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Search Everywhere Optimization: 
TikTok, YouTube, Amazon, Al 
Google is no longer the only search engine that matters. With 58.5% of US searches 

ending in zero clicks and consumers fragmenting across TikTok, YouTube, Amazon, 

Reddit, and Al platforms, the brands winning in 2026 are those optimizing for search 

everywhere. Here is the platform-by-platform strategy for building multi-platform 

visibility. 

g Digital Applied Team El April 4, 2026 (9 17 min read 

58.5% 
US Zero-Click 

Searches 

Key Takeaways 

14B 
YouTube Monthly 
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Gen Z Starting on 

TikTok 
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EU Zero-Click 

Searches 

0 58.5% of US searches now end without a click: Zero-click searches have surpassed the 

majority threshold in both the US (58.5%) and EU (59.7%). With Google itself answering more 

queries through Al Overviews, brands must establish visibility on TikTok, YouTube, Amazon, 

Reddit, and Al platforms to reach consumers where they actually start research. 

0 TikTok is the starting search engine for 40% of Gen Z: Google's own internal research 

confirmed that younger demographics increasingly start product and information discovery 

on TikTok and lnstagram rather than traditional search. Optimizing TikTok content with 
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discipline. 

0 YouTube is the world's second-largest search engine with 14 billion monthly searches: 

YouTube processes more search queries than Bing, Yahoo, and DuckDuckGo combined. With 

Shorts, chapters, and the suggested video algorithm driving discovery, YouTube SEO requires 

its own metadata strategy, thumbnail optimization, and content structure approach. 

0 Amazon's Rufus Al is reshaping product discovery: Amazon's Al shopping assistant Rufus 

now influences purchase decisions by summarizing product comparisons and 

recommendations. Optimizing Amazon listings with A+ content, backend keywords, and 

structured product data directly affects how Rufus presents your products to shoppers. 

0 Al search platforms cite structured, authoritative content: ChatGPT, Perplexity, and 

Gemini are becoming primary research tools. Sites with clear entity markup, original data, 

and well-structured content are 3.5x more likely to be cited in Al-generated responses, 

creating a new category of search visibility that operates independently of Google rankings. 
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The term "search everywhere optimization" has gone from niche concept to industry consensus 

in less than a year. Neil Patel, HubSpot, and Search Engine Journal have all published extensively 

on the shift, and the data backs them up. Consumers no longer follow a linear path from Google 

search to website to purchase. They start on TikTok for product discovery, jump to YouTube for 

reviews, check Amazon for pricing, scan Reddit for honest opinions, and increasingly ask Al 

assistants for synthesized recommendations. 

For SEO professionals and digital marketers, this fragmentation creates a fundamentally different 

optimization challenge. Ranking on Google is still valuable, but it is no longer sufficient. Each platform has its 

own algorithm, its own ranking factors, and its own content format requirements. The brands that build 

systematic visibility across all of them are capturing the discovery moments that single-platform strategies 
..- ............. .,....,_ • .,...,.I.• 



IPR2025-00857 
Apple EX1064 Page 3

1111::;::; t::lllllt::Ly. 

Q Key context: Zero-click searches hit 58.5% in the US and 59.7% in the EU as of Q1 2026 (SparkToro/Datos). 

Combined with Al Overviews appearing in 13% of Google queries, the traditional Google-first SEO model leaves the 

majority of consumer discovery touchpoints unaddressed. 

Why Search Has Fragmented Beyond Google 

The fragmentation of search is driven by three converging forces. First, younger demographics have adopted 

visual and video platforms as their primary discovery tools. Google's own research acknowledged that 

roughly 40% of Gen Z users start product and information searches on TikTok or lnstagram rather than 

Google. Second, zero-click searches have eroded the value of traditional organic rankings. When 58.5% of 

searches produce no outbound click, the opportunity cost of a Google-only strategy keeps growing. Third, Al­

powered search platforms like ChatGPT, Perplexity, and Gemini are creating entirely new discovery channels 

that bypass traditional search results altogether. 

