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per-pixel lighting 

per-pixel lighting n. A lighting scheme used in 3D com­
puter game rendering and other digital animation appli­
cations that calculates proper lighting for every pixel 
displayed. Per-pixel lighting allows highly realistic 
lighting effects but requires significant video card capa­
bilities to display properly. Also called: Phong shading. 

Per Seat Licensing n. A licensing mode that requires a 
separate Client Access License for each client computer, 
regardless of whether all the clients access the server at the 
same time. See also client. Compare Per Server Licensing. 

Per Server Licensing n. A licensing mode that requires a 
separate Client Access License for each concurrent con­
nection to the server, regardless of whether there are other 
client computers on the network that do not happen to 
connect concurrently. Compare Per Seat Licensing. 

persistence n. A characteristic of some light-emitting 
mate1ials, such as the phosphors used in CRTs, that causes 
an image to be retained for a short while after being irradi­
ated, as by an electron beam in a CRT. The decay in per­
sistence is sometimes called luminance decay. 

persistent client connection n. See persistent connection. 

persistent connection n. A connection to a client that 
remains open after a server sends a response. Included in 
HTTP 1.1 and similar to the Netscape HTTP 1.0 Keep­
Alive extension, persistent connections are used to 
improve Internet efficiency and performance by eliminat­
ing the overhead associated with multiple connections. 
Also called: persistent client connection. See also pipelin­
ing (definition 1). 

persistent data n. Data that is stored in a database or on 
tape so that it is retained by the computer between sessions. 

persistent link n. See hot link (definition 1 ). 

persistent storage n. Memory that remains intact when 
the power to a device is turned off, such as ROM. See also 
memory. 

Personal Communications Services n. Tenn used by 
the United States Federal Communications Commission 
(FCC) to cover a range of wireless, all-digital communica­
tions technologies and services, including cordless phones, 
voice mail, paging, faxing , and personal digital assistants 
(PDAs). Personal Communications Services, or PCS, is 

399 

Personal Web Server 

divided into narrowband and broadband categories. Nar­
rowband, which operates in the 900 MHz band of frequen­
cies, provides paging, data messaging, faxing, and one- and 
two-way electronic messaging capabilities. Broadband, 
which operates in the 1850 MHz to 1990 MHz range and is 
considered the next-generation PCS, enables two-way 
voice, data, and video communications. The cellular phone 
technologies known as GSM (Global System for Mobile 
Communications), CDMA (Code Division Multiple 
Access), and TDMA (Time Division Multiple Access) are 
included in the PCS category. Acronym: PCS. Compare 
Code Division Multiple Access, Global Systems for 
Mobile Communications, Time Division Multiple Access. 

personal computer n. A computer designed for use by 
one person at a time. Personal computers do not need to 
share the processing, disk, and p1inter resources of another 
computer. IBM PC-compatible computers and Apple 
Macintoshes are both examples of personal computers. 
Acronym: PC. 

Personal Computer n. See IBM PC. 

Personal Computer Memory Card International 
Association n. See PCMCIA. 

personal digital assistant n. See PDA. 

personal finance manager n. A software application 
designed to assist the user in perfonning simple financial 
accounting tasks, such as balancing checkbooks and pay­
ing bills. 

Personal Handyphone System n. A device developed in 
Japan to act as a cellular phone that can handle phone, 
FAX, and voice. Acronym: PHS. 

personal identification number n. See PIN. 

personal information manager n. See PIM. 

personalization technology n. An e-commerce market­
ing technique in which Web sites and services analyze the 
interests of individual customers. Thee-business then uses 
this information to deliver services, product offerings, and 
advertising that match each customer's personal interests . 

Personal Web Server n. Microsoft applications that 
allow a computer running the Windows family of operat­
ing systems to function as a Web server for publishing 
personal Web pages and intranet sites. Personal Web 
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