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FIG. 29 
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FIG. 30 
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FIG. 32 

Start 3200 

User requests specific Sponsor Ad 
320 

Compare user request to 
Sponsor Ad DB and User Profile 

DB3202 

Sponsor Ad 
DB3203 

User Profile 
DB3204 

No Does the user 
meet 

requirements? 
3205 

Display denial message 
3208 

Credit the user's account 
3206 

Insert the SponsorAd in the 
user's HT space and 

community web pages 320Z 

End 3209 

  

      

  

  

  



Patent Application Publication Nov. 26, 2009 Sheet 33 of 41 US 2009/0292595 A1 

F.G. 33 
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FIG. 35 
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FIG. 36 
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FIG. 39 
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FIG. 40 

Example of HT Score Calculation 

Factor No. Factor Description 
Fl Membership Level 
F2 Size of communities 

F3 Available Ad space in communities 
F4 Available Ad space in user's HT Space 
F5 Level of Activeness 

F6 Level of Prior Purchasing Activities 

F1 = 0 When r < 0.9 
F1 = (r- 0.9)/0.1 x 100 When r > 0.9 

F2 = 00 
F2 = (N/Nmax) x 100 

When N >= Nimax 
When N < Nimax 

F3 = 100 O Ads 0 Ads 
F3 = 80 Ad Ad 
F3 = 60 2 Ads 2 Ads 
F3 = 40 3 Ads 3 Ads 
F3 = 20 4 Ads 4 Ads 
F3 = 0 S Ads or more 5 Ads or more 

FS: from 0 to 100 

F6: from 0 to 100 

User A: Gold Member, 98% positive rating, has 50,000 members in communities, 0 Ads in his 
communities and HT space, active level equals 80, and no prior purchasing activity. 

User B: Platinum Member, 100% positive rating, has 120,000 members in communities, 1 Ad in 
communities and 0 Ads in his HT space, active level equals 90, and prior purchasing equals 20. 
The HT Scores for these two individuals are calculated as shown below: 

User A User B 

80 x 10% = 8 
5 x 35% = 1.75 

100 x 35% = 35 
100 x 10% = 0 

80 x 5% = 4 
0 x 5% = 0 

58.75 

100 x 10% = 10 
2 x 35% = 4.2 

80 x 35% = 28 
100 x 10% = 10 
90 x 5% = 4.5 
20 x 5% = 1 

57.70 
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FIG. 41 

Return on Investment from Online Advertisement 

Factors lead to successful purchases: 

Factors Weight Weight Symbol 
Clicks 50% Wa 
Impressions 30% Wb 
Notification 10% WC " 

Subscription 10% W 

ROI = (Amount of Successful Sales) / (Online Advertisement Cost) 

OAC = (Na X Ra) + (Nbx Rb)+...... + (Nix Ri) or 
OAC = Fixed Online Advertisement Cost 

Minimum Acceptable ROI > 1 

NPA = Number of successful purchases / (Na X Rax Wa) + (Nbx Rb X Wb)+...... + (Nix Rix Wi) 

DPA = Dollar Amount of Successful Sales / (Nax Rax Wa) + (Nbx Rb X Wb)+...... + (Nix Rix Wi)) 

NPC = Number of successful purchases / (Na X Ra) 

NPI = Number of successful purchases 1 (Nbx Rb) 

DPC = Dollar Amount of Successful Sales / (Na X Ra) 

DPI = Dollar Amount of Successful Sales / (Nbx Rb) 
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ONLINE E-COMMERCE AND NETWORKING 
SYSTEM WITH USER REQUESTED 
SPONSORADVERTISEMENTS 

BACKGROUND OF THE INVENTION 

0001 1. Field of Invention 
0002 The present art relates to an online e-commerce and 
networking system with Subsystems that meet users work 
and life needs and entities operational needs, a creative com 
munity model enabling entities to build deeper and better 
relationships with users and a revolutionary online advertise 
ment model enabling direct interaction between users and 
entities through incentives users desire to create large online 
communities, so that more effective online advertisements 
are enabled to create a win-win situation for all stakeholders, 
including individual users, advertisers, publishers, organiza 
tions, and online advertisement networks. 
0003 2. Description of Related Art 
0004. There are several major types of e-commerce web 
sites in the current market. Some websites are hybrids of 
several types of e-commerce websites. One common type is 
an organizational e-commence website, whereby various 
organizations developed their own e-commerce websites to 
sell their products and services online. For example, an online 
banking website provides its customers a digital way to obtain 
products and services via the Internet. For another example, a 
charity organization's website allows the public to directly 
donate money via credit card to the charity organization. 
0005. Another common type is an Internet Marketplace. 
Such websites provide centralized digital places to connect 
buyers and sellers and provide means for online transactions. 
Such websites include eBay.com, Amazon.com, Alibaba. 
com, etc. Their business model is based on bringing buyers 
and sellers together to create a marketplace community, so 
that the website acting as a third party can charge item posting 
fees, transaction fees, and advertising fees, although the 
advertising may not be their main source of revenue genera 
tion. 
0006. The third common type of e-commerce websites is 
an InternetAdvertising Website whereby a significant amount 
of the revenue, if not majority, is derived from online adver 
tising. Such websites include Google.com, Yahoo.com, You 
tube.com, MySpace.com, Facebook.com, etc. Their business 
model is to attract crowds by offering free search engine 
functions, and free Social networking, entertainment, and 
communication, so that they can attract advertisers to adver 
tise on their websites due to their large membership bases. 
They also generate part of their revenue by offering fee based 
products and services. 
0007 Based on the history of Internet since its popularity 
in 1990s, the currente-commerce websites have evolved from 
primitive to mature stage. The advantages and benefits of 
Such e-commerce websites are: 
0008. They have enabled Business-to-Business, Business 
to-Consumer, and Consumer-to-Consumer online transac 
tions and dramatically improved transaction efficiency. The 
current e-commerce websites quickly connect buyers and 
sellers who may never be able to meet in a non-internet 
environment. 
0009. They have created a new way of advertising for 
companies and organizations to promote their products and 
services. As a result, they have increased sales for some 
companies. 
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0010. They have provided social network online environ 
ments for people to find friends, to communicate, to share 
viewpoints and experiences, and to entertain one another. 
Thus, they have been able to attract crowds and build online 
communities to facilitate e-commerce activities. 

0011. However, the current e-commerce websites are not 
designed with the objective of addressing many other types of 
needs of entities and individuals, so that even larger online 
communities can be built to enable more online e-commerce 
activities. Such needs include but are not limited to entities 
operational needs, and individuals’ work and life needs. 
0012 Current e-commerce websites are faced with chal 
lenges to: 1) improve online advertisement revenue due to 
relatively low response rates (e.g., clicks per thousand 
impressions) and even lower response rates that lead to Suc 
cessful sales; 2) Sustain users interests on their sites; 3) deal 
with criticism of distracting young people from their studies; 
and 4) attract more online advertisements especially for 
social networking sites, whereby advertisers find it difficult to 
entice Social networking users to act on their online adver 
tisements. 

0013 The Internet is currently in a mature stage, but there 
is still tremendous room to grow. After more than a decade of 
rapid growth, the next phase of e-commerce websites should 
be at a more advanced level, whereby they provide advanced 
functions to meet organizations various operational needs 
and individuals various work and life needs, and to aim at 
building deeper and better relationships among advertisers, 
publishers, organizations, and individual users. 
0014. The present invention is based on our identification 
of such growth trends to further explore the unprecedented 
potential of online e-commerce and online targeted advertise 
ments, so as to enable e-commerce sites to accelerate by 
tapping into the tidal wave of e-commerce. 
0015 The prior art online advertisement model is mainly 
based on a one-directional model: advertisers provide online 
advertisements to publishers on a fee basis, and the publishers 
present the advertisements to general public or targeted audi 
ence. In some other cases, advertisers provide online adver 
tisements to a network advertisement agent, who assigns 
those advertisements to various publishers and receives a 
percentage of the advertisement dollars. The publishers then 
present the advertisements to general public or targeted audi 
CCC. 

0016. The present invention of a online advertisement 
model provides multi-directional interactions among the 
these parties, so that individual users can request sponsorship 
directly from advertisers for products, services and items they 
desire on our proposed online e-commerce and networking 
system in exchange for advertisers displaying the advertise 
ments on users’ community pages and their online e-com 
merce and networking account space. And our proposed 
online e-commerce and networking system provides a cen 
tralized platform for an entity to partner with other entities to 
directly build deeper and better relationships with users by 
attracting users to communities and online events through 
sponsorships and incentives. 
0017. The present invention further enables utilitarian 
computing, so that significant data related to specific business 
processes and individual consumption patterns are collected 
centrally for analyses. Such analyses help to further improve 
the entire business model and to provide more effective online 
advertisements to targeted audience. The present invention 
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will contribute to significantly enhanced efficiency in our 
Society, and will make people's life easier by taking care of 
their work and life needs. 
0.018 Prior arts related to e-commerce or social network 
ing websites include: a system and method to influence a 
position for search listing; e-stamp for customized advertise 
ments; automated book marking of online advertisements; 
generation of advertisement information; enabling advertiser 
to create advertisement templates; sale of online advertise 
ments; method for operating an online social network; pro 
viding advertisement contents based on categories of search 
results; pricing of online advertisements; processing elec 
tronic receipts through a Smart receipt application, etc. 
0019 For example, U.S. Pat. No. 7,363.300 discloses a 
system and method for enabling information providers using 
a computer network to influence a position for search listing 
within a search result list. 
0020 US Patent Application No. 20010025254 discloses 
an electronic stamp providing system to deliver customized 
online advertisements to an electronic mail receiver upon 
recipient choices to view the customized online ads by click 
ing electronic stamps attached in emails received. 
0021 U.S. Pat. No. 6,486,891 discloses a method of facili 
tating the automated bookmarking of a web page associated 
with an online advertisement, whereby the advertisement 
causes a web page associated with the advertisement to be 
bookmarked in the user's browser. 
0022 US Patent Application No. 20050065806 discloses 
online information (such as advertiser Web pages in conjunc 
tion with products lists, web content, existing online ads, etc), 
or an electronic version of offline advertisement information 
that is used to generate online advertisement information, 
Such as a landing page, targeting information, and/or ad cre 
ative information. 
0023 US Patent Application No. 20070233566 discloses 
a system and method for facilitating cooperative search 
engine marketing among business entities and their respec 
tive channel partners, whereby Such business entities can 
create and distribute approved advertisements and campaign 
templates, allocate and track the usage of market develop 
ment funds, monitor the results of sponsored search advertis 
ing campaigns, and streamline the reimbursement process for 
market development funds. 
0024 US Patent Application No. 20080077595 discloses 
a method for operating a website for an online Social network 
ing includes the steps of receiving a group picture containing 
a plurality of individuals, receiving identification information 
regarding the individuals in the group picture, displaying the 
group picture, and selectively displaying labels for the indi 
viduals after the individuals confirm that they have been 
correctly identified. 
0025 U.S. Pat. No. 7,191,147 discloses systems and 
methods for facilitating the sale of classified ad items, 
whereby a linkage is created between a print advertisement 
and an online counterpart, and that consumers are encouraged 
to view and/or purchase online an item for sale in the print 
classifiedad. 
0026 US Patent Application No. 200801.03894 discloses 
a method and process for providing a merit-based incentive 
points system for amateur sports and competitive and non 
competitive events wherein merit points are purchased from 
points administrator and distributed by event organizers and 
sponsors as participation and performance awards to contes 
tants and participants. Such merit points functioning as points 
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currency of value, can be accrued, traded, exchanged, and 
redeemed for Scholarships, goods and services. 
(0027 US Patent Application No. 2008.0015935 discloses 
a method for management of a resource by a community of 
participants comprising: (a) defining individual tasks neces 
sary for managing the resource; (b) allocating a quantum of 
redeemable reward points to each defined task; (c) defining 
participants within the community to execute tasks for reward 
points; (d) selecting rewards which may be redeemed by 
Surrendering reward points earned by participants and allo 
cation of values to each reward expressed in reward points; (e) 
providing an information system which enables participants 
to view and claim available rewards; and (f) providing an 
information system which keeps track of tasks, points and 
rewards associated with participants. 
(0028 US Patent Application No. 20080082416 discloses 
a domain that hosts a general e-commerce marketplace estab 
lishes multiple Sub-domains to host niche electronic market 
places, wherein these niche Sub-domain sites are built around 
a concept and offer for sale items that relevant to that concept, 
the Sub-domain sites are operated by communities of indi 
viduals, and each community is responsible for determining 
many facets of the consumer experience at the Sub-domain 
site. 
0029 U.S. Pat. No. 6,757,661 discloses an ad server and 
local device that interface for selecting advertisements to be 
viewed by users of an online service based upon user activity. 
0030 US Patent Application No. 20070100801 discloses 
a method for providing advertising content for display in a 
page over a network, whereby the advertising content is dis 
played based on a category assigned to the advertising content 
and the category correlating to a given search may be based on 
the search results that may be associated with one or more 
categories and the category associated with the highest count 
of search results is the category for that search. 
0031 US Patent Application No. 20020073034 discloses 
a system and method for pricing a classified advertisement 
whereby the method includes receiving a classified advertise 
ment from an advertiser to be distributed to at least one of 
multiple device types and a price may be determined an 
displayed for the classified advertisement as formatted for 
presentation by the device type(s). 
0032 US Patent Application No. 20050033668 discloses 
a method and apparatus for allowing a vendor to: create, 
maintain, validate, Submit, review, and print all of its invoices, 
Such as for example air, armored, ground, and automated 
teller machine (ATM) fault servicing, on a secure network is 
provided, wherein GUI screens are provided for inputting 
invoices, making invoice preparation as simple and as effi 
cient as possible. 
0033 U.S. Pat. No. 6,898.598 discloses a method, pro 
gram, and system for processing electronic receipts within a 
computer network that comprises creating a customer profile 
for a user using a Smart Receipt application, whereby elec 
tronic receipts (Smart receipts) are sent from the point of sale 
to a designated database when the user purchases items, and 
a smart receipt object is initiated which retrieves the specified 
electronic receipt from the appropriate database according to 
the user's search parameters when he wants a copy of a 
receipt. 
0034 US Patent Application No. 20030120607 discloses 
a system and method for creating and Verifying e-receipts 
whereby the system and method allow consumers and mer 
chants to perform e-transactions using a secure e-receipt sys 
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tem that includes programmable information tags such as 
Radio Frequency Identification (RFID) technology. 
0035 US Patent Application No. 20080097844 discloses 
handling electronic coupons by accessing information indi 
cating association of an electronic coupon with an account of 
a user that identifies multiple retail entities associated with 
the user, whereby the computer systems may associate elec 
tronic coupons with the user Such that the user may redeem 
the electronic coupons at a retail store upon presentation of a 
user identifier, and the systems may prevent the user from 
redeeming the electronic coupon at a retail store associated 
with the corresponding retail entity. 
0036 None of the prior arts provide a centralized location 

to meet individuals wide variety of needs and to integrate 
entity operation processes. None of the prior arts enable enti 
ties to directly involve in community building and event host 
ing to foster deeper and better relationships with users. And 
none of the prior arts allow individuals and entities to become 
publishers of online advertisements in exchange to obtain 
incentive rewards through requesting sponsorship. 

SUMMARY OF THE INVENTION 

0037) 1. Brief Summary 
0038. The purpose of the present invention is to create 
large online communities by meeting individuals work and 
life needs and entities operational needs, so as to enable more 
online e-commerce activities, improve the revenue creation 
of online advertisements and online sales, and transform cur 
rent e-commerce websites into advanced e-commerce and 
networking websites. 
0039. An objective of the present invention is to provide an 
online e-commerce and networking system, called Hot Ter 
rain.com, that houses different online applications and pro 
grams to draw crowds by: 1) offering unique online services 
that meet individuals work and life needs and entities opera 
tional needs; and 2) offering incentive rewards that are linked 
to targeted marketing and online advertisements. 
0040. One embodiment of the present invention of Hot 
Terrain.com includes but is not limited to: 1) a virtual email 
system with letter e-templates, e-envelopes, e-stamps, 
e-Stickers sponsored by participating organizations or indi 
viduals; 2) a “My Assets' place containing users’ virtual and 
real items in an organized manner and allows users to Solicit 
and request sponsorship; 3) a community or group applica 
tion that allows a user to share personal information and 
viewpoints with selected members and participate in online 
events; 4) an incentive plan called “Hot Terrain (HT) Money' 
for participants to manage accumulated points; 5) a gift appli 
cation for users to obtain physical and/or digital items via 
sponsorship; 6) an online consumer-to-consumer market 
place with virtual locations and simulations sponsored by 
participating organizations or individuals; 7) an online busi 
ness-to-consumer marketplace with virtual locations and 
simulations sponsored by participating organizations; 8) a 
sponsor application for users and organizations to search, 
Solicit or request sponsorships; 9) a developer application for 
developers to create applications and designs and to Solicit or 
request sponsorships; 10) an area of links to online e-com 
merce and networking system's other applications that may 
be supported by partnering firms; and 11) an area of links to 
various sister websites that provide certain free services and 
products to further meet users’ work and life needs and orga 
nizations operation or process needs. 
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0041. The virtual email system is a unique email system 
that has the option of presenting an email in a virtual mail 
view, so that the email is first presented inside a virtual enve 
lope displaying sender and recipient Street addresses, e-stamp 
and e-sticker (e-sticker is optional), and when opened, the 
email is presented within a letter e-template selected by the 
sender with unique design and e-sticker (optional). The Vir 
tual email system also presents an email in virtual postcard 
view upon a user selecting an e-card template. 
0042. The “My Assets” is an application within the online 
e-commerce and networking system to house and manage 
users’ virtual and real items in an organized manner and 
allows users to Solicit and request sponsorship. Items in “My 
Assets are of great interest to users, such as stamps, photos, 
Videos, treasure, properties, cars, and other assets. 
0043. The community or group application allows a user 
to share his profile information, his “My Assets information, 
his viewpoints and stories with his communities or selected 
members, and to interact with one another. It allows the user 
to set up a “Wish List and to solicit or request sponsorship 
from community members. It also enables the user to partici 
pate in online events, including but not limited to virtual 
birthday parties, contests and games. The community or 
group application also allows entities, especially businesses, 
to build a deeper and better relationship with users by pro 
Viding contests (e.g., Science contests, singing contests, danc 
ing contests, etc.) and learning games for users to improve 
their knowledge and skills. 
0044) The “HT Money” application enables participants 
to manage accumulated points from various sources, obtain 
various reports, obtain more HT money, bank HT money and 
borrow HT money. 
0045. The gift application allows users to obtain physical 
and/or digital items for themselves and for others in several 
ways, including Soliciting and requesting sponsorship. 
0046. The online consumer-to-consumer marketplace 
allows users to buy and sell real and/or digital merchandise 
via different selling techniques, to Solicit or request sponsor 
ship, and to participate in virtual environments to buy and sell. 
0047. The online business-to-consumer marketplace 
allows users to buy real and/or digital merchandise from 
organizations via different selling techniques, to Solicit or 
request sponsorship, and to participate in virtual environ 
ments to buy real and/or virtual merchandise. This market 
place called “HT Mall' also enables entity-to-consumer 
e-commerce activities, wherein entities include charity, edu 
cation, government and other organizations. HT Mall's entity 
accounts also allows organization-to-organization e-com 
merce activities. 

