising revenue to be transmitted to the web property content owner.
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Instituted Grounds

Ground Claims Basis for Challenge under §103

1-6, 9-15, Nicholas (EX1003) in view of Laidlaw (EX1004),
18-19 Mayadas (EX100S5), and Error (EX1007)

2 7-8,16-17, 20 | Ground 1 Prior Art + Yasnovsky (EX1006)

1-6. 9-15.

18-19 Ground 1 Prior Art + Manowitz (EX1015)

4 7-8,16-17, 20 | Ground 2 Prior Art + Manowitz
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Nicholas (EX1003

(19) United States

US 20040054589A1

a2 Patent Application Publication (o) Pub. No.: US 2004/0054589 Al

Nicholas et al.

(43) Pub. Date: Mar. 18, 2004

(54) METHOD AND SYSTEM FOR PROVIDING
NETWORK BASED TARGET ADVERTISING
AND ENCAPSULATION

{76) Inventors: Frank C. Nicholas, Glenview, IL (US);
Tan B. Carswell, Chicago, IL (US);
Paul M. Hletka, Chicago, IT. (US)

Correspondence Address:
FRANK C. NICHOLAS
CARDINAL LAW GROUP
Suite 2000

1603 Orrington Avenue
Evanston, IL 60201 (US)

{2
(22) Filed: Sep. 8, 2003

Appl. No.  10/657,636

Related U.S. Application Data

(63) Continuation-in-part of application No. 10/456,826,
filed on Jun. 6, 2003, which is a continuation-in-part
of application No. 10/172,492, filed on Jun. 14, 2002,

USER NODE

ADVERTISER NODE
160 161

ADVERTISER E}Jﬁ:\

(60)  Provisional application No. 60/298,329, filed on Jun
14, 2001, Provisional application No. 60,333,324,
filed on Nov. 26, 2001, Pre onal application No
80/362,207, filed on Mar. 7, 2002

Publication Classification

(51) Int. CL7 .
(52) US.CL .

GO6F 17/60
705/14

(57) ABSTRACT

A telecommunication system implements a method for pro-
viding a targeted online advertisement 10 a user accessing a
content provider node of the system. The system further
comprises an ad selection node and a u
node. A generic advertiser provides a generic ad request
Geo-target availability is provided based on a number of
requested improssions for the generic ad request and a web
site designation. Geographically targeted ad requests are
received from one or more child advertisers. A media buy
output is determined based on the received information.

CONTENT PROVIDER NODE
130

Google's Exhibit 1003
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IPR2025-00472 - Page 001

« Self-service targeted advertising system for
advertisers, through web-based Ul, to speci
parameters for an advertising campaign
iIncluding targeted websites and desired

number of advertising impressions

(Petition, 6; Nicholas, Figs. 6 & 8)
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Mayadas

EX1005

(19) United States

US 20010039515A1

a Patent Application Publication () Pub. No.: US 2001/0039515 Al

Mayadas

(43) Pub. Date: Nov. 8, 2001

(54) SYSTEM AND METHOLD FOR PAYMENT
FOR TARGETED MESSAGING OYER A
NETWORK

{76) laventor:  Vijay Mayadas, Boston, MA (US)
Correspondence Address:
PERKINS, SMITH & COHEN LLP
ONE BEACON STREET
30TH FLOOR
BOSTON, MA 02108 (US)

(21)  Appl. No. 09/847,796

(22) Filed: May 2, 2001

Related U.S. Application Data

(63) Non-provisional of provisional application
60/201,340, filed on May 2, 2000.

10

Publication Classification

(51) It CL7 s GO6F 17/60

(52) US.CL ... o TO5714; T0O5/1

(57) ABSTRACT

In the payment system of the present invention, targeted
message sponsors such as advertisers pay in o the system 1o
have the targeted message distributed according to specified
parameters. Users of the system, who view the targeted
messages, are compensated for interacting with the targeted
message. The uscr data is stored in uscr profiles maintaincd
by the system. Targeted message publishers are compen-
sated for publishing the targeted messages. Daia agarcga-

No. tors, who gather data about users for the user profiles, are
compensated for the data gathercd.
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« Similar self-service targeted advertising
system but provides more detail about
collecting funds from advertisers and paying
websites for displaying advertisements

(Petition, 6-7)
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Laidlaw (EX1004

US 20040128547A1
a» United States
a» Patent Application Publication (o Pub. No.: US 2004/0128547 Al

Patent Ay e Y o0 * Cited for well-known standard features of web-

(54) METHOD AND SYSTEM FOR MODULAR Publication Classification
AUTHENTICATION AND SESSION . .
MANAGEMENT (51) Int.CL7 HML 932 b a
essly described in
(76) Inventors: Robert Laidlaw, Tempe, AZ (US);
Coby Royer, St. Louis, MO (US); Rick 7 ABSTRACT

D. Johnson, Phoenix, AZ (US); Scott

[ ]
More, Maple Grove, MN (US h
ore, Maple Grove, MN (US) Modular suthentication and session invelves N I C OI a S

Correspondence Address: the use of discrete modules 1o perform specific tasks in a
Thomas V. DelRosario networked computing environment. There may be a separate
Snell & Wilmer authentication server that verifies the identity of the user and
One Arizona Center an authorization client that grants various levels of access 1o
400 E. Van Buren users. There may also be an authentication clicnt that
Phoenix, AZ §5004-2202 (US) receives an initial request from a requesting application and

rver to verify the

forwards the request 1o the authenticali
identily of the use. The authorization client may then be
(21) Appl. No: 10/334,615 invoked to provide the necessary level of access. The use of

S  Discloses “cookies,” a technology employed by

(22) Filed: Dec. 31, 2002 thus allevialing the unnecessary multiplication of code.

= = e hundreds of millions of websites to identify users
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P (Petition, 7)
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Error (EX1007

6216B1

US008156
a» United States Patent (o) Patent No.: US 8,156,216 B1 .
Error 45) Date of Patent: Apr, 10,2012
| - * Cited for well-known standard features of web-
(54) DISTRIBUTED DATA COLLECTION AND 6,606,581 B1® &2003 Nickerson et al 702/186

Cochran et al. L 707104.1
Farrell et al. 709/224

based systems not expressly described in

Muret ct al.
Liuet al.

AGGREGATION

{75) Tnventor:  Brett Error, Orem, UT (US)

(73)  Assignee: Adobe Systems Incorporated, San Jose,

CAUS) Ulimann et al, .
Tell et al
(*) Notice:  Subject to any disclaimer, the term of this Nickerson et al, ... 202/186
patent is extended or adjusted under 35 Eshghi ot al
U.S.C. 154(b) by 2032 days 6973492 Streble
(b by v 6,981,017 Kasriel et al
Hind et al.
(21) Appl. No.: 10/356,685 Kokkonen et al
N Datia el al 700/223
22) Tiled: Jan. 30, 2003 Schweitzer et al 709223
Luetal 7001226
Related U.S. Application Data Heller et al.
PP Cohen ct al

Yoo et al

(60)  Provisional application No. 60/353,872, filed on Jan, 6
185,085

30, 2002,

» Discloses web beacons in which a single-pixel

. 25.407
(51) Int. ClL. 7,376,722 Sim et al.
GO6EF 15/173 (2006.01) (Continued)
(52) US.CL ... e T09/224; T09(223

(58) Field of Classification Search 709/223, Prinary

L L] L]
Tvaminer — John Follanshee
TO9224  dssistant Examiner — Glenford Madamba
See application file for complete search history. (74) Attorney, Agent, or Firm — Robert C. Kowert;
Meyertons, Food, Kivlin, Kower & Goetzel, PC.

(56) References Cited

]
7 ABSTRACT
U.8. PATENT DOCUMENTS A distributed, redundant, multi-homed system collects and re CO r W e I I u S e rS VI eW e p a g e
5,796,952 4 1998 Davis et al. i

5892917
5,946,681

aggrepates website usage information. Two or more data col-

41999 Myerson

€199 Shoster lection nodes, preferably situated in diverse locations, ef

A
A
A . ) . h
A 111999 Tagawa ciently collect and time-stamp information from users in a
A U2000 Allard et al wide variety of geographic locations. Dalta collected by the
A 62000 Courls et al individual data collection nodes is aggregated at a master
: : Eggg i“:;ﬁuetlnii processing center. sorted according to time stamps, and sub-
S 109000 Comtactal. jected to statistical analysis in order to generate complete and

3 Bl 122001 Ludewig etal accurate reports regarding website traffic
6385642 Bl 52002 Chlan el al
6,584,504 Bl 62003 Choe 62 Claims, § Drawing Sheets
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Yasnovsky (EX1006)

US 20050027594A1
a9 United States

a2 Patent Application Publication () Pub. No.: US 2005/0027594 A1

 Cited for dependent claims 7-8, 16-17, and 20

(54) SELF-SERVICE PLATFORM FOR SELLING Related U.S. Application Data
ADVERTISING

(60)  Provisional application No. 60/490,741, filed on Jul. . . . . .
(76) Inventors: Elliot Yasnovsky, Pala Alta, CA (US); 28, 2003
Jayesh Bhayani, Cupertino, CA (US);

Tlya N. Slain, Saata Clara, CA (US) Publication Classification
Correspondence Address: (51) Int.CL7 ... - GO6F 17/60 [ [] "
John Normile (52) US. €l o 705/14
Jones Day LLC V I I u I u
222 East 415t Street 57 ABSTRACT

New York, NY 10017-6702 (US)

A sclfsservice platform allows advertisers to creale and

(21)  Appl. No.: 10/700,837 manage their own ad campaigns to b mn on a computer -
network, such as the Internet. Tn one variation, ads are soll O r a Ve I S e m e n S
(22) Filed: Nov. 3, 2003 on a preset price basis.
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Manowitz (EX1015

(12) INTERNATIONATL APPLICATION PUBLISHED UNDER THE PATENT COOPERATION TREATY (PCT)

S * Cited to account for a narrow claim construction

(19) World | 1 Property C ion

International Bureau lnllun
(43) International Publication Date ] (10) International Publication Number .
pmmm o wonmem A argument suggested by Patent Owner in co
-
(S1) International Patent Classification’: GOG6F 17/60  (74) Agents: SOBRINO, Maria, McCormack ¢t al.; Blakely, g g g y
Sokoloff, Taylor & Zafman, 7th floor, 12400 Wilshire
(21) International Application Number:  PCT/US01/03223 Blvd,, Los Angeles, CA 90025-1026 (US).