~ Growing Platforms 

Where consumers start discovery in 2026 

0 TikTok: 40% of Gen Z product searches 

0 YouTube: 14 billion monthly searches 

0 Amazon: 63% of product searches start here 

0 Reddit: 97.5M keywords ranking in Google 

8 Al Search Platforms 

Emerging discovery channels replacing clicks 

0 ChatGPT: 400M+ weekly active users 

0 Perplexity: 15M+ daily answer queries 

0 Gemini: Integrated across Google products 

0 Al Overviews: 13% of all Google queries 

The strategic implication is clear: optimizing for Google alone now addresses less than half of the total 

search landscape. A comprehensive SEO strategy for 2026 must account for platform-specific algorithms, 

content format requirements, and measurement systems across at least five major discovery channels. 

Q Building multi-platform visibility? Our team helps brands optimize across Google, social, and Al platforms. 

Explore our SEO services to build a search everywhere strategy tailored to your audience. 

L 

TikTok SEO: Hashtags, Captions, and Trending Audio 

TikTok has evolved from an entertainment platform to a genuine search engine. The platform's search 

functionality now supports autocomplete suggestions, keyword-filtered results, and a dedicated search tab 

that 40% of Gen Z users prefer over Google for product discovery, restaurant recommendations, and how-to 

queries. TikTok SEO is no longer optional for brands targeting audiences under 35. 
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Caption Optimization 

TikTok's algorithm reads captions to understand content relevance. Place your primary keyword in the first 

line of every caption. Use natural language rather than keyword stuffing, but ensure the core search term 

appears verbatim. TikTok's expanded caption limit of 4,000 characters gives you room to include secondary 

keywords, context, and calls to action without compromising readability. 

Hashtag Strategy 

Effective TikTok hashtag strategy combines three layers: 

• Broad hashtags (1-3): High-volume tags like #skincare or #marketing that signal category to the 

algorithm 

• Niche hashtags (3-5): Specific tags like #retinolroutine or #b2bmarketing that reach targeted audiences 

• Trending hashtags (1-2): Current trending tags relevant to your content that boost short-term 

distribution 

Searchable Captions and Trending Audio 

On-screen text overlays are indexed by TikTok's search algorithm. Adding keyword-rich text overlays directly 

on your video frames increases discoverability in search results. Pair this with trending audio tracks, as 

TikTok's algorithm gives distribution boosts to content using popular sounds. The combination of searchable 

captions, strategic hashtags, and trending audio creates a three-layered discovery system that maximizes 

both search and algorithmic distribution. 

@) TikTok SEO Checklist 

0 Primary keyword in first line of caption 

0 5-8 hashtags mixing broad, niche, and trending 

0 Keyword-rich on-screen text overlays 

0 Trending audio relevant to content topic 

0 Hook viewer in first 2 seconds for completion rate 

0 Use TikTok search bar autocomplete for keyword research 

YouTube SEO: Metadata, Chapters, and the Suggested 
Algorithm 

YouTube processes approximately 14 billion searches per month, making it the world's second-largest search 

engine after Google. But YouTube discovery extends far beyond search. The suggested video algorithm, 

Shorts feed, and browse features drive the majority of views. Optimizing for YouTube in 2026 requires a dual 
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strategy: ranking in search results and earning algorithmic recommendations. 

Metadata Optimization 

YouTube titles should front-load the primary keyword within the first 60 characters. Descriptions need 200+ 

words with natural keyword placement in the first two sentences. Tags still matter for disambiguation but 

carry less weight than they did pre-2024. The most impactful metadata element in 2026 is the thumbnail, 

which drives click-through rate and directly influences how aggressively YouTube promotes your content in 

suggested and browse feeds. 

Chapters and Timestamps 

YouTube chapters create individually searchable segments within your video. Each chapter can rank 

independently in YouTube search and Google video results. Structure long-form content with 5-8 chapters, 

each addressing a distinct subtopic with its own keyword target. This transforms a single 15-minute video 

into multiple searchable entry points, dramatically increasing total search surface area. 

Long-Form vs Shorts Strategy 

YouTube Shorts and long-form videos serve different discovery functions. Shorts drive subscriber acquisition 

and brand awareness through the Shorts feed algorithm, which prioritizes engagement rate and watch­

through completion. Long-form videos drive search traffic, watch time, and ad revenue. The optimal YouTube 

strategy uses Shorts as top-of-funnel content that funnels viewers to comprehensive long-form videos 

where deeper engagement and conversion happen. 