0048. The sponsor application allows users and organiza 
tions to search, Solicit or request sponsorships, book favorite 
sponsors, and view sponsorship history and related reports. 
0049. The developer application enables developers to 
create applications and designs, to Solicit or request sponsor 
ships to promote their developments, and to view and print 
various reports. 
0050. The application links to the online networking sys 
tem's other applications include but are not limited to 
accounting, inventory, payroll, tax, that may be supported by 
partnering firms. 
0051. The sister web links provide certain free services 
and products, such as an online expense system, an online 
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administration system, and an online office applications sys 
tem to further meet users’ work and life needs and organiza 
tions operational needs. 
0052 2. Advertisement Model 
0053 Another embodiment of the present invention 
related to online advertisements include but are not limited to 
MarketAds, Mall Ads, SponsorAds. Event Ads, PartnerAds, 
and ChannelAds. 

0054 MarketAds may be posted by an individual for free 
on Hot Terrain Market and the individual is only charged a fee 
based on the final sale price. The individual does not pay if his 
item does not sell. The individual can provide incentive to the 
buyer, such as offering HT money. MarketAds may be asso 
ciated with expiration time so that the individual needs to 
re-post it after expiration. 
0055 MallAds are used by companies to advertise their 
products and services to individuals accessing the Hot Terrain 
Mall. Advertisers can provide incentives to buyers to promote 
sales. Advertisers are charged a posting fee each time they 
post and commission fees for Successful sales. HotTerrain has 
the option of offering a percentage of the fee income to 
advertisers’ buyers to help promoting sales. MallAds with 
incentives can be converted into SponsorAds to be displayed 
within and outside the online e-commerce and networking 
system. MallAds are associated with expiration time so that 
fees must be paid for renewal after expiration. 
0056 SponsorAds can be solicited or requested by users to 
assist their various activities in Hot Terrain. Once a sponsor 
ship is obtained, the associated sponsor advertisement is dis 
played in the user's Hot Terrain space and communities. The 
sponsorship requests are evaluated automatically based on 
the user's Hot Terrain Score (HT Score). The user can request 
sponsorship to obtain free HT money, to obtain discounts, gift 
certificates, and others rewards from participating advertisers 
when the user purchases or obtains items, or using certain 
functions in Hot Terrain. SponsorAds are associated with 
expiration time so that fees must be paid for renewal after 
expiration. 
0057 The user's HT score may be calculated based onkey 
factors, including but not limited to user membership level 
(e.g., platinum, gold, or silver), size of the user's communi 
ties, available advertisement space in the user's community 
web pages, available advertisement space in the user's HT 
space, level of activeness, and level of prior purchasing activi 
ties. 

0058. EventAds allows advertisers to display or play their 
online advertisements during the course of events that occur 
within Hot Terrain. Such events include but are not limited to 
virtual birthday parties, graduation parties, science competi 
tions, entertainment competitions, IQ tests, EQ tests, person 
ality tests, and games. Event Ads include text, graphic, Sound, 
and/or video advertisements that can be played during the 
course of virtual events and they may be associated with 
expiration time so that fees must be paid to renew the Even 
tAds. 

0059 PartnerAds allow other companies, online adver 
tisement agents, and online advertisement networks to place 
Hot Terrain advertisements on their websites, so that they 
receive a percentage of the advertisement fee generated from 
those advertisements from Hot Terrain. 

0060 ChannelAds enable other publishers, online adver 
tisement agents, and online advertisement network to Supply 
Hot Terrain their advertisements that meet Hot Terrain's 
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advertisement criteria. Such entities also receive a percentage 
of the advertisement fee generated from those advertisements 
from Hot Terrain. 

BRIEF DESCRIPTION OF THE DRAWINGS 

0061 FIG. 1 is a block diagram depicting a web server 
system in which the present system, method and program 
may be implemented. 
0062 FIG. 2 is an exemplary illustration of the e-com 
merce and networking system (Hot Terrain.com) user logon 
interface. 
0063 FIG. 3 is an exemplary illustration of a user's home 
page of his Hot Terrain account. 
0064 FIG. 4 is an exemplary illustration of Virtual Mail 
Folder View that can be presented to a user. 
0065 FIG. 5 is an exemplary illustration of Virtual Mail 
Envelope View that can be presented to the user. 
0.066 FIG. 6 is an exemplary illustration of Virtual Mail 
Letter View that can be presented to the user. 
0067 FIG. 7 is an exemplary illustration of Virtual Mail 
Inbox View that can be presented to the user. 
0068 FIG. 8 is an exemplary illustration depicting how to 
create a virtual mail. 
0069 FIG. 9 is an exemplary illustration depicting how to 
select a letter template category for a virtual mail. 
0070 FIG. 10 is an exemplary illustration depicting how 
to select a specific letter template and matching envelope, 
stamp, and Sticker. 
(0071 FIG. 11 is an exemplary illustration depicting the 
automatic distribution of e-stamps that a user selected into 
respective stamp folder that can be presented to the user under 
“My Assets”. 
0072 FIG. 12 is an exemplary illustration depicting stamp 
album view and what the user can do with his stamp albums. 
0073 FIG. 13 is an exemplary illustration of a stamp 
album inside view and what the user can do with his stamp 
album and stamps inside. 
0074 FIG. 14 is an exemplary illustration of the user's 
treasure under “My Assets” that can be presented to the user. 
(0075 FIG. 15 is an exemplary illustration of the contents 
inside a selected treasure holder and what the user can do with 
them. 
0076 FIG. 16 is an exemplary illustration of the contents 
inside “Others' category of the user’s “My Assets” and how 
he can create new category assets inside “Others’. 
(0077 FIG. 17 is an exemplary illustration of the contents 
inside “Properties' sub-category and how the user can do 
with them. 
(0078 FIG. 18 is an exemplary illustration of the user's 
“My Groups' community webpage that can be presented to 
him and the features provided thereof. 
(0079 FIG. 19 is an exemplary illustration of an entity’s 
“Events' webpage and the features provided thereof. 
0080 FIG. 20 is an exemplary illustration of the user's 
“My HT Money” summary report that can be presented to 
him and what he can do with his HT Money. 
I0081 FIG. 21 is an exemplary illustration of “HT Market” 
that the user can buy stuff and request sponsorship. 
I0082 FIG. 22 is an exemplary illustration of the user sell 
ing his stuff in “HT Market, requesting sponsorship, and 
inviting buyers to a virtual negotiation. 
I0083 FIG. 23 is an exemplary illustration of the user buy 
ing products or services in “HT Mall' and how he can request 
sponsorship. 
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0084 FIG. 24 is an exemplary illustration of “Sponsors’ 
webpage that can be presented to the user and what he can do 
within the page. 
I0085 FIG.25 is an exemplary illustration of “Developer” 
webpage that can be presented to the user and what he can do 
within the page. 
I0086 FIG. 26 is an exemplary illustration of sister website 
“Neatxpense' and what the user can do with his e-receipts. 
0087 FIG. 27 is an exemplary illustration of creating an 
e-receipt and accepting HT money for product payment. 
0088 FIG.28 is an exemplary illustration of sister website 
“NeatClerk' and how a bank branch can utilize the e-log for 
recoding its night deposit box transactions. 
I0089 FIG.29 is an exemplary illustration of sister website 
“SmartOffice' and how the workflows of documents are 
tracked and analyzed to report white-collar workers’ produc 
tivity and related issues. 
0090 FIG. 30 is an exemplary illustration of a flow dia 
gram depicting how the system assigns sponsorship and 
SponsorAds based on a user's Solicitation. 
0091 FIG. 31 is an exemplary illustration of a flow dia 
gram depicting how the system enables a user to renew recur 
ring sponsorship and Sponsor Ad. 
0092 FIG. 32 is an exemplary illustration of a flow dia 
gram depicting how to enable a user to request specific spon 
sorship and SponsorAd. 
0093 FIG.33 is an exemplary illustration of a flow dia 
gram depicting how the system lists sponsorship and Spon 
sor Ad according to the bidding price. 
0094 FIG. 34 is an exemplary illustration of a flow dia 
gram depicting how the system assigns sponsorship and 
Sponsor Ad upon a entity's Solicitation. 
0095 FIG. 35 is an exemplary illustration of a flow dia 
gram depicting how the system matches incentive key word 
(s) to SponsorAds. 
0096 FIG. 36 is an exemplary illustration of a flow dia 
gram depicting how the system collects CPC and CPM data, 
generates and distributes the related reports. 
0097 FIG. 37 is an exemplary illustration of a flow dia 
gram depicting how the system luck-draws a low bidding 
SponsorAds for display during a pre-set time frame. 
0098 FIG. 38 is an exemplary illustration of a flow dia 
gram depicting how the system response when a user clicks a 
Sponsor Ad outside of Hot Terrain system. 
0099 FIG. 39 is an exemplary illustration of a flow dia 
gram depicting the process of issuing a physical item identi 
fication mark when a user clicks a HT physical item image to 
obtain the physical item. 
0100 FIG. 40 is a diagram depicting exemplary calcula 
tions of two users HotTerrain Scores. 
0101 FIG. 41 is a diagram depicting exemplary calcula 
tions of advertisers’ real Return of Investment (ROI) based on 
sales generated from the online advertisements. 

DETAILED DESCRIPTION OF THE INVENTION 

0102. In the following description, various aspects of the 
present invention will be described. However, it will be appar 
ent to those skilled in the art that the present invention may be 
practiced with only some or all aspects of the present inven 
tion. For purposes of explanation, specific numbers, materials 
and configurations are set forth in order to provide a thorough 
understanding of the present invention. However, it will also 
be apparent to one skilled in the art that the present invention 
may be practiced without the specific details. In other 
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instances, well-known features are omitted or simplified in 
order not to obscure the present invention. 
0103 Parts of the description will be presented in terms of 
operations performed by a processor based device, using 
terms such as data, tables, requesting, selecting, Supplement 
ing, displaying, and the like, consistent with the manner com 
monly employed by those skilled in the art to convey the 
substance of their work to others skilled in the art. As well 
understood by those skilled in the art, the quantities take the 
form of electrical, magnetic, or optical signals capable of 
being stored, transferred, combined, and otherwise manipu 
lated through mechanical and electrical components of the 
processor based device; and the term processor includes 
microprocessors, micro-controllers, digital signal proces 
sors, and the like, that are standalone, adjunct or embedded. 
0104 Various operations will be described as multiple 
discrete steps in turn, in a manner that is most helpful in 
understanding the present invention; however, the order of 
description should not be construed as to imply that these 
operations are necessarily order dependent. In particular, 
these operations need not be performed in the order of pre 
sentation. Further, the description repeatedly uses the phrase 
“in one embodiment’, which ordinarily does not refer to the 
same embodiment, although it may. 
0105. Other features of the illustrated embodiments will 
be apparent to the reader from the foregoing and the appended 
claims, and as the detailed description and discussion in con 
junction with the accompanying drawings. 
0106 While the invention is described and illustrated here 
in the context of a limited number of embodiments, the inven 
tion may be embodied in many forms without departing from 
the spirit of the essential characteristics of the invention. The 
illustrated and described embodiments, including what is 
described in the abstract of the disclosure document, are 
therefore to be considered in all respects as illustrative and not 
restrictive. The scope of the invention is indicated by the 
appended claims rather than by the forgoing description, and 
all changes, which come within the meaning and range of 
equivalency of the claims are intended to be embraced 
therein. 
0107 Now referring to the drawings and in particular to 
FIG. 1 that depicts one embodiment of a web platform system 
through which the present method, system, and program may 
be implemented. 
(0.108 Web Server System 100 includes Random Access 
Memory (RAM) 101 and Read Only Memory (ROM) 110, a 
Central Processing Unit (CPU) 111, and a system Bus 112 or 
other communication device for communicating information 
within Web Server System 100. A number of program mod 
ules may be stored in mass storage device 113 and RAM 101, 
said RAM 101 includes an Operating System 102, web 
e-commerce and networking system (e.g., called Hot Terrain) 
103, as well as Sister Web Applications 104. HotTerrain 
e-commerce and networking system 103 includes Hot Terrain 
(HT) Advertisement Modules 105, HT Money Module 106, 
Virtual Mail Module 107, My Assets Modules 108, and Other 
Modules 109, which include but are not limited to Commu 
nity/Group Module, Gift Module, HT Market Module, HT 
Mall Module, Sponsor Module, Developer Module and oth 
CS 

0109. The Sister Web Applications 104 is depicted as 
external programs of the web platform system Hot Terrain 
103, but one should understand that some of the applications, 
if not all, could also be internal modules of the Hot Terrain 
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web applications system. These sister web applications can 
be activated by links placed within the Hot Terrain web appli 
cations system 103. 
0110 CPU 111 may be a general-purpose processor that, 
during normal operation, processes data under the control of 
the operating system and application Software accessible 
from a dynamic storage device, RAM 101, and a static storage 
device, ROM 110. 
0111 Bus 112 preferably includes low latency and high 
latency paths that are connected by bridges and adapters and 
controlled within computer system 100 by multiple bus con 
trollers. 
0112 The present invention may be provided on a 
machine-readable medium that includes any medium that 
participates in providing instructions to Central Processing 
Unit 111 or other components of web server system 100 for 
execution. 
0113. A machine-readable medium may take any form 
including, but not limited to, Volatile media, transmission 
media, and non-volatile media. Volatile media include 
dynamic memory such as RAM 101. Transmission media 
include coaxial cables, copper wire or fiber optics, including 
the wires that comprise Bus 112. 
0114. The web server system 100 further includes Mass 
Storage Device 113 and Communication Interfaces 114. 
Mass Storage Device 113 is an example of a non-volatile 
medium, which is depicted as an internal component of web 
server system 100, but one should understand that it could 
also be an external device. 
0115 Communication interfaces 114 provide two-way 
data communications connected to communication Link 120 
that may be connected, for example, to a Network 121, such 
as a Local Area Network (LAN), Wide Area Network (WAN), 
World WideWeb, or directly to an Internet Service Provider 
(ISP). In particular, Communication Link 120 may provide 
wired and/or wireless network communication to the Inter 
net, or one or more networks. 
0116. In a networked environment, program modules 
depicted relative to the web server system 100, or portions 
thereof, may be stored and transferred from a Remote Server 
122. Data from web server system 100 may be stored or 
tracked on such a Remote Server 122 and there can be more 
than one such server. It will be appreciated by those skilled in 
the art that the network connections shown are exemplary and 
other means of establishing a communication link between 
the computers may be used. 
0117. The web server system 100 further includes mul 
tiple peripheral components that facilitate communication. 
These peripheral components are connected to multiple con 
trollers, adaptors, and extension slots that are connected to 
one of the multiple levels of Bus 112. In this exemplary 
diagram, a Display Device 115 is connectively enabled on 
Bus 112 for providing visual, tactile or other graphical rep 
resentation formats. A mouse 118 is connectively enabled on 
Bus 112 for controlling the location of a pointer within Dis 
play Device 115. A Keyboard 116 is connectively enabled on 
Bus 112 as an interface for user inputs to computer system 
100. The keyboard can be any type, such as dome-switch 
keyboard, capacitive keyboard, buckling-spring keyboard, 
laser keyboard, membrane keyboard, etc. An Audio Device 
117 is connectively enabled on Bus 112 for controlling audio 
inputs and outputs. A Handheld Device 119 is connectively 
enabled on Bus 112 for controlling data exchange. Such 
handheld devices may include PDAs, cell phones or black 
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berries, etc. In alternative embodiments of the present inven 
tion, additional input and output peripheral components may 
be added. 