(26) Publication Language: English

(54) Title: SYSTEM AND METHOD FOR NETWORK REVENUE SHARING

L L] L] L] “
(32) Internationsl Filing Date: 31 January 2001 (SLO1200D) 1) Designated States rational): AE, AG, AL, AM, AT, AU, p e n d I n g I Itl g atl O n th at th e We b p ro pe I ty
25) Filing Language: Entih AZ.BA. BB, BG. BR. BY. BZ CA, CH. CN, CR, €U, CZ,
4 DE. DK. DM, DZ, EE. ES, FI, GB, GD, GE, GH, GM. HR,
HU, ID, IL. IN, IS, JP, KE, KG, KP. KR, KZ, LC, LK, bb) .
content owner” must be different from the
30 Priority Dutas NO, NZ,PL. PT. RO, RU. §D. SE. 5G
60/181,815 11 February 2000 (110220000 US TR, TT. TZ, UA, UG, UZ, VN, YU, ZA, ZW.
09/616,827 14 July 2000 (14.07.2000)  US
(84) Designated States (regionali: ARIPO patent (GH, GM. - - -
(71) Applicant: SONY ELECTRONICS, INC. [US/US]: | KE, LS, MW, MZ, SD, SL. §Z, TZ, UG, ZW), Eurasian Wn r r I r W I n W I
Sony Drive, Park Ridge, NJ 07656 (US). patent (AM, AZ, BY, KG, KZ, MD, RU, T), TM), European
patent (AT, BE, CH, CY, DE, DK, ES, F1, FR, GB, GR, IE,
(72) Inventor: MANOWITZ, Neal, Jacob; 2316 Oskham IT, LU. MC. NL. PT, SE. TR), OAPI patent (BF, BJ, CF,
Court, Mahwah, NJ 07430 (US), CG, €L, CM, GA, GN, GW, ML, MR, NE, SN, TD, TG).
e~ content appears
(57) Abstract: A system and method for revenue sharing between an
author of content and publismr across electronic media such as the In-
temet. In one embodiment, the author produces at least a portion of
content and uploads it to the publisher (205). The publisher publishes at
least the avthor’s content. for example, on a web site, for access by con-
o sumers (210). The web site may also contain revenue generating content
UPLOAD CONTENT T PUBLISHER'S such as advertising and purchasing options. The publisher, in one cm-
bodiment, tracks the numbers of accesses to the web site and provides
the author a partion of revenue generated therefrom due to the number
SERVICE PUBLISHES CONTENT of accesses (230).
ON-LINE

SERVIGE PROVIDED SITE-RELATED
ADDITIONAL CONTENT

VIEWERS PURCHASE SITE RELATED
CONTENT OR ADDITIONAL CONTENT
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PURCHASE TO VIEWER
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CONTENT PROVIDER

p—
«
o
w
=
3
w
S~
—
>
g

Google's Extubit 1015
Google v. BrodTi
IPR2025-00472 - Page 001

(Petition, 7-8)
DEMONSTRATIVE EXHIBIT — NOT EVIDENCE 10




Key Disputes
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Key Disputes — Independent Claims 1, 10 & 19

1. A computer-implemented method comprising:

receiving, by one or more processors, from a given client, over an Internet-based communication link from a browsing
application executed on the given client processor to the one or more processors, a message comprising data, the data
comprising advertising material to populate on one or more websites;

identifying, by the one or more processors, the given client, based on receiving the message, an identifier, wherein the message
comprises the identifier;

based on a message provided by a given client, generating, by the one or more processors, a webpage, wherein the generating
comprises providing, via a graphical user interface of the webpage, a plurality of advertising buy options for
selection by a given client accessing said webpage;

obtaining, by the one or more processors, via an input in the graphical user interface, a selection of one or more of the
advertising buy options, wherein the selected one or more advertising buy options comprise at least one website of
the respective websites and a predetermined number of impressions of the advertising material for users visiting the at
least one website;

generating, by the one or more processors, on a database accessible to the one or more processors, a repository for advertising
revenue based on the selection;

based on obtaining the selection, populating, by the one or more processors, the advertising material on the at least one
website, wherein the populating comprises placing the advertising material within web property content of the at least
one website;

monitoring, by the one or more processors, a number of impressions of the advertising material provided to users
accessing the web property content displayed on the at least one website;

determining, by the one or more processors, whether an impression of the advertising material is valid, wherein the
impression is valid based on a predetermined impression tracking system;

determining, by the one or more processors, that the number of valid impressions is greater than or equal to the predetermined
number of impressions;

upon determining a number of valid impressions are met, ceasing, by the one or more processors, the populating of the
advertising material on the at least one website; and

based on determining a number of valid impressions are met, electronically collecting, by the one or more processors, a
share of the advertising revenue to be transmitted to the web property content owner.
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Key Disputes cont'd — Dependent Claims 8, 17 & 20

8. The computer-implemented method of claim 1, further
comprising:

prior to determining that the number of impressions is
equal to the predetermined number of impressions,
obtaining, by the one or more processors, via an input in

the graphical user interface, a request for increasing the:
predetermined number of impressions of the
advertising material for users visiting the at least one

website; and

based on the obtaining, automatically increasing the
predetermined number of impressions.
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Claim Construction
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‘website”
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“‘website”

Petitioner: Patent Owner:

To provide these features, a POSITA would have understood “website™ was

If the Board chooses to construe “website’:

being used to describe a particular definable webpage (e.g., www.espn.com) or a

“website” in the context of the ‘898 patent includes group of webpages at a particular domain (e.g.. Www_espn.com

a server and one or more WebpageS that may be Www.espn.com/nba, www.espn.com/nfl. www.espn.com/nhl). This usage permits
provided by the server for display in a web browser

the functionality set forth in the claim elements above. EX2009 (Myler Dec.). 68.

(POR, 18; Reply, 5-7)

e
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“‘website” — Patent Owner

Patent Owner:

To provide these features, a POSITA would have understood “website™ was

IN THE UNITED STATES PATENT AND TRADE

being used to describe a particular definable webpage (e.g.. www.espn.com) or a

BEFORE THE PATENT TRIAL AND APPEA

GooGLELLC, group of webpages at a particular domain (e.g.. www.espn.com,

Petitioner.

N www.espn.com/nba, www.espn.com/nfl, www.espn.com/nhl). This usage permits

Patent Owner.

the functionality set forth in the claim elements above. EX2009 (Mvler Dec.). 68.

Case No. IPR2025-00472

U.S. Patent No. 11.416.898

PATENT OWNER RESPONSE

(POR, 18)
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‘website” — Petitioner

Petitioner’s Reply

UNITED STATES PATENT AND TRADEMARK OFFE

BEFORE THE PATENT TRIAL AND APPEAL BO. If the Board Chooses to Construe “Website”:

GOOGLE LLC,
Petitioner,

“website” in the context of the ‘898 patent

Patent Owner.

Case IPR2025-00472 inCIUdeS a Server and One Or more Webpages

Patent 11,416,898 B2

=mouewmnsren | that may be provided by the server for display in
a web browser

(Reply, 5-7)
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‘website” — Petitioner

‘898 Patent:

(12)

United States Patent
DeTitta

US011416898B2

US 11,416,898 B2
*Aug. 16, 2022

(10) Patent No.:
(45) Date of Patent:

(54)

an
()
(*)

@21
22)
(65)

@)

(s

(52)

(58)

METHODS, 8Y

'S'] APPARATUS
FOR FINANCING

i€
Applicant: John E. DeTitta, Fairport, NY (US)
Tnventor: John E. DeTitta, Fairport, NY (US)

Notice:  Subject to any disclaimer, the term of this
patent is extended or adjusted under 35
U.S.C. 154(b) by 676 days.

This patent is subject to a terminal dis-
claimer.

Appl. No.: 16/422,106
Filed:  May 24,2019
Prior Publication Data
US 201910279259 A1 Sep. 12. 2019
Related Application Data

Continuation of application No. 14/015,604, filed on
Aug. 30, 2013, now Pat. No. 10.325.290, which is a

(Continued)
Int. CL
GO6Q 30/00 (2012.01)
G060 3002 (2012.01)
US. L
CPC v GOGQ 3040273 (2013.01%; GOOQ 30/02
(2013.01)

Field of Classification Search
CPC e GOGQ 30/0273; GOGQ 30/02-0277
See application

file for complete search history.

(56) References Cited
U.S. PATENT DOCUMENTS
20020049816 Al* 42002 Costin, TV ... GOGQ 300601
705/26.1
FOREIGN PATENT DOCUMENTS
WO WO-2016118843 AL * 72016 ... GOSQ 300201

o

Online fund-raising
Dick; Fund Raising
(Year: 2000)%

e
interconnected computers exchange information using vari-
ous services, such as electronic mail, Gopher, and the World
Wide Web (“WWW?”). The WWW service allows a server
computer system (1.e., Web server or Web site) to send

phical Web pages or screens ol information such as the
advertising materials to a remote client computer system 10.

Primary Examiner

(57)

A method of prodh
project is disclosed.
prises the steps of
budget for the proj
which is comprised:
of the plurality of
corresponding one of
is a set of advertisil
corresponding one o
matter of the select
least one of the pl
oping the marketing
not exceeding the d
to at least one of the
budgel and the adv
plurality of advertisi
tising buys may req
sions to be complet
buyer purchases the
tising materials are
erty. For at least one
number of impressiol
on the on media pr
the one advertising
sions equals its buy
Finally, the revenue
collected and the sél
pleted advertising
fund.

20 Claims. 2 Drawing Sheets
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(898, 3:66-4:2; Reply, 5)
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‘website” — Petitioner

WEBSTER'S { .

NISAVAVES PPN | Web site 1. In common but technlcaﬂ.y
i | inaccurate usage, a Web page. 2. In techni-
IOABSEE S| (.lly correct usage, one or more cornputers

IDJIGRIOINEN NG | |, are associated with a fully qualified
domain name and make content available
on the Web. See fully qualified domain name
(FQDN).