[> Long-Form Video SEO 

0 Primary keyword in first 60 chars of title 

0 200+ word description with natural keywords 

0 5-8 chapters with keyword-rich labels 

0 Custom thumbnail with high contrast and text 

4;, Shorts Discovery 

0 Hook in first 1-2 seconds 

0 Trending audio for algorithmic boost 

0 CTA to full-length video in comments 

0 Optimize for completion rate over click-through 

Amazon SEO: A+ Content, Backend Keywords, and Rufus 
Al 

Amazon captures an estimated 63% of all product searches in the US, making it the dominant starting point 

for purchase-intent queries. Amazon's A10 algorithm determines product visibility based on a combination of 

relevance, sales velocity, and listing quality. In 2026, Amazon's Al shopping assistant Rufus adds another 

layer: products with comprehensive, well-structured listings receive significantly more visibility in Rufus­

generated recommendations. 
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Product Listing Optimization 

Amazon product titles should include the primary keyword, brand name, key differentiator, and size or 

quantity within 200 characters. Bullet points must address the top five buyer concerns for your category, 

with the primary keyword appearing naturally in the first bullet. Backend search terms allow 250 bytes of 

invisible keywords that help your listing match long-tail queries without cluttering the visible listing. 

A+ Content and Amazon Ruf us Al 

A+ Content (formerly Enhanced Brand Content) allows brand-registered sellers to add rich media modules 

below the fold. In the Rufus era, A+ Content serves a dual purpose: it increases conversion rate by 10-15% on 

average and provides structured information that Rufus extracts when generating product recommendations. 

Structure A+ modules with comparison charts, benefit-focused headlines, and specific use-case descriptions 

that help Rufus understand when to recommend your product over competitors. 

R Amazon SEO Priorities for 2026 

0 Title: Primary keyword +brand+ key differentiator in first 80 chars 

0 Bullets: Top 5 buyer concerns with natural keyword integration 

0 Backend: 250 bytes of long-tail keyword variations 

0 A+ Content: Comparison charts and use-case modules for Rufus Al 

0 Reviews: Maintain 4.0+ rating with active review management 

Reddit: Building Subreddit Authority That Google 
Rewards 

Reddit has become one of the most strategically valuable platforms for search visibility in 2026, driven by 

two developments. First, Google signed a data licensing agreement with Reddit to use its content for Al 

training, which correlated with Reddit threads appearing prominently in Google search results for an 

estimated 97.5 million keywords. Second, consumers increasingly append "reddit" to Google searches when 

they want honest, unfiltered opinions rather than SEO-optimized marketing content. 

Building Reddit authority is fundamentally different from other platforms. Reddit's community-first culture 

penalizes overt self-promotion. The approach that works is contributing genuine value through original 

insights, data-backed opinions, and helpful answers within relevant subreddits. Over time, this builds karma, 

post history, and community trust that makes your contributions more visible both on Reddit and in Google's 

indexing of Reddit content. 

~ Reddit SEO strategy: Focus on 3-5 subreddits relevant to your industry. Contribute value consistently for 4-6 

weeks before sharing any branded content. Upvoted posts and comments with your domain expertise naturally 7 
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attract attention to your brand while building the authority signals that both Reddit's algorithm and Google's 

indexing reward. 

The dual visibility advantage of Reddit is significant. A well-received Reddit post can rank in Google search 

results within hours, appear in Al Overview citations, drive direct referral traffic from Reddit itself, and build 

brand credibility with communities that distrust traditional marketing. For brands in B2B, Saas, and 

consumer technology, Reddit should be a core component of any social media marketing strategy. 

Al Search: Citation Optimization for ChatGPT, Perplexity, 
and Gemini 

Al search platforms represent the fastest-growing category of search behavior in 2026. ChatGPT processes 

over 1 billion searches per week. Perplexity handles 15 million daily answer queries. Gemini is integrated 

across Google's product ecosystem. Together, these platforms are creating a new discovery channel where 

visibility depends not on ranking algorithms but on being the source that Al models choose to cite when 

generating responses. 