0118. Other input devices (not shown) may include a 
microphone, joystick, gamepad, satellite dish, Scanner, or the 
like. In addition to the Display Device 115, computers typi 
cally include other peripheral output devices (not shown), 
Such as speakers, printers, or the like. 
0119 The web server system 100 may operate in a net 
worked environment using connections to one or more 
remote computers, such as a Remote Computer 123. The 
Remote Computer 123 may be a user computer that com 
prises a web browser 125, a router, a peer device or other 
common network node. The web server system 100 may also 
operate in a networked environment using connections to one 
or more handheld devices, such as a Handheld Device 124 
that comprises a web browser 126. The handheld device may 
include user PDAs, cell phones or blackberries, etc. 
I0120 Those skilled in the art will appreciate that the hard 
ware depicted in FIG.1 may vary. Furthermore, those skilled 
in the art will appreciate that the depicted example is not 
meant to imply architectural limitations with respect to the 
present invention. 
I0121 Referring to FIG. 2 therein is presented an exem 
plary user logon interface of the e-commerce and networking 
system (e.g., called Hot Terrain) according to the present 
invention. As represented in FIG. 2, the user logon interface 
200 includes but is not limited to an area for search 201, an 
area displaying different categories of marketplace items 202, 
an area for individual user logon 203, an area of logon links 
for entities 204, and an area providing benefits information of 
using Hot Terrain 205. 
0.122 Search Program 201 contains a search textbox for a 
user to input search key word(s), a dropdown menu for user to 
select a specific search category, a search activation button 
“Go', and an Advanced Search link. Once the user click the 
dropdown menu arrow (when clicked, it would turn the 
pointer down V to show menu options), he is presented with 
a list of different categories, including but not limited to All 
Categories, Antiques, Apparel, Art, Baby, Beauty, Books, 
Business & Industry, Cameras & Photo, and incentive key 
words (see details in FIG. 24 below), etc. The search result 
will list items matching the user's search term from Groups, 
Hot Terrain (HT) Market, HT Mall and Sponsors (see more 
details about Groups, HT Market, HT Mall and Sponsors in 
FIGS. 18, 19, 21, 22, 23, and 24 below). 
I0123 Categories area202 displays different categories for 
a user to select. The user can scroll up and down the list to 
locate the right category. Subcategories can be presented once 
a user selects a category, so that he can narrow down to the 
specific item he is looking for. 
0.124. User logon area 203 allows a user to enter a userID 
(in this exemplary case, it's the user's email address) and 
password to log on. It also comprises registration for a user to 
register a new Hot Terrain account for free. 
0.125 Log-on links area 204 provides shortcuts for entities 
to logon to their Hot Terrain accounts. For example. A person 
from a business can click the business link to go to business 
logon page to access his business account, whereby he can 
post products/services on HT Mall, enter sponsorship rela 
tionships with other businesses, Solicit sponsorship from 
other businesses for his buyers, use Hot Terrain and Sister 
Websites functions, and other functions. Hot Terrain also 
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enables charity organizations to post and sell online products 
and provides an easy way for them to collect donations. 
0126 Hot Terrain benefits area 205 lists key benefits a user 
can obtain when becoming a member. It also enables the user 
to find his friends on Hot Terrain. For other entity logon 
screens, a similar area 205 is displayed listing specific key 
benefits to the entity. For example, a company can use Hot 
Terrain to quickly sell its products by participating in Spon 
sor Ad, use various functions to enhance promotional results 
and ROI, build deeper and better relationships with consum 
ers, earn advertisement dollars by partnering with Hot Ter 
rain, and so on. 
0127. With reference now to FIG.3, therein is depicted an 
exemplary illustration of a user's homepage of his Hot Terrain 
account according to one embodiment of the present inven 
tion. For simplicity sake, only key areas are shown on display 
300. On the left hand panel of the display 300, a list/menu of 
Services 301 that are available in Hot Terrain is displayed. 
Such services includes but are not limited to Virtual Mail, My 
Assets, Groups, My HT Money, Gifts, HT Market, HT Mall, 
Sponsors, Developer, Hot TerrainSoft, and Sister Webs as 
shown in 301. A user can click the dropdown menu arrow 
(when clicked, it would turn the pointer down V to show 

menu options) that is attached to the applicable services to see 
the Sub-categories of services. 
0128. The display 300 also contains the home page con 
tents 302 that can be presented to the user. Such contents 
include but are not limited to the user's HT Money, HT Score, 
Value of My Total Assets, Rating of My Wealth, Favorite 
Sponsors, Amount from Sponsors, Keep an Eye, Virtual Mail 
and Collector Stamps. Some Largest Communities on Hot 
Terrain, Popular Groups in the user's geographic area, News, 
etc. The advertisement area 303 is elaborated in FIG.33 and 
FIG. 40 below. 

0129 Now, referring to FIG. 4, therein is presented an 
exemplary illustration of Virtual Mail Folder View user inter 
face 400. When a user clicks the Virtual Mail dropdown 
button in 304 of FIG.3 and then selects Folder View 401 on 
left panel of user interface 400, the system displays virtual 
mail folders in display window 402 according to default 
settings or the user's pre-established settings, such as show 
ing only the new mails in each folder and Sorting mails into 
different folders by sender email address. The user can 
change the pre-established settings by selecting from the 
dropdown menu arrow (when clicked, it would turn the 
pointer down V to show menu options) of “Show” and “Sort 
By’ in display area 402. Virtual Mails can also be contained 
in one folder, such as "All Vmail Folder. The advertisement 
area 403 is elaborated in FIG.33 and FIG. 40 below. 

0130 Referring to FIG. 5 therein is presented an exem 
plary illustration of Virtual Mail Envelop View 500 that can be 
displayed to a user. As indicated, the user interface 500 com 
prises a display area 502 in response to a user clicking “Enve 
lope View”501 on the left panel of user interface 500. Display 
502 can also be presented to a user when he clicks the selected 
virtual mail folder in 402 of FIG. 4 (in this example, virtual 
mail folder from Joe Blowe). As shown, two virtual envelopes 
containing new emails from Joe Blowe are displayed in 502 
along with related information shown below the envelopes, 
such as Date & Time. From, To, CC, Subject, Status, etc. 
Since both the sender and recipient are Hot Terrain members, 
their physical address information is automatically inserted 
on the envelope. If the user did not input his address informa 
tion when registering, he can simply click “Edit” button 503 
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to add the addresses on the envelope and the system automati 
cally updates his address in his address book. Also, addresses 
can be automatically inserted to the user's pre-selected 
address stickers. 
I0131 The user can select one or multiple envelopes in 502, 
and click “Envelope BackView” button 504 to see the back of 
the envelopes that may contain special or graphical designs or 
stickers. Other tasks the user can perform includes but are not 
limited to click “Cut Stamp' button 505 to cut selected stamps 
that are automatically sent to his stamp folder under “My 
Assets” (see details in FIG. 11), click “Cut Sticker' button 
506 to cut selected stickers that are automatically sent to his 
sticker folder under “My Assets, and click “View Stamps & 
Stickers' button 507 to see enlarged pictures of stamps and 
stickers and related information. The advertisement area 509 
is elaborated in FIG.33 and FIG. 40 below. 

0.132. Also, the user can click 'e-card View'' (not shown) 
and flip an e-card(s) to see the designs and messages on its 
back, and “Cut its e-stamps or e-stickers (not shown) to have 
them automatically sent to a stamp folder or a sticker folder in 
the user’s “My Assets”. 
I0133. With reference now to FIG. 6, therein is depicted an 
exemplary illustration of Virtual Mail Letter View user inter 
face 600 in response to user clicking “Letter View” button 508 
of FIG. 5 or to user clicking the selected envelope image in 
502 of FIG. 5. As indicated in 601, the email is presented to 
the user in a letterformat, which may have a template design. 
User can choose function buttons (not shown) to reply, for 
ward, print, or delete the letter email. The advertisement area 
602 is elaborated in FIG.33 and FIG. 40 below. 
I0134. Now, referring to FIG. 7, therein is presented an 
exemplary illustration of Virtual Mail Inbox View user inter 
face 700. As indicated, when the user clicks “Inbox” in 701, 
an inbox display of the virtual mails is presented to the user in 
702. The “Stamps' and “Sticker” columns of 702 indicate 
their status. For example, whether the virtual mail's stamp is 
already cut or new, a mark (e.g., *) indicating if this a collector 
stamp or collector Sticker, and whether there is a sticker(s) 
associated with the email, so that the user can make quick 
decisions to cut the collector stamps and stickers or ignore 
virtual mails with Standard Stamps and stickers that have no 
collector value. 
0.135 The user can select multiple emails in the Inbox to 
cut their e-Stamps and/or e-Stickers, which are automatically 
sent to the user's Stamp and Sticker folders in his “My 
Assets. The user can select an email and click “Reply 
dropdown button 704 to reply to all or just to the sender, or 
click “Forward’ button 705 to forward the email to someone 
else. The user can also select multiple emails and click “Print” 
button 706 to print all selected emails at one time, or click 
“Delete button 708 to deleted Selected emails at one time. 
The user can also click the “Compose' button 707 to create a 
new email. The advertisement area 709 is elaborated in FIG. 
33 and FIG. 40 below. 
0.136 Referring to FIG. 8, therein is presented an exem 
plary illustration depicting how to create a virtual mail. The 
display 800 of Hot Terrain user interface contains “Compose' 
button 801, of which, once clicked, triggers the display area of 
802 for a user to input recipient email address, subject, and 
etc., and compose his email in the email body as what he 
normally does in an email system. He then has the options of 
selecting a letter template, envelope, stamp, and sticker (op 
tional) available in Hot Terrain virtual mail system for his 
email by clicking “Select Letter Template” button 803, 
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“Select Envelop” button 804, “Select Stamp' button 805, 
“Select Sticker button 806. He can save the draft of his email 
by clicking “Save” button 807. If he does not select any 
template, envelope, stamp and sticker (optional), the system 
will assign a standard template, envelope and stamp to his 
email when he clicks “Send' button 808. The advertisement 
area 809 is elaborated in FIG.33 and FIG. 40 below. 
0.137 FIG. 9 is an exemplary illustration depicting how to 
select a letter template category for a virtual mail when the 
user clicks dropdown menu arrow of 803 to select a letter 
template in FIG. 8. As indicated, the action leads to the 
display of 900, which contains an area for Letter Template 
Categories 901. In this exemplary case, the user selects the 
category of “Flowers' 903. The display area 901 may also 
contain instructions or tutorial video 902 about the easy steps 
to use virtual mail, including how to select letter template, 
envelope, stamp and sticker. The advertisement area 904 is 
elaborated in FIG.33 and FIG. 40 below. 
0138 FIG. 10 is an exemplary illustration depicting how 
to select a specific letter template and matching envelope, 
stamp, and sticker (optional). As indicated, a user interface 
1000 is presented to the user that contains display area of 
1001 to display different designs of the template that the user 
selects. In this exemplary case, the user selects “Roses' 1002 
and there are 8 designs displayed in 1001 for the user to select. 
The user can simply tick “Matching Envelope”, “Matching 
Stamp', and “Matching Sticker' (optional) on top of display 
1001 to have the system automatically assign the same design 
of envelope, stamp and sticker (optional) to his email. Or if he 
doesn’t want matching envelope, stamp, and Sticker, he has 
the option of picking different ones by clicking “Select Enve 
lope” button 1003, “Select Stamp' button 1004, or “Select 
Sticker' button 1005. Once selected, the user can preview and 
save his virtual mail by pressing “Preview and Save” button 
1006, and make modification as necessary. 
0.139. The display of his virtual mail after he presses “Pre 
view and Save” button 1006 is similar to the display of “Enve 
lope View” and “Letter View” illustrated FIG. 5 and FIG. 6, 
respectively. Once he is satisfied, he can press “Preview and 
Send' button 1007 to sendout his virtual mail. The sendercan 
request the recipient to send back his stamp if he is a stamp 
collector. Special marks can be inserted to the “Used 
e-stamps to differentiate them from the “Unused ones. 
“Used e-stamps are those that go through delivery process of 
virtual mails to reach recipients’ mailbox. "Unused e-stamps 
are those new e-Stamps acquired by the userby have not been 
attached to virtual emails and sent to recipients. 
0140 Virtual Mail system will be very appealing to people 
who can use it to compose creative letters, love letters, fun 
letters, etc., and at the same time, collecting e-stamps, e-Stick 
ers and corresponding physical stamps and stickers. It can 
also be used by people to create formal letters for job inter 
views, newsletters, and office memos, etc. Companies can 
also send virtual emails with collector stamps to a targeted 
audience for product promotion to avoid the common sce 
nario that users ignore or delete promotional emails sent from 
existing email systems without opening. The advertisement 
area 1008 is elaborated in FIG.33 and FIG. 40 below. 

0141 Now, referring to FIG. 11, therein is presented an 
exemplary illustration depicting the automatic distribution of 
e-stamps that the user selected into respective stamp folders 
under his “My Assets”. As indicated in display 1100, once the 
user selects “Stamps' 1101 under “My Assets” application, 
the system displays his stamps folders in display area 1102. 
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Stamps that he cuts previously are automatically distributed 
inside respective folders. The system also allows the user to 
drag and drop stamps from one folder to another. 
0142. Within display 1102, the user can select each stamp 
folder and turn it into a stamp album by pressing "Stamp 
Album Template” button 1103 to select the stamp album. The 
user can preview the selected stamp album by pressing “Pre 
view Stamp Album' button 1104 and make necessary 
changes if he does not like the design. When he is satisfied, he 
simply presses “Save Stamp Album' button 1105 to save the 
stamp album. The user is allowed to create customized stamp 
folders and to send his “cut” stamps to those folders. He can 
create such folders by pressing “Add button 1106. The user 
can also delete a stamp folder by pressing “Delete' button 
1107. 

0143. Other activities the user can perform include posting 
stamps for sale by selecting a stamp folder and pressing “Post 
Stamps for Sale” button 1108. His stamp folder containing 
stamps that he wants to sell will be posted onto HT Market. 
The user can also solicit sponsorship for posting stamps for 
sale to benefit the buyer, so that his sale is more appealing to 
the buyer. To Solicit sponsorship, he simply needs to press 
“Solicit Sponsorship' button 1112. Here the user has options 
to Solicit from different groups of sponsors (e.g., all sponsors, 
my favorite sponsors, or my friends) by click the dropdown 
menu arrow (when clicked, it would turn the pointer down 
V to show menu options). Once a group of sponsors is 
selected and the user selects sponsorship criteria, the system 
automatically assigns sponsorship if the user qualifies. 
0144. The user can also select the option of “Request 
Sponsorship' from the dropdown menu (not shown) to 
request specific sponsorship. Once “Request Sponsorship' is 
selected, a list of sponsors appears for the user to select a 
specific sponsor for sponsorship. A search function may also 
be provided for the user to find specific sponsor(s). The func 
tions of “Solicit Sponsorship' buttons in FIG. 12 to FIG. 15, 
FIG. 17, FIG. 19, FIG. 23, FIG. 24 to FIG. 27 are similar to 
those of button 1112 of FIG. 11. 
0145 The user can also post stamps for donation by select 
ing a stamp folder and pressing “Post Stamps for Donation” 
button 1109. The system will prompt him to select if he wants 
to donate to a person, a charity organization or to a donation 
pool. If he picks donate to a friend (e.g., the friend's Hot Ter 
rain address), the stamp folder he selected will disappear from 
his account and appear on his friend's My Assets within 
Hot Terrain with notification of the donation. If he picks a 
charity organization, similarly, the stamp folder will be sent to 
the charity organization's My Assets within Hot Terrain Char 
ity account with notification of the donation. If he picks 
donation pool, the stamp folder is added to a list of donated 
items for interested individuals or entities to obtain. 

0146). Other features include but not limited to the user 
selecting a stamp folder and pressing “Print Stamps' button 
1110 to print all the e-stamps inside the folder at the same 
time, and pressing "Buy Stamps' button 1111 to buy both 
electronic and physical stamps. Again, the user can Solicit 
sponsorship for buying stamps from sponsors by pressing 
“Solicit Sponsorship' button 1112. The advertisement area 
1113 is elaborated in FIG.33 and FIG. 40 below. 
0147 With reference now to FIG. 12, therein is depicted 
an exemplary illustration of stamp album view and what the 
user can do with his stamp albums. As indicated, the user 
interface 1200 contains a display area 1201 that presents 
stamp albums the user selected for his stamp folders. The user 
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can click "Change Stamp Album Template” button 1202 to 
change the album template to another design. Once changed, 
the user can press “Preview Changed Stamp Album' button 
1203 to preview the new album and press “Save Changed 
Stamp Album' button 1204 to save it. The user can also create 
a new stamp album by pressing “Add Album' button 1205, 
and delete any album by selecting it and pressing "Delete 
Album' button 1206. The user can also highlight the album in 
display 1201 and press “Delete' key on his keyboard to delete 
the album. 
0148. Other functions that the user can perform include 
but not limited to printing a selected album, buying a certified 
physical album, and posting selected album for sale or dona 
tion. To print a selected album, the user simply selects the 
album he wants to print, and presses “Print Selected Album' 
button 1207. The user may be presented with the options to 
print the stamps or empty album (with no stamps), or print 
both. A certified physical album means that it bears identifi 
cation mark(s) to indicate the authenticity of the user's stamp 
album to facilitate the transfer, be it sale or donation of the 
physical album. To buy the certified physical album, the user 
simply selects the stamp album that he wants to buy the 
physical copy and presses "Buy Certified Physical Album 
button 1208. The user may be presented with the options of 
buying certified physical stamps, certified empty album, or 
both. 

0149. To sell or donate his album(s), the user just needs to 
select the album(s) and press “Post Selected Album for Sale 
or Donation” button 1209 to pick the action he wants, and his 
album(s) will disappear from his account and appear in the 
buyer's or donation recipient’s account under “My Assets”. 
Similarly, the user can Solicit sponsorship for buying certified 
physical albums or posting selected albums for sale from 
sponsors by pressing “Request Sponsorship' button 1210. 
The advertisement area 1211 is elaborated in FIG. 33 and 
FIG. 40 below. 
0150 Referring to FIG. 13, therein is presented an exem 
plary illustration of a stamp album inside view and what the 
user may do with his stamp album and Stamps inside. As 
indicated, user interface 1300 contains a display area 1301 to 
display the inside view of a stamp album in response to 
clicking a stamp album image in 1201 of FIG. 12 or selecting 
a stamp album image and pressing a “View Stamps Inside 
button (not shown on FIG. 12). The stamp album inside view 
presents all stamps in the album that are automatically sorted. 
The user can Swap locations of the stamps to his preference 
and press the page forward or backward icon under the stamp 
album to view other pages. Functions that the system offers 
include but are not limited to the following: 
0151. The user can select certain stamps and press “Post 
Stamps for Sale” button 1302 to put them on the HT Market 
for sale, or press “Post Stamps for Donation” button 1303 to 
donate them to friends or charity. The user can press “Buy 
Stamps' button 1304 to buy e-stamps with or without physi 
cal stamps and/or associated album, or even post office 
stamps (e.g., stamps from USPO). Similarly, the user can 
Solicit sponsorship for posting stamps for sale and buying 
stamps from sponsors by pressing "Solicit Sponsorship' but 
ton 1312. 