(EX1028, 004; Reply, 5-6)
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‘website” — Petitioner

Patent Owner’s expert:

1 UNITED STATES PATENT AND TRADEMARK OFFICE 21 S'D that nDtiDn Gf a unique name taklng Y'Du
2 BEFORE THE PATENT TRIAL AND APPEAL BOARD
i 22 to a website or taking you to -- let's just for lack
. GOOGLE LLC,
s o e . 23| of a better term, displayable content, that URL can be
; PATENT: 11,416,898
, | =eoorz me., 24 construed as the website. That's the website. But if
Patent Owner.
10
|l e 25 you dig deeper, you find out there is a server
12
L3 1 somewhere, and basically, the server is simply serving
14 Deposition of HARLEY MYLER PH.D., P.E., taken
15 behalf of the Petitioner, via Zoom videoconference, . " . ¥ W
_ 2 up a file. And that file is -- the default is indexed
16 commencing on the 22nd day of January, 2026, at the
17 hour of 9:00 a.m. PT, before Jillian Doctor, CSR No .
18 14603, pursuant to Notice of Taking Depcsition. 3 Dn HTML and- SD that fl le gets Served up - And SO the
19
20 4 server that serves up the file is sometimes called the
21
- 5 website because it's an actual physical location
24
25 6 somewhere out in the internet.

Google Exhibit 1027 - Google v. BrodTI
IPR2025-00472 - Page 001

(EX1027, 33:24-34:2; Reply, 6)

- =
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‘website” — Petitioner

Patent Owner Response:

IN THE UNITED STATES PATENT AND TRADEMARK

BEFORE THE PATENT TRIAL AND APPEAL BO.

GOOGLELLC,

Petitioner.

V.

BRODTIINC..

Patent Owner.

Case No. IPR2025-00472

U.S. Patent No. 11.416.898

PATENT OWNER RESPONSE

The scope of “website™ as used in the art can include. in some instances. the
server that hosts the “website.” This usage i1s also mentioned in passing in the "898

Patent’s specification. See EX1001 (’898 Patent) 3:66-4:4 (“The WWW service

allows a server computer system (i.e., Web server or Web site) to send graphical

Web pages or screens of information such as the advertising materials to a remote
client computer system 10. The remote client computer system 10 can then display

the Web pages.”). EX2009 (Myler Dec.), 972.

(POR, 19-20; Reply, 6)
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“web property content”

Petitioner: Patent Owner:

If the Boa rd ChOOSGS to COﬂStrue Based on the foregoing, a POSITA would have understood “web property

“‘web property content”:

content” to mean a discrete user-accessible file on a website for which revenue 1s
being sought. EX2009 (Myler Dec.), 61.

“‘web property content” in the context of

the '898 patent includes content of a
WGbSlte, SUCh as one or more Webpages Of Crovella posit in their analysis of element [f]° (see Pet., 37-41; EX1002 (Crovella

the we bSlte Dec.), 19125-128),° a webpage or website generally.

In the context of the "898 Patent, “content” cannot be, as Petitioner and Dr.

(POR, 14-15; Reply, 2)
24
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“web property content” — Patent Owner

Patent Owner:

|

Based on the foregoing, a POSITA would have understood “web property

IN THE UNITED STATES PATENTAND T

content” to mean a discrete user-accessible file on a website for which revenue 1s

BEFORE THE PATENT TRIAL AND A
GOOGLELLC, being sought. EX2009 (Myler Dec.), §61.
Petitioner.
BRODTIINC.. [

Pt O In the context of the 898 Patent, “content” cannot be, as Petitioner and Dr.

Case No. IPR2025-00472

vs e o Crovella posit in their analysis of element [f]° (see Pet., 37-41; EX1002 (Crovella

PATENT OWNER RESPON

Dec.), 19125-128).° a webpage or website generally.

-

(POR, 14-15)

— e
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“‘web property content” — Petitioner

Petitioner’s Reply

UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE PATENT TRIAL AND APPEAL BO.

If the Board chooses to construe “web property
content’.

GOOGLE LLC,
Petitioner,

BRODTI INC.,
Patent Owner.

Case IPR2025-00472

‘web property content” in the context of the
msmimnciis | 898 patent includes content of a website, such
as one or more webpages of the website

(Reply, 2)
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Advertising on the internet is created by and through the
media property and content on the web property. The web
property 1s marketed to a target audience who visits the web
property to view the content provided. Every time an indi-

vidual visits the web property,- he/she creates an impression.

-
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collected and the selected revene produced by the com-
pleted advertising buy is placed into a media production
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Advertising on the internet is created by and through the
media property and content on the web property. The web
property 1s marketed to a target audience who visits the web
property to view the content provided. Every time an indi-
vidual visits the web property,- he/she creates an 1impression.

[

In particular, an impression is a visitor to the website
through access to the World Wide Web that visits a screen of
the media property.

r

('898, 4:30-34, 5:17-19, 3:66-4:2; Reply, 2-3)
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o at least ane of the plurality of advertisers the cost of the
budget and the advertising material of at least one of the
plurality of advertising buys, each of the plurality of adver-
tising buys may require a predetermined number of impres-
sions to be completed. Further. if the at least one advertising
buyer purchases the at least one advertising buy, the adver-
{ising materials are produced and placed on a media prop-
erty. For at least one of the plarality of advertising buys, the
number of impressions to which at least one user is exposed
on the on media property are counted, thereby completing
the one advertising buy when the counted number of impres-
sions equals its buy”s predetermined number of impressions.
Finally, the revenue from the completed advertising buy is
collected and the selected revene produced by the com-
pleted advertising buy is placed into a media production
fund.

20 Claims, 2 Drawing Sheets

Advertising on the internet is created by and through the
media property and content on the web property. The web
property 1s marketed to a target audience who visits the web
property to view the content provided. Every time an indi-

vidual visits the web property,- he/she creates an 1impression.
|

In particular, an impression is a visitor to the website

through access to the World Wide Web that visits a screen of
the media property.

The WWW service allows a server

computer system (i.é., Web server or Web site) to send
graphical Web pages or screens of information such as the

——

advertising materials to a remote client computer system 10.

Google's Exhibit 1001
Google v. BrodTi
IPR2025-00472 - Page 001

(898, 4:30-34, 5:17-19, 3:66-4:2; Reply, 2-3)
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“‘web property content” — Petitioner

Petitioner’s Reply

UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE PATENT TRIAL AND APPEAL BOARD

GOOGLE LLC,
Petitioner,

V.

BRODTI INC.,
Patent Owner.

Case IPR2025-00472
Patent 11,416,898 B2

PETITIONER’S REPLY IN SUPPORT OF
PETITION FOR INTER PARTES REVIEW

Patent Owner’s requirement of ““a discrete user-accessible file” strays far from
plam meaning and finds no support in the intrinsic record. The word “tile” appears
only once in the entire patent, in the unrelated context of storing a client identifier

cookie on a client system. (*898, 3:31-34; EX1026, ¢8.) The words “discrete” and

“user-accessible” appear nowhere in the patent.

(Reply, 3)

=
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“‘web property content” — Petitioner

Webpage is an example of content “placed on a website” that is a
“discrete file” “accessible to a user on the website”

Patent O ’ rt:
a en Wner S expe . ] 25 Q. Right. And when a browser receives a
1 webpage, it actually receives an HTML file over the
2 internet; correct?
1 'RADEMARI
2 |  BEFORE THE PATENT TRIAL AND APPEAL BOARD
5 3 A. That's correct.
T e, 4 MR. CREMEN: Objection. Form.
vs. CASE NO: IPR2025-00472
! PATENT: 11,416,898 B2
3 5 BY MR. WEINSTEIN:
9
Owner.
******* 6 Q. Okay. And that is a user-accessible file
13 7 because the user can actually access it via their web
14 eposition of HARLEY MYLER PH.D., .E., taken on
be:u:lf j:gt:e Petitioner, via Zoom :;t’i eeeeeeeeeeeee 8 browser; correct ?
17 hour of 9:00 a.m. PT, before Jillian Doctor, CSR No.
18 | 14603, pursuant to Notice of Taking Deposition. 9 A. Yes.
9
17 Q. And is an HTML webpage file, is that a
18 discrete file?
Google Exhibit 1027 - Google v. BrodTT l 9 A L] Y e S -
IPR2025-00472 - Page 001
-

(EX1027,19:25-20:9, 20:17-19; Reply, 3-4)

— e
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“‘web property content” — Petitioner

Petitioner’s Reply

UNITED STATES PATENT AND TRADEMARK OFFICE

Finally. there 1s no basis to iclude the final clause of Patent Owner’s

BEFORE THE PATENT TRIAL AND APPEAL BOARD

GOOGLELLC, proposal, “for which revenue 1s being sought.” The claims already separately
etitioner,
BRODIIINC. specify how a share of advertising revenue 1s collected and transmutted to the web
atent Owner.
Patent 11.416,398 B2 property content owner. (*898, 11:8-11 (Limutation 1[K]); Petition, 47-51.) There

PETITIONER’S REPLY IN SUPPORT OF
PETITION FOR INTER PARTES REVIEW

1s no basis to import revenue collection concepts into web property content.

(Reply, 4)
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“placing the advertising material within web

property content”
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“placing the advertising material within web property content” — Patent Owner

Patent Owner:

| 8

A POSITA would have understood this phrase in the context of the '898

Patent as a whole to require: (1) inserting an advertisement: (ii) into the particular
IN THE UNITED STATES PATENT AND TRADEMARK OFFICE

content (e.g., a discrete user-accessible file) for which revenue is being sought; (iii)

BEFORE THE PATENT TRIAL AND APPEAL BOARD

where the content is presented on a website (e.g., on a particular webpage or

GOOGLELLC,

Petitioner.

webpages of a common domain).* EX2009 (Myler Dec.), 57.

V.

BRODTIINC..
Patent Owner. [

Second, as for “placing the advertising material within web property

Case No. IPR2025-00472

U.S. Patent No. 11.416.898

content,” a POSITA would have understood this phrase to mean inserting the

PATENT OWNER RESPONSE

advertisement into content (with content having the meaning set forth above). A

POSITA would have understood this phrase in this manner because if is

mmpressions of the confent that matter for fundraising in the "898 Patent.

|

(POR, 12, 15)
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“placing the advertising material within web property content” — Petitioner

Patent Owner’s expert:

UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE PATENT TRIAL AND APPEAL BOARD

GOOGLE LLC,
Petitioner,
vs. CASE NO: IPR2025-00472
PATENT: 11,416,898 B2
BRODTI INC.,

Patent Owner.

xxxxxxx

Deposition of HARLEY MYLER PH.D., P.E., taken on
behalf of the Petitioner, via Zoom videoconference,
commencing on the 22nd day of January, 2026, at the
hour of 9:00 a.m. PT, before Jillian Doctor, CSR No.