The mechanics of Al citation differ fundamentally from traditional search ranking. Al models evaluate content 

based on authority signals, factual specificity, structured markup, and how recently the content was 

published or updated. Our research into Al search SEO statistics shows that sites with original data, clear 

entity markup, and well-organized content hierarchies are cited 3.5x more frequently than sites without 

these characteristics. 

@ Ensure Al Crawler Access 

Verify your robots.txt allows access from GPTBot, PerplexityBot, Google-Extended, and other Al crawlers. Many sites 

inadvertently block these bots, eliminating any chance of Al citation. Check your server logs to confirm Al crawlers 

are successfully accessing your content. 

g Structure Content for Extraction 

Al models extract information from well-structured HTML. Use descriptive H2/H3 headings, include specific data 

points in the first 200 words of each section, add schema.erg markup for entity types, and provide clear, attributable 

claims. Content that says "retention increased by 23% according to a 2026 Bain study" gets cited far more than 

content that says "retention significantly improved." 

r id! Publish Original Research 
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Al platforms prioritize citing original sources over aggregated content. Publishing your own surveys, case studies, 

benchmarks, and data analyses gives Al models a reason to cite you specifically. This aligns with the brand visibility 

strategies that build a durable competitive moat in Al search. 

Platform-Specific Ranking Factors Comparison 

Each platform uses a fundamentally different ranking algorithm with distinct signals. Understanding what 

drives visibility on each platform prevents wasted effort applying Google SEO tactics where they do not 

apply. The comparison below maps the primary ranking factors across all five major discovery platforms. 

Factor Google TikTok YouTube Amazon Al Search 

Primary Signal Backlinks Engagement Watch time Sales velocity Authority 

Content Format Text+ media Short video Video Product listing Structured text 

Keyword Title, H1, Caption, Title, 
Title, bullets Headings, claims 

Placement body hashtags description 

Freshness Weight Medium Very high Medium Low High 

Conversion Citation 
User Signal CTR +dwell Completion rate CTR + retention 

frequency rate 

Update Cadence Monthly Daily Weekly Ongoing Weekly 

The most important takeaway from this comparison is that no single optimization approach works across all 

platforms. Google rewards backlinks and comprehensive text content. TikTok rewards engagement velocity 

and video completion. Amazon rewards sales performance and listing completeness. Al platforms reward 

factual specificity and domain authority. A search everywhere strategy requires platform-native optimization 

for each channel rather than a one-size-fits-all approach. 

Content Repurposing: Blog to YouTube to TikTok to Al 

Building visibility across five or more platforms does not require creating five times as much content. The 

most efficient approach is a structured repurposing workflow that transforms a single comprehensive asset 

into platform-native content for each channel. This workflow typically produces 8-12 platform-specific assets 

from one source piece. 

1 Source Asset: Long-Form Blog Post 
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reference material for all downstream content. 

2 YouTube: Explainer Video with Chapters 

Transform the blog structure into a 10-15 minute video script. Each H2 section becomes a chapter. Add visual 

examples, screen recordings, or talking-head segments. 

3 TikTok and Shorts: 3-5 Clips per Video 

Extract the most compelling insights from each chapter. Create standalone 30-60 second clips with hooks, on­

screen text, and trending audio. Each clip targets one specific search query. 

4 Reddit: Original Findings Post 

Share key data points and original insights in a relevant subreddit as a value-first text post. Link to the full blog 

post as an additional resource, not the primary purpose. 

s Social and Linkedln: Carousel and Thread 

Create a Linked In carousel or X thread summarizing the core framework. Format key statistics as shareable 

visual quotes. Drive engagement that amplifies the source content's authority signals. 

The key to effective repurposing is making each piece native to its platform. A TikTok video that looks like a 

cropped YouTube video underperforms. A Reddit post that reads like a blog excerpt gets downvoted. Each 

platform adaptation should feel like it was created specifically for that audience and format. Learn more 

about leveraging these content distribution channels including Google Discover as an additional discovery 

surface. 

Unified Measurement Across 5+ Platforms 

The biggest operational challenge of search everywhere optimization is measurement. Each platform has its 

own analytics system, its own metrics definitions, and its own reporting cadence. Building a unified view of 

multi-platform search visibility requires standardizing metrics across channels and establishing a single 

source of truth for total discovery performance. 