0152. In addition, the user can select certain stamps and 
press “Print Stamps' button 1305 to print out physical 
stamps, or select the stamp album on display and press "Print 
Stamp Album' button 1306 to print the empty album, or the 
album with stamps. 
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0153. If the user does not like the stamp album on display, 
he can press “Stamp Album Templates' button 1307 to select 
a replacement, and press “Preview Stamp Album' button 
1308 to preview the inside design of the album. Once satis 
fied, he can press “Save Stamp Album' button 1309 to save it. 
The user can also press Add Stamp' button 1310 to add 
stamps from other folders or albums to the album on display. 
He can also press “Delete Stamp' button 1311 to delete 
stamps in the displayed album. 
0154 The stamp folder and stamp album methods dis 
closed above can also be applied to photo albums, love letter 
albums, collection albums, resort ticket album, product pack 
aging album, and design card album, etc. 
(O155 For “Videos’ under “My Assets”, a user can post 
and record videos by accessing the “Videos' web page under 
“My Assets” and click “Post Video' (not shown) or “Record 
Video' (not shown) button. The user can solicit or request 
sponsorship for his video(s). His HT score and popularity of 
his video(s) are key factors in obtaining sponsorship from 
sponsor(s). Once his sponsorship request is approved, the 
user gets incentive(s) provided by the sponsor(s), and in 
exchange, the Sponsor Ad(s) is displayed at the beginning, 
during, an/or end of the user's video playing whenever some 
one activated the user's video(s) for playing. The Sponsor Ad 
(s) may be displayed for a limited time frame with the user's 
Video(s) (e.g., 3 months). Upon expiration of Sponsor Ad(s), 
the user can renew the same SponsorAds) to obtain incentive 
(s) again if he still qualifies, or he can Solicit or request new 
sponsorship(s) for his video(s). The Sponsor Ad(s) maybe any 
type of online advertisement, including but not limited to 
word, graphics, Sound and video advertisements. 
0156 The user can support a charity organization by add 
ing a charity's advertisement(s) at the beginning, during, and/ 
or end of his video(s) playing whenever someone activated 
the user's video(s) for playing. In addition, a charity can 
Solicit or request sponsorship to display the charity's adver 
tisement(s) at the beginning, during, and/or end of a user's 
Video(s) playing whenever someone activated the user's vid 
eo(s) for playing. 
0157 Now, referring to FIG. 14, therein is presented an 
exemplary illustration of the user's treasure under “My 
Assets” and what the user can do with his treasure. As indi 
cated, the user interface 1400 comprises a display area 1401 
to display the image view of his treasure holder (an object to 
“hold his treasure) in response to the user clicking “Trea 
sure” 1402 under “My Assets on the left panel of user inter 
face 1400. The user's treasure can be automatically organized 
by categories or other criteria. What the user can do with his 
treasure includes but not limited the following: 
0158. The user can change the look of the treasure holder 
image by selecting the treasure box/holder image and press 
ing “Select Treasure Box or Image' button 1403 to change it 
to another look. The user can buy the physical treasure box in 
Hot Terrain by pressing "Buy Physical Treasure Box” button 
1404 to buy selected treasure boxes with or without treasure 
inside. The user can also buy treasure by pressing "Buy Trea 
sure' button 1405 to select treasure items from a list and the 
system automatically adds the treasure items into the selected 
treasure box/holder image upon purchasing. The user can 
donate his treasure boxes/holders and/or treasure items inside 
to individuals or charity by pressing “Donate Treasure' but 
ton 1406. The user can also post his treasure boxes/holders 
and or treasure items inside for sale by pressing “Post Trea 
sure for Sale” button 1407 to automatically post them to the 
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HT Market for sale. The user can solicit sponsorship for 
buying physical treasure box and buying treasure. The user 
can also solicit sponsorship for posting treasure for sale to 
benefit the buyer, so that his sale is more appealing to the 
buyer. To Solicit sponsorship, he simply needs to press 
“Solicit Sponsorship” button 1408. 
0159. The system also allows the user to manage his trea 
sure in the following ways: 1) press “Add Treasure' button 
1409 to input existing treasure that he posses to keep a track 
ing log for himself; 2) press “Locate Physical Treasure 
Boxes” button 1410 to keep a tracking log of locations that he 
stores his treasure; 3) press “Print” button 1411 to print lists of 
his treasure; 4) press “Delete' button 1412 to delete a record 
of his treasure. The advertisement area 1413 is elaborated in 
FIG.33 and FIG. 40 below. 

0160 Also, Hot Terrain allows the user to view their bank 
accounts balances, such as by clicking the image of “Bank 
Accounts in the display 1401. Such bank accounts include 
but are not limited to checking, saving, money market, CD, 
etc. Data about the users’ bank accounts is automatically fed 
to Hot Terrain on a scheduled basis. Another type of treasure 
may include user investments (not shown). Again, users 
investment account data can be fed to Hot Terrain on a sched 
ule basis so that the user will have an overall view of his 
treasure. User may need to provide his banks and investment 
companies his Hot Terrain address, so that his bank and 
investment account information can be presented to him in a 
centralized location. 

(0161 With reference now to FIG. 15, therein is depicted 
an exemplary illustration of the contents inside a selected 
treasure box and functionalities available to a user. As indi 
cated, the user interface 1500 comprises a display area 1501 
of detailed information of treasure items in response to the 
user clicking the “Necklace' treasure box image in 1401 of 
FIG. 14, or user selecting the “Necklace' treasure box image 
and clicking “View Treasure Inside” button (not shown on 
FIG. 14). The detailed information of treasure items includes 
but not limited to name of the item, picture, description, 
purchase price, market price, Source, color, etc. 
0162 The user can add his existing treasure items, in this 
particular example, other necklaces he posses to the list by 
clicking “Add to Treasure Box” button 1502, and additional 
rows will be provided for him to input information about the 
added items. The user can edit the contents of his treasure 
item list by pressing “Edit Contents’ button (not shown). The 
user can also buy treasure by pressing "Buy Treasure and Add 
to List” button 1503 to select other on sale necklaces from a 
list, HT Market or HT Mall to buy. He can also select neck 
laces on his list and press “Sell Treasure' button 1504 to post 
his necklaces for sale on HT Market (the system will prompt 
him to enter selling information). Similarly, the user can 
Solicit sponsorship for buying treasure and selling treasure 
from sponsors by pressing “Solicit Sponsorship' button 
1505. 

0163. Other features that the system allows the user to do 
include but are not limited to give his treasure to someone and 
donate his treasure to charity. He simply presses “Gift to 
Someone' button 1506 to give out his treasure item (e.g., a 
necklace) to a friend or relative. Once the recipient receives 
the physical item and clicks accept gift in the recipient's 
account, the necklace entry will disappear from the user's 
treasure item list. Similarly, to donate to a charity, the user 
simply selects the item for donation and presses “Donate to 
Charity” button 1507 to donate. Notification and confirma 

Nov. 26, 2009 

tion messages will be exchanged between the user and the 
charity during the donation process. The advertisement area 
1508 is elaborated in FIG.33 and FIG. 40 below. 
0164 Referring to FIG. 16, therein is presented an exem 
plary illustration of the contents inside “Others' category of 
the user’s “My Assets” and how he can create new category 
assets inside "Others' to manage his other assets. As indi 
cated, the user interface 1600 comprises a display area 1602 
that presents the other assets Sub-categories in response to the 
user pressing “Others' 1601 under “My Assets” on the left 
panel of user interface 1600. In this particular example, the 
user has “Properties”, “Cars”, “Hobby”, and “Storage' sub 
categories that organize and manage his other assets. 
0.165 For each sub-category, the system allows him to 
perform several functions include but not limited to “Edit the 
List”, “View the List”, “Buy”, “Sell”, and “Donate'. The user 
can also create customized sub-categories by pressing “Cre 
ate Customized Assets 1603, inputting information, and 
pressing “Create” button 1604 to set up. The advertisement 
area 1605 is elaborated in FIG.33 and FIG. 40 below. 
(0166 With reference now to FIG. 17, therein is depicted 
an exemplary illustration of the contents inside “Properties' 
Sub-category and functionalities available to the user. As indi 
cated, the user interface 1700 comprises a display area 1702 
to display the contents of “Properties' sub-category in 
response to the user pressing “Properties' 1701 under “My 
Assets’ on the left panel of user interface 1700, or the user 
clicking the properties icon/image in 1602 of FIG. 16. Once 
displayed, the user can select properties, and click"Lease this 
property” button 1703 to list the properties for rent in HT 
Market. The user can look for rental properties to rent by 
pressing “Look for Rental Property' button 1704. The user 
can press “Buy Property and Add to List” button 1705 to buy 
more property and press “Sell Property” button 1706 to sell. 
Similarly, the user can request sponsorship for all these activi 
ties from sponsors by pressing “Solicit Sponsorship' button 
1707. 

0167. Other features that the system allows the user to do 
include but are not limited to pressing “Gift to Someone' 
button 1708 to give out the property to someone, pressing 
“Donate to Charity” button 1709 to donate the property to 
charity, an pressing “Edit Contents' button (not shown) to 
edit the contents of the property list. The advertisement area 
1710 is elaborated in FIG.33 and FIG. 40 below. 

0.168. In order not to obscure the present invention, func 
tionalities available for charity organizations are not explic 
itly illustrated. However, those skilled in the art will appreci 
ate that such functionalities include but are not limited to 
allow charities to collect donations, Solicit/request sponsor 
ship, issue donation receipts, cut down administration cost of 
counting donated cash and checks and manual reconciliation 
because cash and check donations are now replaceable by HT 
money donation, which is exchangeable to real money. 
0169. The similar functionalities disclosed for “Proper 
ties' apply to other sub-categories, such as “Cars”, “Hobby”. 
“Storage', etc. The system provides related reports such as 
current asset detail report, insand outs reports, asset Summary 
reports, etc., for the user to manage his assets. 
0170 Referring to FIG. 18, therein is presented an exem 
plary illustration of the user's "Groups' community page. As 
indicated, the user interface 1800 comprises display area 
1802 in response to the user pressing “My Groups' 1801 on 
the left panel of interface 1800. For simplicity purpose, the 
display area 1802 consists of information related to the user's 
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Groups 1803, the user's My Assets 1804, and the user's Wish 
List 1805. Those skilled in the art will appreciate that the 
information may be displayed in separate webpages. 
(0171 For My Groups 1803, the example shows that the 
user joined two public groups founded by individuals and one 
public group founded by a company, which is one embodi 
ment of our invention to enable entities to involve in commu 
nity building with users. For area 1804, the user can share his 
personal information with different groups selected and he 
can remove or add such “Read’ authority of the viewers by 
clicking the “Edit” link to pick group(s) from his address 
book or to hide a particular category of assets from anyone 
else's viewing. 
(0172. As for Wish List 1805, the user can enter or post 
items he wishes to obtain and share such information with 
groups that he authorizes. His friends or family members who 
are authorized to see his wish list can obtain the digital or 
physical items as gifts for him. He can also solicit or request 
sponsorship (not shown on FIG. 18) from groups (such as all 
sponsors, my favorite sponsors, friends and family) to obtain 
the items. The user can click “Add Item to List” button 1811 
to add item(s) to the wish list or select item(s) from the list and 
click “Delete Item from List button 1812 to remove 
unwanted items. The user can also post existing items found 
in Hot Terrain (e.g., from HT Market, HT Mall, or Gifts) to his 
wish list by clicking “Post Item to List” button 1813 and 
selecting the item(s)he wants to post. The advertisement area 
1814 is elaborated in FIG.33 and FIG. 40 below. 
0173 For simplicity, figures showing a member accessing 
the user's personal and “My Assets’ information upon the 
user's permission and the creation of virtual newsletters, 
magazines, calendars in "Groups' are not shown. However, 
those skilled in the art will appreciate that functions are avail 
able: 1) for the member to transform the user’s “My Assets” 
images into physical item(s) (e.g., convert the user's photos 
into a photo album by selecting an album template, and print 
or buy the physical photo album as a gift for the user); 2) for 
the user or a member of an entity to create virtual newsletters, 
virtual books, virtual magazines, virtual calendars, etc in 
“Groups” to share them with other members. 
(0174 With reference now to FIG. 19, therein is depicted 
an exemplary illustration of an entity’s “Events' webpage. As 
indicated, the user interface 1900 comprises display area 
1902 in response to a staff of an entity (for example, TV 
station MSNBC) pressing “Events' 1901 on the left panel of 
interface 1900. The display area 1902 allow the staff to create 
an online event of “Millionaire Play-off Competition' 
whereby questions of the competition will be pulled from the 
pre-established question database within Hot Terrain, or from 
the TV station's internal question database that interfaces 
with Hot Terrain. 

0.175. The competition allows individuals all over the 
places to compete online within the time frame set. The online 
networking system automatically assign users with different 
questions of the same levels of difficulties, and at the end of 
play-off session, automatically selects final contestants to 
participate in the final competition that will be broadcast live 
on TV and Hot Terrain on the date of final competition. To 
attract participants, the TV station rolls out several sponsor 
programs for other entities (e.g., companies) to provide 
incentives for individuals to participate. Sponsorship can be 
obtained by pressing “Solicit Sponsorships' button 1907 and 
selecting the group of sponsors to Solicit or request sponsor 
ship. 
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0176 The staff of the entity can create new event by press 
ing “Create Event' button 1903, modify the contents of an 
event by pressing “Edit Event' button 1904, archive old event 
by pressing “Archive Event' button 1905, and delete an 
unwanted event by pressing “Delete Event” button 1906. The 
advertisement area 1908 is elaborated in FIG.33 and FIG. 40 
below. 
(0177. Now, referring to FIG. 20, therein is presented an 
exemplary illustration of the user’s “My HT Money sum 
mary report that can be generated automatically by the sys 
tem. As indicated, the user interface 2000 comprises a display 
area 2001 to show the user his HT Money Summary Report in 
response to the user pressing “My Summary 2002 under 
“My HT Money” on the left panel of the interface 2000. The 
report includes but are not limited to detailed information 
Such as source of HT Money, Type, Exchange Rate, Amount, 
and equivalent US dollar (or other currency when the user 
selects by clicking the dropdown menu arrow ). The total of 
HT Money can be automatically calculated and displayed. 
0.178 Features supported by the system includebut are not 
limited to the following: 1) the user can click “Get Free HT 
Money' button 2003 to participate in a survey to get free HT 
Money or to find out ways to get free HT Money; 2) the user 
can click “Donate HT Money to Charity” button 2004 to 
donate a specified amount of HT Money that he is willing to 
donate to a charity organization; 3) the user can click "Give 
HT Money to Someone' button 2005 to give out a specified 
amount of HT Money to other HT members, such as his 
friends or relatives; 4) the user can also click "Buy HT 
Money' button 2006 to directly buy HT Money, and he can 
Solicit or request sponsorship (not shown) from sponsors to 
obtain certain amount of HT money. The advertisement area 
2007 is elaborated in FIG.33 and FIG. 40 below. 
(0179. In additional to My HT Money Summary Report, 
the system also provides other reports and functions for the 
user, including but not limited to balance report, detailed 
report, bank HT money, and use HT credit, etc. For example, 
the balance report would include beginning balance, activi 
ties during a time period and the ending balance of the user's 
HT Money. The detailed report would include breakdown of 
HT money each specific action/activity brings. The user has 
the option to bank or deposit a certain amount of his HT 
Money not in use to take the advantage of earning additional 
HT Money. The user can also be given a HT Money credit line 
to spend his HT Money first and pay back later on a install 
ment basis. 

0180. One of the major differences between the “Gifts” 
section of Hot Terrain and that of other websites is that the 
user can request sponsorship from sponsors for digital and/or 
physical gifts. Features of the “Gifts” section of Hot Terrain 
are similar to those in “My Assets”. 
0181. With reference now to FIG. 21, therein is depicted 
an exemplary illustration of the “HT Market' where a user 
can buy items and request sponsorship. As indicated, the user 
interface 2100 comprises display area 1902 in response to the 
user clicking “Buy” 2101 under “HT Market” section of the 
left panel. For simplicity, the display area 2102 does not show 
the list of categories of items for sale on HT Market and how 
the user locates the item he wants by looking at a item list 
under selected category or by searching for key word(s). In 
this particular example, the user is interested in buying an 
Apple iPod of which the information is shown on display 
2102, including the seller's profile. Let's assume the seller 
sets the iPod as negotiable. The user who intends to buy the 
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iPod inputs his “Desired Buying Price' in textbox 2103. The 
system automatically sets the user's initial negotiation price 
at textbox 2104. The user can input a rate of increment during 
negotiation at text box 2105. 
0182. The user can solicit or request sponsorship by 
selecting a group of sponsors or a sponsor to send the request 
to at 2106, and selecting the option of allowing the system to 
automatically assign him a sponsor(s) at 2107. The user also 
has the option of picking specific sponsor(s) at 2108 if he has 
a higher chance of obtaining the sponsorship. The system 
may display likelihood of getting sponsorship for the user's 
request at 2109 before he sends out the request. He can also 
click “View MY HT Score button 2112 to see his current HT 
Score so as to evaluate his chances of winning the sponsor 
ship. The user can also request the seller to Solicit sponsorship 
for him as a negotiation tactic at 2110. The system may 
display the likelihood of getting sponsorship from seller if the 
seller agrees at 2111. Also, the user can give a rating and 
feedback on the seller's item upon receiving the item. 
0183 The user can also click “Add to My Asset Upon 
Purchasing button 2113 to select the location under “My 
Assets” that the iPod would go into when purchased. If the 
user does not select, the system will automatically send it to a 
default location under “My Assets” and the user can relocate 
the item later on. The advertisement area 2114 is elaborated in 
FIG.33 and FIG. 40 below. 
0184 Those skilled in the art will appreciate that the nego 

tiation method depicted in FIG. 21 may vary, the buyer could 
agree to seller’s “fixed price' rather than trying to lower the 
price. However, the buyer can still solicit sponsorship himself 
or ask the seller to do so for him. 
0185. Referring to FIG. 22, therein is presented an exem 
plary illustration of the user selling his items in “HT Market', 
requesting sponsorship, and inviting buyers to a virtual nego 
tiation. As indicated, the user interface 2200 comprises a 
display area 2201 that is triggered by the user pressing "Sell’ 
2202 under “HT Market” of the left panel. In this particular 
example, the user intends to sell his iPhone. He inputs his 
desired price at 2203 and authorizes the system to automati 
cally set his initial offer price at 2204, which will be his 
desired price plus a mark-up amount. The user may be pre 
sented with the option to pick aggressive mark-up, moderate 
mark-up, or conservative mark-up (not shown on FIG. 22). 
The user can also let the HT system to negotiate for him 
automatically by inputting rate of reduction during negotia 
tion at 2205, so that the system will reduce the price during 
each negotiation session with the buyers. 
0186 The system allows him to solicit sponsorship at 
2206 and he can select to allow the system to automatically 
assign him sponsor(s) at 2207. The user also has the option of 
picking the sponsor he likes at 2208 and the system may 
automatically display the likelihood of getting sponsored at 
2209. The user can upload a photo of his iPhone at 2210, offer 
certain amount of his HT money to the buyer at 2211, and 
choose to solicit sponsorship for the buyer at 2212 so that the 
buyer gets the sponsorship incentive upon purchasing, a mar 
keting scheme to attract buyers. 
0187. The seller may be required to set expiration date for 
selling the item, or select a system default expiration date. 
The seller can easily re-post the item for sale if it is not sold 
after the expiration date (not shown on FIG. 22). 
0188 In order to improve the likelihood of making a sale, 
the user can invite buyers to a virtual negotiation. In this 
particular example, the user picks “Golden Restaurant 2213 
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as the virtual negotiation venue (3-D virtual place). The price 
of the virtual session is displayed at 2214, which is the 
expense for playing the virtual session to sell the iphone. The 
user can buy the virtual session using his HT Money at 2215 
or request sponsorship at 2216. Similarly, the system may 
display the likelihood of him winning the sponsorship at 
2217. 