14603, pursuant to Notice of Taking Deposition.

Google Exhibit 1027 - Google v. BrodTI
IPR2025-00472 - Page 001

17 Q. I would agree with you, sir.

18 My qguestion is, though, you use the word

19 "inserting." And I just am trying to understand why
20 replace the word "placing”™ with "inserting."

14 V\J You know, none of that is really discussed
15 in the patent, the details of how that's done. It's
16 because it isn't important to the patent.

L

18 Q. Does the claim specify details regarding how
19 advertising material needs to be placed within web
20 property content?

21 MR. CREMEN: Objection. Form.

22 THE WITNESS: No, it just says comprising
23 placing the advertising material within the web

24 property content.

(EX1027, 27:14-16, 29:18-24; Reply, 7-8)
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1[c])/[d]. “...advertising buy options...” / “...the

selected one or more advertising buy options...”
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1[c)/[d]: “...advertising buy options...” / “...the selected one or more advertising buy

options..."

Claim 1:

[c] based on a message provided by a given client, generat-
ing, by the one or more processors, a webpage, wherein
the generating comprises providing, via a graphical
user interface of the webpage, a plurality of advertising
buy options for selection by a given client accessing
said webpage;

[d] obtaining, by the one or more processors, via an input in
the graphical user interface, a selection of one or more
of the advertising buy options, wherein the selected one
or more advertising buy options comprise at least one
website of the respective websites and a predetermined
number of impressions of the advertising material for
users visiting the at least one website;

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE 37



1[c)/[d]: “...advertising buy options...” / “...the selected one or more advertising buy

options..."

Claim 1:

[c] based on a message provided by a given client, generat-
ing, by the one or more processors, a webpage, wherein
the generating comprises providing, via a graphical
user interface of the webpage, a plurality of advertising
buy options for selection by a given client accessing
said webpage;

[d] obtaining, by the one or more processors, via an input in
the graphical user interface, a selection of one or more
of the advertising buy options, wherein the selected one
or more advertising buy options comprise at least one
website of the respective websites and a predetermined
number of impressions of the advertising material for
users visiting the at least one website;
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1[c)/[d]: “...advertising buy options...” / “...the selected one or more advertising buy

options...” — Petitioner

201
Dizpersion log off | threshold
N . h I 2{’ B accounts ~ advertiser website newspaper
[ ] = - "_\\_
IChOIas. Broadcast Ad ﬁd Uploatm)oupon\]fauant'rly\[/channelsﬁeographa/tienngraphi Summary
Company Name
User Name
Street Address 221
City, State Zip Steps ‘ ‘/
(\[« Home| 1. Enter the Number of impressions
| A Impressions Purchased. 222
:9; P:tl:ﬁt A‘?ptleif:ation Publication C}Jszoo:/lgg.sg?mi 2 $e| ect "w BI'GEdCESt Stan start Dale ‘/
Date. Month|W| |Day|W| |2001]W 223
3. Select the Broadcast Start Start Time Start Zone ./
Time and Time Zone. 100 |w] [Am[w] [Eastern W] e
4. Select the Broadcast End Date. End Date B ‘/
OOOOOOOOOOOO Month[ W] [Day[W| {2001 W] 225
2 5. Select the Broadcast End Time End Time Time Zone "/
= and Time Zone. 11:00 |w| |AM]W |_Eastern v
| 2001 Dizpersion Corporation ] Contact Us Privacy _Terms of Use
220

t 1003

Google v. BrodTi

TPR2025-00472 - Page 001
L]
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1[c)/[d]: “...advertising buy options...” / “...the selected one or more advertising buy

options...” — Petitioner

Nicholas:

221
Steps .
1. Enter the Number of impressions

Impressions Purchased.

10061] FIG. 8 illustrates one embodiment of a web-1nter-
face 220 for defining the quantity and/or duration that an ad
should be displayed on ad selection node 140. A standard
method for defining the quantity and/or duration of a net-
work advertisement 1s to specily a number of impressions,
or the number of times the advertisement will be delivered.
The user may specily the number ol impressions in form
mput 221.

(Nicholas, Fig. 8, [0061]; Petition, 22, 27)
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1[c)/[d]: “...advertising buy options...” / “...the selected one or more advertising buy

options...” — Petitioner

Nicholas:

221
Steps .
1. Enter the Number of impressions

Impressions Purchased.

In one
embodiment, the user may specify only the number of

impressions. In one embodiment the user may specity only
a start and end time during which an ad will be broadcast.
In one embodiment the user may select both the number of
impressions and the start and end times. In this embodiment,
should the advertisement be served up to the number of

impressions prior to the end time, it may automatically stop
being served.

(Nicholas, Fig. 8, [0061]; Petition, 22, 27, 46; Reply, 11-12)

e
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1[c)/[d]: “...advertising buy options...” / “...the selected one or more advertising buy

options...” — Petitioner

e

221
Steps
1. Enter the Number of impressions
Impressions Purchased.

The user may specify the number of impressions in form
mput 221.

(Nicholas, [0061], Fig. 8; Petition, 22, 27)

obtaining, by the one or more processors, via an input in

SN

at least one
website of the respective websites and a predetermined

J [0061] FIG. 8 illustrates one embodiment of

and/or duration-
on ad selection node 140.

(Nicholas, [0061]; Petition, 22, 27)

number of impressions of the advertising material for

users visiting the at least one website; ¥
\\

A standard
method for defining the quantity and/or duration of a net-
work advertisement 18 to specify a number of impressions,
or the number of times the advertisement will be delivered.

In this embodiment,
should the advertisement be served up to the number of
impressions prior to the end time, it may automatically stop
being served.

(Nicholas, [0061]; Petition, 22, 27)
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1[c)/[d]: “...advertising buy options...” / “...the selected one or more advertising buy

options...” — Petitioner

Nicholas:

0010 00 0
US 20040034580A1
(19) United States

a2 Patent Application Publication () Pub. No.: US 2004/0054589 A1
Nicholas et al. (43 Pub. Date: Mar. 18, 2004

(54) METHOD AND SYSTEM FOR PROVIDING (60)  Provisional aj
NETWORK BASED TARGET ADVERTISING 14, 2
AND ENCAPSULATION

L 2002

{76) lovemors: Frank C. Nicholas,
Lar Cars:

iew, IL (US); o
LI (US), Publication Classification

In one embodiment the user may select both the number of
impressions and the start and end times. In this embodiment,
should the advertisement be served up to the number of
impressions prior to the end time, 1t may automatically stop
being served.

-

(51) 0 CL7 e €
Corresponden: (52) US.CL
FRANK C. NICHOLAS
CARDINAL LAW GROUP
Suite 2000 57) ABSTRACT

1603 Orrington Avenue
Evanston, IL 60201 (US)

21y Appl. No.: 10/657,636
(22)  Filed: Sep. 8, 2003

Related US. Application Data

{63) Con

CONTENT PROVIDER NODE
130

AD SELECTION NODE
140

Google's Exhibit 1003
Google v. BrodTi
IPR2025-00472 - Page 001

(Nicholas, [0061]; Petition, 27; Reply, 12)
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1[c)/[d]: “...advertising buy options...” / “...the selected one or more advertising buy

options...” — Petitioner

Patent Owner’s expert:

17 Q. And then I'll read from the second line on
1 UNITED STATES PATENT AND TRADEMARK OFFICE l 8 Page D D 4 4 at the tC}p O f page .
2 BEFORE THE PATENT TRIAL AND APPEAL BOARD
. 19 It says, "In one embodiment, the user may
.| sooste e,
Petitioner, . .
) v CASE Nor 18R2025-00472 20 select both the number of impressions and the start
; PATENT: 11,416,898 B2
? T Patent Owner. 2 l and end t imes " "
10
S N S S S Y
B 22 Do you see that?
13
14 Deposition of HARLEY MYLER PH.D., P.E., taken on 2 3 A Ye S
15 behalf of the Petitioner, wvia Zoom videoconference, ) )
16 commencing on the 22nd day of January, 2026, at the . .
17 | hour of 9:00 a.m. er, before Jillian Doctor, CSE No. 24 Q. So you would agree that Nicholas discloses
18 14603, pursuant to Notice of Taking Deposition.
- 25 that the user can select the number of impressions for
21
22 1 the advertisement; correct?
23
24
. 2 A. Yes.
Google Exhibit 1027 - Google v. BrodTI [
IPR2025-00472 - Page 001

(EX1027, 46:24-47:2; Reply, 12)
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1[c)/[d]: “...advertising buy options...” / “...the selected one or more advertising buy

options...” — Petitioner

Petitioner’'s Expert:

Declaration of Mark Crovella, Ph.D. in Support of
Petition for futer Partes Review of
U.S. Patent No. 11,416,898 B2

The number of impressions is “predetermined,” as claimed, because the number of

UNITED STATES PATENT AND TRADEMARK OFFICE

impressions was determined by the advertiser by specifying the number through the
BEFORE THE PATENT TRIAL AND APPEAL BOARD

graphical interface of Figure 8, which occurred before ad selection node 140

GOOGLELLC,
Petitioner

. obtained the advertiser’s selection. As noted, the number of impressions also

BRODTIINC.,
Patent Owner.

represents the maximum number of impressions, which the advertiser would

Case IPR2025-00472
U.S. Patent No. 11,416,898 B2
Issue Date: August 16, 2022 . . - - . - -
e METHODS, SYSTEMS AND APPARATLS FOR obviously have determined before providing that information to ad selection node
FINANCING PROJECTS

140 through the interface of Figure 8.

DECLARATION OF MARK CROVELLA, PH.D.

Google's Exhibit 1002
Google v. BrodTi
IPR2025-00472 - Page 001

(EX1002, 1109; Petition, 27)

e
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1[c)/[d]:
options.