Platform Analytics Tool Primary Metric Tracking Cadence 

Google Search Console Impressions + clicks Weekly 

TikTok TikTok Analytics Search-driven views Weekly 

YouTube YouTube Studio Search + suggested views Weekly 

Amazon Brand Analytics Search term rank + share Monthly 
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Reddit Reddit + GA4 referrals Post reach + referral traffic Monthly 

Al Platforms Profound / Peec Al Citation frequency Monthly 

The most effective unified metric is total discovery impressions: the combined number of times your brand 

or content appeared in search results, feeds, or Al responses across all tracked platforms. This gives a single 

top-line number that captures your total search everywhere footprint. Segment by platform to identify which 

channels are growing, declining, or underperforming relative to investment. 

lJ! Measurement tip: Set up a monthly reporting cadence that tracks share of voice across each platform comparedj 
to your top three competitors. This competitive benchmarking reveals where you are winning, where you are losing L ground, and where the biggest opportunities exist for visibility gains. 

The Future Belongs to Multi-Platform Search Strategies 

Search everywhere optimization is not a trend. It is the structural reality of how consumers discover 

information and products in 2026. With 58.5% of Google searches ending in zero clicks, 40% of Gen Z 

starting on TikTok, 63% of product searches beginning on Amazon, and Al platforms processing billions of 

queries weekly, the opportunity cost of a Google-only strategy has never been higher. 

The brands that succeed in this environment are those that build systematic, platform-native visibility across 

every channel where their audience searches. This means TikTok SEO for discovery, YouTube optimization for 

consideration, Amazon listing optimization for purchase intent, Reddit authority for trust, and Al citation 

optimization for the emerging generation of search tools. It means structured repurposing workflows that 

efficiently transform one asset into platform-native content for each channel. And it means unified 

measurement that tracks total discovery rather than just Google rankings. 

The era of optimizing for one search engine is over. The era of search everywhere has arrived, and the 

competitive advantage belongs to the organizations that embrace it systematically rather than incrementally. 

Build Visibility Across Every Search 
Platform 

Our team builds multi-platform search strategies that capture discovery moments 

across Google, TikTok, YouTube, Amazon, Reddit, and Al platforms. From platform­

specific optimization to unified measurement, we help brands win the search 

everywhere era. 
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Get Started ➔ Explore SEO Services 

0 Free consultation 0 Expert guidance 4, Tailored solutions 

Frequently Asked Questions 

What is search everywhere optimization? V 

Why is Google no longer enough for SEO? V 

How do I optimize content for TikTok search? V 

What is Amazon Rufus and how does it affect product listings? V 

How do I get cited in Al search engines like ChatGPT and Perplexity? V 

How do I measure visibility across multiple search platforms? V 

What is the best content repurposing workflow for multi-platform SEO? V 

Does Reddit SEO actually work for brand visibility? V 

Related SEO Guides 
Continue exploring multi-platform SEO and Al search optimization strategies 

SEO ➔ SEO ➔ SEO ➔ 
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YouTube Overtakes 
Reddit in Al Citations ... 
YouTube now accounts for 

39.2% of Al citations, 
overtaking Reddit at 20.3% .... 

[lJ 13 min el February 28, 2026 

SEO ➔ 

Bing Webmaster Tools 
Al Citation Share: A ... 
Microsoft added four Al­

visibility metrics to Bing 

Webmaster Tools on June 16, ... 

[lJ 12 min el June 18, 2026 

Adobe Previews 
Answer Engine ... 
Adobe Brand Visibility merges 

Semrush's 289M-prompt Al 

database with LLM Optimizer ... 

QJ 11 min el June 22, 2026 

Al Search Adoption 
Up, Trust Down: 202 ... 
Al search helpfulness scores 

fell from 82% to 54% in a year, 

even as usage rose. The 2026 ... 

[lJ 11 min el June 20, 2026 



IPR2025-00857 
Apple EX1064 Page 13

Oll 

Process 

Cor1tc1ct 

RESOURCES 

Blog 

Al Tools 

Privacy 

Terms 

TOPICS 

Al Developrner1t 

SEO 

Mc1rketir1g 

eCornrnerce 

Busrriess 

CRM & Autor11c1tio11 

Develop merit 

All Topics 