0189 The user can configured the system to send out 
invitations to buyers and invite his friends to watch the virtual 
negotiation at 2218. All of them can use instant messaging 
feature during the play of the virtual session. Also, if the buyer 
purchases the iPhone, the system may automatically send out 
an e-receipt on behalf of the user to his buyer's Neatxpense 
account (thesister website of Hot Terrain. See FIG. 26 below). 
The system also allows the user to select an existing item in 
his “My Assets” by clicking “Select Item for Sale from My 
Assets’ button 2219 to bring the item to HT Market. This way, 
the system automatically populates some of the fields for him, 
Such as name of the item, category, description, photo, etc., 
and he just needs to complete filling out the remaining infor 
mation. The advertisement area 2120 is elaborated in FIG.33 
and FIG. 40 below. 
0190. The system may integrate negotiation tactics, such 
as price negotiation, Volume-buying negotiation, walk away, 
and so on. For specific examples, negotiation techniques can 
be provided to the seller and/or buyer to assist their negotia 
tion, such as “Okay, I can do S350. I have lowered my price, 
it's now your term”, “I can't further lower the price, but I can 
give you an iPhone earpiece for free”, “You cando better than 
this. There is another seller who is offering me S330. My offer 
is S320. If you don't agree, I will walk through from this 
negotiation', etc. 
0191 The system may also allow users to barter their 
items rather than to sell and to buy, especially for digital items 
on Hot Terrain. Again, those skilled in the art will appreciate 
that the selling method depicted in FIG. 22 may vary. For 
example, it could be a bidding or fixed price technique rather 
than a price negotiation. 
(0192. With reference now to FIG. 23, therein is depicted 
an exemplary illustration of the user buying products or ser 
vices in “HT Mall' and how he can request sponsorship. As 
indicated, the user interface 2300 comprises a display area 
2302 in response to the user pressing “HT Mall 2301 on the 
left panel of the user interface 2300. For illustration purpose, 
the product categories 2303 and product list2304 in response 
to the user's searching are both shown in the display area 
2302. In another embodiment of present invention, they may 
be shown sequentially on separate tabs. 
0193 When the user is presented with a product list in 
2304, in this example, Cat Supplies, he can select the product 
he wants and click the function buttons below to perform 
actions that include but are not limited to: 1) add the item to 
his shopping cart; buy the item (with options of paying HT 
Money, credit card, or PayPal, etc); add the item to his shop 
ping list; Solicit or request sponsorship; keep an eye on the 
item; or tell a friend to earn free HT Money. For items requir 
ing shipping fee, the system is able to obtain data from local 
stores and show the user if he can pick up the item at a local 
store when he clicks the local store link in display 2304. The 
advertisement area 2305 is elaborated in FIG.33 and FIG. 40 
below. 
0194 Now referring to FIG. 24, therein is presented an 
exemplary illustration of “Sponsors' webpage and what the 
user can do within the page. As indicated, the user interface 
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2400 comprises a display area 2402 in response to the user 
pressing “Sponsors' 2401 on the left panel of the user inter 
face 2400. For illustrative purposes, Sponsor List 2403, My 
Favorite Sponsors 2404, and My History Sponsors 2405 are 
shown together on the same page, but in reality, they may be 
shown on separate web pages. Skipped are the steps of obtain 
ing the sponsor list, such as by search an inventive key word 
(s), or by selecting from sponsor categories. Inventive key 
words are words users can use to search incentives offered by 
sponsors in connection to the SponsorAds. The sponsors 
enter the incentive key words when setting up SponsorAds so 
that the system automatically compares user entered incen 
tive key words to the sponsors incentive key words to identify 
any match. 
(0195 Within the Sponsor List 2403, the system allows the 
user to perform tasks including but not limited to pressing 
“Solicit Sponsorship' button 2406 to solicit or request spon 
sorship, and pressing “Select Favorite Sponsor' button 2407 
to select his favorite sponsors so as to request sponsorship at 
a later time. The user may need to book his favorite sponsor(s) 
because his HT score is not meeting the minimum require 
ment at the time he sees the SponsorAd. The user can also 
directly press “Request Sponsorship” link in each selected 
sponsor list item to request specific sponsorship. A pop-up 
window may appear to also allow him to inform a friend, save 
the Sponsor Ad for later use, complete a survey, subscribe 
news letter, etc. 
0196. For My Favorite Sponsors 2404, the system is con 
figured to automatically send out sponsor request when the 
user's HT Score meets the minimum requirement for spon 
sorship. The user can select SponsorAds in area 2404 and 
press “Request Sponsorship' button 2408, or click “Request 
Sponsorship” link in each Sponsor Ad at any time to try his 
luck if his score is lower than the minimum requirement. 
Other action includes but is not limited to the user pressing 
“Delete Sponsors from the List” button 2409 to delete spon 
sors from his favorite list. The advertisement area 2410 is 
elaborated in FIG.33 and FIG. 40 below. 
0.197 My History Sponsors 2405 shows the user sponsor 
ships that he obtained in a given time frame. A running total 
of the sponsorincentives in dollar term may also be presented 
to the user for his information (not shown). Other features of 
Sponsorship include but are not limited to the user post spe 
cific sponsorship requests to Solicit for sponsorship rather 
than picking from a list of offers by sponsors, and user request 
sponsorship to benefit others, such as buyers of his products 
or friends and relatives so that these people receive the spon 
sor incentives. Sponsor incentives can be HT Money, digital 
and physical gifts, games, videos, e-stamps, e-Stickers, 
albums, products, services, movie tickets, coupons, dis 
counts, rebates, gift cards, rain checks, virtual party, Songs, 
luck draws, trip, etc. Certain physical incentives can be col 
lected at physical stores that partner with Hot Terrain. 
0198 The user can solicit or request sponsorships for any 
item or activity in Hot Terrain, such as obtaining collector 
stamps or physical photo albums, selling or buying items, 
obtaining HT Money, playing virtual sessions or games, 
requesting one time or recurring reminder services (email and 
phone call reminder), obtaining certain HT reports, and so on. 
(0199 Reference now to FIG. 25, therein is depicted an 
exemplary illustration of a “Developer webpage and what a 
developer can do within developer webpages. As indicated, 
the user interface 2500 comprises a display area 2502 in 
response to the user clicking “Promote 2501 under “Devel 
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oper application of the left panel of the user interface 2500. 
Under “Developer application, the user can perform tasks 
including but not limited to: 1) developing applications and 
designs that run on Hot Terrain; 2) promoting his applications; 
3) viewing related developer reports. 
0200. The display area 2502 presents information includ 
ing but not limited to the icon of the user's designed item, 
description of the item, sponsorship group selection, benefi 
ciary of the sponsorship, and likelihood of sponsorship. The 
user can then click “Sell the Design Item' button 2503 to post 
the selected design(s) or application(s) to HT Market for sale, 
or click “Post the Design for Free” button 2504 to post the 
selected design(s) or application(s) to HT Market for other 
users free usage. The user can also press “Solicit Sponsor 
ship' button 2505 to solicit or request sponsorship for his 
selected design from a selected sponsor group, a specific 
company, or even an individual. The advertisement area 2506 
is elaborated in FIG.33 and FIG. 40 below. 
0201 Now referring to FIG. 26, therein is presented an 
exemplary illustration of sister website of Hot Terrain, called 
"NeatExpense', and how it can manage a user's electronic 
receipts. For simplicity sake, several steps that lead to the 
display of the user interface 2600 of FIG. 26 are omitted, such 
as the user clicking “Neathexpense' link on the left panel of 
FIG. 25 and clicking “My Personal Account” dropdown 
menu on the left panel of FIG. 26. The user can also sign in to 
his NeatExpense account from www.neatexpense.com, 
rather than through the single sign-on feature in Hot Terrain. 
com to access his account. The single sign-on from Hot Ter 
rain to Neatxpense means the user just need to click the 
Neath.xpense link in Hot Terrain to access his Neatxpense 
account without the need to enter user ID and password. 
0202 As indicated, the user interface 2600 comprises a 
display area 2601 in response to the user clicking “My e-Re 
ceipts” 2602 under “My Personal Account” of the left panel of 
FIG. 26. Information displayed in 2601 includes but is not 
limited to e-receipt date, issuer, type, amount, payment 
method, receipt image (user can click the image to see the 
enlarged image that contains detailed and itemized data of the 
selected e-receipt), and Summary total. The user can select his 
e-receipt(s) and click “Print Receipt button 2603 to print out 
physical receipt(s). Other features provided by the system 
include but are not limited to: 1) clicking “Set My Monthly 
Budget' button 2604 to set the user's monthly expense ceil 
ing, he will be notified if he exceeds his budget; 2) clicking 
“Watch My Spending” button 2605 to obtain detailed reports 
of the user's spending pattern, amounts, etc.; 3) clicking 
“Solicit Sponsorship' button 2606 to solicit or request spon 
sorship for certain user activities in Neatxpense. The adver 
tisement area 2607 is elaborated in FIG. 33 and FIG. 40 
below. 

(0203 The user also has a “My Work Account” that is 
separate from his personal account to keep track of his work 
related expenses, so that he can use the work related e-receipts 
and data to Submit his expense report to his employer. This 
gets rid of the hassle for him to collect physical receipts 
during his business trips and the reconciliation and locating of 
physical receipts when preparing expense reports. The sys 
tem is programmed so that when a user sets up his personal 
account, he is then automatically assigned a work account 
when he clicks “accept' (not shown) or vice versa. 
0204 The system allows individuals and small businesses 
to create e-receipts when they receive payments from buyers. 
And the system enables data exchange from businesses that 
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have their POS system to obtain the receipt data for their 
customers who have NeatExpense accounts. Therefore, the 
system enables its users to keep all of their receipts in a 
centralized place for easy retrieval. The system can also inter 
face with enterprise expense systems, so that receipt data is 
automatically populated in the enterprise expense systems, 
further saving the users time to input the information in their 
employers’ expense systems 
0205. Other functions provided by NeatExpense system 
for individual accounts include but are not limited to manag 
ing bills and generating various expense related reports. In 
order not to obscure the present invention, detailed features of 
Neathexpense system is disclosed in our invention titled 
“Online Expense System'. 
0206 With reference now to FIG. 27, therein is depicted 
an exemplary illustration of creating an e-receipt in a store 
and accepting HT Money for product payment. For simplic 
ity, several steps that lead to the display of the user interface 
2700 of FIG. 27 are omitted, such as how a small business set 
up a business account with NeatExpense and how the regis 
tration information (business name, address, owner, etc.) is 
stored in the system. As indicated, the user interface 2700 
comprises a display area 2701 in response to a user pressing 
“Create e-Receipts” 2702 on the left panel of user interface 
2700. The user's business information is automatically popu 
lated in display 2701. For example, the user simply needs to 
enter the item dollaramount intextbox 2703. Additional rows 
of items can be added by pressing “Add Item' button 2705. 
0207. In the particular example as shown in 2700, the 
Small business owner has created a grocery database in his 
Neathexpense account, so that when he enters item code 001, 
the system automatically populates the name of the item, unit 
price, etc., the user just needs to input the number of units and 
the system automatically calculates the amount for each item. 
The user may also enter the sale tax percentage or the system 
could automatically determine that for the user based on the 
user's location and the item(s) the buyer is purchasing. The 
summary total is shown at the bottom of the item list. In this 
particular example, the owner accepts HT Money payment 
from the buyer who visits the owner's physical store. The 
buyer is able to transfer the equivalent HT Money from his 
Hot Terrain or Neatxpense account to the owner's Neatx 
pense account using his cell phone or the owner's Internet 
computer or cell phone. 
0208. Once the HT Money is successfully transferred, the 
status of payment automatically indicates "Paid”. The owner 
can also verify the receipt of HT Money by clicking “View 
My HT Money Account 2710. Once the transaction is com 
plete, an e-Receipt regarding the transaction is automatically 
sent to the buyer's Neatxpense Account as shown at 2704. 
The system displays a Successful transmission message on 
the owner's computer or cellphone. Instant notification of the 
arrival of the e-receipt is shown on the buyer's cell phone. 
0209. Other functions provided by the system include but 
not limited to: 1) pressing “Delete Receipt button 2706 to 
delete unwanted receipt; 2) pressing “Print Receipt button 
2707 to provide a physical receipt; 3) pressing “List of All 
Receipts” button 2708 to view a list of all receipts issued; 4) 
pressing “e-Receipt View' button 2709 to view the image of 
an e-Receipt that may include business logo and special 
design; 5) pressing “Request Sponsorship' button 2711 to 
Solicit sponsorships from sponsors for activities in NeatEx 
pense, such as providing incentive for the buyer, sponsoring 
e-Receipt customization, obtaining related reports, etc. The 
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display 2701 may also include instructions to user Neatx 
pense e-Receipt functions, such as shown in 2712. The adver 
tisement area 2713 is elaborated in FIG. 33 and FIG. 40 
below. 

0210. The system enables users to authorize their accoun 
tants to obtain their expense reports of a fiscal year main 
tained in NeatExpense to prepare their income tax returns. 
The system also allows expense data transfer from Neatx 
pense to major accounting firms for their preparation of cli 
ents’ tax return so that such data do not need to be re-entered 
in their accounting systems. 
0211. Other functions provided by Neatxpense system 
for business accounts include but are not limited to managing 
invoices, databases and generating various expense related 
reports. In order not to obscure the present invention, detailed 
features of Neath.xpense system are disclosed in our inven 
tion titled “Online Expense System'. 
0212 Now referring to FIG. 28, therein is presented an 
exemplary illustration of sister website “NeatClerk' and how 
a bank branch can utilize the e-log for recording its night 
deposit box transactions. For simplicity, several steps that 
lead to the display of the user interface 2800 of FIG. 28 are 
omitted, such as registering a NeatClerk business account, 
input registration information, input the name of a e-log, etc. 
As indicated, the user interface 2800 comprises a display area 
2802 in response to the user clicking “Create 2801 on the left 
panel of the user interface 2800. The display 2802 may be 
presented to the user with default number of rows, and allow 
the user to click "Append” button 2803 or “Insert” button 
2804 to add more rows as needed. 
0213 Data such as branch number and date is automati 
cally populated by the system from data collected during 
account registration process in response to the user pressing 
"Get Data from DB' button (not shown) or the user pressing 
“Create 2801 on the left panel of the user interface 2800. The 
branch personnel only need to enter number of envelopes, 
amount inside each envelope, and customer name/account. In 
this particular example, the display 2802 is accessed by using 
the user's (who is a verifier) logon ID and password for the 
initial sign-in. The verifier simply clicks the “Verified By” 
cell of each item, and his digital signoff is automatically 
populated indicating his verification of each item. And for the 
reviewer who confirms the night deposit contents with the 
verifier, she simply highlights the “Confirmed By’ cell for 
each item and the system prompts for her user ID and pass 
word. Once entered, her digital signoffs are automatically 
populated. The user can delete selected rows by pressing 
“Delete” button 2805 and save the e-log by pressing “Save” 
button 2806. The user can press “Print Preview” button 2807 
to preview the layout of the e-log and press “Print” button 
2808 to print the e-log if necessary. 
0214) The “Signature” button 2809 is a secured and certi 
fied digital "Signature' that is tied to the user's real identifi 
cation (e.g., Verification to government record of the individu 
al’s identity), which is used among parties who do not know 
each other for signing e-contracts and e-agreements, etc. For 
business e-logs, the use of certified signature may not be 
necessary and the digital signoff described above may be 
Sufficient. Such e-logs include but are not limited to training 
attendant rosters, passenger pick-up logs, computer operation 
daily checklists, security event weekly review logs, general 
ledger reconciliation logs, ATM daily balancing logs, etc. 
0215. In this particular example, the user can view all night 
deposit logs by clicking “View Logs of Night Deposit Box” 
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button 2810 and selecting the category of the logs, such as by 
branch number, by person, or all, etc. The system also Sup 
ports audit features not limited to checking missing signoffs 
by pressing button 2811. 
0216. Other functions provided by the NeatClerk system 
include but are not limited to managing e-Savers, e-contracts/ 
agreement and generating various related reports. E-savers 
include e-discounts, e-coupons, e-rebates, e-gift cards, e-rain 
checks, etc. The NeatClerk system is not only a place for 
entities and individuals to generate e-Savers, manage e-Savers 
in a centralized location, but also enable users to use their 
e-Savers in participating physical stores by simply entering 
their NeatClerk user ID and password in the stores POS 
systems. The system also enables centralized management of 
e-Savers for businesses to simplify their current manual pro 
cess of collecting and reconciling physical e-Savers. In order 
not to obscure the present invention, detailed features of 
NeatClerk system are disclosed in our invention titled 
“Online Log and Signature System”. 
0217. With reference now to FIG. 29, therein is depicted 
an exemplary illustration of sister website “SmartOffice' and 
how the workflows of documents are tracked and analyzed to 
report white-collar workers’ productivity and related issues. 
For simplicity, several steps that lead to the display of the user 
interface 2900 of FIG. 29 are omitted, such as registering a 
SmartOffice account, inputting registration information, 
accessing the account by clicking SmartOffice link in Hot 
Terrain through single sign-on, etc. Before getting into the 
details, a workflow is typically defined as a process flow of a 
document through its life/work cycle. Such as file in progress, 
file in review, file in modification, file in completion, file in 
evaluation, etc. 
0218. In this particular example, we use a spreadsheet 
document for illustration. The display area 2900 comprises 
workflow setting 2901, approval function 2902, evaluation 
function 2903 and other functions, such as notes, document 
properties and related reports. As demonstrated, the workflow 
of the spreadsheet document may be set by pressing the 
“Workflow' button 2901. The document may go through the 
workflow by sequence as shown on workflow menu 2904. 
Authorization may be required if the user needs to go back to 
prior stage(s). The user can set a customized workflow by 
pressing the “Workflow' button 2901 and select the steps/ 
stages needed. 
0219. If the document needs approval, an appropriate indi 
vidual(s) may approve the document by clicking the 
Approval button 2902 when receiving the document from 