.advertising buy options...
— Petitioner

b

.the selected one or more advertising buy

‘predetermined”. ‘898 patent refers only to specific number of
impressions advertiser chose for its advertisement:

a2 United States Patent
DeTitta

10y Patent
5) Date of

(54) METHODS, SYSTEMS, AND APPARATUS
FOR FINANCING PROJECTS

(1) Appl

(72) Inventor: John E. DeTitta, Fairport, NY (US)

nt: John E. DeTitta, Fairport, NY (US)

(*) Notice:  Subject to any disclaimer, the term of this
patent is extended or adjusted under 35
U.S.C. 154(h) by 676 days.

This patent is subject to a terminal dis-
laimer,

(21)  Appl. No.: 16/422,106

(22) Filed May 24, 2019

(65) Prior Publication Data
US 2019/0279259 Al Sep. 12,2019
Related U.S. Appl

(63) Centinuation of application No. 14/013,604, filed on
Aug. 30, 2013, pow Pat. No. 10,325,290, which is a

(Continued)

on Data

GO6Q 30/00 (2012.01)
GO6Q 3002 (2012.01)
(32) US.CL
CPC .. GO6Q 300273 (2013.01); GOGQ 30702

(2013.01)
(5%)  Fleld of Classficatlon Scarch
GO6Q 30/0273; GOG6Q 30/02-0277
!wc application file for complete search history.

(56) References Cited
U.S. PATENT DOCUMENTS
20020049816 AL® 42002 Costin, IV GO6Q 300601
70326.1

FOREIGN PATENT DOCUMENTS

WO WO2006115843 AL * 72016 GOGQ) 300201

o

Onling fund-raising 1

Primary Examiner

1

The advertising server 18¢ 1s
=23 programmed to run the ads based on predetermined impres-

1 sions, length of contract with the advertiser. This data 1s back

A method of pro
project is diselosed.
prises the steps of

=2 ended, 1.e. this data 1s nput to the server system 18

comeaponding ouc
is a set of advertisis

not exceeding the

corresponding one o -

matter of the scl

least one of the pl

oping the marketing -

to at least one of the'

budget and the adv

plurality of advertising puysyesenor me plurNTyOT AQVEr=
tising buys may require a predetermined number of impres-
sions to be completed. Further, if the at least one advertising
buyer purchases the at least one advertising buy, the adver-
tising materials are produced and placed on a media prop-
erty. For i least ane of the plurality of advertising buys, the
number of impressions to which at least one user is exposed
on the on media property are counted, thereby completing
the one advertising buy when the counted number of impres-
sions equals its buy’s predelermined number of impressions.
Finally, the revenue from the completed advertising buy is
collected and the selected revenue produced by the com-
pleted advertising buy s placed into o media produetion
fun

20 Claims, 2 Drawi

Google's Exhibit 1001
Google v. BrodTi
IPR2025-00472 - Page 001

-

via a

(898, 3:56-59; Reply, 14)
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1[c)/[d]: “...advertising buy options...” / “...the selected one or more advertising buy

options...” — Petitioner

'898 patent provides no details about any Ul for allowing advertiser to
select advertising buy options:

3 Goling back to the end of Paragraph 78,
4T AND TRADEMARK OPPICE 1 you're referring to column 6, line 16 to 23.
5 Does that passage describe how the user
lllllllllll 6 interface for presenting the advertising buy options
o 7 should be designed?
¢ i e oo 8 A Oh, it doesn't give the specifics of the
16 | commencing on the 22nd day of samuasy, 2026, at the 5 design.

14603, pursuant to Notice of Taking Deposition.

(EX1027, 40:5-9; Reply, 15-16; see also EX1027, 37:7-38:16)

— e
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1[c)/[d]: “...advertising buy options...” / “...the selected one or more advertising buy

L ] ,, L ] L ]
options...” — Petitioner
Nicholas: : : .
o [0062] FIG. 9 illustrates one embodiment of a web-inter-
\_. | Dizpersion face 230 for defining the web sites or other network channels
22 T mbsﬂel o HQE';‘:“ over which the advertisement may be displayed. In onc
select Ch WWebsit
Company Name Lol Lo ‘_J/ and network channels available to ad selection node 140.
User Name {:hannel Website
Street Address Select A"'-"a_l_l 237
City, State Zip 231 gmw 234 v /
A" Home| 1, Select Dsmmq/ g_i"’cm )
ChannelstWebsites [)  testcom| ZP SEI‘; ot Time Horon
Channels 232 [ Month
C ol O Year
Spoits O /’ O Weekday/Weekend
Family O Family 238 L] Morning, Afternoon, & Evening
Genearal Interests S test.com| | Submit
| [ | 1 ]
a _lﬁ.sa%ufall Actual Hits  As a % of all
O /‘ traffic to the traffic to the
o wabsite or whale
o 236 channel network the
O General related
Interests period
230
FIG. 9

(Nicholas, Fig. 9, [0062]; Petition, 22-23)
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1[f]: "placing the advertising material within web

property content of the at least one website”
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1[f]: “placing the advertising material within web property content...”

Claim 1:

[fl based on obtaining the selection, populating, by the one or
more processors, the advertising material on the at least
one website, wherein the populating comprises placing
the advertising material within web property content of
the at least one website;

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE 50



. “placing the advertising material within web property content...” — Petitioner

Petition for Inter Partes Review of
U.S. Patent No. 11,416,898 B2

UNITED STATES PATENT AND TRADEMARK OFFICE (f)  “based on obtaining the selection, populating, by the one
or more processors, the advertising material on the at
least one website, wherein the populating comprises
placing the advertising material within web property
content of the at least one website;” (1[f])

BEFORE THE PATENT TRIAL AND APPEAL BOARD

GOOGLE LLC,
Petitioner

Nicholas discloses an advertisement delivery technique in which an

V.

BRODTIINC.,
Patent Owner

advertisement 1s delivered to a user when the user accesses a website (e.g., content

Case IPR2025-00472

Patent 11,416,898 B2 provider node 130). In this technique, HTML tags are embedded into the webpage

Issue Date: August 16, 2022

Title: METHODS, SYSTEMS, AND APPARATUS FOR

FINANCING PROIECTS served by the content site that cause the web browser via a URL to request the

PETITION FOR INTER PARTES REVIEW
OF U.S. PATENT NO. 11,416,898 B2

advertisement from the ad selection node 140 (at ads.dizperson.com):

(Petition, 37-38)
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1[f]: “placing the advertising material within web property content...” — Petitioner

Nicholas: One example of such a process
would include accessing a web page over the Internet. User
accesses a website on the Internet by making a network

request to content provider node 130 during a stage S412 of
the flowchart 410.

In the content
received from content provider node 130 is code that rep-

resents a request for a banner ad during a stage S414 of the
flowchart 410, such as:

<iframe height=60 src="http://ads.dizpersion.com/adservice.aspx 7sid=9&at=9"
width=468 frameborder=0 marginwidth=0 marginheight=0 hspace=0 vspace=0
scrolling="no" bordercolor="#000000"><img src="/images/default. gif"></iframe>

[0103] This code requests an ad from an ad selection node
140 found at the network address represented by http://
ads.dizpersion.com.

(Nicholas, [0102]-[0103]; Petition, 37-39; EX1013, Fig. 3)

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE
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1[f]: “placing the advertising material within web property content...” — Petitioner

[0045] A content provider node 130 includes one or more
\ o ) servers 131 for conventionally communicating with the

USER NODE CONTENT PROVIDER NODE L2
120 429 130 other nodes of telecommunication system 100. In one

— E/ 131 embodiment, content provider node 130 includes a conven-

122 E]]l% tional content server 131a and an associated database DB1

@ ZP \ as 1llustrated in FIG. 2 for providing requested information
< to user node 130. The requested information can be in a

— ~ variety of forms, such as, for example, a static or dynamic

AD SELE':_:I'QO" NODE web page, a radio or video broadcast or narrowcast, a page

» or segment of wireless application protocol (WAP) content,
g@j a short messaging service (SMS) message, or other forms of
network information as known in the art. Accordingly,

content server 131a can include suitable hardware platforms

. and software modules to operate as a web site server, a radio
USER IDENTIFICATION NODE broadcast server, etc.

_ J

USER

=
\. J

ADVERTISER NODE

160 161

g

ADVERTISER 163

X

[0106] An example of one possible implementation of the
ad serving mechanism of ad selection node 140 and its
- relationship with a content provider node 130 is in the form
of a consumer web site on content server 131a (FIG. 1),
which can be a standard web site made up of HTML pages
accessible on the Internet by web browsers such as those
commercially available by Netscape, Microsoft, and Opera.

| _

(Nicholas, Fig. 1, [0045], [0106]; Petition, 9-10)

= =
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. “placing the advertising material within web property content...” — Petitioner

Petition for Inter Partes Review of
U.S. Patent No. 11,416,898 B2

UNITED STATES PATENT AND TRADEMARK OFFICE In pl&il’l Engllsh, the passage above states that content pI'OVidEI' node 130 (the

“at least one website” where advertisements will be shown) provides HTML code
BEFORE THE PATENT TRIAL AND APPEAL BOARD

that causes the browser to 1ssue a request for advertising material from the ad

GOOGLE LLC,
Petitioner

v selection node 140 (“the one or more processors’), which 1n this case, 1s located at

BRODTIINC.,
Patent Owner

ads.dizpersion.com. (EX1002, 9126.) The advertising material will then be

Case IPR2025-00472
Patent 11,416,898 B2

st Dot Attt 16,2022 populated within the web property (e.g.. banner advertisement location on the

Title: METHODS, SYSTEMS, AND APPARATUS FOR
FINANCING PROJECTS

webpage) by being presented to the user when the website 1s displayed.

PETITION FOR INTER PARTES REVIEW
OF U.S. PATENT NO. 11,416,898 B2

(Petition, 38)
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. “placing the advertising material within web property content...” — Petitioner

Petition for Inter Partes Review of
U.S. Patent No. 11,416,898 B2

UNITED STATES PATENT AND TRADEMARK OFFICE

This 1s also 1llustrated in Figure 3 of Nicholas’s incorporated 297 provisional

BEFORE THE PATENT TRIAL AND APPEAL BOARD

application (see Nicholas, §0001), which shows an example website page populated

GOOGLE LLC,
Petitioner

with advertising material 305 (Best Buy) within the site’s web property content:

V.

BRODTI INC., y

Patent Owner

Case IPR2025-00472
Patent 11,416,898 B2
Issue Date: August 16, 2022

Title: METHODS, SYSTEMS, AND APPARATUS FOR
FINANCING PROJECTS

PETITION FOR INTER PARTES REVIEW
OF U.S. PATENT NO. 11,416,898 B2

(Petition, 38-39)
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1[f]: “placing the advertising material within web property content...” — Petitioner

Nicholas 297 provisional:

3 DT isd Webix by af th Goinbi i Bty Packads. AR ol lfiss o gl o dend

Twelie werld Ghampiers
1—r

AR
Wl

B Schedsic * luslcr v Bfafy o O

NiwE
HANDAELD |
WNELESS
3-3-9 - ¢tov WRRELF D-ck.rs Gat Rndv
B M\ i MU TR DEA sy
s i s bl LT 50 14508 y >
g st 7102 e | oetro:t
= - = - Bt
SIS ressovneaoun s e i E-—E HE TFAM i - .
S=. 3 HISTORY o The Sreen Bas I'ld\-u vqn\hln -
S&: SE y
S=- PROVISIONAL APPLICATION FOR PATENT COVER SHEET EE | AMETE AL DIELD : o much trme to, think sbowt “M" 1
=; APPLI under 37 CFR 1.53(c). 2= fost v Adanca as they il find
TR = . ems slvat oan tha peactes nuu-ua.
| Cesthame | FistNams | Wio@isinial | Reside orein Courty 5 ; 24 b prapare lw‘luuuw 't rhavdsun
MCGUIRE MYLES | P 338 Custer Avenue, Evanston, IL 60202 wih tha Sdn& Uﬂ\s
BRADSHAW 'SHANNON 1012 East 54" Street, ApL. 3, Chicago, IL 60615 -
NCHOLAS  |FRANK  [C. 3005 Washinglon Avene, Wit L 60091 YA 3,
carswelL |ian b 2750 N, Wayne. Sulle B, Chicago, IL 60614 Y Phthars Gill dnsi thatr ;g;-. ‘clagiis Undeime
TTLE OF INVENTION (280 haractors ) B that It the. 2
L on Thankugnirg Day in g et agalnt “
METH BASED TARGET ADVERTISIN DLy Liony - Hoay 1 mﬂu&mﬂ
CORRESPONGENGE AGDRESS
Poss doctallarespondons
)
CARDINAL LAW GROI
003 riron Avene, St 2000
Evansion, i 60201
ERGLosED APPLCAT
Spocitaion
Drawings  Number of Shests [ omer (specity
WETHOD OF PAYMENT GF FILNG FEES (ohockone)
T A chack or 5 is onclosod o coverth i fs. FILING FEE AMOUNT i y ~ . 13 vt
[5] e Commissionr s heroby auhrized o charge adtonat
i o or ret anycverpay
Number 0-1713. A dupkcatscopy of e shae & encosc.

/ FIG. 3 illustrates one embodiment of an advertisement being served into
i——“ the consumer web site of the FIG. 2 advertisement selection node.

USE ONLY FOR FILING A PROVISIONAL APPLICAT

S G T T

Guaogle v. BrodTi

(EX1013, Fig. 3, 004:11-12; Petition, 39; Reply, 17-18)
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1[f]: “placing the advertising material within web property content...” — Petitioner

Address hﬁ htp/ /. pachers.com/index b

B T e T T T

T

f T

B

305,

WHAT S HOT TO DAY

Check uut our Iatest & greatest prud ucts

s

- u-‘ % .
o LY A

"U‘“"". I

4 ~:S""

-nq'rjur-lqau, Eay n el g orme ..9..1...1 thae ;
I.'mru mq M_uhm_ﬂ_u_rr_uhnl e

1lu..... ﬂum...u.......;m“ n.a.ﬁn.qr-..- E-

A )
KI:liE;LIL?TI.& |

id Ly patie Lok Siindiss

(Reply, 18)
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1[f]: “placing the advertising material within web property content...” — Petitioner

Nicholas:

A [0109] The content served by ad selection node 140 may
b v rtiion oy D€ 10 the form of a portion of or a complete hypertext
-« markup language (HTML) web page, a portion of or a
, complete web page containing dynamic content as might be
. provided by a technology such as Flash, an advertising tag
or banner for a networked service such as instant messaging,
a portion of or a complete short messaging service (SMS)
advertising message, a portion of or a complete wireless
application protocol (WAP) site or service, or any other form
of advertising on a consumer networked site or service

known in the art.

(Nicholas, [0109]; Petition, 51-52)

=
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1[f]: “placing the advertising material within web property content...” — Petitioner

Patent Owner’s expert re “website™:

1 UNITED STATES PATENT AND TRADEMARK OQOFFICE 2 1 Q - So would you agre e that the prl or art Clted
2 BEFORE THE PATENT TRIAL AND APPEAL BOARD
3 22 by Dr. Crovella teaches a website under the definition
! GOOGLE LLC,
Z Petitioner, 2 3 that you ! ve prOVl ded?
; vs. CASE NO: IPR2025-00472
. PATENT: 11,416,898 B2 2 4 MR' CRED’]EN: Obj ection . Form .
BRODTI INC.,
jo Patent Owner.
S 25 THE WITNESS: Yes. The websites such as
12
v N 1 Yahoo!'s.
14 Deposition of HARLEY MYLER PH.D., P.E., taken on
15 behalf of the Petitioner, via Zoom videcconference,

16 commencing on the 22nd day of January, 2026, at the
17 hour of 9:00 a.m. PT, before Jillian Doctor, CSR No.
18 14603, pursuant to Notice of Taking Deposition.

19
20
21
22
23
24

25

Google Exhibit 1027 - Google v. BrodTI
IPR2025-00472 - Page 001

(EX1027, 31:21-32:2; Reply, 4-5)
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1[f]: “placing the advertising material within web property content...” — Petitioner

Patent Owner’s expert re “website™:

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE PATENT TRIAL AND APPEAL BOARD
GOOGLE LLC,

Petitioner,

v.

BRODTIINC.,

Patent Owner.

Case No. IPR2025-00472
U.S. Patent No. 11,416,898

DECLARATION OF HARLEY MYLER, PH.D., P.E.

BrodTi Inc. - Ex. 2009, Page 000001
IPR2025-000472 (Google LLC v. BrodTi Inc.)

69.  “Website” is used similarly in the "898 Patent’s specification. See
EX1001 ("898 Patent), 5:17-19 (“an impression 1s a visitor to the website through
access to the World Wide Web that visits a screen of the media property™), 6:19-21

(“A sales team of the company then markets the impressions on the website to the

advertiser”), and 6:43-45 (“A media outlet may include but is not limited to film,
Television, Print, Internet (and a corresponding web site)”) (emphases added).

70.  The prior art cited by Dr. Crovella teaches the same. See EX1003
(Nicholas) [0056] (“One example might be viewing the cnn.com websife using a
web browser on personal computer 123 (FIG. 1)”), [0123] (“A company might be
given preferential placement on an individual site or category of sites, such as the
Green Bay Packers website, www .packers.com.”), EX1006 (Yasnoviksy), [0035]
(“In one specitic embodiment, the network 120 is the Internet. The sites 110
include web sites, such as Yahoo!'s various properties: the Yahoo! Main Page,
Launch!, News, Finance, etc.”), EX1015 (Manowitz), par. bridging pp. 1-2 (“The
publisher then publishes the content, for example, on a web site, for access by a

consumer”).

(EX2009, 111169-70; Reply, 4-5)
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1[f]: “placing the advertising material within web property content...” — Petitioner

Patent Owner’s expert re “web property content”.

e - R R P N

O S R S S T = T o T o T S e S
N N = T - T - - e L e

[N]
w

UNITED STATES PATENT AND TRADEMARK OFFICE

BEFORE THE PATENT TRIAL AND APPEAL BOARD

GOOGLE LLC,
Petitioner,
vs. CASE NO: IPR2025-00472
PATENT: 11,416,898 B2
BRODTI INC.,

Patent Owner.

xxxxxxx

Deposition of HARLEY MYLER PH.D., P.E., taken on
behalf of the Petitioner, via Zoom videcconference,
commencing on the 22nd day of January, 2026, at the
hour of 9:00 a.m. PT, before Jillian Doctor, CSR No.

14603, pursuant to Notice of Taking Deposition.

Google Exhibit 1027 - Google v.

25 Q. Right. And when a browser receives a
1 webpage, 1t actually receives an HTML file over the

2 internet; correct?

3 A. That's correct.

4 MR. CREMEN: Objection. Form.

5 BY MR. WEINSTEIN:

6 Q. Okay. And that is a user-accessible file

7 because the user can actually access it via their web
8 browser; correct?

9 A. e s

17 Q. And is an HTML webpage file, is that a
18 discrete file?

19 A, Yes.

BrodTI

IPR2025-00472 - Page 001

(EX1027, 19:25-20:9, 20:17-19; Reply, 3-4)
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1[g)/[n]: “monitoring...a number of impressions of the advertising

material...” / "determining...whether an impression of the advertising
material is valid”

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE 62



1[g)/[h]: “monitoring...a number of impressions of the advertising material...” /

“determining...whether an impression of the advertising material is valid”

Claim 1:

[9] monitoring, by the one or more processors, a number of
impressions of the advertising material provided to
users accessing the web property content displayed on
the at least one website;

[h] determining, by the one or more processors, whether an
impression of the advertising material 1s valid, wherein
the impression 1s valid based on a predetermined
impression tracking system;
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1[g)/[h]: “monitoring...a number of impressions of the advertising material...” /

“‘determining...whether an impression of the advertising material is valid” — Petitioner

Nicholas:
[0061] FIG. 8 illustrates one embodiment of a web-inter-
01— face 220 for defining the quantity and/or duration that an ad
2(}. Dizpersion o bsitl logloff “L;r:?h;'d should be displayed on ad selection node 140. A standard
. [_sccouts | = |__ve > — = method for defining the quantity and/or duration of a net-
Broacast Ad_(1a Upese Coupon Quanty {Crannls GeogaphicDemograpnid summery 0 que Hicement s 1o specily a number of impressions,
Company Name or the number of times the advertisement will be delivered.
Stent Addres § 221 The user may specily the number of impressions in form
7\ Home| T-Erierte Namber o | | mpressions o~ | input 221.
Impressions Purchased. Start Date 222
:{:)::lect the Broadcast Start o] (B ‘/ 4 ]
3. Select the Broadcast Star lsfﬂLLTml% ] S:#E:‘[ﬁ 'z'z{ !n one e.mbodlment the user may §elect both. the numjbcr of
4. Select the Broadcast End Date. End Date impressions and the start and end times. In this embodiment,
[Month W] [Day[ W] @ﬂ‘/ 222 should the advertisement be served up to the number of
B S e et End Time e T] (AW [Easiem [¥] impressions prior to the end time, it may automatically stop
6. Press Submit ["submit | being served.
| 2001 Dizpersion Corporation ) Contact Us _ Privacy Ten-'ns of Use]
220
FIG. 8

(Nicholas, Fig. 8, [0061]; Petition, 41)

DEMONSTRATIVE EXHIBIT — NOT EVIDENCE 64




1[g)/[h]: “monitoring...a number of impressions of the advertising material...” /

“‘determining...whether an impression of the advertising material is valid” — Petitioner

Nicholas:

In one embodiment of stage S438, advertiser record AR,
T further includes a unique identifier for the advertiser, a

" Datent Statgs tion Publication (o) Pub. No.: US 2004/0054589 A1 * * o
R R pointer to the appropriate advertising package, the date and
B : time of the last impression, the number of impressions made
1n this timeframe, the minimum number of impressions that
should be made in each recognized timelframe, and the
maximum number of impressions that may be made in each

recognized timeframe.