the user. The system may automatically date/time stamp the 
document and record the approval digital signoff(s) as shown 
on 2905. Similarly, an appropriate individual(s) may evaluate 
the document by pressing the “Evaluate” button 2903 to pro 
vide feedback(s) as indicated on 2906. Individual and group 
productivity reports, idle time, flow time, bottlenecks, defec 
tive and overdue work reports, etc. can be generated on 
demand to assist companies to dramatically improve white 
collar productivity and tackle related thorny issues. 
0220. Other functions provided by SmartOffice system 
include but are not limited to applying Knowledge-worker 
Productivity Enhancement Methodology (KPEM) and Inte 
grated Performance Evaluation Model (IPEM), and provid 
ing Knowledge-worker Enterprise Resource Planning 
(KERP) functions to effectively manage white-collar work. 
In order not to obscure the present invention, detailed features 
of SmartOffice system are disclosed in our inventions titled 
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99 “Knowledge-worker Enterprise Resource Planning (KERP) 
and “Enhanced E-Mail System'. 
0221 Now, referring to FIG. 30, therein is depicted a 
high-level logic flowchart illustrating how the system assigns 
sponsorships and SponsorAds based on user Solicitations. As 
indicated, the process starts at step 3000 and the user selects 
item(s) that he needs sponsorship at step 3001, examples of 
Such item(s) can be a physical stamp album that stores stamps 
that the user collects, or a product on HT Market or HT Mall 
that the user intends to buy. The user then selects "Solicit 
Sponsorship' at step 3002. The system prompts the user to 
select sponsorship criteria at step 3003. Upon completion of 
step 3003, the user sends out the solicitation, the system 
automatically matches the Solicitation to Sponsor Ad Data 
base and User Profile Database at step 3004. Sponsor Ad 
Database contains all SponsorAds from sponsors and User 
Profile Database contains all user profile information, includ 
ing their HT scores. Step 3005 and Step 3006 show the data 
exchange between the Hot Terrain system and Sponsor Ad 
Database(s) or User Profile Database(s). 
0222. A determination is then made by the system as to 
whether a qualified sponsorship is found after the comparison 
at step 3007. If yes, the system credits the user account based 
on the incentive offered by the sponsor at 3010, such as 
adding HT Money, e-Saver, gift certificate, etc., to the user 
account. If no, the system displays an error message and 
alternative sponsorship result at step 3008. At this point, a 
determination is made by the user as to whether to accept the 
alternative sponsorship. If the user accepts, the system auto 
matically credits the user account based on the incentive 
offered by the alternative sponsor at 3010. If no, the system 
prompts the user to change his sponsorship criteria and the 
process goes back to step 3003 to repeat the same loop. After 
crediting the user account, the system inserts the Sponsor Ad 
in the user's HT space and community web pages at step 
3011. When these web pages are called for display, the Spon 
sor Adare shown on the advertisement area of each page. The 
process ends at step 3012. 
0223 Referring to FIG.31, therein is depicted a high-level 
logic flowchart illustrating how the system enables a user to 
renew recurring sponsorship and SponsorAd. Here, steps for 
entities, especially for companies to create SponsorAds are 
skipped, including setting the SponsorAd expiration dates. As 
indicated, the process starts at step 3100 and the user per 
forms whatever he needs to do and then reaches step 3101 
whereby the system notifies the user the approaching expira 
tion of one of his SponsorAds. The user clicks "Renew Spon 
sor Ad” at step 3102. The system sends the renewal data to 
Sponsor Ad Database(s) at step 3103. Step 3104 indicates the 
renewal data reaches the Sponsor Ad Database(s) and the 
two-way communication between Hot Terrain program and 
the Sponsor Ad Database(s). 
0224. Next, the system matches the user's renewal request 
to the Sponsor Ad Database(s) and User Profile Database(s)at 
step 3105 to see if the user meets the minimum HT score 
requirement or other criteria for the renewal. Step 3106 shows 
the communication between Hot Terrain program and the 
User Profile Database(s). 
0225. A determination is then made by the system as to 
whether the user is qualified for the renewal at step 3107. If 
yes, the system automatically credits the user's account based 
on the incentive provided by the sponsor. Next, the system 
also automatically extends the expiration date of the Sponso 
rAd in the user's HT space and community web pages at Step 
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3114. The user then performs whatever he needs to do and the 
process ends at step 3.115. If no, the system displays a denial 
message informing that the user does not meet minimum 
requirement for the renewal at step 3109. The system displays 
alternative SponsorAd(s) that the user qualifies for at step 
31.10. 

0226 Now, a determination is made by the user to accept 
or reject the alternative SponsorAd(s) at step 3111. If yes, the 
system automatically credits the user account based on the 
incentive offered by the alternative Sponsor Ad(s) at step 3112 
and inserts the alternative Sponsor Ad(s) to the user's HT 
space and community web pages at Step 3113. The user then 
performs whatever he needs to do and the process ends at 
3.115. If the user rejects, the user then performs whatever he 
needs to do and the process ends at step 3.115. 
0227. With reference now to FIG. 32, therein is depicted 
an exemplary illustration of a flow diagram depicting how to 
enable a user to request specific sponsorship and SponsorAd. 
As indicated, the process starts at step 3200, the user does 
whatever he needs to do and arrives at step 3201 whereby he 
requests a specific Sponsor Ad. The system compares the user 
request to the Sponsor Ad Database(s) and User Profile Data 
base(s) at step 3202. Step 3203 indicates the two-way com 
munication between Hot Terrain system and the Sponsor Ad 
Database(s). And Step 3204 shows the two-way communica 
tion between Hot Terrain system and the User Profile Data 
base(s). 
0228. A determination is then made by the system as to 
whether the user meets the requirement of the specific spon 
sorship at step 3205. If yes, the system automatically credits 
the user's account based on the incentive provided by the 
sponsor at step 3206. Next, the system automatically inserts 
the Sponsor Ad in the user's HT space and community web 
pages at step 3207. The user then performs whatever he needs 
to do and the process ends at step 3209. If no, the system 
displays a denial message informing that the user does not 
meet minimum requirement for the specific sponsorship at 
step 3208. The user does whatever he needs to do and the 
process ends at step 3209. Those skilled in the art will appre 
ciate that the system can display alternative Sponsor Ad(s) 
that the user qualifies after displaying the denial message at 
3208. It is then up to the user to decide if he accepts or rejects 
and the similar process depicted in FIG. 31 follows. 
0229 Referring to FIG.33, therein is depicted a high-level 
logic flowchart illustrating how the system lists sponsorships 
and SponsorAds according to bidding prices. As indicated, 
the process starts at step 3300, the system does whatever he 
needs to do and then arrives at step 3301 whereby the system 
identifies the highest bidding Sponsor Ad from the Sponso 
rAd Database(s). Step 3302 shows the two-way communica 
tion between the Hot Terrain program and the Sponsor Ad 
Database(s). Once the highest bid is identified, the system 
automatically places the Sponsor Ad on the tope of the desig 
nated display area at step 3303, such as Advertisements’ 
area 303, 403, 509, 602, 709, 809, 904, 1008, 1113, 1211, 
1313, 1413, 1508,1605,1710, 1814, 1908, 2007, 2114, 2220, 
2305, 2410, 2506, 2607, and 2713, from FIG. 3 to FIG. 27. 
0230. A determination is then made by the system to iden 

tify if more SponsorAds are in the database(s). If yes, the 
system automatically identifies the highest bidding among 
the remaining SponsorAds at step 3305. At this time, the 
system is communicating with the Sponsor Ad Database(s) to 
identify the next highest bidder. The system then places the 
next highest bidding SponsorAd below the prior one on the 
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designated display area at Step 3306 and the process goes 
back to identify if more SponsorAds are in the database(s). If 
no more Sponsor Ad is found, the process ends at step 33.07. 
0231. With reference now to FIG. 34, therein is depicted 
an exemplary flow diagram depicting how the system assigns 
sponsorships and SponsorAds upon entity request. As indi 
cated, the process starts at step 3400 and proceeds to step 
3401 whereby a requesting entity (a company, a charity orga 
nization, a school, etc) enters its Hot Terrain Advertisement 
(HT Ad) contents. At this point, the entity can enter sponsor 
ship Solicitation(s) to ask sponsorships from other entities 
(typically companies) at step 3402. Normally, the entity is 
Soliciting sponsorship for the benefits of users so that they 
will be more likely to take actions on the entity’s HT Ads, 
especially if the entity offers some incentive with its HT Ads. 
0232 Next, the entity sets solicitation criteria, such as the 
type of sponsors or incentives it is looking for, at step 3403. 
The system then automatically matches the Solicitation to 
Sponsor Ad Database(s) and Business Profile Database(s) at 
step 3404. Similarly, step 3405 shows the communication 
between the Hot Terrain program and the SponsorAd Data 
base(s) and step 3406 shows the communication between the 
Hot Terrain program and the Entity Profile Database(s). 
0233. A determination is then made by the system to iden 
tify if a qualified highest bidding Sponsor Ad is found at step 
3407. If yes, the system automatically retrieves Sponsor Ad 
data at step 3408 and then inserts the highest biding Sponso 
rAd to the designated location with the entity's HT Adat step 
3409. Next the system performs whatever it needs to do and 
then displays the Sponsor Ad whenevera webpage containing 
the entity's HT Ad and the SponsorAd is activated for display 
at step 3410. The process then ends at step 3411. If no quali 
fied Sponsor Ad is found, the process goes back to step 3403 
to re-set the solicitation criteria. It should be noted to those 
skilled in the art that the entity does not need to solicit spon 
sorship when setting up its HTAd. It has the option of request 
ing sponsorship at a later time. 
0234 Referring to FIG.35, therein is depicted a high-level 
logic flowchart illustrating how the system matches incentive 
key word(s) to SponsorAds. As indicated, the process starts at 
step 3500 and the user does whatever he needs to do in 
Hot Terrain. Then, the user inputs incentive key word(s) and 
presses “search” at step 3501. The system automatically com 
pares user key word(s) to SponsorAddatabase(s)at step 3502. 
Step 3503 show the communication between the Hot Terrain 
program and the Sponsor Ad Database(s) to enable the com 
parison. 
0235 Next, a determination is made by the system at step 
3504 to identify if matching key word(s) is found. If yes, the 
system automatically displays SponsorAds containing the 
key word(s) in the order of the highest bidding price at step 
3505. The process then ends at 3507. If no, the system dis 
plays a message of no search result found and requests the 
user to input a new key word(s) at step 3506. The process then 
goes back to step 3501 to complete the loop. 
0236 Now, referring to FIG. 36, therein is depicted a 
high-level logic flowchart illustrating how the system collects 
Cost Per Click (CPC) and Cost Per Thousand Impression 
(CPM) data, generates and distributes related reports. As 
indicated, the process starts at step 3600 and the system 
performs whatever it needs to do to arrive at step 3601 
whereby the system resets counter and then sets a timerat step 
3602. Next, the system detects a SponsorAd is either clicked 
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or displayed, it automatically increments the counts to count 
the number of clicks and impressions at step 3603. 
0237 Next, a determination is made by the system 
whether the timer time has expired at step 3604. If not, the 
system goes back to step 3603 to continuously count the 
number of clicks and impressions of the Sponsor Ad during 
the time period defined (for example, the timer is set from the 
first of a month to the end of the month). If yes, the system 
stops counting for that particular time period, automatically 
retrieves calculation formula and report templates at Step 
3605, and automatically generates Sponsor Ad Activity 
Reports at step 3606. Upon this time, the system automati 
cally sends the reports to the Advertiser at step 3607. The 
process for counting clicks and impressions of a particular 
Sponsor Ad during a specified time period ends at step 3607. 
It should be noted to those skilled in the art that the activities 
under tracking are not limited to clicks and impression, but 
also other actions on a SponsorAd. Also, reports of multiple 
SponsorAds of an advertiser can be consolidated and sent to 
the advertiser. 
0238 Referring to FIG.37, therein is depicted a high-level 
logic flowchart illustrating how the system picks low-bidding 
price SponsorAds for luck-draw display. As indicated, the 
process starts at step 3700 and the system perform whatever it 
needs to do to arrive at step 3701 whereby the system accepts 
SponsorAds with bidding prices lower than a pre-set value 
into a luck-draw pool. Step 3702 shows the communication 
between the Hot Terrain program and the SponsorAd Data 
base(s) to enable the acceptance of lower bidding price Spon 
sorAds into the luck-draw pool. Next, the system sets a timer 
at step 3703 (e.g., 15 minutes) and randomly picks a Sponsor 
Adat step 3704. 
0239 Upon random selection, the system automatically 
inserts the SponsorAd in designated locations of HT web 
pages at steep 3705. For example, the designated locations 
can be the fifth advertisement locations of page 1 to 3 of a HT 
advertisement area, such as advertisement area 303 of FIG.3. 
Whenever users activate web pages containing the inserted 
Sponsor Ad during the set time period, the system automati 
cally displays the luckily drawn Sponsor Ad in the designated 
locations when displaying those web pages at step 3706. 
0240 Next, the system determines if the pre-set time has 
expired at step 3707. If not, the system keeps on displaying 
the luckily drawn Sponsor Ad in the designated locations 
whenever the web pages containing the Sponsor Adare acti 
vated by users for display. When the time is up, the system 
automatically removes the SponsorAd from designated loca 
tions of the web pages where it was inserted before at step 
3708. The process then goes back to step 3701 to create 
another luck-draw pool of low bidding SponsorAds and to 
randomly pick a lucky one. The process never ends because 
the luck-draw is on going. 
0241 Those skilled in the art would appreciate that the 
system can be programmed to avoid picking the same low 
bidding Sponsor Ad repeatedly, so that more low-bidding 
SponsorAds can become luck-draw candidates. And also the 
Sponsor Adluck-draw method can be applied to other types of 
online advertisements. This is to help Small players to 
increase their online advertisement results without increasing 
their online advertisement expenses. 
0242. With reference now to FIG. 38, therein is depicted 
an exemplary flow diagram depicting whata user can do when 
he clicks a SponsorAd outside of Hot Terrain that has a link 
embedded in the SponsorAd to link to Hot Terrain. As indi 
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cated, the process starts at step 3800 and the user does what 
ever he needs to do with his computer. Then, the user clicks a 
Sponsor Ad that's shown on a website outside of Hot Terrain 
system (for example, he clicks the SponsorAd link in Goo 
gle's webpage). Upon the user's clicking, a Sponsor Ad Util 
ity is triggered at step 3802 to display the detailed advertise 
ment contents of the Sponsor Adat step 3803. The utility also 
triggers the display of a link for the user to sign in his Hot 
Terrain account or to create an account if he is a new user at 
step 3804. The user then performs whatever he decides to do 
and the process ends at step 3805. 
0243 Referring to FIG. 39, therein is depicted a high-level 
logic flowchart illustrating the process of issuing a physical 
item identification mark when a user clicks a physical item 
image displayed on Hot Terrain to obtain the corresponding 
physical item. As indicated, the process starts at step 3900 and 
the user does whatever he needs to do with his computer. 
Then, the user clicks a Hot Terrain physical item image to 
obtain the physical item at step 3901. 
0244. The physical item image means the image has an 
associated physical item. For example, some of the stamp 
album images may have associated physical stamp albums, 
and others may not. The purpose of issuing an identification 
mark is to authenticate and track the ownership of a physical 
item (especially a valuable one) to facilitate the future transfer 
of the physical item among Hot Terrain members. Once the 
user completes the step at 3901 to obtain the physical item, 
such as paying by HT Money, PayPal or credit card, the 
system sends the transaction data to the Hot Terrain ID Issu 
ance Database(s) at step 3902. As shown, step 3903 indicates 
the sending of the transaction data from the Hot Terrain sys 
tem to the ID Issuance Database(s). The system then assigns 
an identification mark to the physical item image at step 3904 
through the two-way communication with the HT ID Issu 
ance Database(s). 
0245. The identification mark includes but not limited to 
number codes, bar codes, alphanumeric codes, certifications, 
etc. The identification data is also sent to the back office 
responsible for the physical shipment of the item whereby the 
identification mark is attached to the physical item at step 
3905. Next, the physical item is shipped to the user at step 
3906 and the process ends at 3907. 
0246 Those skill in the art will appreciate that if a user 
does not obtain the physical item but decides to sell the image 
of the item (e.g., a unique design of a stamp album), the 
system will enable a buyer to find out that the image has an 
associated physical item that has not being purchased and the 
seller does not have the physical item and associated ID. Once 
the buyer purchases the image, he then has the option to 
obtain the physical item by using one of the various payment 
methods. 

0247. Now, referring to FIG. 40, therein is depicted an 
exemplary diagram illustrating the calculation of users’ Hot 
Terrain Scores. As indicated in area 4001, key factors for 
calculating a HT score include but are not limited to mem 
bership level (such as gold membership or 98% positive rat 
ing), size of the user's communities (number of people in the 
communities), available advertisement space in the user's 
community web pages whereby community members can 
view, available advertisement space in the user's HT Space 
(such as “Advertisements” area 303, 403, 509,602, 709,809, 
904, 1008, 1113, 1211, 1313, 1413, 1508, 1605, 1710, 1814, 
1908, 2007, 2114, 2220, 2305, 2410, 2506, 2607, and 2713, 
from FIG. 3 to FIG. 27), level of user activeness within 
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Hot Terrain and sister websites, and user's prior purchasing 
activities (e.g., can be measured based on dollar amount 
spent). The weight of each factor is then determined based 
how significant each factor contributes to the advertisers 
consideration for sponsorship. 
0248 For example, advertisers may be particularly con 
cerned about the size of the communities and the available 
advertisement space in the communities because these two 
factors largely determine the accessibility and viewability of 
the advertisers’ SponsorAds; therefore, they are assigned 
with heavier weights. Those skilled in the art will appreciate 
that the weights indicated in block 4001 are for reference 
only; actual weights can be assigned based on market 
research and data analyses. 
0249 Area 4002 shows examples of calculation formulae 
for each key factor identified in 4001. For factor F1 (mem 
bership level), “r” represents the review or feedback rating a 
user receives. The score for factor 1 is equal to 0 when the 
rating is lower than 90%. If the rating is higher or equal to 
90%, then the score is calculated by the formula as shown. For 
factor F2 (size of the community), assuming the maximum 
number (represented by Nimax) equals 1,000,000, and then 
the score for factor F2 is equal to 100 if the number of 
members in the user's communities is greater than or equals 
the maximum number. If the number of members is less than 
the Nimax, then the score is calculated by the formula as 
shown. 

(0250 For factor F3 (available Ad space in the user's HT 
space) and factor F4 (available Ad space in the user's com 
munity web pages), scores are determined by the number of 
advertisements already on the web pages. For example, if the 
web pages of the user's communities does not have any Spon 
sor Ads, that presents the greatest advantage for the advertiser 
to place its Sponsor Ad on the top of the advertisement areas 
of the user's community web pages and receives the high 
traffic due to the location. Therefore, the score of 100 is 
awarded to factor F3 if there is no Sponsor Ad on the user's 
communities. The similar method applies to factor F4. 
0251. As indicated, the scores of factor 3 and 4 decrease 
when the number of Ads already on the web pages increases. 
When there are 5 or more ads already on the user's commu 
nity web pages and the user's HT space, then it becomes very 
unattractive for advertisers to sponsor the user's activities 
because the advertisers’ SponsorAds may be buried and 
requires viewers to page down or click next page to see the 
SponsorAds. Therefore, the score for such scenario is 
assigned a 0. Those skilled in the art will appreciate that the 
scores indicated in 4002 for factor F3 and factor F4 are for 
reference only, actual scores can be assigned based on market 
research and data analyses. 
0252) Factor F5(levelofactiveness) and factor F6 (level of 
prior purchasing activities) in 4002 can be in the range from 
0 to 100. For factor F5, any activities the user performs in 
Hot Terrain and sister webs will increase the score, such as 
accessing the account, using different features, clicking func 
tional buttons or links, printing things, buying things, donat 
ing things, etc. Each activity can be assigned a certain weight 
and the system automatically determines the user's level of 
activeness from a range of 0 to 100. For prior purchasing 
activities, a range of 0 to 100 can be assigned based on the 
total dollar amount spent. For example, a user gets 100 points 
if he has already spent S10,000 or more through Hot Terrain. 
0253 Area 4003 demonstrates the calculation of HT 
scores for user A and user B. The calculation is executed 

Nov. 26, 2009 

based on the weights, formulas and method disclosed in area 
4001 and 4002. User A receives a total score of 58.75 and user 
B receives 57.75. Advertisers can set their requirements for 
sponsorship when they set up their SponsorAds in Hot Ter 
rain, such as a minimum HT score of 50 or 55 is required for 
sponsorship. Such requirements can be changed by the adver 
tisers at any time based on the requests for their sponsorships. 
In this particular example, both User A and User Bare quali 
fied for the sponsorship if they solicit or request it from the 
Advertisers. Their sponsorship includes incentives that the 
advertisers provide in the SponsorAd, such as free HT 
Money, e-Savers, Gift Certificates, Merchandise, etc. 
(0254. With reference now to FIG. 41, therein is presented 
an exemplary diagram illustrating an exemplary calculation 
of advertisers’ real Return On Investment (ROI) that is based 
on sales generated from the online advertisements, rather than 
on clicks and/or impressions. Our invention of the Sponsor Ad 
model calculates ROI based on dollars of sales generated per 
dollar of advertisement. Currently, the ratio of clicks per 
thousand impressions is relatively low because most users 
ignore online advertisements. Even among the clicks received 
for a particular advertisement, the clicks that lead to a Suc 
cessful sale is much lower when compared to the number of 
clicks received. The current calculation of ROI in prior arts 
that is based on the online advertisement actions from users 
(e.g., clicks, impressions, etc) does not reflect the true picture 
of the rate of return, as many, if not most of those actions, do 
not lead to purchasing activities. 
0255. Several ways of calculating ROI relating to sales 
generated from online advertisements are disclosed herewith. 
At any point of time, data related to the amount of successful 
sales generated from online advertisement and an advertiser's 
cost for a particular advertisement is obtainable from the 
online e-commerce and networking system. As shown on 
4101. Some key factors leading to Successful purchases on 
websites include but are not limited to clicks, impressions, 
notification (through email, blog, announcement, etc), and 
Subscription (user may be enticed to purchase a product listed 
in the online subscription contents). Weight for each factor is 
assigned as reference in 4101. 
0256 ROI can be represented as Dollar Amount of Suc 
cessful Sales divided by Online Advertisement Cost (OAC) as 
indicated in 4102. The OAC can be calculated in several ways 
as shown in 4102. One way is used when the advertiser 
chooses to pay for online advertisements based on Na (num 
ber of clicks), Ra (rate/bidding price per click), Nb (number 
of 1000 impressions), Rb (rate/bidding price per thousand 
impressions), Ni (number of other actions), Ri (rate/bidding 
price per other action). Another way is used when the adver 
tiser chooses to pay a fixed online advertisement fee. As 
indicated, advertisers can set their minimum acceptable ROI 
as greater than 1 because that means the real return on per 
dollar online advertisement is greater than 1 dollar. 
0257 Our present invention also provides other metrics, 
including, but not limited to number of Successful purchases 
per advertisement dollar (NPA), dollar amount of successful 
purchases per advertisement dollar (DPA), number of pur 
chases per click (NPC), number of purchases per thousand 
impressions (NPI), dollar of successful purchases per click 
(DPC), dollar of successful purchases per thousand impres 
sions (DPI), etc. The formulae for calculating these ratios are 
demonstrated in 4102. 
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We claim: 
1. A online e-commerce and networking system including 

RAM memory configured to run application programs, said 
online e-commerce and networking system comprising: 

at least one processing unit; 
at least one input device connected to said processing unit; 
at least one display device connected to said processing 

unit; 
at least one database connected to said processing unit; 
at least one communication link connected to the Internet; 
said processing unit, responsive to instructions from said 

online e-commerce and networking computer system 
and programmed to: 

provide functions to meet users’ work and life needs and to 
create an online network; 

integrate entity processes to meet various entities opera 
tional needs and to create an online network; and 

provide functions for users and entities to request or Solicit 
sponsorship from sponsors for their needs in exchange 
for displaying said sponsors' advertisements in said 
users web pages within said online e-commerce and 
networking system, wherein said sponsors advertise 
ment incentives may be granted based on said users’ 
accumulated scores at the time ofrequest, and said spon 
sor advertisements are displayed by the order of the 
highest bidding criteria. 

2. The online e-commerce and networking system of claim 
1, wherein functions provided to meet user's work and life 
needs further comprising at least one of the following appli 
cations: 

a Virtual Mail application to present said users’ emails in a 
virtual mail format with an envelope view, letter view, or 
e-card view wherein said virtual mail application further 
provides functions for said users to Solicit or request 
sponsorship; 

an online My Assets application to manage said users 
electronic stamps, stickers, photos, videos, treasure, and 
other assets, wherein said My Assets application further 
provides functions for said users to Solicit or request 
sponsorship; 

an online Community application to share said users’ per 
Sonal information to selected members, to provide func 
tions for said users to Solicit or request sponsorship, 
wherein said online community application further 
comprising the options for said users to elect community 
leaders, to set community charters, and to enter virtual 
eVentS. 

an online Money application to manage said users accu 
mulated points generated within said networking system 
that may be converted to cash, merchandise, services, or 
gift certificates, wherein said Money application further 
provides functions for said users to Solicit or request 
sponsorship; 

an online Gift application to distribute said users’ digital 
and/or corresponding physical gifts upon said users 
acquisition of said gifts, wherein said Gift application 
further provides functions for said users to solicit or 
request sponsorship; 

an online Consumer-to-Consumer Marketplace applica 
tion to provide e-commerce functions for said users, 
wherein said Consumer-to-Consumer Marketplace 
application further provides functions for said users to 
Solicit or request sponsorship; 
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an online Business-to-Consumer Marketplace application 
to provide e-commerce functions for said users, wherein 
said Business-to-Consumer Marketplace application 
further provides functions for said users to solicit or 
request sponsorship; 

an online Sponsor application to manage sponsor adver 
tisements, wherein said Sponsor application further pro 
vides functions for said users to search, Solicit or request 
sponsorship; 

an online Developer application to provide functions for 
developers to create online applications and designs that 
run on said networking system, wherein said online 
Developer application further provides functions to 
manage said developers development items, and func 
tions for said developers to Solicit or request sponsor 
ship; 

an online application link to provide said users access to 
other online applications and to provide functions for 
said users to Solicit or request sponsorship; and 

an online application link to provide said users access to 
Sister Web applications via single sign-on feature within 
said online e-commerce and networking system and to 
provide functions for said users to Solicit or request 
sponsorship. 

3. The virtual mail application according to claim 2 further 
comprising at least one of 
means for said users to choose virtual letter templates, 

envelope templates, e-stamps, e-Stickers, or e-cards to 
apply them to emails; 

means to automatically insert mailing addresses on 
Selected e-envelope, e-card, or address e-Stickers by 
pulling pre-entered mailing addresses from said users’ 
address books: 

means for said users to edit mailing addresses on selected 
e-envelopes, e-cards, or address e-Stickers and to auto 
matically update said user's address books: 

means for said users to virtually cut e-stamps, and e-Stick 
ers, wherein said e-stamps and e-stickers are automati 
cally sent to said users’ respective folders under My 
Assets by pre-configured or default sorting order(s) 
upon said users activating said cutting function; 

means for said users to receive sponsorship through virtual 
mail by activating an acceptance function; 

means for said users to edit the contents inside said virtual 
envelopes and letter templates; and 

means for said users to print selected envelopes, letters, or 
e-cards one at a time or multiple at the same time. 

4. The online My Assets application of claim 2 further 
comprising at least one of 
means to automatically transfer a user's e-stamp folder(s) 

into a digital stamp album(s) in response to said user 
Selecting a digital album template(s): 

means for said user to modify the contents of said digital 
stamp album(s) and Switch to other digital album tem 
plate(s); 

means to print said digital stamp album(s) with or without 
e-stamps inside; 

means for said user to Solicit sponsorship for obtaining 
corresponding physical album(s) with or without corre 
sponding physical stamps inside; 

means for said user to purchase digital or physical stamp 
(S), and digital or physical stamp album(s) with or with 
out stamps inside; 
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means for said user to post digital or physical stamp(s), 
stamp folder(s) and/or album(s) with or without stamps 
inside for sale; 

means for said user to Solicit sponsorship to purchase or 
sell said digital or physical stamp(s) and stamp album(s) 
with or without stamps inside: 

means for said user to post digital or physical stamp(s), 
stamp album(s), and stamp folder(s) for donation and to 
Solicit sponsorship for Such action; and 

means for said user to preview digital stamp album(s), add 
or delete e-stamp(s), move e-stamp(s) among albums, 
and add or delete digital stamp album(s). 

5. The online My Assets application of claim 2 further 
comprising at least one of 

means to automatically transfera user's digital photos into 
a digital photo album in response to said user selecting a 
digital photo album template; 

means for said user to modify the contents of said digital 
photo album and switch to other digital photo album 
template(s): 

means to print digital photo album(s) with or without digi 
tal photos inside; 

means for said user to Solicit sponsorship for obtaining 
corresponding physical album with or without corre 
sponding physical photos inside; 

means for said user to post digital photo album(s) for sale 
or donation and Solicit sponsorship for Such action; and 

means for said user to preview digital photo album(s), add 
or delete digital photo(s), move digital photo(s) among 
albums, and add or delete digital photo album(s). 

6. The online My Assets application of claim 2 further 
comprising at least one of 

means for a user to Solicit or request sponsorship for said 
user's video(s), wherein said user obtains sponsor pro 
vided incentive(s) in exchange to display said sponsor's 
advertisement(s) at the beginning, during, and/or end of 
said user's video(s) playing in response to a request to 
play said video(s), wherein approval of user's Solicita 
tion or request is based on the popularity of said user's 
Video(s) or said user's accumulated score in said online 
e-commerce and networking system; 

means to set a time frame for sponsor advertisement(s) to 
be displayed with said user's video(s), wherein said user 
can renew the same sponsor advertisement(s) upon expi 
ration of said sponsor advertisement(s) to obtain said 
incentive(s) again if said user still qualifies, or said user 
can Solicit or request new sponsorship(s) for said user's 
video(s): 

means for a user to add a charity's advertisement(s) at the 
beginning, during, and/or end of said user's video(s) 
playing in response to a request to play said video(s); and 

means for a charity to Solicit or request sponsorship to 
display said charity's advertisement(s) at the beginning, 
during, and/or end of a user's video(s) playing in 
response to a request to play said video(s). 

7. The online My Assets application of claim 2 further 
comprising at least one of 

means for a user to select treasure holder images to orga 
nize said user's treasure; 

means for said user to buy treasure, wherein image and 
information of said treasure is automatically placed into 
a selected treasure holder upon said user purchasing said 
treasure online; 
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means for said user to buy a physical treasure holder that 
corresponds to a treasure holder image: 

means for said user to post said treasure and/or said trea 
sure holder(s) for sale: 

means for said user to donate digital treasure holder(s), 
physical treasure holder(s), digital treasure, and/or 
physical treasure; 

means for said user to Solicit sponsorship for obtaining, 
selling, and donating digital treasure holder(s), physical 
treasure holder(s), digital treasure and/or physical trea 
Sure; 

means for said user to locate physical treasure holders by 
entering location information; 

means for said user to add information of existing treasure 
to said user's treasure lists, wherein content information 
of said treasure lists is editable by said user; 

means for said user to delete treasure from said treasure 
lists; and 

means for said user to print images of said user's treasure 
and treasure holder(s) and related reports. 

8. The online My Assets application of claim 2 further 
comprising: 
means to obtain user bank and investment accounts data 

from said banks and investment agencies on a scheduled 
basis; 

means to include said data for said user's total asset value 
computation; and 

means to display said user's consolidated Statements com 
prising balances from said user's banks and investment 
agencies. 

9. The online My Assets application of claim 2 further 
comprising at least one of 
means for a user to view and edit said user's property list, 

buy and sell properties, donate properties and request 
sponsorship; 

means for said user to view and edit said user's other asset 
lists, buy and sell other assets, donate other assets and 
request sponsorship, wherein, said other assets include 
but are not limited to automobiles, hobby items, and 
storage items; and 

means for said user to create customized asset categories to 
manage said user's other assets. 

10. The online My Assets application of claim 2 further 
comprising: 
means for a user to obtain estimated market value or 

appraisal value of said user's assets by Soliciting spon 
sorship; 

means to calculate said user's estimated wealth to compare 
it to wealth figures of groups of individuals enrolled in 
said online e-commerce and networking system; 

means to determine the ratings of said user's wealth among 
said groups wealth; and 

means to display said user's wealth and rating information 
within said networking system. 

11. The online community application of claim 2 further 
comprising at least one of 
means for said users to find communities by group catego 

ries, Sub-categories, or by searching group key word(s): 
means for said users to create new groups, join or leave 

existing groups: 
means for said users to share or hide information on their 

wealth and assets to selected groups or members; 
means for said users to create wish lists to share with 

Selected groups or members, wherein said users can add, 
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delete, or post items to said lists, and said selected mem 
bers can obtain items on said lists for said users; 

means for said users to post photos, videos, or topics to said 
users’ community webpages; 

means for said users to create events and invite others to 
join, wherein, said events include real events and virtual 
online events; 

means for said users to establish committees to manage 
said users’ groups, wherein, said users can elect com 
munity leaders, set community rules, charters, and mis 
sions; 

means for said users to create and share virtual newsletters, 
books, magazines and calendars; 

means for said users to Solicit sponsorship for community 
activities; and 

means for said users to manage donations to their commu 
nities. 

12. The online Money application of claim 2 further com 
prising at least one of 

means to generate a Summary report of a user's accumu 
lated points within said online e-commerce and net 
working system, wherein said accumulated points are 
the sum of points obtained from said user's activities 
within said networking system, incentive points from 
sponsors, points donated by other members, points 
earned from said user's purchasing activities, and points 
directly purchased by said user, 

means to generate a balance report of said user's beginning 
and ending point balances for a reporting period; 

means to generate a detailed report of said user's point 
accumulation of each event or action and other related 
reports; 

means for said user to convert accumulated points into 
cash, merchandise, or gift cards; 

means for said user to bank or deposit a selected amount of 
his accumulated points to further increase his points; 

means for said user to obtain free points, donate points and 
buy points; and 

means for said user to borrow a certain amount of points 
and pay back borrowed points with interest on a sched 
uled basis. 

13. The online Gift application of claim 2 further compris 
ing at least one of 

means to automatically move a gift image and associated 
physical identification mark information to a user's gift 
folder under My Assets application upon said user 
obtaining said gift; 

means for said user to request sponsorship in obtaining said 
gift; and 

means for said user to donate gift(s) to members, commu 
nities, or charities. 

14. The online consumer-to-consumer marketplace appli 
cation of claim 2 further comprising at least one of: 

means for a user to search items by categories, Sub-catego 
ries or by searching key word(s): 

means to display search results and for said user to select 
item(s) of interest; 

means for said user to select negotiation, bidding, or fixed 
price technique to obtain said item(s): 

means for said user to Solicit sponsorship to obtain said 
item(s): 

means for said user to view his accumulated score and 
likelihood of obtaining sponsorship; 

means for said user to view a seller's profile; 
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means for said user to select a place holder in My Assets to 
hold image(s) and information of said item(s) in an 
organized manner upon said user purchasing said item 
(s): 

means to assign a default place holder in said user's My 
Assets to hold image(s) and information of said item(s) 
in an organized manner upon said user purchasing said 
item(s), wherein said user does not select a place holder; 

means for said user to invite others to watch a virtual 
session of said user buying said item(s) and to provide 
input, wherein said others include members or non 
members of said online e-commerce and networking 
system, who can view said virtual session with or with 
out user accounts in said online e-commerce and net 
working system; 

means for said buyer to give ratings or feedbacks to said 
seller and vice versa; and 

means for said user to view and print related transaction 
reports. 