This mnformation may be updated based on either
a time period passing, a number of impressions occurring, a
rate at which impressions are occurring, a combination of
these, or none of these.

Google's Exhibit 1003
Google v. BrodTi
IPR2025-00472 - Page 001

(Nicholas, [0114], [0124]; Petition, 22)

— =
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1[g)/[h]: “monitoring...a number of impressions of the advertising material...” /

“‘determining...whether an impression of the advertising material is valid” — Petitioner

Error:

(12)

United States Patent

Error

US008156216B1

(10) Patent No.: US 8,156,216 B1

(54)

{75)
73)

DISTRIBUTED DATA COLLECTION AND
AGGREGATION

Inventor:  Brett Evror, Orem, UT (US)

Assignee: Adobe Systems Incorporated, San Jose,
CA (US)

*) Notice:  Subject to any disclaimer, the term of this

21

(22)

{60)

{51)

2)
(58)

(56)

patent is extended or adjusted under 33
U.S.C. 154(b) by 2032 days.

Appl. No.: 10/356,685

Filed Jan. 30, 2003
Related U.S. Application Data
Provisional application No, 607353872, filed on Jan,
30, 2002.
Int. CL
GOGF 15/173 (200601
Us.CL S T09/224; 709/223
Field of ation Search ereenne T09/223,
097224
See application file for complete search history.
References Cited
U8, PATENT DOCUMENTS
5,796,952 A 8/199% Davis et al
7 /1999

6,584,504 BI

(45) Date of Patent: Apr. 10,2012
6,606.581 Bl * /2003 TO2/L:
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(573 ABSTRACT
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] stical ana inorder to generat
accurate reports regarding website traffic.

62 Claims, § Drawing Sheets

Google's Exhibit 1007
Google v. BrodT1
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One commonly used technique for third-party collection of
usage data 1s to include, in each web page to be tracked, a
small image, such as a single-pixel image that is not intended
to be noticed by the user.

When a user navigates to a web page, the web page’s
HTML code causes the user’s browser to send a request for
the single-pixel image. The tracking server receives the
request and logs the request as a user visit to the web page. Tt
1s known 1in the art to embed identifier codes within the image
requests, so that the tracking server can detect individual
users and discern additional identifyving information about
each user.

(Error,1:36-54; Petition, 42-43)

—
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1[g)/[h]: “monitoring...a number of impressions of the advertising material...” /

“‘determining...whether an impression of the advertising material is valid” — Petitioner

‘898 patent:

(12)

United States Patent
DeTitta

US011416898B2

(10) Patent No.:  US 11,416,898 B2
(45) Date of Patent: *Aug. 16, 2022

In the above example. a valid impression may only be

k]
(54) METHODS, SYSTEMS, AND APPARATUS OTHER PUBLICATIONS
counted when an ad counter receives and responds to an
Online fund-raising malls :fund raising goes high-tech; Raddatz,
(71)  Applicant: John E. DeTitta, Fairport, NY (US) Dick; Fund Raising Management ;Jun. 2000; 31, 4;p. 12Jun, 2000 . -
{Year: 2000).*
(2 e B D, i Y (129 HTTP reguest for a trackine asset from a client. The count
(*) Notiee:  Subieet to any disclaimer, the term of this .
{‘J“‘:‘(“ ’:;’(‘:;":;‘;‘7’; 3:;“:”[ under 35 pyyigry Evaminer — Raquel Alvarez + L ® + * *
S —. must happen after the initiation of retrieval of underlvin
claimer. (57) ABSTRACT
A . A method of producing and financing @ predefermined . . . . .
(1) Appl. No.: 16422,106 project is disclosed. In an embodiment, the method com-
@ s iy 2 s o o g P . B ace conten ermissible i1mplementation tec ues
- budget for the project, and developing a marketing plan *
5) Prior Publication Data which is comprised of a plurality of advertising buys, each N . .
. ) . of the plurality of advertising buys being targeted toward a
include (but are not [imted to request generate
Related U.S. Application Data is a set of advertising materials that are targeted toward a
nd f the plurality of advi The subyj
(63) Continustion of application No. 14/015,604, filed on  orperPorc N 00e OF e plurality of adversers. 1he suvject

Aug. 30, 2013, now Pat. No. 10.325.290, which is a

matter of the selected project relates to the interests of at
least one of the plurality of advertisers, the cost of devel-

<IMG>, <FRAME>, or <SCRIPT SRC>. For client-side ad

(Continued) oping the marketing plan and the set of advertising materials
not exceeding the developed budget. The next step presents
(51} Int. Cl to s one of the plurality of advert e cost of the
GO6Q 3000 (2012.01) budget and the advertising material of al least one of the * * M
SEE A servin e ad content 1tself could be treated as the trac
(52) US.CL tising buys may require a predetermined number of impres- 5
CPC o GO6Q 3049273 (2013013 GO6Q 30402 sions 1o be completed. Further. if the at least one advertising
(201301} buyer purchases the at least one advertising buy, the adver-
(58) tising materials are produced and placed on a media prop-

Field of Classification Search
CPC s GO6Q 30/0273; GOGQ 30/02-0277
See application file for complete search history.

erty. For at least one of the plarality of advertising buys, the
number of impressions to which at least one user is exposed
on the on media property are counted, thereby completing

asset and the ad server itself could do the ad counting.

(56) References Cited the one advertising buy when the counted number of impres- - . - .
 ATENT DOCTMIN TS sions equals its buy”s predetermined number of impressions.
U.S. PATENT DOCUMENTS Finally, the revenue from the completed advertising buy is
FO0UD04ORI6 ALS 4007 Costin, TV ... GO6Q 300601 collected and the selected revenue produced by the com

705/26.1 pleted advertising buy is placed into a media production - -
find . 13 %
0: Delivery of a “beacon”, which may be defined as any
WO WO-2016118843 AL * 72016 ... GOGO 300201 20 Claims, 2 Drawing Sheets

piece of content designation as a tracking asset. Beacons
commonly are in the form of 1x1 pixel image.

Google's Exhibit 1001
Google v. BrodTi
IPR2025-00472 - Page 001

(898, 9:49-61; Petition, 44)
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1[g)/[h]: “monitoring...a number of impressions of the advertising material...” /

“‘determining...whether an impression of the advertising material is valid” — Petitioner

Petitioner’'s Expert:

Declaration of Mark Crovella, Ph.D. in Support of
Petition for Inter Partes Review of

U.S. Patent No. 11.416,898 B2 . . . . .
Under this combination, an advertisement delivered by ad

UNITED STATES PATENT AND TRADEMARK OFFICE

selection node 140 would have included a single-pixel image, under the techniques

BEFORE THE PATENT TRIAL AND APPEAL BOARD

described in Error, directing the user’s web browser to contact ad selection node 140

GOOGLE LLC.
Petitioner

to confirm that the advertisement had in fact been delivered to the end user’s web

\'A

BRODTIINC.,
Patent Owner.

browser, i.e., that the impression was “valid™ as claimed.

Case IPR2025-00472
U.S. Patent No. 11.416,898 B2
Issue Date: August 16, 2022

Title: METHODS. SYSTEMS. AND APPARATUS FOR
FINANCING PROJECTS

DECLARATION OF MARK CROVELLA, PH.D.

Google's Exhibit 1002
Google v. BrodTi
IPR2025-00472 - Page 001

(EX1002, 11136; Petition, 44-45; Reply, 22)
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1[k]: “...a number of valid impressions...”

Claim 1:

[kl based on determining a number of valid impressions| are

met, electronically collecting, by the one or more
processors, a share of the advertising revenue to be
transmitted to the web property content owner.
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1[k]: “...a number of valid impressions...” — Petitioner

“a number” can correspond to a single valid impression

Mayadas:

US 20010039515A1

a2 Patent Application Publication (i) Pub. No.: US 2001/0039515 AL
Mayadas Pub. Date: Nov. 8, 2001

a9 United States

(43) Pub,

Publication Classification

N
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Subrithc 45 | User Refil eentt
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P q,\‘ undg
Questio Central S~ aareqor
“gw:; . Reposibey L ae
{ [User Prfile Rep. o
5% -
Tareghed Messag l' Torld e )
Server 3
{5~

\ 0.
Pofils
reaptor:

10043]

[0038] The payment system allows an advertiser to use the
system with minimized risk. Advertisers place funds in an
escrow account. An amount from the escrow account is paid
out each time an advertisement is served.

Each time the advertisement i1s served and the
specified action 1s taken by the consumer, the advertiser’s
escrow account 1s debited for the one action. Simulta-
neously, the accounts of the aggregators who gathered the
consumer’s profile information and the consumer himself or
herself 1s credited with part of the fee.

(Mayadas, [0038], [0043]; Petition, 49)
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“a number” can correspond to a single valid impression

...a humber of valid impressions...

a2 United States Patent
DeTitta

US011416898B2

(10) Patent No.:  US 11,416,898 B2
(45) Date of Patent: *Aug. 16, 2022

(54) METHODS, SYSTEMS,
FOR FINANCING PROJ|

(71) Applicant: John E. DeTitta, Fairport, NY (US)
(72) Tnventor: John E. DeTitta, Fairport, NY (US)
(") Notice:  Subject 1o any disclaimer, the term of this

patent is extended or adjusted under 35
5.C. 154(b) by 676 days.

This patent is subject to a terminal dis-
claimer,

(21)  Appl. No.: 16/422,106
(22) Filed: May 24, 2019
(65) Prior Publication Data
US 2019/0279259 A1 Sep. 12, 2019
Related U.

(63)  Continuation of application No. 14/015,604, filed on
Aug. 30, 2013, now Pat. No. 10,325,290, which is a
(Continued)

. Application Data

(51) Int. CL
GO6Q 30700 (2012.01)
0 3002 (2012.01)

US. C1.
CPC .cooeec. GOGQ 30/0273 (2013.01); GOGQ 3002
2013.01)

{58)  Field of Classification Search
CPC . GO6Q 30/0273: GO6Q 30/02-0277
See application file for complete search history.
(56) Refercnces Clited
U.S. PATENT DOCUMENTS

20020049816 ALY 42002 Costin, TV ....... GOEQ 30/0601
705/26.1

FOREIGN PATENT DOCUMENTS

WO WO2016118843 AL ® 72016 GOBQ 300201

OTHER PUBLICATIONS
Online fund-raising malls :fund raising goes highttech; Raddate,
Dick; Fund Raising Management :Jun. 2000; 31, &:p. 12jun. 2000
(Year: 2000).*

(Continued)

Primary Examirer — Raquel Alvarez,

(57) ABSTRACT

A method of producing and financing a predetermined
selosed. In an embodiment, the method com-

i and developing 4
budget for the project, and developing a marketing plan
which is comprised of a plurality of advertising buys, cach
of the plurality of advertising buys being targeted toward a
corresponding one of a plurality of advertisers. Further, there
is a set of advertising materials that are tangeted toward a
carresponding ane of the plurality of advertisers. The subject
matter of the selected project relates to the interests of at
least one of the phurality of advertisers, the cost of devel-
oping the marketing plan and the set of advertising materials
1ot exceeding the developed budget. The next step presents
to at least one of the plurality of advertisers the cost of the
budget and the advertising material of at least one of the
plurality of advertising buys, each of the plurality of ad
buys may require a predetermined number of impres-
sions 0 be completed. Further, if the at least one advertising
buyer purchases the at least one advertising buy, the adver-
tising malerials are produ d placed on 4
erty. Forat least one of the plurality of advertising buys, the
tmber of impressions to which at least one user is exposed
on the on media property are counted, thereby completing
the one advertising buy when the counted number of impres-
sions equals its buy’s predetermined number of impressions.
Finally, the revenue from the completed advertising buy is
collected and the selected revenue produced by the com-
pleted advertising buy is placed into a media production
fund.

20 Claims, 2 Drawing Sheets

Google's Exhibit 1001
Google v. BrodTi
IPR2025-00472 - Page 001

J

— Petitioner

A method of producing and financing a predetermined
project 1s disclosed. In an embodiment, the method com-
prises the steps of selecting a project and developing a
budget for the project, and developing a marketing plan
which 1s comprised of a plurality of advertising buys, each
of the plurality of advertising buys being targeted toward a
corresponding one of a plurality of advertisers. |

Though only a single client system 10
is illustrated in FIG. 1, it will be appreciated that there would
pically be a plurality of client systems 10, which are

connected by a communications link 16 to the server system
18.

(’898, Abstract, 3:34-38; Reply, 23)
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1[k]: “...a number of valid impressions...

J

— Petitioner

]

“a number” can be a larger number, such as CPM-based
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Finally. the revenue from the cOmpleted aavertising buy is
collected and the selected revenue produced by the com-
pleted advertising buy is placed into a media production
fund.

20 Claims, 2 Drawi

Google's Exhibit 1001
Google v. BrodTi

.

On the internet, the impression cost 1s based on guaran-
teeing/providing to the user on per thousand impressions or
CPM. The average cost to the advertiser is 15% per thousand
1mpressions.

-

(898, 6:16-18; Reply, 24)
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1[k]: “...a number of valid impressions...” — Petitioner

“a number” can be a larger number, such as CPM-based

Nicholas:
[0087] FIG. 18 illustrates one embodiment of a publica-

Dizpersion l' tion .details page ?20. Publ.ication deta.ﬂs page.320 may
acounts | advertser | websis provide the administrator with information relating to the

Broadcast Ad_[Ad Upload|Coupon] Quantity | Channels | Geographid advertisers, publications or media companies having access
. to ad selection node 140. This information may include

201

202 |

Company Name Publication Administration . . . .

User Name » contract information such as the determined revenue split,

% State Zip cost per thousand impressions (CPM), and beginning and

H
_Home| end dates.
Publication Name Publication Revenue Banner  Tower  Pop-up Contract Begin Contract End
% CPM CPM CPM Date Date

Independent-
Register 50.0 $35.00 $45.00 $60.00 11/01/01 05/01/01
Dizpersion 100.0 $1.00 $1.00 $1.00 11/01/01 12/30/05

2001 Dizpersion Corporation Contact Us  Privacy Terms of Use

320
FIG 1 8 (Nicholas, Fig. 18, [0087]; Petition, 49-50; Reply, 23-24)
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1[k]: “...a number of valid impressions...” — Petitioner

“a number” can be a larger number, such as CPM-based

Petitioner’'s Expert:
L

But he ignores my citations to Nicholas, which discloses that advertising impressions

Reply Declaration of Mark Crovella. Ph.D.

UNITED STATES PATENT AND TRADEMARK OFFICE

are priced and packaged based on well-known CPM (cost-per-thousand (“mille’))

BEFORE THE PATENT TRIAL AND APPEAL BOARD

GOOGLE LLC.

Pesiones model. (EX1002, 99147-149; Nicholas, 990087, 0122.) The ’898 patent itself

BRODTIINC..

pate Owner confirms that CPM pricing was known. (898, 6:16-18 (“On the internet, the

Case IPR2025-00472
Patent 11 416,898 B2

impression cost 1s based on guaranteeing/providing to the user on per thousand
REPLY DECLARATION OF MARK CROVELLA, PH.D. IN
SUPPORT OF PETITION FOR INTER PARTES REVIEW

impressions or CPM.”).) CPM is not simply a pricing framework, it defines a

commercial unit in the delivery of Internet advertising impressions.

Google Exhibit 1026 - Google v. BrodTI
IPR2025-00472 - Page 001

(EX1026, §43; Reply, 23-24)
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Claims 8, 17, 20: "a request for increasing the predetermined

number of impressions of the advertising material...”
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“a request for increasing the predetermined number of impressions of the advertising

material...”

Claim 8:

8. The computer-implemented method of claim 1, further
comprising:
prior to determining that the number of impressions is

equal to the predetermined number of impressions,
obtaining, by the one or more processors, via an input
in the graphical user interface,

for users visiting the at least one web-

site; and
based on the obtaining, automatically increasing the pre-
determined number of impressions.
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“a request for increasing the predetermined number of impressions of the advertising

material...” — Petitioner

Yasn OVSky' [0(?49] FIGS. 4A-4F show pages for managing cam-
- . paigns. FIG. 4A shows a summary of all campaigns. Cur-

A O 0 00 10 O rently, this user only has one active campaign and no

o {ft“ﬂ ﬁ;p‘,t Publcation .t s sz inacti\f campa.igns. The one ac?ive campaign 1S a “We%ma-
v oo raners” campaign 411 (but revised relative to the Weima-
raners campaign created in FIG. 3). Different management
S functions can be performed. Beginning at the top of the

R o summary information for the Weimaraners campaign, the
campaign can be renamed 412. The campaign status is
currently Active 413A (note that the account has been
w funded to $1000), but the advertiser can change the status to
Suspended 413B (which suspends the campaign until it is
reactivated) or Cancelled 413C (which ends the campaign).
The advertiser can also edit any of the following: the

- campaign budget 414, the run dates 415 of the campaign,
and which ads 416 are used in the campaign. The ads
themselves can also be edited 416. Note that the advertiser
can make these edits at any time via the self-service plat-
form. If the architecture is real-time or near real-time, then
these edits will result in updates to the ad orders in real-time

oogts Extibt 1006 or near real-time.

Google v. BrodTi
TPR2025-00472 - Page 001 r

(21) Appl Noo  10/700,837
(22)  Filed: Nov. 3, 2003

ADVERTISER

1358
BROWSER

110A
SITE

1124
SERVER

b

115A
a]:]

1304
USER

(Yasnovsky, [0049]; Petition, 64-65)

— =
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“a request for increasing the predetermined number of impressions of the advertising

material...” — Petitioner

Yasnovsky: .
1000 O [0054]  FIGS. SA-5D show pages and emails for prepay-

owmasae 01 ing an account. In the example of FIG. SA, the advertiser is
i o Cresms | asked to make an initial deposit 511 to his account. He then

has two options 512 for further funding. If he wants to
manually refill his account each time, he can select No for
the automatic payment plan. In this example, when the
accounts falls below a threshold level, an alert is generated

A

(54) SELF-SERVICE PLATFORM FOR SELLING Related U.S. Application Data
ADVERTISING

(76)  Inventors:

Jon
222 East 41st Street
New York, NY 10017-6702 (US)

(21) Appl Noo  10/700,837

(22) Filed: Nov. 3, 2003

- to remind the advertiser to refill his account. Alternately, he
can automatically refill his account when it falls below a

USER

threshold level.

Google's Exhibit 1006
Google v. BrodTi
TPR2025-00472 - Page 001

(Yasnovsky, [0054]; Petition, 65-66)
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“a request for increasing the predetermined number of impressions of the advertising

material...” — Petitioner

Nicholas:

0000 000 0 A [0061] FIG. 8 iIIUStrateS one embOdimeDt Of d Web'inter'
e vain rncain ru st 1ACE 2200 TOr defining the quantity and/or duration that an ad
SRR, 4 should be displayed on ad selection node 140. A standard
method for defining the quantity and/or duration of a net-
work advertisement 1s to specify a number of impressions,
or the number of times the advertisement will be delivered.

-

(Nicholas, [0061]; Petition, 65)
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