15. The online consumer-to-consumer marketplace appli 
cation of claim 2 further comprising at least one of: 
means for a user to post an item for sale or select an item for 

sale from said user's My Assets, wherein said item is 
associated with a posting expiration time; 

means for said user to renew said posted item for re-posting 
after said expiration time if said item does not sell; 

means for said user to select negotiation, bidding, or fixed 
price technique to sell said item, wherein said negotia 
tion techniques enables said user to choose aggressive 
mark-up, moderate mark-up, or conservative mark-up; 

means for said user to Solicit sponsorship to sell said item; 
means for said user to view his accumulated score and 

likelihood of obtaining sponsorship; 
means for said user to invite buyers to a virtual session and 

to Solicit sponsorship for said virtual session; 
means for said user to invite members to watch said virtual 

session and to provide input, wherein said members 
include said user's friends who are members of said 
online e-commerce and networking system; 

means for said user to invite others to watch a virtual 
session of said user selling said item and to provide 
input, wherein said others include members or non 
members of said online e-commerce and networking 
system, who can view said virtual session with or with 
out user accounts in said online e-commerce and net 
working system; 

means to negotiate the transaction(s) for said user and said 
buyers; 

means to remove said item from said user's My Assets 
upon the purchase by a buyer; and 

means for said user to view and print related transaction 
reports. 

16. The online business-to-consumer marketplace applica 
tion of claim 2 further comprising at least one of 
means for a user to search for items by categories, Sub 

categories or by searching item key word(s): 
means to display search results by descending order of 

bidding price and for said user to select item(s) of inter 
est, 

means for said user to select negotiation, bidding, or fixed 
price technique to obtain said item(s): 

means for said user to Solicit sponsorship to obtain said 
item(s): 
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means for said user to view his accumulated score and 
likelihood of obtaining sponsorship; 

means for said user to select a place holder in My Assets to 
place image(s) and information of said item(s) in said 
place holder in an organized manner upon said user 
purchasing said item(s): 

means to assign a default place holder in said user's My 
Assets to automatically place image(s) and information 
of said item(s) in said default place holder in an orga 
nized manner upon said user purchasing said item(s), 
wherein said user does not select a place holder; 

means for said user to invite others to watch a virtual 
session of said user purchasing said item(s) and to pro 
vide input, wherein said others include members or non 
members of said online e-commerce and networking 
system, who can view said virtual session with or with 
out user accounts in said online e-commerce and net 
working system; 

means for said user to give and view product feedback and 
ratings; and 

means for said user to view related transaction reports. 
17. The online Sponsor application of claim 2 further com 

prising at least one of 
means for a user to search sponsor lists by categories, 

Sub-categories or by searching incentive key word(s): 
means to display sponsor lists based on the descending 

order of bidding price for said user to select item(s) of 
interest, wherein said sponsor list comprises sponsor 
advertisements with incentives; 

means for said user to collect said incentives provided by 
sponsors through internet, shipment or physical loca 
tions after receiving approvals of sponsorships from said 
sponsors; 

means for said user to request sponsorships for any item or 
activity within said online e-commerce and networking 
system and to view the likelihood of obtaining sponsor 
ships: 

means for said user to select favorite sponsors and to view 
said user's sponsorship history data; 

means for said user to post specific sponsorship requests; 
means to match said user's specific sponsorship requests 

with sponsor offers to present said user with matching 
result lists; and 

means to select qualified users for sponsorships, wherein 
said users meet sponsors sponsorship criteria. 

18. The online Developer Application of claim 2 further 
comprising at least one of 

means for developers to create online applications, virtual 
sessions, and games that run on said online e-commerce 
and networking system; 

means for developers to create letter templates, envelopes, 
stamps, stickers, e-cards, designs that run on said online 
e-commerce and networking system; and 

means for developers to manage said developers develop 
ment items and to Solicit sponsorship. 

19. The sister web applications of claim 2 further compris 
ing: 

an online expense system for tracking and managing users 
e-receipts and e-bills; 

an online administration system for tracking and managing 
users’ e-logs, certified e-signatures, e-initials, e-signoffs 
and e-Savers; and 

an online office application system for tracking workflows 
of office application documents. 
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20. The online expense system of claim 19 further com 
prising at least one of 
means for a user to access said system externally through 

userID and password rather than through single sign-on 
via said networking system; 

means for said user to receive digital receipts and bills from 
issuers and to show running totals of said receipts and 
bills; 

means for said user to view and print virtual receipts, bills 
and related reports; 

means for said user to manage expenses by setting and 
monitoring budget(s): 

means for said user to request sponsorship for obtaining 
certain expense reports; 

means for said user to access said system via a handheld 
device; 

means to automatically create said user's work account 
with said system upon said user's creation of a personal 
account, or vice versa; 

means to automatically transfer data from said user's work 
account to said user's company expense system, wherein 
said company's expense system is automatically popu 
lated with transferred data for said user's work related 
expense; 

means for said user to authorize an accountant(s) to log on 
to said online e-commerce and networking system to 
obtain said user's expense data for tax preparation; and 

means to transfer said user's expense data to said user's 
accounting firm for tax preparation. 

21. The online Administration System of claim 19 further 
comprising at least one of 
means for a user to create electronic logs and to insert his 

digital signoff or certified signature to said electronic 
logs; 

means for said user to send his certified signature to said 
user's electronic legal documents and other electronic 
documents maintained by various entities; 

means to automatically track and manage said user's e-Sav 
ers obtained from sponsors, wherein said e-Savers 
include e-discounts, e-rebates, e-gift cards, e-rain 
checks and so on, and said e-Savers can be used online, 
or at a participating physical store by said user entering 
said user's online e-commerce and networking system 
user ID and password in said physical store's point of 
sale system that communicates with said online e-com 
merce and networking system; and 

means for said user to Solicit sponsorship to obtain related 
reports. 

22. The online Office Application system of claim 19 fur 
ther comprising all office applications including but not lim 
ited to Word Editor, Spreadsheet, Presentation, Flowchart, 
Graphics, and Project. 

23. The online e-commerce and networking system of 
claim 1, wherein integrating entity processes further compris 
ing at least one of 

a Virtual Mail application for entities to send out emails to 
users in a virtual mail format, wherein said entities 
include but not limited to businesses, charity organiza 
tions, education and research institutions, government 
agencies, and other organizations; 

an online Store application for said entities to obtain 
stamps, stickers, gifts, and other items for users; 
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an online Community application for said entities to create 
groups and events for building deeper relationships with 
consumers and to Solicit sponsorships; 

an online Money application for managing said entities 
points obtained within said online e-commerce and net 
working system; 

an online Business-to-Consumer marketplace application 
for said entities’ e-commerce activities and for said enti 
ties to Solicit or request sponsorship; 

an online Business-to-Business marketplace application 
for said entities’ e-commerce activities and for said enti 
ties to Solicit or request sponsorship; 

an online Sponsor application for said entities to manage 
sponsor advertisements and to enter sponsor relation 
ships with other entities; 

an online application link for said entities to use online 
applications to meet said entities operational needs, 
wherein said online applications include but not limited 
to accounting, inventory, tax, and point of sale applica 
tions; and 

an online application link for said entities to access Sister 
Web applications via single sign-onto meet said entities 
operational needs. 

24. The virtual mail of claim 23 further comprising at least 
one of: 
means for entities to send out virtual mails with e-stamps 

and e-stickers to recipients, wherein said virtual email 
letters and envelopes may contain said entities logos, 
Saide-stamps including collector e-stamps and standard 
e-stamps, and said e-stickers include any design of digi 
tal Stickers and digital address stickers; 

means for said entities to provide sponsorship for qualified 
recipients via virtual mails sent by said entities; 

means for recipients to virtually cut said e-stamps and 
e-Stickers only after opening said virtual mails; and 

means for said recipients to print said virtual mails sent 
from said entities, wherein said e-stamps, e-Stickers can 
be printed separately or with said virtual mail letters and 
envelopes. 

25. The online Store of claim 23 further comprising at least 
one of: 
means for entities to obtain e-stamps, e-stickers, e-gifts, 

and other digital items for said entities targeted users; 
and 

means to display Sponsor Advertisements in users online 
e-commerce and networking system space and commu 
nity webpages in response to said user obtaining incen 
tives of said Sponsor Advertisements. 

26. The online Community application of claim 23 further 
comprising at least one of 

means for said entities to create groups and events for users 
to join, wherein said events include real and online Vir 
tual events; 

means for said entities to search groups by group catego 
ries, Sub-categories, or by searching group key word(s): 

means for said entities to Solicit or request sponsorships 
from other entities for said groups or events to benefit 
participants; 

means for said entities to create databases to facilitate the 
execution of said events; 

means for said entities to interface its existing databases 
with said online e-commerce and networking system for 
facilitating the execution of said events; 
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means for said entities to create and share virtual newslet 
ters, books, magazines and calendars; and 

means for said entities to obtain related group and event 
reports. 

27. The Money application of claim 23 further comprising 
at least one of: 
means for entities to purchase reward points and receive 

donated reward points; and 
means for said entities to distribute said reward points to 

targeted users in exchange to display said entities spon 
Sor advertisements on said users online e-commerce 
and networking system space and community 
webpages; and 

means for charities to collect online money as donation to 
simplify said charities manual process of collecting and 
reconciling cash and check donations. 

28. The online Business-to-Consumer marketplace appli 
cation of claim 23 further comprising at least one of 
means for entities to post products or services for sale, 

wherein said posted products or services with incentives 
can be converted into sponsor advertisements upon said 
entities activating a conversion function; 

means for said entities to select negotiation, bidding, or 
fixed price techniques to sell products and services; 

means for said entities to Solicit or request sponsorship to 
sell products and services; 

means for said entities to invite buyers to virtual sessions to 
sell products and services; 

means for said buyers to invite others to watch said virtual 
sessions and to provide input; 

means for said entities to view and print related transaction 
reports; and 

means for online publishers and advertising networks to 
convert existing online advertisements for selling prod 
ucts and services into posted products and services for 
sale on said business-to-consumer marketplace. 

29. The online Business-to-Business marketplace applica 
tion of claim 23 further comprising at least one of: 
means for selling entities to post products or services for 

sale, wherein said posted products and services with 
incentives can be converted into sponsor advertisements 
upon said selling entities activating a conversion func 
tion; 

means for said selling entities to select negotiation, bid 
ding, or fixed price techniques to sell products and Ser 
vices; 

means for buying entities to search products or services by 
categories, Sub-categories or by searching key word(s): 

means for said buying entities to select or accept negotia 
tion, bidding, or fixed price techniques to buy said prod 
ucts or services; 

means for said selling and buying entities to enter virtual 
sessions to sell or buy products and services; 

means for said selling and buying entities to Solicit or 
request sponsorship to sell or buy products and services; 

means for said selling entities to provide incentives to said 
buying entities, wherein said incentives include but are 
not limited to reward points, e-Savers, and free gifts; 

means for said selling and buying entities to donate reward 
points, goods and services to others; and 

means for online publishers and advertising networks to 
convert existing online advertisements for selling prod 
ucts and services into posted products and services for 
sale on said business-to-business marketplace. 
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30. The online Sponsor application of claim 23 further 
comprising at least one of 

means for entities to set up sponsor advertisements; 
means to remind said entities of approaching expiration of 

said entities sponsor advertisements; 
means for said entities to review said expiring sponsor 

advertisements; 
means for said entities to enter sponsorship relations; 
means for said entities to exclude competitors as sponsor 

ship partners; and 
means for online publishers and advertising networks to 

convert existing online advertisements with built-in 
incentives into sponsor advertisement on said online 
sponsor application. 

31. The Sister Web applications of claim 23 further com 
prising: 

an online expense system for generating e-receipts and 
e-invoices; 

an online administration system for providing e-log, certi 
fied signature, and e-Saver functions; and 

an online office application system for tracking and report 
ing white-collar productivities and related issues. 

32. The online expense system of claim 31 further com 
prising at least one of 

means for an issuer to create an e-receipt or e-invoice by 
inputting item data in an e-receipt or e-invoice template, 
wherein said e-receipt or e-invoice template further 
including but not limited to said issuer's information, 
detailed item information, payment method, and total 
amount; 

means to send said e-receipt or e-invoice to a recipient by 
entering recipient's online expense system user ID or 
said recipient's other email address; 

means for said issuer to modify said e-receipt or e-invoice 
before sending or to modify said recipient's returned 
e-receipt or e-invoice; 

means for said issuer to view and print said e-receipt or 
e-invoice; 

means for said issuerto view and print a list of all e-receipts 
or e-invoices issued, wherein said e-receipts and e-in 
Voices are sorted by pre-set criteria; 

means for said issuer to view said issuer's accumulated 
points; 

means for said issuer to customize e-receipts ore-invoices, 
wherein logos or designs can be inserted; 

means for said issuer to create databases, wherein said 
issuer's entity information and goods and services 
detailed information can be pre-entered for future recur 
ring usage; and 

means for said issuer to view related reports and access 
other sister websites via single sign-on. 

33. The online administration system of claim 31 further 
comprising at least one of 

means for members of an entity to create an e-log, wherein 
said system provides functions for said members to 
automatically inserte-initials, e-signoffs or certified sig 
natures; 

means for said members to create certified signatures upon 
confirmation of identity from government or other agen 
cies; 

means for said members to edit and print said e-log, and 
view groups of e-logs; 
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means for said members to create, distribute and view 
reports related to e-Savers, wherein said e-Savers include 
but are not limited to discounts, gift cards, coupons, 
rebates, and rain checks; 

means to manage said e-Savers to simplify said entity's 
accounting processes over e-Savers; 

means for said members to create e-contracts and e-agree 
ments, wherein said system provides functions for auto 
matically inserting certified signatures of the signing 
parties; 

means for auditing missing signoffs, initials, signatures on 
e-logs, e-contracts and e-agreements; 

means for said members to access sister websites from said 
system through single sign-on feature; and 

means for said members to access sister websites through 
sister webs' URLs by entering user IDs and passwords. 

34. The online office application system of claim 31 further 
comprising: 
means to track office application document workflow, 

wherein said office application document is not limited 
to word, spreadsheet, presentation, flowchart, graphics, 
and project; 

means to calculate productivity metrics of office applica 
tion document owners; and 

means to generate productivity, work status and related 
issues reports on demand, wherein related issues include 
but are not limited to idle time, bottlenecks, and re-do 
work. 

35. The sponsorship functions of claim 1, wherein said 
sponsorship functions further comprising at least one of 
means to assign sponsor advertisements upon users’ Solici 

tations, wherein said sponsor advertisements are set with 
expiration time; 

means for said users to renew recurring sponsor advertise 
ments to be re-displayed after expiration time; 

means to assign sponsor advertisements upon said users 
specific requests; 

means for said users to search sponsor advertisements by 
categories, Sub-categories, or by searching incentive key 
word(s): 

means to match incentive key word(s) to sponsor adver 
tisements and to display said sponsor advertisements for 
Selection when said matching key word(s) is found; 

means to list said sponsor advertisements in the descending 
order of bidding price for said sponsor advertisements; 

means to rotate sponsor advertisements with the same high 
bidding price to have equal chances of being displayed 
on prime advertisement locations of said online e-com 
merce and networking system, wherein said prime 
advertisement locations are within said users online 
e-commerce and networking system webpages and 
community webpages; 

means to select low bidding price sponsor advertisements 
for display at designated locations of said online e-com 
merce and networking system, wherein said designated 
locations maybe part of said prime advertisement loca 
tions and said low bidding price sponsor advertisements 
are randomly selected to be displayed for a limited time 
frame; 

means to grant sponsorship upon entities Solicitations; 
means to grant sponsorships upon said entities specific 

requests, wherein said sponsorships can be special pro 
motional relations among at least two entities; 
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means for said users to comment or give ratings on said 
sponsor advertisements; and 

means to prompt said users to sign in or create new 
accounts to access said online e-commerce and network 
ing system upon said users clicking sponsor advertise 
ments outside of said online e-commerce and network 
ing system, wherein a sponsor advertisement utility is 
activated to display the advertisement contents and to 
prompt said user to sign in or create said new accounts. 

36. The processing unit of claim 1, wherein said processing 
unit is further programmed to provide at least one of: 

means to calculate a user's accumulated score on said 
online e-commerce and networking system according to 
weighed factors, wherein said weighted factors include 
but are not limited to membership level, size of commu 
nities, available advertisement space in communities, 
available advertisement space in said user's said online 
e-commerce and networking system account, level of 
activeness, and level of prior purchasing activities; and 

means to calculate an entity's return on investment for said 
entity's online advertisement on said online e-commerce 
and networking system, where in said calculation fur 
ther comprising but not limited to setting calculated 
costs of said entity's advertisements according to cost 
per click, cost per thousand impression, cost per action, 
and cost per time period; and calculating return on 
investment using the number of successful purchases, or 
dollaramount of successful purchases in relation to vari 
ous cost factors. 

37. The online e-commerce and networking system of 
claim 1, wherein said online e-commerce and networking 
system is any online e-commerce and networking system 
using different computer and human languages, wherein each 
application or Subsystem within said online e-commerce and 
networking system can be presented with interfaces using 
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different human languages, and each application of said plat 
form system can be a standalone system rather than part of 
said online platform system. 

38. A computer-readable medium storing computer-ex 
ecutable instructions for causing a computer system pro 
grammed thereby to perform a method of: 

providing functions to meet users’ work and life needs and 
to create an online network; 

integrating entity processes to meet various entities opera 
tional needs and to create an online network; and 

providing functions for users and entities to request or 
Solicit sponsorship from sponsors for their needs in 
exchange for displaying said sponsors advertisements 
in said users' web pages within said online e-commerce 
and networking system, wherein said sponsor advertise 
ments are granted based on said users’ accumulated 
scores at the time ofrequest, and said sponsor advertise 
ments are displayed by the order of the highest bidding 
criteria. 

39. A computer program comprises sequences of instruc 
tions, said sequences of instruction which, when executed by 
a processor, cause the processor to perform the steps of: 

providing functions to meet users’ work and life needs and 
to create an online network; 

integrating entity processes to meet various entities opera 
tional needs and to create an online network; and 

providing functions for users and entities to request or 
Solicit sponsorship from sponsors for their needs in 
exchange for displaying said sponsors advertisements 
in said users web pages within said online e-commerce 
and networking system, wherein said sponsor advertise 
ments are granted based on said users’ accumulated 
scores at the time ofrequest, and said sponsor advertise 
ments are displayed by the order of the highest bidding 
criteria. 




